You  pive  y<»ur  rea<ler8  the  more  Hearehiiip 
ooverape  of  WaHhinpton  they  want  tmla) 
when  you  have  on  the  job  for  you  the  8(M‘eiaU 
ized,  unduplicated  wire  report  of  Chicago 
Tribune  Press  Service. 

CTPS  is  represented  at  the  nation’s  capital 
by  a  seasoned  staff  of  news  gatherers  cele¬ 
brated  for  their  aggressive,  olT-the-beaten-path 
perforinanee.  On  watch  in  the  Senate  and 
House  press  galleries  while  either  ImhIv  is  in 
session,  they  are  y«mr  assurance  that  your 
readers  will  not  miss  out  on  any  significant 
move  in  Congress. 

Men  of  character  and  ability,  they  are  ex¬ 
perienced  in  getting  the  kind  of  news  that  is 
hard  to  get  and  are  noted  for  the  forthright 
manner  in  which  they  present  it. 

They  are  hacked  and  sparked  by  the  edi¬ 
torial  resources  and  dire<-tion  of  a  newspaper 
famed  for  its  determination  to  get  the  facts 
and  to  print  them  in  the  public  interest. 


At  the  present  crisis  in  .\nierica’s  part  in 
world  affairs,  Americans  are  looking  to  Wash¬ 
ington  as  never  before  in  history.  Gear  in  with 
C'rPS  and  you  give  your  pages  a  powerful  new 
attraction  capable  of  building  circulation  and 
prestige — at  a  cost  you  will  consider  trivial 
when  measured  against  the  results  you  can 
start  enjoying  right  away. 

Find  out  today  if  this  more  intensive  cover¬ 
age  of  ^  ashington  news  is  available  in  your 
territory  thru  the  specialized,  unduplicated 
wire  re[M>rt  of  C'l'F’S.  Vi  rite,  wire  or  phone 
Ray  Mason,  manager,  for  quotation  of  cost 
for  the  full  CTPS  leasetl  wire  re|M»rt. 

Chicago  Tribune  Press  Service 

A  SpscialUsd  WIrs  Rsport 
N«ws  Building,  220  E.42nd  Slruet,  Now  York  17 
Tribune  Tower,  Chicago  11,  lllinoit 


The  CTPS 

Washington  Staff: 

ARTHUR  SE.4RS  HENNING 

Chief,  If  ashington  Neu's  Bureau 
LAWRENCE  BUR  I) 
PHILIP  DODD 
WILLARD  EDWARDS 
JOHN  FISHER 
LELAND  FORRESTER 
JOSEPH  HEARST 
WILLIAM  MOORE 
LLOYD  NORMAN 
WILLIAM  STRAND 
WALTER  TROHAN 


ANPA  VISITORS! 


You  are  cordially  invitefi  to  visit  the  CTPS  exhibit  in 
Space  No.  1,  Astor  Gallery,  Waldorf-Astoria  Hotel, 
during  your  stay  at  the  convention.  Drop  ini 


PHILIP  WARDEN 
ROBERT  YOUNG 


?  hearst  nf.rsp*pe« 


XEW  YORK 


Founded  in  1845,  Congregation  Emanu-EI  is  the  oldest  Reformed 
Synagogue  in  New  York.  Three  Romanesque-designed  buildings, 
temple,  chapel  and  community  house,  make  it  one  of  the  most 
impressive  houses  of  worship  in  the  city — and  one  of  the  largest 
synagogues  of  modern  times.  The  imposing  tile-lined  auditorium, 
which  consists  of  o  single  nave  and  lifts  to  a  height  of  103  feet, 
can  seat  more  than  2,000  worshippers.  Temple  Emanu-EI's  congre¬ 
gation  includes  many  of  the  leading  Jewish  families  in  America. 


You  n««d  newspapers  to  sell  New  York 


What  kind  of  Homes 
do  coal  miners  live  in? 


COAL  MINERS,  for  the  most  part,  are  well-housed  even  though  not 
all  of  them  occupy  homes  as  attractive  as  those  shown  on  the  pages 
above.  Home-ownership  among  miners  is  increasing— due  in  no  small 
measure  to  encouragement  and  financial  aid  from  mine  owners  who 
realize  that  a  man  becomes  a  better  worker  and  a  better  citizen  as  he 
develops  pride  in  "a  home  of  his  own.” 

To  show  what  can  be  done  and  what  has  been  done  to  better  the 
living  conditions  of  the  men  who  mine  the  nation’s  No.  1  fuel,  the 
Bituminous  Coal  Institute  has  recently  published  “Mining  Towns,”  a 
new  book  containing  over  100  informative  pictures  of  progress  in 
coal  mining  communities.  Editors  and  publishers  will  find  this  inter¬ 
esting,  fact-filled  book  valuable  as  background  material  for  news  and 
articles  about  the  coal  industry. 

BITUMINOUS  COAL  INSTITUTE 

SIS  Southern  Building,  Washington  5,  D.  C. 

Affiliate  of  NATIONAL  COAL  ASSOCIATION 

bituminous  coal  .  .  .  LIGHTS  THE  WAY  .  .  .  FUELS  THE  FIRES  .  .  .  POWERS  THE  PROGRESS  OF  AMERICA 
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YOU  MAY  REPRODUCE  any  of 

the  pictures  in  “Mining  Tov^tis” 
with  or  without  credit  line.  We’ll 
furnish  you  with  free  prints 
promptly.  If  you  have  not  re¬ 
ceived  your  copy  of  “Mining 
Towns,”  or  would  like  addi¬ 
tional  copies,  please  let  us  know. 


..Three  top  national  awards  went 
to  WFIL  in  the  City  College  of  New  York's^ 
annual  competition  for  the  creation 
and  promotion  of  radio 
programs.  WFIL's  “Teen  Age  Time" 
and  the  station’s  promotion  of  the  Louis*’’ 
Conn  fight  broadcast  received  not  only 
the  highest  awards  in  their  respective 
categories  of  competition,  but  also 
the  plaque  as  the  outstanding  entry- 
regardless  of  category— received  from 
any  radio  station  in  WFIL's  power  class. 

We  are  deeply  appreciative  of  this 
valued  recognition  of  WFIL's  constant 
planning  for  perfection  in  every  phase  of 
radio  programming  and  promotion.  The 
same  attention  to  detail,  the 
same  desire  to  do  an  outstanding 
job  that  brought  WFIL  three  of  the 
nation’s  top  radio  awards  goes  into  the 
building  of  every  WFIL  program 
and  plan  of  promotion.  It  is  that 


regard  for  the  tastes  of  our  listeners 


and  the  needs  of  our  advertisers 
that  attracts  both  to  WFIL. 

Ef)e  $i)ifabelp{)i’a  Tfnquirer  Station 

ON  YOUR  DIAL 

fteFnesENreo  nationaiiy  by  jhb  katz  agcncy 

AN  ABC  AFFILIATE 
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SPUDS 


r  Maine  farmers  Iia\f  ah\  a\s  raiNcd  good  jK)tatocs  and  plenty 
of  them.  But  last  year  it  looked  as  tliough  they  didn’t  know 
their  own  strength.  There  were  potatoes  all  over  the  plate; 
big,  linn,  sound  |>otatoes — the  kind  you  mean  when  \ou  say 
Maine  /iotatoes.  Anti  there  are  nt)ne  better. 

But  what  to  do  with  them  all? 

The  town  of  Taribou,  Maine  (pop.  10,000)  found  an  .ins- 
wer  tt)  that.  Besides  shipping  5,295  carloads  last  \ear, 

1  Caribou  now  uses  5,000  barrels  a  day  for  making  alcohol. 

V  It  btiasts  the  largest  potato  alcohol  plant  in  the  worltl. 

A  .\nd  so  throughout  New  England  Yankee  ingenuity  is 
keeping  the  wheels  turning,  binlding  prosperity  and 
prtigress. 

That  is  why  at  the  start  of  this  year  New  England's 
jiayrolls  were  close  to  an  all-time  high,  and  why  depart- 
ment  store  sales  were  well  above  1915  levels. 

And  that  is  why  New  England  is  such  a  rich  market 
for  you  to  cultivate  via  the  3,607,391  coverage  New 
England’s  fine  newspajiers  give  you  of  her  2,201,421 
occujiied  dwellings. 


f  the  new  Xew  England 
through  Newspapers 


(S),  Bridgeport  Pott  •  Telegram 
(MftE),  Danbury  Newt-Timei  (E), 
Hartford  Courant  (M),  Hartford 
Courant  (S),  Hartford  Timet  (E), 
Meriden  Journal  (E),  Meriden 
Record  (M),  New  Britain  Herald 
(E),  New  Haven  Regiiter  (EBS), 

New  London  Day  (E),  Norwalk 
Hour  (E),  Norwich  Bulletin  and 
Record  (MBE),  Waterbury  Repub¬ 
lican  B  American  (MBE),  Watar- 
CONNECTICUT  —  Bridgeport  Pott  bury  Republican  (EBS). 
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Button  Record  B  American  (MBE), 
Button  Sunday  Advartitar  (S), 
Brockton  Enterprita  B  Timet  (E), 
Cape  Cod  Standard-Timet,  Hyan- 
nit  (E),  Fall  River  Herald  Newt 
(E),  Fitchburg  Sentinel  (E),  Haver¬ 
hill  Gaietta  (E),  Lawrence  Eagle- 
Tribune  (MBE),  New  Bedford  Sun¬ 
day  Standard-Timet  (S),  New  Bed¬ 
ford  Standard  Timet  (E),  North 
Adamt  Trantcript  (E),  Pittifiald 
Berkthire  Eagle  (E),  Taunton  Gai- 


atta  (E),  Waltham  Newt  Tribune 
(E),  Worcattar  Telegram  and 
Evening  Gazette  (MBE),  Worcattar 
Sunday  Telegram  (S). 

RHODE  ISLAND— Pawtucket  Timet 
(E),  Watt  Warwick  Pawtucket 
Valley  Daily  Timet  (E),  Providence 
Bulletin  (E),  Providence  Journal 
(M),  Providence  Journal  (S), 
Woontockat  Call  (E). 


MAINE — Bangor  Daily  Newt  (M). 
NEW  HAMPSHIRE  — Concord 
Monitor-Patriot  (E),  Keane  Senti¬ 
nel  (E),  Manchattar  Union  Leader 
(MBE). 

VERMONT— Barra  Timet  (E).  Ban- 
nington  Banner  (E),  Burlington 
Free  Pratt  (M). 

MASSACHUSETTS  — Athol  Daily 
Newt  (E),  Beverly  Timet  (E),  Botton 
Globe  (MBE),  Botton  Globe  (S), 
Botton  Pott  (M),  Botton  Pott  (S), 


& 


\^l^eparaled  from  the  newspaper  to 
which  he  was  zealously  devoted,  by  in¬ 
evitable  miles  and  destined  to  remain  in 
dark  ness,  nevertheless  Jose  ph  Pulit  zer  s 
heart  beat  in  unison  with  the  pulse  of  the 
ffiant  presses,  and  his  vision  saw  with  even 
qreater  clarity  the  panorama  of  free  jour¬ 
nalism. 

I  hat  a  nation  should  do  him  honor  by 
issuing  a  stamp  in  Commemoration  of  the 
Anniversary  of  his  birth  is  a  tribute  to  one 
who  fought  with  unquenchable  courage 
for  a  Free  Press  wisely  guiding  a  Free 
People.  I[ 

/\s  timely  and  as  wise  as  when  he  set 
forth  precepts  to  give  inspired  form  to  this 
I'ree  Press  are  the  f  ollowing  quoted  truths 
from  an  interview:-^ 


"A  newspaper  should  be  scrupulously  accurate,  it 
should  be  clean,  it  should  avoid  everything  sala¬ 
cious  or  suggestive,  everything  that  could  offend 
good  taste  or  lower  the  moral  tone  of  its  readers; 
but  within  these  limits  it  is  the  duty  of  a  newspaper 
to  print  the  news.  When  I  speak  of  good  taste 
and  of  good  moral  tone  I  do  not  mean  the  kind  of 
good  taste  which  is  offended  by  every  reference  to 
the  unpleasant  things  of  life.  I  do  not  mean  the 
kind  of  morality  which  refuses  to  recognize  the  ex¬ 
istence  of  immorality — that  type  of  moral  hyprocrite 
has  done  more  to  check  the  moral  progress  of 
humanity  than  all  the  immoral  people  put  together 
— ^whot  I  mean  is  the  kind  of  good  taste  which 
demands  that  frankness  should  be  linked  with 
decency,  the  kind  of  moral  tone  which  is  braced 
and  not  relaxed  when  it  is  brought  face  to  face 
with  vice. 


"...  We  are  a  democracy,  and  there  is  only  one 
woy  to  get  a  democracy  on  its  feet  in  the  matter 
of  its  individual,  its  social,  its  municipal,  its  State, 
its  National  conduct,  and  that  is  by  keeping  the 


public  informed  about  what  is  going  on.  There  is 
not  a  crime,  there  is  not  a  dodge,  there  is  not  a 
trick,  there  is  not  a  swindle,  there  is  not  a  vice 
which  does  not  live  by  secrecy.  Get  these  things 
out  in  the  open,  describe  them,  attack  them,  ridi¬ 
cule  them  in  the  press,  and  sooner  or  later  public 
opinion  will  sweep  them  away. 


"Publicity  may  not  be  the  only  thing  that  is  needed, 
but  it  is  the  one  thing  without  which  all  other 
agencies  will  fail.  If  a  newspaper  is  to  be  of  real 
service  to  the  public  it  must  have  a  big  circulation, 
first  because  its  news  and  its  comment  must  reach 
the  largest  possible  number  of  people,  second,  be¬ 
cause  circulation  means  advertising,  and  adver¬ 
tising  means  money,  and  money  means  independ¬ 
ence.  .  .  .  What  a  newspaper  needs  in  its  news,  in 
its  headlines,  and  on  its  editorial  page  is  terseness, 
humor,  descriptive  power,  satire,  originality,  good 
literary  style,  clever  condensation,  and  accuracy, 
accuracy,  accuracy." 

From  "Joseph  Pulitzer" — 
Reminiscences  of  a  Secretary 
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Promotion  Men  Review 
Research  Techniques 


Stress  New  Field  of  Employe 
Relations;  Barker  President 

By  George  A.  Brandenburg 


CHICAGO — Members  of  Nation¬ 
al  Newspaper  Promotion  As¬ 
sociation  devoted  three  days  of 
study  to  all  phases  of  promo¬ 
tional  activity,  giving  special 
attention  to  how  their  depart¬ 
ments  can  aid  in  developing  em¬ 
ploye  relations,  at  their  17th  an¬ 
nual  convention  here  this  week. 

Through  panel  discussions 
covering  the  many-sided  activ¬ 
ities  of  promotion  managers, 
supplemented  by  guest  speakers 
in  toe  fields  of  market  research 
and  industrial  relations,  the  150 
members  in  attendance  took  in¬ 
ventory  of  their  position. 

Barker  New  President 
Mel  Barker,  Chicago  Times, 
was  elected  president  of  NNPA, 
succeeding  Lawrence  W.  Merahn, 
New  York  Sun.  Edgar  Bayol, 
New  York  World-Telegram,  was 
chosen  vicepresident,  succeeding 
William  S.  Eager.  Montreal  Star. 
Frank  Knight,  Charleston  (W. 
Va.)  Gazette,  was  appointed  sec¬ 
retary-treasurer. 

Newly-elected  directors  are 
Court  Conlee,  Milwaukee  Jour¬ 
nal,  and  Vernon  Churchill,  Port¬ 
land  (Ore.)  Journal.  Lloyd  E. 
Borg,  Minneapolis  Star  and 
Tribune,  was  elected  chairman 
of  the  nominating  committee,  in¬ 
cluding  Russell  L.  Simmons, 
Cleveland  Press,  and  Kenneth 
McMillan.  Toronto  Star.  Sum¬ 
ner  Collins,  New  York  Journal- 
American,  was  named  chairman 


of  the  1948  convention  city  com¬ 
mittee. 

A  panel  on  when  and  how  pro¬ 
motion  departments  should  be 
concerned  with  employe  rela¬ 
tions  stimulated  considerable  in¬ 
terest  at  the  closing  session. 
Conducted  by  Court  Conlee, 
Milwaukee  Journal,  the  discus¬ 
sion  featured  LeRoy  Neumyer, 
Toledo  Blade,  who  told  of  the 
well-rounded  employe  relations 
program  of  that  paper  which  is 
entirely  unionized. 

Tells  of  “Family  Plan" 

Sharing  honors  with  Neumyer 
was  Frank  Knight,  Charleston 
Gazette.  who  described  the 
“family  plan"  followed  on  that 
paper  which  operates  with  a 
less  formal  program,  but  ties  in 
with  employes  in  many  ways. 
Conlee  told  of  the  Journal’s  pro¬ 
gram  which  strikes  a  happy 
medium  in  the  field  of  employe 
relations. 

“Employe  relations  would 
come  more  logically  under  our 
department  if  we  were  called 
public  relations  men  instead  of 
promotion  managers,"  asserted 
Neumyer  in  telling  of  the 
Blade's  program.  In  addition 
to  indoctrination  of  new  em¬ 
ployes,  the  Blade  has  sponsored 
an  employes’  club  which  con¬ 
ducts  recreational,  social  and 
cultural  activities.  An  idea 
plan,  offering  from  $10  to  $1,000 
for  ideas  adopted,  has  proved 


of  great  interest,  he  said,  and  is 
administered  by  an  e.mploye 
committee. 

Knight  said  the  Gazette  en 
couraged  its  employes  to  assist 
the  promotion  department  in 
staging  various  public  events, 
paying  them  overtime  for  their 
services.  He  stressed  the  in¬ 
formality  of  his  paper's  pro¬ 
gram.  emphasizing,  however, 
that  good  employe  relations  can 
be  fostered  by  following  the 
“family  idea." 

Pierre  Martineau,  Chicago 
Tribune,  urged  promotion  men 
to  give  more  consideration  to 
their  part  in  promoting  em 
ploye  relations,  asserting  that 
newspapers,  generally,  have  not 
adopted  the  latest  techniques  in 
the  field  of  employe  relations, 
particularly  as  they  relate  to 
unorganized  departments. 

Ivan  Willis,  vicepresident  In 
charge  of  industrial  relations. 
International  Harvester  Co.,  dis¬ 
cussed  the  essentials  of  a  posi¬ 
tive  employe  relations  program 
at  the  closing  luncheon. 

Meeting  for  the  first  time 
away  from  the  aura  of  ANPA 
Week  in  New  York,  retiring 
President  Merahn  reminded 
NNPA  members  at  the  opening 
session  “we  are  on  our  own." 
Despite  higher  annual  dues,  the 
association  membership  is  at 
its  highest  point,  he  said. 

Merahn  announced  that  by  ac¬ 
tion  of  the  board  of  directors 
the  association  has  discontinued 
the  annual  awards  to  newspaper 
publishers  for  promotional  ac¬ 
tivity.  One  of  the  reasons,  he 
.said,  without  enumerating  the 
others,  is  the  expense  item. 

Bert  Stolpe,  Des  Moines  Reg 


NNPA  officers:  Left  to  riqht,  Frank  Knight,  Charleston  (W.  Va.)  Gazette,  secretary-treasurer;  Edgar 
Bayol,  New  York  World-Telegram,  vicepresident;  Lawrence  W.  Merahn,  New  York  Sun,  retiring 
president;  Mel  Barker,  Chicago  Times,  president;  Bert  Stolpe,  Des  Moines  Register  &  Tribune,  and 

William  S.  Eager,  Montreal  Star. 
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Robert  U.  Brown,  left,  presents  an 
EDITOR  4  PUBUSHER  plaque  to 
).  M.  Wynn,  promotion  director  of 
the  Louisville  Courier-Journal  and 
Times,  which  won  two  awards  for 
1946  (E&P.  Apr.  5,  p.  7). 

isfcr  «Sr  Tribune,  conducted  the 
circulation  promotion  panel  in 
which  he  reported  that  the  Des 
Moines  papers  have  found  that 
carriers  will  work  for  educa¬ 
tional  trips  and  valuable  mer¬ 
chandise  prizes,  paying  a  part  of 
the  cost,  when  offered  at  low- 
cost  levels. 

Tells  of  Public  Poll 

Stolpe  briefly  highlighted  an 
incomplete  public  opinion  poll 
concerning  newspapers,  based 
on  a  cross-section  survey  he  has 
been  conducting  as  NNPA  sec¬ 
retary  through  the  cooperation 
of  schools  of  journalism  in  state 
universities  throughout  U.S. 
Replies  received  to  date,  cover¬ 
ing  10  states,  he  said,  give  a 
thought  provoking  insight  into 
the  public's  attitude  toward  the 
press,  pro  and  con,  and  provide 
ample  material  for  any  nation 
wide  public  relations  program 
that  promotion  managers  may 
see  fit  to  sponsor. 

Questions  covered  in  the  sur- 
vcv  are;  “Is  the  American  press 
a  free  press?  Do  you  believe 
your  newspaper  is  fair  in  its 
treatment  of  the  news?  Do  you 
place  faith  in  the  accuracy  of 
your  newspaper?  Do  you  rely 
more  upon  newspapers  or  radio 
for  your  news?  In  day  by  day 
buying,  what  do  you  depend 
upon  most;  advertising  in  news¬ 
papers  or  over  the  radio?  What 
newspaper  or  newspapers  do 
you  take' 

We  need  the  goodwill  of  the 
public  to  sell  more  newspaper 
circulation."  Stolpe  asserted  in 
commenting  upon  the  prelimin¬ 
ary  findings  of  the  cross-section 
survey,  indicating  that  while 
newspapers  are  generally  in 
'  Continued  on  page  107) 
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Capehart  Offers 
Bill  to  Legalize 
Paper  Pooling 

Washington  —  Senator  Homer 
Capehart  of  Indiana  has  intro¬ 
duced  legislation  to  remove 
doubt  as  to  the  legality  of  news¬ 
paper  pooling  and  distribution 
by  larger  newspapers  in  favor 
of  their  smaller  competitors. 

Capehart,  chairman  of  the 
newsprint  supply  subcommittee 
of  the  Senate,  was  joined  by 
Senators  Wherry,  Martin  and 
Cain.  The  bill  declaring  news¬ 
print  distribution  by  a  volun¬ 
tary  industry  committee  to  be 
beyond  the  reach  of  the  anti¬ 
trust  laws  was  submitted  to  the 
Senate  after  a  meeting  called  by 
Senator  Capehart  and  attended 
by  Cranston  Williams,  general 
manager  of  ANPA,  Walter  Fuller 
of  Curtis  Publishing  Co.,  J.  L. 
Blake  of  Scripps-Howard  News¬ 
papers,  John  L.  Hobson  of  St. 
Croix  Paper  Co.  and  G.  E.  Car¬ 
penter  of  Carpenter  Paper  Co. 

The  purpose  of  the  proposed 
law  is  to  authorize  “temporar¬ 
ily  the  voluntary  transfer  of 
newsprint  used  by  the  publish¬ 
ing  industry  of  the  United 
States  not  withstanding  the  pro¬ 
visions  of  the  anti  trust  laws.” 

Proposed  is  a  nine-member 
committee,  three  of  whom 
would  be  nominated  by  ANPA, 
two  by  NEA,  one  by  the  Na¬ 
tional  Paper  Trade  Association, 
two  by  the  United  States  News¬ 
print  mills,  and  one  by  the  Na¬ 
tional  Publishers  Association. 

Monthly  reports  to  the  depart¬ 
ment  of  justice  would  be  re¬ 
quired. 

The  newsprint  situation  in 
the  United  States  should  be  a 
warning  to  the  free  traders  and 
to  those  who  yell  the  loudest  for 
one  world,”  Capehart  said  in  re¬ 
sponse  to  a  statement  made 
earlier  by  Senator  Wayne  Morse. 

<  R..  Ore.)  who  said  he  believed 
the  newsprint  situation  was  a 
part  of  “the  monopolistic  prob¬ 
lem  that  grips  the  throat  of  small 
business.” 

"Senator  Morse's  statement,” 
Capehart  emphasized,  “on  the  in¬ 
fluence  of  monopolies  in  the 
American  newsprint  shortage  re¬ 
veals  his  unfamiliarity  with  the 
newsprint  problem. 

It  might  interest  him  to  know 
that  80%  of  the  newsprint  used 
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'Duiochei  Says' 

No  More  In  Eagle 

Leo  Durocher’s  column  in  the 
Brooklyn  (N.  Y. )  Eagle,  one  of 
the  points  of  contention  in  the 
dispute  between  the  Brooklyn 
Dodgers  and  Larry  MacPhail  of 
the  New  York  Yankees,  emerged 
as  a  principal  casualty  in  the 
ruling  by  Baseball  Commissioner 
A.  B.  ( Happy  >  Chandler  this 
week. 

The  edict  barred  future  pub¬ 
lication  of  the  column,  called 
“Durocher  Says,”  and  the  pun¬ 
ishment  —  disbarment  of  Du¬ 
rocher  for  one  year  from  base¬ 
ball  —  included  a  $500  fine 
against  Harold  Parrott,  Du¬ 
rocher’s  ghost-writer.  Parrott  is 
road  secretary  of  the  Dodgers 
and  a  former  sports  writer  on 
the  Eagle. 


in  the  United  States  is  produced 
in  Canada.  Only  20%  is  pro¬ 
duced  in  the  United  States, 
where  it  is  subject  to  the  laws 
passed  by  the  United  States  Con¬ 
gress.” 

Although  the  interim  report 
is  expected  at  latest  by  the  first 
of  the  week  and  is  expected  to 
deal  in  a  graphic  manner  with 
many  of  the  vexing  angles  of  the 
overall  newsprint  problem.  Sena¬ 
tor  Capehart’s  rebuttal  of  his 
colleague’s  views  is  taken  here 
as  an  indication  of  what  the  re¬ 
port  will  contain  when  it  is  ulti¬ 
mately  issued. 

“Twenty-seven  years  ago,”  he 
explained,  “when  newsprint  was 
made  tariff-free,  80%  of  the 
newsprint  used  in  the  United 
States  was  produced  here  while 
only  20%  was  imported.” 

Continuing,  the  committee 
chairman  said  that  after  the 
tariff  was  removed,  the  cheap 
labor  obtainable  in  Canada  and 
other  countries  producing  news¬ 
print,  made  the  American  news¬ 
print  manufacturers  unable  to 
compete  with  them  on  the  mar¬ 
ket. 

"This  is  what  will  happen  to 
many  other  industries  if  the 
policy  of  free  trade  and  recipro¬ 
cal  trade  treaties  is  continued 
and  our  own  producers  continue 
at  a  disadvantage  by  reason  of 
foreign  competition,”  Capehart 
concluded. 

■ 

Thomas  Heads  Slate 
Of  N.  Y.  Ad  Club 

Eugene  S.  Thomas,  sales  man¬ 
ager  for  Bamberger  Broadcast¬ 
ing  Service  (Station  WOR),  has 
been  nominated  for  another 
term  as  president  of  the  Adver¬ 
tising  Club  of  New  York. 

Others  chosen  by  the  nomi¬ 
nating  committee  include:  vice- 
presidents,  Andrew  J.  Haire, 
Haire  Publishing  Co.,  and  Arch 
Davi.s,  executive  secretary.  In¬ 
ternational  Business  Machines 
Corp.;  treasurer,  James  A. 
Brewer,  president,  Brewer-Can- 
telmo,  Inc.;  directors:  John  A. 
Zellers,  Remington-Rand,  Inc,; 
Clifford  S.  Reuter,  Clifford  Reu¬ 
ter  Advertising:  Frank  M.  Head, 
United  Cigars-Whelan  Stores; 
Karl  M.  Mann,  Case-Sheperd- 
Mann  Publishing  Corp.;  and  Wil¬ 
liam  J.  Wallis,  Office  Operation, 
Inc. 

The  election  will  be  May  13. 


Jones  Promoted^ 
Wiggins  Joins 
Wash.  Post 

Washington  —  Alexander  F. 
Jones  has  been  appointed  as¬ 
sistant  to  the  editor  of  the 
Washington  Post  and  has  been 
succeeded  as  managing  editor 
by  J.  Russell  Wiggins. 

These  and  other  changes  in 
top  personnel  were  announced 
by  Publisher  Philip  L.  Graham 
in  the  following  statement: 

“Alexander  F.  Jones,  manag¬ 
ing  editor  of  the  Post  since  1935, 
will  assume  the  position  of  as¬ 
sistant  to  the  publisher  May  1. 
His  new  duties  will  include 
planning  and  development  in 
connection  with  the  news  and 
feature  coverage  of  the  Post. 
He  will  also  serve  as  a  member 
of  a  newly  created  executive 
board. 

“James  Russell  Wiggins  will 
join  the  Post  May  1  and  will 
succeed  Mr.  Jones  as  managing 
editor.  Mr.  Wiggins  has  been  a 
newspaperman  for  over  25 
years.  From  1933-38  he  was 
Washington  correspondent  for 
the  St.  Paul  Pioneer  Press  and 
Dispatch.  He  was  managing 
editor  of  that  paper  from  1938- 
44,  and  editor  from  1945  to  the 
spring  of  1946.  For  the  past 
year  he  has  been  assistant  to 
the  publisher  of  the  New  York 
Times. 

“Wayne  Coy,  who  has  been 
executive  vicepresident  and  gen¬ 
eral  manager  of  WINX  and  as¬ 
sistant  to  the  publisher  of  the 
Post,  will  devote  his  full  time  to 
WINX-AM  and  WINX-FM. 

“R.  C.  O’Donnell  will  become 
assistant  general  manager.  This 
has  become  necessary  because 
of  the  expansion  of  activity  of 
WINX’s  operations.  WINX-FM, 
the  first  FM  station  in  Washing¬ 
ton,  is  already  on  the  air  14 
hours  a  day.' 

“Eugene  Meyer,  owner  with 
Mrs.  Meyer  of  the  Post,  has 
agreed  to  serve  as  chairman  of 
the  executive  board.  Mr.  Meyer 
purchased  the  Post  in  1933,  and 
was  editor  and  publisher  at  the 
time  he  became  president  of  the 
International  Bank  of  Recon¬ 
struction  and  Development  in 
June.  1946.  He  has  maintained 
an  office  at  the  Post  since  resign¬ 
ing  from  the  bank  last  Decem¬ 
ber 

“In  addition  to  the  chairman, 
the  board  will  be  composed  of 
the  publisher,  the  assistant  to 
the  publisher  and  the  business 
manager,  Charles  C.  Boysen.” 

■ 

Awards  Day  Is  Set 
By  Fort  Worth  Press 

Fort  Worth,  Tex.  —  May  10 
has  been  set  as  Awards  Day  in 
the  Fort  Worth  Press  $10,000 
“Save  the  Soil  and  Save  Texas” 
soil  conservation  awards  pro¬ 
gram.  Every  section  of  Texas 
will  be  recognized  in  the 
awards. 

The  “Save  the  Soil  and  Save 
Texas”  program  was  started  by 
the  Press  last  year  on  a  regional 
basis,  expand^  to  a  statewide 
basis  this  year.  Bill  Durham, 
regional  editor  of  the  Press,  is 
director  of  the  program. 


New  Dues  Plan 
Devised  for  ANPA 

A  change  in  by-laws  to  pro¬ 
vide  a  new  dues  structure  will 
be  submitted  to  members  of  the 
American  Newspaper  Publishers 
Association  at  the  annual  meet¬ 
ing,  April  24,  in  New  York.  The 
present  dues  system  has  been  in 
effect  since  1926. 

The  new  plan  was  worked  out  I 
by  Edwin  S.  Friendly,  New  I 
York  Sun;  David  W.  Howe,  Bur-  ! 
lington  (Vt.)  Free  Press,  and  ■ 
JS  Gray,  Monroe  (Mich.)  Eve¬ 
ning  News.  Instead  of  using  cir¬ 
culation  as  the  base  for  pay¬ 
ments.  they  propose  to  charge 
according  to  national  advertis¬ 
ing  rates  and  number  of  typeset¬ 
ting  machines.  A  minintium  of 
$120  and  a  ceiling  of  $6,000  a 
year  are  recommended. 

Store  Ads  Fight 
High  Prices,  and 
Offer  Bargains 

The  Easter  parade  was  hardly  j 
around  the  corner  before  an¬ 
other  parade  got  off  to  a  start 
this  week — the  parade  of  price 
cuts  in  retail  store  merchandise. 

Newspaper  advertising  col¬ 
umns  all  over  the  country  told 
the  story.  Ads  which  did  not 
announce  “sale  .  .  .  clearance 
.  .  .  special  reduction”  were  the 
unusual. 

To  those  in  the  retail  field  the 
course  of  events  was  not  unex¬ 
pected.  The  situation  is  very 
similar  to  what  happened  around  f 
Christmas  with  a  holiday  bring¬ 
ing  on  some  extra  buying  but 
with  consumers  balking  at 
prices. 

While  dollar  volume  con¬ 
tinues  up,  unit  sales  are  down, 
as  they  have  been  for  months— 
and  that  is  what  causes  the  re¬ 
tailers  headaches.  Inventories 
are  high  and  the  store  as  well 
as  the  shopper  has  become  pur¬ 
chase-cautious.  The  outlook  for  . 
summer  and  fall  goods  prices  is  [ 
no  better,  they  say.  | 

Some  retailers  complain  bit-  | 
terly  “We  are  pricing  ourselves 
right  out  of  business,  but  what 
can  we  do  about  it  until  the 
manufacturers  lower  their 
prices?” 


E  &  P  CALENDAR 

April  16-17 — American  As¬ 
sociation  of  Advertising  Agen¬ 
cies,  29th  annual  meeting, 
Waldorf-Astoria  Hotel,  New 
York. 

April  17-19 — American  So¬ 
ciety  of  Newspaper  Editors, 
semi-annual  meeting.  Hotel 
Statler,  Washington,  D.  C. 

April  19 — Oregon  Newspa¬ 
per  Publishers  Association 
Advertising  Managers’  Con¬ 
vention,  Multnomah  Hotel, 
Portland. 

April  21 — Associated  Press 
annual  meeting,  Waldorf-As¬ 
toria  Hotel,  New  York  City. 

April  22.24^Amer lean 
Newspaper  Publishers  Asso¬ 
ciation  annual  convention, 
Waldorf-Astoria  Hotel,  New 
York  City. 
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ANA  Told  Research  Can 
Help  Offset  High  Costs 


Advertisers  Seek  to  Make 
Dollars  More  Productive 


realize  or  use  it,"  he  told  the 
meeting. 

"Certainly  you  are  aware, 
from  sales  records  of  your  own 
companies,  that  there  are  wide 

CHICAGO  —  Growing  concern  joint  committee.  "The  Over  All  ^YrkS'^and"  thJf  thlsT'^aria^ 
over  increased  advertising  Program-A  Campaign  for  All  .To "  ®  eed  to  be  studild  if  your 
costs  and  the  corollary  of  Industry";  Jack  Smock,  vice- 
how  to  make  advertising  dollars  president,  Foote,  Cone  &  Beld- 
more  productive  through  re-  ing,  chairman  of  ANA-AAAA 
search  appeared  to  be  the  major  creative  group,  “What  the  Re¬ 
theme  of  the  38th  annual  spring  search  and  Creative  Committees 
meeting  of  the  Association  of  Have  Done”;  and  R.  J.  Canniff. 

advertising  and  sales  promotion 


advertising  appropriations  are 
to  be  made  most  effective,"  said 
Hill. 

Media  Evaluated 
"We've  got  to  make  better  use 
of  media,"  asserted  Ben  C. 


manager,  Servel,  Inc.,  “We're  Duffy,  president.  Batten.  Barton, 
on  the  Way."  Durstine  &  Osborn.  “By  and 

The  latter  showed  how  one  large  I  don't  think  advertising 
company  is  applying  the  prin-  is  taking  full  advantage  of 
ciples  of  advertising  to  meet  media  opportunities."  he  said, 
the  objectives  of  the  joint  com-  "We  need  to  take  a  fresh  look.” 
mittee  program.  Servel  man-  B.  R.  Donaldson,  advertising 
agement  put  the  job  in  the  lap  manager,  and  H.  D.  Everett,  Jr., 
of  the  advertising  department  research  director.  Ford  Motor 
and  has  come  up  with  a  pro-  Company,  presented  Ford's 
gram  which  may  be  helpful  to  method  of  rating  advertising 
industry  as  a  whole,  it  was  media  as  to  coverage,  penetra- 


pointed  out. 


tion  and  budget  under  the  in- 


Earnest  talk  at  ANA  luncheon:  An  attempt  will  be  made  to  triguing  title  “$50,000  Told  Us 

William  N.  Connolly,  left,  S.  C.  include  the  program  in  the  ad-  How  to  Spend  X  Million  Dollars 
lohnson  &  Son,  Inc.,  program  vertising  budgets  of  all  major  in  Media.” 

chairman,  and  Marshall  Adams,  companies,  it  was  reported,  and  seemed  to  be  generally 

Mullins  Manufacturing  Corp.  secure  the  endorsements  agreed  that  while  advertising 

’  of  national  labor  and  manufac- 

National  Advertisers  here  this  groups, 

week  attended  by  more  than  350  Better  Market  Research 

members.  In  line  with  need  for  greater  increased  circulations,  both 

Rising  costs  and  increased  ad-  utilization  of  market  research  among  newspapers  and  maga- 
vertising  competition  accentuate  to  boost  the  buying  power  of  zines.  However,  it  was  pointed 
the  ne^  for  greater  effective-  the  advertising  dollar,  ANA  out  that  unless  companies  haye 
ness  from  advertising  expendi-  members  devoted  a  full’  day  to  larger  advertising  budgets,  high- 
tures,  speakers  pointed  out.  Pre-  marketing  facts  and  their  use  or  costs  were  bound  to  result 
testing,  copy  testing,  use  of  in  selling  and  advertising.  It  either  fewer  ads  or  smaller 
readership  studies  and  other  was  generally  agreed  that  “the  space. 


production  costs  have  increased, 
the  cost  per  page  per  thousand 
had  actually  come  down  because 


ways  of  checking  advertising  re-  battle  for  goods  is  over  and  the 
suits  were  given  spMial  atten-  battle  for  markets  is  on.” 


tion,  via  case-histories,  at  the 
three-day  session. 

Of  equal  importance  from  an 
over-all  standpoint  was  the 
presentation  of  the  jointly 
sponsored  ANA-American  Asso 


At  the  Monday  afternoon  ses¬ 
sion  there  was  a  panel  discus- 
Lyman  Hill,  formerly  director  sion  on  “How  to  Get  Better  Re- 
of  research,  Servel,  Inc.,  and  suits  from  Advertising  in  Pub- 


newly-appointed  western  man 
ager  of  the  Bureau  of  Advertis 
ing,  ANPA,  spoke  at  the  open 


lications.”  Taking  part  in  the 
discussion  were  Alfred  Stan¬ 
ford,  director,  national  division. 


ing  session  on  “Extra  Dividends  Bureau  of  Advertising  ANPA; 


ciation  of  Advertising  Agencies'  from  Census  Data.”  He  showed  A.  W.  Lehman,  managing  direc 
program  for  a  better  understand-  how  Servel  used  this  data  and  tor.  Advertising  Research  Foun- 
of  our  economic  system,  saved  expensive  individual  re-  dation;  D.  H.  Odell,  assistant 
This  report,  introduced  by  Paul  search.  “There  is  a  wealth  of  director,  advertising  section. 
West,  ANA  presid^t,  at  the  valuable  information  in  census  General  Motors  Corp.,  Donald- 
closing  session  Wednesday,  is  data,  but  not  many  companies  son.  Everett  and  Duffy, 
designed  to  offer  a  sound  public 
relations  program. 

The  plan  is  aimed  at  a  better 
understanding  and  a  sense  of 
partnership  in  the  entire  Amer¬ 
ican  economic  system  among 
employes,  local  communities  and 
the  people  as  a  whole.  The  pro¬ 
gram,  outlined  in  detail  at  a 
closed  session,  is  conceived  on 
the  principle  that  public  rela¬ 
tions  is  primarily  an  individual 
company  job,  supplemented  by 
effective  coordination.  Details 
of  the  plan  will  not  be  an¬ 
nounced  until  later,  it  was 
stated. 

Speakers  who  dealt  with  this 
joint  ANA-AAAA  program  in¬ 
cluded  Erie  B.  Savage,  Jr.,  de¬ 
partment  of  public  services. 

General  Mills,  Inc.,  “How  Man¬ 
agement  Can  Save  Money,  Yet  _  .  ,  .  .  .  . 

More  Effectively  Contribute  to  Active  at  Association  of  National  Advertisers  spring  meeting  in 
Public  Economic  Education”;  Chicago.  Left  to  right:  Wesley  I.  Nunn,  Standard  Oil  Co.  (Indiana); 
Howard  Chase,  director  of  pub-  T.  H.  Young,  ANA  chairman.  United  States  Rubber  Co.;  Wheeler 
lie  relations.  General  Foods  McMillen,  editor-in-chief.  Farm  lournal,  and  Paul  B.  West,  ANA 
Corp.,  chairman  of  ANA-AAAA  president. 
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Present  at  ANA  Chicago  confer¬ 
ence:  John  H.  Kraft,  left,  Kraft 
Cheese  Co.,  and  A.  C.  Seyfarth, 
International  Harvester  Co. 

Stanford  told  how  the  Bureau 
of  Advertising  is  offering  co¬ 
ordinated  marketing  indices  for 
3.072  counties  and  showed  why 
some  advertisers  get  vastly 
greater  readership  than  others 
in  the  same  amount  of  news¬ 
paper  space. 

Localize  National  Ads 

Marshall  Adams,  Mullins 
Manufacturing  Corp.,  chairman 
of  the  ANA  Household  Equip 
ment  Group,  presented  a  plan 
to  localize  national  advertising 
by  providing  a  method  for  a 
consumer  to  call  a  local  dealer 
by  telephone  after  being  influ¬ 
enced  by  a  national  ad.  The 
plan  is  based  on  establishing  a 
nationwide  service  through 
which  the  public  would  be  given 
the  names  and  addresses  of  local 
dealers  for  nationally  advertised 
products  or  services,  or  any 
other  information  the  adver¬ 
tiser  wants  relayed  to  the  aver¬ 
age  reader. 

There  is  nothing  new  in  the 
idea,  Adams  explained,  except 
that  a  group  of  national  adver¬ 
tisers,  numbering  about  35  in 
all.  has  indicated  a  keen  interest 
in  the  service  and  is  ready  to  do 
the  job  collectively.  He  esti¬ 
mated  that  at  least  125  national 
advertisers  could  use  the  serv¬ 
ice  profitably  at  an  estimated 
cost  of  1V&%  of  their  advertis¬ 
ing  budgets. 

Can  Begin  In  October 

Adams  expressed  the  hope 
that  if  such  a  plan  is  adopts, 
that  media  will  support  it,  point¬ 
ing  out  the  service  could  in¬ 
clude  a  report  to  the  advertiser 
of  the  number  of  calls  received 
on  his  advertisements  in  each 
of  the  5,000  cities  and  towns 
that  the  service  would  cover. 
If  a  large  enough  number  of 
ANA  members  are  sufficiently 
interested,  it  was  reported  the 
service  could  be  started  by  Oc¬ 
tober  of  this  year. 

The  farm  market  came  in  for 
its  share  of  attention  at  the 
ANA  Tuesday  luncheon  at  which 
Wesley  I.  Nunn,  advertising 
manager  of  Standard  Oil  Com¬ 
pany  (Ind.),  presided.  'Wheeler 
McMillen,  editor  of  Farm  Jour¬ 
nal.  spoke  on  “New  Riches  from 
the  SoiL”  Facts  and  Figures 
were  presented  by  Donald  Ross, 
representing  the  Agricultural 
Publishers  Association,  to  show 
the  growing  recognition  of  the 
interdependence  of  business  and 
the  farmer. 
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Boston  Agency  Chief 
Replies  to  Reds’  Ad 


. . .  ■■ 

IT'S  WV'TRErRE  AFTER! 


By  G.  EUis  Mott 

BOSTON— In  what  he  termed 

“an  American  answer  to  Com¬ 
munist  sedition,”  George  C.  Wis- 
well,  president,  Advertising  Club 
of  Boston,  bought  a  page  ad  to 
reply  to  the  Communist  Party’s 
ad  run  here  in  the  Boston  Her¬ 
ald  and  the  Boston  Traveler 
April  2.  (E  &  P.  March  29.  page 
15.) 

Reaction  to  the  reply  was  re¬ 
ported  to  be  “tremendous”  as 
telephone  calls  and  mail  poured 
into  the  advertising  agency. 
Chambers  &  Wiswell,  Inc.,  of 
which  Mr.  Wiswell  is  a  co¬ 
founder. 

Soon  after  he  reached  his 
home  in  Winchester,  Mass.,  on 
Wednesday  night  when  the  Com¬ 
munist  Party  full-page  adver¬ 
tisement  appeared  soliciting 
funds,  Mr.  Wiswell  decided  that 
“someone"  should  take  issue  and 
reply  to  the  ad. 

Soon  thereafter  he  decided  the 
“someone”  .should  be  Chambers 
&  Wiswell.  This  decision  on  his 
part  was  unanimously  approved 
and  supported  by  George  J. 
Chambers,  president  of  the  com¬ 
pany,  with  whom  he  had  estab¬ 
lished  the  agency  after  World 
War  I. 

Job  Done  Quickly 

As  soon  as  Wiswell  reached 
his  office  Thursday  morning  he 
gave  out  instruction  to  produce 
a  full-page  ad.  He  called  in  his 
art  director  and  copy  chief  and 
dictated  precisely  what  he 
wanted.  The  mechanics  of  pre¬ 
paring  the  layouts  and  copy 
were  given  top  priority  in  the 
agency  that  day.  A  full  page 
was  ordered  for  both  the  Herald 
and  for  the  Traveler  for  Friday. 
April  4.  The  Herald  production 
manager  had  copy,  layouts  and 
artwork  by  4:30  p.m.  and  the 
adverti.semcnt  was  set  up  by  the 
newspaper,  with  final  proofs 
pulled  and  checked  just  before 
press  time  About  30  hours  after 
Mr.  Wiswell  had  seen  the  Com¬ 
munists'  ad,  his  own  answer  was 
rolling  off  the  presses. 

The  cost  of  space,  production, 
mailings  and  other  expenses  that 
went  into  producing  the  adver¬ 
tisement  ran  to  approximately 
$2,000. 

Boston  reacted  instantly  to 
the  answering  advertisement. 
Mr.  Wiswell  said  his  "telephone 
has  been  ringing  since  I  stepped 
into  my  office  Friday  morning 
and  it  continued  all  that  day. 
Friends  and  strangers  alike  have 
called  me  to  tell  me  they  ap 
plauded  on.-  stand.  Some  said. 
I'm  just  an  American.  No  name 
necessary.  Thank  you.’  ”  He 
says  he  feels  that  he  has  “never 
had  a  bigger  thrill  in  being  an 
American." 

Congratulations  from  Rivals 

Among  the  telephone  calls  Mr 
Wiswell  received  on  the  day  of 
the  ad  were  those  from  men 
prominent  in  advertising  and 
publishing,  including  many  of 
his  competitors,  congratulating 
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him  upon  his  initiative  and 
quick  action.  It  was  recalled 
that  Mr.  Wiswell  had  been  ac¬ 
tive  in  Civilian  Defense  during 
the  war  and  conducted  the 
“Rumor  Clinic”  which  attempted 
to  refute  early  false  rumors  in 
the  war. 

Ernest  W.  Lawson,  publisher, 
Lynn  (Mass.)  Item,  who  has 
b^n  running  a  series  of  special 
articles  pointing  out  the  inroads 
of  Communism,  asked  for  a  mat 
to  be  used  in  his  own  paper  free 
of  charge  “as  a  public  service.” 
One  of  Boston’s  independent 
radio  stations  called  the  agency 
on  Friday  and  offered  free  time 
“to  discuss  further  this  issue” 
on  the  air.  Several  people  asked 
to  contribute  to  the  campaign 
but  the  agency  replied  that  they 
did  not  have  the  intention  of 
soliciting  such  funds. 

The  Herald  commented  edi¬ 
torially  on  the  two  advertise¬ 
ments  in  its  April  5  issue,  ex¬ 
plaining  its  own  policies  and 
why  it  accepted  the  advertise¬ 
ment  from  the  Communist  Party. 
It  also  ran  three  samples  of 
“Letters  to  the  Editor”  which 
criticized  the  newspaper  for  ac¬ 
cepting  the  advertisement. 

“You  must  be  badly  in  need 
of  money  to  print  a  thing  like 
that.”  one  letter  read. 

'.‘When  money  talks,”  another 
letter  read,  “principles  fly  out 
the  nearest  window  and  the  Her¬ 
ald  walks  hand  in  hand  with 
the  money  lenders  in  the 
temple.” 

“I  hope  the  Herald  will  tear 
that  thing  to  pieces.”  the  third 
letter  read,  “and  expose  every 
single  one  of  their  double  talk 
claims  and  sentences.” 

Commission  Report  Cited 

Commenting  editorially  the 
Herald  said.  “Although  we  do 
not  believe  our  policy  in  this 
connection  requires  any  defen.'e. 
we  do  want  it  to  be  clearly 
understood  ...  it  (the  Herald) 
will  continue  to  publish  in  its 
news  columns  many  views  with 
which  it  disagrees. 

“So  long  as  the  source  of  the 
views  is  clearly  identified,  and 
the  individual  or  groups  con- 
cernM  operate  with'n  the  laws 
of  the  nation  and  common¬ 
wealth.  the  Herald  will  publish 
these  expressions.  This,  we  be¬ 
lieve.  is  the  least  we  can  do  to 
keep  the  Bill  of  Rights  a  living 
instrument.  We  have  faith,  too, 
that  Americans  will  not  be 
fooled  by  foreign  isms.” 

The  editorial  quoted  from  the 
report  of  the  Commission  on 
Freedom  of  the  Press:  “The 
press  cannot  and  should  not  be 
expected  to  print  everybody’s 
ideas.  But  the  giant  units  can 
and  should  assume  the  duty  of 
publishing  significant  ideas  con¬ 
trary  to  their  own,  as  a  matter 
of  objective  reporting,  distinct 
from  their  proper  function  of 
advocacy.  .  .  .  All  the  impor¬ 
tant  viewpoints  and  interests  in 
the  society  should  be  repre- 
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Agency  Man  Goes  After  Reds. 

sented  in  its  agencies  of  mass 
communication.  .  .  .  Democracy, 
in  time  of  peace,  at  least,  has  a 
justifiable  confidence  that  full 
and  free  discussion  will 
strengthen  rather  than  weaken 
it.” 


Toledo  Blade  Defends 
Publication  of  Ad 

TOLEDO,  O  — The  Toledo  Blade 
carried  the  Communist 
Party’s  full-page  ad  protesting  a 
proposed  law  to  outlaw  the 
party  in  the  U.  S.,  and  the  same 
day,  printed  an  editorial  ex¬ 
plaining  the  reasons  for  publish¬ 
ing  the  ad. 

The  editorial  pointed  out  that 
“The  Blade  was  joining  those 
newspapers  which  believe  that  a 
free  press  cannot  properly  with¬ 
hold  from  any  lawful  group  the 
right  to  take  its  case  to  the 
American  people.”  The  editorial 
continued; 

“Contrary  to  what  the  Com¬ 
munists  would  say  under  differ¬ 
ent  circumstances,  the  money 

?iaid  for  this  advertisement  is  the 
east  of  the  considerations  in¬ 
volved. 

“But  the  American  newspa¬ 
per,  like  other  things  American, 
is  not  strictly  a  dollar-and-cents 
proposition.  The  rights  which 
it  enjoys  under’  our  constitu¬ 
tional  guarantee  of  a  free  press 
impose  a  greater  responsibility 
upon  it.  Above  all  else,  it  must 
not  suppress  any  news  in  its  edi¬ 
torial  columns  to  which  its  read¬ 
ers  are  entitled  and,  as  a  corol¬ 
lary  of  that  principle,  it  should 
not  ban  any  message  from  its 
advertising  columns  which  any 
individuals  or  groups  are  en¬ 
titled  to  present  to  the  public. 

“It  is  with  this  word  of  ex¬ 
planation,  not  apology,  therefore, 
that  we  are  publishing  the  ad¬ 
vertisement  by  the  Communist 
Party  in  the  Blade.  We  agree 
with  J.  Edgar  Hoover,  chief  of 
the  FBI,  that  it  would  be  a  mis¬ 
take  to  pass  this  law  which 
would  drive  our  Communists 
further  underground.  But  even 
if  we  didn’t,  we  would  still  say 
that  the  Communists  should  be 
permitted  to  carry  their  case  to 
the  public  before  the  law  was 
pass^. 

A  similar  editorial  was  pub 
lished  in  the  Pittsburgh  Post- 
Gazette,  also  a  Block  news¬ 
paper. 


Charts  Explain 
Rising  Expense, 
Lower  Ad  Rate 

Montgomery,  Ala.  —  During 
the  newsprint  shortage,  the  Ad¬ 
vertiser-Journal  Publishing  Co. 
is  using  intermittent  articles  to 
inform  and  explain  to  subscrib¬ 
ers  what  is  happening  from  the 
laymen’s  point  of  view. 

For  example,  a  three-column 
chart  with  accompanying  article 
was  used  to  show  the  sharp  rise 
in  newspaper  publishing  expense 
with  relative  decrease  in  ad¬ 
vertising  costs.  The  decreased 
rate  was  based  on  an  increased 
circulation. 

Using  advertising  rates  on  a 
250-inch  monthly  contract  for 
March,  1941,  and  March,  1947, 
with  separate  charts  for  dally 
and  Sunday,  it  was  graphically 
shown  how  advertising  rates  had 
fallen. 

In  two-column  graphs,  news¬ 
print  costs  were  shown  over  the 
same  period,  with  a  total  in¬ 
crease  of  63%  in  the  six  years, 
and  labor  costs  with  an  increase 
of  62%. 

In  the  final  paragraph,  in¬ 
creased  costs  of  production  items 
is  contrasted  with  the  50%  sub¬ 
scription  increase  since  1941. 
Items  named  are:  newsprint, 
63%;  labor,  62%;  wire  service, 
92%;  mechanical  costs  (other 
than  payroll):  metal,  130%; 
mats,  33%;  sundries  ( wire,  paste, 
wrappers,  etc.)  22%;  ink,  20%. 

When  the  $6  hike  in  newsprint 
was  announced  for  April  1,  the 
publishers,  R.  F.  Hudson,  Sr., 
and  R.  F.  Hudson,  Jr.,  used  a 
front  page  article  to  inform  the 
public  that  it  would  mean  an 
$18,000  a  year  hike  in  the  cost  of 
printing  the  paper. 

At  present,  advertisers  are  al¬ 
lotted  85%  of  last  year’s  space. 
This  is  relieved  to  some  extent 
by  extra  space  in  special  section 
of  local  and  state  features  on 
such  Sundays  as  some  out-of- 
town  publisher  with  enough 
paper  can  be  found  to  print  it. 
■ 

Telephone  Strike  Rated 
As  'Unpleasant  News' 

Dayton,  O. — As  an  Easter 
Sunday  feature,  the  Dayton 
Daily  News  carried  only  “good” 
news  on  page  one,  placing  all 
“bad ■’  news  on  two  inside  pages, 

A  two-column  box  on  page 
one  announced:  “If  you  want 
bad  news  today,  you’ll  have  to 
look  for  it.” 

The  two  inside  pages  carried 
three-column  logotypes  —  “Un¬ 
pleasant  News.”  Included  was 
the  story  of  the  telephone  strike, 
which  John  Day,  managing  edi 
tor,  termed  the  toughest  choice 
since  the  Daily  News  did  not 
wish  to  distort  the  day's  news. 
■ 

Editor  Change  Denied 

J.  H.  Tamez.  president  of 
Mexico  City  Herald,  has  in¬ 
formed  Editor  &  Publisher  that 
an  item  (March  1,  page  40) 
saying  Joseph  K.  Rukenbrod  of 
Ohio,  was  to  become  editor  of 
the  Herald  was  erroneous.  "We 
are  contemplating  no  change  in 
the  editorial  staff,”  Tamez  ad¬ 
vised. 
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Interpretative  Reporting 
Debated  Among  50  Editors 


Majority  Appear  to  Stand  Firm 
For  Plain  Facts  In  Objectivity 

By  George  Turnbull 

Dean.  School  of  lournalism.  U.  of  Oregon 


solve  some  of  it,  first  by  indicat¬ 
ing  that  much  of  it  might  be 
due  to  the  usual  differences  of 
definition  of  the  terms,  and  also 
by  having  these  men  examine 
various  phases  of  the  issue,  giv¬ 
ing  briefly  their  conclusions. 
Fifty  editors  responded.  These 

PUBLICATION  of  ^Jective  mere  reporting  of  spot  facts  be-  21^orthe%8‘‘ftates^wUh*M  sw" 
news  is  still  regaMed  as  a  yond  their  range.  country  unrepre 

leading,  if  not  the  chief,  func-  Close  observers  of  the  news-  sented. 

tion  of  the  newspaper.  Ap^r-  papers  have  noted  this  and  have  The  effort  is  made  here  to 
ently  a  good  majority  of  edi-  discovered  dissatisfaction  among  quote  ( 1 )  representative  an- 
tors  and  news  executives,  when-  serious  readers  with  newspaper  swers  which  appear  to  go  di- 
ever  they  express  themselves,  presentation  of  the  meaning  of  rectly  to  the  heart  of  each  ques- 
cast  their  vote  for  objectivity.  spot  news  stories  dealing  with  tion;  (2)  answers  which  express 
Meanwhile,  however,  a  wave  social  phenomena — labor  devel-  individual  views,  interesting 
of  sentiment  seems  to  be  rolling  opments  and  disturbances,  city  perhaps  for  their  very  unortho- 
up  in  favor  of  more  interpre-  god  county  business,  public  af-  doxy.  We  might  first  take  a 

fairs  in  general  aside  from  their  look  at  what  some  of  the  editors 


up 

tation,  in  the  news  columns. 


Question:  Can  we  work  out  partisan  political  phases. 


anything  resembling  a  general 


think  is  meant  by  objectivity. 


formula  eovernine  the  use  of  Some  of  these  observers  have  Wright  Bryan,  Atlanta  Jour- 
int^nretalfon’  ®  lowered  the  boom  on  objectivity  nal:  ‘A  fair  statement  of  all 


vive-s  ri<ie  tn  a  demanded  interpretative  re-  sides  in  controversial  matter 
mSudrof  ?elat^^ueries  in  P^^ting,  designed  to  give  the  K.  W.  Berry,  Portland  (Me  ) 
cludine  the  general  ones  “just  who  does  not  read  the  Evening  Express:  “Hitting  the 

2ha  do  wo  mein  brobject^  «  knowledge  middle  line.  Telling  exactly 

itv’’  and  “What  do^  we  mean  understanding  of  what  what  happened  .  .  .  Reporting 

iiy.  ana  wnai  ao  we  mean  .  °  ij  nou/c  it  is  without  toar  or 


by  interpretation?" 

Survey  Among  Executives 


is  happening  in  the  world  of  so-  the  news  as  it  is  without  fear  or 
cial,  economic,  and  generally  favor." 

public  affairs.  These  impatient  Erwin  D.  Canham,  Christian 
Obvious  differences  of  opinion  observers  have  assumed,  appar-  Science  Monitor:  “Freedom  from 
all  along  the  line  on  this  subject  ently,  that  it  is  the  reporter’s  bias  or  exercise  of  partnership 
led  the  writer,  some  time  ago,  duty  to  understand  the  why  of  in  the  news  columns.” 
to  make  a  nationwide  survey  of  what  is  going  on  in  the  various  Frank  A.  Clarvoe,  San  Fran- 
newspaper  executives,  to  learn  economic,  social,  and  public  cisco  News:  “Straight  factual  re- 
their  views  on  the  various  facets  fields  better  than  the  trained  porting,  dispassionately  setting 
of  this  whole  subject.  Substan  specialists  whose  energies  are  forth  a  series  or  group  of  facts, 
tial  agreement  on  some  prin-  devoted  exclusively  to  conduct-  with  all  authorities  and  sources 
ciples  but  wide  differences  of  ing  affairs  in  some  one  of  those  noted.” 

view  on  others  and  on  methods  fields.  Herbert  F.  Corn,  Washington 

of  applying  them  were  revealed.  Old-timer.s  devoted  to  objec-  (D.  C. )  Star  :  “The  writer’s  abil- 
Apparently,  objectivity  is  still  tivity  have,  for  the  most  part,  ity  to  dissociate  his  own  per- 
not  too  close  to  victory  over  its  reacted  rather  negatively  to  all  sonal  prejudices  and  opinions 
more  glamorous  challenger.  this.  They  have  been  inclined  and  present  all  facts  obtainable 

The  development  of  objectiv-  to  hold  that  the  cure  for  the  on  both  sides  of  a  question.” 
ity  in  news-telling  ran  roughly  ills  of  objectivity  is  more  and 

parallel  to  the  rise  of  the  in-  better  objectivity.  A  sort  of  ob-  Direct  Handling  of  Facts 
verted-pyramid  form,  which  jective  interpretation,  in  which  C.  A.  Fell,  Birmingham  News- 
starts  with  the  point  of  greatest  needed  explanation  is  reported  Age-Herald:  “Clear-cut  adher- 
interest  and  then  fills  in  the  rather  than  created,  by  the  to  facts,  without  introduc- 

detail  in  whatever  order  seems  newsman.  tion  of  words  or  phrases  calcu- 

best  to  fit  the  particular  item  cn  rj-.  ^ated  to  color  those  facts.” 

.  With  a  fair  degree  of  objec-  from  50  Editors  j  j  Fitzpatrick.  Philadelphia 

tivity  apparentl.v  achieved  earlv  there  is,  definitely  a  bit  Inquirer:  'Direct  handling  of 

in  the  20th  century,  there  arose  ®  dispute  between  the  de-  the  facts — the  important  facts — 
a  question  among  editors  and  interpretation  in  the  without  effort  to  establish  any 

,  students  of  the  press  as  to  .columns  and  those  of  ob-  point,  whether  the  point  be 

whether  the  newspapers  were  was  in  an  effort  to  pathos,  humor,  or  to  convey  any 

not  confining  their  news  col-  situation  that  meaning  whatever  beyond  a  per- 

umns  too  closelv  to  bald  facts  •  writer  sent  out  his  ques-  spicuitous  report.” 

leaving  the  reader  ill-informed  ^o^'^aire.  He  circulated  among  Sam  H.  Day.  New  York  Jour- 

of  their  meaning  and  signifi  ®  group  of  150  editors  and  news  nal- American:  “In  a  big  story  it 

cance.  ^  executives  in  all  parts  of  the  (objectivity  )is  great.  There  is 

Tendency  in  Pnliu^/«i  m  United  States  a  set  of  questions  nothing  more  interesting  than 

AnLrpnH  News  designed  to  analyze  the  dis-  one  little  fact  after  another.  But 

been  =  always  has  agreement  and  perhaps  to  re-  somewhere  the  writer  s  person- 

"  a  strong  tendency  to  in-  ^ _ 


ferpretation  in  handling  the  par 

"eTs 

pH interpret 
ed  in  the  ’run  of  the  paper  ”  be- 

separate  news  from  editorial 

the  types  of  news, 

crlaslri  tias  in- 

anH  “0th  more  necessary 

and  more  difficult.  Many  re 
frainl^  .uneducated  and  ul- 

'  find  anvtfi.  social  sciences 

anything  other  than  the  _ 
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Annual  Newspaper  Linage  for  1946 

On  pages  93  to  107  of  this  issue,  EDITOR  &  PUBLISHER 
presents  its  annual  report  of  advertising  linage  for  1946  in 
U.  S.  and  Canadian  daily  newspapers.  The  report,  formerly 
presented  in  supplement  form,  is  more  complete  than  ever, 
containing  figures  for  1,544  dailies  in  1,115  cities. 

Media  Records  figures  are  given  for  349  newspapers  in 
110  cities.  Linage  figures  are  also  presented  for  1,195  news¬ 
papers  in  1,005  additional  U.  S.  and  Canadian  cities  which 
were  obtained  by  E  &  P  directly  from  the  publishers. 


Reporter  Named 
To  $16,500  fob 

Newark,  N.  J.  —  Erwin  B. 
Hock  "guessed”  last  week  that 
“I’ll  never  get  back  to  news¬ 
paper  work.”  His  appointment 
as  New  Jersey’s  alcoholic  bever¬ 
age  commissioner  at  $16,500  an¬ 
nually  had  just  been  approved 
by  the  legislature. 

Hock  joined  the  state  agency 
in  1935  after  having  been  as¬ 
signed  to  cover  its  activities  for 
the  Newark  News.  His  work  as 
a  reporter  for  the  News  was 
called  to  the  attention  of  D. 
Frederick  Burnett,  late  ABC 
head,  who,  in  turn,  convinced 
Hock  he  should  quit  newspaper 
work  and  Join  the  ABC. 


ality  is  going  to  intrude,  and 
often  the  story  is  the  better  for 
it.” 

H.  M.  Oppegard,  Grand  Forks 
(N.  D.)  Herald:  “Presentation 
of  factual  accounts  witho;ut 
bias,  prejudice,  or  personal  opin¬ 
ion.  to  the  end  that  the  reader 
may  not  be  handicapped  in 
forming  his  own  conclusions.” 

H.  T.  Meek,  St.  Louis  Post- 
Dispatch:  “There  is  no  such 
thing  as  absolute  objectivity.  It 
is  a  theoretical  idea.  Without  get¬ 
ting  too  philosophical,  I  should 
like  to  say  that  objectivity  in 
the  news  columns  means  matter- 
of-fact  reporting  inclusive 
enough  to  convey  to  an  intelli¬ 
gent,  fair-minded  reader  what 
an  intelligent,  fair-minded  re¬ 
porter  and  paper  think  he  needs 
to  know.  There  may  be  a  good 
deal  of  quibbling  about  this,  but 
actually  the  area  of  common 
agreement  on  this  is  consider¬ 
able  and  much  broader  than  it 
is  narrow,  as  witness  the  com¬ 
mon  agreement  of  the  front 
pages  on  what  is  interesting  and 
important.  Similarly,  there  is 
much  more  agreement  than  dis¬ 
agreement  on  what  is  an  objec¬ 
tive  presentation  and  what  is 
not,  however  difficult  it  may  be 
to  express  the  quality  in  words.” 

Illustration  Offered 

Arthur  L  Crookham,  Portland 
Oregon  Journal,  after  giving  his 
definition  proceeded  with  an  il¬ 
lustration.  He  wrote:  “  ‘Objec¬ 
tivity’  is  in  my  opinion  the  art 
of  being  absolutely  neutral  in 
writing  a  story  and  omitting  the 
slightest  opinion  or  questioning 
of  motives,  but  the  truth  often 
convicts,  more  than  editorial 
opinion.  Suppose  one  writes: 
The  fire  department  was  so  slow 
in  answering  an  alarm  at  Hill’s 
sawmill  last  night  that  the  plant 
was  destroyed.’  That  sounds  edi¬ 
torial  and  is.  But  suppose  we 
write:  ‘Dan  Hill  charged  that 
the  total  loss  of  his  sawmill  last 
night  was  due  to  delay  by  the 
firemen  in  reaching  the  scene, 
and  he  presented  the  names  of 
three  witnesses  who  said  they 
turned  in  alarms  thirty  minutes 
before  apparatus  arrived.’  That 
isn’t  editorial  but  objective. 
Then  if  the  story  carries  even  a 
lame  excuse  from  the  fire  chief, 
the  story  is  factual.  Suppose  we 
write:  ‘Predictions  made  by  Fire 

{Continued  on  page  78) 
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Boston  News  Bureau . . . 
R.  I.  P. 

By  A.  W.  (Deac)  Miller 

(The  Man  Who  Shot  the  Pistol  in  the  City  Room) 


I 


THE  Boston  News  Bureau,  once 

self-styled  “financial  Bible  of 
New  England”  and  one  of  the 
sources  of  present-day  American 
financial  journalism,  issued  its 
final  edition  on  Saturday,  April 
5.  It  was  60  years  old.  (E  &  P, 
Aug.  25.  1945.) 

Only  those  who  worked  on 
this  financial  counterpart  of  the 
old  Transcript  can  appreciate 
the  tradition  and  legend  that 
here  finish.  It  was  a  fabulous 
place,  little  changed  spiritually 
or  physically  from  the  desk- 
space  in  a  printer's  shop  where 
young  Clarence  W.  Barron  got 
out  his  first  news  bulletins 
in  1887. 

1  saw  it  in  its  first  fading,  in 
1915,  and  through  its  declining 
years  to  1924.  Angus  MacDon¬ 
ald.  my  first  office  boy,  became 
copy  editor;  Jean  Blair,  the  tele¬ 
phone  operator  whose  beauty 
outshone  the  famous  Thompson  s 
Spa  waitresses,  became  my 
closest  friend;  I  married  a  girl 
from  the  circulation  department. 


CWB — Heart  of  the  Legend 
Heart  of  the  legend  was  CWB 
himself,  a  man  so  closely  resem¬ 
bling  Charles  Laughton's  por¬ 
trayal  of  Henry  Vlll  in  figure, 
face  (including  the  beard),  ac¬ 
cent,  tone,  abrupt  speech  and 
gross  table  manners  that  some 
of  us  oldtimers  sat  through  one 
performance  of  that  movie  after 
another  in  nostalgic  wonder¬ 
ment.  A  330-pound  volcano  of 
energy  when  I  knew  him,  he 
could  look  a  hole  through  an 
inch  board. 


Yet  Herbie  Cole,  longtime 
managing  editor,  assured  me 
that  CWB  was  then  “as  a  zephyr 
to  a  Kansas  cyclone”  compared 
to  the  early  days,  when  he 
w(juld  stand  purple-faced  and 
grind  his  teeth  with  rage  until 
it  could  be  heard  all  over  the 
city  room,  then  kick  a  waste¬ 
basket  the  length  of  the  room 
and  emit  an  elephantine  bellow. 

Hoppy  Hopkins,  one  of  the 
printers,  and  John  Fopiano,  fore¬ 
man  of  the  composing  room,  had 
been  with  the  printer  who  got 
out  Barron's  first  bulletins. 
They  told  me  that  John,  who 
was  then  the  printer's  devil  and 
turned  the  crank  to  run  the 
press,  objected  one  day  to  Bar¬ 
ron’s  rawhiding  and  airily  de- 


'Cut  It  Out' 

When  printers  ottended  long 
chapel  meetings  and  otherwise 
slowed  down  production  on 
several  New  York  City  news¬ 
papers  this  week,  ITU  Presi¬ 
dent  Woodruii  Randolph  wired 
them:  "Cut  it  out." 

Randolph  joined  in  contract 
discussions  with  publishers' 
representatives.  The  New  York 
agreement  expired  March  31. 


manded.  “Who’s  boss  around 
here,  anyway?” 

“I  AM  BY  GOD!  ’  roared  Bar¬ 
ron  in  such  a  voice  that,  Hoppy 
said,  it  took  him  five  minutes 
to  quiet  his  hands  so  he  could 
set  type. 

In  my  day  the  old  building 
at  30  Kilby  Street  was  the  choic¬ 
est  rat  run  in  a  city  then 
abounding  in  such.  Its  numer¬ 
ous  side  rooms  and  dusty  nooks, 
crammed  with  old  files  and  bun¬ 
dles  of  papers,  were  ideal  hide¬ 
aways  for  idling  or,  as  in  my 
case,  courting.  Nothing  was  ever 
moved,  and  seldom  cleaned,  as 
one  experience  will  show. 

One  morning  in  1919,  before 
the  m.e.  had  arrived,  I  was  dis¬ 
playing  a  war  souvenir  Army 
pistol  anci  someone  bet  me  a  dol¬ 
lar  I  dare  not  shoot  it  out  of  the 
window.  No  sooner  said  than 
done,  and  in  the  ensuing  con¬ 
fusion  I  retrieved  the  empty 
shell  and  tossed  it  behind  some 
files  in  the  washroom. 

More  than  10  years  later, 
chancing  to  visit  the  News  Bu¬ 
reau.  one  of  the  then  copy-boys 
handed  me  the  pistol  shell  with 
a  grin  and  said.  “Remember 
this?  I  found  it  behind  some 
files  in  the  washroom,  the  other 
day.”  I  still  have  it. 

Practical  Jokester's  Paradise 

Nowhere  but  in  such  a  room 
could  the  wit  of  Harry  Nelson, 
Dud  Hovey,  Frank  Simmons. 
George  Bass,  Billy  Egan  and 
Nick  Carter  crackle  and  spark 
in  the  hour  before  Coley  en¬ 
tered.  Here  one  could  make  his 
eight  o’clock  entrance  and  then 
go  out  to  breakfast,  read  the 
paper  under  the  guise  of  seek¬ 
ing  “morning  specials,”  tele¬ 
phone  forbidden  orders  to  his 
broker,  and  write  personal  let¬ 
ters  on  copy  paper. 

Here  Hovey  could  “file”  his 
railroad  annual  reports  by  grad¬ 
ually  pushing  the  pile  back  on 
his  desk  until  it  cascaded  over 
the  back.  Here  old  Mr.  May 
could  invariably  begin  his  daily 
Money  Market  with  the  line: 
“The  situation  is  a  waiting  one.” 
And  here  the  practical  joke 
held  sway. 

Because  Barron  and  his  edi¬ 
tors  had  the  habit  of  communi¬ 
cating  with  the  staff  by  curt 
messages  typed  on  the  backs  of 
waste  bulletin  sheets,  anyone 
could  counterfeit  such  missives. 
Let  a  man  be  overheard  giving 
his  broker  an  order  and  he 
might  find  on  his  desk  a  typed 
note:  “Please  see  me  and  ex¬ 
plain  your  purchase  of  Worth¬ 
ington  Pump  stock  on  margin. 
C.W.B.” 

Or:  “Carter:  Why  did  we  miss 
the  morning  special  on  merger 
of  Wanamaker  and  Macy  in  the 
Journal  of  Commerce?  Cole." 
which  would  send  Nick  fran¬ 
tically  hunting  through  his  pa¬ 
per  for  a  non-existent  story. 

Or  one  man  would  call  an¬ 
other  by  telephone,  a  few  desks 
away,  and  in  a  disguised  voice 


pretend  to  be  the  Business  Con¬ 
duct  Committee  of  the  New 
York  Stock  Exchange,  the  Watch 
and  Ward  Society  or  some  other 
august  and  dire  body. 

The  bulletins  were  delivered 
by  a  horde  of  tough  Irish  kids 
whose  basement  hangout  on  the 
alley  was  a  noisome  den.  Long- 
suffering  Louie  Peyser,  who 
theoretically  managed  this  de¬ 
partment,  never  dared  to  have 
anything  movable  on  his  desk. 
He  tried  a  hand  call-bell,  once, 
and  it  was  skipping  off  his  head 
within  half  an  hour.  Julian 
Eltinge — still  remembered  as  a 
very  tough  guy — and  Donald 
Brian  (Dan  O'Brien)  were  two 
News  Bureau  bulletin  boys  who 
rose  to  fame  and  fortune. 

Poetic  City  Editor 

Back  of  the  newsroom  was  the 
composing  room.  Here  Bart 
Griffin,  the  city  editor,  a  cul¬ 
tured  and  erudite  Harvardian 
sprung  from  Charlestown’s  Irish 
slums,  would  sit  writing  verse 
(some  of  it  darn  good.  too.  and 
one  piece  which  won  the  praise 
of  President  Eliot  of  Harvard) 
on  an  ancient  No.  2  “blind¬ 
writing”  Remington  which  no 
one  else  could  make  work — 
writing  verse  for  a  deadline  five 
minutes  away. 

It  was  only  on  the  News  Bu¬ 
reau  that  an  irate  printer  could 
set  “C.  W.  Barron.  Rubbisher” 
instead  of  “C.  W.  Barron.  Pub¬ 
lisher”  in  the  masthead  and 
have  it  run  for  several  days 
before  it  was  discovered.  Only 
on  the  News  Bureau  could  the 
headline:  “John  N.  Willys  Now 
Important  Factor  in  Motor  In¬ 
dustry”  (they  used  heads  like 
that)  appear  as:  “John  N.  Wil¬ 
lys  Not  Important  Factor  in 
Motor  Industry”  and,  when  Nel¬ 
son  demanded  that  his  story  be 
re-run  under  a  correct  head, 
come  out  the  second  time  as: 
“John  N.  Willys  Now  Important 
Factor  in  Motor  Industry?” 

Started  on  the  Transcript 

Barron,  a  young  reporter  on 
the  Transcript,  was  the  first  to 
develop  the  financial  district  as 
a  news  source,  but  was  fired  at 
the  behest  of  a  department  store 
owner  and  Atchison  stockholder 
for  some  uncomplimentary  com¬ 
ments  on  one  of  Atchison’s 
many  reorganizations.  He  started 
his  own  financial  news  bulletin. 

At  first  Barron’s  financial 
bulletins  found  a  ready  market 
and  their  profits  financed  the 
acquisition  of  Dow  and  Jones’ 
embryonic  news  bulletin  service 
in  Wall  Street,  as  well  as  its 
development  into  the  Dow, 
Jones  &  Co.  organization  and 
the  Wall  Street  Journal. 

But  Boston  money  turned 
from  venture  to  trust  funds  as 
it  went  into  second  and  third 
generation  hands.  Dead  money, 
it  offered  nothing  but  a  hunt¬ 
ing  ground  for  New  York  bond 
salesmen.  The  Boston  financial 
district  withered,  saw  its  laurels 
pass  to  New  York,  and  fell  into 
somnolence. 

And  with  it  fell  the  Boston 
News  Bureau,  to  sleep  and  then 
to  die. 

( P.  S. — The  Boston  News  Bu¬ 
reau  is  not  dead,  said  the  Wall 
Street  Journal  of  April  7.  “It 
has  retired.  It  has  gone  to  live 
in  one  of  those  little  New  Eng¬ 
land  villages.’’) 
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Remark  Wins 
Overdue  Medal 
For  Reporter 

Washington — Nelson  M.  Shep¬ 
ard,  veteran  Washington  Star 
War  Department  reporter,  who 
has  been  a  Capi¬ 
tal  newspaper 
man  since  1909 
and  a  reporter 
for  the  Star 
since  1921,  has 
just  received  his 
World  War  Ger¬ 
man  Occupation 
Medal  from  Maj. 

General  Floyd 
L.  Parks.  Chief 
of  the  War  De¬ 
partment  infor¬ 
mation  division.  Shepard  ? 

Shepard, 

while  writing  a  news  story  on 
the  token  presentations  of  World 
War  II  Victory  Medal  during 
Army  Week,  April  6-12,  and  the 
Occupation  Medal  and  Defense 
Medal,  remarked:  “Gosh,  1 
haven’t  received  my  Occupation 
Medal  from  World  War  I.” 

Fellow  reporters  discussed  the 
situation  with  General  Parks. 

Unaware  of  any  plan,  Shepard 
entered  the  General’s  office  for 
a  press  conference. 

He  was  taken  aback  when  a 
photographer  asked  him  to  stand 
up  by  the  general  and  get  his 
picture  taken.  But  he  stoocl  up. 
General  Parks  remarked:  “I 
hear  you’ve  never  received  your 
World  War  Occupation  Medal.”  ( 

Shepard  grinned  and  nodded. 
The  general  too,  grinned  signi- 1 
ficantly.  He  said: 

“Mr.  Shepard,  it  gives  me 
great  pleasure  to  be  the  soldier 
to  award  this  medal  to  you.” 

While  the  medal  was  pinned 
on  the  newsman’s  lapel,  the  re¬ 
porter  remarked: 

“General,  I  think  you  should 
know,  you’re  pinning  this  me^l 
on  an  ex-Marine.” 

“Well,”  said  the  general,  “Uni¬ 
fication  should  take  care  of 
that.’’ 


Murray  Seeking 
To  Oust  Editor 

Chicago  —  Milton  Murray 
president  of  the  American  News 
paper  Guild,  has  served  noticr , 
that  he  will  ask  the  guild’s  in¬ 
ternational  executive  board  to 
remove  Wilbur  E.  Bade,  editor 
of  the  Guild  Reporter,  at  the 
lEB  meeting  here  April  17-21. 

Murray  claimed  a  letter  to 
the  editor,  signed  by  three 
Washington  members,  constitut 
ed  an  attack  upon  himself  and 
Mary  Spargo.  He  cited  the 
ANG  convention  mandate  for 
the  Guild  Reporter  which 
states:  “Members  subjected  to 
personal  attack  shall  be  given 
oppo''tunity  to  reply  in  the  same 
issue.” 

Murray  charged  in  his  letter 
that  “failure  of  the  editor  to 
follow  this  clear-cut  order  ap¬ 
pears  to  me  to  be  willful,  de¬ 
liberate  and  malicious.  I  shall 
therefore  ask  the  lEB  at  its  next 
meeting  to  remove  the  present 
editor.” 
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SacLqrounJ  of  14JoriJ  freedom  of  information  —  Part  I 

50  Years  of  Resolutions 
Form  Stage  for  UN  Talks 

Efforts  Toward  Idealistic  Goal 
For  Press  Traced  Back  to  1893 


By  William  Reed 

WHEN  the  12  members  of  the 
United  Nations  Subcommis¬ 
sion  on  Freedom  of  Information 
and  of  the  Press  sit  for  their 
first  meeting  May  5  at  Lake 
Success,  they  will  face  the  task 
of  contriving  a  formula  that  has 
been  sought  more  than  50  years. 

liieir  chief  aim — to  prevent 
disputes  between  nations  caused 
by  irresponsible  or  censored 
news— has  been  under  discus¬ 
sion  since  1893  by  international 
meetings  of  journalists,  editors, 
publishers  and  diplomats. 

A  universal  pattern  of  high¬ 
mindedness  and  futility  has  fla¬ 
vored  these  conversations.  They 
have  always  begun  on  a  note  of 
idealism,  always  proceeded  to¬ 
ward  pious  resolutions,  and 
have,  with  one  or  two  excep¬ 
tions,  always  resulted  in  inac¬ 
tion.  ^ 

Topics  on  Agenda  in  1893 
When  the  first  World  Press  Con¬ 
ference  met  in  Chicago  in  1893, 
for  example,  the  agenda  listed 
such  topics  as  the  international 
role  of  the  press  ( with  the  rider, 
“the  press  has  a  right  and  obli¬ 
gation  to  dissipate  misunder¬ 
standings  between  nations,”  the 
press  as  a  defender  of  human 
rights,  and  the  press  and  public 
morals. 

The  customary  plenary  ses¬ 
sions.  committee  and  subcommit¬ 
tee  meetings  were  conducted, 
but  the  net  results  were  dis¬ 
couraging.  A  contemporary  re¬ 
porter  observed  that  while  there 
were  "many  counsels  of  per¬ 
fection,  no  one  arrived  at  any 
really  positive  conclusion.” 

From  then  until  the  present, 
“counsels  of  perfection”  have 
constituted  almost  the  only  fruit 
of  such  parleys. 

Between  1893  and  the  First 
World  War,  journalists  met  in 
some  part  of  the  world  nearly 
every  year  to  argue  the  same 
problems  that  will  be  faced  by 
the  UN  Subcommission. 
Resolutions,  Research,  Pledges 
A  glance  at  the  various  pro¬ 
grams  reveals  this  list  of  now- 
familiar  topics:  an  international 
union  of  press  associations;  an 
international  press  union;  a  bu¬ 
reau  of  world  correspondents 
which  would  serve  as  an  inter¬ 
national  clearing  house  between 
correspondents  and  newspapers; 
freedorn  of  the  press;  ethics  of 
journalism;  instruction  in  jour- 
Mlism,  international  telegraphic 
charges;  copyright  questions;  in¬ 
ternational  press  law;  interna¬ 
tional  identity  cards  for  journal¬ 
ists. 

No  single  concrete  action  on 
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the  part  of  all  the  interested  na¬ 
tions  can  be  traced  as  the  result 
of  these  meetings.  Resolutions 
were  passed,  research  was  con¬ 
ducted,  pledges  were  made — 


and  then  everyone  went  home  to 
go  about  his  business  pretty 
much  as  usual. 

The  conferences  were  brought 
to  an  abrupt  standstill  by  the 
First  World  War.  Conversations 
on  an  ideological  basis  seemed 
ephemeral  to  journalists  who 
were  soon  to  be  engaged  in  sup¬ 
porting  the  two  great  enemies 
of  press  freedom — propaganda 
and  censorship.  The  world  got 
its  first  big  taste  of  hand-to- 
hand  writing! 

Cooper's  Effort  at  Versailles 

When  peace  came,  it  was  the 
United  States  which  provided 
the  most  aggressive  spokesmen 
for  world  press  freedom.  Kent 
Cooper,  now  executive  director 
of  the  Associated  Press,  tried 
vainly  to  persuade  President 
Wilson’s  advisers  to  incorporate 
press  provisions  in  the  Ver¬ 
sailles  Treaty.  He  asked  for 
press  freedom  in  all  countries, 
equality  to  news  sources  and 
transmission  facilities,  the  pro¬ 
hibition  of  "intentional”  biased 
international  propaganda  in  any 
news  service,  the  guarantee  that 
at  least  one  news  agency  in  each 
country  be  owned  and  con¬ 
trolled  mutually  by  the  newspa¬ 
pers  it  serves,  and  the  guarantee 
that  each  agency  be  permitted 
to  make  such  international  news 
arrangements  as  it  chose. 

At  about  the  same  time,  Wal¬ 
ter  S.  Rogers,  Wilson’s  chief 
communications  adviser,  sub¬ 
mitted  detailed  proposals  for  an 
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efficient  worldwide  communica¬ 
tions  system,  devoid  of  discrim¬ 
inating  rates  and  practices. 

While  the  recommendations  of 
Cooper  and  Rogers  went  un¬ 
heeded,  they  marked  a  turning 
point  in  the  campaign  for  world 
press  freedom.  Until  then,  all 
international  parleys  on  the  sub¬ 
ject  had  been  sponsored  by  pro¬ 
fessional  and  educational  organi¬ 
zations.  Since  Versailles,  the.se 
meetings  have  been  paralleled 


by  similar  conferences  of  official 
bodies,  until  at  the  present, 
three  organs  of  UN  have  claimed 
interest  in  the  problem. 

The  League  of  Nations  Infor¬ 
mation  Section  organized  a  series 
of  meetings  of  press  experts 
which  began  in  1927  and  ended 
in  1933.  The  first  of  these  was 
summoned  at  Geneva  and  was 
made  up  of  63  representatives  of 
telegraphic  agencies,  newspa¬ 
pers.  international  organizations 
of  journalists  and  official  press 
bureaus  from  38  countries. 
Meetings  Sponsored  by  League 

’The  purposes  were  ( 1 )  to  in¬ 
quire  into  means  of  ensuring 
more  rapid  and  less  costly 
transmission  of  press  news,  with 
a  view  to  reducing  risks  of  inter¬ 
national  misunderstanding;  and 
( 2 )  to  discuss  all  practical  prob¬ 
lems  the  solution  of  which  in 
the  opinion  of  experts  would  be 
conducive  to  the  tranquillization 
of  public  opinion  in  various 
countries. 

The  agenda  allowed  for  the 
discussion  of  press  rates,  coding 
of  press  messages,  improvement 
of  communication,  transport  of 
newspapers,  protection  of  news, 
professional  facilities  for  jour¬ 
nalists,  censorship  in  peacetime 
and  the  latest  technical  improve¬ 
ments  of  interest  to  the  press. 

Resolutions  were  passed  on  all 
these  subjects.  One  called  for 
regional  press  agreements  which 
would  “draw  closer  the  bonds 
between  countries  and  thus  fav- 


Step  by  Step  Progress  in  UN 

Few  issues  have  been  pressed  more  earnestly  at  the  United 
Nations  than  freedom  of  information.  A  study  of  the  whole 
subject  is  being  conducted,  a  world  press  conference  is 
scheduled,  and  a  Subcommission  on  Freedom  of  Information 
and  of  the  Press  has  been  formed. 

UN  progress  to  date  has  been:  (1)  the  world  press  study 
initiated  at  the  FIRST  full  meeting  of  the  United  Nations  Edu¬ 
cational,  Scientific  and  Cultural  Organization;  (2)  the  world 
press  conference  ordered  at  the  second  part  of  the  FIRST 
session  of  the  General  Assembly;  (3)  the  machinery  for  creat¬ 
ing  the  Subcommission  established  at  the  FIRST  full  session 
of  the  Commission  on  Human  Rights. 

While  these  decisions  did  not  occur  until  more  than  a  year 
after  V-I  Day,  press  freedom  was  a  lively  topic  at  every  meet¬ 
ing  of  the  nuclear  bodies  which  prepared  agenda  for  the' 
larger  organs. 


/agger  to  Direct 
Hawaii  Promotion 

Honolulu — Claude  A.  Jagger, 
former  assistant  general  mana¬ 
ger  of  the  Associated  Press,  nas 
become  president  of  the  Hawaii 
Economic  Foundation  here. 

Leading  business  and  financial 
concerns  of  the  islands  have  set 
up  the  non-profit  organization  to 
promote  utilization  of  Hawaii’s 
resources. 


orably  influence  public  opinion.” 
Another  asked  for  measures  by 
newspapers  and  agencies  to 
avoid  publication  or  distribution 
of  news  or  articles  “calculated 
to  cause  undesirable  misunder¬ 
standings  among  nations  and 
suspicion  detrimental  to  interna¬ 
tional  peace,”  and  added  that 
they  should  consider  “active  in¬ 
ternational  cooperation  for  the 
attainment  of  this  purpose.” 

The  resolutions  were  referred 
to  the  Council  and  the  Assem¬ 
bly  which,  in  turn,  referred 
them  to  committees.  Subsequent 
conferences  passed  similar  reso¬ 
lutions  which  were  referred  to 
the  Council,  Assembly  and  com¬ 
mittees. 

Nothing  of  import  happened 
until  1932  when  the  Secretariat 
circularized  130  press  organiza¬ 
tions  in  64  countries  for  sugges¬ 
tions  on  the  prevention  of  “the 
spread  of  false  information 
which  may  threaten  to  disturb 
the  peace  or  good  understanding 
between  nations.” 

Further  Conference  Suggested 

Although  many  constructive 
and  foresighted  replies  were  re¬ 
ceived,  the  League  still  shied 
away  from  any  real  progress. 
After  many  hours  of  debate,  it 
cautiously  expressed  the  view 
that  some  of  the  opinions  de¬ 
served  careful  study,  while 
others  were  matters  for  the  at¬ 
tention  of  the  press  itself.  A 
resolution  was  passed  stating 
need  for  a  further  conference  to 
formulate  definite  proposals. 

The  next  few  years  proved 
that  here,  as  in  other  affairs, 
too  many  conferences  and  too 
little  action  can  be  disastrous. 
Totalitarianism  soon  blacked-out 
a  large  section  of  the  world  in 
censorship.  Propaganda  was 
again  supreme. 

The  resolutions  passed  by  the 
League  and  the  conferences 
called  by  the  League  had  only 
one  positive  result  for  the  world 
press,  as  a  whole.  Until  1932, 
the  section  in  the  international 
convention  governing  censorship 
of  cables  reserved  the  right  of 
the  contracting  parties  to  stop 
transmission  of  any  telegram 
“which  appears  dangerous  to  the 
security  of  the  state,  or  which  is 
contrary  to  the  laws  of  the  coun¬ 
try,  to  public  order  or  decency.” 
“The  International  Telecomniuni- 
cations  Conference  at  Madrid  in 
1932  decided  to  add  the  words, 
“provided  they  immediately 
notify  the  office  or  station  of 
origin  of  the  stoppage,  except  in 
cases  where  issuance  of  this 
notice  would  appear  dangerous 
to  the  security  of  the  state.” 

Any  foreign  news  editor  can 
tell  you  how  valuable  a  contri¬ 
bution  that  was. 

(Continued  on  page  76) 
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Evening  Bulletin,  100 
Salutes  Philadelphia 


By  Charles  W.  Duke 


-  .  <  ^  X  .1  «  X  XI-  A  rx  •  i/vft  iiuiiuiauie  ivrcuiu  oiiu  wuc  m 

Light  that  the  fact  that  it  is  100  years  in  ^^ich  we  may  all  take  pride.  I 

I  100  years  existence  as  the  Evening  Bulle  word  ‘we’  because  a 

i  star  Algol  tin.  newspaper  is  the  product  of  all 

•  those  who  have  any  part  in  its 

mg  of  100  milestones,  tlm  production  and  distribution.  In 

nomical  feat  was  adapted  Irom  ^  sense,  too,  all  those  who  buy 

suggestions  by  the  Bullehn  s  j.ggjj  have  an  influence 

science  ^itor.  Dr.  Roy  K.  Mar-  They  register  in  differ- 

t  ent  ways  their  approval  or  dis- 

Lv  ^  Planetarium  at  the  Franklin  In-  approval.  If  we  have  succeeded 
2  stitute.  By  means  of  the  '^'tn-  j.  because  we  have  earned  our 

jj^^V.  ^®te  modern  devils  employed  readers'  approval  in  consider- 

by  astronomers,  the  Bulletin  s  gjjjg  degree 
birthday  cake  actually  will  be  ..jj  jn^portant  that  we  do 
lighted  by  rays  from  the  far-  ^ot  stand  on  this  record.  We 

distant  star  Algol.  must  continue  to  t>e  alert  in  the 

Congratulations  Pour  in  interests  and  the  needs  of  the 

lummings  In  anticipation  of  the  impend-  community.  We  must  produce  a 
ing  event,  the  home  of  the  Bui-  constantly  better  paper.  Thus 

birthday  of  letin  in  the  northeast  corner  of  o^^ly  can  we  justify  the  confl- 

■  dence  of  our  readers.  Thus  shall 

we  continue  to  have  the  security 
we  all  desire.” 

Souvenir  Book  Published 
As  a  souvenir  of  its  centen¬ 
nial,  management  has  produced 
a  handsome  162-page  anniver¬ 
sary  book  entitled  ”100  Years  in 
Philadelphia.”  a  pictorial  pag- 


and  Philadelphians  today.  I 
Only  five  pages  are  given  over  to 
pictures  and  feature  material 
associated  with  early  life  of  the 
newspaper.  These  reproduce  the  HMsl— 
first  portrait  and  line  drawing 

ever  to  appear  in  the  Bulletin.  Centennial  bunting  decorates  tl 
together  with  the  first  news  ac-  home  of  the  Philadelphia  Bulleti 
tion  picture,  the  latter  showing 

one  of  the  Spanish  warships  L.  McLean,  father  of  the  prest; 
sunk  by  Admiral  Dewey’s  fleet  publishers,  who  held  the  hel: 
at  the  Battle  of  Manila.  In  a  of  the  Bulletin  from  1852  un! 
foreword,  management  explains:  his  death  in  1931.  He  is  d 
“On  its  important  birthday  the  scribed  as  the  founder  of  tl 
Bulletin  has  decided  against  re-  modern  Bulletin,  one  of  Ame 
calling  how  _  many  presses  it  ica’s  truly  great  publishers  wl 
started  with,  its  reaction  to  Lin-  revitalized  the  oldest  evenic 
coin’s  address  at  Gettysburg.  .  .  .  newspaper  in  Pennsylvania. 
I^nstead  it  is  considered  more  Coming  here  from  Pittsburg 
commemorate  the  city  i878  at  the  age  of  26,  the  eld. 
that  fm^ter^  this  newspaper.  .  .  McLean  was  secretary  and  trea 

urer  for  a  time  of  the  old  Phil 

ahead  with  the  experience  of  delphia  Press  in  the  days  ( 

age  and  the  energy  of  youth.  Charles  Emory  Smith.  It  w 

2- Year  Search  for  Material  after  becoming  business  mai 
A  A  •  •  js  .X.  ager  of  the  Press  that  Williani] 

A  triumph  in  m^ern  printing  McLean  bought  the  Bulletin  i 

I  i  from  a  syndicate  which  hi 

til  ^ in  control,  with  varioi 

hf  changes  in  personnel,  datit 

the  direction  of  George  T.  from  the  days  when  Alexand. 

of  the  promotion  de-  cummings  went  to  New  Yo. 
partment,  with  able  assistance  ioro  m  «tart  the  World. 


cism.”  He  reduced  the  priR 
(Continued  on  page  74) 
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CARTOONISTS  KEEP  THE  LINES  BUSY  WITH  COMMENTS  ON  LIVING  COSTS  I 


TmSnuKt  »rr 
$4)5.000,000 
in  PflODucTion 


WELL.  HERE  WE  GO  AGAIN! 

Jess  Cargill,  Central  Press  Assn. 


LISTENING  IN 

Keith  Temple,  New  Orleans  TimesPieayuiie 


WHO'S  THAT  BEHIND  YOU? 

Paule  Coring,  I’roi'idence  Bulletin 


78  Questions  Posed 
For  ANPA  Convention 


wastepaper  on  the  core  after  the 
main  run  has  been  made  on  a 
press?  Is  it  practical? 

Color  printing  is  becoming  a 
major  issue  among  the  news¬ 
papers.  What  are  the  small 
newspapers  going  to  do  about  it? 

Should  there  not  be  an  investi¬ 
gation  into  the  possibility  of  re¬ 
placing  type  setting  machinery 
of  the  present  manual  speed  type 
with  modern  machine  speed 
equipment  as  has  been  done  in 
other  lines  of  industry?  Should 
action  be  taken  by  ANPA  to 
bring  about  the  development  of 
such  machinery? 


TUESDAY  (April  22)  will  be 
Question  and  Answer  Day  at 
the  1946  convention  of  the  Amer- 
can  Newspaper  Publishers  Asso¬ 
ciation. 

The  Jade  Room  of  the  Wal¬ 
dorf-Astoria  Hotel  has  been  re¬ 
served  for  the  all-day  session  in 
charge  of  Arthur  P.  Irving, 
Glens  Falls  (N.  Y.)  Post-Star 
and  Times. 

His  assistants  in  handling  the 
discussion  which  will  cover  78 
questions,  from  advertising 
through  frequency  modulation, 
will  include:  Buell  W.  Hudson, 
Woonsocket  (R.  I.)  Call;  Frank 
Walser,  Hazleton  (Pa.)  Plain 
Speaker  and  Standard-Sentinel; 
3.  M.  Bunting,  Bloomington 
(Ill.)  Pantograph;  William 
Dwight,  Holyoke  (Mass.)  Tran¬ 
script-Telegram;  and  Carmage 
Walls,  Macon  (Ga.)  Telegraph 
and  News. 

The  topics  suggested  for  the 
closed  meeting  have  been  circu¬ 
larized  by  ANPA  so  that  publish¬ 
ers  will  come  prepared  to  talk. 
A  random  selection  includes: 

Advertising 

How  many  papers  have  a  defi¬ 
nite  pattern  for  merchandising 
cooperation  for  national  ac¬ 
counts?  What  does  it  include 
and  how  is  extent  of  this  co¬ 
operation  determined 

What  policy  is  followed  in 
connection  with  granting  na¬ 
tional  advertisers  dealer  tie-in? 

How  many  papers  have  copy 
departments  for  local  retail  ad¬ 
vertising?  How  many  are  em¬ 
ployed  in  such  a  department?  Do 
they  have  any  other  duties  to 
perform? 

What  important  facts  do  retail 
advertising  salesmen  use  in  sell¬ 
ing  against  local  radio  stations? 

Do  many  newspapers  charge 

IDITOR  ft  PUBLISHER 


the  advertisers  for  copy  revision 
and  resetting? 

What  is  the  trend  in  ratios  of 
total  advertising  to  news? 

What  publishers  have  inaugu¬ 
rated  incentive  plans  in  advertis¬ 
ing  departments?  How  are  they 
working? 

Business  Management 

Is  the  five-day  week  publica¬ 
tion  the  solution  of  the  plight  of 
some  small  dailies? 

What  are  the  experiences  of 
publishers  where  competitive 
six  or  seven  day  newspapers 
come  into  a  five-day  paper  terri¬ 
tory? 

What  amount  of  donations  are 
given  to  reputable  charity  organ¬ 
izations?  Are  donations  made 
in  advertising,  news  or  cash,  or 
all  three? 

What  labor  saving  devices 
have  proved  practical  in  news¬ 
paper  front  offices? 

In  the  face  of  sharply  rising 
costs  is  it  wise  to  increase  cir¬ 
culation  at  the  expense  of  adver¬ 
tising  revenue? 

Circulation 

Do  most  newspapers  under 
50,000  have  district  supervisors? 
(a)  How  many  carriers  can  one 
man  properly  handle?  (b)  How 
are  these  men  paid?  (c)  Are 
they  allowed  expense  accounts? 

How  many  cents  a  week  per 
subscriber  is  allowed  for  a  car¬ 
rier  on  7-day  morning  papers? 
On  6-day  evening  papers? 

Will  full  returns  be  allowed 
when  newsprint  shortages  end? 

Editorial 

Why  do  so  many  small  town 
daily  newspapers  fail  to  run 
editorials? 

Do  any  small  papers  use  wire 
recorders  for  reporting  or  other 
newspaper  purposes? 


What  is  the  most  suitable 
method  of  handling  copy  con¬ 
cerning  Negroes,  especially  for 
a  Southern  paper? 

Is  there  a  need  for  an  edi¬ 
torial  organization,  on  a  national 
scale,  similar  to  ASNE  but  open 
to  members  from  smaller  news¬ 
papers? 

Our  best  and  most  numerous 
readers  are  women;  should  we 
try  to  develop  more  women  city 
editors,  picture  editors,  news 
editors,  and  managing  editors? 

Labor 

What  newspapers  have  bonus 
plans  for  operators?  Is  piece 
work  for  operators  practicable? 

What  effect  will  state  anti¬ 
closed  shop  bills  have  on  re¬ 
maining  open  shops? 

Mechanical 

Can  small  newspapers  rewind 


Newsprint 

When  most  papers  are  forced 
to  ration  newsprint  why  are  a 
few  able  to  put  out  special  edi¬ 
tions  running  to  several  hundred 
pages? 


Ad  Bureau  Program  Detailed 


for  April  12.  1947 


•  NEWSPAPERS  on  the  March— 

1947”  will  be  the  theme  of 
the  Bureau  of  Advertising’s  ses¬ 
sion  Wednesday  afternoon,  April 
23,  at  the  annual  meeting  of  the 
American  Newspaper  Publishers 
Association  at  the  Waldorf- 
Astoria  Hotel,  New  York  City. 

William  G.  Chandler,  of 
Scripps  -  Howard  Newspapers, 
president  of  the  ANPA,  will 
open  the  .session,  following 
which  Roy  D.  Moore,  general 
manager  of  the  Brush-Moore 
( Mich. )  newspapers,  chairman 
of  the  bureau’s  governing  board, 
will  introduce  Irwin  Maier,  pub¬ 
lisher  of  the  Milwaukee  Journal, 
who  will  preside. 

The  bureau’s  annual  report 
will  be  formally  presented  to 
the  members  of  both  the  ANPA 
proper  and  of  the  bureau  itself 
by  William  A.  Thomson,  bureau 
administrative  director. 

The  report  of  the  Sales  Com¬ 
mittee,  governing  body  of  the 
bureau's  National  Division  since 
the  inception  of  its  expansion 
plan,  will  be  presented  by  Ver¬ 
non  Broolu,  advertising  man¬ 


ager  of  the  New  York  World 
Telegram,  committee  chairman. 

From  Alfred  B.  Stanford,  the 
bureau’s  national  director,  will 
come  the  keynote  address  on  the 
national  phase  of  the  bureau’s 
program.  ’’The  Turning  Tide  in 
Newspaper  Advertising.” 

George  G.  Steele,  local  adver 
tising  manager  of  the  Philadel¬ 
phia  Bulletin,  will  open  the  Re¬ 
tail  Division’s  part  of  the  pro¬ 
gram  by  presenting  the  report 
of  the  Retail  Committee. 

The  publishers  also  will  hear 
John  Giesen,  bureau  retail  di¬ 
rector,  whose  subject  will  be. 
“Let’s  Talk  Retailing,”  and  will 
view  a  Retail  Division  slide  film. 
“Last  Days  of  a  Baffling  Era.” 

Increasing  integration  of  the 
bureau  program  with  the  sales 
activities  of  the  newspaper  rep¬ 
resentatives,  will  be  emphasize 
when  Frank  H.  Meeker  of  Os¬ 
born.  Scolaro.  Meeker  &  Co., 
president  of  the  American  As¬ 
sociation  of  Newspaper  Repre¬ 
sentatives,  will  present  a  “15- 
Minute  Story  of  Five  Years  of 
Selling  Progress.” 
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THE  ADVERTISING  SURVEY 

3-Month  Test  Floods 
Airline  With  Business 

By  Samuel  Rovner 


LIKE  passenger  airlines  gener¬ 
ally,  Scandinavian  Airlines 
System  several  months  ago 
found  itself  sending  only  par¬ 
tially-filled  planes  to  their  desti¬ 
nations.  All  types  of  carriers 
had  experienced  a  slump  from 
wartime  and  immediate  postwar 
demands.  Airlines  had  the  added 
burden  of  overcoming  the  effect 
of  accident  publicity.  In  addi- 

dependablel 
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Scandinavian  airlines  system 


tion,  new  equipment  was  com¬ 
ing  through,  increasing  seating 
capacity. 

Keeping  the  old  customers 
and  attracting  new  ones  was 
a  problem  with  an  obvious  an¬ 
swer — advertising.  Just  how  to 
advertise  wasn’t  quite  as  ob¬ 
vious. 

3-Month  Test 

In  January,  Scandinavian’s 
agency,  Dorland  International- 
Pettingell  &  Fenton,  Inc.,  recom¬ 
mended  a  three-month  test  cam¬ 
paign  in  newspapers,  which  in 
more  than  two  decades  had 
proved  their  effectiveness  in  sell¬ 
ing  domestic  air  transportation. 

A  180-line  ad  (90  lines  on  two 
columns)  was  made  up,  featur¬ 
ing  a  silhouette  of  a  modern 
transport  plane  with  the  Scandi¬ 
navian  System’s  logotype  run¬ 
ning  through  it  lengthwise. 
Copy,  set  in  a  narrow,  irreg¬ 
ular  vertical  column,  stress^ 
the  line’s  quarter-century  of  ex¬ 
perience,  the  roominess  and 
comfort  of  its  planes. 

The  ads  were  placed  in  40 
newspapers  throughout  the 
country,  twice  weekly  during 
January  and  February.  Re¬ 
sponse  was  immediate.  By  the 
first  of  March,  bookings  had 
reached  such  volume  that  the 
ad  schedule  was  reduced  to  once 
a  week.  And,  at  month’s  end, 
when  the  test  was  completed, 
passenger  space  was  fully 


booked  for  a  period  of  several 
months  ahead. 

"The  success  of  the  three- 
month  test  campaign,  ”  said  the 
agency,  “was  incontrovertible 
proof  of  the  effectiveness  of  the 
newspaper  medium.” 

Continuity  Maintained 

Despite  the  oversold  condition 
in  passenger  bookings,  the 
agency  recommended  carrying 
on  the  newspaper  campaign  to 
maintain  continuity  and  lay  a 
firm  foundation  for  future  busi¬ 
ness.  To  effect  this,  the  adver¬ 
tising  is  being  continued  in  the 
same  size  and  design,  with  new 
copy,  in  the  same  40  publica¬ 
tions. 

As  more  passenger  space  be¬ 
comes  available,  frequency  of 
the  ad  schedule  will  be  in¬ 
creased.  Effective  April  15,  a 
new  round-trip  flight  will  be 
added  for  a  total  of  five  a  week. 
And  soon  a  number  of  new, 
larger  DC-6  transports,  built  by 
Douglas,  will  be  delivered  to 
Scandinavian. 

The  lesson  of  the  test  was 
clear  to  Charles  B.  Strauss,  vice- 
president  of  the  agency,  who 
told  Editor  &  Publisher; 

“In  our  long  experience  in 
retail  advertising  in  many  fields, 
we  have  always  found  news¬ 
papers  to  be  very  effective  in 
selling  goods.  This  achievement 
with  Scandinavian  Airlines  Sys¬ 
tem  is  another  proof  that,  prop 
erly  used,  newspaper  advertis 
ing  also  can  be  highly  effective 
for  selling  a  service  like  air 
transportation.  It  illustrates  the 
flexibility  and  adaptability  of 
newspapers  as  an  advertising 
medium.” 

Prohibition  Fight  On 

BOTH  SIDES  in  the  Prohibition 

battle  are  viewing  with  alarm, 
and  liquor  advertising  is  getting 
increasing  attention  from  both 
as  the  “Achilles  Heel”  of  the 
business. 

With  temperance  and  church 
organizations  solidly  united  in 
a  campaign  to  outlaw  advertis¬ 
ing  of  alcoholic  beverages, 
“wets”  are  warning  the  industry 
to  take  a  close  look  at  this 
“most  vulnerable  spot  of  the 
business.” 

Repeal  Associates.  Inc.,  of 
Washington,  in  the  March  issue 
of  Repeal  Review,  sees  the  anti¬ 
liquor-advertising  movement  as 
a  thinly-disguised  effort  to  re¬ 
vive  national  Prohibition.  It 
advises  the  liquor  men  to  give 
more  thought  and  attention  to 
the  whole  matter  of  their  ad¬ 
vertising.  “Particularly,”  it 
says,  “there  is  room  for  im¬ 
provement  in  the  advertising 
practices  of  some  off-premise 
retailers.” 

“Dry”  pressure  on  newspapers 
continues  in  the  form  of  “1- 
didn’t-like-this-ad”  stickers.  The 
Prohibitionists  are  also  pressing 


In  Nick  of  Time 

St.  Louis — St.  Louisans  hove 
voted  for  retaining  daylight 
time.  The  measure  was  advo¬ 
cated  by  the  three  newspapers 
and  veteran  political  observ¬ 
ers  said  it  would  have  been 
doomed  without  that  support. 
The  vote  was  79,585  to  60,629. 

for  Congressional  support  of 
Senator  Capper's  bill  (S-265), 
which  prohibits  interstate  trans¬ 
portation  of  any  form  of  alco¬ 
holic  beverage  advertising. 

Understatement 

VIA  The  Torch,  the  Milwaukee 

Ad  Club’s  monthly,  Hoffman 
&  York  agency  makes  an  in¬ 
teresting,  trenchant  and  some¬ 
times  amusing  plea  for  a  little 
more  understatement  in  ad  copy. 

H  &  Y  quotes  as  an  example, 
this  ad,  placed  about  60  years 
ago  by  a  merchant  in  Ottawa, 
Canada; 

“I  have  a  lot  of  Gray  Goat 
Sleigh  Robes  at  $6.00  each. 

“They  are  grey,  and  they  are 
goat,  and  they  are  six  dollars, 
and  this  is  about  all  that  I  can 
truthfully  say  about  them.  They 
are  probably  about  the  average 
for  such  things — neither  better 
nor  worse. 

“They  are  lined  and  trimmed, 
which  is  a  circumstance,  but  if 
there  is  any  worse  lining  in  the 
country,  I  should  be  pleased  to 
see  it.  Of  course,  with  a  raging 
Protectionist  Government  in 
power,  people  can’t  expect  much 
for  six  dollars,  and  in  this  case, 
I  think  their  expectations  will 
be  realized,  though  they  will 
get  a  good  six  dollars’  worth.” 


‘You  Get  All  Three' 

WITH  an  increased  appropria¬ 
tion,  American  Bantam  Car 
Company  will  open  its  spring 
advertising  and  promotion  cam¬ 
paign  on  advanced  design  Su¬ 
percargo  Truck  Trailers.  Plans 
call  for  use  of  large  space  in 
dailies  to  announce  Bantam  dis¬ 
tributors;  and  continued  inser¬ 
tions  in  trade  magazines  and 
sectional  and  state  trucking  as¬ 
sociation  journals  throughout 
the  country.  Copy  in  all  ad¬ 
vertising  will  be  built  around 
the  “You  get  all  three”  theme. 
The  three  features  are  “ad¬ 
vanced  design,  engineered  con¬ 
struction  and  production  line 
economy.”  Ketchum,  MacLeod 
&  Grove,  Pittsburgh,  is  the  com¬ 
pany’s  newly-appointed  agency. 

For  House  Cleaning  Season 
A  SPECIAL  campaign  using  110 
newspapers  has  been  started 
by  Boyle-Midway,  Inc.,  Pitts¬ 
burgh,  to  promote  its  new  and 
improved  Aeromist  glass  clean¬ 
er,  according  to  James  Rayen, 
director  of  advertising  and  mer¬ 
chandising  of  the  firm.  A  13- 
week  drive  for  Aeromist  tying- 
in  with  the  household  cleaning 
season  opened  in  mid-March  on 


Fulton  Named 
Retail  Ad  Chief 
At  Chi.  Tribune 

Chicago — Paul  C.  Fulton,  as¬ 
sistant  manager  of  the  retail 
advertising  department  of  the 
Chicago  Tribune 
since  April, 

1945,  has  been 
appointed  man¬ 
ager  of  the  divi¬ 
sion,  it  was  an- 
nounced  by 
Chesser  M. 

Campbell,  ad¬ 
vertising  mana¬ 
ger. 

Fulton  suc¬ 
ceeds  Daniel  F. 

McMahon,  re¬ 
tail  ad  chief  Fulton 
since  Novem¬ 
ber,  1928,  who  died  April  4. 

The  new  retail  advertising 
manager  has  been  a  member  of 
the  newspaper’s  advertising  staff 
for  more  than  23  years.  Shortly 
after  his  graduation  from  the 
University  of  Illinois,  Fulton 
joined  the  Tribune  in  February, 
1924,  as  a  want  ad  solicitor. 

Promoted  to  the  retail  division 
in  April,  1926,  Fulton  has  spe¬ 
cialized  in  the  retail  field  since 
that  time.  In  September,  1927, 
he  was  made  manager  of  North 
Side  metropolitan  advertising. 
In  March,  1933,  he  was  placed  in 
charge  of  all  metropolitan  sec¬ 
tion  advertising. 

Fulton  was  made  an  executive 
salesman  in  the  retail  advertis 
ing  division  in  November,  1941. 
He  held  this  post  when  he  was 
appointed  assistant  manager  of 
the  retail  advertising  division  in 
April,  1945. 


the  West  Coast  and  this  week 
throughout  the  rest  of  the  coun¬ 
try.  Aeromist,  it  is  emphasized, 
is  a  streakless  no-rainbow  clean¬ 
er  which  can  be  used  for  clean¬ 
ing  all  types  of  glass  surfaces, 
including  windows,  mirrors, 
desk  tops  and  others.  The 
agency  on  the  account  is  W.  Earl 
Bothwell,  Inc.,  Pittsburgh. 

Bulova  Excellency  Series 

THE  Bulova  Watch  Company, 
New  York,  plans  an  exten¬ 
sive  advertising  program  to  in¬ 
troduce  its  new  “Her  Excel¬ 
lency”  watch  which  will  be  re- 
leas^  at  jewelers  throughout 
the  country  on  May  7.  Media  to 
be  used  will  include  Sunday 
supplements,  radio  and  maga 
zines.  Sixteen  full-page  roto¬ 
gravure  ads  are  scheduled.  The 
new  watch  model  is  a  compan 
ion  piece  to  “His  Excellency,” 
a  series  in  men’s  watches  re 
leased  by  Bulova  a  short  time 
ago.  The  Biow  Company,  New 
York,  is  the  agency. 

Royal  Banquet  Trial 
GOODERHAM  &  WORTS,  LTD., 
is  launching  an  advertising 

(Continued  on  page  70) 
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When  you  think  of  “national”  advertising  . . .  think  a  minute  of  this  fact:  26% 

of  all  U.  S.  drug  sales  are  made  in  only  17  counties,  among  only  19%  of  the  population. 

You  see,  markets  are  not  national  .  .  .  they’re  local.  Every’  sale  your 

advertising  makes  is  a  local  transaction  between  a  local  consumer  and  a  local  dealer. 

Multiplied  many  times  in  many  markets  .  .  .  this  local  sale  builds  into  national  business. 

But  markets  differ  as  people  differ.  That’s  why  newspaper  advertising  is  so  efficient 
It  enables  you  to  take  advantage  of  those  differences.  Newspapers,  with  51,000,000 
circulation  daily  in  the  U.  S.  and  Canada,  are  the  biggest  mass  medium. 

They  reach  practically  everybody.  Yet  they  give  you  unique  precision  controL 
With  newspaper  advertising  you  can  build  sales  where  you  want  them  when 
you  want  them  . . .  and  at  low  cost,  with  no  waste. 

Our  business  analysis  people  have  lots  of  facts. 

Maybe  they  can  put  some  together  about  your  business.  Try  them. 


the  bureau  of  advertising 


AMEXtCAN  NEWSPAPER  PUBLISHERS  ASSN  370  LEXINGTON  AVE,  NEW  YORK  17  CALEDONIA  S  UPS 
prepared  by  Ihe  Bureau  of  Advertiting  and  published  by  the  Cleveland  Plain-Dealer  in  the  Interest  of  more  effective  advertising 
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Straw  Poll  Hits  Again; 
Accuracy  Bonus  Helps 


CHICAGO — Once  again  the  Chi¬ 
cago  Times  atraw  poll  has 
predicted  election  results  with 
uncanny  accuracy.  In  the  re¬ 
cent  Chicago  mayoralty,  the 
Times  straw  vote  forecast  that 
Martin  H.  Kennelly  would  re¬ 
ceive  58.2%  of  the  ballots  cast. 
He  received  58.7%. 

This  meant  the  Times  poll 
matched  Kennelly’s  actual  vote 
within  8,279,  coming  within 
99.15%  of  the  final  result. 

In  1932  the  Times  predicted 
President  Roosevelt’s  vote  in 
Cook  County  within  1%.  In 
1936,  the  paper  came  within  two 
one-hundredths  of  1%  of  Roose¬ 
velt’s  Illinois  vote. 

How  It’i  Done 

In  1939,  the  Times  predicted 
Mayor  Kelly’s  vote  within  one- 
fourteenth  of  1%,  and  in  1940 
the  straw  vote  predicted  Presi¬ 
dent  Roosevelt  would  carry  Illi¬ 
nois  within  one-half  of  1%,  and 
showed  that  Senator  Brooks 
would  win  by  an  eyelash  and 
that  Gov.  Green  would  be  elect¬ 
ed.  In  1944,  the  Times  came 
within  less  than  one-half  of  1% 
of  President  Roosevelt’s  Illinois 
vote. 

How  does  the  Times  do  it? 
Well,  to  begin  with,  the  Times 
has  had  the  benefit  of  Richard 
J.  Finnegan’s  long  experience 
in  conducting  straw  votes.  The 
Times  editor  and  publisher  be¬ 
gan  taking  straw  polls  in  1915, 
when  he  was  editor  of  the  old 
Chicago  Evening  Journal.  He 
has  worked  out  many  of  the 
formulas  and  techniques  used  in 
the  Times’  prognostication  sys¬ 
tem. 

Finnegan  has  learned,  for  in¬ 
stance,  that  it  is  a  mistake  to 
start  such  polls  too  early,  or  to 
have  too  many  people  taking 
such  a  vote. 

Finnegan  Credits  Walsh 
Finnegan,  however,  gives 
most  of  the  current  credit  to 
Karin  Walsh,  city  editor,  who 
began  his  career  on  the  Times 
as  a  straw  vote  reporter  in  1936. 
Walsh,  in  turn,  hastens  to  point 
out  that  the  caliber  of  young 
men  and  women  who  are  the 
actual  point  of  contact  with  the 
voters  is  of  utmost  importance. 

Finnegan  and  Walsh  impress 
upon  the  vote  takers  that  the 
good  will  of  the  paper  is  at 
stake  and  they  offer  a  bonus  for 
accuracy.  Straw  vote  reporters 
are  carefully  selected  and  in¬ 
doctrinated  before  they  start  out. 

“Remember  you  are  a  reporter 
for  the  Times  which  has  a  repu¬ 
tation  for  honesty  and  accuracy 
in  reporting  the  views,”  they  are 
told.  "You  are  being  trusted 
with  this  reputation.  Remember 
this  poll  is  conducted  to  find 
an  accurate  cross-section  of  vot¬ 
ing  opinion,  regardless  of  what 
that  opinion  may  be.  Do  not 
mark  ballots  for  your  voters. 
Do  not  offer  suggestions  on  how 
to  mark  the  ballots  even  though 
they  are  asked.  Do  not  look 
at  or  examine  a  ballot  after  it 
has  been  voted.  Either  let  the 
voter  place  it  in  the  box  or  place 


it  there  yourself  in  his  sight. 
...  Be  conscientious  to  a  fault.” 

Planning  for  the  most  recent 
Times  straw  vote  began  early  in 
March,  long  before  the  reporters 
went  into  the  wards  to  take  the 
actual  ballots,  Walsh  explained 
to  Editor  &  Publisher. 

Take  1.25%  Sample 

“First  it  was  decided  to  take 
26,000  straw  votes  in  the  city,” 
he  said.  “This  is  approximately 
1.25%  of  the  total  registration. 
Long  experience  with  straw 
polls  has  shown  that  an  ac¬ 
curate  sample  can  be  taken  in 
Chicago  by  polling  between  20,- 
000  and  30,000  voters.” 

The  Board  of  Election  Com¬ 
missioners  supplies  the  Times 
with  tables  showing  the  num¬ 
ber  of  registered  voters  in  each 
ward.  The  percentage  of  reg¬ 
istered  voters  to  the  total  regis¬ 
tration  was  determined  in  each 
ward.  On  this  basis,  the  exact 
number  of  straw  ballots  was  as¬ 
signed  to  each  ward.  Each  ward 
was  further  broken  down  into 
national  and  economic  groups. 

It  was  decided  that  three  sep¬ 
arate  visits  would  be  made  to 
each  ward  so  any  changes  in  vot¬ 
ing  sentiments  between  the  time 
the  poll  started  and  ended  could 
be  ascertained.  Vote  takers 
were  instructed  to  offer  ballots 
to  only  registered  voters  in  the 
ward  in  which  the  poll  was  be¬ 
ing  taken. 

From  more  than  100  appli¬ 
cants,  10  were  selected  by  Walsh 
to  conduct  the  poll.  An  incen¬ 
tive  system  of  bonuses  was  es¬ 
tablished  whereby  the  vote  tak¬ 
ers  were  to  be  given  a  certain 
bonus  if  the  poll  was  within  2% 
of  the  actual  vote  (considered 
par  in  most  straw  polls);  they 
were  promised  an  additional 
bonus  if  they  came  within  lVfe%; 
another  if  they  came  within 
of  1%,  what  the  Times  sought. 

The  vote  takers  were  sent  in¬ 
to  the  field  under  the  direct  su¬ 
pervision  of  three  members  of 
the  Times  reportorial  staff,  Wil¬ 
liam  Doherty,  Lou  Paris  and 
Roman  Pucinski,  each  of  whom 
had  had  previous  experience  on 
Times  straw  polls.  The  final 
visit  to  the  wards  was  on  Sun¬ 
day  before  election  on  Tuesday, 
when  the  last  of  1,500  ballots 
were  taken  in  front  of  30  differ¬ 
ent  churches  in  30  different 
wards  to  detect  any  last-minute 
change  in  sentiment. 

“One  of  the  cardinal  rules  in 
the  straw  poll  has  been  never 
to  try  to  outguess  the  figures,” 
said  Walsh.  “There  was  no 
juggling,  weighing,  no  testing. 
We  made  our  predictions  ward 
by  ward,  and  on  election  day 
found  out  that  we  missed  on 
only  three.” 

■ 

Safe  Driving  Award 

First  place  safety  award  in 
the  urban  newspaper  classifica¬ 
tion  for  a  contest  sponsored  by 
the  Greater  New  York  Safety 
Council  went  to  the  New  York 
Daily  News  for  operating  50,417 
miles  per  accident. 


All  But  Fries  'Em 

Toledo,  O.  —  The  Toledo 
Blade  has  issued  another  of  its 
series  of  "Five  Inch  Books", 
the  latter  titled  “Fishing  Di¬ 
gest,"  for  free  distribution 
among  the  newspapers'  read¬ 
ers.  Authored  by  Lou  Klew- 
er.  outdoors  editor,  the  book 
details  the  northwestern  Ohio 
and  Southern  Michigan  haunts 
of  fish,  their  feeding  habits 
and  the  type  of  bait  each 
prefers. 

Publisher  Settles 
Maryland  Bus  Strike 

Cumberland,  Md.  —  Interven¬ 
ing  in  a  bus  strike  which  had 
left  Cumberland  for  27  days 
without  public  transportation, 
exclusive  of  taxis,  the  Times- 
News  papers  succeeded  in 
bringing  the  disputing  parties 
together  to  reach  an  agreement. 

The  efforts  of  the  Times  and 
Alleganian  Company’s  publisher, 
John  J.  McMullen,  succeeded 
whereas  the  Mayor  and  Council, 
the  U.  S.  Conciliation  Service 
and  other  groups  had  been  un¬ 
able  to  bring  about  an  agree¬ 
ment. 

McMullen  contacted  union 
leaders  and  learned  the  mini¬ 
mum  terms  the  union  would 
consider.  The  terms  appeared 
reasonable  to  McMullen  and  they 
were  presented  to  the  company, 
not  for  negotiation,  but  for  ac¬ 
ceptance.  Up  until  this  point  the 
Times-News  papers  had  covered 
the  strike  fully  but  had  not 
taken  an  editorial  stand  on  the 
controversy.  It  was  planned  to 
launch  an  editorial  campaign  in 
the  event  that  the  suggested 
terms  were  not  accepted. 

The  final  settlement  gave  the 
union  the  equivalent  of  over 
three  cents  an  hour  more  than 
any  previous  proposal. 

■ 

$11,650  for  Charity 

Lowell,  Mass. — The  sum  of 
$11,650  will  be  expended  for 
Lowell  area  charities  this  year, 
it  was  announced  this  week  by 
Lowell  Sun  Charities.  The  sum 
was  realized  in  boxing  contests 
recently  conducted  under  the 
auspices  of  the  Lowell  Sun. 


GASTONIA 


Gaston  Coant)^,  popula* 
lion  100,000.  is  carry¬ 
ing  on  a  great  improve¬ 
ment  program  in 
agriculture.  17,000 
acres  of  lespedeza  was 
grown  in  1^6. 


J 


That  uutfit  suggests,  obvi¬ 
ously,  a  teen-ager.  The 
Review-Star  and  Hempstead 
Town  arc  like  that  .  .  .  one 
suggests  the  other. 

The  Review-Star  is  wooing 
and  winning  the  younger  set 
with  a  daily  “Teen-Age”  sec¬ 
tion.  Three  days  a  week, 
local  high  schools  and  junior 
organizations  take  turns  plan¬ 
ning,  writing,  editing  the  fea¬ 
ture  in  the  Review-Star 
newsroom.  Parents,  educa¬ 
tors  and  clergy  say  it’s  great! 
Students,  Scouts,  and  other 
youth  organizations  clamor 
for  a  chance  to  turn  out  their 
own  “Teen-Age”  page.  Yes 
.  .  .  the  Review-Star  is  “in 
solid”  with  local  teen-agers, 
and  vice  versa. 

Leading  N.  Y.  State's  High  Spot  Cities  Is 
a  habit  with  Hampstead  Town.  In  April, 
eleventh  consecutive  month  In  lead,  retail 
sales  forecast  was  185.7%  above  April 
I93f;  19%  above  national  average.  Dol¬ 
lar  volume  for  April  $28,240,000. 


THEY  SO 
TOSfTNEI 


GAZETTE 


NASSAU  DAILY 
REVIEW -STAR 

Published  dally  eveept  Sunday,  Sc  a  copy 
•  Hempstead  Town,  L.  1.,  N.  Y.  •  Execu¬ 
tive  Offices:  Rockville  Centra,  N.  Y.  • 
National  Raprasantativas:  Loranien  t 
Thompson,  Inc.  •  New  York,  Chicago, 
St.  Louis,  San  Francisco,  Los  Angelas, 
Detroit,  Cincinnati,  Kansas  City,  Atlanta. 
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The  Canus  lupus  is  a  great  one  for  disguises.  Usually 
it  is  a  sharp  set  of  sheep’s  clothing,  although  when 
Red  Riding  Hood  met  up  with  him  he  was  garbed  in 
Grandma’s  nightgown!  But  few  people  are  fooled 
by  this  conniving  cad,  for  anyone  can  see  by  the 
look  in  his  eye  ...  by  his  whistle  .  .  .  that  he’s 
the  wolf! 

It  is  only  half  a  truth  to  say  that  the  product  with  the  most  dis¬ 
tinctive  name— or  brand— will  outstrip  its  competitors  in  sales. 


For  no  matter  how  fine  the  product  or  how  alluring  its  package,  it 
will  be  relegated  to  the  limbo  of  "also  rans”  unless  that  brand 
name  and  all  it  stands  for  is  constantly  drummed  into  the  mind  of 
the  buyer.  This  is  a  job  for  advertising— properly  prepared  and 
strategically  placed.  In  Indianapolis  and  the  33  counties  of  Cen¬ 
tral  Indiana,  the  most  effective  advertising  medium  is  The  Indian¬ 
apolis  News.  For  78  years  an  Indiana  institution  . . .  %%  home- 
delivered  and  read  six  evenings  a  week  in  more  Hoosier  homes 
than  any  other  Indianapolis  daily. 


FIRST  in  daily  circulation 
FIRST  in  daily  advertising 

FIRST  in  the  Hearts  of  Hoosierdom 


Owning  and  Operating 
Radio  Station  WIBC 


THE  INDIANAPOLIS  NEWS 

"i^ooAcex  /4ioHC,  tAe  'Hwafraytcx 


WALTER  McCarty,  Prwsldtnt  end  Gwntral  Managar  •  DAN  A.  CARROLL, 110  E.  42nd  St..Ntw  York  17  •  THE  JOHN  E.  LUT2  COMPANY.  43S  North  Michigan  Avt..  Chicago  11 
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Worcester’s  1946  Retail  Sales 
Stay  on  Upward  Flight 


^ai3ove/P45\ 


t4  TELEGRAM -GAZETTE 

WORCESTER,  IV1  ASS ACH t SETTS 

Oeoroe  F.  Booth  PijMishcf,- 

MOLONEY.  REGAN  &  SCHMITT.  INC..  NATIONAL  REPRESENTATIVES 


City  Editor  s 
Books  (5  of  'Em) 
Make  Friends 


JT-» _ ot  the  Record  Placement  Bureau 

1  Ormer  Xtecora  set  up  to  and  jobs  for  striking 

^  ,  Record  gulldsmen.  has  himself 

Staffers  Ootoin  *1“**  that  job  to  work  for  a  Ver- 

^  mont  newspaper. 

IPoCltlOriQ  Guild  Secretary  Arthur  Rlor- 

A  V^olllV^XlO  jjgjj  gald  more  than  half  of  the 

Philadelphia  —  Convinced  old  Record  staff  have  obtained 
^  there  Is  small  likelihood  of  the  new  positions,  of  whom  three- 
MP  Philadelphia  Record  being  re-  quarters  were  placed  through 
vived  as  a  6-day-a-week  paper,  the  bureau.  When  the  Stem 
former  employes  of  that  sheet  newspapers  folded,  there  were 
^  are  taking  new  jobs.  guildsi^n  on  the  Record 

Albert  Armitage,  Sunday  edi-  ®nd  60  on  the  Camden  Courier- 
tor  in  charge  of  the  compilation  Post. 

of  syndicated  features,  is  the  The  finance  committee  of  the 
^  new  Sunday  editor  of  the  Wash-  American  Newspaper  Guild  haa 
ington  ( D.  C. )  Times-Herald.  extended  until  April  18  the  pay- 
Eleanor  Pollock,  former  worn-  ment  of  strike  benefits  to  former 
en’s  editor,  has  accepted  an  ex-  Stern  employes,  after  having 
ecutive  editorial  position  with  previously  announced  such  pay- 
Cue  magazine,  in  New  York  ments  would  stop  April  1.  Guild 
.  ,  City.  headquarters  here  have  sua- 

j  Saul  Carson,  on  the  news  staff,  pended  publication  of  the  Strik- 
is  doing  a  radio  column  for  the  er,  a  daily  mimeographed  sheet, 
ooys  iVeiD  Republic.  that  began  with  advent  of  the 

Alan  Thomason,  who  was  head  strike. _ 


By  Don  Record 

Rochester,  N.  Y.— Many  news-  S 
paper  men  think  they  are  going  W 
to  write  a  book  someday.  W 

Arch  Merrill,  night  city  edi-  ^ 
tor  of  the  Rochester  Democrat 
&  Chronicle  has  written  five  in 
less  than  that  number  of  years 
and  is  still  going  strong.  ||to 

How  does  he  do  it? 

In  a  nutshell  by  utilizing 
spare  time  and  a  flair. 

The  results  are  regarded  by 
the  Gannett  management  as  one 
of  the  greatest  promotions  a 
newspaper  ever  had. 

80,000  Copies  Sold  Chi 

The  books  are  regional  pro- 
files.  They  are  published  by  aud 
the  Democrat  &  Chronicle  and  .  ^ 
are  distributed  by  the  promotion  Tng 
department  both  direct  and  Cou 
through  regular  bookstores, 

More  than  80,000  copies  have  lake 
been  sold  and  the  figures  are  tair 
still  climbing.  sibl 

Hundreds  of  letters  of  appre-  libr.  — 
elation  have  come  from  former  o®  and  visited  the  people, 
residents  in  distant  parts  of  the  Again  he  tried  to  catch  the 
country  and  during  the  war  par-  personalities  of  the  villages  and 
ticularly  they  came  from  GIs  all  weave  in  historical  lore  with  his 
over  the  world.  The  books  stir  impressions.  The  result  was  not 
nostalgia  for  the  old  home  town,  strictly  history,  but  a  new  type 
It  is  perhaps  not  strange  that  of  writing  that  had  wide  popular 
the  books  began  without  intent  appeal.  This  book,  because  it 
or  forethought  in  that  particular  covered  a  more  populous  area 
direction.  and  one  noted  for  its  tourist  at- 

Merrill  was  helping  one  day  tractions,  quickly  outstripped 
•  week  in  the  Sunday  Depart-  the  previous  book  in  sales, 
ment  and  noted  the  difficulty  in  Then  followed  quickly  “The 
getting  suitable  feature  articles  Ridge  ”  a  series  about  people 
despite  an  extra  stipend  offered  and  villages  along  the  famous 
to  staff  members.  So  he  decided  Ridge  Road,  which  goes  through 
to  write  some  himself  and  it  Rochester;  “The  Towpath,”  cov- 
became  a  habit.  ering  the  old  Erie  Canal  in  this 

area  and  a  trip  on  the  Barge 
la  ed  to  Local*  Canal,  and  lastly  “Rochester 

Possessed  of  a  remarkable  Sketchbook.”  nublished  iust  be- 


Arch  Merrill 


Central  Massachusetts  proves  again  to  be  one 
of  the  nation's  fastest  growing  retail  markets. 
Worcester's  retail  sales  in  1946  went  skyward 
to  the  tune  of  27%*  over  1945,  bringing  sales 
almost  up  to  the  $200,000,000  mark  in  the  city 
and  over  $300,000,000  in  the  trading  area.  Per 
capita  sales  reached  a  healthy  $985.  Worcester, 
with  its  tremendous  buying  power,  thus  becomes 
one  of  your  most  lucrative  markets  for  sales 
concentration  in  1947.  The  quick  and  direct  way 
to  reach  it  is  through  the  Worcester  Telegram- 
Gazette,  with  daily  circulation  in  excess  of 
140,000,  and  Sunday  circulation  over  95,000. 

*U,  S.  Dspartmant  of  Commerca. 
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"Zone  of  Influence"  where  the  Dis¬ 
patch  is  rated  first  among  metro¬ 
politan  newspapers.  And  income  tax 
returns  in  Columbus  ore  nearly  dou¬ 
ble  the  average  for  the  state. 

(Sales  Management  Survey  ol  Buying  Power) 


Sweet  sales  music  must  hove 
unquestioned  leadership.  That's  why 
top-flight  advertisers  rate  the  Colum¬ 
bus  Dispatch  the  best  conductor  to 
create  volume  in  Ohio. 

There  are  1,300.000  people  in  the 


DISPATCH 


Represented  Nationally  by  O'MARA  S  ORMSBEE.  Incorporated 
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SAN  FRANCISCO 


Meet  An  Account  Rep 
J.LT.  of  BBD&O 


By  James  L  Colllngs 

SCOTCH  for  economy,  English 

for  frankness,  American  for 
initiative  and  Irish  for  humor — 

Such  an  ancestral  mixture, 
says  lanky,  red-haired  James  L. 
Trowbridge,  helps  to  make  an 
A-1  account  executive.  Account 
executive — that’s  fancy  for  the 
guy  in  an  agency  who  shows  his 
client  how  to  handle  the  account 
from  an  expansion  and  financial 
viewpoint  so  as  to  up  produc¬ 
tion,  increase  sales  —  econom¬ 
ically. 

It's  also  the  exec's  headache 
to  foster  friendly  feelings  be¬ 
tween  the  agency  and  the  client. 
He’s  the  man  with  16  hands  and 
sour  stomach  and  the  question 
in  his  mind  as  to  why  he  got 
into  advertising  in  the  first 
place. 

Other  qualities  are  needed, 
too — knowledge  of  the  business, 
tact,  even  temperament,  sin¬ 
cerity,  second  and  third  sight, 
the  ability  to  speak  publicly  and 
the  awesome  realization  that  the 
money  being  spent  really  be¬ 
longs  to  the  client. 

Trowbridge  knows.  He  has 
given  the  b^  years  of  his  life 
to  one  agency.  Since  1945  he 
has  been  an  account  represen¬ 
tative  with  Batten,  Barton,  Dur- 
stine  &  Osborn,  which  he 
joined  in  1921  as  a  copywriter 
when  it  was  called  the  George 
Batten  Co,  The  merger  came 
in  1928. 

The  53-year-old  introvertish 
representative  with  the  lined, 
worried-looking  expression  has 
liked  the  atmosphere,  teamwork 
and  spirit  of  BBD&O  so  much 
that,  unlike  many  admen,  he 
has  never  even  wanted  to 
change  jobs. 

“I  can’t  conceive  of  a  firm 
with  more  skill,  talent  and  lead¬ 
ership,”  he  said.  He  often  ges¬ 
ticulates  with  his  hands  when 
he  talks. 

“The  business  has  been  an 


education  because  of  the  variety 
and  scope  of  the  accounts"  (he 
has  done  his  share  on  about  40 
of  Oiem).  His  formal  education 
was  earned  at  Lafayette  and 
Columbia  University’s  School  of 
Journalism. 

Likes — Dislikes 

He  likes  the  agency,  then — 
and  the  theater  and  travel.  He 
doesn't  like  crowds.  New  Deal¬ 
ers,  jazz  or  most  Democrats.  He 
won’t  stand  in  line  for  movie 
tickets. 

Trowbridge  wants  eventually 
to  live  in  a  climate  where  the 
sun  shines  12  months  a  year. 
He  now  is  a  resident  of  Pleas- 
antville,  N.  Y.,  where  the  sun 
shines — not  enough. 

Both  of  his  sons  have  red 
hair.  One  is  6-5,  the  other  only 
6-3.  He  stands  6-1  and  weighs 
145. 

He  smokes  Chesterfields,  takes 
an  occasional  drink,  once  had 
an  urge  to  be  a  sportswriter, 
and  says  that  the  greatest  kick 
he’s  gotten  out  of  the  business 
was  in  the  training  of  cub  copy¬ 
writers. 

"The  Hucksters,”  he  says,  is 
not  a  true  picture  of  the  ad 
world.  He  said  he  hasn’t  any 
desire  to  do  a  book  on  adver¬ 
tising. 

In  1919  Trowbridge  left  the 
Army  after  serving  26  months 
overseas  in  the  medical  corps 
to  go  with  the  Wall  Street  Jour¬ 
nal  as  a  reporter. 

Wanderlust  led  him  to  the 
West  after  a  while;  then,  in  ’21, 
after  a  whiff  of  the  western  air, 
the  call  to  settle  down  led  him 
to  the  swank  doorsteps  of 
BBD&O,  where  he  was  hired  as 
second  man  in  the  trade  and  in¬ 
dustrial  division. 

This  division,  he  explained, 
was  formed  to  specialize  in  trade 
and  industrial  copy,  which  until 
that  time  had  suffered  in  its 


treatment  in  comparison  with 
the  more  glamorous  general 
copy. 

“Our  conception  of  how  to 
write  this  copy,”  he  said,  “was 
the  beginning  of  a  method  of 
operation  that  greatly  developed 
in  the  next  five  or  six  years.” 

“Chet”  Bowles  and  Bill  Ben¬ 
ton,  who  later  organized  their 
own  agency,  were  graduates  of 
the  New  School. 

'Sweat  of  Brow' 

Trowbridge  went  his  quiet, 
conscientious  wav  during  those 
days,  writing  slowly  by  “the 
sweat  of  my  brow”  on  National 
Lead,  Pro  -  phy  -  lac  -  tic  tooth¬ 
brushes,  A.  Schrader’s  Sons 
(valves),  Ruud  hot  water  heat¬ 
ers,  James  Lees’  sweaters  and 
yarns  and  Spencer  Kellogg 
(core  oils). 

He  stuck  to  sound  advertising 
principles  all  the  way  across  the 
copy  board.  He  wrote  not  finely 
but  simply — simply  because  he 
believed  the  readers  wanted  to 
be  told  in  this  manner.  Cake, 
yes,  but  no  icing. 

The  division  changed  form 
after  several  years  and  evolved 
into  a  training  group  for  young 
writers.  He  was  head  man. 

“It  was  fun  instilling  the 
A-B-C’s  of  good  copy  in  those 
cubs,”  he  said.  “It  afforded 
them  the  chance  to  bring  out 
their  latent  possibilities.  We 
were  either  splendid  pickers  or 
lucky — 7  out  of  10  of  fiiem  were 
capable,  and  many  are  now  do¬ 
ing  top  copy  jobs  here  or  else¬ 
where.” 

War  finished  the  group  and 
the  agency  soon  began  the  prac¬ 
tice  of  breaking  in  cubs  by  hav¬ 
ing  them  work  with  experienced 
copywriters  instead  of  group- 
wise. 

du  Pont  Expert 

Trowbridge’s  serious,  thin  face 
drew  itself  into  vertical  lines. 
“Let’s  see  now.  Over  the  years 
I  have  labored  on  Taylor  In¬ 
strument  Cos.,  Celotex,  Ham- 
mermill  Paper,  Mohawk  Carpet 
Mills,  Carrier  Corp.,  American 
Radiator,  Pittsburgh  Plate  Glass, 
Universial  Atlas  Cement  and 
du  Pont.” 

His  copywriting  savvy  of  du 
Pont’s  many  products  was  actu¬ 
ally  responsible  for  moving  him 
upstairs  into  the  account  posi¬ 
tion.  He  had  created  on  their 
fabrics,  plastics,  finishes,  pig¬ 
ments  and  explosives.  He  inti¬ 
mately  knew  du  Pont’s  people. 

du  Pont  is  his  baby  today. 
That  and  two  other  small  ac¬ 
counts. 

He’s  happy  with  the  change — 
the  promotion.  He  says  he’s 
willing  to  let  the  younger  men 
think  up  the  bright  ideas  and 
snazzy  layouts.  “Copywriting 
is  a  young  man’s  business. 

“But  an  accountman  is  more 
valuable  if  he’s  first  had  copy 
experience. 

“Besides,”  he  said,  “I  see  the 
advertising  business  now  from 
a  new  angle.” 

He  foresees  this  for  account- 
men  within  the  next  five  years; 

“As  new  products  are  made 
available  and  there  is  a  subse¬ 
quent  development  of  different 
markets,  the  account  represen¬ 
tative  will  shoulder  more  and 
more  responsibility.” 

J.L.T.  of  BBD&O  will  be 
ready. 


Trowbridge  inspects  a  du  Pont  explosive. 


iOENTinCMIOH 

TEST 

/'”■ 

media  sellers 


a  company  that  spends  millions 
every  year  on  national  advertising. 

Two  of  them  have  a  lot  to  say 
about  markets  and  media,  and 
these  two  are  your  prospects.  But 
which  two?  Each  one  might 
blandly  deny  any  interest  in  ad¬ 
vertising,  and  try  to  shift  your 
sales  representative  over  to  the  ad 
manager  or  the  agency. 

But  if  you  were  sitting  in  the 
chair  of  the  Sales  Management 
editor,  you  could  judge  them  by 
their  interests.  Which  vice  presi¬ 
dents  read  things  that  would  help 
them  in  media  selection?  These 
would  be  Sales  Management 
subscribers,  and  you’d  probably 
find  them  among  the  executives 
who  have  been  flooding  us  with 
orders  for  our  recent  series,  “How 
to  Increase  Sales  Through  Better 
Media  Selection”  by  Arthur  Hurd, 
J.  Walter  Thompson’s  Director 
of  Media  Research. 

Whether  it’s  an  article  like  this, 
our  annual  Survey  of  Buyini 
Power,  our  monthly  High  Spot 
Cities  or  our  County  Outline  Re¬ 
tail  Sales  Map,  SM  subscribers  go 
overboard  for  anything  that  will 
help  them  coordinate  media  selec¬ 
tion  with  their  sales  objectives  in 
the  local  markets  of  the  nation. 

So  if  you  can’t  always  name  and 
personally  contact  the  men  who 
select  markets  and  media,  you  can 
always  effectively  reach  them  by 


advertising  in 
agement —  the 
nation’s  only 
sales  magazine. 


^‘^^JIAGEMENT 

3a«  FOURTH  AVB4UE,  NEW  YORK  16,  N.  Y. 
CHICAGO  SANTA  lARlARA 


Sales  Man- 
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The  top  left  hand  ear  on  our  rront  page  may  say: 

"Get  out  your  overcoat  and  snow  shovel,  the 
Fahrenheit’s  going  to  drop.”  This  in  place  of  the  con¬ 
ventional  austerity  of  "Snow  and  Colder”. 


Interpretation  of  barometric  gyrations  over  The  Pas 
or  Medicine  Hat  that  eventually  make  Detroit’s  weather 
is  turned  over  to  a  Free  Press  staff  man  whose  duty  it 
is  to  put  a  bit  of  lilt  in  the  language  of  forecasting. 

Just  a  little  thing  no  doubt,  but  one  of  those  "little 
things”  which  in  their  togetherness  have  made  The 
Detroit  Free  Press  tops  in  circulation  among  Michigan 
weekday  newspapers. 

There  is  yet  no  adequate  substitute  for  thinking- 
agility  and  originality  in  the  produaion  of  a  good 
readable  newspaper. 


Report  From  Manila: 
Watch  Out  for  ‘Pals’ 


{Editor’s  Sote:  United  Press 
headquarters  in  ffew  York  has 
Just  received  this  letter  from  its 
bureau  manager  in  Manila.) 

Mr.  Joseph  L.  Jones 

New  York 
Dear  Joe: 

Add  experiences  of  being 
United  Press  bureau  manager  in 
the  Philippines: 

As  you  know 
I  have  moved 
about  40  miles 
out  of  Manila 
becatise  of  the 
high  rent.  The 
road  from  town 
to  my  house  is 
a  good  one,  but 
oh  so  lonely.  I 
have  been 
chased  by  ban¬ 
dits  in  Jeeps  sev¬ 
eral  times,  but 
my  Jeep  is  quite 
fast. 

This  morning 
It  happened. 

He  Keeps  His  Pants  On 

I  was  coming  into  the  office 
about  3  a.  m.  when  approximate¬ 
ly  25  armed  highwaymen  held 
me  up.  They  were  lined  on  both 
sides  of  the  road  for  about  a 
half  block.  I  had  my  .45  but,  for¬ 
tunately  didn't  get  a  chance  to 
use  it.  The  highwaymen  covered 
my  Jeep,  made  me  hand  over 
my  money  and  pistol,  get  out 
of  the  Jeep.  I  was  told  to  take 
off  my  pants,  but  I  pretended 
not  to  understand  and  this  ap¬ 
peared  to  be  confusing  enough 
and  I  was  allowed  to  keep  them 
on. 

Meanwhile,  my  Jeep  was  driv¬ 
en  into  a  coconut  grove  a  couple 
of  hundred  yards  off  the  high¬ 
way. 

I  talked  with  the  leader  of 
the  gang  and,  finally,  convinced 
him  that  he  should  do  me  no 
harm.  Once  I  had  this  idea  across 
— that  I  was  a  friend  and  lived 
among  his  people,  etc. — I  then 
asked  for  my  money  back.  The 
leader  reluctantly  returned  the 
$150.  Then  I  asked  for  my  pistol. 
The  leader  promised  to  return  it. 
I  took  this  to  mean  I  was  com¬ 
ing  to  no  harm  and  operated 
thereout  on  that  basis,  getting 
Into  quite  a  conversation  with 
the  gang. 

This  Is  It' 

The  gang  then  ordered  me 
Into  the  coconut  grove.  I'll  ad¬ 
mit  that  I  reverted  to  a  phrase 
which  we  used  many  times  dur¬ 
ing  the  war  before  an  invasion: 
'•This  is  it!”  But  my  previous 
assumption  had  been  correct; 
they  now  had  decided  not  to 
shoot  me.  So  they  led  me  into 
the  grove  and  stocxl  around  with 
tommy  guns  and  carbines  and 
.45's  cocked.. 

I  learned  from  the  leader  that 
he  was  waiting  for  his  "enemy.” 
After  much  conversation,  some 
of  it  in  monosyllables,  I  learned 
that  I  wasn’t  considered  the 
leader's  enemy.  Then  I  asked 
him  whether  I  was  his  "compan- 
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ion”.  He  agreed  that  I  was  and 
shook  hands  with  me.  It  was 
a  pleasure. 

Keeping  me  under  cover,  the 
gang  then  stopped  three  more 
vehicles  and  proceeded  to  bring 
the  captives  past  my  Jeep 
in  the  coconut  grove.  The 
captives  each  glared  at  me, 
thinking  I  was  the  master  mind 
of  this  outfit 

Then  another  vehicle  came  by 
and  refused  to  stop  whereupon 
a  small  war  broke  out.  The  ve¬ 
hicle  stopped.  I  haven’t  the  faint¬ 
est  idea  of  what  happened  to 
the  occupants,  only  that  they 
didn't  Join  our  group  of  captives, 
who  by  tills  time  had  grown  to 
a  considerable  number  and  were 
lying  face  down  after  being  re¬ 
moved  of  all  their  valuables,  be¬ 
sides  their  shoes  and  their  pants. 

All  Buddies  Now 

Then  a  couple  more  trucks 
came  by  and  were  stopped.  The 
gang  members  and  I  were  bud¬ 
dies  by  now.  From  one  truck 
they  looted  bread,  which  they 
poked  into  my  face  as  they  filed 
by,  and  whispered  hoarsely, 
“Eat.” 

From  the  last  truck,  the 
gang  got  quite  a  haul,  including 
a  basket  of  eggs  which  the  lead¬ 
er  insisted  upon  giving  me,  with 
the  warning  that  I  should  throw 
the  basket  away  after  taking  out 
the  eggs.  This,  I  suppose,  was 
to  destroy  the  evidence.  I  had 
a  suitcase  with  a  change  of 
khaki  in  the  Jeep  and  the  gang 
leader  insisted  that  I  put  the 
three  dozen  eggs  into  the  suit¬ 
case. 

It  was  quite  a  task  to  argue 
him  out  of  it. 

After  a  couple  of  hours  of 
such  goings  cn,  the  gang  leader 
gave  me  back  my  .45 — minus 
my  bullets — and  told  me  they 
were  "now  going,  sir.”  They 
faded  into  the  wilderness.  I 
switched  on  my  lights,  started 
my  motor.  No  shots,  so  I  drove 
off. 

Oh  yes,  I  lost  my  watch.  Just 
before  my  “companion”  and  his 
gang  left  he  “requested”  my 
watch.  As  you  know  1  am  a 
soft-hearted  fellow  and  always 
willing  to  do  anything  for  a 
“companion”.  I  gave  him  my 
watch. 

Best  regards, 
(Signed)  Bill 
William  C.  Wilson 


Newspaper  Post 

Philadelphia — A  new  Ameri¬ 
can  Legion  post,  with  member¬ 
ship  confined  strictly  to  news 
dealers  and  newspaper  workers. 
Is  the  McCracken-Hinsley  Post 
No.  818.  Part  of  its  title  derives 
from  the  name  of  the  late  Frank¬ 
lin  T.  McCracken,  Philadelphia 
sports  writer  who  was  for  years 
with  the  Ledger.  Frank  was  a 
Marine  veteran  of  the  first 
World  War.  His  son,  Lt.  Frank¬ 
lin  H.  McCracken,  was  killed 
during  Worla  War  II  while  fight¬ 
ing  with  the  Marines. 


Wilson 


How  Bobbie  Got  Well 

Charlotte,  N.  C. — In  true 
Army  tradition.  Bobbie  Robin¬ 
son.  10.  son  of  Capt.  L.  B. 
Robinson,  proved  that  he  is 
a  chip  off  the  old  block.  When 
he  was  taken  ill  recently,  he 
made  a  deal  to  stay  in  bed  if 
his  mother  would  take  care  of 
his  route  for  the  Charlotte 
News.  She  consented  and 
Bobbie  went  to  bed,  drank  hot 
lemonade,  and  got  welL 


Alabama  Capitol  Corps 
Organizes  Society 

Montgomery,  Ala.  —  Sixteen 
reporters  assigned  to  covering 
the  State  Capitol  have  organ¬ 
ized  the  Capitol  Correspondents 
Association  with  Rex  Thomas, 
Associated  Press,  as  president. 

Other  officers  are:  Burns  Ben¬ 
nett,  United  Press,  vicepresident; 
Tommy  Maynor,  the  Farmers 
State,  secretary-treasurer. 

Members  are:  Tony  Donald, 
WAPX;  Harry  “Red”  Ryan, 
WCOV;  Lynne  Brannen,  Mercer 
Baily,  AP;  Elton  Creamer,  U.P.: 
Dave  Teitelbaum,  INS;  Hubert 
Baughn.  Alabama  magazine; 
Bill  Brumbach,  Birmingham 
Post;  Hugh  Sparrow,  Birming- 
News;  Frank  Gordy,  Mobile 
Press-Register;  G.  C.  Long, 
Montgomery  Advertiser;  Grover 
C.  Hall,  Jr.,  Jack  Harvey,  Ala¬ 
bama  Journal. 


Chi.  Sun  Aids 
VetsinWAA 
Used  Car  Sale 

Chicago  —  Through  picturei 
and  front-page  news  stories,  the 
Chicago  Sun  disclosed  recently 
that  the  four-day  sale  of  used 
cars,  sponsored  by  the  War  As¬ 
sets  Administration,  was  in  re¬ 
ality  a  sale  of  battered  Junk,  fit 
only  for  salvage. 

More  than  2,000  World  War  R 
veterans  had  come  here  to  buy 
the  equipment,  only  to  find  that 
a  large  percentage  of  the  ma¬ 
chines  had  only  two  wheels,  one 
wheel,  or  no  wheels  at  all.  They 
found  many  cars  that  had  been 
in  collisions  or  wrecks. 

As  a  result  of  the  Sun’s  dis¬ 
closure,  WAA  announced  on  the 
second  day  of  the  sale  that  vet¬ 
erans  who  had  purchased  equip¬ 
ment  which  failed  to  meet  ex 
pectations  could  ask  for  return 
of  their  money  and  get  it.  The 
announcement  came  in  the  wake 
of  the  Sun’s  stories.  This  was 
a  reversal  of  policy  by  WAA, 
which  previously  had  held  vet¬ 
erans  to  their  commitments. 

Many  veterans  had  purchased 
cars  without  going  to  Great 
Lakes  to  see  the  cars. 

“We  took  the  government’s 
word  for  it,”  said  one  veteran 
from  Pittsburgh.  We  know  the 
catalogue  didn't  say  the  cars 
would  run,  but  we  certainly 
didn't  think  the  government 
would  advertise  anything  that 
wouldn't  run.” 


TIP-OFF  ON 


TAKE-IN 

In  both  variety  and  volume,  Masea- 
chusette'  wealthy  North  Shore 
oileri  a  big-time  market.  It*  a 
high-wage,  maximum  employment, 
mduttrial  area.  A  retail  trading 
tone  ol  over  300.000  people,  rep- 
reeenhng  hundred*  oi  diverse 
manufacturing,  commercial  and 
professional  interests  with 

money  to  purchase  your  product. 

YOUR  SALES  MESSAGE  REACHES 
THIS  BUYING  POWER  THROUGH 
THE  PAGES  OF  THE  LYNN  ITEM 
— EEY  TO  THE  GREAT  NORTH 
SHORE  MARZET. 


Oldest  paper — largest  drcuiatioa — with  the  greatest  omouni  of  advertising. 


THE  ONLY  A.B.C.  NEWSPAPER  IN  LYNN 


Represented  by  SMALL,  BREWER  ond  KENT,  Inc. 
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ON  TARGET 

Every  team  has  its  stars,  but  even  all-star  teams 
need  coordination  to  succeed.  The  teamwork  of 
Weed  and  Company  gives  each  of  its  men  full 
benefit  of  the  knowledge  and  experience 
of  this  highly  coordinated  organization. 

WEED 

PiriD  comppin Y 

RADIO  STATION  REPRESENTATIVES 

NEW  YORK  •  BOSTON  •  CHICAGO  •  DETROIT  •  SAN  FRANCISCO  •  ATLANTA  •  HOLLYWOOD 
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Free  Enterprise 

Selling 


Every  American  manufacturer  knows 
how  greatly  commerce  is  stimulated 
by  free  enterprise.  And  every  American 
manufacturer  wishing  to  sell  in  the  British 
market  will  welcome  the  aid  of  Kemsley  i 
Newspapers.  t 

These  newspapers  constitute  the  largest  I 
newspaper  organisation  in  Britain,  and  under 
the  direction  of  Viscount  Kemsley  they 
vigorously  support  the  policy  of  free  enterprise. 
Obviously  that  goes  a  long  way  towards  making 
selling  plain  sailing. 

Kemsley 

Britain’s  Largest 

HEAD  OFFICE:  KEMSLEY  HOUSE,  LONDON  ENGLAND 

EDITOR  ft  PUBLISHER  for  April  12,  1947  :  El 
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Newspapers 

Newspaper  Organisation 

NEW  YORK  OFFICE  235  EAST  45th  STREET  uith  Floor)  NEW  YORK.  N  v 


The  morning,  evening,  Sunday  and  weekly  newspapers 
of  Kemsley  Newspapers  Ltd.  afford  advertisers  the  most 
effective  means  of  selling  to  all  classes,  all  over  Great 
Britain  These  thirty  newspapers  are  led  by 

SUNDAY  TIMES 

The  best-informed  Sunday  Newspaper 

SUNDAY  CHRONICLE 

The  Sunday  wumai  of  the  Middle  Classes 

DAILY  GRAPHIC  •  SUNDAY  GRAPHIC 

The  National  Picture  Newspaper^ 

SUNDAY  EMPIRE  NEWS 

The  popular  National  Sunday  Newspaper 

THE  DAILY  DISPATCH 

Most  influential  in  the  Industrial  North 

DAILY  RECORD  •  SUNDAY  MAIL 

Scotland’s  National  Morning  and  Sunday  Newspapers 


Kemsley  Newspapers  have  a  combined  net  paid  circu¬ 
lation  of  more  than  9,250,000  copies  per  issue 
which  vastly  exceeds  that  of  any  other  newspaper 
group  in  Great  Britain. 
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Chi.  Tribune  Applies 
News  Formula  to  Books 


By  George  A.  Brondenbxirg 


CHICAGO — Success  of  the  Chi- 
ca0o  Sunday  Tribune'i  tab¬ 
loid  Magazine  of  Books  has  at¬ 
tracted  a  1 1  e  n- 
tion  of  other 
newspapers, 
along  with  book 
publishers,  who 
are  now  aware 
that  there  is  an 
ever  -  widening 
market  for 
books  if  a  pop- 
ga  ular  approach  is 

H  undertaken. 

B  Instead  of  pro¬ 

ducing  a  tradi¬ 
tional  style  of 
literary  supple- 


Babcock 


jpie- 

ment,  the  Tribune  approached 
the  problem  from  a  news  stand¬ 
point. 

Uses  Color  Covers 

Now,  after  a  full  year  of  pub¬ 
lishing  the  Sunday  Tribune’s 
Magazine  of  Books,  first  issued 
as  a  separate  supplement  on  Feb. 
3,  1946,  there  is  increased  recog¬ 
nition  by  book  publishers  that 
there  is  virtually  a  universal 
market  for  books.  The  Tribune's 
editorial  technique  of  “news 
treatment”  of  books,  with  a  full- 
page  color  cover,  tightly,  but 
experty  v/ritten  book  reviews, 
and  a  generous  sprinkling  of 
literary  news  columns,  was 
based  on  the  belief  that  books 
belong  to  the  people  and  are 
not  published  for  a  few. 

The  Tribune  began  experi¬ 
menting  with  this  theory  on  a 
limited  scale  late  in  1942  by  es¬ 
tablishing  a  number  of  book 
pages  as  a  part  of  tabloid-size 
Sunday  section  which  contained 
drama,  movies,  music,  educa¬ 
tional  and  religious  news  and 
short  fiction. 

In  this  manner,  reader  traffic, 
which  already  had  been  attract¬ 
ed  to  the  section  by  other  fea¬ 
tures,  was  directed  to  the  book 
pages,  where  readers  discovered 
that  appeal  of  this  new  book 
news  formula  was  not  limited 
tp  the  literati.  The  next  step 
was  establishment  of  a  separate 
book  supplement,  called  the 
Magazine  of  Books,  with  full- 
color  covers,  drawn  especially 
to  illustrate  a  book  or  author 
featured  in  that  section. 

“So  many  book  sections  are 
limited  ir»  their  appeal,"  ex¬ 
plained  Book  Editor  Frederic 
Babcock.  “We  sought  the  human 
interest  approach  on  the  theory 
that  a  new  book  is  news.” 


mula  used  in  the  Magazine  of 
Books. 

“Many  books  are  scholarly, 
but  are  not  necessarily  going 
to  have  a  wide  appeal,”  said 
Babcock.  “We  give  such  books 
attention,  but  we  also  pay  at¬ 
tention  to  potential  best  sel¬ 
lers. 

“While  the  Magazine  of  Books 
is  designed  to  spread  interest 
in  book  buying  and  book  read¬ 
ing  to  as  many  persons  as  pos¬ 
sible,  we  have  remained  thor¬ 
oughly  aware  of  the  fact  that 
any  literary  supplement’s  pri¬ 
mary  appeal  must  include  the 
avid  book  reader. 

“A  list  of  more  than  100  re¬ 
viewers,  all  experts  in  their  par¬ 
ticular  fields,  has  been  as¬ 
sembled,  so  that  Tribune  book 
reviews  can  be  delegated  to  au¬ 
thorities  in  whatever  field  is 
covered  by  the  subject  matter  of 
the  book.” 

Once  a  reviewer  is  chosen,  no 
instructions  are  given  as  to  the 
critical  approach,  Babcock  as¬ 
serted,  other  than  to  cover  the 
following  fundamentals: 

What  is  the  book  about?  What 
is  the  author's  purpose?  Does  he 
accomplish  that  purpose?  If  so, 
how?  If  not,  in  what  particu¬ 
lars?  Will  the  book  appeal  to  the 
audience  for  which  it  is  in¬ 
tended? 

Stress  News  Technique 

‘We  regard  every  review  as 
one  man’s  or  woman’s  opinion,” 
he  added.  “We  place  a  premium 
on  terseness  in  writing  reviews. 
“We  are  not  publishing  a  liter¬ 
ary  supplement,  as  such,  but  a 
magazine  of  books.” 

In  addition,  however,  the  sec¬ 
tion  utilizes  the  successful  tech¬ 
niques  of  modern  newspaper  ed¬ 
iting.  It  Is  cttractively  illustrated 
and  features  photographs  of 
authors  with  important  reviews. 
Each  week’s  issue  contains  a 
selection  of  cartoon  panels  taken 
from  current  periodicals  and 
books. 

There  are  eight  different  de¬ 
partments,  ranging  from  the 
“Junior  Book  Shelf”  to  the 
“Murder  Chart.”  Feature  ar¬ 
ticles  about  best  selling  books 
and  their  authors  are  published 
in  addition  to  book  reviews. 
Covers  arc  chosen  on  the  basis 
of  their  pictorial  value  to  at¬ 
tract  the  reader  into  the  section, 
and  on  the  newsworthiness  of 
the  book  or  author  chosen  for 
this  special  attention. 


Editorial  Starts 
Rifle  Instruction 

Buffalo,  N.  Y. — An  editorial 
in  the  Courier-Express  has  re¬ 
sulted  in  an  instruction  program 
in  the  proper  care  and  use  of 
rifles  and  shotguns  for  young 
men. 

J.  Y.  Cameron,  Jr.,  County 
Youth  Bureau  director,  an¬ 
nounced  inauguration  of  the 
program  designed  to  promote 
safe  handling  of  firearms.  He 
said  the  program  is  the  result 
of  an  editorial  following  a  fatal 
accident  shooting  in  which  it 
was  suggested  that,  instead  of 
taking  all  rifles  away  from 
youths,  it  would  seem  wiser  to 
instruct  them  in  the  proper  use 
of  the  weapons. 


The  Magazine  of  Books  has 
pioneered  in  the  use  of  literary 
colunms.  Two  such  columns, 
“Books  Alive”  by  Vincent  Star- 
rett,  and  “Bookman’s  Holiday,” 
by  Delos  Avery,  are  of  particu¬ 
lar  interest  to  the  book  lovers. 
“'The  Literary  Spotlight”  by 
Fanny  Butcher,  “Among  the  Au¬ 
thors”  by  Frederic  Babcock, 
and  “The  New  York  Letter”  by 
Harry  Hansen  provide  their 
quota  of  literary  and  general 
gossip  sufficient  to  arouse  the 
curiosity  of  the  more  casual 
book  reader. 

To  the  publisher  and  book 
seller,  such  columns  have  an¬ 
other  important  role.  They  are 
an  effective  means  of  keeping 
titles  alive  and  of  maintaining 
interest  in  the  book  trade’s 
“back  list,”  it  was  pointed 
out. 

Some  thought  the  Tribune 
was  making  a  mistake  when  it 
launched  its  book  popularization 
program.  The  past  year’s  rec¬ 
ord,  however,  has  proved  the 
contrary.  Advertising  totals  sup¬ 
ply  evidence  on  that  score.  Trib¬ 
une  book  advertising  has  in¬ 
creased  from  253,539  lines  in 
1944  to  376,860  in  1945  and  594,- 
355  in  1946. 

A  native  of  Ord,  Neb.,  Bab¬ 
cock  attended  the  University  of 
Nebraska,  later  working  on  the 
Lincoln  Nebraska  State  Journal, 
the  old  Minneapolis  Journal, 
Seattle  Times  and  later  as  drama 
editor  of  the  Denver  Post  beford 
joining  the  Tribune, 


An  Essential  in  Modern 
Newspaper  Operation 


TODAY'S  PICTURES 
WITH  TODAY'S  NEWS 


Springfield 
Paper  Leases 
Tulsa  Plant 

Tulsa,  Okla. — Auxiliary  com¬ 
posing  and  press  plants  of 
Newspaper  Printing  Corp,.  pub¬ 
lishers  of  the  Tulsa  World  and 
Tribune,  have  been  leased  by 
Springfield  (Mo.)  News  and 
Leader,  whose  plant  was  des¬ 
troyed  by  fire  March  27,  for 
publication  of  one  of  the  papers 
during  construction  of  a  new 
plant  at  Springfield.  ( E&P,  April 
5,  p.  60). 

Rex  Justus,  advertising  direc¬ 
tor  of  NPC,  said  lease  arrange¬ 
ments  with  Tams  Bixby,  Musko¬ 
gee,  Okla.,  associated  in  the 
ownership  of  the  Springfield 
papers,  have  been  complete. 

The  NPC  stand-by  equipment, 
consisting  of  a  four-unit  Goss 
press,  stereotyping  equipment 
and  five  Linotype  machines,  has 
been  held  to  meet  emergency 
situations  that  might  affect  the 
World  and  Tribune. 

Bixby  indicated  that  a  tempor¬ 
ary  plant  for  publication  of  the 
other  Springfield  paper  will  be 
set  up  in  tiiat  city. 

A  direct  teletype  circuit  will 
be  in  operation  between  Spring- 
field  and  Tulsa  to  transmit  local 
news.  When  printed,  the  papers 
will  be  transported  200  miles  to 
Springfield  for  distribution. 

International  Typograhpical 
Union  has  agreed  to  permit  the 
Springfield  printers  to  work 
under  jurisdiction  of  their  own 
local,  although  in  Tulsa. _ 


116,325 

M«t.  County  Population 

Bureau  of  Cuntus,  1944 

The  Argus  and  Dispatch 
are  the  ONLY  daily  news¬ 
papers  published  in  the 
Rock  Island-Moline  zone, 
where  nearly  60%  of  the 
Tri-Cities  200,000  popula¬ 
tion  live  .  .  .  over  45,000 
combined  circulation  with¬ 
out  duplication. 
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"Prince  Paul 
^  Jokes  Throne  , 
I  At  Athens 

r  Heart  Ailment  Fells 
Monarch;  Had  Com- 
plained  of  Angina  Pains 

fee  By  DIMITRI  TRAVIiOS 

ck  Athens.  April  1.  —  (/P)  —  King 
.  George  II  died  unexpectedly  today 
~  of  a  heart  ailment  at  a  criticiu 

*  perio<l  In  his  nation.’s  history,  and 

•  his  .  45r.year-old  brother  Prlnca 
'  Paul  was  called'  to  the  throne. 

•  The  56-vear-old  King  had  been 
^  complaining  recently  oi  pain  from 
^  angina  pectoris,  an  ailment  arising 

.<  from  a.  rfi-- -  ■  ynary 

forge 

Nitsstot  reott  Ua 

oittnwwvios 

•  *>,1  Press*  wide  beat  i  aiv 

•The  A^^'-^'J/^'ceorile  11  of  .*1^ 

the  ‘*«“*‘’,j‘h^ve^been  at  least  ^ 

reece  J  but  for  the  co- 
•‘!l'"“rthat  the  kind  d,ed  on  ^ 


D  imitri  Travlos,  veteran  Associated  Press 
correspondent,  gave  AP  a  world-wide  beat  on 
the  death  of  King  George  II  of  Greece. 

Nineteen  to  58  minutes  AHEAD  of  other 
services,  his  story  was  a  typical  “pay-off”  of 
A  P’s  superior  news  coverage.  But  Travlos 
would  have  had  a  beat  of  20  minutes  more  .  .  . 
except  “I  lost  those  20  minutes  making  very 
sure  that  someone  had  not  played  an  April 
fools’  joke  of  very  bad  taste.” 

Travlos’  own  “behind  the  scenes”  account  of 
how  he  double-checked  to  get  positive  verifica¬ 
tion  of  his  information  is  a  striking  example  of 
dependable  reporting— traditional  AP  reporting. 


d,  in  an  obvious  st«e 
ement.  and  •PP«;'"  'fi 
his  voice  to  identity 

„ned  me 

1  recognized  the  vnice 

V;  of  a  cabinet  minister 
the  palace  on  account  o 


fii  facUpns,  but 


^t.s  *airpo;->.>t  uas  uiilicld  bv  Amei'l- 
can  and  llritisli  delegates  who  ol> 
served  the-  (Killing. 

The  ricall.  lirought  a  new  angle 


SYNDICATES 

Women’s  Features  Still 
Await  Expansion 


By  Helen  M.  Staunton 

POSTWAR  predictions  gave 

women’s  features  a  top  pri¬ 
ority  on  syndicates’  and  editors’ 
recovery  blueprints,  but  with 
few  exceptions  women’s  features 
still  have  only  that  top  priority, 
with  one  difference  —  no'body’s 
making  predictions. 

Editors  feel  that  women’s 
pages  have  been  getting  step¬ 
child  treatment,  buy  occasional 
features  if  they  won’t  take  much 
newsprint,  use  some,  shelve 
some,  cancel  some  and  make 
commitments  for  the  future,  a 
check  of  the  syndicates  reveals. 
The  syndicates,  however,  are 
offering  essentially  the  same 
women's  features  they  listed  at 
the  war’s  close  and  have  post¬ 
poned  indefinitely  plans  that 
looked  promising  a  year  and  a 
half  ago. 

An  exception  is  the  Women’s 
National  News  Service,  started 
just  a  year  ago  to  meet  the 
need  for  women’s  news,  which 
despite  newsprint  problems  has 
22  clients  using  its  service  and 
nearly  as  many  again  contracted 
for  the  post-shortage  period. 
Only  two  weekly  columns  of  its 
file  are  on  subjects  usually  re¬ 
served  to  women,  fashions  and 
health,  and  the  syndicate’s  ma¬ 
terials  have  been  used  through¬ 
out  client  newspapers  instead 
of  segregated  on  women’s  pages. 
The  service’s  file  has  grown 
from  the  guaranteed  25  stories 
per  week  to  approximately  40. 

NEA  Service  had  another  an¬ 
swer  to  the  need  for  women’s 
features  and  lack  of  space: 
“We’ve  put  the  accent  on  qual¬ 
ity  and  attractiveness.  We've 
nude  our  women’s  pages  splash¬ 
ier,  more  exploitable,’’  declared 
Executive  Editor  Boyd  Lewis. 

Aside  from  WNNS  and  short 
term  offers,  23  new  women’s 
features  were  announced  in  E&P 
between  the  end  of  the  war  and 


now,  and  less  than  half  of  these 
were  daily  items.  Five  dealt 
with  fashions,  four  with  home 
planning  and  decoration,  three 
with  beauty.  Eleven  made  ma¬ 
jor  use  of  cartoons  or  photo¬ 
graphs,  three  of  the  daily  fea¬ 
tures  being  small  one-column 
panels. 

Since  few  features  are 
launched  these  days  until  enough 
sales  are  lined  up  to  prove  a 
demand,  these  are  the  sort  of 
new  features  some  papers  have 
been  adding.  The  predominance 
of  fashion  and  beauty  features 
tells  the  same  story  as  the  E&P 
survey  of  fashion  editors  (E&P, 
Feb.  1,  page  38),  which  indicat¬ 
ed  spot  increases  in  this  year’s 
fashion  coverage. 

Some  of  the  syndicates’  post¬ 
war  policies  on  women’s  fea¬ 
tures,  as  checked  by  E&P  this 
week,  are:  AP  Newsfeatures, 
features  written  tighter,  same 
volume  but  more  variety,  two 
new  features;  King  Features, 
greater  contact  with  woman’s 
editors  through  a  magazine  pub¬ 
lished  under  that  name  but  no 
changes  in  syndicate’s  varied  of- 
f  e  r  i  n  g  s  ;  Bell-Consolidated 
Newsfeatures- Associated  News¬ 
papers,  four  new  features  start¬ 
ed,  including  the  photographic 
comic  strip  “Babies  by  Ban¬ 
nister’’  and  a  fashion  photo  ex¬ 
periment  in  giving  the  news¬ 
papers  better  pictorial  coverage 
of  fashions,  which  latter  was 
dropped  after  one  try,  other¬ 
wise  same  features,  briefer; 
General  Features  Corpora¬ 
tion,  two  features  added,  a  one- 
column  fashion  panel  and  the 
psychological  problem  column 
by  Dr.  Elizabeth  B.  Hurlock; 
Chicago  Tribune-New  York 
News  Syndicate,  features  still 
war  size;  Herald  Tribune  Syndi¬ 
cate,  “seriously  exploring  in  the 
direction  of  streamlining 


JmOfJllr 

THE  EDITOR'S  FRIEND. 


He  keeps  his  mouth  shut  .  .  . 

He  keeps  customers  happy  .  .  . 

He  keeps  his  spare  requirements 
modest  .  .  .  AND  .  .  .  the  guy  is 
funny! 

Available  in  5  columns,  and  4 
columns  adaptable  to  a  two-column 
panel. 


WRITE 


WIRE 


PHONE  NOW 


PRESS  FEATURES,  INC. 
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women’s  features’’  and  pushing 
them. 


Radio  Column 
BEN  GROSS,  radio  columnist 
for  the  New  York  News,  used 
to  write  for  his  readers  in  New 

York,  but  when  _ 

another  New 
York  morning 
newspaper  pro¬ 
duced  a  radio 
columnist  and 
started  -syndicat¬ 
ing  him,  the 
News  noted  that 
Gross  got  better 
readership  than 
many  of  its  own 
syndicated  col¬ 
umns.  Since 
then  he’s  been 
writing  for  the 
reader  in  the  U.S.,  and  the  Chi¬ 
cago  Tbibune-New  York  News 
Syndicate  is  ready  to  push  syn¬ 
dication  of  “Listening  In.” 
Gross  will  be  able  to  cooperate 
not  a  little  on  the  promotion 
through  invitations  already  re¬ 
ceived  to  appear  on  a  number 
of  radio  programs  and  through 
a  lecture  tour  now  being  booked. 
His  column  will  be  diversified, 
dealing  with  every  phase  of  ra¬ 
dio,  important  news  stories,  fea¬ 
tures.  human  interest,  criticism, 
anecdotes  and  side-lights. 


Gross 


All-American  Boy 

THE  All-American  boy,  “Jack 
Armstrong,”  will  soon  be  ad¬ 
ding  newspaper  comic  strip  and 
Sunday  page  adventures  to  his 
exciting  pre  dinner  radio  activ¬ 
ities  of  the  past  14  years.  Bob 
Schoenke,  freelance,  advertising 
and  comic  book  artist,  has  ob¬ 
tained  the  rights  to  produce  the 
strip  and  is  both  writing  and 


Blade  Distributes 
Toledo  Brochure 

Toledo,  O. — ^The  Toledo  Blade 
has  financed  the  printing  and 
mailing  to  all  parts  of  the  coun¬ 
try  of  some  21,000  copies  of  a 
brochure  in  which  is  reproduced 
favorable  comment  in  newspa¬ 
pers  inspired  by  the  Toledo  La¬ 
bor  -  Management-Citizens  Com¬ 
mittee  plan  for  industrial  peace. 

It  was  the  Toledo  LMC  which, 
incidentally,  resolved  half  a 
dozen  disputed  contractual  is¬ 
sues,  includes  wages,  between 
the  Toledo  Blade  Co.  and  the 
Toledo  Newspaper  Guild  last 
month. 


drawing  the  feature  for  Register 
&  Tribune  syndication.  Scho¬ 
enke,  who  lives  in  Mundelein, 
Ill.,  formerly  drew  for  the 
Knox-Reeves  advertising  agency 
in  Indianapolis  and  created  fea¬ 
tures  for  Army  publications  dur¬ 
ing  the  war.  'The  comic  “Jack 
Armstrong’s”  first  adventure 
will  concern  a  theft  of  U-235 
and  a  struggle  with  Billy  the 
Kid’s  “ghost.” 

Notes 

BELL  SYNDICATE  is  offering 
in  serial  form  “'Winning  Golf,” 
by  Byron  Nelson  .  .  .  McClure 
Syndicate  has  also  been  served 
now  in  the  suit  by  Jerry  Siegel 
and  Joe  Shuster,  creator  and  ar¬ 
tist  of  “Superman,”  against  Na¬ 
tional  Comics  Publications,  Su¬ 
perman  producers.  Siegel  and 
Shuster  protest  the  publication 
of  “Superboy”  and  “Lois  Lane, 
Girl  Reporter”  and  demand  an 
accounting  on  commercial  by¬ 
products  with  National. 


Here  it  one  of  the  moat  unique  features 
ever  devised  to  increase  reader-interest  in 
Saturday’s  religion  page  ...  a  circulation 
builder  and  creator  of  good  will. 

The  world  seems  to  seek  spiritual  values. 
Here  are  beautiful  drawings  of  famous 
churches,  drawn  direct,  by  an  illustrious 
artist,  Frederick  Polley.  Each  3-column, 
approximately  6%  deep  mat  is  accom¬ 
panied  by  200  to  300  words  of  descrip¬ 
tive  historic  text. 

"Hisloric  Churches 
In  America" 

Editors  have  acclaimed 
this  unusual  feature 
and  it  has  brought  en¬ 
thusiastic  praise  from 
newspaper  readers, 
some  of  whom  clip  the 
series  and  make  them 
into  informative  scrap 
books.  A  “personally 
conducted”  tour  of  im¬ 
mortal  shrines,  drawn 
and  written  with  reve¬ 
rent  care. 

Terms  are  unusually  mod¬ 
est.  Send  for  sample  mat, 
views  of  some  of  the 
churches  and  explanatory 
text.  Write  or  wire  for 
exclusive  use  in  your  terri¬ 
tory. 
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AGRICULTURAL 

GAINS 


IN  LAND  VALUE  INCREASE 

Kentucky  leads  the  Nation 

The  average  increase  in  the  price  of  farm  land  in  Kentucky  has  been  per  month  since 

1941 -THE  HIGHEST  IN  THE  NATION. 

Using  the  1935-44  ten-year  period  as  a  basis,  the  average  increase  in  value  per  acre  as  of  July, 
1946,  was: 

KENTUCKY . 132% 

United  States  Average . 77% 

Mr.  Kentucky  Farmer  received  $449,139,000.00  for  his  1945  marketings — and  in  1946  the  yield 
was  even  greater. 

AND  REMEMBER  _Kentucky,  the  nation’s  18th  agricultural  state,  and  Southern  Indiana,  with  a 
farm  income  of  $85  million,  look  to  Louisville! 

WRITE  FOR  FREE  BOOKLET  ON  K  E  N  T  U  C  K  I  A  N  A  '  5  AGRICULTURAL  GROWTH 
Address  request  to  The  Courier-Journal,  Louisville  2,  Kentucky 


The  Louisville  Times 

The  ONLY  newspapers  serving  ALL  of  KENTUCKIANA 


Ropresoatod  aatlenally  by  The  Breeham  Cotepeay 
editor  a  PUBLISHIR  fer  April  12.  1f47 
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are  nicknamed)  box-oflQce  is  in  /ICC  year,  the  Piper  company, 

somewhat  of  a  dilemma.  They  flOO  Jr  dDclS  in  a  similar  cooperative  cam- 

can't  sell  any  more  tickets.  In  _  ^  x  1C  Jl  paign,  spent  $250,000  in  387 

fairness  to  old  friends  whom  I  Q  C-f0t  MQS  Oil  newspapers  and  eight  farm  pa- 
they  have  had  on  their  mailing  pers,  the  first  nationwide  newt- 

lists  dating  back  to  the  days  of  Plrtnoc  paper  advertising  by  a  personal 

the  Delahanty  brothers.  Flick,  *  *  XUXlVo  plane  manufacturer. 

Lajoie  and  other  oldtime  fa-  An  enlarged  newspaper  adver-  The  account  is  handled  by  the 
vorites,  they  have  to  hold  back  tising  program,  totaling  $430,000  Rochester,  N  Y.,  ofiSce  of  Hutch- 
—with  literally  many  hundreds  in  1947,  was  announced  this  ins  Advertising  Agency,  Ted 

of  imfulfilled  requests  on  file,  week  by  Piper  Aircraft  Corp.,  Stanley  is  account  executive. 

.  *  Such  is  the  “hard  luck’’  that  Haven,  Pa.,  manufacturer  Featured  in  the  ad  series  are 

Base  Ball  with  advertising.  Many  of  of  personal  aircraft.  the  company’s  two-  and  three- 

the  December  purchases  were  xhe  campaign,  just  started,  passenger  planes,  the  servicei 
used  as  Christmas  gifts  for  Pop  will  consist  of  1,000-line  ads  in  and  instruction  courses  available 
and  Grandad.  The  Phillies  have  41  large-circulation  newspapers  at  Piper  dealers,  and  the  new 
77  playing  dates  at  home,  Md  600-line  insertions  in  425  nationwide  Piper  Taxi  Service, 
the  prospects  are  for  stamp^es  others,  daily  and  weekly.  In  ad-  ■ 

out  Lehigh  Avenue  again  this  ^ition,  20  sectional  and  farm  n  i*  n  • 

summer.  papers  are  included.  Schedules  MCiy  /ICtlVO  A^CIIXI 

^  OREGON  CiTY,  Ore.-Appoint- 

fnch«  depth  over  thrw  CO?  in  various  regions  be-  ^ent  of  Thomas  W.  Gerber  as 

iirnnl  It  was  some  of  5^  most  ^^e  end  of  the  fsf®^ate^  and  publisher  of 

Wilton  B.  St.  John  general  SSa'de  Ve  1, 

Of  Fmiaaeipnia  aaveriismg.  manager,  said  the  cam-  terminated,  according  to  Walter 

paign  would  be  handled  in  co-  w.  R.  May,  editor  and  publisher, 
operation  with  the  cornpany’s  who  has  resumed  full  direction 
1,500  dealers  and  distributors  of  the  Enterprise  as  a  daily 

^ _ ’  ’’  :  ’n-  newspaper  and  commercial 

elude  foreign  advertising  for  the  printing  and  bookbinding  es- 
" — ‘  South  African  and  tablishment.  Gerber  was  one  of 

Hawaiian  dailies  are  on  the  the  first  Portland  bureau  man- 
schedule.  agers  for  United  Press. 


New  Ad  Series 
Gives  Ball  Club 
Early  Sellout 


By  Charles  W.  Duke 

Phujuielphia  —  Ask  manage¬ 
ment  of  the  "PhilUes’’ — more 
formally  known  as  the  Philadel- 
pUa  National  League 
Club— whether  any  good  thing 
comes  out  of  advertising.  They 
ought  to  know;  they’ve  been  ex¬ 
perimenting  lately  with  a  hith¬ 
erto  little  used  medium  of  com¬ 
munication  with  the  public,  the 
“bleacherites"  and  box-holders 
on  whom  they  are  dependent  for 
financial  support. 

Crowds  at  Shibe  Park  got  all 
out  of  hand  last  year  when  the 
minions  of  Ben  Chapman  moved 
out  of  the  cellar  spot  in  league 

standings — a  position  they  had  --  j  n  n* 
occupied  for  long  years — and  01011160  Dy  DOGttl^GfS 

made  gestures  in  the  direction  West-Holliday  Co.,  has  been 
of  the  first  division.  There  named  to  represent  the  Phoenix  dornestically  and  would  also  in- 

weren’t  enough  seats  to  go  Arizona  Times,  effective  May  1,  r’ 

around.  Old  Phillie  fans  com-  when  the  paper  published  by  first  time, 

plained  they  were  getting  the  John  and  Anna  Boettiger  enters  ” 

brushoff  for  their  long  years  of  the  daily  field, 
devotion  to  National  League 
representatives. 

New  Seat  Selling  Plan 

Young  Robert  (Bob)  Carpen¬ 
ter,  president  of  the  ball  club 
and  scion  of  the  famous  duPont 
family  of  Delaware,  got  the  idea 
of  doing  some  new-style  kind 
of  advertising  for  the  1947  sea¬ 
son,  coupled  with  a  new  plan  of 
selling  seats.  The  plan  was  put 
into  action  last  December  and 
advertising  started  under  the 
aegis  of  the  N.  W.  Ayer  &  Son 
agency. 

Management  devised  a  plan 
under  which  you  could  almost 
literally  put  yoiur  name  on  a  box 
seat  for  the  coming  season,  pro¬ 
vided  you  spoke  up  in  time  and 
backed  up  your  words  with  a 
bounceless  check.  Six  different 
forms  of  purchase  were  offered 
the  public,  running  from  a  ticket 
admitting  to  all  night  games  to 
a  ticket  providing  open  sesame 
for  all  home-played  games. 

Advertisements  started  well 
before  Christmas.  TTiey  were 
display  allotments,  featuring 
thrilling  pictures  of  the  “Fight¬ 
ing  Phillies’’  in  action  on  the 
diamond,  coupled  with  explana¬ 
tory  data  telling  about  the  va¬ 
rious  forms  of  purchases  avail¬ 
able.  ’These  ads  went  into  vir¬ 
tually  every  daily  newspaper 
on  a  100-mile  radius  from  Phila¬ 
delphia,  in  Pennsylvania,  New 
Jersey,  Delaware  and  Maryland 
— centers  from  which  “fans” 
might  be  expected  to  descend  on 
Shibe  Park  on  playing  days. 

Results  have  t^en  little  short 
of  phenomenal.  ’The  first  cam¬ 
paign  lasted  about  a  month.  Ac¬ 
tually  Phillies  management  sold 
three  times  the  number  of 
tickets  they  had  expected  to  dis¬ 
tribute.  Half  of  all  requests 
were  for  plan  A,  which  includes 
admission  to  the  opening  game 
In  April,  the  July  Fourth  holi¬ 
day  and  all  night  games.  Second 
choice,  amounting  to  25%  of 
requests,  was  for  Plan  B,  which 
entitles  purchaser  to  the  opener. 

July  Fourth  and  12  scheduled 
Sunday  games. 

Now  the  “Bluejays”  as  Phils 
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BEST  MARKET  DATA  BOOK  FOR  1946 


Editor  &  Publisher  has  chosen  our  market  data 
book  as  the  "best”  one  received  in  its  1946  News¬ 
paper  Promotion  Contest.  We  feel  very  bappy 
about  winjiing  this  honor — and  very  grateful  to 
Editor  &  Publisher  for  awarding  it  to  us.  If  you 
would  like  to  have  a  copy  of  this  book,  please 
write  and  ask  us  to  send  you  'Test  Town,  U.S.  A.” 
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GRAND  RAPIDS  PRESS  *•  FLINT  JDURNAL  •  KALAMAZOO  GAZETTE  •  SAGINAW  NEWS 
JACKSON  CITIZEN  PATRIOT  •  MUSKEGON  CHRONICLE  •  BAY  CITY  TIMES  •  ANN  ARBOR  NEWS 


is  of  record  volume,  and  still  climbing. 

The  Muskegon  Chronicle  (new  5-unit 
press  just  added)  covers  this  big,  busy, 
prosperous  market  completely. .  .with 
a  daily  circulation  of  37,833. 

For  further  facts,  ask — 

Wan  A.  Tarroll.  liO  Kast  42nd  Street, 
Xew  York  t'lty  17 

John  E.  l.ntK  €'o.«  f:tr»  IV.  MirhifCan 
Ave.*  t'hirano  II 


Muskegon  is  a  big  part  of  western 
Michigan  .  .  .  and  right  now  it’s  one 
of  the  most  active  trading  centers  in 
your  Booth  Michigan  8-paper  market! 

Employment  is  running  120%  over 
highest  pre-war  figure,  and  1946  retail 
sales  totaled  ninety  million  dollars. 

Stores  are  expanding  and  the  Occi¬ 
dental  Hotel  is  going  up  another 
eight  stories.  New  home  construction 


Got  a  Nome  for  Baby? 
Nearly  Everybody  Has 


THE  boys  in  the  sports  depart¬ 
ment  of  the  New  York  World- 
Telegram  sharehold  a  bay  colt — 
and  therein  lies  a  tale. 

And  a  name  contest. 

Events  .started  many  boss  races 
ago  when  members  of  the  de¬ 
partment,  especially  Columnist 
Joe  Williams,  said  owners  and 
trainers  burned  out  racehorses 
long  before  they  could  hit  their 
best  stride  on  the  track. 

Vanderbilt  Takes  Issue 
Alfred  G.  Vanderbilt  said  at 
first  'twasn't  so.  Well,  he  reluc¬ 
tantly  admitted,  if  it  was,  then 
he  had  to  be  shown,  Williams 
as  agent  for  the  sports  scribes, 
bought  from  Vanderbilt  an  as- 
yet  unborn  colt  at  a  nominal  fee. 
On  Apr.  14,  1946,  the  colt  was, 
in  the  parlance,  dropped  at 
Vanderbilt's  Sagamore  Farm 
in  Glyndon,  Md. 

He  was  a  strapping,  handsome 
fellow  with  a  star  and  connect¬ 
ed  stripe  ending  in  a  snip  be¬ 
tween  the  nostrils.  A  white  spot 
dotted  his  right  nostril.  His 
trainer  predicts  he’ll  reach  17 
hands  at  maturity,  and  he  now 
weighs  more  than  815  lbs.  That’s 
big. 

ITie  boys  were  happy.  Some 
25  of  them  anteed  up  with  share 
money  running  from  $10  to  $750 
and  averaging  $300  apiece.  They 
had  themselves  a  horse.  It  was 
all  fast  track  and  blue  skies 
with  them — they’d  prove  Van¬ 
derbilt  was  wrong  by  any  odds. 

Each  of  the  boys  will  good 
for  at  least  a  deuce  when  he 
pounds  the  turf. 

Public  Demands  In 
About  this  time,  said  Williams 
in  his  column,  they  themselves 
picked  out  a  name  for  Baby. 
He  explained — “We  were  just 
waiting  until  we  could  get 
enough  dough  together  to  buy 
a  case  of  scotch  and  then  were 
going  to  charter  a  bus  and  go 
down  to  Vanderbilt’s  farm  and 
christen  him  amid  rituals  in 
keeping  with  the  solemnity  of 
the  occasion." 

Well,  the  public — man,  woman 
and  child — stepped  in  to  prevent 
the  christening  trip.  Names 
poured  in — all  kinds— Copy 
Boy,  Aries  Beauty,  Press  Run. 
Editor’s  Cub,  Flash  Copy,  Pound 
d’Or  (John  Kieran's  entry). 

1,900  Names  First  Day 
Naturally,  newspaper  termin¬ 
ology  is  favored  by  the  boys,  but 
any  name  within  a  14-letter  re¬ 
striction  and  not  previously 
pinned  on  a  racehorse  can  be 
used.  The  Jockey  Club,  too,  has 
rules:  it  won’t  permit  naming 
a  horse  after  a  famous  or  no¬ 
torious  person.  And  so  on. 

“The  response  was  terrific," 
said  Joseph  P.  Val,  sports  edi¬ 
tor.  "Four  -  hundred  names 
were  submitted  in  the  first  mail 
of  the  first  day  and  1,500  more 
came  in  the  second  malL" 

Enough  was  enough,  figured 
the  sports  department.  They 
wanted  a  collecUve  out.  Let  the 


public  name  him  since  their  in¬ 
terest  was  so  keen.  Their  Baby 
belonged  to  the  readers.  Take 
him,  give  him  a  tag  befitting  his 
promise,  return  him,  they  said. 

The  Horse  Name  Contest  got 
off  to  a  furious  gallop  on  March 
26,  and  since  then  more  than 
9,(i00  entries  have  flooded  the 
sportswriters’  stable.  The  clos¬ 
ing  date  is  April  15,  and  it  is 
hoped  that  the  winning  monick¬ 
er  will  be  announced  on  May  3, 
Derby  Day,  said  Val. 

The  five  judges  are  all  promi¬ 
nent  turf  personalities.  Included 
is  Herbert  B.  Swope,  an  ex-editor 
of  the  old  World  and  former 
chairman  cf  the  N.  Y.  State 
Racing  Commission. 

Grand  Prise — ^Pimlico 

And  the  grand  prize  Is  a  two- 
day  trip  to  Pimlico,  Maryland, 
May  9  and  10,  for  the  Preakness. 
’The  winner  can  take  three  pals 
on  the  all-expense  tour. 

In  case  of  a  tie,  all  who  picked 
the  winning  name  will  have  to 
write  a  250-word  letter,  stating 
how  come  that  name  anyway. 
Best  letter — complete  spoils.  The 
remaining  racing  fan  finalists 
each  get  10  clubhouse  tickets 
to  Belmont  Park. 

’The  Baby,  sired  by  Impound 
out  of  Floradora  Girl,  is  loving¬ 
ly  reined  'm  by  these  hands,  who 
last  September  were  elect^  by 
the  shareholders’  group:  Val, 
chairman:  Williams,  vicechair¬ 
man;  Willard  Mullin  (cartoon¬ 
ist),  treasurer;  and  James  A. 
Burchard  (feature  writer),  sec¬ 
retary. 

Groomed  for  Big  Stakes 

They  and  the  rest  of  the 
sports  department  hope  that 
after  he  is  broken  this  August 
he’ll  be  in  fettle,  or  whatever  a 
thoroughbred  is  in.  to  take  the 
May  (’48)  2-year-old  stakes  at 
Belmont  Park. 

“Of  course,"  said  Val,  “we  also 
expect  our  Little  Fellow  to  be 
the  triple-crown  winner  in  1949. 
He  was  referring  to  the  Ken¬ 
tucky  Derby,  Preakness  and  Bel¬ 
mont. 

Val  said  that  if  the  colt  is  a 
late  starter,  it  may  cost  $6,000  to 
get  him  to  the  post.  There  are 
training  fees,  he  eats  12  quarts 
of  grain  daily,  plus  hay;  and  re¬ 
cently,  said  Williams,  he  had  the 
snififies.  There  was  a  $69  bill  for 
penicillin. 

Mullin  heard  of  this  bill  and 
said;  “Cripes!  I  thought  horses 
ate  hay!” 

The  sports  and  promotion  de¬ 
partments,  said  Val,  have  had 
to  hold  in  somewhat.  Outside  of 
the  usual  insertions  of  name 
coupons  and  copy  telling  how 
His  Nibs  is  coming  along  down 
on  the  farm,  it  hasn’t  been  ne¬ 
cessary  to  promote  the  contest 
It's  rolled  on  its  own. 

“The  contest  has  exceeded  all 
expectations,”  said  Val.  “We’ve 
been  swamped.  We  Just  want  the 
public  to  remember  our  Baby 
when  he  begins  his  career,  that’s 
all." 


Radio  Liaison 

Philadelphia — Walter  H.  An- 
nenberg.  editor  and  publisher 
of  the  Philadelphia  Inquirer, 
which  operates  WFIL,  an¬ 
nounced  this  week  thot  Bich¬ 
ard  A.  Thornburgh,  ossistant 
managing  editor,  in  addition 
to  his  regular  duties,  would 
become  the  WFIL-Inquirer  co¬ 
ordinator  to  promote  closer  co¬ 
operation  in  all  activities  of 
the  two  organisotioiu. 

Eller  Put  on  Board 
Of  Ad  Association  ^ 

Portland,  Ore. — Russell  Z.  El¬ 
ler,  advertising  director  of  the 
California  Fruit  Growers  Ex¬ 
change,  has  been  elected  a  mem¬ 
ber  of  the  board  of  directors 
and  fir.st  vicepresident  of  the 
Advertising  Association  of  the 
West. 

Eller  was  elected  to  fill  a  va¬ 
cancy  caused  by  the  resignation 
of  H.  H.  Fawcett  of  San  Diego, 
who  relinquished  his  association 
activities  under  physician’s  or¬ 
ders.  The  new  first  vicepresi¬ 
dent  has  long  been  prominent  in 
advertising  circles,  both  in  the 
West  and  nationally.  He  is  the 
administrative  head  of  an  adver¬ 
tising  appropriation  said  to  be 
the  largest  in  the  Far  West  and 
reliably  reported  to  exceed  $3,- 
500,000. 


down  m 

AUSTIN,  TEXAS 

POPULATION  1940  89,728 
POPULATION  1947  125,000 

:ti93.U00.000  lu8t  year  in 
retail  Bales  .  .  .  16,748.362 
lines  of  advertising:  .  .  . 

You’re  playinr  an  "A"  mar¬ 
ket  when  you  play  Austin  I 

THE  AMERICAN  — 
THE  STATESMAN 
THE  SUNDAY  AMERICAN 
STATESMAN 


^th  every¬ 
body,  more 
or  less,  either 
working 
for  the 

Government 
or  catering  to 
the  creature 
comforts  of 
those  who 
are . . . 

Everybody’s  a  cus¬ 
tomer  in  Washington. 

Buy  great  circulation. 


Editor  and  Publisher 

TIMES-HERALD  .  262,216  , 
Tht  STAR  .  .  .  210,256 
Tht  POST  .  .  .  167,261 
Tha  NEWS  .  .  .  109,694 

as  of  September  30, 1946 

I 

WASHINGTON,  D.  C. 


National  Representative 

<;eo.a.McDevitt  co. 
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A  newspaper  doesn't  expect  it 


Talk  about  pleasing  the  publicl  A  newspaper 
must  give  a  sterling  performance  every  day,  in  order 
to  keep  iis  audience. 

But  we  rather  enjoy  bringing  detailed  reports  and 
photographs  of  news  from  Cairo  and  Chungking 
almost  as  fast  as  it  happens . . .  commentary  and 


predictions  from  world-famous  analysts. ..  sports 
. . .  comics . . .  fashions  . . .  never  less  than  a  hundred- 
thousand  words  for  a  nickel. 

And  though  our  audience  doesn't  physically 
applaud,  it  renders  a  telling  expression  of  satisfaction: 
The  St.  Louis  Globe-Democrat  is  approaching  its 
100th  year  of  publication. 


61obe' democrat 
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Sackett  Plans 
Portland  Doily, 
Acquires  Plant 

Portland,  Ore.  —  Sheldon  F. 
Sackett,  who  at  44  aspires  to  be 
a  newspaper  and  radio  magnate, 
has  stated  for  publication  that 
he  intends  to  start  a  daily  paper 
in  Portland  in  competition  with 
the  Oregonian  and  Journal. 

To  this  end  he  recently  pur¬ 
chased  the  East  Side  Post  and 
changed  the  name  to  the  Sun 
to  correspond  with  his  Vancou¬ 
ver  (Wash.)  Sun  which  he 
bought  from  a  labor  group  last 
month. 

In  order  to  print  a  dally  paper, 
he  next  purchased,  for  the 
stated  sum  of  $1,000,000,  the 
Metropolitan  Printing  Co.  here, 
from  Binfords  &  Mort.  That 
firm  has  been  operating  in  Port¬ 
land  since  1901,  publishing  books 
and  printing  the  Portland  tele¬ 
phone  directory  and  the  Port¬ 
land  Shopping  News,  which  was 
not  included  in  the  sale. 

Former  Senator  Hugh  Mit¬ 
chell  of  Washington  has  agreed 
to  become  editorial  director  of 
his  newspapers,  Sackett  an¬ 
nounced.  Herbert  Peet,  executive 
secretary  of  the  governor’s  ad¬ 
visory  committee  in  Washington, 
will  be  editor  of  the  Sun. 

William  L.  Josslin,  Portland 
attorney  and  formerly  secretary 
to  an  Oregon  governor,  repre¬ 
sented  Sackett  in  tne  sale.  Smith 
Davis  Co.,  handled  the  negotia¬ 
tions. 

Sackett  reportedly  paid  $400,- 
000  for  radio  station  KWJJ  and 
$400,000  for  the  Seattle  (Wa^.) 
Star  in  recent  transactions. 

He  informed  Editor  &  Pub¬ 
lisher  tnat  the  newspapers  he 
publishes  are  owned  exclusively 
by  the  men  who  operate  them. 
He  and  his  employes  are  to  be 
sole  stockholders,  according  to 
Sackett,  and  upon  the  death,  re¬ 
tirement  or  resignation  of  any 
of  the  stockholders,  their  stock 
must  be  transferred  to  successors 
active  in  the  newsi^per.  He  said 
this  condition  applies  also  to  his 
own  stock. 

Sackett  has  publicly  stated  he 
will  cover  the  Pacific  Northwest 
“like  a  tent”  by  Sept.  30  at  which 
time  he  said  he  would  be  op¬ 
erating  also  in  Spokane,  Wash. 

In  a  letter-from-the-editor  in 
a  recent  issue  of  the  Sun,  Sack¬ 
ett  remarked  .that  his  current 
nickname  around  town  “(Sel¬ 
dom  Hack -it”)  is  probably  the 
not  very  innocent  wishful-think¬ 
ing  on  the  part  of  his  future 
competitors. 

■ 

Chi.  News,  Times 
Raise  H-  D  Price 

Chicago  —  The  Chicago  Daily 
News  and  Chicago  Times  have 
increased  their  home  delivery 
price.  The  News,  effective  April 
1,  went  from  $1.10  to  $1.30  per 
month,  or  from  25  to  30  cents 
week,  depending  on  frequency 
of  collection 

The  Times  raised  from  20  to 
23  cents  a  week  for  six  issues 
and  from  30  to  33  cents  weekly 
for  seven  issues.  On  the  month¬ 
ly  collection  plan,  the  Times  is 
now  $1  a  month  for  six  issues. 


Eliott  ^aLi 


FOLLOWING  wire  arrived  at 
the  Wichita  ( Kas. )  Eagle,  ad¬ 
dressed  to  the  “woman  food  edi¬ 
tor”  and  signed  “Larkin,  QMC, 
Washington”:  “Regarding  mas¬ 
ter  menu  for  army  for  month  of 
April  recently  mailed  you  please 
sustitute  salmon  patties  as  be¬ 
ing  served  for  hamburger  bun^ 
in  the  menu  for  supper  4  April 
1947  .  . 

■ 

HEADLINE  in  Rochester  ( N. 

Y.  I  Times-Union  “Gift  of  Bed 
Gives  Family  Fresh  Start  After 
Home  Fire.” 

■ 

THE  Hoboken  ( N.  J. )  Jersey  Ob¬ 
server  quoted  a  local  minister 
as  saying  in  Easter  sermon: 
“Man  should  have  faith  in  im¬ 
morality." 

■ 

UNDER  “Articles  for  Sale”  in 
the  Boston  (Mass.)  Post  ap¬ 
peared  a  display  ad  reading: 
“LAWN  SWIMMING  POOL 
HOLDS  9,000  GALS.” 

■ 

“WHO  is  George  Dixon?”  de¬ 
manded  the  city  editor  of  the 
Salt  Lake  City  ( Utah )  Telegram 
when  he  read  copy  before  him: 

“Because  the  CIO  and  AFL 
unions  are  campaigning  for 
George  Dixon  at  the  Geneva 
Steel  Plant.  Gov.  Herbert  B. 
Maw  has  declined  an  invita¬ 
tion  to  speak  before  either 
group.” 

Finally  the  reporter  was  con¬ 
tacted.  “Oh.”  he  said,  “I  didn’t 
say  ‘George  Dixon’.  I  said 
‘Jurisdiction’.” 

■ 

HEADLINE  advice  in  the  home 
service  section  of  the  Port¬ 
land  (Ore.)  Journal: 

Keeping  That  Chap 
From  Your  Lips 

B 

Estate  Left  to  Nurse 

Income  from  the  estate  of 
Fred  A.  Walker,  the  late  retired 
chairman  of  the  board  of  the 
New  York  Sun,  will  go  to  his 
nurse,  Mrs.  Emma  Toner 
O’Rourke,  during  her  lifetime 
according  to  the  terms  of  the 
will  filed  April  3  in  Lyme,  Conn. 
After  her  death,  Dartmouth 
students  from  Rochester,  N.  H., 
will  benefit.  Walker  died 
March  25. 


Excess  Insurance 
Covering 

LIBEL 

We  pioneered  this  field  and 
now  serve  Newspapers  and 
Broadcasters  nationwide. 
Have  your  Insurance  Broker 
write  us  for  full  details  and 
quotations. 

Employers  Reinsurance 
Corporation 

InsBraacB  Eichaag*  Bldg., 
Kaatat  City,  Missoari 


Editor  Opens 
'Sunset  Home' 
For  Old  Couple 

Memphis,  Tenn. — “This  is  to 
be  the  home  that  prayer  built.” 

Thus  did  Ralph  Millett.  as¬ 
sociate  editor  of  the  Press  Sci¬ 
mitar,  open  an  address  recently 
at  ground-breaking  of  a  new 
home  in  a  nearby  community. 
And  Mr.  Millett  was  one  of  the 
happiest  of  the  happy  group  that 
gathered  for  the  occasion. 

Months  ago,  an  elderly  couple 
sent  him  a  letter,  pleading  for 
a  way  so  they  wouldn’t  have  to 
live  apart  in  their  old  age  be¬ 
cause  of  financial  and  other  diffi¬ 
culties.  Mr.  Millett  wrote  a  story 
about  the  letter  and  wondered  if 
some  organization  or  church 
could  head  a  movement  to  build 
a  home  for  the  co'uple,  a  home  to 
shelter,  later,  other  elderly 
couples. 


A  member  of  the  Eudora 
Missionary  Union  talked  the 
idea  over  with  Mr.  Millett  and 
with  Edward  J.  Meeman,  ^itor 
of  the  Press-Scimitar — and  tte 
missionary  union  sponsored  the 
drive  for  funds  ( now  over 
$3400).  The  Press-Scimitar 
spread  the  news  of  the  project, 
believed  unique  in ‘the  nation! 

And  thus  the  modest  four- 
room  house  was  born  ...  a 
house  that  is  known  as  the  “Sun¬ 
set  Home.” 

In  his  talk  at  the  ground¬ 
breaking  Mr.  Willett  said: 

“Mr.  Meeman  sees  in  the 
Sunset  Home  the  nucleus  of  a 
nationwide  undertaking  for  the 
welfare  of  aged  couples.  My 
prayer  is  that  he  is  right. 

“My  prayer  is  that  we  soon 
shall  see  similar  homes  spring¬ 
ing  up  throughout  this  wonder 
ful  land  of  ours — homes  that 
will  bring  a  new  sense  of  se¬ 
curity  to  many  older  couples 
who  have  had  too  little  security 
for  too  long  a  time.” 


WHY  THE  PRESIDENT 
SENT  FOR  ME 


“Jack,"  said  the  president  of  our 
company,  “I’ve  noticed  you  are 
pretty  well  informed.  So  I  sent  for 
you  to  get  your  slant  on  a  problem. 
Here  is  the  situation—” 

I  smiled  to  myself.  The  president 
didn’t  know  the  source  of  my  infor¬ 
mation.  He  didn’t  know  that  a  few 
months  ago  I  had  subscribed  to  The 
Wall  Street  Journal  — and  that  in 
the  pages  of  that  amazing  newspaper 
I  had  found  a  wealth  of  information 
about  every  important  business  topic 
of  the  day. 

’This  story  is  typical.  Every  day, 
more  men  discover  The  Wall  Street 
Journal.  In  the  past  few  years,  the 
circulation  of  The  Journal  has 
TRIPLED! 

You  probably  think  The  Journal 
is  just  for  millionaires. 

That  is  WRONG. 

The  Wall  Street  Journal  is  a  daily 
business  guide  for  every  substantial 
citizen  who  earns  a  living. 

Every  business  day,  you  can  have 
placed  in  your  hands  a  complete, 
summarized  report  of  the  latest 
significant  business  developments. 
You  will  use  it  as  your  guide  for  an 
informed  approach  to  business  and 
investment  problems  — for  a  better 
understanding  of  industrial,  govern¬ 
mental  and  market  trends. 

What  You  Get  EVERY  DAY 

Prompt,  reliable  information  on  every 
major  new  development  relating  to: 
Taxes,  Prices,  Labor,  Tariffs,  In¬ 


dustries,  War  Assets,  Commodities, 
Securities,  Marketing,  World  Trade, 
Finance  and  Government. 

What  You  Get  EVERY  WEEK 
Every  Monday:  LONDON  cable, 
(Conditions  and  trends  in  the 
British  Empire.) 

Every  Tuesday:  commodity  let- 
TER.  (Availability  and  price  trends 
of  raw  materials  and  merchandise.) 
Every  Wednesday:  tax  report. 
(Summary  and  forecast  of  Federal 
and  State  tax  developments.) 
Every  Thursday:  business  BUL¬ 
LETIN.  (Latest  news  behind  im¬ 
portant  industrial  and  financial 
trends.) 

Every  Friday:  WASHINGTON  WIRE 
(What  the  Capital  is  thinking  and 
why.) 

The  Wall  Street  Journal  is  the 
complete  business  daily . . .  with  the 
largest  staff  of  writers  on  busing 
and  financial  subjects . . .  and,  in 
addition,  it  is  the  only  business 
paper  served  by  all  four  big  press 
associations.  Because  it  is  interest¬ 
ing  and  concise,  it  definitely  makes 
it  easier  for  you  to  keep  abreast  of 
the  indispensable  news  and  its  effect 
on  you  and  your  business.  Try  it  for 
the  next  3  months  . . .  just  tear  out 
this  ad  and  attach  it  to  your  ch«k 
for  $5  and  mail.  Trial  subscription 
...  $5  for  3  months— 77  issues  (in 
U.  S.  and  Possessions). 


The  Wall  Street  Journal 

44  Broad  Street,  New  York  4,  N.  Y. 
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The  ThCcmphis 


COMMERCIAL 

APPEAL 


.  .  .  as  long  as  there  is  romance,  there  will  be  zest 
to  living.  For  the  old,  for  the  young,  the  gray  or 
the  gay,  The  Commercial  Appeal  Ims  a  definite 
meaning.  The  rich  color  of  the  Old  South,  the 
traditions  that  influence  the  lives  of  thousands  of 
Mid-Southerners,  find  their  place  dally  in  the  pages 
of  The  Commercial  Appeal  beside  the  terse  accounts 
of  the  busy,  industrial  New  South. 


For  the  thousands  who  read  Joe  Curtis’  stories  of 
steamboat  days  and  adventurous  packets,  the  bustling 
days  of  the  Mississippi  live  again.  For  the  thousands 
who  delight  in  the  quaint  charm  of  Paul  Flowers’ 
’’Greenhouse,”  the  lore  of  the  legendary  South  is 
recaptured  in  a  b’rt  of  philosophy  with  a  dash  of  humor. 


But  whether  they  be  rorrtanticists  or  realists.  The 
Commercial  Appeal  captures  the  interest  of  almost 
a  quarter-million  Memphians  and  Mid-Southerners  of 
all  ages  and  aH  occupations,  tt  is  this  versatility  that 
has  n^de  'The  South's  Greatest  Newspaper”  such  a 
profitable  investment  for  advertisers  for  107  years. 


Clarvoe  Service  Ideal 
Leads  to  Siam  at  Times 

By  Campbell  Watson 


SAN  FRANCISCO  —  Frank  A. 

Clarvoe  has  a  “public  be 
served’’  policy  as  San  Francisco 
News  editor.  It  now  stretches 
at  least  as  far  as  Siam. 

“Every  way  we  as  a  news¬ 
paper  can  be  of  benefit  to  the 
community  in  general  it  eventu¬ 
ally  redounds  to  the  credit  of 
newspapers  and  to  the  News.” 
Clarvoe  said. 

“Matters  affecting  the  health 
of  the  community  also  affect  the 
health  of  this  paper.  We  want 
to  be  mutually  helpful,  whether 
in  a  cancer  drive  or  for  a  busi¬ 
ness.” 

The  words  came  in  reply  to 
the  question  as  to  what  benefit 
the  News  obtained  from  sending 
Robert  C.  Elliott,  industrial  edi¬ 
tor,  all  over  the  Pacific  Coast: 
or,  for  that  matter,  just  as  far 
as  Stockton.  It  then  developed 
that  Elliott  was  going  to  the 
other  side  of  the  Pacific. 

Land  Utilization  Arranged 

As  for  the  trip  to  Stockton. 
Elliott  got  more  than  a  series 
of  business  stories  there.  Clar¬ 
voe  explained.  He  did  a  bit  of 
salesmanship  that  is  enabling 
Stockton  planners  to  buy  key 
land  in  an  industrial  develop¬ 
ment  program,  performed  other 
services  appreciated  by  the  com¬ 
munity,  and  “an  important  ben¬ 
efit  to  the  community  in  gen¬ 
eral  resulted.”  All  were  im¬ 
portant  to  the  News. 

Elliott’s  newest  jaunt  may  ex¬ 
tend  beyond  Siam  to  India.  He 
explained  simply  that  San  Fran¬ 
cisco’s  interests  are  found  in 
those  countries. 

In  Stockton  he  made  a  plane 
survey  of  the  city,  met  with 
business  leaders,  gave  a  frank 
discussion  of  Stockton’s  needs 
at  a  dinner  meeting  which  ran 
to  midnight. 

Elliott  made  two-dozen  sug¬ 
gestions.  One  was  development 
of  a  1,000-acre  tract  into  an  in¬ 
dustrial  area  for  businesses. 
He  was  told  the  tract  would  be 
difficult  to  obtain.  Key  owners 
were  not  believed  willing  to 
sell. 

The  industrial  editor  sallied 
forth  to  see  Miss  Tillie  Weis- 
berg,  owner  of  168  acres  vitally 
needed  for  success  of  the  proj¬ 
ect.  Miss  Weisberg  is  a  red¬ 
head  so  beauteous  she  person¬ 
ally  poses  for  illustrations  in 
appetite  appeal  booklets  de¬ 
scribing  products  of  her  Flotill 
food  products  company.  She  re 
sponded  to  Elliott’s  appeal  with 
an  “I  want  to  do  what’s  good 
for  Stockton”  promise. 

Elliott  then  contacted  the 
Southern  Pacific  railroad  and 
asked  why  Stockton  should  not 
receive  cooperation  on  indus¬ 
trialization.  A  meeting  with 
Fred  Mercier,  president,  and 
W.  W.  Hale,  vicepresident,  re 
suited.  The  railroad  ordered  an 
immediate  survey  and  pledged 
cooperation.  A  second  road  is 
now  making  a  similar  study. 

“If  you  just  get  on  the  right 
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track  you  cannot  tell  what  will 
happen."  Elliott  remarked  to 
E&P.  “The  whole  thing  is  the 


Clarvoe  Elliott 

bringing  together,  in  a  catalytic 
sort  of  way,  the  fellows  who 
want  to  do  something." 

By  way  of  emphasis,  the 
phone  rang.  There  was  mention 
of  “about  a  million  and  a  half." 
Elliott  explained: 

"A  firm  known  to  me  needs 
some  money  and  management 
help.  This  fellow  has  some 
funds  to  invest.  That’s  what  I 
mean  by  this  catalyst  idea.” 

Elliott’s  daily  articles  include 
a  series  which  sing  a  chant  of 
triumph  for  the  free  enterprise 
system.  Here  are  headlines: 

“Di  Giorgio  rocketed  from  im¬ 
migrant  to  millionaire":  "Rheem 
Brothers  span  nation”:  “Starts 
with  $100,  builds  Bay  plant  mak¬ 
ing  worldwide  sales";  "Skyroc¬ 
keting  Salesman  Expands  Syl- 
vania  in  West":  “’Turns  fog- 
maker  into  pest-killer.” 

These  stories,  plus  features 
on  business  developments  and 
trends,  comprise  atomic  selling 
of  the  free  enterprise  system, 
Elliott  has  found. 

“The  best  stories  are  those 
which  tell  how,  so  others  can 
follow  the  example,”  he  says. 
“Those  stories  which  visualize 
free  enterprise  at  work  prove 
truly  inspirational.” 

■ 

Stall  and  Style  Changes 
Made  on  S.  F.  News 

SAN  FRANCISCO— A  series  of 
promotions  in  the  San  Fran¬ 


cisco  News  editorial  department 
is  announced  by  Frank  Clarvoe. 
editor.  The  moves  follow  selec¬ 
tion  of  Jack  Burket.  news  edi¬ 
tor.  as  writer  of  a  new  column. 
San  Francisco  Night  and  Day. 

Don  Douglass  was  named 
news  editor  and  Stuart  Stro- 
bridge  stepped  from  makeup 
editor  to  the  assistant  news  edi¬ 
torship  Douglass  vacated.  Fran¬ 
cis  Hamilton,  copy  desk,  went  to 
makeup  editor.  Joseph  Sheri¬ 
dan.  former  city  editor,  is  on 
rewrite. 

Stockton  Shaw  has  been 
named  editorial  promotion  man 
ager.  He  returned  to  the  News 
after  military  duties  and  service 
with  Associated  Press  at  Los 
Angeles. 

Shaw’s  appointment  gives  the 
News  a  staff  of  three  depart¬ 
mental  promotion  managers. 
James  Louvau  is  the  veteran  in 
circulation  promotion  with 
James  Coburn  directing  adver¬ 
tising  promotion. 

Changes  in  the  News  “dress" 
have  just  been  effected.  A  more 
open-page  appearance  has  been 
provided  by  a  slight  indentation 
for  each  line  of  body  type.  A 
device  for  each  machine  was 
provided  to  enable  the  minute 
stop  just  short  of  the  original 
point  of  a  line’s  origination. 
The  thin  rule  is  retained  and 
the  added  space  improves  read 
ability. 

■ 

Blalock  Named  M.E. 

On  Portsmouth  Herald 

Portsmouth,  N.  H. — Appoint¬ 
ment  of  Richard  Blalock,  re¬ 
cently  of  the  New  York  Herald 
Tribune  editorial  staff,  as  man¬ 
aging  editor  of  the  Portsmouth 
( N.  H. )  Herald,  was  announced 
by  J.  D.  Hartford,  editor  and 
publisher  of  the  newspaper. 

Mr.  Blalock  has  been  in  news¬ 
paper  work  for  12  years,  having 
served  on  the  staffs  of  the  St. 
Petersburg  (Fla.)  Evening  Inde¬ 
pendent,  the  Providence  (R.  I.) 
Journal  -  Bulletin,  the  Denver 
(Colo.)  Rocky  Mountain  News, 
the  Albany  (N.  Y.)  Knicker¬ 
bocker  News  and  the  Chicago 
(Ill.)  Times. 

A  World  War  II  veteran  of 
three  years  in  the  Army,  he 
served  a  tour  of  duty  with  the 
middle  Pacific  edition  of  Stars 
and  Stripes  in  Honolulu,  T.  H., 
where  he  also  held  the  off-duty 
position  of  night  editor  of  the 
Honolulu  (T.  H.)  Star-Bulletin. 
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An  Ad  a  Day 
Keeps  Druggist 
Prosperous 


Portsmouth.  O.  —  J.  George 
Wurster  celebrated  a  double 
golden  anniversary  this  week — 
50  years  as  a  drug  store  pro¬ 
prietor.  and  50  years  as  a  daily 
advertising  “customer”  of  the 
Portsmouth  Times. 

“I’m  proud  of  my  anniver¬ 
sary,”  Mr.  Wurster  said,  “but 
I’m  just  as  proud  of  my  rec¬ 
ord  as  a  Times  advertiser. 
We’ve  always  found  printer’s 
ink  to  be  helpful  to  our  cus¬ 
tomers  and  profitable  to  us.” 

The  Wurster  Drug  Store  has 
had  an  ad  in  every  issue  the 
95-year-old  Times  has  published 
since  the  store  was  founded, 
with  the  exception  of  two  short 
periods.  Those  came  during  the 
1937  Ohio  River  flood  and  dur¬ 
ing  a  near  flood  which  halted 
all  business  in  the  spring  of 
1945.  In  both  those  periods  the 
Times  printed  skeleton  editions. 

The  druggist’s  copy  —  which 
he  himself  still  insists  on  writ¬ 
ing — usually  is  a  1x5  or  1x6 
each  day,  Monday  through  Fri¬ 
day,  with  an  occasional  larger 
ad  for  a  special  event.  Each 
Saturday  he  runs  a  2x8  or 
2  X  10  in  which  he  writes  what 
his  friends  call  an  “editorial.” 

The  Saturday  ads  always  con¬ 
tain  a  discussion  of  some  new 
medicine,  new  treatment  or  new 
discovery  in  medical  science. 


DAUAS  IS 


ONI  OF  THE 
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BOOK 
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THE  DALLAS 

TIMES  HERALD 

Oollos'  Oreotatt  Newspaper 
Pmprmtsntmd  by 
THE  BRANHAM  COMPANY 


. . .  and  the  accepted  liter¬ 
ary  guide  of  Dallas  book 
lovers  are  the  "Pages  of 
Book  News,"  written  and 
edited  by  recognized 
authorities,  and  published 
weekly  in  The  Times  Herald. 

Oolloi  7>m«i  N«rold  Hot 
cirgwlofton  of  onf  n«wi* 
popof  *n  tho  pfoipofowt  fwtniir  • 
cownfjr  Oolloi  AlC  Morkol. 
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GOUU  NtivdrHrtifiNU  alone  has  earned 
The  Oregonian’s  spectacular  15-year  circulation  gain.* 
In  turn,  good  newspapering  has  made  The  Oregonian 
a  powerful,  sales-producing  medium  stimulating  the 
business  growth  of  its  advertisers.  For  example,  the 
Portland  store  of  Sears  Roebuck  &  Co.  has  recently 
expanded  its  floor  selling  space  100%.  During  its  period 
of  rapid  growth  Sears  has  placed  a  large  part  of  its  adver¬ 
tising  in  The  Oregonian.  On-the-ground  experience  has 


proved  to  Sears’  executives  that  advertising  in  this  good 
newspaper  helps  bring  healthy  business  growth.  Intelli¬ 
gent  presentation  of  ALL  the  news,  forthright  editorial 
polices  and  unswerving  devotion  to  community  welfare 
create  readership — leadership.  In  such  a  medium,  well- 
planned  advertising  goes  to  work,  gets  results.  That’s  why 
The  Oregonian  has  earned  its  position  at  the  top  of  the 
advertising  must  list  in  the  big,  growing  Oregon  Market. 

^Practicallj  doubled  —  without  giminkks  or  artificial  stimulaoto! 


In  thr  growing  Origon  Markit,  Portland’s  Infinentlal  newspaper  Is 

IN  DAILY  CIRCULATION 
Bl  I  IN  SUNDAY  CIRCULATION 

■  ■  I  IN  CIRCULATION  GROWTH 


Jthe  0r^gonlan 

DADTI  Aiin  A  D  C  A  A  II 
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Craemer  Scores 
Murray  Report 
For  Cliches 

San  Francisco — The  Murray 
report  (E&P,  Feb.  1,  p.  14)  pro¬ 
vides  a  horse-and-buggy  view  of 
newspapers,  in  the  opinion  of 
Justus  Craemer,  president,  Cali¬ 
fornia  Press  Association. 

He  expressed  himself  as  “par¬ 
ticularly  shocked  and  surprised 
at  the  Senator's  stated  conclu¬ 
sions  that  the  newspaper  busi¬ 
ness  is  dying  because  of  a 
‘newsprint  monopoly,’  ‘restric¬ 
tive  practices’  of  syndicates, 
‘chain  ownership,’  of  newspapers 
and  other  similar  reasons.” 

“Such  cliches,”  he  comment¬ 
ed,  “might  reasonably  be  ex¬ 
pected  to  occur  in  the  fertile 
minds  of  ’investigators*  such  as 
Dr,  Dewey  Anderson  and  Morris 
L.  Ernst,  the  latter  erstwhile 
attorney  for  the  American  news¬ 
paper  guild,  who,  it  developed, 
was  also  the  committee  special 
counsel  —  but  in  this  instance 
they  wander  far  afield.” 

Replete  with  False  Premises 

Mr.  Craemer  listed  lack  of 
revenue  to  meet  the  growing 
costs  of  the  modern  newspaper 
as  the  basic  reason  for  suspen¬ 
sions.  He  added  that  growth 
and  development  in  America  of 
competitive  advertising  media 
has  made  it  more  difficult  for 
the  modern  newspaper,  either 
weekly  or  daily,  to  survive. 

Speaking  as  a  publisher  of 
35  years,  Mr,  Craemer  said  he 
was  convinced  the  report’s  con¬ 
clusions  in  respect  to  news¬ 
papers  “are  replete  with  false 
premises.” 

“Where  the  Murray  report 
errs,  in  my  opinion,”  he  said, 
“is  in  its  failure  to  compare 
the  character,  content  and  size 
of  newspapers  of  1880,  1890,  and 
1900  with  the  character,  con¬ 
tent  and  size  of  newspapers 
which  were  published  in  1910, 
1920,  1930,  and  1940. 

“The  report  fails  in  a  multi¬ 
tude  of  other  ways. 

“It  fails  to  compare  the  me¬ 
chanical  payroll  checks  of  the 
various  eras. 

“It  fails  to  compare  the  per¬ 
centage  of  dollar  revenue  neces¬ 
sary  to  meet  the  payroll  growth 
of  each  era. 

“It  fails  to  compare  the  growth 
in  capital  demands  of  news¬ 
papers  publishing  in  this  dec¬ 
ade  with  similar  demands  in  pre¬ 
vious  decades.” 

Noting  he  had  seen  many 
newspapers  suspend  and  had 
wibies^  the  suspension  or  con¬ 
solidation  of  some  20  weeklies 
and  dailies  in  his  own  county  in 
a  _30-year-period,  Mr.  Craemer 
said  not  a  one  did  so  because 
of  lack  of  newsprint  or  labor, 
or  because  of  “restrictive  prac¬ 
tices”  or  because  of  monopoly. 

“’They  were  suspended  or 
consolidated  for  exactly  the 
same  reason  that  many  other 
American  businesses  have  sus¬ 
pended  or  consolidated — lack  of 
revenue.” 

Proof  that  doors  have  not 
closed  because  of  *'  ’newsprint 
monopoly’  or  similar  buga- 
l^s,”  is  found  on  the  other 
side  of  the  ledger.  In  California 
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eight  new  dailies  were  launched 
in  1946.  he  added. 

A  real  measuring  stick  of  pub¬ 
lic  appraisal  of  newspapers  is 
not  in  numbers,  but  in  quality, 
character,  content  and  size 
“that  have  made  us  the  number 
one  nation  of  all  the  world  in 
the  use  and  public  appraisal  of 
the  free  press,”  he  declared. 

"It  is  the  record  of  the  Amer¬ 
ican  newspaper  which  consti¬ 
tutes  the  best  answer  to  the  un¬ 
sound  conclusions  of  the  com¬ 
mittee  report,”  he  said.  “Amer¬ 
ican  newsprint  use  was  1,500,000 
tons  in  1915,  and  today  the  sup¬ 
ply  is  short  despite  over  4,- 
250,000  tons  used  yearly, 

“A  newspaper,  however  good 
it  may  be,  will  survive  only  if 
the  community  is  willing  and 
able  to  supply  the  revenue  in 
support  of  the  venture. 

“To  survive,  a  newspaper 
must  grow  and  expand  to  meet 
the  communities’  needs  and  if 
it  fails  to  do  this  either  as  a 
responsibility  or  for  lack  of 
money,  it  is  doomed  to  failure." 


35,000-Circ. 
Daily's  Costs  Up 
$10,000  a  Month 

Richmond,  Calif.  —  Increased 
wage  scales  and  newsprint  prices 
have  necessitated  a  subscription 
price  raise  by  the  Richmond 
Independent,  John  F.  Galvin, 
publisher,  announced  here  re¬ 
cently. 

The  Independent  raised  25 
cents  monthly  to  $1.25  effective 
April  1.  It  is  a  six-day  weekly 
afternoon  newspaper. 

New  wage  agreements  just 
concluded  or  in  negotiation  with 
eight  unions  will  increase  an¬ 
nual  payroll  totals  at  least 
$86,000,  Mr.  Galvin  said. 

The  new  $6  a  ton  increase  in 
newsprint  brings  that  commod¬ 
ity  to  $90  in  contrast  to  $64  paid 
a  few  years  ago.  The  Indepen¬ 
dent  uses  1,400  tons  yearly, 
which  at  $26  per  ton  total  $36,- 
400.  This  places  the  cost  In¬ 


creases  for  wages  and  paper  in 
excess  of  $10,000  monthly. 

Discontinuance  of  sales  and 
deliveries  in  Pittsburg  and  Con¬ 
cord  also  was  announced  by  th« 
Independent.  Distance  of  these 
distribution  points  and  inability 
of  obtain  dealer  representatives 
made  this  area  costly  to  cover. 

Advertising  rates  were  raised 
10%  since  the  last  circulation 
increase. 

KRCC,  the  Independent’s  FM 
station  is  operating  in  the  black 
after  a  month  on  the  air,  Mr. 
Galvin  said.  Letters  receiv^  in¬ 
dicate  reception  from  Santa 
Rosa  to  Palo  Alto  and  through¬ 
out  the  San  Francisco  Bay  area. 
Station  operation  has  speeded 
FM  interest  in  Richmond,  and 
800  sets  are  now  located  in  that 
city,  he  added. 

The  Richmond  Independent's 
growth  was  a  highlight  among 
the  amazing  stories  of  Pacific 
Coast  wartime  development.  Cir¬ 
culation  was  around  7,000  in 
1941,  and  zoomed  above  35,000 
at  the  wartime  peak. 


”...  regarding 
yours  of  the 
15th  instant, 
we  beg  to 
state. . .” 


When  a  policyholder  writes  a  letter 
to  his  life  insurance  company,  he 
has  every  right  to  expect  a  prompt, 
cordial  and  informative  reply.  About 
five  years  ago,  when  we  conducted 
the  first  of  a  series  of  opinion  sur¬ 
veys,  we  were  embarrassed  to  dis¬ 
cover  that  many  Mutual  Life 
policyholders  were  dissatisfied  with 
correspondence  from  the  Company. 
They  also  considered  our  printed 
forms  too  complicated. 

We  tried  to  remedy  the  situation 
without  delay.  We  engaged  a  pro¬ 
fessional  correspondence  consult¬ 
ant,  who  helped  us  prepare  a  manual 
containing  more  than  2000  “guide” 


letters.  Letter  clinics  were  estab¬ 
lished,  and  meetings  are  conducted 
regularly  in  every  department  to 
improve  letter-writing  techniques. 
Time  controls  detect  bottlenecks, 
correct  them  and  speed  up  replies. 
Printed  forms  are  reviewed  and 
greatly  simplified. 

As  a  result  of  this  program  and 
other  improvements  in  our  opera¬ 
tions,  complaints  hare  been  reduced 
90^t!  We  believe  such  results  jus¬ 
tify  our  constant  efforts  to  give 
Mutual  Life  policyholders  increas¬ 
ingly  prompt  and  cordial  service. 


THE  MUTUAL  LIFE 

INSURANCE  COMPANY  of  NEW  YORK 

34  Nassau  Street  ^  ;  New  York  5,N.Y. 
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uu  Americans  were 
in  traffic  accidents  last 


This  tragic  truth  is  the  headline  fact  in  The  Travelers 
1947  book  of  automobile  accident  data,  YOU  BET 
YOUR  LIFE. 

This  publication — just  off  the  presses — will  help  you  face 
the  facts  of  a  desperate  situation.  And  it  will  help  you 
do  something  about  it. 

If  you  haven’t  received  your  free  copy,  or  if  you  need 
extra  copies  of  YOU  BET  YOUR  LIFE,  let  us  know. 


THE  TRAVELERS  INSURANCE  COMPANIES  •  Hartford,  Connecticut 
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New  U.S.  Cameras, 
German  Rolleis  Here 


By  V^^llican  Reed 


can  also  be  used  on  the  ground. 
Infinity  is  75  feet,  but  photos 


camera  until  _  — 

the  postwar  can  be  taken  at  under  40  feet 
you  may  find  with  ideal  conditions,  and  there 
shop  around  is  a  special  attachment  for  fo- 
lex  and  Fair-  cusing  down  to  nine  feet, 
meed  several  Holleiflex  Returns 

tfmTreswrc^^  Sharing  the  market  with  im- 
•tributorc  are  Proved  American  cameras  will 
iadre  trickll  ^he  German  Rolleis.  Scarce 
3  aa  c  ir  c  costly  during  the  last  six 

r  civ  rranhie  yea«.  a  few  postwar  models  are 
maker  se^ries  fheir  way  to  dealers. 

Vhf  The  first  shipment  of  1,000  was 
theiJ  Srede  by*^  Burleigh  Brooks. 

ff'C.,  importers,  about  three 
nf  Weeks  ago  and  more  are  sched- 
ec  cons?s^l  of  arrive  in  the  near  future. 

es  co^ists  ot  Automatic  Rolleiflex  is  „  „ 

listed  by  Burleigh  Brooks  at  of  tones  throughout.” 

.H  V*  i«^h  ^00.  and  the  Rolleicord  at  $165.  Labelled  Algumati  ( after  the 
‘"cn  including  carrying  case  and  men  who  invented  it— Alex  Fra- 

1  ir  excise  tax.  The  price  of  the  ser,  Gus  Rickarby.  Marty  Kun 

Rolleiflex  has  ranged  from  the  kel  and  Tim  Hoffman),  the  for- 
I  IioIt’  pre  war  $155  to  as  high  as  $350  mula  is  as  follows: 

^ocai-t-i^  design  of  the  Mix  190  grains  metol.  four 

le-Key  speed  cameras  remain  unchanged  ounces  sodium  sulphite  in  three- 

irw  numeral  original,  except  that  quarters  of  a  quart  of  water  at 

1/90  7  the  Automatic  now  has  a  125  degrees  Farenheit.  Pour  into 

?  kIiSU  in  v  Schneider  Xener  f/3.5  lens  in-  gallon  jug.  Next,  mix  130  grains 

I  PP“t  m  f  o-  stead  of  the  Zeiss  Tessar  £/3.5.  glycin.  two  ounces  kodalk  and 

synchroniza-  Rolleicord  equipped  22  grains  potassium  bromide  in 

/--ani,-  with  the  Triotar  f/3.5  lens.  The  three-quarters  of  a  quart  of 

feature  of  the  Rolleiflex  in  which  water  at  125  degrees  Fahrenheit, 
pnotograpners  ^  jgyg|.  automatically  Pour  this  into  a  jug  with  first 

re  set.s  the  shutter  and  at  the  mixture  and  add  two  and  a  half 

same  time  advances  the  film  for  quarts  of  cold  water  to  make 

penaaoiiity  oi  next  exposure  remains  full  gallon. 

c  components  unique  with  this  camera.  “The  formula  ...  is  not  in- 

;erchangeably.  tended  for  all  types  and  makes 

S^art^‘^'(n  Highlights.  Middle  Tones  of  McCarthy  cauti^^ 

t^  bJdy  re  AFTER  reading  in  E&P  (Mar.  8.  Sic 

_ I,.  _  n  .<;!>»  ahmit  the  nrnposc  iicarl  30d  t'anaiOmiC  A. 


At  a  gathering  of  New  York  presa  photographers,  Robert  Dorman  oi 
Acme,  Joe  Sprague  of  Graflex,  Jack  Frank  oi  New  York  Herold  Trib¬ 
une,  Bob  Wands  oi  Wide  World,  ond  Ernie  Sisto  of  the  New  York 
Times  engage  in  a  little  serious  discussion  oi  the  new  features  of 
the  Pacemaker  and  Crown  Graphic  cameras. 


”  (fowricr  jiilii  Express  ^ 

ipHal  Plane  Crashes;  One  Ki 

r  l»far  {Auirit  of  Triirher  Pny  SitfJ 


DICK  TRACY  JOE  PALOOKA 
THE  GUMPS  POPEYE 
HENRY  ORPHAN  ANNIE 

TERRY  SMILING  JACK 

THE  NEBBS  HAROLD  TEEN 
JIGGS  BRENDA  STARR 

STEVE  CANYON  SMIHY  ^ 
(And  many  others  both 
Daily  and  Sunday)  ^ 


Tell  Me  Another 


Big  success  stories  are  being  built 
by  the  Sunday  Sun’s  new  picture 
section,  “Magazine.”  Its  1,000- 
line  page  size,  compelling  gravure, 
plus  a  new  kind  of  editorial  for¬ 
mat — ring  the  bell  for  advertisers. 
Get  the  facts. 


REACH  BUFFALO’S  BUYING 
POWER  thru  the 


"MAGAZINE" 
published  with  the 
Baltimore  Sunday  Sun 


if'-  Buffalo’s  Only 

Morning  and  Sunday  Newspnpor 

National  Rrpresrnlalivrff: 
OSBORN,  SC;OI.ARO..Mt:EkER  &  CO., 
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SUPER  PANCHRO-PRESS 

TYPE  B 


fk  Cvov*”'''. 

,:d  r-V'- 

i'V’^  ^  ’ 


EASTMAN  KODAK  COMPANY 


ROCHKSTIK  4,  N.  Y. 


oclak 


Of  the  300  pictures  hung  at  the  recent  exhibit  of  the  New  York 
Press  Photographers’  Association,  218  were  made  on  panchromatic 
film.  And  of  the  218  a  substantial  number  were  made  on  Kodak  Super 
Panchro-Press,  Type  B. 

Why  do  press  photographers  prefer  this  film?  Because  it  has  speed 
and  fine  grain,  good  highlight  separation  and  excellent  color  balance; 
because  all  four  characteristics  combine  to  make  it  the  press  photog¬ 
rapher’s  ideal  film. 

If  you  are  not  now  using  Kodak  Super  Panchro-Press,  Type  B, 
we  suggest  that  you  try  it.  The  negatives  that  result  from  its  use  will 
convince  you  of  its  superiority. 


ISo)dlg!.Ik 


For  Press  Photographers^ 
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Chemow  V-P. 
Gives  Pointers 
On  Fashion  Ads 

By  Betty  Feezel 

What  happens  “on  the  local 
level”  after  his  products  have 
passed  into  the  retailers'  hands 
is  becoming 
more  important 
to  the  fashion 
manufacturer, 

Silvia  Shields, 
newly  -  apiraint- 
ed  vicepresident 
of  Chernow  Co., 

New  York  ad¬ 
vertising  agen¬ 
cy,  believes. 

These  days, 
she  told  E  &  P, 
the  manufac¬ 
turer  is  giving  Shields 
more  thought  to 
what  he  can  do  to  help  the  re¬ 
tailers  sell  his  goods  and  to 
create  more  of  a  demand  for 
those  goods.  In  many  cases  this 
means  a  more  extensive  cooper¬ 
ative  advertising  program  or 
more  of  an  effort  to  provide  use¬ 
ful  aids  for  local  advertising 
promotions. 

In  an  attempt  to  integrate 
their  advertising,  a  few  manu¬ 
facturers  are  now  adding  local 
Sunday  supplements  to  their 
usual  national  magazine  sched¬ 
ules.  she  said. 

‘"nie  place  where  most  manu¬ 
facturers  have  fallen  down  in 
the  promotion  of  their  goods  is 
in  their  timing.”  Miss  Shields 
commented.  “They  place  a 
magazine  ad  either  ahead  of  the 
season  or  at  the  very  beginning 
of  the  season  in  order  to  set  a 
style  note,  and  then  expect  the 
effect  of  that  ad  to  carry  over 
and  bring  in  the  sales  later  on. 

“They  forget  that  the  cus¬ 
tomer  should  be  reminded  again 
of  their  dress  or  bag  at  the 
time  it  is  available  and  at  the 
time  she  is  ready  to  buy.” 

Miss  Shields  came  into  her 
vicepresidency  title  this  month 
after  a  year  with  the  agency  as 
an  account  executive.  She  is 
now  handling  “about  a  dozen 
accounts,”  all  of  them  fashion 
manufacturers’  accounts.  Her 
list  includes  Garay  belts,  Kor- 
day  sportswear  and  other  cloth¬ 
ing  and  accessory  items. 

Before  joining  the  agency  she 
was  advertising  director  of  Mar¬ 
tin’s,  a  specialty  shop  in  Brook¬ 
lyn,  and  earlier  was  in  charge 
of  coordinating  the  advertising 
and  merchandising  for  the  David 
chain  of  stores  in  New  York 
and  Ohio.  She  also  worked  for 
a  year  in  the  advertising  and 
d  isplay  department  .  of  Good¬ 
win’s,  Brooklyn. 

At  the  three-year-old  Chernow 
;.gency,  which  specializes  in 
iashion  accounts,  she  is  the  sec¬ 
ond  woman  to  be  named  vice- 
president.  Her  “predecessor”  is 
Nan  Pendrell.  vice-president  and 
copy  chief. 

■ 

2  More  Join  Foundation 

San  Francisco  —  California 
Newspaperboy  Foundation  an¬ 
nounces  addition  to  its  member¬ 
ship  list  of  the  Pasadena  ( Calif. ) 
Independent  and  the  Pomona 
( Calif. )  Progress-Bulletin. 


After  May  1,  It's 
Just  Dorland,  Inc. 

San  Francisco  —  A  shortened 
name  and  plans  to  meet  de¬ 
mands  from  reopened  Pacific 
markets  were  announced  here 
after  a  meeting  of  executives  of 
Dorland  International-Pettingell 
&  Fenton,  Inc. 

The  name  will  be  Dorland, 
Inc.,  after  May  1.  There  will  be 
no  change  in  officers,  it  was  an¬ 
nounced  by  Atherton  Pettingell, 
president. 

Plans  for  immediate  expan¬ 
sion  of  San  Francisco  office  per¬ 
sonnel  were  agreed  upon  after 
H.  H.  Hindley,  local  office  mana¬ 
ged,  evaluate  San  Francisco’s 
growing  importance  in  world 
trade. 


Meyer  Both  Issues 
Ne'iv  Retail  Report 

Meyer  Both  Co.,  New  York, 
has  initiated  a  new  service  for 
retail  advertising  executives 
called  “Researched  Retail  Ads.” 

Issued  twice  a  month,  it  will 
present  advertisements  that  have 
been  shopped  for  consumer  re- 
.sponse  in  test  markets  of  New 
York,  Chicago  and  Los  Angeles, 
and  also  ads  of  retail  stores  in 
50  other  selected  cities  which 
demonstrate  selling  trends,  idea 
presentations  and  other  factors 
whidi  bring  results  at  point-of- 
sale. 

A  special  feature  of  the  serv¬ 
ice  is  a  series  of  Clyde  Bedell, 
retail  advertising  consultant, 
pointing  up  “common  mistakes 
in  advertising.”  This  feature 
reproduces  a  current  retail  ad 
with  a  complete  objective 
analysis. 

■ 

Ads  Called  Effective 
Against  Picketing 

Oakland,  Calif.  —  Advertising 
counteracted  picketing  here,  the 
Retail  Merchants  Association  of 
Oakland  and  Berkeley  reports. 

For  two  weeks  association 
members  diverted  newspaper 
advertising  space  allotments  to 
the  exclusive  use  of  two  struck 
stores. 

“Business  quickly  became  nor¬ 
mal  at  the  struck  stores  and 
continued  as  usual  in  the  non¬ 
advertising  stores,”  the  associa¬ 
tion  reported. 


LEADERSHIP 
IN  THE  NATION'S 
No.  1  MARKET 

During  1916,  The  Sun’s 
Total  Advertising  volume 
wag  600,000  lines  greater 
than  that  of  any  other  New 
York  evening  newspaper. 
The  Sun  is  in  its  22nd 
consecutive  year  of  adver¬ 
tising  leadership  in  the 
New  York  evening  field. 

MW  VOMC 


Ad  Helps  Distributed 
In  Hardware  Contest 

Stamford,  Conn. — In  order  to 
encourage  participation  among 
retailers  in  the  National  Hard¬ 
ware  Brand  Names  Advertising 
Contest  sponsored  by  eight  hard¬ 
ware  manufacturers,  Yale  & 
Towne  Manufacturing  Co.  has 
distributed  advertising  material 
to  dealers  and  to  advertising 
managers  of  small  town  news¬ 
papers. 

Meade  Johnson,  marketing 
manager  of  the  Stamford  di¬ 
vision  of  Yale  &  Towne,  urged 
dealers  to  enlist  the  support  of 
the  local  newspapers  in  prepar¬ 
ing  their  brand-name  ads.  “In 
this  way,”  he  explained,  “the 


ads  entered  in  the  contest  will 
be  more  effective  if  they  are 
cooperative  efforts  between  mer¬ 
chants  and  their  local  news¬ 
papers.  Such  joint  activity  may 
also  begin  the  habit  of  advertis¬ 
ing  regularly  among  many  mer¬ 
chants  who  hitherto  have  not 
systematically  used  newspaper 
advertising.” 

The  contest  will  be  judged  by 
a  panel  of  three  directors  of  the 
Brand  Names  Foundation,  A.  O. 
Buckingham,  BNF  chairman,  an¬ 
nounced.  'They  are:  Frank 
Braucher,  president  of  Period¬ 
ical  Publishers  of  America; 
George  S.  McMillan,  secretary 
of  Bristol-Myers  Co.,  and  Dono¬ 
van  B.  Stetler,  advertising  di¬ 
rector  of  Standard  Brands.  Inc. 


BEES 

likeWild  Flowers . . . 

PEOPLE 

like  Local  News! 

Names  are  strange  things. 

Have  you  ever  noticed  how  your  own  name 
seems  to  leap  out  of  the  page  when  you  come 
across  it  glancing  through  a  column  of  print  — 
even  the  small  print  of  the  phone  book? 

Seeing  your  own  name  in  print  is  almost  like 
seeing  yourself  suddenly  in  the  mirror.  You  don’t 
have  to  look  twice  to  know  it  is  you. 

.\nd  the  same  with  the  names  of  your  neighbors 
and  friends,  the  names  of  your  street,  your  hank 
and  your  church.  They  stop  your  eye  because  they 
engage  your  interest. 

So  with  the  local  news  in  any  localnews  daily. 
It's  full  of  names  of  people  and  places  in  which 
the  reader  has  a  jwrsonal  stake. 

Localnews  dailies  are  better  carriers  of  your  ad¬ 
vertising  message  because  they’re  full  of  personal 
interest  to  the  reader. 


NEW  YORK  •  DETROIT  •  CHICAGO 
BOSTON  •  SYRACUSE  •  PHILADELPHIA 
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THE  DENVER  POST 


JOURNALIST  WHO  HELPED  BUILD 
THE  ROCKY  MOUNTAIN  EMPIRE 


In  the  early  days  of  this  century,  Edith 
'  Eudora  Kohl  pioneered  in  providing  news¬ 
paper  service  to  the  rural  West.  Her  weeklies 
were  read  and  respected  by  Dakota  and  Wyo¬ 
ming  firmers  as  well  as  Washington  senators, 
for  she  championed  the  wheat  firmers,  the  fruit  growers,  the  pioneer 
R(x:ky  Mountain  industrialists. 

Today  Edith  Eudora  Kohl  continues  to  write  about  Western  people 
and  industry  in  THE  DENVER  POST’S  Rocky  Mountain  Empire  Mag¬ 
azine.  She  writes  ol  the  Colorado  coal  miners...  of  oil  men  who  struck  it 
rich  in  the  new  Rangely  field  ..  .of  those  who  arc  part  of  this  vast,  rich 
Rocky  Mountain  Empire. 


//  takes  \ 
to  make  a 

?£AT  H£WSPAP^fi 
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AKRON 

BEACON 

JOURNAL 


Austin  to  Speak 
At  Open  Session 
Of  4-A  Meet 


Best  Brand  Ads 
By  Retailers  to 
Get  BNF  Award 


18%  Linage  Gain 

Advertising  linage  in  Cana¬ 
dian  daily  newspapers  was 
up  18.4%  in  February.  1947, 
over  the  same  month  last  year, 
according  to  Canadian  Daily 
Newspapers  Association.  Na¬ 
tional  gained  9%,  classified 
23.3%.  and  local  21.2%. 


DEPARTMENT 


The  program  for  open  sessions 
o£  the  American  Association  of 
Advertising  Agencies  annual 
meeting  April  16-17  in  New 
York  was  announced  this  week 
by  President  Frederic  R.  Gam¬ 
ble. 

Under  the  theme.  “Work  for 
Advertising,”  the  sessions  will 
deal  with  activities  to  advance 
the  cause  of  advertising  in  four 
spheres:  personnel,  research, 

ethics  and  relations. 

In  the  field  of  personnel, 
James  H.  S.  Ellis  of  Kudner 
Agency,  chairman  of  the  com¬ 
mittee  on  education  and  train¬ 
ing,  will  give  details  of  forth¬ 
coming  examinations  designed 
to  attract  and  screen  young  peo¬ 
ple  seekin?  careers  in  advertis¬ 
ing. 

Research  discussions  will  cen¬ 
ter  around  the  new  AAAA  sur¬ 
vey  of  newspaper  readers  in 
Washington,  and  recent  activi¬ 
ties  of  the  Advertising  Research 
Foundation 

Featured  speaker  of  the  open- 
session  day,  addressing  the 
luncheon  meeting  of  April  17, 
will  be  Sen.  Warren  R.  Austin, 
U.  S.  delegate  to  the  United 
Nations. 

Events  of  the  16th  will  be 
limited  to  AAAA  members,  with 
Raymond  Rubicam  as  luncheon 
speaker. 


52  MILLION 


$52,000,000.00  is  a  sizable 
sum  In  any  language  .  .  . 
that  is  the  estimated  total 
dollar  volume  of  Akron  De¬ 
partment  Stores  for  the  year 
of  1046. 


And  It’s  no  secret  that 
Akron  Department  Stores 
are  firm  believers  In  news¬ 
paper  advertising.  A  look 
at  the  record  shows  they 
used  a  total  of  6,421,826 
lines  of  display  advertising 
In  the  Beacon  Journal  dur¬ 
ing  1946. 


When  you  wish  complete 
coverage  of  the  rich  Akron 
Market  plus  maximum  sales. 
It's  wise  to  follow  the  De¬ 
partment  Stores’  lead  .  .  . 
Place  your  sales  messages  In 
Akron's  only  daily  and  Sun¬ 
day  newspaper. 


SAYS... 

"High  Spot  Cities,"  (Sales 
Management,  March,  1947), 
again  shows  Rockford  leading 
all  Illinois  cities  in  percentage 
gain  on  retail  sales  and  serv- 


ATTEXTION: 

Poblishert  of  Home  Organs 
or  Trade  Joamals 
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WOULD  TOD  PAY  A  HIGHLY 
SKILLED  EDITOB 
$10,000  a  Teart 

This  rersaUIe  editor,  38,  is  a  rare 
combination  of  typoKraphical  ex¬ 
pert,  make-up  specialist  and  capable 
writer.  He’ll  rive  you  a  beautiful 
job,  with  no  heartaches,  conflicts  or 
disputes.  He  knows  his  business 
and  is  full  of  zest  and  ideas.  Ref¬ 
erences  f  The  stuff  he's  been  tnm- 
inr  out.  Box  7001,  Editor  a  Pub¬ 
lisher. 


JOHN  S.  KNIGHT. 

Publisher 


MORNING  STAR 
REGISTER-REPUBLIC 


Reprtiented  by. 


STORY,  BROOKS  4  HNLEY 


nd  dresses  are  only  one  segment  of 
the  women’s  and  children's  apparel, 

accessories  and  fabric  industries, 


which  accounted  for  $11,900,000,000 


*  Estimated  1946  dress 
production  in  units,  based  on 
1944  Bureau  of  Census  /inures. 


WOMEN’S  WEAR  DAILY  •  The  Retailer's  Daily  Newspaper  •  Fairchild  Building  •  8  East  13th  Street,  New  York  3  ' 

The  daily  business  newspaper  serving  the  retailers,  manufacturers  and  wholesalers  of  women’s  and  children’s  apparel,  •  I 
accessories,  fabrics  and  related  industries— major  segment  of  America's  second  largest  industry.  Textiles  and  Apparel.  V 
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PROMOTION 


Basic  Role  of  Press 
Needs  Some  Talking 


ead 


By  T.  S.  Irvin 

THE  REPORT  of  the  Commis¬ 
sion  on  Freedom  of  the  Press 
is  just  the  latest  of  a  series  of 
events  that  points  up  the  need 
for  an  industrywide  campaign 
to  educate  the  public  in  the  ba¬ 
sic  role  of  the  press  in  a  free 
society. 

Now  that  may  sound  like  a 
lot  of  pap,  the  same  kind  of  pap 
you  hear  about  practically  every 
other  industry.  It  may  be  true 
that  other  industries,  too.  need 
a  more  enlightened  public  un¬ 
derstanding  of  their  roles  in  a 
free  society.  Indeed,  it  is  true. 
Free  society  itself  needs  better 
understanding. 

But  in  many  ways  our  press 
is  basic  to  the  very  free  society 
we're  talking  about.  And  imless 
the  constant  carping  of  its  critics 
is  effectively  answered  if  it  can¬ 
not  be  altogether  stopped,  seri¬ 
ous  damage  with  the  public, 
without  whose  understanding  a 
free  press  cannot  exist,  will  be 
done. 

There  has  been  talk  before, 
by  various  groups  within  the  in¬ 
dustry,  of  just  such  an  industry¬ 
wide  campaign.  Yet  shocking  as 
the  need  for  it  is,  no  effective 
measures  to  produce  such  a  cam¬ 
paign  have  been  taken. 

We  depart  this  week  from 
what  we  like  to  think  is  our 
reportorial  role  and  assume  an 
editorial  one  because  we  be¬ 
lieve  that  something  bold  must 
be  done,  and  must  be  done 
now.  Else  the  job  will  be  re¬ 
education  rather  than  education 
— and  that  is  a  much  more  diffi¬ 
cult  assignment. 

This  week  the  National  News¬ 
paper  Promotion  Association  at 
its  17th  annual  meeting  in  Chi¬ 
cago  elected  a  new  set  of  of¬ 
ficers.  As  always  with  a  new 
administration,  they  will  cast 
about  for  some  worthwhile  en¬ 
terprise  for  the  year.  No  ob¬ 
jective  f»r  the  year  could  be 
more  worthwhile. 

And  the  NNPA  is  peculiarly 
the  organization  that  could  take 
effective  leadership  in  this  en¬ 
terprise.  Among  its  members 
are  some  of  the  most  skillful 
advertising  and  public  relations 
men  in  the  country.  Certainly 
they  are  in  a  position  also  to 
recruit  the  active  and  even  ag¬ 
gressive  cooperation  of  what¬ 
ever  other  advertising  public 
relations  or  editorial  skills  they 
might  need. 

It  is  our  observation  that  ob¬ 
jectives  of  this  large  scope  often 
fail  of  achievement  simply  be¬ 
cause  no  one  group  assumes  the 
necessary  command.  The  Army 
makes  much  of  the  value,  par¬ 
ticularly  among  first  sergeants, 
of  le  “command  voice.”  That’s 
what  the  industry  needs  now, 
a  command  voice. 

The  Advertising  Federation  of 
America,  while  other  organiza¬ 
tions  kept  talking  and  are  still 
talking  about  doing  something 
in  behalf  of  advertising,  stepped 


in  the  lead  with  a  specific 
campaign. 

Perhaps  the  Advertising  Coun¬ 
cil,  busy  with  such  other  basic 
campaigns  as  the  one  on  atomic 
energy,  could  spare  some  en¬ 
ergy  and  talent  for  this,  too. 

But  basically,  we  feel,  it  is 
a  job  for  the  promotion  people 
of  the  industry  to  do.  They 
know  more  than  any  others 
how  much  is  at  stake.  They 
are  able  more  than  any  others 
to  work  effectively  toward  the 
objective. 

Happy  Holiday 

THERE'S  an  air  of  smartness 

about  the  New  York  Herald 
Tribune's  current  promotion  for 
its  May  Vacation  Guide  which 
lifts  what  is  in  too  many  offices 
a  routine  promotion  into  a  class 
by  itself.  This  reproduces,  in 
quarter-size  and  in  offset,  last 
year's  Vacation  Guide  and 
staples  it  into  an  oversize  board 
cover.  The  message  about  this 
year's  Guide  is  printed  on  the 
surfaces  of  the  cover.  Excel¬ 
lently  done  light  drawings, 
touched  up  with  slight  dabs  of 
color,  give  the  whole  thing  a 
fresh  vacation  feel. 

In  the  Bag 

FROM  the  Upper  Darby  (Pa.) 

News  comes  a  simple  penny 
postcard  with  a  simple  but  at¬ 
tention  -  commanding  message. 
“The  hand  that  rocks  the 
cradle,"  the  card  is  captioned, 
and  continues  with  a  line-up  of 
single-sentence  statistics  about 
women's  ownership  of  the 
wealth  that  rules  the  world  that 
will  make  any  advertising  man 
sit  up  and  take  notice.  That's 
why,  the  News  says,  so  much 
women's  appeal  material  ap¬ 
pears  in  the  news.  This,  of 
course,  is  the  “Never  Under¬ 
estimate  the  Power  of  a  Woman'’ 
idea — but  used  for  good  effect. 

In  Milwaukee,  the  Sentinel 
has  been  for  some  time  carry¬ 
ing  on  a  campaign  against  the 
Communists.  Latest  in  its  fight 
is  a  folder,  “What  made  the 
Sentinel  see  red?”  This  details 
the  Sentinel's  campaign  and 
shows  what  effect  it  had  far  out¬ 
side  Milwaukee.  It’s  an  effec¬ 
tive  piece. 

Good  reading,  incidentally, 
was  a  Duane  Jones  Co.  ad  which 
ran  in  several  New  York  news¬ 
papers  titled  “Why  Not  an 
Award  for  the  Ad  that  Sells  the 
Most  Goods?”  If  you  missed  it, 
write  Duane  Jones  for  a  copy. 
It  gets  down  to  basics  on  ad¬ 
vertising. 

■ 

Keith  Sells  Interest 

Montgomery,  Ala.  —  Walling 
Keith,  who  resigned  as  editor 
of  the  Gadsden  (Ala.)  Times  to 
become  publisher  of  the  Cleve¬ 
land  (Tenn.)  Daily  Banner 
eight  months  ago,  has  sold  his 
interest  in  the  paper. 


*Prep  Player  of  Year' 

A  TOTAL  of  15,451  votes  were 
cast  in  eight  days  of  balloting 
for  the  “Prep  Player  of  the 
Year”  in  the  St.  Louis  (Mo.) 
Star-Times  contest  among  high 
school  basketball  players.  First, 
weekly  selections  were  made  for 
nine  weeks.  The  basketball  plan 
grew  out  of  a  successful  football 
player  promotion  last  fall. 

Know  Your  Senators 

THE  Miami  Beach  (Fla.)  Sun- 
Star  recently  concluded  a 
series  of  four  Sunday  stories  en¬ 
titled,  “Know  Your  Florida  U. 
S.  Senator.”  The  series  covered 
1845  1947,  with  biographical 
sketches  of  23  Senators,  inter¬ 
views  with  the  only  two  living 
former  Senators,  and  statistical 
sidelights. 

Sponsored  Army  Ad 

THE  Parkchester  (N.Y. )  Press 
Review,  a  weekly,  fpund  mer¬ 
chants  receptive  to  the  idea  of 
sponsoring  an  Army  recruiting 
ad.  Copy  on  an  Army  career  ran 
three  full  columns:  advertisers 
shared  space  in  adjoining  two 
columns.  The  paper  won  a  cita¬ 
tion  for  Cooperative  Organiza 
tion  from  recruiting  officers. 

Charm  Clinic 

THE  New  Brunswick  (N.  J.) 

Home  News  and  Sunday  Times 
joined  with  Hoagland’s  Drug 
Store  in  conducting  a  Charm  and 
Fashion  Clinic,  with  lectures 
and  demonstrations  of  makeup. 
More  than  3,000  persons  attend^ 
the  four  night  sessions.  Cash 
and  merchandise  prizes  were 
handed  out. 

New  Homes 

THE  Winston-Salem  (N.  C.  • 
Sentinel  has  started  a  new 
daily  feature,  “New  Homes.” 
Each  day  the  picture  of  a  house 
just  reaching  completion  is 
printed  along  with  a  description, 
cost,  name  of  owner,  etc. 


Gets  Safety  Citation 

Buffalo,  N.  Y. — For  its  activ¬ 
ities  in  the  promotion  of  all 
types  of  safety,  the  Courier- 
Express  has  been  awarded  a 
citation  by  the  Western  New 
York  Safety  Conference,  Inc. 


'Baby  Corner' 
Ad  Column  to 
Be  Syndicated 

Robbins  Features  Corp.,  Wash¬ 
ington,  D.  C.,  has  announced  a 
new  syndicated  advertising  fea¬ 
ture,  “The  Baby  Corner,”  sched¬ 
uled  to  start  Sunday,  June  1,  in 
a  list  of  63  metropolitan  news¬ 
papers. 

Written  in  editorial  style,  the 
column  is  designed  to  appeal  to 
mothers  ot  infants  up  to  five 
years  old.  a  market  estimated 
at  15,000,000. 

The  63  papers  in  59  major 
markets  nov/  on  the  list  have  a 
combined  circulation  of  14,465,- 
000.  They  will  carry  the  column 
in  the  women's  pages  or  society 
sections  of  Sunday  editions. 

Wilson  Advertising  Agency  of 
Cincinnati,  Ohio,  is  handling  the 
feature. 

■ 

Redding  Aids  Party 

Washington  —  John  M.  Red¬ 
ding  took  over  his  duties  this 
week  as  director  of  publicity  for 
the  Democratic  National  Com¬ 
mittee,  succeeding  Sam  O'Neal 
whose  resignation  became  effec¬ 
tive  April  1.  Redding's  news¬ 
paper  background  includes  the 
Chicago  City  News  Bureau,  the 
Gary  ( Ind. )  Post  Tribune,  Chi¬ 
cago  Tribune,  Toledo  News-Bee, 
Chicago  Herald-Examiner,  Chi¬ 
cago  Herald- American  and  Inter¬ 
national  News  Service. 


, . ,  closely  3utrd«d  (ron 

the  3cn«ral  public , . . 


The  SILEX  Test  Merhel  (PeOfieree)  was 
known  to  National  Advertisers  and  A3ency 
Space  Buyers  all  the  time  ....  because 
Peoria,  Illinois  has  for  years  been  recosniied 


a M  ciir  y.s.ii 

•  Tho  only  journol  giving  Hia 
nawt  of  odvortlsan,  odvortls- 
Ing,  pubilihing,  printing  and 
commarclal  broadcaiting  In 
Australia  and  Now  Zaaland. 

If  you  ara  planning  mIo*  cam¬ 
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Hiota  tarritorla*  road 
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PEORIA 

(TEST  CITY,  U.S.A.) 

JOURNAL-STAR 

Represented  by  WARD  GRIFFITH  CO..  Inc 
Offices  in  PrincipAf  Cities 


One  advertisement  in  the  ITEM 
produced  3000  customers 

for  the  CUBAN  LIQUOR  STORE 


,  i,.tw»st  nK>M  ****** 

lii,«ol;Lt:NSUtoe.S.AN. 


Jew  Orleans  ijeu. 

^ew  Orleans, 

Gentlemen: 

fl?roir  progreas  |in=e 
'liBiiis— -----  ^TT^nve  set  a 


♦  teeing  - ^ 

You  certainly  “^pujS%000_cuSr 

TTSSTO^-^fa^-ThruCTr^.  . 

viad  'em  lined  up  opened, 

half— an  hour  hefo^  readers  are 

Ihafs  P^o*  as  they  ara 

as  loyal  to  ad  ^.^porting  and 
to  your  betterment, 

program  for  ci 

Sincerely^x^^ 

/J  CTORES 


CUBAN  LIQUOR  STORES 


An  hour  before  slore  opened 
customers  lined  up 
for  a  block  and  a  half! 


P«  S«  The  ITEM  gets  bulk  of  the 
CUBAN  LIQUOR  STORES*  advertising 


Selling  Force 
in  New  Orleans 


Ralph  Nicholson,  President  and  Publisher 

READER  ACCEPTANCE:  Largest  Evening  Circulation  in  Louisiana 
(92%  concentrated  in  the  New  Orleans  market — growing  steadily) 
ADVERTISING  ACCEPTANCE;  Nearly  12,000,000  lines  carried  in  1946 


SAWYER  -  FERGUSON -WALKER  CO..  NATIONAL  REPRESENTATIVES 
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Sir  Lloyd  Dumas 
Here  to  Study 
Newsprint  Mills 

Saw  Frakcisco — Sir  Lloyd 
Dumas,  publisher,  Adelaide  Ad¬ 
vertiser,  told  of  Australia's  new¬ 
est  steps  to  ob- 
tain  newsprint 
on  his  arrival 
here  this  week. 

After  confer¬ 
ences  at  North¬ 
western  mills  he 
will  attend  the 
Canadian  Press 
Association’s  an- 
n  u  a  1  meeting. 

He  hopes  to  ex¬ 
tend  his  travels 
to  Moscow. 

Australian  Sir  Uoyd 
publishers  have 

Just  voted  to  spend  two  and  a 
alf  million  pounds  to  increase 
production  of  newsprint  in  that 
country.  They  hope  to  attain 
to.OOO  tons  of  annual  production, 
but  cannot  hope  to  establish  self- 
sufficiency. 

Australian  newsprint  mills, 
which  produce  from  hardwood, 
today  make  about  one-sixth  of 
the  country’s  newsprint  needs. 

Business  conferences  here 
were  to  be  followed  by  sessions 
in  Vancouver,  B.  C.  with  Powell 
River  Co.  officials.  The  head  en¬ 
gineer  of  the  Australian  news- 
Print  organization  will  arrive 
so  )n  for  studies  of  machinery 
and  techniques. 

Accompanied  by  his  wife  and 
his  youngest  daughter.  Miss 
Vivienne  Dumas,  the  managing 
flirector  and  proprietor  of  the 
Advertiser,  on  which  he  started 
work  as  a  "cadet,"  arriv^  by 
plane. 

“I  will  be  very  thrilled  if  I 
can  go  to  Russia,”  he  said,  “And 
y  will  be  willing  to  undergo  any 
needed  hardship  to  get  there.  I 
wish  opportunity  to  see  Russia 
with  an  open  mind  and  get  an 
objective  view  because  I  ^lieve 
our  paper’s  readers  will  be 
greatly  interested  in  a  report 
from  there.” 

,  Australians  are  more  inter¬ 
ested  in  world  news  than  any 
other  country.  Sir  Lloyd  be¬ 
lieves.  Much  more  news  of  the 
United  States  is  printed  in  Aus¬ 
tralian  papers  than  papers  here 
use  from  Australia,  he  said. 

The  publisher  was  one  of  the 
founders  of  the  editorial  lator 
union  movement  in  his  country. 
He  was  vicepresident  of  the 
union  when  named  Advertiser 
proprietor  and  managing  direc¬ 
tor.  His  posts  also  include  a 
directorship  of  Australian  Asso¬ 
ciated  Press. 

The  cadet  system  under  which 
he  entered  the  Advertiser  staff 
Involved  a  four  years’  appren¬ 
ticeship.  Today,  he  said,  Aus¬ 
tralian  editorial  workers  are 

Said  under  the  American  scale 
ut  actually  receive  more  be¬ 
cause  the  cost  of  living  has  ad¬ 
vanced  only  22%. 

Rationing  continues  in  Aus¬ 
tralia,  and  with  it  a  severe  cur¬ 
tailment  of  newsprint.  The  Ad¬ 
vertiser  is  running  six  pages  five 
days  a  week  and  10  pages  Sat¬ 
urday  against  a  prewar  average 
of  24  pages  daily. 


Cartoons  Spotlight 
History  of  Racine 

Racine,  Wis.  —  A  series  of 
weekly  cartoons  spotlighting  un¬ 
usual  and  historical  facts  about 
Racine  has  been  started  in  the 
Racine  Journal-Times. 

Material  for  a  number  of  the 
cartoons  was  prepared  by  the 
editorial  staff  but  the  news¬ 
paper’s  readers  have  been  in¬ 
vited  to  make  contributions  and 
will  be  credited  in  the  cartoons 
by  having  their  names  and  ad¬ 
dresses  printed  under  the  illus¬ 
trated  items. 

Each  cartoon  illustrates  three 
unusual  or  historical  facts. 

Store's  Advice 
Column  Sells 
Photo  Supplies 

New  Orleans — Camera  fans 
of  New  Orleans  learn  about 
cameras,  photographic  equip¬ 
ment,  and  the  finer  points  of 
taking,  developing  and  printing 
pictures  through  a  newspaper 
column  called  “Camera  Chats.” 
It  is  short  on  advertising,  long 
on  advice  and  appears  under  the 
signature  of  Melvin  Bennett, 
president  of  Bennett’s  Photo 
Supply. 

“New  customers  we’d  never 
seen  before  are  beginning  to 
come  in,”  Bennett  points  out, 
“and  they  are  coming  from  the 
country  parishes  surrounding 
the  city  as  well  as  from  all  over 
New  c5rleans  itself.” 

The  series  has  laid  the  foun¬ 
dation  for  an  already  sizeable 
mail  order  business.  Although 
selling  by  mail  is  not  a  major 
merchandising  objective,  mail 
orders  are  welcomed.  And  in 
response  to  this  unique  “Camera 
Chats”  ad  column,  they  have 
flooded  in  from  all  over  Louis¬ 
iana.  Mississippi  and  Texas, 
and  from  as  far  away  as  China. 

The  advice  column  ads  follow 
a  continuing  format.  They  are 
all  two  columns  wide,  about  250 
lines  deep.  A  typical  one  was 
devoted  to  advice  on  what  equip¬ 
ment  to  purchase. 

At  the  bottom  of  each  ad,  a 
recurring  line  invites  inquiries 
for  additional  information. 

Merchandising  of  this  help- 
the-customer  campaign  is  car¬ 
ried  out  fully,  with  experts  in 
the  store  itself  available  for  of¬ 
fering  advice.  Every  salesman 
is  given  special  training  so  that 
he  is  able  to  answer  every  ques¬ 
tion  put  to  him  by  camera  bugs 
of  New  Orleans  and,  in  addition, 
there  is  a  color  photography  ex¬ 
pert  whose  whole  duty  is  to  help 
customers  with  color  problems. 

■ 

Buy  2  Weeklies 

Watertown,  N.  Y., — Clarence 
J.  Webster,  member  of  the 
Watertoirn  Times  editorial  staff, 
and  William  J.  Mitchell,  mem¬ 
ber  of  the  Times  mechanical  de¬ 
partment,  have  purchased  the 
Ontario  Times-Journal  and  the 
Victor  Herald,  weeklies  pub¬ 
lished  in  Canandaigua.  Both 
have  been  associated  with  the 
Times  for  about  20  years. 
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/fonSfott  IN  THE  HEADLI 


WASHINGTON 

TIMES-HERALD: 


AMERICAN 

BUSINESS: 


NEWSWEEK: 


'Fastest-growing  city  in  the  nation 
.  .  .  miracle  city  of  the  century.” 


'Houston  is  not  only  'on  the  move’, 
but  is  headed  to  shove  a  bunch  of 
other  cities  out  of  their  standings 
in  comparative  size.” 


'One  of  the  nation’s  fastest  growing 
industrial  cities.” 


SELL  IN  THE  CHRONICLE 

To  know  and  sell  the  Houston  market,  keep  these  two 
facts  in  mind:  (1)  Although  Houston,  the  South’s  largest 
and  richest  market,  is  growing  rapidly,  its  growth  is  not 
of  the  boom  type — it  is  a  sound  growth.  (2)  The  Houston 
Chronicle  provides  advertisers  with  a  single  medium  which 
reaches  all  corners  and  levels  of  this  market  with  rar** 
efficiency.  The  Chronicle’s  leadership  in  Houston  is  a 
matter  of  record:  for  34  consecutive  years  The  Chronicle 
has  been  first  in  both  advertising  and  circulation  among 
Houston  newspapers. 


The  Houston 
Chronicle^ 


Th«  Houston  MorktlilNl< 
y  whon  your  story  is  tsk 
.  in  Ths  Ckrosicb 
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MonkcYwrench  in  the 
machinerY  (political)... 


KELLY  INDICATES  HE  WANTS  Tuohy  was  not  the  candidate  the  cit)'  needed 

TO  RUN  AND  PROBABLY  WILL  wanted  .  .  .  would  get  no  support  outside 

,, ,  ,  ,  ,  Ihc  machine  ...  or  from  The  Sun. 

Ldward  loseph  Kcllv  has  been  the  mayor  of  .i  .  r,., 

^  ^  Next  morning  1  he  Sun  got  action! 

Chicago  for  fourteen  years. 

Appointed  in  1933  to  serve  out  the  term  of  Democrats  Draft 
assassinated  Mayor  Cermak,  he  was  re-elected  KE|SJ|VJELLY  FOR  MAYOR! 
three  times  by  the  Democratic  organization 

he  controls,  has  since  come  to  be  considered  I’his  time  the  Sun’s  simultaneous  page  one 
a  permanent  fixture  . . ,  editorial  cndorsAl  the  candidate  —  Martin  H. 

So,  on  last  December  14th,  Mayor  Kelly’s  Kennelly,  business  man.  Red  Cross  executive, 
announcement  that  he  would  try  for  a  fifth  independent  .  .  .  insisted  that  he  refuse  offers 
term  rated  only  a  routine  story  in  Chicago  papers  of  machine  aid,  urged  that  he  accept  the  draft. 
. . .  but  drew  a  plainly  pointed  page  one  editorial  Following  day  The  Sun  announced  . . . 
from  'I’he  Chicago  Sun  .  . . 

KENNELLY  WILL  RUN- 
To  the  Democrats:  WITHOUT  ANY  STRINGS 

CHICAGO  WANTS 

A  NEW  MAYOR  April  ist  election.  Kennelly,  Sun 

candidate,  bccainc  Chicago’s  new  mayor  .  .  . 

. .  .  which  demanded  not  only  a  new  candidate, 

but  a  better  brand  of  city  government,  less  GOOD  MORNING,  MR.  MAYOR— 
politics,  more  progress  .  .  .  put  it  up  to  the  R^ISJ^ELLY  BY  273  354 
Democratic  party  to  produce  —  or  lose!  ’ 

L. .w  I  fivc  year-old  Sun  has  never  had  machine 

TUOHY  FAVORED  BY  MACHINE  affiliations,  cannot  influence  the  majorih  vote 

Five  days  later,  Jacob  M.  Arvey,  Cook  County  or  dictate  patronage  distribution.  But  Tlic  Sun 
Democratic  Central  Committee  chairman,  set  is  already  a  force  in  Chicago  because  its  readers 
up  State’s  Attorney  William  J.  Tuohy  as  a  have  intelligence  and  principle,  resent  apathy, 
possible  substitute  candidate  .  .  .  got  into  make  themselves  felt  in  public  affairs  as  well  as 
headlines  and  hot  water  .  .  .  private  activities  . .  .  give  The  Sun  an  influence 

far  beyond  its  circulation  figures  . .  .  have  made 
it  a  major  medium  in  a  major  market,  worth 
to  advertisers  the  1 3,700,000  lines  it  carried  last 
year  .  .  .  Sun  circulation  —  more  than  300,000 
daily  and  450,000  Sunday  —  in  no  sense  reaches 
all  of  the  Chicago  market . .  .  but  no  advertiser 
today  can  reach  all.  or  the  best,  of  the  Chicago 
market  without  'I’hc  Sun! 


To  the  Democrats: 

A  KELLY  STOOGE 
WON’T  DO,  EITHER 

.  .  .  with  another  front  page  Sun  editorial  that 
reviewed  Tuohy’s  record  .  .  .  found  little  or  no 
evidence  of  fitness  for  office,  recalled  instances 
of  machine  influence,  warned  Democrats  that 
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CmCULATION 

Sales  Meetings  Can 
Be  Fun,  Yet  Serious 

By  George  A.  Brandenburg 


WITH  the  need  for  revitalized 
selling  again  surging  up  in 
circulation  departments  like 
spring  sap  in  the  trees,  it  is  im¬ 
portant  to  consider  the  value  of 
circulation  sales  meetings. 

Circulation  managers  are  con¬ 
stantly  faced  with  the  problem 
of  maintaining  a  high  standard 
of  morale,  service,  public  rela¬ 
tions,  prestige  and  circulation  in¬ 
crease.  Bulletins  and  regular 
visits  of  traveling  representa¬ 
tives  are  fine,  but  they  can  be 
substantially  strengthened  if 
augmented  with  sales  meetings. 

Minneapolis  Plan 
To  help  solve  this  problem, 
the  Minneapolis  Star  and  Trib¬ 
une  conduct  two  sales  meetings 
for  their  entire  field  force,  both 
city  and  country,  each  year. 
Meetings  are  held  in  Minne¬ 
apolis  early  in  January  and 
again  in  September. 

M.  E.  Fisher,  assistant  cir¬ 
culation  manager,  recently  told 
Central  Staters  that  the  under¬ 
lying  thought  behind  these  sales 
meetings  is  to  acquaint  every¬ 
one  with  Star  and  Tribune  cir¬ 
culation  plans  and  objectives. 
Such  meetings,  he  said,  create 
better  understanding  and  co¬ 
operation  by  personal  contact 
between  the  circulation  depart¬ 
ment  and  the  other  department 
executives  of  the  newspapers. 

Detailed  plans  are  worked  out 
in  advance  and  a  theme  for  the 
meeting  is  selected,  he  ex¬ 
plained,  with  emphasis  divided 
between  seriousness  and  enough 
fun  to  make  the  program 
“click.”  Recently  a  western 
round-up  theme  was  used.  Be¬ 
fore  that  a  circus  approach  was 
followed. 

Tells  About  Agenda 
Fisher  outlined  the  general 
agenda  of  such  meetings  as  fol¬ 
lows: 

"The  meetings  begin  with  a 
luncheon.  Audience  singing 
and  gags  are  used  to  liven  up 
the  meal  which  is  followed  by 
an  address  of  welcome  by  the 
master  of  ceremonies,  outline  of 
meeting  plans,  and  introduction 
of  department  heads  and  other 
officials.  Two  or  three  speakers 
from  the  papers  then  discuss  two 
or  three  phases  of  circulation 
work  such  as  features,  service, 
and  public  relations. 

“After  the  luncheon,  five 
clinics  are  held  simultaneously, 
in  separate  rooms,  for  each 
group.  In  these  clinics  specific 
problems  are  discussed.  A  prob¬ 
lem  presented  by  one  man  is 
often  answered  by  another  man 
who  has  had  the  same  or  sim¬ 
ilar  problem  and  solved  it. 

“Talks  are  made  by  individ¬ 
uals  who  attend  the  meetings 
and  the  Open  Forum  is  a  high¬ 
light.  Charts  and  chart  talks 
are  used  strategically  through¬ 
out  the  clinics. 

“At  the  end  of  the  day  all 
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assemble  again  for  an  evening 
banquet.  This  is  a  social  affair 
and  business  is  forgotten. 

“Breakfast  talks  are  similar  to 
previous  talks  except  that  dif¬ 
ferent  subjects  such  as  salesman¬ 
ship  and  future  plans,  for  ex¬ 
ample,  are  stressed.  The  clinics 
are  continued  during  the  morn¬ 
ing  and  the  meeting  ends  with 
luncheon  the  second  day.  Gags 
and  stunts  are  used  during  both 
the  breakfast  and  luncheon  to 
liven  things  up.  The  final  speak¬ 
er  usually  sums  up  the  two-day 
sessions. 

“Everyone  leaves  keyed  up  to 
do  a  better  job  and  is  filled  with 
enthusiasm  to  produce  better 
service,  better  public  relations, 
and  better  carrier  boy,  parent 
and  school  relations  as  well  as 
circulation  increase.” 

District  Manager's  Manual 

JOHN  J.  CORSON,  Washington 

(D.  C.)  Post  circulation  di¬ 
rector,  has  sent  us  an  attrac¬ 
tive  manual  for  district  man¬ 
agers,  “How  to  Work  With  Car¬ 
riers,”  which  the  Post  is  using 
effectively.  Mr.  Corson  is  hold¬ 
ing  training  sessions  in  each  of 
the  branch  offices,  having  branch 
managers  review  this  material 
in  detail  with  district  managers. 

The  introduction  points  out 
that  today  many  of  the  problems 
of  management  lie  in  the  field  of 
human  relations.  “Our  biggest 
challenge  today  Is  that  of  our 
relations  with  those  who  consti¬ 
tute  the  shock  troops  of  circula¬ 
tion — the  carriers,”  states  the 
manual. 

Included  in  the  booklet  is  a 
discussion  of  seven  general 
phases  of  carrier  relations, 
namely,  carrier  recruitment, 
training  in  service,  collection 
and  production,  district  man¬ 
agers’  relations  with  carriers’ 
parents,  how  and  when  to  dis¬ 
miss  an  unsatisfactory  carrier, 
and  general  hints  on  working 
with  carriers. 

25c  for  Five  Issues 

THE  Huntington  (Ind.)  Herald- 

Press,  has  raised  its  carrier 
delivery  price  in  the  city  from 
20  to  25  cents  a  week  for  five 
issues.  The  Herald-Press  pub 
lishes  evenings,  except  Satur 
day  and  Sunday.  Mail  rates, 
which  were  increased  a  year 
ago,  remain  unchanged. 

Carrier  Notes 

WHEN  Davenport  (la.)  high 

school’s  basketball  team  re¬ 
cently  won  the  state  champion¬ 
ship,  the  Davenport  Democrat 
and  Leader  followed  through 
with  a  large  display  ad  to  point 
out  that  two  of  the  champion 
cagers  were  former  champion 
carriers.  ,  .  .  Fifty  Cedar  Rapids 
(la.)  Gazette  carriers  were  re¬ 
cently  guests  of  the  paper  as 
winners  of  a  six  weeks’  service- 


incentive  contest.  .  .  .  Norfolk 
(Va.)  Newspapers  have  estab¬ 
lished  a  Newspaper  Carriers 
Savings  Account  in  which  513 
boys  have  deposited  $6,287  dur¬ 
ing  the  first  six  weeks. 

C.  M.  Becomes  G.  M. 

J.  C.  COUNCIL,  Tampa  (Fla.) 

Tribune,  is  another  circulation 
manager  to  be  chosen  general 
manager  of  his  newspaper. 
Council  was  recently  elected 
executive  vicepresident  and 
general  manager  of  the  Tribune 
Company. 

Ellis  Promoted 
MELVIN  ELLIS,  assistant  cir¬ 
culation  manager  of  the  New 
Brunswick  (N.  J.)  Home  News, 
has  been  appointed  circulation 
manager  to  succeed  the  late  Ray¬ 
mond  DeHart. 

Larsen  Recuperates 
HENRY  T.  LARSEN,  Racine 
( Wis. )  Journal-Times  circula¬ 
tion  manager,  is  recuperating 
from  a  series  of  operations  he 
had  undergone  in  Rochester, 
Minn. 

Incentive  Trip 

THE  LaCrosse  (Wis.)  Tribune 
has  completed  arrangements 
to  provide  a  three-day  vacation 
trip  to  Chicago  this  summer  for 
approximately  200  carrier  boys. 
The  plan  is  not  connected  with 
any  sales  campaign,  but  is  de¬ 
signed  to  offer  an  educational 
tour  as  an  incentive  for  better 
performance  of  route  work. 
Part  of  the  cost  will  be  paid 
by  the  carriers  from  their  earn¬ 
ings. 

Carriers  Taught  to  Fly 
CARRIER  salesmen  of  the  Wau¬ 
kesha  (Wis.)  Daily  Freeman 
are  now  participating  in  a  sales 
contest  to  win  a  flying  trip 
around  the  county.  "The  three 
top  winners  of  the  contest  will 
get,  in  addition  to  the  air  trip, 
equivalent  to  an  hour’s  flight 
instruction  in  a  Cub. 

Mass.  Daily  Raises  Price 
EFFECTIVE  March  31st.  the 
Northampton  ( Mass. )  Daily 
Hampshire  Gazette  upped  its 
price  from  three  to  four  cents, 
due  to  newsprint  prices. 


MOVING? 


vrUAN  movliig,  help  us 
**  give  you  prompt  eervUoe 
by  notifying  ua  In  edvanee, 
and  by  giving  ua  both  old 
and  new  addraaaea. 

The  paper  situation  Umlta 
ua  to  copies  enough  only  to 
supply  our  current  subscrip¬ 
tion  list.  Back  copies  are 
scarce!  Avoid  loos  of  your 
copies  by  renewing  promptly. 
Watch  yoiir  renewal  due- 
date  on  the  addreaa  section 
of  your  wrapper. 

EDITOR  &  PUBLISHER 

New  York  IS.  N.  Y. 

Smb$eriptlon  rmtf  ^  demart/e. 
$3jOOi  Canada,  $SSOt  fmrwtfm, 
$6.00. 


Subscribers'  Letters 
Score  Points  for  Boys 

Charlotte,  N,  C. — News  car- 
rier  boys  are  engaged  in  their 
12th  annual  Efficiency  Contest 
There  will  be  10  cash  prizes. 

The  News  has  announced  in 
page  ads  that  it  is  anxious  to 
get  the  subscribers’  opinions  d 
the  300  city  carriers,  which  boyi 
are  the  most  popular  and  effi¬ 
cient,  and  which  have  the  most 
ability  as  salesmen.  Subscribers 
have  the  opportunity  of  helping 
their  carriers  in  the  contest  by 
writing  letters  of  commendation 
For  every  letter  a  boy  receives 
he  is  awarded  100  points. 

The  carriers  may  receive 
points  in  several  other  ways 
For  every  week  he  renders  sen 
ice  without  a  complaint  againr. 
him  he  will  be  awarded  100 
points.  For  prompt  payment  o! 
his  bill  each  week  he  will  also 
be  given  100  points.  For  each 
new  ten-week  subscription  ho 
secures  he  will  get  50  points  and 
and  for  each  new  subscriber  pet 
week  over  the  starting  point  he 
will  be  awarded  50  more.  He 
will  also  be  given  50  points  for 
reporting  the  correct  address  ol 
any  subscriber  who  has  moved 
■ 

Newsprint  Damaged 

Charlotte,  N.  C. — Fire  in  the 
basement  of  the  Charlotte  ( N.  C.i 
Observer  building  on  the  nigh: 
of  March  29  caused  severe  dam¬ 
age  to  more  than  100  rolls  ol 
newsprint,  delaying  publicatioc 
of  the  Sunday  edition  for  mo« 
than  an  hour. 


BAHA'I 

The  World  View 

If  you  had  the  assignment 
to  tell  the  people  what  rights 
they  should  have  under  a 
world  constitution,  what 
would  you  say? 

What  is  a  World  Right  in 
comparison  with  the  rights  of 
Americans,  or  the  rights  of 
Frenchmen  or  the  rights  of 
Chinese? 

What  is  the  difference  be¬ 
tween  a  legal  right,  an  eco¬ 
nomic  right  and  a  moral  right? 
V^y  should  there  be  any  dif¬ 
ference? 

The  question  of  human 
rights  is  the  biggest  thing  be 
fore  the  people  today — 1<»  big 
to  leave  to  a  few  professioi^ 
to  struggle  about  behind 
closed  doors. 

If  this  subject  interests  yW 
write  for  a  free  copy  of  A 
Baha’i  Declaration  of  Human 
Obligations  and  RightSi 
which  puts  the  case  on  basic 
religious  grounds. 

BAHA'I  PUBLIC  RELATIONS 

S3i  Sh»rldan  Road  Wilmatta, 
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America's  oldest  and  most 
widely  recognised  continu* 
OHS  consumer  survey  is  first 
again  with  newest  data  on 
the  families  it  helps  you  sell 
in  this  market . . .  what  they 
buy,  where  they  buy,  and 
how  they  buy . . .  what  they 
own,  what  they  want,  and 
what  they  plan  to  buy  . . . 
where  they  live,  how  they 
live,  their  work  and  their 
play.  Listed  below  are  just 
a  few  of  the  subjects  cov- 
Black  dots  indicate 


ered. 

new  subjects  in  1947  survey. 


iceive 

wayi 

sen- 


FOOD  PRODUCTS 

Baby  foods 

Breakfast  foods  nf 

•  Boxed  candy  Wr 

Coffee  and  tea 

Cookies  and  crackers  h\ 

•  Fish 

Fruit  and  vegetable  juices  M 

Milk  m 

Soup  ■ 

SOAP  AHD  ALLIED  PRODUCTS  1 

Bleaching  and  bluing  1 

Wall  cleaners 
Dry  cleaning  at  home 
Water  softeners 

DRU6S  AND  TOILETRIES 

•  Cream  shampoo 
Deodorants 
Cosmetics 

Permanent  wave  kits 
Electric  shavers 
Shaving  creams 
Tooth  paste  and  powder 

BEVERAGES 

Alcoholic  beverages 

•  Place  of  purchase  | 

Carbonated  beverages 

Cola  or  kola  drinks 

APPLIANCES 

Phonograph  records 

Vacuum  cleaners  f 

Washing  machines 

AUTOMOTIVE 
Color  preferences 
Gasoline  and  motor  oil 

•  Tires,  new  and  recapped  i 

HOMES  AND  EQUIPMENT  ^ 

Ownership 

•  Financing 

Heating  r  ' 

Painting  ?  ^  . 

GENERAL  HABITS  !  !|  . 

•  Twin  or  double  beds  - 

•  Books  bought  and  where 
purchased 

Smoking  habits 

•  Employment  New  Yo 

•  Military  service 
Bank  accounts 

•  Vacations  and  travel 

TO*  *  tU  III  SHE*  for  April  12. 


...  all  new  information  gathered 
this  year  .  .  .  1947  data  for  your  1947  plans. 

Phone,  wire  or  write  for  your  copy  to 


or  our  General  Advertising  Representatives, 


O'M/iRA  i  ORMSBEE,  INC 


Chicago 


Detroit 


Los  Angeles 


BURGESS  CELLULOSE  COMPANY 

Moftv^ocfur«ri  and  Dittri^vtort  of  Burgoit  Chromt  and  7en«*r«ji  Maft 
PRECPORT,  ILLINOIS 

Pacific  Coast  Roprcsentativ*  RALPH  LEBER  CO.,  Alt  Poison  Bldg  ,  SEATTLE,  WASH. 


Chief  of  French 
Agency  Studies 
U.  S.  Methods 


Pigeon  Service 
Used  by  Daily 
In  Phone  Strike 

Stamford,  Conn. — ^The  Stan¬ 
ford  Advocate  made  news  thij 
week  with  its  carrier  pigeon 
service  between  Greenwich  and 
Stamford.  The  service  was  in¬ 
augurated  when  the  telephone 
strike  prevented  dispatch  oi 
news  from  the  Greenwich 
branch  to  the  main  office. 

E.  R.  McCullough,  managing 
editor,  thought  up  the  idea  and 
Peter  Dahlen,  suburban  editor, 
worked  it  out. 

Dahlen  arranged  with  a  pig 
eon  fancier  whose  flock  num¬ 
bers  90  to  provide  four  pigeoni 
He  then  assigned  Ray  Kildufl, 
reporter,  and  Jerry  Rennick’ 
photographer,  to  handle  the 
story  and  pictures. 

The  four  pigeons  were  taken 
by  automobile  to  Greenwich  and 
there  released  by  Miss  Jo  Chap 
man,  Greenwich  area  reporter 
for  the  Advocate. 

Ten  minutes  later  the  four 
birds  were  fluttering  over  the 
Aitken  loft  and  the  news  copy 
retrived. 

_ _  _ _ ^  _  _  The  pigeon  carrier  service  was 

issued  a  charter  to  the  Beacon  only  a  minor  success  as  far  an 
Publishing  Co.,  which  publishes  news  dispatching  was  concerned 
a  weekly  newspaper.  Authorized  but  it  paid  off  dividends  in 
capital  stock  is  $100,000  with  newspaper  promotion, 
sub^ribed  stock  $300  by  Wade  The  Associated  Press  carried 
P.  Renfrow,  High  Point.  N.  C.;  the  story  on  its  state  wire,  then 
Thomas  E.  Wagg  and  John  D.  nationally.  Later  art  work  show 
Woodell.  both  of  Greensboro,  ing  Miss  Chapman  releasing  the 
Wagg,  Beacon  publisher,  was  birds  was  dispatched  nation 
Greensboro  Record  city  editor,  wide. 


By  Andre  Peron 

INS  European  Editor 

A  free,  fast,  abundant  and 
unprejudiced  exchange  of  news 
between  the  nations  of  Europe 
and  the  United  States  was  urged 
this  week  by  Marcus  Ghenzer- 
Valery,  general  manager  of  the 
Agence  Europeenne  de  Presse, 
the  only  private  and  indepen¬ 
dent  French  news  agency  in 
France. 

Valery,  on  a  visit  to  Inter¬ 
national  News  Service  offices, 
said  AEP  is  determined  to  fight 
all  tendencies  toward  govern¬ 
ment  control  of  news  or  news 
agencies  in  Europe.  He  empha¬ 
sized  AEP  desires  a  close  and  in¬ 
creasing  liaison  between  the  two 
continents  for  a  “maximum  flow 
of  news  in  a  minimum  of  time.” 

Valery,  making  his  first  vi.sit 
to  the  United  States,  will  spend 
about  six  weeks  studying  the 

American  system  of  communica-  „  . 

tions.  terial  to  carry  on  the  fight.  Dur 

He  said  he  was  particularly  iug  June  of  1942,  four  German 
impressed  by  the  abundance  of  typewriters  with  Spanish  key- 
factual  news  in  American  news  boards,  stencils,  paper  and  ink 
papers.  were  parachuted  into  the  de- 

Hi.  C„..,  Tu,b«l... 

Valery  has  had  a  turbulent  surprised  when  we  got  these 
career  in  French  journalism.  German  machines,  but  beggars 

The  AEP  was  born  in  the  can’t  be  choosers.  We  found  out 
tragic  days  of  conflict  between  later  they  had  been  seized  by 
the  French  underground,  on  one  the  British  aboard  a  German 
hand,  and  Vichy  and  the  Ges-  ship  and  probably  were  destined 
tapo,  on  the  other.  either  to  South  America  or 

In  March,  1942,  two  French  Spain.  But  they  did  the  work 
Journalists,  Valery  and  Yvon  gH  right.” 

Morandat.  plus  present  French  ^  j  _  ,5  ,94,  -.ame  the 

dault*wer^ask^*^b^the^Fren^h  bulletin  ’entitl^:  Bureau 

CommUt^A  ‘i®  Presse  de  la  France  Combat- 

organs"  «r«V3?“o„Sr«foS  CLllonf 'gene?.”'“‘“  ThU 

iwwar*^  hol1dW**”for’**FrM'ch  regularly  consisted  oi 

S;"  "“‘"W  P™"'''  trorn  18  to  23  pages  and  was 

All  three  had  been  working 

on^rati!?n^HlnM*thL  **  was  published  only  two  or 

vasion**°"  *  German  in-  three  times  a  week  as  a  result 

It  was  a  great  deal  to  ask  in  °lrture'‘ of French  Twsplpt^^^ 
those  dangerous  days.  But  all  t  AnHnn"*^”Th'A'hnnAtin 

the  resistance  movements  joined  Jhv  r Porves 

in  and  history  proves  thilt  the  S^rdaS^^ranl^vX?^  ® 

move  was  a  success.  However,  ana  vaiery. 

London  was  not  satisfied  merely  When  peace  came  another 
with  tbe  demonstration.  It  problem  arose  for  Valery,  Mo 
wanted  coverage  of  the  event  by  randat,  and  their  colleague  Jean 
radio.  Piat:  How  to  create  and  or- 


Marcus  Ghenxer-Valery,  Director-General  oi  the  AEP,  French  News 
Agency,  visits  International  News  Service's  Headquarters  in  New 
York.  Left  to  right.  Andre  Peron,  Editor  of  INS  European  Newscasts; 
Rene  Lavigne.  New  York  correspondent  oi  AEP;  John  A.  Brogan,  Jr., 
INS  Foreign  Sales  Director;  Seymour  Berkson,  General  Manager  of 
INS,  and  Valery. 


SEALED  AIRTIGHT... TO  REACH  YOU  RIGHT 


We  put  just  the  right  amount  of  moisture  in  Burgess  Chrome 
Mats . . .  and  we  keep  it  there.  It’s  essential  that  every  package  of 
Burgess  Mats  you  open  is  factory  fresh . .  .with  the  same  moisture 
content  it  had  when  it  left  our  plant. 

That’s  why  we  go  to  extra  lengths  to  pack  them  airtight.  First 
they’re  wrapped  in  a  sheet  of  waxed  kraft  paper.  Around  this  is  a 
special  wrapper  made  of  two  sheets  of  kraft  with  asphalt  between. 
Every  opening  is  then  carefully  sealed  with  heavy  gummed  tape 
and  the  bundles  are  packed  for  shipping  in  specially  made  wire 
bound  boxes. 

We  don’t  take  any  chances.  We  make  Burgess 
Chrome  Mats  right  and  they  reach  you  the  same 
way.  Another  reason,  no  doubt,  whv  they  have  a 
nation-wide  reputation  for  uniformly  fine  results 
and  100^  satisfaction. 


A  good  name,  like  a  good  machine, 
requires  constant  maintenance.  The 
greatest  mistake  that  oil  men  could 
make  as  they  face  the  future  would 
be  to  pursue  selfish  interests  apart 
from  the  interests  of  the  public  they 
are  in  business  to  serve. 


STANDARD  DIL 
DEVELDPMENT  COMPANY 
BAYWAY,  NEW  JERSEY 

OPERATING  THE  ESSO  RESEARCH  LABORATORIES 
America's  Largest  Petroleum  Laboratories 


Lubricating  locomotive  wheels. 
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^pers  have  always 

ut  Peddling 


EXCERPTS  FROM  AN  EDITORIAL  PUBLISHED  JUNE  3,  1933  BY 

William  Randolph  Hearst 


“Sad  to  say,  there  has  been  a  certain  defi¬ 
nite  degeneracy  in  the  stage  of  late  years. 

“And  apparently  there  has  been  a  cor¬ 
responding  degeneracy  in  literature. 

“There  is  a  tendency  for  this  degeneracy 
to  affect  motion  pictures,  but  apparently 
moving  pictures  have  been  kept  in  the  main 
on  a  higher  plane  of  morals  than  the  stage 
or  the  average  book  of  fiction  .  .  . 

“There  may  be  an  element  of  the  public 
which  patronizes  prurience  and  vulgarity, 
but  the  screen  should  appeal  to  the  better 
element  of  the  public  and  endeavor  by  the 
constant  presentation  of  pictures  of  high 
quality  and  character  and  equally  high 
entertainment  value  to  educate  the  lower 
element  of  the  public  out  of  its  debased 
tastes  .  .  . 

“Of  course  the  box  oflBce  must  be  con¬ 
sidered  by  managers  and  producers  who 
are  in  business  for  material  success  and  for 
dividends,  but  careful  analysis  of  box-office 
receipts  shows  that  many  of  the  highest 


quality  pictures  with  the  noblest  themes 
have  been  the  best  money  makers. 

“  .  .  .  Moving  pictures  as  a  whole  have 
reached  such  a  position  of  dignity  and  im¬ 
portance  in  the  community  that  the  better 
producers  should,  and  do,  recognize  this 
dignity  and  importance,  and  appreciate  the 
obligation  to  society  that  this  situation 
implies  and  imposes.” 

Since  these  words  were  written  fourteen 
years  ago,  the  screen  has  repeatedly  proved 
that  Hollywood  does  not  need  to  go  into  the 
gutter  to  gain  at  the  box  office.  “The  Year¬ 
ling,”  “The  Jolson  Story,”  “Henry  V,” 
“Song  of  the  South,”  “Sinbad  the  Sailor” 
and  “Courage  of  Lassie”  are  recent  cases  in 
point.  The  Hearst  Newspapers  hope  that 
these  hits  will  serve  to  shame  and  educate 
those  few  producers  who  still  detour  around 
decency  and  good  taste  in  producing  and 
promoting  their  pictures. 
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IN  BEHALF  OF  THE  PRESS 

MORE  THAN  50,000,000  people  spend  in 
the  neighborhood  of  $2,000,000  a  day — 
more  than  $15,000,000  a  week  including 
Sundays — for  copies  of  their  favorite  daily 
and  Sunday  newspapers.  That's  about 
38%  more  people  spending  50%  more 
money  for  their  newspapers  than  they 
did  15  years  ago. 

Every  year  in  that  period,  and  for  some 
time  before,  more  people  paid  progres 
sively,  more  money  for  more  newspapers. 

Why? 

The  press  critics  claim  the  figures  don't 
mean  a  thing,  that  it  represents  less  than 
the  rise  in  population  and  literacy,  that 
people  buy  the  newspapers  for  their  en¬ 
tertainment  value  and  not  for  their  infor¬ 
mational  value. 

Editor  &  Publisher  claims  these  figures 
indicate  a  growing  reliance  of  the  people 
on  their  newspapers  for  the  news  and  in¬ 
formation  important  to  their  lives. 

The  critics  say  the  people  are  not  satis¬ 
fied  with  their  newspapers — that  they  are 
not  performing  adequately  or  living  up  to 
their  public  responsibilities. 

Editor  &  Publisher  denies  the  truth  of 
those  charges.  If  the  people  are  so  dis 
satisfied  with  their  newspapers,  as  the 
critics  would  have  you  believe,  they  na¬ 
turally  would  turn  to  other  media,  in 
which  they  would  have  more  faith,  for 
their  information.  This  has  not  happened 
— radio  news  listenership  has  not  in¬ 
creased,  news  magazine  readership  has 
not  increased  disproportionately,  the  rate 
of  growth  in  newspaper  circulations  has 
increased  rather  than  decreased. 

We  have  never  contended  our  news¬ 
papers  are  perfect.  We  are  frank  to  admit 
there  are  occasional  sore  spots  in  the 
national  journalistic  scene.  But  on  the 
whole  the  record  of  U.S.  newspapers  is 
quite  clean  and  praiseworthy.  The  Luce 
Commission  at  one  point  admitted  they 
are  of  “unsurpassed  excellence.” 

But  in  the  face  of  the  constant  attacks 
on  the  American  press  ( and  we  mean  only 
newspapers)  there  are  few  voices  outside 
of  our  own  raised  in  its  defense.  Few 
newspapers  that  publish  the  damaging 
criticism  in  their  news  columns  bother  to 
analyze  the  charges  editorially  and  point 
out  that  although  our  system  may  not  be 
perfect  its  advantages  far  outweigh  the 
disadvantages  and  it  is  the  best  press 
system  ever  devised. 

The  mostly  unwarranted  criticism  of 
the  American  newspaper  is  becoming  so 
consistently  echoed  from  various  quarters 
that  soon  the  people  will  begin  to  believe 
it  unless  something  is  done  to  counteract 
it.  Our  promotion  analyst,  T.  S.  Irvin, 
this  week  discusses  this  point  and  says: 
“Unless  the  constant  carping  of  its  critics 
is  effectively  answered  serious  damage 
with  the  public,  without  whose  under¬ 
standing  a  free  press  cannot  exist,  will  be 
done.”  He  suggests  this  objective  as  worthy 
of  the  best  efforts  of  the  National  News¬ 
paper  Promotion  Association.  We  concur 
in  that  idea.  No  other  newspaper  organ¬ 
ization  is  better  equipped  with  the  skills 
and  talents  necessary  to  re-educate  the 
public  to  the  basic  role  of  the  press  in 
a  free  society. 


Suffer  little  children  to  come  unto  me,  and 
forbid  them  not;  for  of  such  is  the  kingdom 
of  God.— St.  Luke  XVIII;  16. 


ANA  PRESS  RELATIONS 

THE  Association  of  National  Advertisers 
held  a  three-day  meeting  in  Chicago 
this  week  which  was  entirely  off-the-record 
and  closed  to  the  press  except  for  one 
luncheon  session.  "There  were  no  hand 
outs,  no  briefing  of  reporters  by  associa¬ 
tion  representatives  —  nothing.  The  se¬ 
crecy  did  not  promote  a  good  press  for 
the  ANA  in  Chicago,  nor  elsewhere. 

At  a  time  when  industry  is  under  attack 
and  advertising  as  well  as  media  are  the 
targets  of  left-wing  forces  it  is  dangerous 
for  business  to  give  the  impression  it  has 
something  to  hide.  Undoubtedly,  the  na¬ 
tional  advertisers  had  things  they  wanted 
to  talk  over  in  executive  session.  No  one 
will  deny  them  that  right.  But  we  think 
closed  sessions  should  be  kept  to  a  mini¬ 
mum  and  national  conventions  should,  as 
a  general  rule,  be  exposed  to  the  full  light 
of  publicity. 

The  same  goes  for  the  forthcoming 
meetings  of  the  American  Newspaper 
Publishers  Association  although  its  press 
relations,  aside  from  the  closed  sessions, 
are  excellent  during  the  convention  when 
compared  to  the  ANA.  From  what  we 
have  heard  of  ANPA  conventions  in  the 
past  only  about  half  a  day  out  of  the  three 
days  had  to  be  executive  sessions.  The 
rest  could  have  been  fully  reported  by 
the  press. 

The  newspaper  publishers  who  are 
among  the  first  to  criticize  other  organiza¬ 
tions  for  holding  closed  meetings  should 
remember:  “People  who  live  in  glass 
houses,”  etc. 

ANNUAL  LINAGE 

ON  OTHER  pages  of  this  issue  Editor  & 
Publisher  presents  the  annual  linage 
figures  for  the  majority  of  U.S.  and  Ca¬ 
nadian  daily  newspapers.  This  report  for 
1946  is  more  complete  than  it  has  ever 
been  before.  It  contains  detailed  figures 
for  1,544  U.S.  and  Canadian  newspapers 
in  1,115  cities  which  is  greater  coverage 
than  ever  before  obtained. 

In  addition  to  Media  Records  measure¬ 
ments  for  349  newspapers.  1,195  U.S.  and 
Canadian  publishers  supplied  their  own 
linage  figures  to  E&P  for  listing.  This 
is  100  more  than  have  ever  before  cooper¬ 
ated  in  this  report. 

Herewith  is  the  complete  1946  linage 
information  for  more  than  83%  of  the 
daily  newspapers  in  the  U.S.  and  Canada 
which  represent  approximately  98%  of 
the  total  circulation. 
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END  OF  FREEDOM 

HITLER  and  Mussolini  rode  to  power 
easily  after  conquering  the  independent 
press  and  developing  subservient  newi 
papers.  That  marked  the  beginning  of  the  ; 
end  of  freedom  in  their  countries. 

That’s  all  history  which  free  and  inde 
pendent  newspapers  elsewhere  in  the 
world  have  burned  in  their  memory. 
When  it  happened  in -Germany  and  Italy 
only  a  few  people  saw  the  significance. 
Now  the  world  is  aware  of  the  procedure 
by  which  individual  liberties  are  lost,  but 
still  it  happens. 

The  eyes  of  the  journalistic  world 
should  be  focused  on  the  courageous  battle 
being  fought  by  La  Prensa  of  Buenos 
Aires.  Almost  single-handed  it  is  attempt 
ing  to  stem  the  tide  of  Juan  Peron’s  dicta 
torship.  That  newspaper  is  not  only  fight¬ 
ing  for  its  own  life  against  the  dictator 
but  also  for  the  liberties  of  its  people. 
And  it  is  being  attacked,  at  the  instiga 
tion  of  the  government,  by  the  very  people 
it  is  trying  to  help.  Peron,  like  Hitler 
and  Mussolini,  is  a  spell-binder  who  can 
talk  the  people  into  sealing  their  doom. 

The  free  newspapers  remaining  in  the 
world  can  look  back  at  what  happened  in 
Berlin  and  Rome  to  which  they  didn't 
pay  much  attention  at  the  time.  Now  they 
can  watch  a  dictator  in  action,  see  how  a  ! 
free  press  dies,  and  civil  liberties  end. 

The  free  press  of  the  world  is  under 
attack  from  various  sources.  We  hope 
La  Prensa  is  victorious.  But  even  if  it 
isn’t,  the  press  and  the  people  of  other 
nations  have  first-hand  knowledge  of  the 
techniques  employed  by  potential  dicta¬ 
tors  and  should  be  prepared  to  resist  suc¬ 
cessfully  any  and  all  real  or  imagined  en¬ 
croachments  on  their  liberties. 

NEWSPAPER  PROMOTION 

EDITOR  &  PUBLISHER’S  13th  annual 
newspaper  promotion  contest  was 
brought  to  a  close  this  week  with  presen¬ 
tation  of  the  awards  at  the  National  News¬ 
paper  Promotion  Association  convention.  | 
The  judges  did  a  capable  job — all  awards  j 
were  completely  justified.  t 

The  E&P  contest  began  in  1930.  It  was 
suspended  for  four  years  during  the  war.  | 
To  those  people  who  have  examined  the  * 
entries  in  almost  every  contest  since  the  ! 
start,  one  thing  is  outstanding: 

Newspaper  promotion  has  made  tre¬ 
mendous  strides  in  the  last  17  years.  Not 
only  has  the  field  of  newspaper  promotion 
been  broadened  into  wider  coverage  but 
the  techniques  have  improved  consider-  ; 
ably.  It  is  obvious  in  the  development  of 
research  programs  which  15  years  ago 
were  practically  unknown.  It  is  partic¬ 
ularly  apparent  in  the  trend  of  trade  paper 
advertising  copy.  Practically  gone  are 
the  days  of  extreme  competitive  claims 
that  failed  to  tell  the  advertiser  or  agency 
an  important  fact. 

The  promotion  managers  deserve  a  lot 
of  credit  for  lifting  themselves  up  by 
their  bootstraps  through  their  intense  in¬ 
terest  in  developing  a  worthwhile  and 
helpful  association.  The  E&P  promotion 
contests  have  also  been  an  influence  on 
the  field  as  they  spotlighted  the  best  news¬ 
paper  promotion  activity  every  year. 
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personal 

mention _ 

FRANCIS  CONNOLLY  pub¬ 
lisher  of  the  Tempe  (Ariz.) 
Daily  News,  has  purchased 
Southside  Progress,  Tempe 
weekly,  from  C.  A.  Mitten,  who 
also  publishes  the  Mesa  Journal- 
Tribune.  Bert  Fireman,  editor 
and  business  manager  of  the 
Progress,  has  resigned  to  join 
the  news  staff  of  the  Phoenix 
Arizona  Times,  slated  to  go 
daily  May  1. 

Curtis  Vincent,  former  Mex¬ 
ico  City  correspondent  of  the 
Dallas  News,  has  been  named 
editor  of  the  Brownsville  (Tex.) 
Herald  Vincent  joined  the  Her¬ 
ald  staff  last  October  and  Pub¬ 
lisher  Leo  E.  Owens  named  him 
editor  March  30.  Besides  his 
nine-year  hitch  in  Mexico  for 
the  News.  Vincent  was  director 
of  publicity  of  Texas  A.  &  M. 
College  for  10  years  and  for¬ 
merly  worked  on  the  Galveston 
(Tex.)  News,  Austin  (Tex.) 
Statesman,  and  the  now  non¬ 
existent  Dallas  (Tex.)  Journal. 

Paul  Allingham,  former  ad¬ 
vertising  manager,  has  been 
named  general  manager  of  the 
Amarillo  (Tex.)  News-Globe. 

Lee  Hills,  managing  editor  of 
the  Miami  Herald,  left  Miami 
Apr.  6  for  Caracas,  Venezuela. 
Hills,  who  was  awarded  the 
Maria  Moors  Cabot  gold  medal 
last  December,  is  traveling  to 
Caracas  at  the  invitation  of  the 
Venezuelan  Press  Association. 
He  will  ^vLse  the  association 
on  the  establishment  of  a  school 
of  journalism  at  the  University 
of  Caracas.  The  Cabot  award  is 
presented  annually  to  journal¬ 
ists  making  outstanding  con¬ 
tributions  to  furthering  interna- 
national  friendship  between  the 
peoples  and  nations  of  North, 
South  and  Central  America. 

J.  W.  Hamilton,  author  of 
“Gateway  to  Victory,”  has  re¬ 
signed  as  managing  editor,  Han¬ 
ford  (Calif.)  Journal,  to  return 
to  Woodland,  his  former  home. 

Louis  Burgess,  former  San 
Francisco  Chronicle  labor  edi¬ 
tor,  is  now  editor  of  the  Oak¬ 
land  (Calif.)  East  Bay  Labor 
Journal. 


In  The  Business  Office  > 

RICHARD  STANTON,  formerly 

national  advertising  manager 
for  the  Boise  Idaho  Daily  States¬ 
man  and  during  the  war  public 
relations  man  in  the  Northwest 
for  the  Navy,  has  been  named 
Portland,  Ore.,  representative 
for  West-Marquis  Advertising 
Agency.  He  replaces  Jack  R. 
Holmes.  | 

Robert  Barclay  has  joined  I 
the  circulation  department  of  I 
the  Pacific  Northwest  bureau.  ; 
Dow-Jones  &  Company,  Ltd.,  j 
publishers  of  the  Wall  Street  I 
Journal. 

Ted  Fischbein,  for  24  years  i 
connected  with  advertising  de¬ 
partments  of  Minneapolis  news 
papers,  has  become  associated 
with  the  management  of  a  large  ! 
Minneapolis  beauty  salon.  I 

Patricia  Johnston  Zetterberc 
has  joined  the  business  office  of 
the  Salem  (Ore.)  Capital  Jour¬ 
nal. 

Mrs.  Macon  Crowder  Moore 
of  the  advertising  staff,  Raleigh 
(N.  C. )  Times-News,  and  Mr. 
Moore  recently  announced  the 
birth  of  a  son. 


In  the  Editorial  Rooms 

BILLY  STEPP,  for  25  years 

sports  editor  of  the  old  Port¬ 
land  (Ore.)  News-Telegram  un¬ 
til  its  sale  in  1939,  is  now  writ¬ 
ing  a  sports  column,  “The  Second 
Guess,”  for  the  Portland  Sun, 
successor  to  the  Portland  East 
Side  Post. 

Oney  Fred  Sweet,  65,  veteran 
Chicago  newspaperman,  has  re¬ 
tired  after  a  career  of  45  years 
as  a  reporter,  35  of  them  with 
the  Chicago  Tribune.  For  the 
past  20  years  he  has  been  sub¬ 
urban  reporter  for  the  West 
Metropolitan  section  of  the  Sun¬ 
day  Tribune. 

Walter  S.  Shultise,  acting 
editor  of  the  New  Brunswick 
(N.  J.)  Sunday  Times  since  ill¬ 
ness  incapacitated  Ed  Olly  sev¬ 
eral  months  ago,  has  resigned  to 
enter  the  real  estate  business 

(Continued  on  page  60) 


'  EVERY  LI'L  PEN-SCRATCH  ^ 
MEANS  MORE  EXCITIN'  AD-  ^ 
.  VENTCMOOF^S  FO'  ’FEARLESS 
I  FOSDICK'':'’-TM'WHOLE  WORLD 
I  IS  A-WAITIN*  r^E  WMLrr  YORE 

LI'L  BIRAIN 

IS  WHOMPIN  /;  ! 

URGOOCM.^^^ 


FROM  BEHIND  LOCKED  DOORS 

LESTER  GOOCH 


"whomps  up"  new,  spine-tinglmg  adventures 
for  his  great  comical  character — 


L.tor...i 


L  rV*  y  JIa*  Ml  M  •••  Pat  and  Penny.. . 

whogettwin billingintheToodles 
. . .  help  make  this  warm,  everyday  family 
strip  by  the  Baers  a  warm,  everyday  family  favorite 
with  millions.  Daily  and  Sunday  proofs  fast  for  the  asking! 


CHICAGO 


IDITOI 


Harry  Baker,  M|ir.  ^ 

400  W.  Madieon,  Chicago,  lit. 

PUILISHER  for  April  12,  1*47 


UN 

yndicate 


FEARLESS  FOSDICK 

It  all  happens  in  Al  Capp's 

LI'L  ABNER 

in  the  new  episode  beginning 

MONDAY.  APRIL  21 

For  advance  proofs  and  rates,  phone  or  wire 


FEATURE  SYNDICATE 

220  EAST  42nd  STREET  NEW  YORK  CUY 


59 


PERSONALS 

continued  from  page  59 


and  has  been  succeeded  by 
Hartland  Mershon,  who  has 
been  moved  up  from  night  sub¬ 
urban  editor.  Jack  Westwood, 
a  member  of  the  suburban  staff, 
has  been  named  night  editor. 

Joseph  H.  Weston,  Opden 
( Utah )  Standard-Examiner  re¬ 
porter,  has  been  appointed  to  a 
key  staff  position  at  the  United 
States  Naval  Ordnance  Testing 
Station  at  Inypkem,  Calif.,  and 
will  deal  with  experimental  de¬ 
velopment  of  advanced  methods 
of  naval  and  aviation  warfare. 

Fred  Mills  has  retired  from 
his  post  of  district  editor  of  the 
Hamilton  (Ont.)  Spectator.  He 
has  served  in  all  phases  of  the 
newspaper  business.  The 
vacancy  will  be  filled  by  Frank 
Sercombe,  city  hall  reporter  on 
the  Spectator  for  the  past  10 
years. 

Thomas  Murphy,  associate 
editor  of  the  Scranton  ( Pa. ) 
Timet,  has  been  re-elected  presi¬ 
dent  of  the  Lackawanna  Motor 
Club  for  the  tenth  year. 

Morris  Goodman  of  the  Scran¬ 
ton  ( Pa. )  Tribune-Scrantonian 
was  chairman  of  the  Red  Cross 
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CHECKING  UP 

Ralph  Nicholson,  right,  publisher 
of  New  Orleans  Item,  keeps  an 
eye  on  the  check  as  Fisheries 
Commissioner  Montgomery,  cen¬ 
ter,  hands  over  $29,092  to  Morton 
Smith,  president  of  Ducks  Unlim¬ 
ited.  The  contribution  was  the 
first  from  Louisiana's  hunting  li¬ 
cense  sales. 


drive  in  Scranton  in  which  the 
quota  was  exceeded  by  $35,000. 

Chester  E.  Seltzer,  son  of 
Louis  B.  Seltzer,  editor  of  the 
Cleveland  Press,  recently  left 
the  El  Paso  (Tex.)  Herald-Post 
to  join  the  staff  of  the  New  Or¬ 
leans  Item  as  a  re-write  man. 

Leo  Horan,  formerly  of  the 
Houston  Post,  has  joined  the  re- 
portorial  staff  of  the  El  Paso 
(Tex.)  Herald-Post  where  he 
will  serve  as  telegraph  editor. 

William  Saffold,  formerly  of 
the  United  Press  radio  service 
at  Chicago,  Ill.,  recently  joined 
the  El  Paso  (Tex.)  Herald-Post 
as  assistant  telegraph  editor. 

Ralph  H.  Weir,  former  Marine 
Corps  combat  correspondent, 
and  federal  reporter  and  fea¬ 
ture  writer  for  the  El  Paso 
(Tex.)  Herald  Post,  has  joined 
the  news  room  of  radio  station 
KTSM,  El  Paso,  as  day  editor. 

Archie  L.  Clark,  San  Diego 
(Calif.)  Union  copyreader,  has 
resigned  to  become  roving  re¬ 
porter  for  the  Great  Falls 
( Mont. )  Tribune. 

Tim  Devlin,  veteran  Los  An¬ 
geles  Examiner  reporter,  is 
father  of  a  son,  born  Mar.  24  at 
Los  Angeles. 

Jean  Walrath  returned  to  the 
Rochester  (N.  Y.)  Democrat  & 
Chronicle  editorial  staff  after 
two  months  leave  of  absence 
during  which  she  served  as  di¬ 
rector  of  publicity  for  the  State 
Teachers’  Association’s  Albany 
campaign  for  pay  increases. 

Jack  Springer,  formerly  with 
the  Portland,  Ore.,  bureau  of 
the  United  Press  and  more  re¬ 
cently  editor  of  Yank  Legion  in 
Portland,  has  joined  the  staff  of 
Don  Steele,  press  and  radio  re¬ 
lations  counselors,  San  Fran¬ 
cisco. 

William  Carlisle  Johnston, 
associate  editor  of  the  Peters¬ 
burg  (Va.)  Progress-Index  since 
1940,  and  Mrs.  Johnston  left 
April  2  for  Suffolk,  Va.,  where 
the  former  will  become  editor 
of  the  Peanut  Journal  and  Nut 
World,  a  25-year-old  trade  jour¬ 
nal.  For  the  last  18  or  20  years 
Mr.  Johnston  has  been  parttime 
editor  of  that  publication. 

John  O'Brien,  Detroit  Times 


rewrite  man,  has  resigned  to 
accept  a  position  with  Batten, 
Barton,  Durstine  &  Osborn  ad 
agency.  He  will  handle  press 
relations  for  DeSoto. 

Walter  Gilhooley,  former 
sports  editor  of  the  Ottawa 
Journal,  has  joined  the  Montreal 
Gazette.  He  has  been  in  naval 
and  war  assets  publicity  work 
for  the  past  six  years. 

George  Hough,  former  Navy 
public  relations  officer  in  De¬ 
troit,  has  been  shifted  from  the 
Detroit  Free  Press  city  room  to 
become  second  man  on  the  day 
police  beat. 

Martha  Mathews  has  left  the 
news  staff  of  radio  station 
WXYZ,  Detroit,  to  join  the  As¬ 
sociated  Press  bureau  in  the 
same  city. 

’Ted  Peck,  Detroit  Times  re¬ 
porter,  is  the  1947  president  of 
the  Newpaper  Guild  of  Detroit. 

Alton  Cameron  Atkinson, 
night  police  reporter  the  last  35 
years  for  the  Detroit  Free  Press, 
has  been  on  sick  leave  since 
Feb.  7.  On  the  occasion  of  his 
sixty-fifth  birthday  anniversary, 
March  26,  the  staff  members  of 
all  three  Detroit  dailies  plus 
many  policemen  donated  to  a 
fund  to  purchase  a  wrist  watch 
for  him. 

W.  Sprague  (Bill)  Holden, 
former  editorial  writer,  Detroit 
Free  Press,  has  been  appointed 
permanent  professor  of  journal¬ 
ism  at  Wayne  University,  De¬ 
troit.  He  had  been  serving  on  a 
substitute  basis. 

Dorothy  E.  Shufelt,  Schenec¬ 
tady  (N.  Y.)  Union-Star  re¬ 
porter,  has  been  named  to  a 
special  committee  investigating 
the  establishment  of  a  free  blood 
bank  in  Schenectady. 

Jean  Newton  Yates  has  joined 
the  city  staff  of  the  Greensboro 
(N.  C. )  Record,  succeeding  Mrs. 
Avis  Gallagher,  resigned.  Mrs. 
Yates  has  been  on  the  staffs  of 
the  Columbia  (S.  C. )  Record 
and  the  Raleigh  (N.  C. )  Times. 

Russell  Barnes,  Detroit  News 


reporter,  is  the  only  writer  fri* 
that  city  covering  the  Mosco* 
conference.  Besides  presently 
straight  news  reports,  Bar^ 
has  authored  articles  on  Russbi 
life  which  have  won  wide  coa 
ment  in  Detroit. 


Bomes  Adlar 


Philip  A.  Adler,  Detroit  Nem 
reporter,  is  on  his  way  to  China 
to  make  a  first-hand  study  of  the 
internal  situation  in  that  coun¬ 
try.  Adler  has  already  won 
recognition  as  a  world-traveling ' 
reporter. 

Thurston  Macauley,  former 
correspondent  for  International 
News  Service  and  later  editor 
of  Readers  Press,  has  founded 
his  own  publishing  firm,  Thurs¬ 
ton  Macauley  Associates,  New 
York  City.  The  first  book  re¬ 
leased  by  his  firm  is  “Bread  and 
Rice”  by  Doris  Rubens,  former 
United  Press  correspondent  in 
China. 

John  J.  Derr,  onetime  sports 
staff  director  of  the  Greensboro 
(N.  C.)  Daily  News  and  £®e- 
ning  Record,  has  been  named 
assistant  director  of  sports  of 
the  Columbia  Broadcasting  Sys¬ 
tem.  ' 

Joseph  A.  Livingston,  econo¬ 
mist  and  writer  on  business  sub¬ 
jects,  has  joined  the  staff  of  the 
Washington  Post.  He  will  write 
a  twice-weekly  column  called 
“Minding  Your  Business”  in  ad¬ 
dition  to  continuing  his  syndi¬ 
cated  column,  “Business  Out- 
( Continued  on  page  62) 
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Roark  Can  Easily  Find 
Book  in  Cluttered  Desk 


MEMPHIS,  Tenn. — Recently  as 

he  rounded  out  his  15th  year 
as  the  Memphis  Press-Scimitar’s 
Strolling  columnist,  Eldon  Roark 
got  a  letter  from  a  former  Ten¬ 
nessean  in  San  Diego.  Members 
of  her  club  were  reading  papers 
about  famous  men,  she  wrote, 
and  she  needed  some  informa¬ 
tion  about  Eldon. 

To  residents  of  the  Mid-South 
triangle  of  Tennessee,  Arkansas 
and  Mississippi  her  choice  of  a 
subject  was  simple  logic.  Eldon 
Roark  has  become  to  Mid-South¬ 
erners  as  much  an  institution  as 
cotton  market  quotations  and 
the  Democratic  Party. 

Oddities  on  His  Desk 

The  Roark  is  a  solemn-visaged 
leprechaun  with  a  slow  easy 
voice,  a  slow  easy  humor  and 
a  slow  easy  attitude  toward  con¬ 
ventional  filing  methods.  His 
desk  is  about  the  size  of  a  baby 
fiattop.  The  top  is  always  clut¬ 
tered  with  odd  objects — a  to¬ 
mato  which  looks  like  Fiorello 
LaGuardia,  an  egg  with  proph¬ 
ecy  inscribed  in  Sanskrit,  a  box 
containing  a  two-headed  turtle, 
a  sweet  potato  66V&  inches 
long. 

The  desk  has  14  drawers,  and 
Into  them  Eldon  stuffs  letters 
from  readers,  scraps  of  notes 
about  what  he  has  seen  while 
strolling.  He  has  developed  an 
instinct  as  infallible  as  that  of 
Uie  homing  pigeon  for  unearth¬ 
ing  from  the  desk  some  frag¬ 
ment  which  will  fit  into  a  story. 
Somehow  the  American  Kennel 
Club  put  his  name  on  its  mail¬ 
ing  list.  He  tucks  the  letters 
away,  gets  a  column  out  of  them 
about  once  every  six  months  or 
so. 

Eldon  likes  beards.  There's 
a  story  behind  every  beard,  he 
says.  Eldon  knows  a  story  when 
he  sees  one.  He’s  the  man  who 
discovered  Herbert  Hoover  had 
dandruff. 

Eldon  has  developed  a  “scout” 
system  which  keeps  him  covered 
on  newsworthy  events  from 
India  to  Iceland.  It's  considered 
an  honor  to  tip  him  off  on  some¬ 
thing,  and  Eldon  dutifully  pays 
off  by  giving  a  columnar  pat 
on_  the  back  to  his  tipsters  for 
being  so  observing. 

A  letter  from  one  of  Eldon’s 
scouts,  a  sailor  who  had  been 
in  the  Mediterranean,  was  the 
tipoff  on  the  Navy’s  side  in  the 
widely  publicized  shooting  down 
of  American  planes  by  Navy 
gunners. 

Stories  in  Superlatives 

He’s  great  on  superlatives. 
Who  has  the  oldest  working 
mule,  he’ll  ask  his  readers,  and 
for  weeks  the  reports  come  in. 
Who’s  the  youngest  grandmoth¬ 
er?  Who  has  the  oddest  name? 
Who  has  the  oldest  newspaper 
pitched  on  a  roof  by  the  news¬ 
boy  and  never  got  down? 

The  late  Ernie  Pyle  and 
Roark  were  mutual  admirers. 
Eldon  once  wrote:  “Ernie  Pyle 
does  in  a  big  international  way 
what  I  do  on  a  small  scale.  He 


wears  Seven  League  Boots.  I 
wear  One  League  Low-Quarters. 
But  the  principle  of  the  two  jobs 
is  the  same:  To  pretend  to  be 
overworked,  keep  out  of  sight 
of  the  big  bosses,  meet  interest¬ 
ing  people,  write  about  the  un¬ 
usual.” 

Before  Editor  Edward  J.  Mee- 
man  made  Roark  a  columnist,  he 
was  a  stunt  man.  When  things 
were  slack,  the  city  editor  used 
to  tell  him,  “Go  out  and  take  a 
stroll.”  The  stories  he  brought 
back  were  the  genesis  of  his 
column.  He  was  garbagemen  for 
a  day,  fried  eggs  on  manhole 
covers,  went  ambulance  riding, 
etc. 

For  a  time  he  wrote  under  the 
by-line.  Our  Little  Girl,  and  in¬ 
terviewed  young  girls  about  long 
dresses  versus  short,  long  hair 
versus  bobbed  hair,  etc.  Unob¬ 
trusive  in  manner,  he  once  sat 
through  a  closed  political  ses¬ 
sion  because  everyone  there 
thought  he  was  the  mayor's  pri¬ 
vate  secretary. 

Lesson  in  Hitchhiking 

Once  he  slarted  out  hitchhik¬ 
ing  with  signs  on  his  back  say¬ 
ing  — “Going  Home  to  Mem¬ 
phis  to  Vote  for  Hoover,”  an¬ 
other  for  Roosevelt,  a  third  for 
Huey  Long.  He'd  alternate  them, 
the  idea  being  to  see  which  sign 
would  get  the  most  rides  for 
him. 

None  of  the  signs  worked.  He 
walked  25  miles  without  getting 
a  ride,  took  the  sign  off  and  was 
picked  up  right  away. 

Last  year  Roark  wrapped  up 
some  of  the  characters  from 
Strolling  in  a  book  titled  “Mem¬ 
phis  Bragabouts.”  Whittlesey 
House  has  just  brought  out  an¬ 
other,  “Just  a  Mutt,”  which  tells 
of  some  outstanding  dogs  Roark 
has  met  —  Bosco,  the  pup  who 
found  his  way  home  from  Cali¬ 
fornia  to  Knoxville:  Rat,  the 
dog  who  was  crazy  about  sitting 
on  top  of  fireplugs  and  watching 
parades. 

His  co-workers,  watching 
Roark  brood  from  his  desk  out 
over  the  Memphis  skyline, 
thoughtfully  tell  each  other  that 
his  14  drawers  are  good  for  a 
book  a  year  from  here  on 
out. 

■ 

Hills  Helps  to  Establish 
Schools  in  Venezuela 

Miami,  Fla. — Lee  Hills,  man¬ 
aging  editor  of  the  Miami  Her¬ 
ald,  is  in  Venezuela  to  help  es¬ 
tablish  a  school  of  journalism 
at  the  University  of  Caracas. 

He  was  invit^  by  the  Vene¬ 
zuelan  Association  of  News¬ 
papermen,  sponsoring  the  proj¬ 
ect,  to  give  counsel  as  a  prac¬ 
ticing  journalist  of  the  United 
States. 

Carl  W.  Ackerman,  dean  of 
the  Graduate  School  of  Jour¬ 
nalism  at  Columbia  University, 
New  York,  has  been  invited  to 
advise  the  university  on  aca¬ 
demic  phases  of  the  project.  He 
is  expected  to  go  to  Caracas  in 
June. 


Eldon  Roark  knows  his  own  filing  system. 
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look,”  which  he  started  last  year 
while  financial  editor  of  the 
Philadelphia  Record. 

Mary  Margaret  Arnold,  for¬ 
mer  reporter  for  the  Topeka 
Kansas  State  Journal,  has  joined 
the  staff  of  Collier’s  magazine 
doing  editorial  research  work 
and  writing. 

C.  Winn  Upchurch,  formerly 
on  the  editorial  staffs  of  the 
Plainfield  (N.  J. )  Courier-News 
and  the  Newark  (N.  J.)  Coll,  is 
editor-publisher  of  a  new  week¬ 
ly  newspaper,  the  Brookhaven 
(Ga. )  North  DeKalb  Record. 

Mark  Clutter  has  left  the 
copy  desk  of  the  Wichita  (Kan.) 
Evening  Eagle  to  join  the 
copy  desk  of  the  St.  Louis  Star- 
Times. 

Madison  West,  a  reporter  on 
the  Wichita  (Kas. )  Eagle,  and 
Mrs.  West  announced  the  birth 
of  a  daughter  Mar.  21. 

Edward  S.  Hogan,  formerly  of 
the  sports  department  of  the 
Philadelphia  Record,  has  been 
appointed  publicity  director  for 
the  Philadelphia  Professional 
League  football  team,  known  as 
the  Eagles. 

Joseph  Sheridan,  formerly  city 
editor,  San  Francisco  News,  has 
returned  to  the  News  as  rewrite 
man.  He  continues  to  have  an 
interest  in  Keeler’s  Pacific  Hotel 
Review,  which  he  joined  late 
in  1945. 

Charles  W.  Smith,  formerly 
associate  editor  of  the  Path¬ 
finder,  Washington,  and  prior  to 
that  on  the  Washington  Times- 
Herald  staff,  has  joined  the  San 
Antonio  Express  rewrite  staff. 
F.  J.  Bloom,  formerly  of  the 
Hannibal  ( Mo. )  Courier-Post 
and  later  in  Army  service,  has 
joined  the  Express  as  a  reporter. 
C.  W.  Kelso,  former  reporter, 
has  gone  on  the  copy  desk.  Wil- 
UAM  Light  shifted  from  the 
copy  desk  to  the  Express  city 
desk  staff. 

James  A.  Mabry,  formerly 
on  the  staff  of  the  Houston 
Chronicle,  has  become  manager 
of  the  Alice,  Tex.,  Chamber  of 
Commerce. 


Marguerite  Johnston,  former 
Washington  correspondent  for 
the  Birmingham  (Ala.)  Newt 
and  Birmingham  Age-Herald, 
has  been  appointed  women's 
editor  of  the  Houston  CTexI) 
Post. 

John  Van  MacNair,  Jr„  tele¬ 
graph  editor  of  the  Winston- 
Salem  (N.  C.)  Sentinel,  and 
Mrs.  MacNair  announce  the 
birth  of  a  son  Mar.  26. 

John  E.  Jones,  political  writer 
for  the  Pittsburgh  Post-Gazette, 
has  been  elects  second  vice 
president  of  the  Pennsylvania 
Legislative  Correspondents'  As¬ 
sociation  to  fill  a  vacancy  cre¬ 
ated  by  the  resignation  of  M. 
William  Denison,  of  the  Harris¬ 
burg  (Pa.)  Patriot. 

Betty  Anne  Ragland,  who  re- 
c  e  n  1 1  y  completed  graduate 
studies  at  the  University  of 
North  Carolina,  has  joined  the 
Winston-Salem  (N.  C. )  Sentinel 
staff.  A  graduate  of  Woman's 
College,  Greensboro,  Miss  Rag¬ 
land  formerly  worked  on  the 
news  staff  of  the  Salisbury 
(N.  C.)  Evening  Post. 


Wedding  Bells 

ROSE  MARY  HOLZMILLER 
and  Sidney  Howard  Bliss,  co¬ 
publisher  of  the  Janesville 
(Wis. )  Daily  Gazette  and  p^t 
president  of  the  Wisconsin  Daily 
Newpaper  League.  The  couple 
is  now  in  Mexico  on  a  delayed 
honeymoon,  the  marriage  hav¬ 
ing  taken  place  last  Novem¬ 
ber  20. 


Bob 

Shults, 

Boise 

(Ida.) 

Daily 

Statesman 

city 

hall  re 

porter. 

and  Dalene  Erickson, 

were  married  secretly 

in  Jan- 

uary. 

Roe 

Bristol, 

Los 

Angeles 
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er_  Examiner  display  advertising 
eri  staff,  and  Edna  Beaur,  at  Los 
Angeles  Mar.  10. 

;he  Evelyn  Beona  Cheek,  member 
ity  of  the  Raleigh  Times-News  staff, 
and  Dwight  Penny  Whitaker, 
rly  in  Raleigh,  Apr.  5. 
on  Rita  Kurtz,  formerly  of  thi 
;er  Standard  News  Association,  New 
of  "^ork  City,  and  Calvin  Lewis,  in 
Philadelphia,  recently. 
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CHICAGO’S 


NEWSPAPER 


We  are  proud  that  The  Chicago  TIMES  Pantry  Poll  has 
received  an  Editor  &  Publisher  “Oscar”  as  “the  most 
valuable  newspaper  market  survey  of  1946.” 

This  recognition  inspires  us  in  our  continuing  efforts  to 
provide  outstanding  assistance  to  all  advertisers  serving 
Chicagoans  through 


JOURNALISM  EDUCATION 


Schools  Restrained 
From  Press  Criticism 


By  Dwight  Bentel 

NEWSPAPERS  have  so  intimi¬ 
dated  journalism  schools  that 
many  of  them  don’t  dare  criti¬ 
cize  press  performance. 

That’s  the  answer  of  several 
school  administrators  to  a  charge 
by  the  Commission  on  Freedom 
of  the  Press  that  the  schools  are 
falling  short  of  professional 
standards  because  they  are 
shirking  their  duty  as  news¬ 
paper  critics. 

"A  professor  thinks  twice  be¬ 
fore  tackling  a  buzz  saw,”  de¬ 
clares  Oliver  R.  Smith,  acting 
chairman  of  the  Journalism  de¬ 
partment  at  Brigham  Young 
University. 

Smith  was  one  of  many  jour¬ 
nalism  school  heads  who,  re¬ 
plying  to  an  Editor  &  Publisher 
questionnaire,  accepted  wholly 
or  in  part  the  Commission’s 
criticism  and  offered  an  explan¬ 
ation  for  it 

Fear  of  Losing  Goodwill 

“A  reason  may  be  the  peculiar 
power  of  the  press  to  repulse 
Ideas  critical  of  itself,”  he  point¬ 
ed  out.  "An  example  is  the 
recent  reaction  of  L.  T.  Casey 
of  the  Rocky  Mountain  News  in 
Denver  to  the  10  criticisms  of 
the  press  by  Dean  R.  L.  Cross¬ 
man  of  the  University  of  Colo¬ 
rado  school  of  journalism.” 

Dean  Crossman,  who  says  he 
thinks  “many  schools  are  seri¬ 
ously  falling  short  of  profes¬ 
sional  standards  in  this  respect," 
agrees  with  Prof.  Smith. 
"Schools  are  afraid  to  speak  out 
in  criticism  for  fear  of  alienat¬ 
ing  the  goodwill  of  the  news¬ 
papers,”  he  declares. 

Himself  an  outspoken  critic 
of  the  press.  Crossman  says: 
"Reaction  of  newspapers  to  crit¬ 
icism  seems  to  cause  this  fear. 
This  is  unfortunate  because  the 
schools  are  qualified  to  make 
the  studies  and  thus  point  out 
the  weaknesses,  and  could  be  of 
considerable  value  to  the  pro¬ 
fession  through  such  activity.” 

Wallace  R.  Biggs,  chairman  of 
the  division  of  journalism  at  the 
University  of  Wyoming,  suggests 
that  “apparently  journalism 
schools  don’t  feel  quite  sure 
enough  of  themselves  yet  to 
’bite  the  hand  that  feeds  them.’  ” 
Commission's  Assertion 

And  William  A.  Glenn,  chair¬ 
man  of  the  Denver  University 
department  of  journalism,  points 
out  that  “Journalism  graduates 
need  jobs.  Hence  the  smaller 
school  does  not  dare  offend  the 
publishers.” 

Specifically,  what  the  Commis¬ 
sion  asserted  was  this: 

“.  .  .  Ideals  and  attitudes  in 
the  professions  of  law,  medicine, 
and  divinity  are  cultivated  by 
the  professional  school  of  those 
disciplines.  They  act  as  inde¬ 
pendent  centers  of  criticism. 
The  better  they  are,  the  more 
independent  and  critical  they 
are.  The  schools  of  journalism 

64 


have  not  accepted  this  obliga¬ 
tion.  With  few  exceptions  they 
fall  short  of  professional  stand¬ 
ards.” 

The  62  journalism  administra¬ 
tors  who  answered  the  E&P 
questionnaire  raised  no  such 
roar  of  protest  to  this  point  as 
they  did  in  reply  to  the  Com¬ 
mission's  Implication  that  col¬ 
lege  journalism  training  inter¬ 
feres  with  the  student’s  general 
education.  (E&P,  March  29) 

In  fact,  the  matter  of  whether 
their  schools  are  “falling  short 
of  professional  standards”  is  a 
subject  of  considerable  lack  of 
agreement  among  them,  their  re¬ 
sponses  indicate. 

Replies  range  from  a  refusal 
to  accept  a  critical  function  as 
an  obligation  of  journalism 
schools.  .  .  . 

“No — nor  do  I  agree  that  the 
best  schools  of  law,  medicine, 
and  divinity  make  criticism  of 
the  professions  they  represent  a 
major  part  of  their  program” 
( Paul  J.  Thompson,  chairman 
of  the  department  of  journalism. 
University  of  Texas). 

...  to  assertions  that  schools 
do  fully  accept  and  discharge 
that  function: 

“Yes — I  feel  that  this  is  not 
merely  an  important  function 
and  obligation  of  the  journalism 
school,  but  it  may  well  be  the 
most  important  of  our  functions 
and  obligations”  (E.  L.  Callihan, 
chairman  of  the  department  of 
journalism.  Southern  Methodist 
University ) . 

No  Standards  Set — Lasher 

George  Starr  Lasher,  director 
of  the  school  of  journalism  at 
Ohio  University,  rejects  the 
judgment  that  journalism  schools 
are  “falling  short  of  professional 
standards”  because,  he  says,  no 
such  standards  exist. 

“The  ‘charge’  made  by  the 
Commission  that  schools  of  Jour¬ 
nalism  fall  short  of  professional 
standards  means  nothing,”  he 
says,  “as  it  is  just  another  of 
those  meaningless  generaliza¬ 
tions  that  are  impossible  to  an¬ 
alyze  and  hence  to  answer. 

"No  standards  have  been  set, 
because  there  is  no  authority 
that  has  justified  its  right  to 
determine  what  should  and 
should  not  be  done.” 

Whether  the  schools  are  actu¬ 
ally  failing  to  attain  the  stand¬ 
ards  which  Prof.  Lasher  denies 
exist  is  a  question  for  which 
the  journalism  school  heads  have 
a  variety  of  answers. 

“I  believe  the  journalism 
schools  have  accepted  the  crit¬ 
ical  obligation  and  meet  it  re¬ 
peatedly,”  says  James  L.  C. 
Ford,  dean  of  the  school  of 
journalism  at  Montana  State 
University.  “The  Commission 
is  not  familiar  with  the  facts  or 
the  situation  in  making  such  a 
charge.” 

Says  Grant  M.  Hyde,  director 


of  the  University  of  Wisconsin 
school  of  journalism:  “I  think 
much  of  the  ‘professional  con¬ 
science’  of  the  present  -  day 
American  newspaperman  had 
come  out  of  the  preaching  of 
the  schools  of  journalism.  Any¬ 
one  who  has  witnessed  the 
change  in  the  newspaper  pro¬ 
fession  in  the  last  40  years — 
as  I  have — must  admit  that  the 
improvement  has  been  almost 
revolutionary.  Who  did  it? 

“In  this  respect  the  schools  of 
journalism  are  doing  a  far  better 
job  of  ‘professional  criticism’ 
than  is  being  done  in  the  law 
schools.” 

Schools  Comparatively  New 

For  a  number  of  reasons,  how¬ 
ever,  many  of  the  journalism 
educators  are  not  so  sure. 

“Of  course  schools  of  journal¬ 
ism  are  falling  short  of  stand¬ 
ards,  but  certainly  not  because 
of  any  unawareness  of  it,”  be¬ 
lieves  H.  P.  Everest,  dean  of 
the  University  of  Washington 
journalism  school. 

“Schools  of  journalism  are 
still  comparatively  new  and 
have  first  had  to  establish  them¬ 
selves  in  the  eyes  of  the  indus¬ 
try.  They  are  now  working 
rapidly  to  obtain  the  same  ac¬ 
ceptance  professionally.” 

“The  indictment  is  pretty  gen¬ 
erally  true  as  it  relates  to  the 
past,”  believes  J.  Willard  Rid¬ 
ings.  head  of  the  department  of 
journalism  at  'Texas  Christian 
University.  “The  Commission 
fails  to  show  today’s  important 
developments  toward  profes¬ 
sional  approach  and  higher 
standards.  Journalism  educa¬ 
tion  is  still  very  new.  It  is 
Just  now  attainii^  maturity,  and 
higher  and  higher  professional 
standards  will  be  established 
more  rapidly  now.” 

Prof.  Lasher  of  Ohio  Univer¬ 
sity  sees  chief  opportunity  for 
infiuencing  newspaper  perform¬ 
ance  through  the  journalism 
graduates. 

“The  school  of  journalism 
should  certainly  develop  in  the 
minds  of  its  students  a  critical 
attitude,  and  should  Inspire 
them  to  seek  throughout  their 
professional  careers  to  raise  the 
standards  of  their  profession,” 
he  believes. 

“Graduates  from  schools  of 
journalism  are  steadily  increas¬ 
ing  in  number.  They  will  grad¬ 
ually  be  given  positions  through 
which  they  will  help  determine 
policies.  Then  the  ideals  and 
attitudes  of  social  responsibility 
inculcated  in  the  college  class¬ 
room  will  affect  their  de¬ 
cisions.” 

Can  Work  Indirectly 

To  which  Clement  E.  Trout, 
head  of  the  department  of  jour¬ 
nalism  at  Oklahoma  A.  and  M. 
adds: 

“I  think  schools  of  journalism 
should  point  out  weaknesses  in 
our  communication  agencies  and 
their  activities  to  their  students 
and  on  other  occasions  as  the 
opportunity  offers.  I  think  they 
should  be  leaders  in  the  thought 
on  which  improvement  can  be 
based.  I  doubt  if  journalism 
schools  are  at  present  in  a  posi¬ 
tion  to  make  an  active  campaign 
of  criticism  in  an  attempt  to 
change  practices  and  set  up  fi¬ 
nal  standards.  I  think  they  will 

EDITOR  A  PI 


High  Octane  Praise 

Memphis.  Tenn. — Ace  Bailey, 
veteran  automotive  editor  ei 
the  Memphis  Publishing  Ce, 
which  publishes  the  Commst. 
cial  Appeal  and  Press-Scimitot, 
got  the  surprise  of  his  life  ri- 
cently — $1,785  of  it. 

It  come  in  the  form  of  s 
check  from  the  Memphis  Auto¬ 
mobile  Dealers'  Association,  h 
recognition  of  his  service  to  l 
the  industry.  He  has  been  oo- 
tomotive  editor  for  21  years. 


have  to  work  indirectly  through 
the  editors’  associations. 

“Perhaps  it  was  the  feeling 
that  the  school  can  be  a  spur 
that  led  Professor  Crossman  to 
level  his  blasts  at  the  Inland 
press  meet.  The  deluge  of  un  I 
abashed  cries  of  ‘unfair’  and 
‘specialized’  which  met  hia  I 
charges  indicates  that  journal¬ 
istic  skins  are  not  toughened  to  | 
blasts  within  their  own  groups." 

O.  J.  Coffin,  head  of  the  de ! 
partment  of  journalism  at  the 
University  of  North  Carolina,  in 
effect  replies: 

“The  critical  function,  it  seems 
to  me,  pretty  well  takes  care  of 
itself.  Since  ours  is  a  depan- 
ment  and  not  a  school  we  ate 
not  striving  to  produce  ‘profes¬ 
sional’  men;  the  object  is  an 
honest  apprentice  to  a  craft.  A 
lot  of  this  profession  stuff  is  stU] 
baloney. 

“We  do  not  see  our  ideals  u 
essentially  different  from  those 
of  other  honest  working  men" 
he  says.  “We  have  no  attitude  I 
other  than  that  of  teachers  who ' 
try  to  help  youngsters  fit  them¬ 
selves  into  decent  and  reason¬ 
ably  effective  living.” 

■ 

'Lord'  Ogilvy,  Denver 
Post  Columnist,  Dies 

Boulder,  Colo.  —  “Lord" 
Ogilvy,  85,  staff  member  of  the 
Denver  Post  as  special  writer 
on  farming  for  more  than  40 
years,  died  in  Boulder  April  I 
This  closed  one  of  the  most 
colorful  careers  in  the  West. 

His  correct  name  was  Captain 
the  Honorable  Lyulph  G.  S. 
Ogilvy.  He  was  the  second  son 
of  the  Earl  of  Airlie,  Scottish 
peer,  and  was  the  uncle  of  Mrs 
Winston  Churchill  and  of  the 
present  Earl  of  Arlie,  head  of 
the  British  king’s  personal  busi 
ness  staff. 

Ogilvy  came  to  Colorado  with 
6is  father  in  1879. 

One  spring  night,  Harry  H 
Tammen  and  Frederick  G.  Bon 
fils,  co-owner  of  the  Post  and  of 
Sells-Floto  circus,  were  watch¬ 
ing  the  circus  “load  out”  for  its 
annual  road  trip.  Tammen  saw  i 
familiar  figure  tramping  about 
the  yards  with  a  lantern — it  was 
“LoM”  Ogilvy,  erstwhile  rancher 
and  British  war  hero,  workini 
as  a  watchman  for  $1.50  a  night 

Tammen  and  Bonfils  both  in¬ 
sisted  the  man  come  to  work  on 
the  Post,  and  from  that  time 
until  his  retirement  two  years 
ago,  articles  on  farm  problems 
and  livestock  appear^  regu¬ 
larly  in  the  paper  under  his  by-i 
line,  “Lord  Ogilvy.” 
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AMONG  THE  NATION’S  TOP  7 


/  FIRST  .  ..  SOFTH 


The  Miomi  Herald  ranked  second  in  the  entire  coun* 
try  in  the  amount  of  classified  advertising  published 
in  1946  . . .  seventh  in  total  amount  of  all  advertising, 
as  compiled  by  Media  Records. 


TOTAL  CLASSIFIED  A.  M. 


TOTAL  CLASSIFIED  (SEVEN-DAY) 


Lines 

Lines 

1.  MIAMI  HERALD . 

. 7.588.815 

1.  Chicago  Tribune  . 

.  10,179,442 

2.  Chicago  Tribuna  . 

.  7,236.796 

2.  MIAMI  HERALD . 

. 9.573.476 

.  5,161,601 

.  8,793,541 

.  4,912,083 

.  7,282,188 

5.  San  Francisco  Examiner  . 

.  4,759,567 

5.  Philadelphia  Inquirer . 

.  7,153,015 

.  4  658,087 

.  7,048,093 

7,  Minneapolis  Tribune  . 

.  4,467.494 

7.  Minneapolis  Tribune  . 

.  6,834,071 

8.  San  Diego  Union  . 

.  4,376,546 

8.  Dallas  News  . 

.  6,823,076 

9.  Philadelphia  Inquirer . 

.  4,356,079 

9.  San  Francisco  Examiner  . 

.  6,608,341 

10.  Baltimore  Sun  . 

.  4,308,393 

10.  Baltimore  Sun  . 

.  6,150,681 

TOTAL  ADVERTISING  A.  M. 


TOTAL  ADVERTISING  (SEVEN-DAY) 


I.  Chicago  Tribune  .  19,929,089 

2.  MIAMI  HERALD  . . 17,879,316 

3.  New  York  Times .  16,285,191 

4.  Weshington  Post  .  15,488,933 

5.  Philadelphia  Inquirer .  15,415,146 

6.  New  York  News .  15,175,997 

7.  New  Orleans  Times  Picayune .  15,127,638 

8.  Dallas  News .  13,607,701 

9.  Washington  Timas-Herald .  13,393,999 

iO.  Indianapolis  Star  .  13,349,648 


1.  Chicago  Tribune  .  32,851,982 

2.  New  York  Times  .  28,501,491 

3.  Baltimore  Evening  and  Sunday  Sun  27,807,994 

4.  Detroit  News  .  27,181,029 

5.  Washington  Star  .  26,240,431 

6.  Milwaukee  Journal .  25,247,622 

7.  MIAMI  HERALD . 24.861,356 

8.  Dallas  Times-Heratd  . .  24,708,771 

9.  Philadelphia  Inquirer .  24,031,380 

10.  New  York  News .  23,769,093 


These  impressive  figures  were  achieved  during  a  period  of  severe 
newsprint  rationing.  Here  is  renewed  evidence  of  the  rich  yeor-round 
market  served  by  Horida's  FIRST  newspaper.  You  can  cosh  in  on  this 
plus  morket  through  the  productive  pages  of  The  Herald. 


Sb^  ilHiami  H^ralb 

JOHN  S.  KNIGHT,  Publisher 


NATIONAL  RiPRISINTATIVfS:  STOBT.  MOORS  A  PINLIT.  INC: 
"Grtolar  Miami  —  T6a  Ittlanatioaal  Mortal  of  Ita  Anaricoi** 
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By  Roscoe  EUarcL  Associate  Dean 

School  of  loumolism.  Columbia  UniTenitT*  N.  Y. 


A  Compact  Blueprint 
Of  Tested  Advertising 

TKSTKI)  ADVEKTISIXC  M KTHOUS 

by  John  Caples.  New  York;  llarjrer 

and  Brothers.  276  pp.  $3.50. 

EVEN  advertising  prepared  for 

slick-paper  magazines  can 
profitably  be  run  first  in  a  news¬ 
paper,  Mr.  Caples  points  out. 
This  is  to  test  the  copy.  If  it 
doesn’t  pull  in  a  newspaper,  it’s 
not  going  to  pull  in  a  magazine, 
even  with  three  colors. 

And  advertising  of  significant 
investment  should  be  checked 
and  double-checked,  Mr.  Caples 
urges  and  re-urges  in  this  book. 
The  author  is  vicepresident  of 
Batten.  Barton,  Durstine  and  Os¬ 
born,  Inc.,  and  he  has  a  nation¬ 
wide  reputation  for  his  research 
on  scientific  methods  for  testing 
advertising  effectiveness. 

Of  two  pieces  of  copy,  both 
written  by  successful  and  long- 
experienced  advertising  men, 
one  piece  brought  19V^  times  as 
many  actual  sales  as  the  other. 
This  is  an  extreme  case,  the  au¬ 
thor  says,  but  in  smaller  degree, 
it  is  common. 

This  does  not  mean  that  the 
copy  of  lesser  pull  is  unprofit¬ 
able.  It  may  have  paid  out  in 
orders  or  in  requests  for  insti¬ 
tutional  booklets.  The  point  is 
that  different  copy  in  the  same 
space  in  the  same  publication  at 
the  same  cost  may  bring  several 
times  as  much  business. 

The  book  is  highly  readable, 
chockfull  and  thought-provok¬ 
ing.  It  is  pretty  hard  on  theories 
and  opinions,  even  the  theories 
of  topdrawer  writers.  Mr.  Caples 
wants  facts  from  the  order  books 
of  salesmen  who  follow  up 
keyed  copy  that  is  being  tested 
in  one  or  two  publications  be¬ 
fore  being  launched  as  a  cam¬ 
paign. 

The  chief  difference  in  adver¬ 
tising  effectiveness,  the  author 
writes,  is  difference  in  appeal: 
”If  my  advertising  agent  had  a 
year  in  which  to  prepare  a  cam¬ 
paign  for  my  product.  I  should 
be  perfectly  satisfied  if  he  spent 
eleven  months  in  search  of  the 
right  appeal  and  one  month 
preparing  the  actual  advertise¬ 
ments.  .  .  .  Getting  the  right  ap¬ 
peal  is  only  one  of  the  many  in¬ 
stances  where  facts  should  be 
diligently  searched  for  and  un¬ 
founded  opinions  guarded 
again.st.” 

The  most  important  part  of  an 
advertisement,  Mr.  Caples  tells 
you,  is  the  headline.  The  best 
headlines  offer  the  reader  some¬ 
thing  he  wants.  The  next  best 
give  news.  The  third  best  arouse 
curiosity.  If  one  head  can  do  all 
three,  it  triples  in  brass —  and 
doubles  in  silver  for  the  adver¬ 
tiser. 

The  illustration  should  unmis¬ 
takably  picture  what  the  head¬ 
line  says.  But  even  with  these 
tested  principles,  you  can  go 
wrong  if  a  13-year-old  cannot  un¬ 
derstand  your  headline. 

Take  the  advertisement  Mr. 
Caples  once  wrote.  It  was  to 
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sell  a  book  on  how  to  banish 
fear  and  develop  courage.  Self- 
interest  in  vivid  phrase  with  a 
dash  of  news  and  a  hint  of  cu¬ 
riosity  were  the  thing.  So  under 
a  picture  of  the  man  who  wrote 
the  book,  Mr.  Caples  put  this 
head:  “I  Will  Give  You  Bull¬ 
dog  Grit.”  Copy  followed. 

But  on  testing  the  piece,  Mr. 
Caples  discovered  that  perfectly 
intelligent  readers,  including  ex- 
perienced  advertising  men, 
thought  the  plug  was  for  a  new 
kind  of  dog  food. 

In  fact,  the  right  headline  is 
so  important  to  the  author  of 
this  book  that  he  devotes  a  quar¬ 
ter  of  his  volume  to  ways  to 
write  good  ones.  He  analyzes 
heads  that  tested  out  highly  suc¬ 
cessful,  and  those  whose  results 
were  not  so  good.  Before  he 
gets  through  he  illustrates  16 
formulae  for  writing  headlines. 

Mr.  Caples’  “Tested  Advertis¬ 
ing  Methods”  is  practical  and 
specific — a  compact  blueprint  for 
writing  and  testing  order-getting 
copy  and  for  buying  space  scien¬ 
tifically. 

The  volume  is  packed  with 
specific  illustrations — of  good 
copy  and  bad  copy,  good  pic¬ 
tures  and  bad  pictures,  strong 
appeals  and  weak  appeals.  These 
are  not  analyzed  in  a  test  tube 
of  advertising  men’s  theory  or 
opinion,  because  as  the  author 
reports,  “experienced  copywrit¬ 
ers  guess  wrong  about  half  the 
time” — not  wrong  about  copy 
that  will  pay  out  moderately, 
but  wrong  about  which  of  sev¬ 
eral  pieces  will  get  the  best  re¬ 
sults.  Instead,  Mr.  Caples  uses 
the  yardstick  of  how  these  ad¬ 
vertisements  actually  brought 
orders.  And  all  the  copy  was 
thought  good  enough  by  experi¬ 
enced  men  to  publish. 

There  are  chapters  on  such 
brass-tack  matters  as  Writing 
the  First  Paragraph,  Twenty 
Ways  to  Increase  Pulling  Power, 
How  to  Appeal  to  the  Masses 
and  How  to  Test  Your  Advertis¬ 
ing.  And  here  are  ideas  picked 
as  you  go; 

1.  In  small  space,  put  pictures 
of  attractive  faces  looking  at  the 
reader.  They  are  far  more  eye¬ 
catching,  more  personal,  than 
trying  to  squeeze  in  scenes  or 
commodities  that  need  room  for 
impact. 

2  Photographs  instead  of  draw¬ 
ings  convince.  They  are  proof 
of  what  the  product  actually 
looks  like.  A  drawing  suggests 
idealization. 

3.  Contractions  like  don’t,  isn’t, 
he’d  and  they’ll  have  been  in 
style  lately  to  make  writing  in¬ 
formal  and  conversational.  But 
they  make  reading  harder  in 
advertising  because  the  eye  has 
to  stop  at  the  apostrophe  and 
supply  the  missing  letters. 

4.  And  exclamation  points! 
They  are  bad  for  the  quick 
reader,  Mr.  Caples  warns.  “And 
how!”  is  apt  to  look  like  And 
howl. 

This  is  one  of  the  meatiest  of 


the  usably  thin  volumes  to  come 
from  the  advertisers’  firing  line. 
The  thick,  all-inclusive  books 
are  pretty  forbidding  for  the 
man  who  works  at  the  business. 
Still,  after  reading  Caples,  you 
can  recall  an  excellent  point  or 
two  in  Hotchkiss  that  Mr.  Caples 
left  out;  a  couple  more  in 
Woolf;  one  or  two  in  Wiseman, 
and  several  in  the  still  thinner 
volume  of  Aesop  Glim. 

But  Mr.  Caples’  book  is  an  ex¬ 
cellent  advertising  brainteaser. 
It  has  ideas  adaptable  even  for 
the  city  editor  and  slotman  who 
must  make  news  pages  compete 
with  technicolor  movies,  comic 
books  that  college  professors 
surreptitiously  buy,  and  soap 
opera. 

Writers  Collaborate 
On  Writing-Text 

TECHN’IQUE.S  IN  .ARTICLE  WRIT 

ING  by  Robeson  Bailey.  New  York: 

D.  Appleton-Centurv  Co.  272  pp.  $3. 

A  LARGE  part  of  the  articles  in 

current  magazines  come  from 
the  typewriters — not  to  mention 
the  contacts  and  brains — of  prac¬ 
ticing  newspaper  men.  It  is  a 
particularly  soured  reporter  or 
deskman  who  has  no  slick  paper 
piece  half-finished  in  his  mill  at 
home,  or  the  synopsis  of  a  novel 
in__his  cityroom  desk  under  two 
pipes  and  a  copy  of  the  Health 
Department’s  annual  report,  or 
the  first  act  of  a  play  aborning. 

Probably  he  has  all  three— or 
a  persistent  yen  to  buy  a  weekly 
near  New  York  so  he  can  do 
think-pieces  in  the  four  days  of 
leisure  that  he  weirdly  supposes 
would  be  his  each  week  in  the 
Nirvana  of  flatbed  press  and 
Thursday  deadline. 

Therefore  a  new  volume  on 
“Techniques  in  Article  Writing” 
has  self-interest  for  wage-earn¬ 
ers  of  the  newsroom. 

The  author,  an  English  profes¬ 
sor  at  Smith  College  and  a  suc¬ 
cessful  writer  of  published  ar¬ 
ticles,  uses  the  clinical  method 
in  this  book.  He  reprints  13  re¬ 
cent  articles  by  11  professional 
writers.  Before  each  piece  he 
puts  the  writer’s  explanation  of 
where  the  idea  came  from  and 
why  certain  techniques  were 
used.  After  each  article.  Pro¬ 
fessor  Bailey  uses  the  piece  as 
a  peg  on  which  to  hang  his  own 
full  and  specific  discussions  of 
writing  skills;  How  non-fiction 
is  conceived,  planned  and  writ¬ 
ten;  how  pitfalls  maybe  avoided, 
and  how  problems  of  profes¬ 
sional  writing  have  been  suc¬ 
cessfully  solved. 

Each  writer  in  his  comment 
has  at  least  one  good  profes¬ 
sional  hint  and,  not  surprising¬ 
ly,  the  experienced  teacher’s 
pegged  discussions  are  infinitely 
more  meaty  than  the  writers.’ 
Writers  have  learned,  often  la¬ 
boriously,  how  to  write.  But 
like  a  champion  tennis  player 
with  a  swell  backhand  or  Joe 
Louis  with  his  educated  foot¬ 
work  and  snakey  left,  the  writer 
has  a  tough  time  telling  you  how 
he  does  it. 

This  is  a  good  book  for  a 
young  newspaper  man  who  al¬ 
ready  knows  about  fact-getting, 
bright  imagery  and  terse  sen¬ 
tences.  It  is  a  good  book  for  an 
upperclass  student  who  has  the 
help  of  a  good  teacher.  It  is  not 
elementary. 

But  neither  is  article  writing. 


OFF  TO  EUROPE 

Allen  Griffin,  editor  and  publialut 
of  the  Monterey  (Calif.)  Peniniula 
Herald,  ond  Mrs.  Griffin  depcnt- 
ing  from  La  Guardia  Field,  N.  Y. 
on  a  tour  of  Europe.  They  will 
also  visit  the  grave  of  their  loa, 
lonathan  Griffin,  who  was  Idlltd 
while  fighting  with  the  Secoid 
Armored  Division  and  is  huried  ia 
France. 


Professor  Bailey  is  intelligent, 
practical,  and  thorough  in  Us 
analyses,  and  the  authors  repre 
sented  are  topnotch — Bemaid 
BeVeto,  Fletcher  Pratt  and  Mary 
Ellen  Chase  among  them. 

AP  and  CP  Booklets 
On  Their  Style 

Two  little  style  books  that  ate 
well  put  together  and  most  sug¬ 
gestive  have  just  come  to  this 
desk.  One  is  the  1947  “AP  Copy 
Book”:  the  other  is  a  1947  revi¬ 
sion  of  the  style  book  for  the 
Canadian  Press. 

Both  explain  symbols,  sluft 
filing  procedures,  sports  statis¬ 
tics  preference,  etc.  But  each, 
too,  has  pertinent  advice.  "When 
the  public  calls  for  news  details, 
supply  the  information  within 
reasonable  bounds,”  says  the 
CP  Style  Book.  “The  tables 
sometimes  may  be  turned.’’ 

That  recalls  the  time  when 
Gerry  Overton  was  a  bureau 
chief  for  the  United  Press  in 
Ohio.  A  long-distance  operator 
kept  calling  and  calling  about 
World  Series  results.  Overton, 
terrifically  busy,  kept  biting  his 
lips  and  giving  her  the  dope 
with  unfailing  sweetness. 

Sure  enough,  later  in  the  day. 
a  crowded  bus  turned  over 
caught  on  fire  and  made  new; 
on  a  country  road.  Lines  were 
clogged.  Gerry  reminded  the 
operator  of  the  World  Series 
and  she  located  a  country  store 
across  from  the  accident,  and 
fed  Gerry  into  the  only  tele 
phone  near  the  tragedy. 

These  little  booklets  are  from 
the  horse’s  mouth,  and  both 
packed  with  news-style  data. 

■ 

400  Displays  at  Show 

Milwaukee,  Wis.  —  The  Mil 
waukee  Sentinel  will  conduct  its 
annual  Sports  and  Vacatiw 
Show  at  the  Milwaukee  Audi 
torium  April  19-27.  Featurinf 
over  $250,000  of  sporting  equip 
ment,  the  show  requires  record 
space  for  400  displays. 
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2*  For  Union  Oil  Company  is  owned  not  by 
1  man  or  2  but  by  33,012  individual  Ameri- 
tans— enough  to  fill  a  good-sized  ball  park. 
Divided  among  that  many  owners,  the  net 
profits  actually  averaged  just  $253.2rt  per 
common  shareholder. 


3*  Even  this  sum  wasn’t  all  paid  out  in  divi¬ 
dends.  $4,200,753  was  left  in  the  business.  So 
dividends  paid  out — money  that  acmally  went 
to  the  owners  —  averaged  just  $133.28  per 
shareholder,  or  $  1 1 . 1 1  per  month. Wages  paid 
out,  plus  the  cost  of  retirement  and  other  ben¬ 
efit  plans,  averaged  $3,522.70  per  employee, 
or  $293.56  per  month. 


1.  In  1946  the  owners  of  Union  Oil  Company 
made  a  total  net  profit  of  $8,867,023.  Most  of 
us  will  admit  that  almost  9  million  dollars  is 
X  lot  of  money.  But  what  many  of  us  fail  to 
consider  is  that  those  profit  dollars  were  di¬ 
vided  among  a  lot  of  people. 
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4*  In  other  words,  while  Union  Oil  Com¬ 
pany  looks  pretty  big  from  the  standpoint  of 
ill  its  oil  wells,  refineries,  service  stations,  etc., 
the  company  is  actually  owned —and  the  prof¬ 
its  shared— by  ordinary  Americans  like  you 
and  your  neighbor  next  door.  70%  of  these 
owners  live  in  the  West. 


5*  There  ere  56  in  Spokane,  Wa:diington; 
10  in  Grants  Pass, Oregon;  177  in  Bakersfield, 
(.alifornia,etc.  2,1 50  areUnion  Oil  employees. 
The  average  shareholder  owns  133  shares  — 
about  $2,900  worth  on  today's  market.  Some 
»)wn  less  than  this,  some  more;  but  the  largest 
owns  only  about  1%  of  the  total  shares  out¬ 
standing. 


6*  So  it  is  not  the  investments  of  a  few  mil¬ 
lionaires,  but  the  combined  savings  of  thou¬ 
sands  of  average  citizens,  that  make  Union 
Oil— and  moat  American  corporations— pos¬ 
sible,  and  without  some  such  method  of  pro¬ 
viding  the  necessary  tools,  American  mass 
production  which  is  based  on  /ree  competition 
could  never  have  been  accomplished. 
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This  series,  sponsored  by  the  people  t  f  Union  Oil  Company, 
is  dedicated  to  a  disenssum  of  how  and  why  American  busi¬ 
ness  functions.  We  hi.pe  yon’ll  feel  free  to  send  in  any  sug¬ 
gestions  or  criticrims  yon  hare  to  offer.  Write:  The  President, 
Union  Oil  Company,  Union  Oil  Bldg.,  Los  Angeles  lU,  Calif. 

AMERICA'S  FIFTH  FREEDOM  IS  FREE  ENTERPRISE 
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Admen  Seek  Guidance 
On  Radio  Log  Charges 


By  Jerry  Walker 

WITH  MORE  AND  MORE  sta¬ 
tions  going  on  the  air,  who's 
going  to  pay  the  freight  for  the 
radio  log? 

The  question,  a  recurring  one 
in  newspaper  offices,  has  been 
placed  on  the  floor  for  discus¬ 
sion  by  the  submission  of  a  ques¬ 
tionnaire  to  members  of  the 
Newspaper  Advertising  Execu¬ 
tives  Association. 

Recent  reports  in  this  column 
of  the  success  with  which  the 
Palm  Beach  (Fla.)  Post  solved 
the  problem  of  selling  sponsored 
logs  has  inspired  one  of  the 
“yes  or  no’’  items  on  the  ques¬ 
tionnaire: 

“Have  you  considered  selling 
spot  space  in  the  center  of  the 
Radio  Log  which  covers  cost  of 
entire  space  accommodated  in 
your  paper?" 

Readership  Score  Cited 

At  the  same  time,  admen  are 
reminded  of  the  50%  readership 
score  for  radio  program  listings 
in  the  Continuing  Study. 

A1  Brandon,  national  advertis¬ 
ing  manager  of  the  Rocky  Mount 
(N.  C. )  Evening  Telegram,  put 
the  questionnaire  together  for 
the  NAEA  Research  Committee 
which  is  headed  by  John  Lewis, 
advertising  manager  of  St.  Paul 
(Minn.)  Pioneer-Press. 

“What  is  your  idea  about  pro¬ 
viding  a  competitive  media  with 
free  space  for  promotion?"  is 
one  of  the  queries,  followed  by: 
“Would  your  publisher  consider 
a  charge  if  other  papers  made  a 
charge?’’ 

A  section  of  the  data  sheet  is 
devoted  to  the  matter  of  rates 
for  radio  advertising.  Some  new 
rate  cards  coming  to  the  atten¬ 
tion  of  this  department  indicate 
newspapers  are  establishing  a 
special  bracket,  with  premium 
prices  for  all  forms  of  copy 
mentioning  a  radio  program. 

It  has  been  known  for  a  long 
while  that  movie  theatre  owners 
in  many  cities  have  put  pressure 
on  newspapers  to  charge  the 
amusement  rate  for  copy  an¬ 
nouncing  a  radio  program.  The 
theaters  have  argued  that  Bob 
Hope  and  Bing  Crosby  nights, 
widely  plugged  in  advertising, 
bring  dips  in  box  office  revenue. 

ft  is  not  simple  for  a  news¬ 
paper  to  apply  the  amusement 
rate,  since  many  national  ads 
and  considerable  local  store 
copy  include  a  box  or  line  call¬ 
ing  attention  to  a  radio  feature. 
aGo,  the  newspaper  is  faced 
with  providing  amusement  cov¬ 
erage,  in  the  form  of  reviews  or 
publicity  columns,  to  radio  if 
the  theater  rate  is  enforced. 

Charging  the  amusement  rate 
has  done  more  to  introduce 
radio  columns  in  the  last  year 
than  anything  else,  even  the 
Continuing  Study  data.  At  the 
same  time  it  has  built  up  the 
radio  log  problem,  which  was 
only  a  minor  one  when  there 
were  a  few  stations  in  a  com¬ 


munity.  Now.  some  newspaper 
towns  have  half  a  dozen  stations, 
and  FM  and  television  programs 
are  coming  along  fast. 

Lew  Schwab,  promotion  man¬ 
ager  of  the  Honolulu  Adver¬ 
tiser,  has  just  informed  E  &  P 
of  the  change  in  policy  on  his 
paper,  so  the  problem  isn’t  con¬ 
fined  to  the  Mainland.  The  Ad¬ 
vertiser  has  begun  to  carry  a 
consolidated  program  (for  four 
stations)  as  paid  advertising. 

“For  22  years.”  Schwab  wrote, 
“the  Advertiser  had  run  the  pro¬ 
grams  free  as  a  matter  of  public 
interest.  There  were  two  sta¬ 
tions  here,  one  of  them  our  own 
KGU.  ’Then  in  the  past  six 
months  two  more  stations  were 
started  in  the  city  and  a  fifth  is 
scheduled  to  begin  operation 
May  1. 

“It  was  decided  for  two  rea¬ 
sons  that  the  existing  condition 
must  end.  First,  increased  pro¬ 
duction  costs  and  newsprint 
rationing  plus  the  constant  de¬ 
mand  for  more  free  space,  made 
it  an  economic  burden. 

“Second,  the  radio  stations  ac¬ 
tively  compete  with  the  press 
for  the  business  man’s  advertis¬ 
ing  dollar  and  sound  business 
practice  makes  it  foolish  to  sub¬ 
sidize  your  competition. 

"The  radio  stations’  main  argu¬ 
ment  against  their  paying  to  run 
the  programs  was  that  87%  of 
the  newspapers  in  the  country 
carried  the  programs  free.” 

Cooperative  Log-Listing 
SIX  Philadelphia  stations,  in¬ 
cluding  three  owned  by  news¬ 
papers,  have  organized  a  co¬ 
operative  log-listing  service  to 
furnish  their  programs  to  news¬ 
papers  in  the  area.  It  is  called 
the  Philadelphia  Broadcasters 
Listing  Service  and  marks  the 
first  all-out  cooperative  effort  on 
the  part  of  Philadelphia  radio 
stations  on  a  large  scale. 

The  service  is  to  be  in  the 
form  of  mats  sent  to  35  dailies 
within  a  60-mile  radius  of  Phila¬ 
delphia.  One  of  the  main  rea¬ 
sons  that  spurred  action  was  the 
fact  that  many  papers  in  the 
metropolitan  area  here  were 
listing  the  New  York  stations 
on  network  shows. 

Miss  June  Herder,  who  was 
radio  editor  of  the  Philadelphia 


Now  on  Display 

Today  and  always  Editor  & 
Publisher  Classified  Ads  pre¬ 
sent  many  tinusual  oppor¬ 
tunities  and  articles  for  sale. 
If  something  you  want  isn’t 
among  those  offered  today,  a 
Want^  Ad  will  find  it  speed¬ 
ily  and  economically. 


WNDB  on  the  Air 

Daytona  Beach.  Fla. — The 
Daytona  Beach  News-Joumars 
FM  station,  WNDB,  went  on 
the  air  March  31  with  program¬ 
ming  from  3  to  9  p.m. 

Julius  Dovidson.  president  of 
the  News-Journal,  dedicated 
the  station  as  "an  additional 
instrument  for  public  service." 
About  60  civic  leaders  partici¬ 
pated  in  the  initial  broadcast. 

Record  when  it  closed,  and  now 
identified  with  Adelphia  Asso¬ 
ciates,  is  handling  the  new 
setup. 

Finger  on  a  Glass  House 
COMPLAINTS  against  radio  by 
critics  who  “do  not  come  into 
court  with  clean  hands"  were 
condemned  by  the  Program  Ex 
ecutive  Committee  of  the  Na¬ 
tional  Association  of  Broad¬ 
casters  at  a  two-day  session  in 
New  York  City. 

The  Committee  commended 
those  who  offer  constructive 
criticisms  or  suggestions  but 
pointed  a  finger  at  critics  who 
themselves  observe  standards  of 
good  taste  far  below  those  of  the 
radio  industry. 

The  Committee  especially  men¬ 
tioned  a  speech  made  by  Mrs. 
Eugene  Meyer  at  Los  Angeles 
in  which  she  is  reported  to  have 
said  that  “radio  and  film  indus¬ 
tries  are  being  used  for  a  pro¬ 
gressive  vulgarization  of  the 
public  mind,"  and  also  said  that 
radio  and  films  ruin  the  good 
taste  of  America's  children. 

The  Committee  pointed  out  a 
two-column  syndicated  article 
published  in  the  Washington 
(D.  C. )  Post  of  which  her  hus¬ 
band  is  owner  the  same  day  the 
report  of  Mrs.  Meyer's  speech 
appeared.  This  article  by  a 
woman  columnist  dealt  with  the 
sexual  problems  of  a  middle- 
aged  couple  and  gave  advice. 

This  sort  of  intimate  sex  ma¬ 
terial  would  not  be  broadcast  by 
any  station  in  the  countp^,  the 
Committee  said,  and  “it  was 
provocative  material,  in  very 
bad  taste,  and  particularly  dan¬ 
gerous  matter  to  be  placed  in 
the  hands  of  children  and  young 
people  to  whom  the  newspaper 
is  readily  available  unless  their 
parents  keep  it  from  them.” 


Easter  Gospel 
Serialized  in 
Newsy  Prose 

Dallas,  Tex. — ^Harry  C.  With¬ 
ers,  managing  editor,  hanM 
the  assignment  to  his  assistim 
m.e.,  Felix  R.  McKnight. 

It  was:  Retell  in  mod«a 
newspaper  style  for  readers  of 
the  Dallas  Morning  News  the 
greatest  news  story  of  all  tine 

McKnight,  a  writing  news  ex¬ 
ecutive,  re-read  the  Gospels.  He 
did  theological  research.  He 
consulted  a  mixed  board  d 
ministers.  He  wrote  and  re- 
wrote.  He  was  at  it  a  month. 

On  Palm  Sunday,  the  Newj 
broke  on  page  one,  McKnight'ii 
story.  His  lead  read:  ] 

Daily  Instalments 

“The  33-year-old  son  of  a  car¬ 
penter  rode  triumphantly  astride 
a  restless  colt  through  Jeru¬ 
salem’s  gates  1,918  years  ago 
today — acclaimed  as  the  pro¬ 
phesied  Messiah.” 

Daily  through  Holy  Week  to 
Easter,  an  additional  installmeot 
of  about  750  words  appeared. 
Like  a  gripping  serial.  Me- 
Knight’s  account  reconstructed , 
each  day's  developments  as ' 
Jesus  had  lived  them  in  an-  i 
other  era.  | 

In  the  Texas  Bible  belt,  the ! 
response  was  enthusiastic.  'The  j 
News  ran  off  25,000  copies  of  a  * 
pamphlet  reprint  to  meet  first 
requests  for  McKnight’s  story. } 
A  single  church  wanted  2,500  ■ 
for  its  own  distribution. 

Gratified,  McKnight  told  Ed¬ 
itor  &  Publisher: 

“It  was  a  pretty  tricky — and 
a  pretty  thrilling — assignment 
Not  a  single  complaint,  either." 

Withers,  chairman  of  the 
board  of  stewards  of  his  Meth¬ 
odist  church  and  Dallas  Protes¬ 
tant  representative  for  the  Na¬ 
tional  Conference  of  Christians 
and  Jews,  was  pleased  at  the 
way  his  idea  went  over. 

■ 

Squa'wkless  Service 

Stockton,  Calif. — Three  years 
of  delivering  a  122-paper  route 
without  a  single  complaint  won 
a  $250  check  for  Dan  Casteline, 
high  school  youth.  Presentatioa 
was  made  by  Irving  Martin 
publisher,  Stockton  Record.  It 
was  the  fourth  such  Record 
presentation. 


RADIO  ENGINEERS 

Complete  Engineering  Services 

AM-FM-TELEVISION 

Commercial  Radio  Equipment  Co. 

809-12  INTERNATIONAL  BLDG. 
WASHINGTON  4.  D.  C. 

1584  CROSSROADS  (  PORTER  BLDG. 

HOLLYWOOD.  CAL  KANSAS  CITY.  MO. 

Everett  L.  Dillard — Gen.  Mgr, 
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Put  your  program  on  fho 
air*'  with  the  easily  erec* 
ted  high  gain  54A  Clover- 
Leaf  Antenno.  This  highly 
efficient  brood  bond  an¬ 
tenna  provides  full  50  kw 
capacity. 


Western  Etectrtc 


QUALITY  COUNTS 


Give  your 


Blueprint  for  highest  quality  FM  Broadcasting 


G«l  the  most  out  of  all  types  of  transcriptions  and 
records.  Use  Western's  109  Type  Reproducer 
Group  ovoiloble  with  9A  Reproducer  having  dia¬ 
mond  stylus  tip,  or  9B  Reproducer  with  sapphire  tip. 


For  simultaneous  control  of  two  programs,  the 
attractive,  high  quality  Western  Electric  2SB  Con¬ 
sole  provides  two  main  channels  at  moderate  cost. 
Far  economical  single  channel  studio  control,  use 
the  23C  Audio  equipment.  Special  Custom  Built 
Control  Consoles  and  Dispatching  Systems  are 
also  available  to  meet  "individuolixed"  produc¬ 
tion  and  programming  requirements. 


Operate  at  maximum  level,  yet  preclude  the  possibility 
of  program  distortion  in  your  listeners'  receivers  by  auto¬ 
matically  eliminating  Ironsmitter  over-swing  with  the 
1I26C  Program  Operated  Level  Governing  Amplifier. 


For  the  "heart"  of  your  station,  get  outstanding  per¬ 
formance  with  one  of  Western's  beautifully  designed 
"Transview"  Synchronized  FM  Transmitters.  In  addi¬ 
tion  to  the  I  kw  shown,  the  line  includes  250  wait,  3  kw, 
10  kw,  25  kw  and  50  kw  powers. 


Pick  up  your  live  programs  and  start  them  on 
their  way  with  highest  quality.  Choose  Western 
Electric's  639  type  Cordioid  Microphone — 
odjustoble  to  meet  your  every  program  re¬ 
quirement. 


’4» 

Monitor  and  audilian  your 
programs  with  the  new 
728B  speaker— a  faithful, 
high  quality,  single  direct 
radiator.  For  the  widest  fre¬ 
quency  range,  you'll  want 
Western  Electric's  new  two- 
unit  loudspeaker  system. 


Campaigns  &  Accounts 

continued  from  page  16 


test  campaign  in  several  New 
York  metropolitan  newspapers 
for  its  Royal  Banquet  blended 
Scotch-type  whisky,  according 
to  William  J.  Hall,  Eastern  Di¬ 
vision  Manager.  First  insertion 
will  measure  1,000  lines,  and 
feature  an  illustration  of  the 
Royal  Banquet  bottle.  Copy 
tells  the  story  of  how  this 
Scotch-type  whisky  is  being  dis¬ 
tilled  “in  the  Scotch  tradition” 
in  an  imported  pot  still.  The 
agency  directing  the  account  is 
Maxon,  Inc.,  New  York. 

*My  Favorite  Brunette* 

TYING-IN  with  Bob  Hope's 
latest  picture,  “My  Favorite 
Br^ette,”  the  Pepsodent  Di¬ 
vision  of  Lever  Bros,  has  re¬ 
leased  a  nationwide  sales  pro¬ 
motion  contest.  Contestants 
m^t  write  a  jingle  that  starts 
with  the  phrase,  “My  favorite 
brunette,”  and  send  along  a  box 
top.  Prizes  total  $75,000.  Dur¬ 
ing  the  six  weeks  the  contest 
runs,  advertising  will  be  used  in 
comic  sections  of  72  Sunday 
newspapers.  Bob  Hope,  of 
course,  will  promote  the  contest 
on  the  air.  Pepsodent’s  agency 
is  Foote,  Cone  &  Belding,  Chi¬ 
cago. 

Glidden  Dealer  Program 

THE  SPRING  advertising  cam¬ 
paign  of  the  Glidden  Co., 
Cleveland,  producer  of  paint, 
varnish  and  allied  products,  will 
cover  187  major  markets.  News¬ 
papers,  magazines,  farm  papers 
and  other  media  will  be  used. 
Dealer  identification  will  be  em¬ 
phasized.  Dailies  will  carry  the 
major  part  of  “Glid-N”  house¬ 
hold  specialties  copy,  such  as 
that  on  cleaners,  waxes  and 
sprays.  Glidden's  agency  is 
Meldrum  &  Fewsmith,  Cleve¬ 
land. 

National  Ads  for  Vel 

USING  better  than  100  dailies 
and  two  Sunday  supplements 
the  Colgate  -  Palmolive  -  Peet 
Company,  New  York,  is  releas¬ 
ing  this  month  a  national  adver¬ 
tising  campaign  on  Vel,  soapless 


suds  product  which  was  intro¬ 
duced  about  a  year  and  a  half 
ago.  These  will  be  the  first  na¬ 
tional  ads  on  Vel,  although - 
the  product  was  advertised  sec- 
tionally  while  distribution  was 
being  established.  Copy  will 
point  up  two  basic  themes: 
that  Vel  cuts  dish-washing  time 
in  half  and  that  Vel  keeps  stock¬ 
ings  lovely  and  sheer  looking. 
Radio  spots  will  also  be  used. 
The  supplements  on  schedule 
are  The  American  Weekly  and 
This  Week  magazines.  The 
drive  will  continue  throughout 
the  year.  The  agency  is  Wil¬ 
liam  Esty  &  Co.,  New  York. 

Campaigns  in  Brief 
PLANS  are  now  being  made 
by  McKesson  &  Robbins,  Inc., 
New  York,  for  a  campaign  on 
its  new  Tartan  suntan  lotion  to 
start  in  June.  Four-color  copy 
will  appear  in  newspaper  Sun¬ 
day  supplements  as  well  as  in 
magazines.  Via  Benton  &  Bowles, 
New  York.  .  .  .  Newspaper  ads 
announcing  a  national  contest 
in  the  shellcraft  field  sponsored 
by  the  Hatco  Enterprises,  Inc., 
Verona,  N.  J.,  will  break  next 
week.  This  is  the  company’s 
first  contest  and  it  is  expected 
to  develop  into  a  yearly  promo¬ 
tion,  it  is  stated.  .  .  .  Northam 
Warren  Corp.,  Stamford,  Conn., 
begins  this  month  a  new  pro¬ 
gram  for  Odorono  deodorant, 
using  magazines  and  one  news¬ 
paper  supplement.  The  cam¬ 
paign  will  reach  its  peak  during 
the  period  of  heaviest  usage 
of  deodorants,  from  May  to  Sep¬ 
tember.  Copy  emphasizes  the 
efficiency  of  the  product.  The 
agency  on  the  account  is  Abbott- 
Kimball,  New  York.  .  .  .  With  in¬ 
itial  insertions  to  come  in  April, 
the  Eureka  division  of  the 
Eureka  Williams  Corp.,  will 
launch  a  campaign  on  its  new 
home  cleaning  system.  The 
American  Weekly  is  on  the 
schedule  in  addition  to  six  na¬ 
tional  magazines.  Geyer,  Cor¬ 
nell  &  Newell,  Inc.,  New  York, 
is  the  agency.  .  .  .  American 
Viscose  Corp.,  has  begun  a  cam¬ 
paign  on  the  theme,  “One  of 
the  many  reasons  why  people 
like  to  work  for  Viscose.”  The 
ads  run  in  each  of  the  cities 
where  Viscose  plants  are  located. 
Via.  J.  M.  Mathes.  Inc.,  N.  Y. 


WANTED  —  Newspaper  Auditor 

A  firm  of  certified  public  accountants  serving 
many  newspapers  and  press  associations  has 
openings  on  its  Chicago  staff  for  accountants  ex¬ 
perienced  in  newspaper  auditing. 

Please  furnish,  in  confidence,  statement  of  educa¬ 
tion,  professional  qualifications  and  experience, 
age,  family  responsibilities,  salary  requirements, 
present  connections,  etc. 

Address  Box  70.^0,  Editor  &  Publisher,  New’  York. 


Weather  Man 
Clears  Easter 
Skies  After  Ad 

Poughkeepsie,  N.  Y.  —  David 
Fein,  owner  of  an  apparel  shop 
here,  didn’t  like  the  promises  of 
inclement  weather  for  Easter 
Sunday. 

So  finally,  on  Good  Friday,  he 
inserted  this  Page  1  reader  in 
the  columns  of  the  Poughkeepsie 
New  Yorker: 

News  About  the  Weather 
by  a  local  merchant.  The  news¬ 
paper  last  year  was  wrong  about 
the  weather  and  will  be  wrong 
this  year.  Dress  up  for  Easter. 
The  weather  will  be  nice.  Scott’s, 
321  Main  street. 

The  New  Yorker  was  not  at 
all  offended.  Instead,  it  seized 
upon  the  reader  as  a  subject  for 
an  editorial,  which  concluded: 
“So  accustomed  have  we  become 
to  accept  expert  opinion  as  gos¬ 
pel  truth  that  none  of  us  has 
dared  set  ourselves  up  against 
the  Weather  Man.  Not  so,  Mr. 
Fein.  Without  any  ifs,  buts  or 
other  qualifications,  he  goes  on 
record  with  an  absolute  state¬ 
ment:  The  weather  tomorrow 
will  be  ‘nice.’  Our  sympathies 
all  are  with  such  independent 
spirits." 

Easter  Sunday  developed  in¬ 
to  the  first  perfect  day  of  the 
year,  the  skies  cloudless  and  the 
mercury  at  a  soothing  81.  It 
was,  as  someone  pointed  out, 
•‘a  Fein  day,  indeed.” 


Ella  Leonard, 
Agency  Pioneer, 
Dies  at  87 

Ella  S.  Leonard,  87,  one  of  the 
first  women  to  engage  success 
fully  in  the  newspaper  and  ad 
vertising  fields,  died  April  7 
after  a  prolonged  illness,  at  her 
home  in  Sea  Girt,  N.  J. 

Born  on  a  farm  in  Highlands 
N.  J.,  she  peddled  fruit  and 
vegetables  along  the  Jersey 
shores  by  horse  and  wagon 
when  the  market  boat  failed. 

Upon  her  graduation  from 
Vassar,  Miss  Leonard  and  a 
classmate  started  a  newspaper 
in  Madison,  N.  J.  both  takitig 
out  union  compositor’s  cards 
Later,  Miss  Leonard  worked  on 
various  newspapers  in  New  ' 
York  City,  Washington  and  Chi 
cago,  and  then  entered  the  ad 
vertising  agency  business  with 
the  Joseph  A.  Richards  Co. 

While  with  that  company 
Miss  Leonard,  with  her  Vassar 
classmate,  financed  the  opening 
of  another  advertising  agency, 
Churchill-Hall,  Inc.  Some  years 
later  she  left  the  Richards  Com 
pany  to  devote  her  entire  time 
to  the  agency  she  had  helped 
finance.  In  1921,  Miss  Leona^ 
sold  the  controlling  interest  in 
Churchill-Hall,  Inc.,  to  H.  B. 
LeQuatte,  to  whose  name  it  was 
later  changed  and  under  which 
name  it  now  operates. 

Miss  Leonard  continued  with 
the  agency  until  January,  1929. 


TttXr  EXTRA  DIVIDEMD 


For  52  successive  weeks,  EDITOR  &  PUBLISHER  is  a 
sound  investment  in  news  about  newspapers  and  news-  '^1 
paper  advertising.  In  any  single  issue,  one  may  find  an  idea 
well  worth  the  modest  price  of  a  subscription.  This  investment 
declares  a  rich  “dividend”  in  THE  INTERNATIONAL  YEAR 
BOOK  FOR  1947.  Actually,  it  is  the  53rd  issue.  And  ONLY 
subscribers  are  privileged  to  secure  extra  copies  at  the  special 
price  of  $2.00  per  copy. 


The  YEAR  BOOK  is  a  complete  and  authoritative  352-page 
volume — indispensable  to  those  who  need  facts  covering  the 
daily  newspapers  of  the  United  States  and  Canada,  Great 
Britain,  Australasia,  Central  and  Latin  America,  the  countries 
of  continental  Europe,  South  Africa,  and  others,  together  wiA 
their  personnel,  rates,  circulations,  etc.  Within  its  pages  will 
also  be  found  complete  information  concerning  newspaper  rep¬ 
resentatives,  advertising  agencies,  syndicates,  newspaper  ra(Uo 
stations,  legal  rulings — in  fact,  all  information  of  value  to  those 
in  the  newspaper  field  and  allied  interests. 

By  mailing  $7.00  you  will  receive  a  year’s  subscription  to 
EDITOR  &  PUBLISHER  and  a  copy  of  the  1947  edition  of  the 
YEAR  BOOK. 


EDITOR  &  PUBLISHER 


1700  TIMES  TOWER  NEW  YORK  18.  NEW  YORK 


EDITOR  & 


PUBLISHER 
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Taking  Gus 
out  of  Gravure 


Gus,  boss  man  of  the  gravure  presses,  learned 
his  craft  from  Herman,  who  learned  his  in 
Vienna  oder  Munich  circa  1906,  when  they  still 
wiped  oil  the  cylinder  by  hand ! 

Gus  and  Herman  liked  to  keep  gravure  •  ' 

gemutlicfi  and  in  the  lodge.  Anyone  with  the 
gall  to  suggest  improvements  was  squelched. 

No  longer  the  czars  of  gravure,  Gus  and 
Herman  have  been  replaced  by  smart  craftsmen 
with  an  eager  interest  in  new  ideas. 

These  craftsmen  were  delighted  when 
Intaglio  introduced  the  first  successful  method 
of  proving  gravure.  Progressive  proofs  permitted 
advertisers  to  preview,  check,  correct  and  revise 
before  publication  . . .  assured  uniform,  faithful 
color  reproduction ...  in  every  magazine  and  paper, 
whether  the  list  called  for  1,  6,  16  or  66  media. 

Advertisers  had  to  pay  no  fancy  premium  for 
getting  better  reproduction.  On  the  contrary. 

Intaglio  saves  time,  money,  red  tape  and  production 
headaches.  Just  send  a  comprehensive  layout,  with 
original  photos  or  artwork,  type  proofs  and  line 
work  either  as  a  unit  or  in  elements. 

Intaglio  does  the  rest . . .  produces,  ships  proofs 
and  positives  to  all  publications  on  the  advertising 
schedule.  And  if  you  want  better  point 

Jfc of  sale  selling,  contact  the  Commercial 
Department  for  packaging  with  high 
voltage  consumer-appeal. 

Two  modern  plants  in  New  York 
and  Chicago,  stafi'ed  by  250  skilled 
craftsmen,  await  your  orders.  For  better  gravure 
— in  monotone  or  color — have  it  done  by  Intaglio. 


Intaglii 


SERVICE  CORPORATION 


•  AMERICA ’S  FIRST  GRA  VURE  ij  LETTERPRESS  SER  V/CERS 

new  YORK:  ;J0.5  E.  46th  St. 


Ycde  &  Towne 
Puts  Electric 
Iron  on  Market 

Yale  &  Towne  Manufacturing 
Co.,  Stamford,  Conn.,  announced 
this  week  its  entry  into  the 
home  appliance  field  with  the 
launching  of  the  “Tip-Toe”  elec¬ 
tric  iron. 

First  year’s  advertising  ex¬ 
penditures  on  the  product, 
which  features  a  two-piece 
hinged  soleplate,  will  be  $500,- 
000,  according  to  Anthony  B. 
Cassedy,  director  of  appliance 
sales. 

Initial  tests  in  western  Massa¬ 
chusetts  during  February  and 
March  resulted  in  achievement 
of  35%  of  all  electric  iron  sales 
volume  in  the  area,  Mr.  Cas¬ 
sedy  said. 

Nationwide  in  June 

Distribution  is  expected  to  be 
nationwide  by  June,  he  added. 
It  will  proceed  region  by  region 
in  12  geographic  divisions  of 
the  country. 

_As  in  the  test,  the  product 
will  be  introduced  in  each  re¬ 
gion  by  four  1,500-line  news¬ 
paper  ads,  to  be  followed  by  a 
continuing  weekly  schedule  of 
600-line  insertions. 

A  cooperative  advertising  al¬ 
lowance  of  50  cents  per  unit  will 
be  granted  to  distributors.  List 
price  of  the  iron  is  $17.65.  Con¬ 
siderable  point-of-sale  advertis¬ 
ing  will  be  conducted  as  a  pri¬ 
mary  feature  of  the  firm’s 
marketing  plans. 

Other  small  appliances  are  in 
the  planning  state,  it  was  an¬ 
nounced.  All  will  be  manufac¬ 
tured  in  the  company’s  new 
plant  in  Buffalo,  N.  Y. 

Agency  for  the  appliance  divi¬ 
sion  is  L.  E.  McGivena  &  Co., 
New  York.  Yale  &  Towne  has 
set  up  separate  headquarters  for 
appliance  sales  in  the  Empire 
State  Bldg.,  New  York  City. 

Commenting  on  the  new  pro¬ 
gram,  Mr.  Cassedy  said:  “In 
entering  the  home  appliance 
field,  Yale  &  Towne  is  placing 
behind  home  appliances  one  of 
the  most  renowned  names  for 
quality  goods  and  high-grade 
manufacture  in  American  indus¬ 
try.  The  name  Yale  on  the  Tip- 
Toe  iron  should  inspire  the  same 
public  confidence  as  does  the 
name  Yale  on  Yale  locks.” 

■ 

Agency  Notes 

ART  FL'yNN  ASSOCIATES, 

public  relations,  promotion 
and  advertising  firm  specializ¬ 
ing  on  consumer  and  sports  ac¬ 
counts,  has  been  established  at 
15  Central  Park  West,  New  York 
City,  it  is  announced.  Flynn 
has  had  20  years’  experience  in 
both  the  general  and  business 
paper  publishing  fields.  Asso¬ 
ciated  with  him  in  the  new  firm 
are  Jack  Tanzer,  Joan  Crosby, 
Irma  Egan  and  others. 

William  S.  Miller,  president 
of  the  William  S.  Miller  Com¬ 
pany,  public  relations  counsel¬ 
ors,  Youngstown,  O.,  will  be 
manager  of  the  new  Youngs¬ 
town  office  of  Rieser-Ernest  and 
Associates,  headquarters  in  Cin¬ 
cinnati.  Miller  will  continue  as 
president  of  his  own  company 
as  well. 
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Among  Advertising  F oik 


Proctor  Davidson 

Proctor  Elected 

BARRON  R.  PROCTOR  has  been 

elected  treasurer  and  a  mem¬ 
ber  of  the  board  of  Lennen  & 
Mitchell,  Inc.,  New  York.  He 
joined  the  agency  in  1943,  be¬ 
coming  chief  accountant  and 
office  manager  in  1945.  In  Janu¬ 
ary,  1947,  he  was  named  con¬ 
troller.  He  has  supervised  the 
installation  of  new  cost  account¬ 
ing  and  control  systems  at  the 
agency  that  have  won  consider¬ 
able  praise  in  the  agency  field 
and  are  constantly  being  studied 
as  models.  Before  coming  to 
Lennen  &  Mitchell  he  was  with 
the  Oxford  Paper  Co.  of  N.  Y., 
and  the  Shell  Oil  Co.  in  Detroit. 
St.  Louis,  New  Orleans  and 
Cleveland  offices. 

Named  Vicepresident 

JOHN  S.  DAVIDSON  has  been 

appointed  vicepresident  and 
account  executive  of  Campbell- 
Ewald  Company  of  New  York. 
A  former  officer  of  Federal  Ad¬ 
vertising,  New  York,  he  has  also 
served  as  an  executive  of  Ruth- 
rauif  &  Ryan  and  Young  &  Rubi- 
cam.  New  York. 

In  New  Spots 

ROBERT  F.  HAMILTON  has 

joined  Ellington  &  Company, 
Inc.,  New  York,  as  media  di¬ 
rector.  He  was 
formerly  media 
director  for 
Geyer,  Cornell 
&  Newell,  space 
buyer  for  War¬ 
wick  &  Legler, 
and  A.  Asch, 

Inc.,  and  assist¬ 
ant  space  buyer 
for  Young  & 

Rubicam. 

Charles  H. 

Gehnrich,  for¬ 
merly  with  Hamilton 
Berm  ingham, 

Castleman  &  Pierce,  and  Hicks 
&  Grelst,  has  been  appointed 
associate  account  executive  of 
Puller  &  Smith  &  Ross,  New 
York. 

John  F.  Cameron  has  joined 
Lennen  &  Mitchell,  New  York, 
as  a  copy  writer.  Previously 
he  was  with  Duane  Jones  Co., 
New  York,  and  Federal  Adver¬ 
tising  Agency. 

Three  new  staff  members  at 
Christiansen  Advertising  Agen¬ 
cy,  Chicago  are:  M.  G.  Wright, 
former  copy  chief  at  Guenther, 
Bradford  &  Co.,  Chicago;  A.  R. 
Roberts,  formerly  with  Jim 
Duffy  Company  and  Allen  & 
Reynolds,  and  Allen  H.  Em¬ 
bury,  formerly  assistant  to  the 


manager.  Radio  Station  WJOL, 
Joliet,  111. 

Anthony  Calanese,  member 
of  the  production  department  of 
Buchanan  &  Co.,  New  York,  for 
eight  years,  has  been  appointed 
production  manager  of  the 
agency. 

George  T.  Emerson,  formerly 
with  N.  W.  Ayer  &  Son,  Inc., 
Detroit,  will  join  Station  KRUX- 
Radio  Arizona,  in  Phoenix,  in 
an  executive  capacity,  April  15. 
Prior  to  his  Ayer  affiliation  he 
was  a  vicepresident  of  Ruth- 
rauff  &  Ryan. 

Robert  H.  Sill  has  been 
named  media  director  of  Alfred 
J.  Silberstein,  Bert  Goldsmith, 
Inc.,  New  York. 

John  E.  Feeney,  formerly  sales 
director  of  the  Soya  Corporation 
of  America,  has  joined  the  mer¬ 
chandising  department  of  Honig- 
Cooper  Company.  He  will  serv¬ 
ice  the  Guild  Wine  account  out 
of  New  York  City,  coordinating 
Guild’s  merchandising  and  ad¬ 
vertising  activities  in  the  East¬ 
ern  states. 

Jim  Christopher,  formerly 
creative  account  executive  at 
Foote,  Cone  &  Belding,  Los  An¬ 
geles,  has  joined  the  staff  of 
Brisacher,  Van  Norden  and  staff, 
Los  Angeles.  He  will  assist  in 
handling  the  commercial  and 
motion  picture  accounts  of  the 
agency. 

Marian  Robson,  formerly  with 
Ballou  and  Wright  Co.,  Port¬ 
land,  Ore.,  will  join  Randolph 
Kuhn  Advertising,  that  city,  as 
of  April  21. 


F.  S.  CONVERTER 


Paul  Carey,  formerly  with 
Walter  Weir,  New  York,  be^ 
comes  a  member  of  the  copy 
department  of  Federal  Adver 
tising  Agency,  New  York. 

Malcolm  D.  Reybold, 
formerly  with  Foote,  Cone  i 
Belding,  New  York,  joins  the 
account  executive  group  of 
Compton  Advertising,  New 
York. 

Robert  E.  McKean,  who  has 
specialized  in  advertising  pro^ 
duction  for  20  years,  has  joined 
Walter  Weir,  Inc.,  New  York,  as 
production  manager.  He  served 
as  production  manager  of  Sher 
man  K.  Ellis  for  many  years 
Mrs.  Melina  Palmer  has  just 
joined  Walter  Weir  as  copy 
writer. 

Company  Changes 

CHESTER  T.  BIRCH  has  been 

appointed  vicepresident  in 
charge  of  advertising  of  the 
Andrew  Jergens  Co.,  Cincinnati, 
He  will  direct  advertising  on 
all  Jergens  and  Woodbury  prod 
ucts.  Formerly  vicepresident  of 
Robert  W.  Orr  &  Associates. 
New  "York,  he  will  move  to  Cin 
cinnati  shortly. 

Guy  Berghoff,  director  of 
public  relations  for  Pittsburgh 
Plate  Glass  Co.,  will  assume  di 
rection  of  all  the  company’s  ad¬ 
vertising  activities.  Berghoff 
joined  the  firm  in  1934  as  assis 
tant  manager  of  glass  advertis 
ing  and  promotion  and  served 
in  that  capacity  for  10  yean 
prior  to  his  appointment  as  di 
rector  of  public  relations. 


Press  Wireless — Pioneer  in  re¬ 
search,  development  and  manu¬ 
facture  of  frequency  shift  sys¬ 
tems,  it  has  been  responsible  for 
many  of  the  major  radio  com¬ 
munications  improvements  in 
the  last  10  years.  Constant  use 
and  development  of  new  equip¬ 
ment  assures  you  of  maximum 
accuracy,  spe^  and  low  cost 
when  your  messages  are  sent 
Via  Prewil! 


When  you  want  your  messages  to  have  the 

personal  attention  only  a  trained  newspaper 

organization  can  give  . . .  SEND  VIA  PREWI. 

THS  WORIV'S  OMir  eOMMUMieATIOMS 
CARttien  speeiFicAUf  oesiQim 
TO  senve-THe  prsss. 

PRESS  WIRELESS,  inc. 

Executive  and  Sales  Office,  1475  BROADWAY,  NEW  YORK  II 


Hnrs  Amothsk  Roasom  Wm 
Mews  Men  Use  Pness  Wneiess 
fxcii/siveiv!! 


EDITOR  A  PUBLISHER  for  April  12. 


Mr.  BrummelVs 


complaining  that  all  the  passengers 


••PRAY  CALM  YOURSOf,  Mr.  Beau  Brummell !  In  your  day  you 
were  one  of  the  privileged  few  who  had  their  pick  of  every¬ 
thing  choicest  in  England.  Here,  we  still  give  you  our  British 
best  .  .  .  and  personal  attention  in  the  old  tradition.  But 
BOAC’s  service  is  the  same  for  every  passenger.” 


service 


Twenty-seven  years 
^  flying  experience. 

A  hundred  and  fifty-five 
»  million  air  miles  flown. 

Nine  years’  experience 
5  over  the  North  Atlantic. 


‘TM  A  ‘STEWARD',  if  you’d  be  so  kind.  Sir . . .  and  noi  a  ‘Speedbird 
postilion’!  On  the  journeys  we  do,  you  wouldn’t  get  far  in  a 
coach-and-six.  Look  how  the  seventy  thousand  miles  of 
Speedbird  Routes  reach  ‘over  the  Atlantic  and  across  the 
World’,  connecting  up  five  continents.” 


AN  ARMY  CAPTAIN,  weren’t  you.  Sir,  when  you  set  old  Eng¬ 
land’s  fashion?  Our  Speedbird  Captains  set  a  fashion,  too, 
— for  absolute  reliability.  Fifty-two  of  them  are  now  ‘mil¬ 
lionaires  of  mileage’.  How  rich  is  that?  Rich  as  can  be  in 
experience.  Sir,  after  each  flying  a  million  miles  or  more.” 


See  BATH,  fashionable  out-of-town  resort  of 
Londoners  at  the  time  when  Beau  Brummell  held 
social  sway.  Onyour  Speedbird  trip  to  Britain, don't 
miss  this  historic  city — with  its  fine  examples  of 
Regency  architecture  and  its  famous  Roman  Baths. 

NIW  TORK-LONDON  IN  17  HOURS 
FLIGHTS  via  SHANNON  avwy  WED.,  FRI.,  SUN.  FLIGHTS 
via  GLASGOW  (Pmtwick)  .vary  TUES.  $335.00  On#  Way 
$5S6.70  Round  Trip,  p/u»  lj%  Fmdmrol  Tax. 

YOUR  LOCAL  TRAVIL  AOINT  IS  OUR  LOCAL  OrPICE 
Infc.  motion  and  rotorvofiont  alto  ot  most  olHino  officot, 
or  of  BOACy  420  Moditon  Avonuo,  Now  York  17,  N.  Y. 


OVER  THE  ATI  ANTIC...  AND  ACROSS  THE  WORID 


SPEEDBIRD  SERVICE 


BRITISH  OVERSEAS  AIRWAYS  CORPORATION 


NEA  Convention  at  Foit  Worth: 

Small  Dailies  Report 
Printer  Problem  Acute 


FT.  WORTH,  Tex. — Major  prob¬ 
lems  of  non-metropolitan 
dailies  are  identical  with  those 
of  weeklies,  Clifford  Kaynor, 
publisher  of  the  Ellensburg 
(Wash.)  Daily  Record,  advised 
the  National  Editorial  Associa¬ 
tion  convention  here  April  10. 

As  chairman  of  the  NEA’s 
daily  newspaper  committee, 
Kaynor  queried  at  least  one 
daily  publisher  member  in 
each  of  37  states — more  than 
400  dailies  are  affiliated  with 
NEA — in  putting  together  a  com¬ 
posite  picture.  He  reported  some 
of  the  replies  as  follows: 

Justus  Craemer,  past  president 
of  NEA,  now  president  of  Cali¬ 
fornia  Press  Association: 

"In  our  state  association  there 
seems  to  be  a  common  bond 
between  the  problems  of  the 
small  daily  and  the  weekly  in 
every  field. 

“About  the  only  place  that  the 
daily’s  problems  are  different  in 
the  small  field  from  that  of  the 
weekly,  is  when  it  comes  to 
legislation,  affecting  carrier 
boys.  Even  the  semi-weeklies 
have  that  common  problem.” 

Should  Charge  More 

R.  G.  Swaim,  Bluffton  (Ind.) 
News  Banner: 

"Keep  impressing  dailies  to 
charge  more  for  their  product- 
carrier  and  mail  subscriptions — 
rather  than  to  go  back  to  the 
strain  of  advertising  sales  alone. 
We  get  a  flat  rate  of  $10  a  year, 
and  for  a  couple  of  years  have 
been  getting  25  cents  a  week  for 
carrier  delivery.  We  anticipate 
going  to  30  cents  in  the  near 
future.” 

Don  C.  Matchan.  Valley  City 
(N.  D. )  TimesRecord: 

"I  would  like  to  see  the  organ¬ 
ization  conduct  a  survey  to  de¬ 
termine  the  average  age  of  com¬ 
positors  and  make-up  men- 
printers.  Illness  has  practically 
stymied  that  part  of  our  shop  in 
the  last  three  months  and  I  have 
never  before  had  such  difficulty 
in  making  replacements.  It  looks 
to  me  after  checking  with  trade 
schools,  that  young  fellows  are 
going  in  as  operators.  I  fear  the 
next  10  years  will  bring  us  to  a 
belated  realization  that  printers 
are  precious  as  we  do  not  real 
ize  now, 

"If  it  were  determined  that  the 
average  age  were  high  (I  be¬ 
lieve  it  would  be  60  in  the  daily 
shops  in  our  state)  and  if  a 
check  of  the  trade  schools  in  rep¬ 
resentative  parts  of  the  country 
revealed  a  tendency  for  young 
men  to  take  up  machine  instead 
of  floor  work,  then  perhaps 
something  could  be  worked  out 
by  the  publishers  to  encourage 
young  men  to  study  printing: 
perhaps  to  send  them  to  school." 

Roy  Brown,  San  Rafael 
(Calih)  Daily  Independent: 

“There  is  one  trend  that  I 
believe  NEA  as  a  whole  should 
become  cognizant.  We  who  pub¬ 
lish  dailies  are  fully  aware  of  it. 
and  it  will  soon  pass  on  to  the 


weeklies.  I  am  referring  to  the 
rapid  inroads  being  made  by 
labor  groups  into  the  publishing 
business.  Labor  has  certain 
rights  which  we  should  fight  for, 
but  on  the  other  hand  our  free 
press  is  rapidly  being  destroyed 
by  unwise  labor  leadership 
through  the  Guild  and  its  affili¬ 
ated  unions.” 

Newsprint  Mills  Urged 

Bernard  Mainwaring,  Nampa 
(Ida.)  Free  Press: 

“First:  The  newsprint  short¬ 
age,  which  can  be  probably  re¬ 
lieved  only  by  new  plants.  Sec¬ 
retary  Krug  has  a  plan  for  a  gov¬ 
ernment  financed  plant  in  Alaska 
that  would  go  quite  a  way  to  re¬ 
lieve  the  shortage.  Or  maybe 
the  newspapers  themselves  will 
have  to  finance  a  new  plant  or 
two.  It  probably  is  vain  to  ex¬ 
pect  the  industry  itself  to  try  to 
relieve  a  situation  that  works  to 
the  advantage  of  the  manufac¬ 
turers.  The  smaller  papers  are 
getting  the  worst  of  the  print 
deal,  as  more  of  the  bigger  ones 
buy  and  tie  up  the  output  of 
mills. 

“Second:  Schools  for  printers 
either  at  state  institutions  or  as 
commercial  enterprises  financed 
by  tuition.  There  is  a  crying 
need  for  more  skilled  men.  espe¬ 
cially  among  the  smaller  papers. 

‘“niird:  Get  an  investigation 
of  the  prices  charged  by  some 
of  the  machinery  manufactur¬ 
ers:  the  press  builders  particu¬ 
larly.  I  would  not  go  at  this  in 
a  mean  way.  A  fair  investiga¬ 
tion  by  a  Congressional  commit¬ 
tee  might  vindicate  them.  If 
it  did  the  publishers  would  feel 
better  about  it.” 

Printer  Problem  Stressed 

Kaynor  concluded:  “I  feel  the 
importance  of  training  printers 
and  operators  cannot  be  too 
greatly  stressed.  I  believe  the 
average  age  of  members  of  the 
International  Typographical  Un¬ 
ion  is  between  49  and  50  and 
during  the  war  years  no  appren¬ 
tices  were  trained.  I  believe  the 
national  organization  should  en¬ 
deavor  to  see  that  more  appren¬ 
tices  are  trained.  We  are  losing 
far  more  printers  through  death 
and  old  age  retirement  than  we 
are  making  in  our  own  shop 
training. 

“Second  class  postage  rates  are 
of  vital  importance  to  the  dailies 
in  the  non-metropolitan  field.  We 
must  all  appreciate  the  fine  work 
on  that  line  done  by  William 
Daley  and  Ed  Anderson. 

“The  non-metropolitan  dailies 
are  vitally  interested  in  selling 
that  market  to  national  advertis¬ 
ers,  as  well  as  are  the  weeklies. 
True,  we  have  been  at  the  job 
longer  than  the  weeklies,  be¬ 
cause  we  have  had  special  rep¬ 
resentation  longer  but  our  job 
can  by  no  means  be  called  done. 

“Both  dailies  and  weeklies  are 
vitally  interested  in  legal  rates 
and  when  they  work  together  as 
we  did  before  the  Washington 


legislature  this  year  we  gener¬ 
ally  have  fairly  good  results. 
County  and  municipal  top  rates 
were  raised  this  year  from  $1 
for  the  old  nonpareil  square  to 
$2  per  hundred  words  for  first 
insertion  and  from  50c  for  a 
nonpareil  square  subsequent  in¬ 
sertion  to  $1.50  per  hundred 
words.  Other  legal  rate  tops 
were  raised  from  $1.50  to  $2.00 
per  hundred  words,  for  the  first 
insertion  and  from  80c  to  $1.50 
for  subsequent  insertion. 

“Weeklies  too,  should  take  a 
greater  interest  in  the  activities 
of  the  longhaired  men  and 
women  in  various  governmental 
bureaus,  in  trying  to  make  it 
impossible  to  employ  boys  under 
16  and  girls  under  18  as  carriers 
or  on  any  job  in  a  newspaper 
plant.” 


Evening  Bulletin#  100# 
Salutes  Philadelphia 

continued  from  page  14 


of  the  paper  from  two  cents  to 
one  cent  and  installed  modern 
machinery.  It  is  now  recalled 
that  Lord  Northcliffe,  famous 
British  newspaper  publisher,  up¬ 
on  one  of  his  journeys  to  Amer¬ 
ica,  said:  “The  most  up-to-date 
newspaper  plant  I  have  seen 
in  America  was  that  of  the 
Philadelphia  Evening  Bulletin." 
That  was  in  1908. 

24-Page  Roto  Supplement 

To  further  commemorate  the 
“first  100  years,”  the  Bulletin  is 
publishing  this  coming  week¬ 
end,  with  its  2-month  old  new 
Sunday  Bulletin  a  24-page  roto¬ 
gravure  anniversary  supplement 
in  tabloid  format  which  will  be 
replete  with  information  and 
pictorial  material  pertinent  to 
the  occasion. 

Department  stores  are  co¬ 
operating  in  honoring  the  Bul¬ 
letin  on  its  centennial.  Gimbel 
Brothers  have  set  aside  13  full 
windows  oh  the  Market  street 
front  of  their  store  at  Ninth  and 
Market  to  salute  the  newspaper. 
Displays  feature  reproductions 
of  front  pages  that  chronicled 
startling  big  world  news  events, 
such  as  advents  of  the  two  world 
wars,  sinking  of  the  Titanic  and 
Lusitania  and  other  outstanding 
days  of  history.  Other  stores 
are  carrying  felicitations  in  their 
display  copy. 

Radio  stations,  other  than  the 
Bulletin-owned  WPEN  and 
WCAU  which  it  has  negotiated 
to  buy,  are  joining  in  the  cele¬ 
bration  with  special  programs. 

The  Bulletin’s  own  family 
birthday  party  at  Convention 
Hall  will  present  special  fea¬ 
tures.  General  Manager  Richard 
W.  Slocum  is  to  preside  at  pre¬ 
sentation  ceremonies  at  which 
service  pins,  varying  from  5  to 
50  years  of  continuous  service, 
are  to  be  bestowed  upon  em¬ 
ployes.  The  Bulletin  has  four 
employes  who  have  been  with  it 
continuously  for  fifty  or  more 
years. 

Friends  of  Bulletin  employes 
have  been  invited  to  fill  the  im¬ 
mense  galleries  of  Convention 
Hall.  They  will  witness  the  spe¬ 
cial  entertainment  program 
headed  by  Milton  Berle  that  is 
to  follow  the  dinner,  then  join  in 
dancing  to  the  tunes  of  a  36- 
piece  name  band  orchestra. 


Dan  McMahon, 
Chi.  Tribune 
Adman,  Dies 

Chicago — Daniel  F.  McMahon 
61,  retail  advertising  manage 
of  the  Chicago  Tribune  died 
here  April  4  after  a  three-diy 
illness.  He  had  suffered  a  cere 
bral  hemorrhage. 

A  member  of  the  Tribune  sti<! 
since  1908,  Dan  McMahon  wu 
one  of  the  best  known  newspi 
per  advertising  men  in  the  coun¬ 
try.  I 

McMahon  believed  in  selling  I 
advertising  from  the  customer’i  ’ 
viewpoint.  Advertising  was  no 
good,  he  said,  unless  the  neve 
paper  made  it  pay  for  the  M- 
vertiser  who  bought  it.  He  i 
made  advertising  rules  as  he 
went  along,  pioneering  in  the 
field  of  market  research  and 
merchandising. 

One  of  McMahon's  greateet 
thrills  was  in  training  men.  Tlut 
he  wa.s  successful  is  evidenced 
by  the  fact  that  his  “pupils”  hold 
top  jobs  in  the  Tribune  adver- 
tisinp  department  and  through¬ 
out  the  country. 

Typical  of  his  many  succesi 
ful  exploits  in  advertising  wu 
the  time  when  he  was  manager  I 
of  the  western  division  of  tte  j 
Tribune’s  national  advertising  ■ 
department.  He  was  working  ; 
with  characteristic  energy  to  is-  ; 
sure  the  success  of  a  13-page  ad  ; 
vertising  campaign  on  a  new  | 
roofing  material  he  had  secured 
for  the  Tribune. 

Accompanied  by  representa¬ 
tives  of  the  advertiser  and  the  > 
Tribune  merchandising  service  i 
department.  McMahon  called  ' 
on  a  roofing  material  dealer  in  i 
small  northern  Illinois  town,  j 
The  dealer  wasn’t  interested  in 
the  new  product.  McMahon  } 
gathered  his  crew  and  went  ' 
through  the  town  selling  roofing. 
They  sold  two  carloads  and  re 
turned  to  the  dealer.  “Now," 
said  McMahon,  “do  you  want  the 
agency,  or  shall  we  look  up  a 
new  dealer?” 

■ 

Gedimon  to  Address 
Brand  Names  Clinic 

Clinics  for  media  and  public 
relations  executives  are  on 
schedule  as  part  of  the  “Brand 
Names  Day”  meeting  at  the 
Waldorf-Astoria,  New  York  City, 
April  18,  sponsored  by  Brand 
Names  Foundation. 

H.  J.  Gediman,  New  York  re 
gional  manager  of  Hearst  Adver 
tising  Service,  will  talk  on  what 
media  can  do  to  interpret  the 
brand  names  story  to  the  public 
Other  media  speakers  will  be 
Frank  Coutant,  Fact  Finden 
Associates,  Inc.:  George  W.  Wal 
lace.  National  Broadcasting  Co.- 
and  Edmund  J.  Frazer,  Nations 
Transitads.  W.  H.  Mullen,  Pen 
odical  Publishers  Association,  is| 
chairman.  . 

Under  the  chairmanship  of 
George  S.  McMillan,  Bristol 
Myers  Co.,  the  public  relation.' 
clinic  will  be  addressed  by  Pau- 
S.  Ellison,  Sylvania  Electric, 
Products:  Donald  D.  McMahon  i 
plant-city  relations  counselwrl 
Chicago:  and  George  W.  Fotuj 
Remington-Rand,  Inc. 


How  to  make  a  muscle 


Our  young  friend  has  growing 
pains.  He  yearns  to  bulge  a  bicep. 
Although  he  doesn't  know  it,  he's 
quite  a  man  for  his  age  —  holds  his 
own  on  the  playground  and  in  the 
classroom.  And  at  the  dinn*>r  table. 

In  wealth  of  food  resources,  this 
is  a  fortunate  country. 

But  using  those  resources— mak¬ 
ing  the  most  of  them  — is  where 
America  shows  up  best,  ^e  have 
good  foods  because  we've  learned 
more  about  how  to  grow  and  proc¬ 
ess,  pack,  ship  and  store  them. 

Another  reason  this  is  the  best 
nourished  nation  is  because  we've 
taken  foods  apart,  isolated  their 
vital  elements  and  applied  this 


knowledge  to  feeding  babies,  grow¬ 
ing  children,  mothers,  workers 
everywhere. 

National  Dairy  has  had  a  large 
share  in  the  progress  of  this  country 
in  foods,  particularly  in  dairy 
products  like  milk,  cheese,  butter 
and  ice  cream.  Some  of  the  foods 
you’ll  eat  today  will  bear  the 
National  Dairy  labels  shown  on  this 
page. 

Many  of  the  new  foods  you'll  eat 
tomorrow  will  bear  these  labels, 
too.  There  is  much  progress* still 
to  he  made  in  feeding  America's 
millions.  And  National  Dairy  lab¬ 
oratories  are  dedicated  to  this 
endlessly  important  job. 


Dedicated  to  the  wider  use  and 
better  understanding  of  dairy  prod¬ 
ucts  as  human  food  ...  as  a  base  for 
the  development  of  new  products 
and  materials  ...  as  a  source  of 
health  and  enduring  progress  on  the 
farms  and  in  the  totvns  and  cities 
of  America. 


NATIONAL  DAIRY 


PRODUCTS  CORPORATION  ( 


AND  AFFILIATED  COMPANIES 
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Alaska  Paper 
Devotes  Edition 
To  Statehood 

Ketchikan,  Alaska  —  The 
Alaska  Statehood  Edition,  just 
published  by  the  Ketchikan 
Alaska  Chronicle,  is  devoted  to 
statehood  for  Alaska  and  devel¬ 
opment  of  the  New  Northwest, 
including  the  Yukon  Territory, 
Northwest  Territories,  British 
Columbia  and  Alberta. 

Its  88  pages,  including  3-color 
drawings  of  the  new  49-star 
American  flag  make  it  the  most 
spectacular  and  largest  newspa¬ 
per  ever  published  in  Alaska. 

“The  edition  is  designed  to 
tell  Congress  and  America  the 
story  which  we  have  no  Senators 
or  Representatives  to  tell  for 
us,”  said  Associate  Editor  Ralph 
Browne. 

Circulation  for  the  edition  is 
21,500.  Copies  are  being  mailed 
to  all  Senators,  Representatives, 
Governors  of  48  states,  the  edi¬ 
tor  of  every  daily  newspaper  in 
the  U.  S.,  libraries,  chambers  of 
commerce  and  similar  agencies 
and  individuals  in  Canada. 

The  edition  was  produced 
wholly  in  Ketchikan.  With  the 
exception  of  a  few  engravings 
all  cuts  were  made  in  the  Chron 
icle  plant. 

■ 

Sunday  Sales  Gain 
Despite  Price  Boost 

After  three  months  of  a  daily 
and  Sunday  price  increase,  the 
Neto  York  Herald  Tribune  re¬ 
ports  the  highest  all-time  six- 
month  average  Sunday  circula¬ 
tion,  729,363,  but  a  weekday 
six-month  average  below  the 
previous  six  -  month  weekday 
ABC  figure. 

The  Herald  Tribune  increased 
Its  rates  daily  from  three  to  five 
wnts  Dec.  30  and  Sunday  from 
*  cents  Jan.  5,  midway 

of  the  six-months  circulation 
period. 

A  factor  in  the  Herald  Trib 
unes  retention  of  circulation 
was  Its  alhmedia  promotion 
campaign  which  throughout  the 
last  half-year  period  has  pointed 
up  the  newspaper's  features  and 
urged,  “You’re  missing  plenty 
K  you  don't  read  the  Herald 
Tribune.” 

The  newspaper  reported  this 
week  the  highest  weekday  ABC 
March  circulation  statement  in 
Its  history,  except  for  1938.  The 
six-months  Monday-Friday  aver¬ 
age  net  paid  circulation  for  the 
period  ending  March  31,  1947,  is 
352,154  as  against  358,813  for 
the  previous  six  months.  The 
previous  six  -  months  Sunday 
ABC  average  was  708,754,  an 
average  gain  of  20,609  for  the 
last  half  year  of  Sundays. 

■ 

Bright  Boy 

Jersey  City.  N.  J.— When 
Leonard  Kelly’s  school  hours 
were  changed,  he  headed  off 
complaints  from  Jersey  Journal 
subscribers  on  his  route  by  past¬ 
ing  labels  on  each  paper  ex¬ 
plaining  why  delivery  would  be 
later  than  usual.  He  also  made 
a  page  one  story  in  the  Journal, 
under  the  heading:  “Boy  Thinks 
While  He  Works.” 


50  Years'  Resolutions 
Behind  UN  Talks 

continued  from  page  13 


But  the  conferences  of  the 
semi-official  or  unofficial  pro¬ 
fessional  organizations  accom¬ 
plished  little  more  on  a  world¬ 
wide  scale. 

Journalists'  Groups  Active 

A  number  of  international  as¬ 
sociations  of  journalists  func¬ 
tioned  between  the  two  wars, 
but  the  work  of  the  Press  Con¬ 
gress  of  the  World  and  the 
Federation  Internationale  des 
Journalistes  (FID)  deserves  spe¬ 
cial  attention. 

The  Press  Congress  of  the 
World  was  organized  as  an  off¬ 
shoot  of  the  Pan  American,  Pa¬ 
cific  and  International  Exposi¬ 
tion  in  San  Francisco  in  1915. 
Resolutions  concerning  free  ac¬ 
cess  to  news,  improvement  of 
communications.  etc.,  were 
adopted.  Standing  committees 
were  appointed  to  deal  with  ( a ) 
freedom  of  the  press,  (b)  news 
communication,  (c)  interna¬ 
tional  exchange  of  journalists, 
(d)  journalistic  education,  (e) 
ethics  of  journalism  and  stand¬ 
ards  of  practice,  and  (f)  promo¬ 
tion  of  the  welfare  of  journal¬ 
ists. 

The  resolutions  and  commit¬ 
tees  were  expanded  and  supple¬ 
mented  through  the  years,  and 
in  1926  Dr.  Karl  Luthie  of  the 
Guttenberg  Museum,  Geneva, 
presented  a  plan  for  the  estab¬ 
lishment  of  12  Central  Press 
Bureaus  over  the  world  to  col¬ 
lect  and  register  the  press  for 
study  and  analysis  and  to  pre¬ 
pare  a  history  of  the  develop¬ 
ment  of  the  world  press.  His 
scheme  died  painlessly  in  the 
deliberations  of  the  Executive 
Committee. 

The  FIJ  was  set  up  in  Paris 
in  1927  and  conducted  regular 
congresses  in  European  capitals 
until  the  outbreak  of  the  Second 
World  War.  Preoccupied  with 
working  conditions  for  journal¬ 
ists,  this  organization  issued  an 
international  identity  card  to 
more  than  10,000  newspapermen. 

Alorm  at  Trend  in  Germany 

Its  interest  in  the  profession 
was  indicated  in  a  basic  article 
of  faith  that  assumed  the  FIJ's 
responsibility  to  defend  freedom 
of  the  press  in  all  countries. 

In  1933  it  expressed  alarm  at 
the  growing  tendency  in  Ger¬ 
many  toward  the  policing  of 
newspapers  by  the  state,  replac¬ 
ing  journalists  by  state  func¬ 
tionaries,  expulsion  of  journal¬ 
ists  for  political  non-conformity 
and  discrimination  against  non- 
Aryan  journalists. 

Although  its  attention  had 
been  drawn  as  early  as  1928  to 
a  number  of  international  inci¬ 
dents  which  had  been  precipi¬ 
tated  by  the  publication  of  dubi¬ 
ously  authentic  news,  it  was  not 
until  June,  1939,  that  it  adopted 
a  professional  code  of  honor. 

Court  oi  Honor  Established 

During  the  same  year,  the 
FIJ  drafted  the  procedures  for 
an  International  Court  of  Honor 
for  Journalists  to  “judge  press 
crimes  which  did  not  come 


within  the  jurisdiction  of  ordi¬ 
nary  courts.”  The  court  was 
eventually  established  and  prom¬ 
inent  press  jurists  were  ap¬ 
pointed,  but  it  never  functioned. 

The  work  of  the  FIJ  was  car¬ 
ried  on  during  the  war  in  Lon¬ 
don  by  the  International  Federa¬ 
tion  of  Journalists  of  Allied  or 
Free  Countries.  After  the  war, 
it  was  dissolved  into  the  Inter¬ 
national  Organization  of  Jour¬ 
nalists  which  was  formed  in 
June,  1946,  in  Copenhagen. 

While  the  dozens  of  interna¬ 
tional  news  parleys  during  the 
last  half-century  have  produced 
for  the  press  of  the  whole  world 
only  a  non-functioning  journal¬ 
ists'  tribunal  and  a  doubtful 
alleviation  of  cable  censorship, 
several  regional  gains  can  be 
chalked  up  as  by-products. 

At  the  World  Press  Congress 
in  Lisbon  in  1928  for  example, 
a  French-British  convention  was 
signed  which  eased  the  tele¬ 
graphic  tax  on  press  messages 
between  the  two  countries.  In 
1926,  the  secretary  of  the  Press 
Congress  of  the  World  was  able 
to  report  that  the  U.S.  Congress 
had  been  induced  to  extend  the 
use  of  Navy  radio  facilities  for 
press  purposes,  with  the  result 
that  newspapers  in  Hawaii,  the 
Philippines  and  the  Far  East 
were  receiving  news  at  a  fair 
rate  and  that  dispatches  from 
that  area  were  being  more  ef¬ 
fectively  distributed  to  the  rest 
of  the  world. 

In  addition,  the  secretary  as¬ 
serted  that  the  Press  Congress 
had  secured  the  release  of  sev¬ 
eral  journalists  who  had  been 
imprisoned  by  disapproving  gov¬ 
ernments. 

Some  Regional  Advances 

Some  advances  were  also  won 
in  a  series  of  more  than  30  re¬ 
gional  press  conferences  in  Latin 
America.  Europe  and  the  British 
Empire.  The  Empire  Press  Union 
succeeded  in  obtaining  a  penny- 
a-word  cable  rate  for  all  mem¬ 
ber  newspapers.  The  Federation 
Internationale  des  Directeurs  et 
Editeurs  de  Journaux  drew  up 
a  simple  charter  in  which  na¬ 
tional  organizations  of  newspa¬ 
per  directors  and  editors  in 
Holland.  Poland  and  Switzer¬ 
land  agreed  to  the  immediate 
correction  of  false  news.  It  was, 
surprisingly  enough,  invoked 
several  times  and  applied  with¬ 
out  opposition. 

Participants  in  the  Inter- 
American  Conference  for  the 
Maintenance  of  Peace,  Buenos 
Aires  1936,  signed  an  agreement 
to  assist  the  interchange  of  gov¬ 
ernment  and  official  publica¬ 
tions. 

At  a  conference  in  1930  the 
Honduras  press  approved  a  reso¬ 
lution  promising  to  “bear  in 
mind  its  obligation  to  contribute 
to  the  good  understanding  be¬ 
tween  the  peoples,  culture, 
peace  and  common  well-being 
.  .  .  when  dealing  with  matters 
of  an  international  character.” 
The  secretary  of  the  Press  Asso¬ 
ciation  of  Honduras  reported 
that  this  convention  had  a  salu¬ 
tary  effect  in  the  relations  be¬ 
tween  Honduras  and  Guatemala 
during  a  frontier  dispute. 

The  foregoing  results,  while 
they  show  limited  progress,  pale 
when  they  are  compared  with 
the  noble  aspirations  of  these 
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meetings  as  they  are  refl«tie,j, 
in  an  endless  stream  of  r«iob.^ 
tions  about  press  freedom, « 
sponsibility  and  the  appirtg 
desire  of  all  to  utilize  the  pm 
as  a  positive  force  against  vu 
Like  the  larger  world  cooftt 
ences,  the  regional  parleys  fiiie, 
in  their  most  important  jot. 

How  far  such  groups  can* 
generate  into  a  purely  iod 
viewpoint  to  the  detriment  t 
the  world  in  general  was  ckir!' 
indicated  in  a  conference  (rftt, 
Latin  Press  in  Havana  in  Us 

One  of  the  resolutions  pn 
sented  there  called  on  the  prs 
of  the  world,  and  especially  thj 
of  the  Latin  countries,  “to  nuit 
tain  a  continuous  and  systemit: 
campaign  against  the  occupatic: 
of  Haiti  and  Nicaragua  by  tt 
military  and  naval  forces  oftt 
United  States.”  Another  urge 
participating  nations  to  “nau 
tain  unilaterally  that  prindpi 
of  international  law  which  k 
bids  one  nation  to  interfere  t 
the  affairs  of  another.” 

History  reveals  that  ideola 
ical,  a.i  well  as  practical,  const 
eraticns  moved  men  in  the 
early  efforts.  History  shows,  tot 
that  journalists  have  long  reeof 
nized  that  the  chief  enemies  c 
press  freedom  are  censoiA 
and  propaganda,  that  the  chit 
problem  is  reconciling  freedo: 
and  responsibility. 

But  at  no  time  has  either  cc 
sorship  or  propaganda  bet 
eliminated  on  an  internationt 
scale;  at  no  time  has  the  wor 
press  either  accepted  respons 
bility  or  enjoyed  freedom,  j 

(Editor’s  Note:  In  the  nt; 
article,  Mr.  Reed  will  rede- 
the  background  for  UN  disct^ 
sions  on  the  main  issue;  Reciri 
ciling  freedom  and  respomj 
bility.)  I 

35  Countries  to  Get  I 
Steamship  Line's  Ads  ^ 

Lykes  Bros.  Steamship  Cc! 
Inc.  will  inaugurate  this  mon;i 
an  international  advertising  pni 
gram  in  35  countries  featuiiri 
the  U.  S.  Gulf  ports,  the  hoit, 
ports  of  Lykes  Lines.  j 

Solon’  B.  Turman,  executiv’ 
vicepresident,  said  the  Lyke 
message  would  be  carried  in  4 
publications  in  the  Unite 
States,  including  national  m^: 
zines  and  all  of  the  prindpi 
daily  newspapers  and  marite 
publications  in  New  Orleai 
Houston,  Galveston,  Lak 
Charles,  Memphis,  St.  Loui 
Kansas  City,  Dallas,  Mobil' 
Tampa,  New  York  and  Chic^ 

'The  campaign  in  magaziK 
and  newspapers  will  be  bade 
up  b.v  a  direct  mail  advertise 
program. 

■ 

Ex-Govenor  Sues 
Newark  Star-Ledger 

Newark,  N.  J. — Former  Gc 
ernor  Walter  E.  Edge  last  wet 
filed  a  $500,000  libel  suit  in  t 
state  Supreme  Court  agaii 
the  Newark  Morning  Ledger  C; 
Philip  Hochstein,  managing  « 
tor,  and  Samuel  I.  Newhou: 
publisher. 

The  suit  cites  as  “false,  c, 
famatory  and  libellous”  21  ei| 
torials  and  articles  conceWl 
Edge  which  were  publish^  ■ 
the  Newark  Star-Ledger  bet^ 
Jan.  1,  1946  and  March  7,  UW 
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The  CLUB-CINEMA  Car,  fully  engineered  in  1911,  combines 
a  36-seat  movie  theatre,  dancing  facilities,  and  cocktail 
lounge  in  a  single  car.  This  idea  inspired  many  of  the  en¬ 
tertainment  features  now  widelv  discussed  for  rail  travel. 


WTENT  applied  FOR 


In  1915,  Pullman-Standard’s  dramatic  exhibit — 
"Tom<»rrow’s  Trains  Today” — gave  the  railroads  the 
first  preview  of  the  passenger  cars  of  the  future.  It  s«‘i 
the  style  for  the  luxury  trains  now  building. 

Kxperience-tested  research,  plus  the  industrv’s 
greatest  production  resources,  have  kept  Pullman- 
Standard  first  in  giving  the  railroads  the  most 
advanced  types  of  passenger  cars. 

The  highest  ideals  of  service  to  the  railroads  are 
identified  by  the  Pullman-Standard  nameplate. 


PATENTED 


The  JUNIOR  CLUB 

Car  was  designed  to 
make  rail  travel 
pleasant  for  children; 
to  bring  relaxation 
and  peace  of  mind 
to  their  parents. 


The  DAY-NITE  C  oach  provides 
chaise-lounge  restfulness  and  semi¬ 
privacy  for  coach  passengers.  Su¬ 
perb  seating  facilities  designed  with 
low-angle  reclining  adjustments 
support  the  entire  body  while  you 
relax  at  full  length.  Slany  other 
improvements  make  each  trip 
more  enjoyable. 


PATENT  APPLIED  FOR 


PULLMAN-STANDARD  CAR  MANUFACTURING  COMPANY  •  CHICAGO 
Offices  in  six  cities  from  coast  to  coast  •  Manufacturing  plants  at  six  strategic  points 


World’s  largest  builders  of  streamlined  railroad  cars 


Interpretative  Reporting 
Debated  Among  Editors 


continued  from  page  11 


Chief  Brown  when  the  city 
council  refused  last  March  to 
buy  new  fire  hose  that  the  city 
would  rue  the  day,  came  true 
last  night  when  Hill's  mill 
burned  to  the  ground.  Leaky 
hose  so  seriously  hampered  the 
firemen  that  they  never  deliv¬ 
ered  effective  streams  on  the 
flames.'  That  is  factual  and  ob- 
jective." 

Question:  What  do  you  mean 
by  “interpretation  in  a  news¬ 
paper?" 

Now  for  some  of  the  defini¬ 
tions  and  explanations  of  inter¬ 
pretation: 

John  B.  T.  Campbell,  Los  An¬ 
geles  Herald-Examiner:  “Clari¬ 
fying.” 

Erwin  D.  Canham,  Christian 
Science  Monitor:  “Explanation 
of  meanipg,  not  an  editorializa- 
tion.  It  is  explanatory,  not 
opinionative.” 

Raymond  D.  Lawrence,  Oak¬ 
land  Tribune:  “Interpretation 
consists  in  delineating  the  sig¬ 
nificance  of  the  evanescent, 
transient  facts  in  the  day-by¬ 
day  news.  Significance  consists 
of  ( 1 )  history,  ( 2 )  background, 
(3)  principles  involved,  (4) 
views  of  the  best  authorities. 
Sometimes  it  is  one,  sometimes 
all  four.” 

Hamilton  Owens,  Baltimore 
Sun:  “How  can  one  say  where 
factual  reporting  stops  and  ‘in¬ 
terpretation  begins?  A  lot  of 
nonsense  is  talked  about  inter¬ 
pretation  in  the  news  columns. 
The  decision  between  objectivity 
and  interpretation  has  to  be 
made  by  someone,  and  that  per¬ 
son  is  fallible.  No  exact  line  can 
be  drawn.” 

Robert  W.  Sawyer,  Bend  Bul¬ 
letin:  “Interpretation  means  ex¬ 
planation  needed  to  give  back¬ 
ground  for  a  news  story.  Elab¬ 
oration  ditto.  Editorial.” 

Charles  A.  Sprague,  Oregon 
Statesman,  Salem:  “Elaboration 
by  way  of  explanation  to  give 
readers  clearer  understanding  of 
significance  of  news  articles.” 

George  E.  Stansfield,  Hartford 
(Conn.)  Courant:  “The  writer’s 
definition  of  what  a  given  de¬ 
velopment  or  statement  may 
mean;  also  it  may  mean  explan¬ 
atory  background  material.” 

Question:  Do  you  believe  it 
has  any  place  in  the  news  col¬ 
umns? 

Opinions  on  the  permissibility 
of  interpretation  in  the  news 
columns  varied  all  the  way  from 
the  view  of  Frank  A.  Clarvoe, 
San  Francisco  News, 

“The  only  interpretation  per¬ 
missible  is  where  interpreta¬ 
tion  is  authorized;  that  is, 
when  the  reporter  reports  a 
set  of  facts,  and  then  to  round 
out  the  story,  secures  from 
some  authorized  person  an 
opinion  of  what  the  facts 
mean" 

to  the  feeling  of  Frank  Jenkins, 
Klamath  Falls  Herald  and  News 
that 

“controversial  news  in  particu¬ 
lar  ...  is  now  so  jumbled  by 
the  current  practice  of  quot¬ 


ing  both  sides  that  the  reader 
is  often  worse  confused  after 
reading  than  before." 

Of  46  who  answered  the  ques¬ 
tion  directly,  41  favor  interpre¬ 
tation  in  the  news  columns  and 
five  oppose. 

Question:  Do  you  believe  that 
interpretation  of  significant  news 
stories  can  be  adequately  han¬ 
dled  on  the  editorial  page  and 
in  signed  special  feature  articles 
(often  run  in  a  Sunday  maga¬ 
zine  section)  or  do  you  think  the 
reporter’s  interpretation  should 
be  woven  into  a  story  which 
calls  for  explanatory  treatment? 

Opinions  varied  widely,  with 
editors  of  recognized  strength 
arguing  for  each. 

Question:  Do  you  believe 
there  is  greater  need  for  inter¬ 
pretative  articles  on  local  situa¬ 
tions  now  than  in  the  past? 

A  majority  of  editors  de¬ 
clared  the  need  for  interpreta¬ 
tive  articles  on  local  situations 
greater  now  than  in  the  past, 
owing  to  the  increasing  com¬ 
plexity  of  the  world  as  it  goes 
into  the  atomic  era.  In  line  with 
the  majority  view,  Harry  C. 
Withers,  Dallas  (Tex.)  Morning 
News,  declared,  “Local  situations 
quite  often  are  as  complicated  as 
world  news,  and  the  reader  is 
served  by  fair  and  judicious 
interpretation.” 

Question:  Do  you  believe 
that  every  article  including  any 
considerable  amount  of  interpre¬ 
tation  (aside  from  editorial  page 
matter)  should  be  signed  by  the 
writer? 

Of  those  who  expressed  a  def¬ 
inite  opinion,  31  favored  signing 
every  article,  except  on  editorial 
pages,  containing  any  consider¬ 
able  amount  of  interpretation, 
and  10  opposed  it.  There  was 
some  feeling  that  the  signature 
of  one  recognized  as  an  author¬ 
ity  would  add  to  the  impression 
made  by  the  article. 

Question:  Is  there  a  distinct 
line  between  intei^retation  by  a 
writer  and  editorial  comment? 

Thirty-six  of  44  who  answered 
held  that  there  is  a  distinct  line 
between  interpretation  by  a 
writer  and  editorial  comment. 
One  comment,  by  Wright  Bryan, 
Atlanta  Journal,  pointed  out 
that  “there  is  a  line,  but  it  is  not 
always  distinct.  It  should  be 
clear  if  the  line  is  drawn  be¬ 
tween  factual  background  and 
personal  opinion.” 


Question:  Do  you  see  objec¬ 
tion  to  interpretation  of  a  local 
situation  under  a  reporter’s  by¬ 
line  in  the  news  columns  or  the 
magazine  section  carrying  an 
opinion  which  differs  from  that 
of  the  editor  as  expressed  in  an 
editorial? 


On  this,  33  replied  that  they 
saw  no  objection  and  seven  ob¬ 
jected.  “Not  necessarily,”  said 
Kenneth  W.  Berry,  assistant  city 
editor  of  the  Portland  ( Me. ) 
Evening  Express,  with  the  ap¬ 
proval  of  his  city  editor,  Henry 
E.  Farnham:  “On  our  papers  we 
run  Pegler  and  Allen  side  by 
side,  and  our  Washington  corre¬ 
spondent  often  Is  at  variance 
with  our  editorial  policy.  How¬ 
ever.  with  the  exception  of  edi¬ 
tors  handling  financial,  theater, 
and  other  special  subjects  I 


would  frown  on  pure  ‘opinions’ 
from  reporters.” 

Mars’nall  Dana,  Oregon  Jour¬ 
nal:  “No  objection.  In  explana¬ 
tion,  I  think  that  incentive  and 
initiative  are  both  stimulated  by 
free  self-expression  reaching 
past  the  editor  to  capable  staff 
members  of  a  newspaper.” 

Question:  If  you  believe  that 
some  interpretation  in  the  news 
columns  is  permissible  or  even 
desirable,  what  particular  classes 
of  news  would  you  say  need  it? 

It  seemed  to  be  the  consensus 
that,  if  some  interpretation  is 
conceded  as  permissible  or  de¬ 
sirable,  all  complex  subjects, 
particularly  those  of  an  eco¬ 
nomic  or  political  nature,  call 
for  interpretation  in  the  news 
columns. 

H.  T.  Meek,  St.  Louis  Post- 
Dispatch:  “No  special  classes — 
all  important  news  that’s  ob¬ 
scure.” 

Kenneth  W.  Berry,  Portland 
(Me.)  Evening  Express:  “News 
of  government  agencies,  finan¬ 
cial  affair.s,  possibly;  scientific; 
reviews  of  course.” 

Charles  A.  Bell,  Birmingham 
News-Age-Herald:  “Usually  in 
news  where  two  highly  biased 
interests  clash  (politics,  labor) 
neither  side  tells  the  whole 
truth,  and  both  distort  the  facts. 
The  public  does  not  know  what 
or  whom  to  believe.  My  labor 
editor  should  produce  the  facts 
and  interpret  toem.” 

There  was  considerable  oppo¬ 
sition  to  all  interpretation  in  the 
news  columns.  Frank  A.  Clar¬ 
voe,  San  Francisco  News,  said: 
“The  only  interpretation  permis¬ 
sible  is  where  it  is  authorized 
.  ,  .  the  reporter  secures  from 
some  authorized  person  an  opin¬ 
ion  of  what  the  facts  mean.” 

Raymond  D.  Lawrence,  Oak¬ 
land  (Calif.)  Tribune,  thought 
the  question  was  not  phrased 
properly.  “Interpretation,”  he 
contended,  ‘’does  not  relate  to 
‘classes’  of  news;  it  relates  to 
the  completfity  and  importance 
of  the  problem.  Any  human  sit¬ 
uation  that  is  difficult  for  the 
hurried  reader  to  understand  is 
the  proper  subject  for  interpre¬ 
tation.  Even  an  ordinary  murder 
can  be  interpreted  in  light  of 
disturbed  personality,  psychiat¬ 
ric  insight,  economic  conditions, 
etc.  A  new  sewer  can  be  inter¬ 
preted  in  light  of  population 
growth,  housing  development, 
and  a  number  of  other  general 
city  problems.” 

“All  classes  of  news  need 
some  interpretation,”  said  Erwin 
D.  Canham  of  the  Christian 
Science  Monitor. 

One  impatient  anti  blurted 
out:  “To  hell  with  all  this 
wholesale  pontificating!” 

Question:  What  qualifications 
should  a  reporter  have  if  he  is 
to  be  permitted  to  write  inter¬ 
pretative  matter  in  his  news 
stories  or  to  write  signed  inter¬ 
pretation? 

E.  B.  Wilson,  Brooklyn  Eagle: 
“Fine  ability  as  an  analyst  and 
also  some  personal  reputation.” 

R.  C.  Notson:  Portland  Ore¬ 
gonian:  “Experience  and  skill  in 
gathering  and  organizing  facts 
in  proper  relationships;  ,  .  .  sup¬ 
port  this  material  in  such  a  way 
that  the  facts  do  the  speaking.” 

W.  D.  Chandler,  San  Fran¬ 


cisco  Chronicle:  “Qualificitii 
that  would  fit  him  as  aa  edit  I 
torial  writer.” 

Charles  A.  Fell,  "  rminghn 
News- Age-Herald:  “Special hick 
ground  of  study  or  long  expo 
ence  in  field,  together  with  e 
tablished  ability  to  be  fair.' 

R.  W.  Ruhl,  Medford  Mi. 
Tribune:  “He  should  quitrepor 
ing  if  he  is  to  be  a  cemmenUta 
— can't  be  both.” 

W.  M.  Tugman,  Eugene  Reg] 
ter-Guard:  “He  should  bar 
broad  education,  experience  c 
affairs,  sense  of  responsibili^  t 
his  public  and  to  his  own  sel 
respect.  Most  publishers  car 
see  past  the  ‘executives’  and  tk 
‘keyhole’  smarties;  they  p 
about  the  grade  of  reportit 
they  pay  for.” 

Question:  Is  interpretation « 
creasing  or  decreasing  in  ft 
newspapers"^ 

Most  of  those  replying  belie; 
that  interpretation  is  increaaii; 
Those  who  think  interpretatic 
can  be  objective  generally  far: 
this  development.  Some  of  hi 
others  deplore  the  prospect  (| 
such  increase.  One  country  ec 
tor  in  Oregon,  Giles  L.  Frenc 
of  the  Sherman  County  New 
Moro,  declared  that  “it  is  d 
creasing  in  the  press  service 
until  a  story  by  one  of  them : 
as  sterile  as  a  eunuch.  ” 

Question:  Should  schoolsar. 
departments  of  journalism  dl 
rote  much  or  little  time  to  pr* 
paring  students  for  objectit; 
writing?  ; 

Nearly  half  (22)  thought  vfj 
little  attention  should  be  gm} 
by  schools  of  journalism  to  pii 
paring  students  for  interpret^ 
tive  writing.  Twelve  said  thati 
good  deal  of  time  should  be  d 
voted  to  it;  a  few  asked  for  son 
time  and  proper  amount  of  tim 

Question:  What  is  the  part 
the  liberal  arts  courses,  in  a 
leges  and  universities,  in  pre 
aration  for  interpretative  wr. 
ing? 

A  heavy  preponderance 
those  replying  stressed  that 
great  part  is  played  by  the  lij 
eral  arts  courses  in  preparatici 
for  interpretative  writing;  "pro: 
ably  the  vital  part,”  asserte 
Philip  H.  Parrish  of  the  Or 
gonian,  Portland. 

Question:  Should  proctic 
objectivity  he  the  aim  in  evti 
news  story,  leaving  all  shades 
comment  and  interpretation  , 
the  editorial  page? 

There  was  a  slight  preponde 
ance  of  view  (18  to  15)  th 
practical  objectivity  need  nott 
the  aim  in  every  news  story,  ar 
that  all  shades  of  comment  af 
interpretation  need  not  be  If 
to  the  editorial  page.  Herbert 
Corn,  managing  editor  of  t 
Washington  Star,  commente 
that  “interpretation  should  ) 
confined  to  background  fact 
opinion  left  to  ^itorials.” 
considerable  number  didn't  wa 
to  commit  themselves  to  har 
and-fast  policy,  preferring 
leave  leeway  to  writers  and  « 
tors  in  accordance  with  t! 
needs  of  the  particular  story. 


Question:  Is  it  feasible  tou 
only  objective  reporting  nty 
ods  to  provide  interpretatio*F 
(Continued  on  page  80)  q 
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America  Returns  to  a 
Free  Rubber  Market 


The  passage  by  Congress  of  the  Crawford 
Bill  marks  another  step  in  the  return  of  the 
United  States  to  a  normal  peacetime  economy 
based  on  the  system  of  free  enterprise  which 
has  made  our  country  the  greatest  nation  on 
earth. 

Effective  April  1,  1947,  the  Government 
relinquishes  its  wartime  power  as  the  exclusive 
purchasing  agency  for  natural  rubber.  Rubber 
manufacturers  are  now  free  to  enter  the  open 
market,  as  they  did  before  the  war,  and  buy 
the  natural  rubber  they  need.  The  law  of 
supply  and  demand  will  again  prevail. 

It  has  always  been  a  fundamental  policy  of 
our  Company  to  oppose  the  restriction, 
through  cartels  or  otherwise,  of  the  supply  of 
rubber  and  other  basic  commodities.  Such 
interference  with  the  free  flow  of  supply  and 
demand  produces  artificial  prices  and  is 
harmful  eventually  to  both  the  producer  and 
the  consumer. 

There  has  been  some  apprehension  that  the 
return  of  a  free  rubber  market  may  result  in 
higher  prices.  This  can  be  avoided.  During  the 
war,  the  United  States  built  a  great  synthetic 
rubber  industry  which  proved  its  worth  in 
time  of  war  and  which  can  become  a  valuable 
economic  asset  in  time  of  peace.  Today, 
synthetic  rubber  for  tires  is  being  produced  at 
considerably  less  cost  than  the  present  price 
of  natural  rubber,  and  the  supply  is  plentiful. 
Therefore,  there  is  no  necessity  to  pay  an 
excessive  price  for  natural  rubber.  If  the  price 
of  natural  rubber  goes  up,  it  will  be  only 
because  American  buyers  are  not  taking  full 
advantage  of  the  economic  position  which  the 
synthetic  rubber  industry  gives  them.  , 

Our  interest  in  seeking  the  independence  of 
this  country  with  respect  to  the  supply  of 
rubber  at  a  reasonable  cost  is  historic.  During 
the  first  World  War,  the  shortage  of  rubber  in 
Germany  was  a  major  factor  in  the  defeat  of 
that  country.  Shortly  after  the  end  of  the  war, 
the  British  Government  adopted  the  Stevenson 
Rubber  Restriction  Scheme  and  the  price  of 
rubber  began  to  soar.  This  threat  to  our 
economic  security,  combined  with  the 
potential  threat  to  our  national  security, 
persuaded  my  father  to  launch  a  crusade  in 
1922  under  the  banner  “Americans  Should 


Produce  Their  Own  Rubber.”  Our  Company 
established  rubber  plantations  in  the  friendly 
African  Republic  of  Liberia,  founded  by 
Americans  in  1847,  just  one  hundred  years 
ago.  We  have  planted  there  75,000  acres  of 
rubber  trees  and  these  plantations  were  the 
second  largest  source  of  natural  rubber 
available  to  the  United  States  in  the  critical 
years  of  World  War  11  when  our  supply  was 
cut  off  by  foreign  enemies. 

At  about  the  same  time,  we  began  study  and 
research  in  synthetic  rubber  and,  in  1933,  we 
produced  the  first  synthetic  rubber  tires  for 
passenger  cars  and  aircraft.  These  tires  proved 
to  be  successful,  but  the  cost  of  raw  materials 
was  so  high  that  mass  production  did  not  begin 
until  the  United  States  entered  the  second 
World  War. 

At  the  beginning  of  World  War  II,  we  gave 
our  “know-how”  to  the  Government  and  to 
the  rubber  industry;  we  loaned  many  of  our 
key  men  to  the  Government  to  help  establish 
the  synthetic  rubber  industry;  and  we  were 
the  first  to  complete  a  synthetic  rubber  plant 
for  the  Government. 

It  is  vital  to  the  national  security  and  the 
economic  independence  of  the  United  States 
to  maintain  our  synthetic  rubber  industry.  It 
will  take  much  study  and  deliberation  on  the 
part  of  Congress  to  formulate  and  enact  an 
ultimate  long-range  program  to  accomplish 
this  result.  Meanwhile,  for  the  interim  period. 
Congress  has  taken  steps  in  the  Crawford  Bill 
to  assure  its  continued  operation  by  retaining 
consumption  and  inventory  controls. 

This  is  the  wise  course.  We  must  keep  our 
synthetic  rubber  industry  alive.  It  is  the  best 
paid-up  insurance  policy  which  our  nation 
ever  had. 


President 


The  Firestone  Tire  &  Rubber  Co. 


iditor 
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Columnist's 
'Penny  Parade' 
Builds  a  Home 

Minneapolis — A  house  has 
grown  from  a  “penny  parade” 
launched  six  weeks  ago  by 
Cedric  Adams,  columnist  for  the 
Minneapolis  Star  and  Sunday 
Tribune. 

More  than  2,800,000  pennies 
rolled  in  to  a  special  office  set 
up_  in  the  Star  and  Tribune 
building,  after  the  columnist  de¬ 
scribed  the  plight  of  a  Min¬ 
neapolis  woman  and  her  four 
young  children. 

Known  as  the  “heart  home,” 
the  house  completely  furnished, 
equipped  and  stocked  with  food 
— took  shape  as  hundreds  of 
commercial  enterprises  and  lit¬ 
erally  thousands  of  residents  of 
Minnesota  and  nearby  states  re¬ 
sponded  to  Adams’  appeal. 

In  his  column  one  day,  Cedric 
told  the  story  of  a  29-year-old 
Minneapolis  woman,  blind  since 
13,  who  had  been  deserted  by 
her  husband.  The  woman  was 
found  living  with  her  four  chil¬ 
dren,  ranging  in  age  from  7 
years  to  nine  months,  in  an  old 
filling  station.  One  of  the  chil¬ 
dren  was  a  victim  of  paralysis. 

Adams  suggested  it  might  be 
a  good  thing  if  readers  would 
send  in  a  few  pennies  to  help 
the  family  along.  The  cascade 
started  immediately. 

Within  the  first  24  hours,  a 
real  estate  firm  offered  a  lot,  a 
contractor  offered  his  services 
to  build  a  house,  an  oil  burner 
was  made  available  and  a  sur¬ 
veyor  made  all  arrangements 
neces.sary  from  the  legal  end. 
In  addition,  pennies  started 
pouring  in  at  the  rate  of  three 
and  four  mail  sackfuls  a  day. 

Union  labor  contributed  its 
services,  scarce  building  mater¬ 
ials  were  put  at  the  builder’s 
disposal,  and  within  a  matter  of 
days  construction  was  started. 

Meanwhile,  every  available 
type  of  service  w’as  contributed 
by  other  readers  anxious  to  as¬ 
sist.  This  ranged  from  interior 
decorating  to  insurance  protec¬ 
tion.  _  Gifts  included  such  di¬ 
verse  items  as  a  year’s  supply  of 
free  doughnuts  to  toys  and  cos¬ 
metics. 

A  $4,320  trust  fund  was  set  up 
for  the  children. 


Roto  Group  Meets 

Columbus,  O. — Semi-annu- 
ol  meeting  of  the  Roto  Group 
will  take  place  at  the  Neil 
House  here  April  14-15,  with 
60  delegates  representing  30 
newspapers.  The  Roto  Group 
is  on  informal  organisation  of 
both  editoriol  and  advertising 
men  of  newspapers  using  gra¬ 
vure  sections.  Frank  Butler. 
Buffalo  (N.  Y.)  Courier  Ex¬ 
press.  is  chairman.  On  Mon¬ 
day  night,  the  delegates  will 
be  guests  of  the  publishers  of 
the  Columbus  Dispatch  at  the 
Wigwam. 


Interpretative  Reporting 
Debated  Among  Editors 

continued  from  page  78 


the  news  columns;  for  instance, 
interviewing  public  officials  and 
tax  experts  about  city  budget 
problems  that  come  up  in  the 
news? 

Out  of  45  editors  who  an¬ 
swered,  17  thought  it  feasible  to 
use  only  objective  reporting 
methods  to  provide  interpreta¬ 
tion  in  the  news  columns;  24 
thought  otherwise,  and  four  gave 
somewhat  neutral  answers.  ”It 
might  be,”  said  Malcolm  Epley 
of  the  Klamath  Falls  News  and 
Herald,  “if  the  public  officials 
and  tax  experts  covered  the 
situation.” 

“I  doubt  it,”  said  Mr.  Fell  of 
Birmingham.  “Your  interview  is 
usually  colored  by  the  viewpoint 
of  the  person  interviewed.  The 
reporters  detached  viewpoint, 
after  plumbing  different  shades 
of  opinion,  often  gives  a  better 
picture  of  a  situation  than  the 
interviews  themselves.” 

“The  skill  with  which  inter¬ 
views  with  public  officials  and 
others  are  written  may  accom¬ 
plish  the  purposes  of  interpreta¬ 
tion  which  a  newspaper  may 
seek  in  line  with  its  own  pol¬ 
icy,”  said  Marshall  N.  Dana, 
Oregon  Journal,  Portland.  “Here 
also  good  writing,  by  which  I  do 
not  mean  ornate  and  so-called 
fine  writing,  has  its  place.” 

Consult  Soundest  Authorities 

“No,”  said  Mr.  Lawrence,  Oak¬ 
land  Tribune.  “Often  they  (the 
tax  experts  and  public  officials) 
are  ignorant,  prejudiced;  and 
the  good  reporter  should  always 
consult  the  soundest  authorities 
— who  frequently  are  university 
professors!!’’  (The  exclamation- 
points  are  his.) 

Question:  Would  you  favor 
interpolating  interpretation  into 
an  objective  story  by  putting  it 
within  brackets  or  marks  of 
parenthesis? 

Twenty-five  voted  against  it, 
and  13  for,  of  those  who  an¬ 
swered  the  question  definitely. 
Several  editors  explained  that 
the  rapid  reader  failed  to  notice 
or  understand  the  significance  of 
parentheses  or  brackets. 

Question:  Are  you  in  favor  of 
definite  rules  on  each  paper  as 
to  who  is  to  interpret,  what  he 
is  to  interpret,  and  where  his  in¬ 
terpretation  is  to  be  published? 
Or  do  you  favor  less  definite¬ 
ness  and  more  flexibility? 

There  was  a  general  feeling 
against  rules  and  for  flexibility, 
with  several  statements  to  the 
effect  that  editors  should  be  ex¬ 
pected  to  handle  this  phase  of 
the  work. 

John  T.  Campbell,  Los  An¬ 
geles  Herald-Express,  said:  “I 
think  editors  should  supervi.se 
and  boss  the  job  and  prevent 
wild  asses  from  tainting  news 
with  personal  viewpoints.” 

William  M.  Tugman,  manag¬ 
ing  editor,  Eugene  Register- 
Guard:  “We  aim  to  create  a  per¬ 
manent  professional  for  each 
major  ‘beat,’  plus  a  staff  of  ap¬ 
prentices  who  need  closer  super¬ 
vision  till  they  demonstrate  in¬ 
telligence  and  judgment.  No 
editor  can  be  expert  in  every 


field.  Nor  can  the  editor  con¬ 
tain  all  knowledge.  To  a  great 
extent  he  is  forced  to  rely  on 
the  character  and  integrity  of 
his  reporters,  and  it  is  his  duty 
to  back  them  as  long  as  they  are 
able  and  honest.” 

Charles  A.  Sprague,  Oregon 
Statesman,  Salem:  “It  is  a  locai 
problem.” 

’It  All  Depends' 

H.  T.  Meek,  St.  Louis  Post- 
Dispatch:  “Definite  rules  for 
procedure  ignore  the  greater 
need  for  flexible  adaptability  to 
varying  situations  as  they  arise. 
I  don’t  like  definite  rules.  I  pre¬ 
fer  guiding  principles.  If  one 
principle  fails  to  cover  the  emer¬ 
gency,  then  another  principle 
may.  The  only  answer  to  this 
question  is  the  unsatisfactory 
one  of  ’it  all  depends.’  ” 

Raymond  D.  Lawrence,  Oak¬ 
land  Tribune:  “Let  only  the 
educated,  trained,  competent  re¬ 
porter  interpret.” 

Frank  A.  Clarvoe,  San  Fran¬ 
cisco  News:  “There  should  be 
definite  limits  on  who  is  to  inter¬ 
pret.  There  are  times  when  a 
reporter,  usually  objective,  is  as¬ 
signed  to  a  ’campaign,’  as  on 
housing.  After  a  certain  period 
of  reporting,  the  editor  might 
well  assign  this  reporter  to  do  a 
round-up  ‘cause  and  effect’  piece. 
This  sort  of  piece  should  have 
the  attention  of  the  editor,  and 
not  be  handled  through  the  city 
desk  as  ordinary  news.” 

W.  D.  Chandler,  San  Fran¬ 
cisco  Chronicle,  wrote:  “I’m  one 
of  those  old-fashioned  boys  who 
believe  the  news  columns  are 
for  the  news  and  the  editorial 
page  for  editorial  comment.  We 
seldom  use  interpretation  in 
news  stories,  even  in  brackets, 
but  employ  them  at  times  to 
carry  a  differing  slant  from  a 
news  source  other  than  the  one 
carrying  the  story. 

“We  also  often  print  an  inter¬ 
pretative  signed  story,  usually 
with  an  italic  precede  that  ex¬ 
plains  why  the  author  writes 
with  some  authority  on  the  sub¬ 
ject.  To  throw  interpretation 
open  to  any  and  all  writers 
would  be  most  confusing.  .  .  . 
Where  comment  is  required,  we 
think  it  is  better  to  carry  a  ref¬ 
erence  box  in  the  story  directing 
the  reader  to  an  editorial  or  spe¬ 
cial  article  on  the  subject.  Gen¬ 
erally,  I  think,  there  are  charac¬ 
ters  available  in  the  community 
who  are  vastly  better  informed 
and  so  vastly  better  worth  quot¬ 
ing  on  public  questions  than  the 
average  reporter.  If  it  is  desired 
to  stick  to  policy  on  the  ques¬ 
tion,  the  choice  of  those  inter¬ 
viewed  and  quoted  can  be  care¬ 
fully  made  to  bring  out  the 
position  supported  by  the  news¬ 
paper.” 

1 

One  Punch,  $100 

Denver,  Colo. — Slugging  a  re¬ 
porter  cost  Roy  D.  Barnes,  West¬ 
minister,  (jolo.  rancher  and  used 
car  dealer,  a  $100  fine  for  con¬ 
tempt  of  court.  Barnes  attacked 
Edward  Lehman  II,  Rocky 
Mountain  News  federal  run  man 
at  the  trial  of  Mrs.  Barnes, 
charged  with  contempt  because 
she  had  allegedly  given  wrong 
information  about  her  husband’s 
work,  when  she  was  in  a  jury 
panel. 


2,000,000  FM 
Sets  Promised 
As  1947  Output 

A  survey  by  the  Radio  Manu 
facturers  Association  releastd 
this  week  indicates  that  radio 
set  manufacturers  are  planning 
to  produce  approximately  2,^,. 
000  receivers  with  FM  facilities 
in  1947.  The  majority  of  them 
will  be  AM-FM  consoles  due  to 
higher  FM  manufacturing  costs 
A  special  RMA  committee  on 
FM.  appointed  by  RMA  Presi 
dent  R.  C.  Cosgrove  to  make  a 
“realistic”  report  on  the  outlook 
for  FM  set  and  transmitter  pro 
duction  this  year,  however,  took 
a  more  cautious  view,  after  a 
thorough  analysis  of  all  factors, 
and  estimated  that  the  1947  out¬ 
put  cf  FM  sets  possibly  will  be 
between  1.8  and  2.1  million  be 
cause  of  anticipated  production 
difficulties. 

The  RMA  committee  said  it  is 
“most  encouraged”  by  the  1947 
outlook  for  FM  set  and  trans 
mitter  production  but  warned 
that  the  growth  of  this  new 
broadcasting  service  will  be 
gradual  and  would  be  hampered 
rather  than  aided  at  this  time  by 
the  manufacturing  of  “cheap  FM 
sets”  which  would  not  realize  I 
the  full  advantages  of  FM  broad  j 
casting.  | 

The  RMA  report  also  revealed  I 
that  transmitter  manufacturers  | 
estimate  delivery  of  more  than 
700  FM  transmitters  by  the  end 
of  this  year  and  confirmed  the 
forecast  of  700  FM  stations  on 
the  air  by  the  end  of  1947  as 
made  recently  by  Charles  R. 
Denny  Jr.,  chairman  of  the  Fed  * 
eral  Communications  Commis 
sion. 

Tabulated  returns  from  the 
questionnaire  sent  to  all  RMA 
set  manufacturers  revealed  the 
following  production  estimates 
for  1947: 

1.  Estimated  production  of  .\M-  | 

FM-table  model  sets:  ' 

(A)  To  retail  under  $50..  43,000 

(B)  To  ret.ail  over  $50...  810,720 

2.  Estimated  production  of  AM-  | 

FM  console  models:  f 

(A)  With  phonograph  ..  .1,595,729 

(B)  Without  phonograph.  70,000 
.3.  Estimated  production  of  FM 

(only)  sets  .  146.000 

Total . 2,665.949 

A  survey  of  FM  transmitter 
manufacturers  revealed  the  fol¬ 
lowing  production  plans  for 
1947;  • 

250  watt  transmitters .  90 

1  kw  transmitters . 230 

3  kw  transmitters . 205 

10  kw  transmitters . 1°S 

Tot.al . 710 


1,000  Papers  Vie 
For  Ayer  Trophy 

Philadelphia — More  than  1,000 
U.  S.  daily  English-language 
newspapers  have,  sent  in  entries 
for  the  annual  exhibition  of 
newspaper  typography  conduct¬ 
ed  by  N.  W.  Ayer  &  Son,  Inc.,  in 
their  Washington  Square  gal¬ 
leries.  The  17th  annual  showi^ 
and  competition  is  to  be  staged 
here  April  16. 

March  13,  1947,  issues  will  W 
judged  for  the  F.  Wayland  Ayer 
Cup. 
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^  One  of  a  series  of  ad¬ 
vertisements  based 
on  industrial  oppor¬ 
tunities  in  the  states 
served  by  the  Union 
Pacific  Railroad. 
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goods  are  world-famous.  Portland’s  roomy  harbor  is  a 
nourishing  gateway  of  foreign  commerce. 

Huge  Bonneville  Dam  assures  ample  and  economical 
power.  A  new  development  program  calls  for  four  more 
dams.  Oregon  is  noted  for  low  electric  rates. 

Union  Pacific  provides  Oregon  with  excellent  freight 
and  passenger  transportation.  Gigantic  locomotives 
haul  the  state’s  products  eastward  over  the  "strategic 
middle  route.’’  And — just  recently — Union  Pacific  in¬ 
augurated  daily  Streamliner  service  on  the  "City  of 
Portland’’  between  Portland  and  Chicago;  the  first 
railroad  to  provide  such  service. 

For  future  industrial  enterprise,  remember  Oregon.  For 
assistance  in  selecting  industrial  sites  and  for  unsur¬ 
passed  rail  transportation,  just  .  .  . 


When  the  Beaver  State  presents  its  business  card,  it 
could  justifiably  read,  "Enterprise,  Unlimited.’’  Indus¬ 
try  re-discovered  Oregon  during  the  war.  It  found 
boundless  opportunities  capable  of  providing  a  liveli¬ 
hood  for  10  times  the  staters  present  population. 

Topographical,  soil  and  climatic  features  make  possible 
a  variety  of  agricultural  pursuits.  The  fabulous  Willa¬ 
mette  Valley — some  three  million  acres — is  a  cornucopia 
of  agricultural  wealth.  A  tremendous  quantity  of  lum¬ 
ber  is  available.  The  state  has  one-fourth  of  the  coun¬ 
try’s  standing  saw  timber.  Salmon  fisheries  and  woolen 


jjc  Address  Industrial  Department,  Union  Pacific 
Railroad,  Omaha  2,  Nebraska,  for  information 
regarding  industrial  sites. 


THE  STRATEGIC  MIDDLE  ROUTE 
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t  Studies  In  Winston-Salem 

_  _  Winston-Salem,  N.  C.  —  The 

Winston-Salem  Journal,  pub- 
*  lished  by  the  Piedmont  Publish- 

<iA — Unique  in  rela-  ing  Co.,  which  also  publishes 
ubject  of  market  re-  the  Twin  City  Sentinel,  cele- 
the  three  volumes  brated  its  50th  anniversary  on 
by  the  Curtis  Pub-  April  3. 

jresenting  digests  of  An  editorial  compared  the 
igs  in  34  years  of  mechanics  and  business  of  pub- 
irch  in  America.  lishing  the  first  issue  with  that 
390  studies  cover-  of  the  present  day. 
every  industry  sre  Gordon  Grsy  is  president  oi 
three-volume  series.  Piedmont  and  publisher  of  the 
•e  devoted  to  the  Journal.  Santford  Martin  is 
industry;  five  to  editor. 


While  checks  are  going  be. 
tween  banks  for  clearance, 
they’re  money  that’s  “out 
of  circulation”.  To  “un- 
freeze”  these  funds  quickly, 
banks  ship  checks  regularly 
by  Air  Express.  Speed  pays! 


ucw,  cioining,  looa,  recreauon,  Houston,  Tex. — Roy  Roussel. 

other  subjects  are  in-  associate  editor  of  the  Houston 

1  *  •  „  Press  since  his  discharge  from 

The  volumes  contain  sum-  Corps  in  1945, 

manes  of  ^1  pnncipal  studies  week  announced  his  resig- 

conducted  by  the  departinent  publishing 

from  its  pioneering  work  in  1911 

through  complex  and  detailed  association  with  R.  E. 

surveys  of  1945.  It  was  the  Cur-  gujitg  ^exas  oil  man,  he  will 
tis  organization  that  conducted  publish  the  Pasadena 

the  first  marketing  research  ( jgjj  j  Times  which  he  and  Mr. 
operation  in  the  U.S.,  m  what  smith  have  purchased  from 
36  years  ago  was  considered  a  Weldon  J.  Hornsey. 
reyolutionaiT  step.  Mr.  Roussel  joined  the  Press 

It  IS  related  that  the  late  1929  and  served  in  every 
Charles  Coolidge  Parlin,  who  di-  position  in  the  editorial  depart- 
rected  Curtis’  research  activity  ment.  He  entered  the  Air  Corps 
for  27  years,  had  to  invent  not  35  3  first  lieutenant  in  1942  and 
only  the  scope  and  technique  of  ^33  discharged  a  lieutenant 
the  new  operation,  but  also  its  colonel. 

name.  Business  manager  of  the 

Donald  M.  Hobart,  currently  Times  will  be  H.  B.  Kirkham, 
manager  of  the  department,  re-  formerly  a  Press  reporter. 

.calls  that  it  was  in  Curtis’  sec-  Mr.  Hornsey  has  announced 
ond  study  in  1912  that  the  mem-  plans  to  establish  a  new  weekly 
orable  “Consumer  Is  King”  paper  in  nearby  Galena  Park, 
statement  was  born.  That  state-  ■ 

ment  in  full  ran:  “The  consumer  Colorado  TvPO  Union 
is  king.  His  preference  is  law  ZT  vL, 

and  his  whim  makes  and  un-  BuyS  Plant  ior  Daily 
makes  merchants,  jobbers  and  Colorado  Springs,  Colo. — ^The 
manufacturers.  Whoever  wins  Colorado  Springs  Typograhpical 
his  confidence  controls  the  mer-  Union,  who  have  been  publish- 
cantile  situation;  whoever  loses  mg  3  morning  daily  since  a 
it  is  lost.”  strike  was  called  aeainst  the 


M-m-m,  vine  ripened 
fruit!  Only  speed  of  de¬ 
livery  makes  such  things 
possible.  So  these  delica¬ 
cies  are  flown  to  you  by 
Air  Express.  Speed  pays! 


In  the  delivery  of  au¬ 
tomobile  replace¬ 
ment  parts,  manu¬ 
facturers,  fleet  opera¬ 
tors,  and  dealers  spe¬ 
cify  Air  Express  reg¬ 
ularly.  Speed  pays! 


^eed  pays  in  your  business,  too! 


In  your  business,  speed  in  delivery  of  shipment  is  essential.  Air 
Express  can  serve  you  best.  Planes  are  bigger  and  faster  today,  and 
there  are  more  in  service.  Coast-to-coast  overnight  delivery  of  your 
shipment  is  now  routine!  Rates  are  low.  For  instance,  a  19-lb.  pack¬ 
age  going  1749  miles  costs  only  89.92.  Heavier  weights — any 
distance — similarly  inexpensive.  Investigate! 

•  Special  pick-up  and  delivery  at  no  extra  cost. 

•  Direct  by  air  to  and  from  principal  U.  S.  towns  and  cities. 

•  Air-rail  between  22,000  off-airline  offices. 

•  Direct  air  service  to  and  from  scores  of  foreign  countries. 


Write  today  for  Schedule  of  Domestic 
and  International  Rates.  AdHreas  Air 
Express  Division,  Railway  Express 
Agency,  230  Park  Ave.,  New  York  17.  Or 
ask  at  any  Airline  or  Railway  Express 
office.  Air  Express  Division,  Railway 
Express  Agency,  representing  the  Air¬ 
lines  of  the  Unit^  States. 


An  indispensable  record  book 
for  all  city  and  sports  desks 


1947  EDITION 


published  by 


There  is  no  other  Publication  like  this  internationally 
famous  encyclopedia  of  the  turf.  More  than  1,000  pages 
of  facts  and  figures.  Answers  every  query  on  racing! 

Partial  list  of  contents: 

-RECORDS  OF  ALL  STARTERS  IN  1946 
-FASTEST  RECORDS  IN  RACING 
-OFFICIALS  AT  ALL  RACE  TRACKS 
-AVERAGE  TIMES  AT  ALL  TRACKS 
-NORTH  AMERICAN  MATCH  RACES 
-HISTORY  OF  IMPORTANT  STAKES 
-LOCATION  OF  BREEDING  FARMS 
-LEADING  MONEY-WINNING  HORSES 
-BARGAIN  YEARLINGS  AND  REVERSE 
-LEADING  MONEY-WINNING  OWNERS 
-HIGHLIGHTS  OF  RACING,  1946 
-LEADING  MONEY-WINNING  TRAINERS 
-DATES,  DETAILS  OF  MEETINGS 
-THOROUGHBRED  FOAL  REGISTRATIONS 
-RACING  STATISTICS  OF  1946 

^5®®  including 


-DAILY  AVERAGE  DISTRIBUTION 
-DIVISION  LEADERS  BY  AGES 
-REMARKABLE  RIDING  FEATS 
-STEEPLECHASE,  HUNT  STATISTICS 
-HISTORY  OF  FOREIGN  STAKES 
-AMERICA’S  LEADING  STALLIONS 
-LEADING  AMERICAN  BREEDERS 
-TRACK  DIAGRAMS  AND  DATA 
-YEARLING  SALES  STATISTICS 

The  lest  four  editions  of  The  Amerieen  Racing  Menuel  were 
sold  out  shortly  after  publication.  Advance  orders  for  the 
1947  Edition  indicate  that  the  same  situation  may  prevail  this 
year.  Order  your  copy  now. 


FILL  IN  THIS  COUPON - 


DAILY  RACING  FORM,  731  PI 
Enclosed  find  I5.00  (postage  in^ 
copy  of  the  1947  American  Raoin 


^th  Ct.,  Chicago  5,  III. 
j)  for  which  please  send  me  a 
anual. 

Date . 


City . . Zone  No . State . 

We  will  not  be  respoti^ble  for  cash  sent  with  orders.  Please  use 
Postal  Money  Order  or  check.  No  C.O.D.  service.  E-P 
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IN  iNTCKTT^E  E6M0NT  MEDIUM 


A  Light  Touch... A  Changed  Face 


The  MAN  who  operates  an  Intertype  Mixer 
Machine  is  way  ahead  of  the  lady  with  the  lip¬ 
stick.  He  can  change  faces . . .  type  faces . .  .with  just 
as  light  a  touch,  and  a  lot  faster.  the  flip  of 

a  finger  the  Shift  Lever  of  the  Intertype  Mixer 
makes  the  change  from  one  type  face  to  another. 
One  pivoted  set  of  keyboard  rods  responds  swi  ftly 
...tilts  at  a  touch  on  the  lever... operates  the  es¬ 
capement  rods  of  either  magazine.  Instant  change 
and  equal  escapement  speeds  permit  continuous 
operation.  Result?... less  time  consumed  to  set 
mixed  faces. ..less  copy  cutting... less  handling... 
easier  makeup.  The  Intertype  Mixer  Shift  is 
only  one  of  many  Intertype  innovations  which 
have  in  the  past  increased  composing-room 
efficiency.  The  future  promises  even  more. 

Look  to  Progressive  Intertype. 


"  if  I 

#  ^  Mr 

i  '  ■  -L,  ' 

r  ■ 

'  V  ./ 

Intertype 

BROOKLYN  2.  NEW  YORK 


Equipment  Review  Section 
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EQUIPMENT  REVIEW 

All  Departments  of  N.  Y.  Times  Get 
Increased  Space,  Improved  Facilities 

THE  break-through  from  the  additional  dumb  waiters  to  move 


present  New  York  Times 
building  into  its  new  11-story, 
186  by  100-foot  addition  has 
been  started  with  the  extension 
of  the  mail  room  into  the  new 
space. 

Departments  of  the  Times  will 
receive  20%  to  40%  more  space, 
Editor  &  Publisher  learned  in 
a  three-cornered  interview  over 
the  blueprints  with  Orvil  E. 
Dryfoos,  assistant  to  the  pub¬ 
lisher;  Commander  Cortland  J. 
Strang,  mechanical  superintend¬ 
ent,  and  John  Mitchell,  assistant 
to  Strang,  who  has  been  work¬ 
ing  intensively  on  the  planning 
of  the  new  building. 

More  Elbow  Room  for  All 

Changes  at  the  Times  that 
will  result  from  the  expansion 
into  the  new  building  fall 
chiefly  into  three  categories: 
increase  in  the  size  and  elbow 
room  in  nearly  all  departments, 
greater  flexibility  of  arrange¬ 
ment  and  the  consequent  better 
juxtaposition  of  offices  and  de¬ 
partments,  and  improved  flow  of 
copy  and  business  through  the 
change  in  the  building's  shape. 

The  break-through  changes 
the  effective  shape  of  the  Times 
building  from  a  narrow  long 
building  fronting  on  43rd  Street 
to  a  more  efficient  square  build¬ 
ing  on  43rd  and  44th  streets. 
Most  of  the  shifts  in  arrange¬ 
ment  are  keyed  to  this  change 
of  axis,  and  the  west  end  of  the 
old  building  becomes  an  ell, 
four  floors  of  which  will  largely 
be  used  for  paper  storage. 

The  new  building  also  fur¬ 
nishes  sufficient  space  so  that 
the  Times  -  owned  stations 
WQXR-WQXQ  will  occupy  the 
entire  ninth  floor  of  the  com¬ 
pleted  building  Seventh  floor 
space  has  likewise  been  alloted 
to  Times  Facsimile  Corp. 

Air  CoodlHcoors  lotfallod 

With  the  completion  of  the 
new  addition  and  the  changes 
required  by  the  axial  twist  to 
the  old,  the  Times  is  installing 
numerous  improvements  and 
conveniences,  among  which  are 
an  air-conditioning  system  with 
three  500-ton  air-conditioners  to 
care  for  the  whole  plant  in  the 
combined  buildings;  eight  new 
elevator  shafts  and  new  eleva¬ 
tors  throughout;  a  two-way 
pneumatic  tube  system  from 
news  room  to  composing  room; 

New  Plans  Book 

Linotype  Company  has  issued  a 
new  booklet  of  value  to  newspaper 
executives  plannin9  to  construct 
now  buildings  or  to  remodel  older 
structures. 

The  booklet,  entitled  "Is  It  a 
New  Publishing  Plant?"  extends 
the  aim  and  scope  of  the  earlier 
booklet  entitled  "We're  Making 
Plans." 


advertising  copy  to  specific 
floors;  greatly  enlarged  cafe¬ 
teria. 

A  driveway  through  the  build¬ 
ing  will  facilitate  loading  and 
unloading  activities,  while  the 
second  frontage  adds  10  to  the 
present  truck  capacity  of  17. 
New  slips  have  overhead  doors 
and  clear  drives  17  feet  wide, 
permitting  freer  action  to 
trucks  than  is  possible  under 
the  present  facilities. 

Otoer  modern  equipment  be¬ 
ing  installed  for  loading  and  un¬ 
loading  in  the  new  building  in¬ 
clude  two  paper  conveyors;  a 
new  five-ton  service  express  ele¬ 
vator  operating  from  the  sub¬ 
sub-basement  to  the  11th  floor; 
extra  hatches  for  lowering  press 
units  into  the  pressroom  and 
monorail  beams  and  overhead 
trolleys. 

With  the  increase  of  space 
the  Times  has  added  17  more 
press  units.  A  plate  conveyor 
is  being  installed  in  the  press¬ 
room. 

Machines  Re-arranged 

The  new  arrangement  of  the 
composing  room  moves  the  ad¬ 
vertising  and  news  machines  ad¬ 
jacent  to  each  other,  making  the 
shift  from  one  type  of  copy  to 
the  other  easier. 

The  greater  convenience 
achieved  by  the  axial  shift  of 
Times  operations  is  illustrated 
by  the  newsroom  and  the  rest  of 
the  floor. 

The  desk  and  newsroom  itself 
retains  much  the  same  arrange¬ 
ment  as  formerly,  but  the  new 
building  area  affords  space  for 
grouping  around  it  such  depart¬ 
ments  as  music  and  drama,  edu¬ 
cation  news,  real  estate  news, 
automobile  news,  science  news, 
sports,  etc.,  some  of  which  were 
separated  from  the  newsroom 
by  the  reception  room  and  ele¬ 
vator  units  and  others  of  which 
were  scattered  around  the  other 
floors. 

The  syndicate  has  been  moved 
to  its  most  convenient  location 
next  to  Uie  telegraph  room  and 
the  morgue  (not  shown)  has 
been  expanded  considerably  and 
space  provided  for  information 
service  and  microfilm  readers. 

In  discussing  the  blueprints, 
all  three,  Dryfoos,  Strang  and 
Mitchell  called  attention  to  the 
arrangements  provided  for  em¬ 
ploye  comfort:  larger,  better  lo¬ 
cated  and  arranged  rest  rooms, 
larger  cafeteria,  expanded  li¬ 
brary,  and  club  and  games 
rooms. 

A  new  camera,  new  dark¬ 
rooms  and  increased  space  given 
to  etching,  printing  and  strip¬ 
ping  rooms  especially  are  among 
the  blueprint^  plans  for  speed¬ 
ing  operations  in  the  photog¬ 
raphy  department. 

Similarly,  the  classified  de¬ 
partment  is  taking  advantage  of 
the  opportunity  to  sound-proof 
the  telephone  room  and  install 
a  new  type  of  double  desk. 


Pressroom  Superintendent  William  Kelly  of  the  Boston  Post  explains  tli«  ; 
tension  controls  he  designed  to  permit  three  newsprint  rolls  to  run  it 
different  speeds  on  the  same  shaft.  i 


3  Rolls  Are  Run 
At  Varying  Speeds 

The  Boston  (Mass.)  Post  has 
developed  equipment  making  it 
possible  to  control  individually 
the  speed  of  three  different  rolls 
of  newsprint  running  on  the 
same  press  shaft — a  necessity  if 
paper  breaks  resulting  from 
varying  tension  are  to  be  elimi 
nated. 

The  device,  designed  by  Wil¬ 
liam  “Pep”  Kelly,  Post  press¬ 
room  superintendent,  permits 
maximum  flexibility  in  the  use 
ot  the  page-wide  “dinky”  rolls 
to  which  many  publishers  have 
had  to  resort  during  the  news¬ 
print  shortage. 

The  attachments,  all  of  which 
were  made  in  the  Post  machine 
shop  by  Andrew  W.  Clark,  head 
machinst,  consist  of  the  follow¬ 
ing:  Two  supplementary  brake 
arms;  Two  fixed  sleeves,  “fro¬ 
zen”  to  the  center  of  the  shaft; 
and  two  movable  sleeves. 

Tlie  set-up  permits  using  three 
rolls  on  a  shaft  Speed  of  each 
outer  roll  is  controlled  by  turn¬ 
ing  the  screw-handle  on  each  of 
the  supplementary  brakes, 
thereby  exerting  pressure  of  the 
brake-shoe  on  the  outer  ends  of 
the  movable  sleeves. 

Speed  of  the  center  roll,  which 
rests  on  the  fixed  sleeves  at  the 
center  of  the  shaft,  is  controlled 
by  ttie  standard  brake  on  the 
end  of  the  shaft 

One,  two,  or  three  page- 
width  rolls  can  be  combined 
with  either  a  full-size,  three- 
quarter  or  half-size  roll,  depend¬ 
ing  on  whichever  is  most  feasi¬ 
ble  considering  current  inven¬ 
tory  and  the  number  of  pages 
in  the  issue  to  be  run. 

New  Anaheim  Plant 

The  Anaheim  (Cal.)  Bulletin 
formally  opened  its  new  plant 
at  232  S.  Lemon  St.,  Anaheim,  on 
March  28.  The  structure  is  of 
reinforced  steel  and  concrete 
construction  and  has  12,000 
square  feet  of  floor  space. 

EDITOR  ft  PU 


Hey,  Stoppee  Press! 

Japanese  field  telephones  havi 
been  put  to  practical  use  by  tht 
Flagstaff  (Ariz.)  Arizona  Daily 
Sun.  The  phones,  secured  by  an 
employe  of  the  newspaper  while 
he  was  fighting  overseas,  are  bt- 
ing  used  as  an  inter-communica¬ 
tion  system  between  the  prajs- 
room  and  the  composing  room. 

Glidden  Co.  Formula 
Improves  Type  Melal 

W.  C.  Roddy,  sales  manager 
for  the  Metals  Refining  Co.  Divi¬ 
sion  of  the  Glidden  Co.,  has  re¬ 
vealed  that  an  eight-year  re 
search  program  has  successfully 
narrowed  the  gap  between  the 
quality  of  type  face  surfaces 
used  by  new'spapers  for  compos¬ 
ing  line  slugs  and  stereotype 
plates,  and  the  sharp  clear  face 
surface  on  new  foundry  type 
used  by  advertising  typograph¬ 
ers. 

Secret  of  the  new  formulas 
is  increased  tin  content  and 
scientific  control  of  antimony, 
which  permits  better  fluidity  in 
a  single,  “fast  crawling  unit', 
he  said.  The  improv^  "set¬ 
back”  cooling  rate  of  the  mo¬ 
dern  type  metal  makes  a  better 
and  more  perfect  molding  and 
reproduction  of  the  character  be 
fore  solidifying  takes  place.  With 
freer  flow  the  metal  is  less  sub 
ject  to  trapped  air,  especially  on 
head  letter  or  display  machines 
and  stereotype  plates.  ^ 

Okla.  Daily  Expands 

Expansion  of  the  Pauls  Volley 
( Okla. )  Daily  Democrat  is  plan¬ 
ned  by  its  new  owner,  James  T 
Jackson,  who  was  editor  and 
publisher  of  the  Seminole 
(Okla.)  Daily  Producer  for  » 
score  of  years.  New  equipmrat 
is  being  ordered,  features  added, 
^nd  staff  enlarged.  The  formal i 
has  been  chang^  from  seven  to  j 
eight  columns. 
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EXCLUSIVE  WITH  SCOTT 


WALTER  SCOTT  &  CO.,  INC. 

PLAINFIELD,  N.J. 


Automotive  Type  super  heat-treated  Alloy  Steel  High  Speed 
Gearing  automatically  lubricated:  most  powerful  and  strongest 
on  any  press,  and  much  more  efficient  than  any  other  press 
gearing. 

Heavy  Duty  3  to  2  Ratio  High  Speed  Folders,  collecting  without 
transferring  of  collected  sections  from  one  set  of  pins  to  another. 

Patented  Automatic  Safety  Gates  on  Folders  completely  pro¬ 
tecting  folders  against  danger  from  folder  chokes. 

Both  “Straight-Unit"  and  “Multi-Unit"  Press  arrangements  and 
Combinations  of  both,  providing  maximiun  versatility. 

In  addition,  the  most  rigid  impression  and  inking  facilitate 
superior  printing. 

All  Scott  Units,  new  and  old,  are  designed  for  easy  conversion 
for  spot  or  multi-color  printing. 

Scott  offers  thoroughly  proven  design.  Many  repeat  orders  at¬ 
test  the  success  of  the  latest  Sc  '>tt  Presses. 
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EQUIPMENT  REVIEW 


(ool-Waler  Wells 


To  Heat  Building 


The  new  Portland  Oregonian 
building,  one  of  the  two  largest 
structures  going  up  in  downtown 
Portland,  will  be  heated  and 
cooled  by  cool-water  wells.  Ex¬ 
perts  call  the  process  the  heat 
pump,  or  reverse  cycle  refriger¬ 
ation,  method  of  heating  and  air- 
conditioning.  Moreover,  they  say 
that  is  the  method  you’ll  use 
some  day  to  heat  and  cool  your 
home,  only  instead  of  wells  you 
may  draw  the  heat  from  a  hole 
in  the  front  yard.  You  could  use 
beat  from  the  air,  but  the  tem¬ 
perature  of  well  water  and  the 
earth  are  more  stable. 

J.  Donald  Kroeker,  Portland 
heating  and  ventilating  engi¬ 
neer,  has  charge  of  the  develop¬ 
ment.  He  explains  the  process: 

“Those  who  have  pumped  up 
tires  have  noticed  Uie  genera¬ 
tion  of  heat,  usually  by  feeling 
how  hot  the  pump  hose  is.  The 
air  in  the  tire  is  also  hotter  than 
the  air  outside  as  a  result  of  be¬ 
ing  placed  under  pressure.  How¬ 
ever,  when  it  is  released,  the 
escaping  air  resumes  its  original 
temperature.  But,  if  it  is  cooled 
before  being  released,  the  tem¬ 
perature  will  descend  far  below 
the  original  point. 

“It  is  on  this  basis  that  your 
electric  refrigerator  works,  as 
will  the  heat  pump  when  it 
cools  your  home  or  building. 

“In  the  process,  a  refrigerant 
(a  liquid)  like  the  air  in  the 
tire,  is  cooled  and.  in  turn,  cools 
the  air  which  will  be  circulated 
through  the  home  or  building. 
The  heat  thus  generated  in  com¬ 
pressing  the  refrigerant  is  car¬ 
ried  away  in  the  well  water  and 
dissipated  in  the  ground. 

“For  heating,  the  process  is 
reversed.  Heat  in  the  water 
(earth  or  air,  too)  is  carried  to 
the  heat  nump  where  it  this 
time,  heats  the  refrigerant.  The 
warmed  refrigerant  is  again 
compressed,  raising  its  tempera¬ 
ture.  The  heat  thus  formed  is 
transferred  to  air  circulating 
through  the  building,  thus  warm¬ 
ing  it. 

“With  one  piece  of  equipment, 
you  have  reverse  cycle  refrigera¬ 
tion — or  a  heat  pump — and  you 
combine  into  one  operation,  and 
into  one  cost,  the  heating  and 
cooling  of  a  building  or  a  home.” 

The  Oregonian  plant  will  con¬ 
tain  approximately  215,000 
square  feet  of  space.  The  new 
system  will  maintain  summer 
temperature  in  it  at  levels  of  ap¬ 
proximately  78  degrees  and  win¬ 
ter  of  72,  all  automatically. 

The  process  is  not  new, 
Kroeker  says.  Lord  Kelvin  ad¬ 
vanced  the  theory  back  in  1852. 
But  until  lately  it  has  never 
proved  practical,  due  to  cost  and 
other  factors. 


Ga.  Plant  Damaged 


The  plant  of  the  Hawkinsville 
(Ga. )  Dispatch  and  News  was 
damaged  by  fire  recently  to  the 
extent  of  $75,000. 


Troy  (N.  Y.)  Record  Goshen  Newspaper 


Enlarges  Plant  Has  New  Press 


A  $600,000  expansion  program 
has  been  announced  by  the  Troy 
Record  Co.,  publishers  of  the 
Troy  (N.  Y.)  Record  and  Times- 
Record. 

The  program  includes  con¬ 
struction  of  an  addition  to  the 
present  newspaper  plant,  instal¬ 
lation  of  new  presses,  and  pur¬ 
chase  of  other  equipment. 

Demolition  of  old  buildings  on 
the  site  for  the  addition  has 
been  begun  and  new  construc¬ 
tion  is  scheduled  for  completion 
this  fall. 

Order  for  the  new  press  went 
to  Hoe  at  a  cost  of  $265,000.  In¬ 
stallation  will  be  made  next 
year.  The  press  will  be  capable 
of  turning  out  60,000  copies  of 
a  64-page  paper  an  hour  and 
will  accommodate  color  print¬ 
ing. 

Other  new  equipment  will  in¬ 
clude  new  pony  autoplate  cast¬ 
ing  equipment  scheduled  for 
early  delivery  from  the  Wood 
Newspaper  Machinery  Corp. 

The  building  addition  will  be 
three  stories  of  brick  and  steel 
construction.  It  will  house  the 
new  pressroom  and  other  ex¬ 
panded  mechanical  departments. 
Large  windows  opening  on  the 
street  will  permit  public  view 
of  the  press  operation. 


ATF  Changes  System 


For  Pathaging  Type 


Learning  Fast 

A  veteran  who  lost  both  legs 
in  the  war  learned  to  operate  a 
linecasting  machine  for  a  Colo¬ 
rado  newspaper  so  quickly  that, 
four  months  after  he  started 
training,  ha  could  set  a  galley  of 
type  in  less  than  an  hour,  making 
fewer  than  five  errors,  according 
to  Veterans  Administration. 

Irwin  E.  Matlock,  29,  began 
working  for  the  Montezuma  Valley 
Journal,  Cortez,  Colo.,  as  an  on- 
the-job  trainee  in  May,  1946.  By 
September,  he  was  able  to  set 
type  with  the  speed  of  a  fully 
trained  operator. 


American  Type  Founders  Sales 
Corp.  has  announced  that  in  the 
production  of  its  type  faces  it 
has  superseded  its  old  font  sys¬ 
tem  with  a  new  packaging  plan, 
the  ATF  3-Part  Font  Scheme. 

This  system,  the  company  said, 
gives  the  printer  type  faces 
packaged  conveniently  and 
economically  in  ( 1 )  caps  and 
points,  (2)  lower  case  and 
points,  and,  (3)  figures.  In  title 
line  faces,  caps  and  points  are 
in  one  package  and  all  of  the 
figures  are  in  another. 

The  new  packaging  procedure 
allows  printers  to  buy  only  the 
part  of  the  font  they  need. 


Adkins  Joins  Huber 


Charles  D.  Adkins  has  joined 
the  Huber  sales  force  as  national 
newspaper  representative.  Mr. 
Adkins  has  been  associated  with 
the  grapnic  arts  for  18  years,  as 
former  mid-western  manager  of 
the  George  H.  Morrill  Division 
of  Sun  Chemical  Corp.  His  head¬ 
quarters  will  be  in  Chicago. 


Building  Planned 


Al  St.  Albans,  VI, 


Plans  for  the  installation  oft 
new  mechanical  plant  for  tbt 
St.  Albans  (Vt.)  Daily  Mestts 
ger  are  nearing  completion  and 
it  is  hoped  to  begin  publicatioi 
with  new  equipment  sometioi 
this  summer.  Publisher  Willie 
Loeb  has  announced. 


Spraying  Traps  Perfume  Odor 

Prastman  Curfis  Richards  of  Paris  (Tax.)  Naws  wafchas  a  halpar,  Willia 
Lusfar,  spraying  a  parfuma  mixfura— ona  pint  of  parfuma  to  four  pints  of 
wood  alcohol — into  tha  final  fold  for  a  fashion  numbar.  Tha  small  was 
“trappad"  right  insida  tha  papar. 


The  Goshen  (Ind.)  Newt- 
Democrat  has  put  into  daily  op¬ 
eration  its  new  $60,000  Goss 
Unitube  four-color  rotary  press, 
the  first  of  its  kind  to  be  manu¬ 
factured  by  the  Goss  Company 
since  the  war. 

The  new  press  is  housed  in  a 
$7,500  annex  to  the  News-Demo¬ 
crat’s  present  plant.  The  Uni- 
tube  press  is  of  the  latest  design 
and  was  developed  specially  for 
the  intermediate  field,  with  the 
view  of  giving  the  utmost  flexi¬ 
bility,  coupled  with  economy  of 
operation. 

New  equipment  added  to  the 
News-Democrat  pressroom  in¬ 
cludes  a  reamer,  router  and  cast¬ 
ing  box.  together  with  a  furnace 
for  heating  metal. 

Eventually  the  new  press  will 
become  a  part  of  the  paper’s 
new  plant,  according  to  plans 
approved  by  O.  M.  Kinnison, 
News-Democrat  publisher. 


The  actual  date  of  startiu 
publication  in  St.  Albans  will 
be  based  on  the  receipt  of  ne« 
equipment  and  materials  not 
promised  for  mid-summer. 

Plans  call  for  up-to-the-minuti 
equipment,  some  deveiop«l 
since  the  close  of  the  war,  with 
the  idea  in  mind  of  giving  St 
Albans  a  show-place  plant. 

“When  because  of  war-causid 
material,  equipment  and  lsb« 
shortages,  I  was  forced  to  com¬ 
bine  the  printing  of  the  Messen¬ 
ger  and  the  Burlington  DoUf 
News  in  Burlington,  I  promM 
as  soon  as  conditions  permitted 
I  would  return  the  plant  to  St 
Albans,”  Loeb  stated.  “It  li 
with  sincere  pleasure  that  I  now 
can  say  that  promise  will  be 
realized  as  soon  as  the  new 
equipment  can  be  delivered." 


Higgins  Forms  Firm 


William  J.  Higgins,  former 
consultant  for  the  St.  Petert 
burg  ( Fla. )  Times,  has  just 
formed  a  new  company  under 
the  name  of  Wm.  J.  Higgins  k 
Co.,  Inc.,  318  East  45th  St.,  New 
York  City.  Mr.  Higgins,  an  in¬ 
dustrial  engineer,  will  specialize 
in  newspaper  plant  layout,  pro¬ 
duction  and  operating  controls 
and  new  production  methods. 


Brallsirom  in  Chicago 


Ralph  C.  Pearsons,  general 
manager  of  Geo.  H.  Morrill  Divi¬ 
sion,  Sun  Chemical  Corp.  has 
announced  the  appointment  of 
his  former  assistant,  C.  A.  Bratt- 
strom,  to  be  Mid-West  Manager 
of  Morrill  Division,  in  Chicago. 
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muipmewt  review 


the  new'  million-  ^  publi«hin9 

dollar  press  equipment  have  ar-  again  in  its  own  plant  as  soon  as 
from  R.  Hoe  &  Co.,  New  building  is  ready  Fir#  last 

cars  will  be  requir^  Dee.  4  wiped  out  the  paper's  plant 

■4'W  \4  ®Np  mammoth  piece  of  with  exception  of  its  Duplex  press, 

■w  i4;  V4  machinery  from  New  York  to  .  ,  •  l  • 

Ba  .  ,4i;  1\  Portland  and  it  will  take  four  ^  four-page  paper  has  been  is> 

'■■■  months  to  erect  it  here.  sued  daily  from  the  plant  of  the 

“ft  is  one  of  the  most  flexible  Raleigh  (N.  C.)  Times, 
newspaper  presses  for  cold  com-  ■' 

bination  for  daily  operation  put  newspapers  an  hour  but  when 
Imaravffd  company,”  was  the  a  big  news  story  breaks  it  will 

c  .  .  ./j  /  L  .1  .  statement  of  V,  E.  Scott,  press  turn  out  135,000  extras  an  hour. 

Special  Model  Dick  Mailer  is  now  superintendent  of  the  Journal.  One  of  the  features  making  the 
equipped  with  larger  diameter  pro-  “It  will  print  three  colors  and  press  outstanding  is  the  auto- 
peller  assembly.  The  first  finger  turns  black  in  one  operation  and  by  matic  feed,  a  web  holding  three 
the  head  of  the  propeller  and  feeds  changing  color  plates  its  range  1,500-pound  rolls  of  newsprint 
the  name  and  address  past  the  knife  is  almost  unlimited.  It  will  print  so  that  another  roll  goes  into 
edge.  By  lowering  the  Mailer  to  the  color  on  every  page.  operation  when  the  first  is  used 

table,  the  name  and  address  is  Under  present  operation  it  up.  The  Journal  today  uses  three 
sheared  off  and  pasted.  will  produce  90,000  64-page  carloads  of  paper  daily. 


Appointment  of  Col.  Elmer  C. 
Goebert  as  plant  manager  and 
Albert  J  Graf  as  chief  engineer 
respectively  of  the  Duplex 
Printing  Press  Co.,  has  been  an¬ 
nounced  by  I.  K.  Stone  presi¬ 
dent,  at  Battle  Creek.  Mich. 

Col.  Goebert  comes  to  the 
Duplex  company  after  a  long 
experience  in  Army  ordnance 
work  covering  two  world  wars. 
Mr  Graf,  formerly  with  Hoe 
and  Goss  printing  press  com¬ 
panies,  has  a  wide  knowledge  of 
the  printing  press  field  over  the 
past  20  years.  ,  .  .  , 

Col.  Goebert  is  an  electrical 
engineer,  having  graduated  from 


Goebert 


the  University  of  Pennsylvania 
in  1911.  He  has  been  engaged 
in  Army  ordnance  work  since 
World  War  I.  During  the  last 
war  he  was  technical  advisor  to 
the  commercial  companies  man¬ 
ufacturing  gun  carriages  and 
other  military  equipment.  He  re¬ 
tired  as  colonel  at  his  own  re¬ 
quest.  having  received  the 
Legion  of  Merit  decoration. 

Mr.  Graf  has  served  as  a 
member  of  the  engineering  com¬ 
mittees  at  Hoe  and  Goss  com¬ 
panies  and  is  thoroughly  ac¬ 
quainted  with  offset,  rotogra¬ 
vure,  magazine  and  newspaper 
press,  as  well  as  stereotype  ma¬ 
chinery.  He  was  with  the  Hoe 
company  from  1925  to  1937, 
serving  as  works  manager.  He 
joined  the  Goss  company  in 
1937,  in  a  similar  capacity,  con¬ 
tinuing  with  Goss  through  1946. 

Both  men,  Mr.  Stone  pointed 
out,  are  not  supplanting  any 
members  of  the  Duplex  indus¬ 
trial  staff,  but  are  additions  to 
the  personnel  as  a  part  of  the 
firm’s  postwar  expansion  pro¬ 
gram. 

large  Site  Acquired 
For  Palo  Alio  Times 

Palo  Alto,  Calif. — Completion 
of  purchase  of  property  for  a 
new  site  for  the  Palo  Alto 
(Calif. ITimcs  is  announced  by 
Gene  Bishop,  publisher. 

The  location  will  be  three 
tim^  the  present  area  of  the 
Peninsular  Newspapers  Inc., 
property  here,  with  27,600  sqare 
feet  of  space.  Building  of  the 
new  home  for  the  Times  is 
scheduled  for  early  in  1948. 

Lockwood  Greene,  Inc.,  New 
n  Birge  Clark, 

Palo  Alto,  are  the  architects. 
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Space  saved  by  j 
Ludlow  equipment 


LUDLOW 

saves  YOU  mush  valuable  floor  space 


Newspaper  plants  which  have  been  compelleci  to  move,  or  to 
operate  within  a  greatly  reduced  floor  area,  have  found  the 
space-saving  feature  of  Ludlow  an  important  factor  in  helping 
them  to  work  out  many  problems  in  these  days  when  adequate 
floor  space  is  at  a  premium. 

Ludlow  equipment  is  compact,  as  the  above  illustration  shows. 
This  equipment,  consisting  of  a  Ludlow  slug-casting  machine,  two 
matrix  cabinets  and  40  fonts  of  typeface  matrices,  with  work¬ 
ing  space  for  the  compositor,  requires  an  unusually  small  amount 
of  floor  space  in  the  composing  room.  It  may  be  arranged  to 
conform  to  any  floor  plan.  Additional  matrix  cabinets  can  be  so 
grouped  as  to  require  but  little  more  floor  space. 

The  compactness  of  Ludlow  equipment  also  expedites  pro¬ 
duction,  as  all  necessary  operations  are  concentrated  within  a 
small  area,  avoiding  time-wasting  "travel"  and  other  disadvan¬ 
tages.  Everything  that  is  needed  for  rapid,  efficient  composition 
is  within  easy  reach  of  the  operator.  Send  for  complete  details. 


equipment  in  your  plant 
assures  your  compositors 
of  an  unlimited  supply  of 
high-quality  leads,  slugs, 
rule  and  material  for  base 


Ludlow  Typograph  Company 


2032  Clybourn  Avenue,  Chicago  14 


EQUIPMENT  REVIEW 

Thermostats  Aid 
tn  Typesetting 

Thermostats  are  greatly  aid 
ing  type  setting,  according  to 
advices  given  the  central  offices 
of  the  Pennsylvania  Newspaper 
Publishers’  Association  by  Emil 
Bendow,  president  of  Linotype 
Parts  Co.,  Weatherly,  Pa.,  in 
pointing  cut  merits  of  their 
newly-developed  Star  Close- 
range  Thermostat  for  Linotype 
and  Intertype  machines. 

The  new  thermostatic  device 
has  the  advantage  of  eliminat¬ 
ing  the  troublesome  control  box 
mechanism.  It  also  results  in  the 
elimination  of  parts  required  in 
maintenance  of  this  mechanism 
and  all  other  type  controls.  It  is 
a  two-wired  thermostat,  applic¬ 
able  directly  to  the  power  line, 
110  or  220  volts. 

The  thermo-responsive  ele¬ 
ment  of  the  device  consists 
simply  of  a  drawn-brass  shell 
which  houses  the  circuit-break¬ 
ing  mechanism.  The  contacts  are 
mounted  on  the  curved  members 
of  the  thermally-inert  metal. 
The  inert  curved  element  as¬ 
sembly  is  bi-€oncave  and  holds 
the  contacts  firmly  together  in 
normal  position.  As  the  shell  is 
elongated  by  liner  expansion  due 
to  increased  temperature,  the 
contacts  separate  and  the  circuit 
is  broken. 

Linotype  Parts  Co.,  is  moving 
about  half  of  its  facilities  for 
manufacturing  and  shipping  to 
its  newly-erected  plant  at  South 
Hackensack,  N.  J.  At  this  latter 
place,  a  modern  one-story  struc¬ 
ture  has  been  erected,  designed 
to  meet  the  needs  of  the  com¬ 
pany  in  the  production  of  “Star” 
type-setting  machine  parts  and 
accessories. 

Over  36,000  square  feet  are 
available  at  this  new  plant, 
which  includes  air-conditioned 
office  space.  The  company’s 
main  office  and  stock  room  will 
be  housed  in  the  new  building. 

Pacific  Conference 
Sef  for  May  10  in  L.  A. 

Dates  have  been  set  for  the 
Pacific  Newspaper  Mechanical 
Conference  for  May  10  and  11 
at  the  Biltmore  Hotel,  Los  An¬ 
geles.  Representation  is  expected 
from  eight  Western  states  and 
British  Columbia. 

Edward  K.  Sparks,  pressroom 
superintendent  of  the  Los  An¬ 
geles  Examiner,  is  president,  and 
Harold  Winn,  assistant  business 
manager  and  production  mana¬ 
ger  of  the  Hollywood  Citizen, 
is  vicepresident  of  this  year’s 
Conference. 

Formal  (hanged 

New  equipment  has  enabled 
transition  of  the  Grass  Valley 
(Calif.)  Union  to  an  eight- 
column  newspaper.  Previously 
the  historic  mining  country 
daily,  established  in  1864,  was 
seven  columns  in  width. 


Adtaker's  Desk  at  Chicago  Sun 

Individual,  glass-ancloted  desk  equipped  with  100  type  multiple  line  equip¬ 
ment  is  used  by  adtakers  in  the  Chicago  Sun's  new  Want  Ad  Room. 


MarquardlDirecfs 
ATF  Domeslic  Sales 

Edward  G.  Williams,  president 
of  American  Type  Founders 
Sales  Corp.,  has  announced  ap¬ 
pointment  of  Robert  G.  Mar- 
quardt  as  vicepresident  in  charge 
of  domestic  sales. 

C.  D.  Procter,  who  has  been  on 
leave  of  absence  due  to  ill 
health,  will  assume  the  duties  of 
sales  promotion  manager. 

Mr.  Marquardt  has  appointed 
E.  A.  Damon,  who  has  been  in 
charge-  of  the  company’s  type 
merchandising  and  miscellan¬ 
eous  machinery  sales,  as  assist¬ 
ant  manager  of  domestic  sales. 

Sthuman  Promofed 

The  Linotype  Company  an¬ 
nounces,  through  John  L.  Davis, 
manager  of  its  Southern  agency. 
New  Orleans,  that  Joe  F.  Schu- 
man,  who  since  1934  has  repre¬ 
sented  the  company  as  produc¬ 
tion  engineer  in  parts  of  Florida. 
Georgia,  Alabama  and  Tennes¬ 
see,  has  been  made  sales-pro- 
motion  manager  of  the  Southern 
agecy.  Paul  G.  Poynor  has  been 
appointed  to  succeed  him  in  the 
territory. 

Heeling  at  Holyoke 

The  annual  meeting  of  the 
New  England  Daily  Newspaper 
Composing  Room  Executives’ 
Association  is  scheduled  May  3- 
4  at  Holyoke,  Mass.,  it  is  an¬ 
nounced  by  Secretary  Edwin  A. 
Hutt  of  the  Keene  (N.H.)  Sen¬ 
tinel.  The  president  is  Joseph 
J.  Mahoney,  Holyoke  Trans¬ 
cript. 


Remodeled  PlanI 
Includes  Housing 

The  Herald-Mail  Co.,  pub¬ 
lishers  of  the  Hagerstown,  ( Md. ) 
Morning  Herald  and  Daily  Mail, 
has  remodeled  and  modernized 
its  entire  plant  and  increased 
personnel. 

In  remodeling  its  plant,  the 
company  abandoned  its  job 
printing  department  and  on  the 
third  floor  of  the  building  has 
erected  an  unfurnished  apart¬ 
ment  to  be  available  to  employes 
in  need  of  an  emergency  dwell¬ 
ing. 

Alleralions  Okayed 

The  North  Adams  ( Mass. ) 
Transcript  has  been  given  a  per¬ 
mit  to  install  an  inside  stairway, 
from  the  first  to  second  floor. 
The  Transcript  also  received  a 
permit  to  erect  a  new  partition 
in  a  small  office. 

Earl  Harris  Dead 

Earl  A.  Harris,  72,  who  re¬ 
tired  Jan.  1  as  composing  room 
general  foreman  of  the  Dallas 
Times  Herald  and  became  me¬ 
chanical  counselor  for  the  Times 
Herald  on  his  retirement,  died 
Jan.  25. 

Hilo  Site  Acquired 

The  Hilo  (Hawaii)  Tribune- 
Herald  has  purchased  30,000 
feet  of  property  on  which  to 
construct  a  modern  newspaper 
office  and  plant  according  to  a 
statement  by  Dean  D.  Sellers, 
vicepresident  and  general  man¬ 
ager. 


Hagen  Cautions 
On  Magnesium 

Phladelphia — Look  carefully 
into  your  local  situation  aid 
have  an  adequate  budget  to 
underwrite  increased  costs  jj 
the  tip  on  the  substitution  of 
magnesium  for  zinc  plates  io 
newspaper  photo  engraving  pro- 
cesses  coming  from  Maurice  A. 
Hagen,  superintendent  of  en¬ 
graving  in  the  plant  of  the 
Philadelphia  Inquirer. 

Inquirer  mechanical  forcii 
have  been  experimenting  with 
magnesium  for  some  time,  said 
Hagen;  in  fact,  they  are  still  ex¬ 
perimenting  and  likely  to  be  lot 
some  time.  The  cost  is  high;  very 
much  higher  than  zinc  costs. 

“By  local  situation”,  said 
Hagen,  “1  mean  all  factors  in  i 
given  community.  For  example, 
our  Philadelphia  water  supply 
is  heavily  chlorinated  for  health 
purposes.  Where  chlorine  thus 
is  used  to  purify,  you  will  find, 
in  washing  your  magnesium 
plates,  the  water  foams  up.  If 
this  action  is  not  stopped 
quickly,  it  will  pit  the  plate. 

“Ammonium  bicarbonate  has 
been  used  successfully  by  our 
men  as  a  wetting  agency  to  stop 
this  action. 

“In  etching  this  metal,  only 
one-third  the  nitric  acid  used  for 
zinc  is  required.  We  have  founl 
that  a  slow’  etch  gives  better 
results.  In  burning  in  or  powder¬ 
ing  the  plates,  care  must  be 
taken,  since  it  burns  in  very 
fast. 

“Each  etcher  must  be  trained 
to  the  use  of  magnesium.  On 
halftone  work  in  re-etching,  it 
reacts  very  fast  and  requires 
much  careful  watching.  When 
the  plate  is  finished,  it  is  a  clean 
dot  to  look  at. 

“Routing  of  this  metal  is  much 
the  same  as  zinc.  A  good  steady 
hand  is  needed,  as  it  machines 
up  much  faster  than  zinc  and 
can  be  run  into  very  easily. 

“Magnesium  offers  us  a  lighter 
metal  to  handle,  a  very  clean 
plate  when  etched,  a  plate  that 
is  stronger  than  zinc.  But  the 
cost  is  very  much  higher.” 

“At  the  present  time,”  he  went 
on,  “we  are  called  upon  to  pro¬ 
duce  cuts  at  top  speed  at  all 
times,  plates  of  halftones,  line 
plates,  plates  of  combination¬ 
al!  with  editions  to  make.  Time 
is  verily  of  the  essence. 

“Etchers  through  years  of  ex 
perience  have  learned  how  to 
turn  out  zinc  plates  in  record 
time.  For  last  bites,  more  acid 
was  added  to  speed  the  etching. 
Printing  on  zinc  with  cold  top 
enamel  did  not  come  over  night 
It  took  many  changes  in  the 
formulas  of  the  various  cold  top 
enamels.  Built  up  with  the  prac¬ 
tical  experiences  of  the  printer, 
we  now  get  excellent  results 
both  in  etching  and  re-etching." 

Tube  Carries  Copy 

A  pneumatic  tube  copy  trans¬ 
mission  system  has  been  instal¬ 
led  in  the  San  Antonio  (Tex.l 
Light  offices.  It  connects  the 
composing  room  with  the  copy, 
desk.  ! 
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on  the  Crawfordsville  (Ind.) 

Review  and  the  Port  Arthur 
(Tex.) 

Dave  Hamiix,  retired  printer 
from  the  Portland  Oregon  Jour- 
nal,  has  started  his  own  weekly 
tabloid,  the  Steelhead, 

Waldport,  Tidewater,  Yachats 
and  Seal  Rock.  The  first  issue 
ran  eight  pages  and  contained 
JB  local  and  national  news,  but  no 
*1  boiler  plate.  There  were  nearly 
r’^Bdbjdr^pr;  Im  250  inches  of  local  advertising, 

^  William  Edward  Klopp  is 

new  foreman  of  the  Houston 
'eorge  S.  Bradley,  89,  puts  in  about  (Tex.)  Press  pressroom,  suc- 

)ur  hours  every  two  weeks  on  a  ceeding  Edward  George,  re-  _ _ _ _ 

lachine  in  the  Cedar  Rapids  (la.)  signed.  Mr.  Klopp  started  as  a  department  on  the  ground  floor, 
■azette  composing  room,  just  to  carrier  boy  for  the  Press  in  more  space  for  the  national  ad- 
tep  his  hand  in.  Ho  began  as  an  1912  and  four  years  later  went  vertising  and  advertising  serv- 
apprentice  at  12.  to  work  in  the  pressroom.  ices  departments  on  the  mez- 

Harry  V.  Tait,  popular  mem-  zanine  floor,  and  new  offices  for 
fPOSON AL  GALLEY  Linotype's  Pacific  Coast  the  Dorothy  Neighbors  depart- 

agency,  has  rounded  out  25  ment,  the  information  depart- 
IRTHUR  BRCXJK,  veteran  of  years  with  Linotype.  He  learned  ment,  and  the  newspaper  library 
nearly  64  years  in  the  print-  the  printing  trade  in  Santa  on  the  upper  floor.  In  all,  7.500 

additional  square  feet  of  floor 
space  will  be  provided. 

Exterior  of '  the  addition  will 
be  faced  with  Indiana  limestone, 
conforming  with  the  style  and 
finish  of  the  present  building. 
The  interior  will  provide  a  con¬ 
tinuation  of  the  existing  plant 
which  was  constructed  in  1931. 

Installation  of  the  new  facil¬ 
ities  for  the  classified  depart¬ 
ment  is  expected  to  be  one  of 
the  most  complicated  tasks  of 
the  construction.  Desks  will  be 
connected  with  a  multiple  tele¬ 
phone  system  enabling  speedy 
and  efficient  service  for  classi¬ 
fied  users. 


Extension  Begun 
By  Seattle  Times 


eOUirueNT  REVIEW 


Although  the  Currise  brothers, 
Vinson  and  Earl,  have  been 
newspaper  photoengravers  for 
years  they  have  never  worked 
together.  Vinson,  47,  has  been 
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ample, 
supph 
health 

i  thus 

II  ^ 
lesiuin 
up.  U 
lopped 
ite. 

;e  has 
y  our 
0  stop 


.  ,  siariea  at  tne 

age  of  12  as  a 
an  engraver  for  the  Rockford  printer’s  devil 
(Ill)  Register-Republic  for  10  on  a  Pomona, 
Uars,  while  Earl,  57,  has  been  Kan.  newspaper, 
working  at  the  South  Bend  and  after  sev- 
(Ind.)  Tribune  for  the  past  10  eral  moves, 
vpars  joined  the  Port- 

Sons  of  the  late  George  S.  \9qo' 

Currise,  South  Bend  telephone  "redfS 

company  employe  the  boys  a  -  ”fth  collal^rl?- 


ended  South  Bend  high  school.  coiiaoorat- 

Earl  quit  school  at  16  to  take  his  ?.^«amD 
first  job  with  the  South  Bend 

Engraving  Co.  Later  he  worked  Brock 

for  the  IndiaTiapolis  Star  for  six  Hur  Lamp- 

year“  From  the  Star,  he  went  to  ^  ® 

the  Sauth  Bend  Tribune.  gonian. 

Vinson  wanted  to  follow  his  Great. Ealls, 

brother’s  footsteps,  but  Earl  in-  w  a  new  floo^an  in  the 

sisted  he  study  medicine.  During  room  ^  Portland 

summer  vacations,  however,  •'^wcom- 

Vinson  worked  in  the  engraving 

department  of  the  old  South  ^‘^man,  from 

Bmd  News-Times,  until  it  Vancouver.  B.  C. 
ceased  publication  in  1937.  He  Russel  M.  Kerr  has  been  ap- 
was  graduated  from  Notre  pointed  foreman  of  the  news- 
Dame  University  in  1923  with  a  paper  and  job  printing  depart- 
bachelor  of  science  in  chem-  ments  of  the  Observer  at  Sal- 
istry.  mon  Arm,  B.  C.  He  succeeds 

To  get  enough  money  to  con-  Don  Campbell, 
tinue  his  medical  training,  Vin-  Harold  C.  Berg,  assistant  di- 
son  went  back  to  the  News-  rector  of  production  for  the 
Times,  but  that’s  where  his  med-  News-Journal  Co.,  of  Wilming- 
ical  education  ended.  The  “ink-  ton,  Del.,  has  been  elected  presi- 
bug’’  got  him  and  he  and  Earl  dent  of  the  Optimist  Club  of 
"fought  it  out’’  on  rival  South  Wilmington. 

^“n  V?nson  went  to  Rock-  l"?”ager  and  mechanical  super- 
foid  ''  intendent  for  the  Charlotte 

(N.  C. )  Observer  and  a  member 
U  1  Charlotte  City  council,  is 

Hoc  Gets  SSrlOOfOOO  ®  candidate  for  re-election. 

*  j  ,  _  '  „  Arthur  Stone,  foreman  of  the 

Ufocr  irom  Donnellev  composing  mom  of  the  Keene 
WIMCI  IIUIII  VUIIIICIICy  (N.  H.)  Sentinel  for  34  years. 

Purchase  of  $3,100,000  worth  observed  hir  65th  birthday  re- 
of  printing  equipment  from  R  Although  it  was  his  day 

Hoe  &  Co.,  Inc.,  by  the  Chicago  associates  got  him  to  the 

firm  of  R.  R.  Donnelley  &  Sons  Plant  on  a  ruse  and  surprised 
Co.,  was  announced  by  Joseph  I’lni  with  a  gift  of  a  pipe. 

L.  Auer,  Hoe's  president.  B.  Grady  Frick,  employed  by 

The  order  includes  six  mono-  Burlington  (N.  C. )  Times 
tone-color  gravure  presses  and  News  for  the  last  18  years,  has 
three  multicolor  typographic  gone  to  the  Manteo  ( N.  C. ) 
presses  which  will  be  used  by  Times,  as  superintendent  of  the 
Donnelley  to  handle  Sears,  Roe-  weekly  and  its  job  printing 
buck  catalog  printing.  shop. 

Hoe  directors  have  declared  Gayle  W.  Steele,  Crawfords- 
the  regular  quarterly  dividend  vHle.  Ind.,  has  taken  over  duties 
of  $1  a  share  on  “A”  stock,  as  pressman  and  composing 
covering  the  period  .Jan.  15  to  room  foreman  for  the  Tallassee 
April  15.  ( Ala. )  Tribune.  He  has  worked 

editor  &  PUBLISHER  for  April  12.  1947 
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CQUIPMEWT  REVIEW 

Culler-Hammer 
Produdion  Gains 

Despite  handicaps,  operations 
of  Cutler  -  Hammer,  Inc.,  im¬ 
proved  so  well  toward  the  close 
of  1946  that  the  electrical  con¬ 
trols  production  “reached  ap¬ 
proximately  the  maximum  rate 
that  can  be  expected  with  our 
facilities,*’  G.  S.  Crane,  presi¬ 
dent,  disclosed  in  the  firm  s  an¬ 
nual  report  to  stockholders. 

Sales,  however,  were  about 
17%  lower  than  in  1945,  due  to 
the  time  required  to  switch  over 
to  full  peacetime  production  and 
also  owing  to  many  material 

This  left  net  profit  of  $1,604,- 
766,  or  $2.43  a  share,  only 
slightly  mere  than  the  1945  net 
of  $1,279,426,  which  resulted  in 
per  share  profit  of  $1.94. 

Dividends  of  $1.50  per  share 
were  paid  each  of  the  past  two 
years. 

New  orders  for  the  year  were 
considerably  above  production 
rates.  Crane  reported,  leaving 
the  company  with  a  substantial 
backlog.  Incoming  business 
continues  at  a  high  level. 


Reduces  Costs 

Storage  space  is  utilized  to  the  fullest 
in  the  Jacksonville  (Fla.)  Florida 
Times-Union  plant  with  storage  bat¬ 
tery-powered  fork-lift  trucks.  Another 
truck  handles  rolls  on  each  side  of 
the  presses. 


Roller  Grinding 


Robot  Typewriter 
Prints  from  Roll 

An  automatic  tyoewriter,  oper¬ 
ated  by  a  new  pneumatic  me- 
canism,  has  been  announced 
by  Robotyner  Corporation,  18050 
Pvan  Road,  Detroit  12.  Mich. 
The  machine.  Model  ER  Robo- 
tvner.  enables  one  typist  to  turn 
out  hundreds  of  individually- 
typed  letters  dailv.  varying  as 
to  addresses  and  filled-in  details. 

The  Robotvner  operates  on  the 
vacuum  princinle.  Its  mechan¬ 
ism  is  controlled  bv  a  master 
record,  perforated  like  a  plaver- 
nlano  roll.  The  roll  operates 
the  kevs  in  the  same  manner  as 
a  typist,  and  so  it  performs  anv 
typing  that  an  individual  stenog 
rapher  can  do,  including  under¬ 
lining.  line  snacing,  tabulating 
and  shifting  for  capitals.  The 
roll  also  permits  convenient 
permanent  filing  for  later  use. 
Anv  letter  once  typed  on  the 
Robotvner  can  be  used  again 
and  again. 

The  Robotvper  is  comnact. 
measuring  onlv  19  by  26  inches, 
and  one  of  its  greatest  advan¬ 
tages  is  installation,  or  removal 
for  servicing,  in  two  minutes.  It 
can  be  used  with  anv  make  of 
electric  tvnewriter.  The  Model 


In  Production 

New  Acme  portable  Telephote 
transmitters,  operated  from  a  lii. 
volt  storage  battery,  are  being  pro. 
duced  in  quantity  now  at  the  Cltve 
land  laboratories.  Set  was  used  for 
first  newspicture  transmissions  by 
mobile  radiotelephone  last  October 
in  San  Francisco. 


Fast  Offset  Press 
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Developed  by  Hoe 


Hamilton  Plans  Method  Changed 

.  p  ,  W.  F.  Isley  and  Co.,  print 

risillf  f  pVtlSnCIAII  roller  manufacturer  at  Gree 
l/ail|  J  LApailJiUll  boro,  N.  C.,  has  developed 


Plans  for  a  $100,000  improve 
ment  and  expansion  program 
have  been  announced  by  Lamar 
Hamilton  and  Lester  Hamilton, 
publishers  of  the  Palestine 
(Tex.)  Herald  and  Press. 

Included  will  be  a  new  $40.- 
000  press. 

The  Hamilton  brothers,  who 
recently  bought  controlling  in¬ 
terest  of  the  paper  from  other 
members  of  the  family,  are  the 
third  generation  of  their  family 
to  serve  as  publishers.  They  are 
grandsons  of  Hamilton  Van 
Hamilton,  Sr.,  who  came  to 
Texas  from  Alabama  and  es 
tablished  the  Tyler  Democrat. 

New  Press  Foreman 

Kenneth  C.  Gray  has  been 
named  foreman  of  the  pressroom 
of  the  Schenectady  (N.  Y.)  Ga¬ 
zette.  Gray,  who  has  been  with 
the  paper  continuously  since 
1924,  succeeds  Oswald  C.  Gilles¬ 
pie  who  died  March  26  at  the 
age  of  57.  Gillespie  had  worked 
for  the  Gazette  22  years. 

The  One  and  Only 

The  Columbus  ( O. )  Citizen 
observed  its  48th  birthday  March 
1  with  only  one  man  left  who 
helped  get  out  the  first  issue  in 
1899.  He  is  Charles  ( Doc ) 
Howe,  a  compositor. 

(hemisi  Sells  Ink 

Everett  A.  Roles,  who  started 
as  a  chemist,  has  joined  the  sales 
organization  of  the  Howard 
Flint  Ink  Co.  in  Los  Angeles. 


W.  F.  Isley  and  Co.,  printing 
roller  manufacturer  at  Greens¬ 
boro.  N.  C.,  has  developed  a 
process  for  reconditioning  rub¬ 
ber  rollers  which  results  in 
higher  performance. 

Heretofore  rollers  have  been 
ground  from  the  sides  in  remov¬ 
ing  lumps  and  filling  holes,  but 
pressmen  have  complained  that 
this  makes  the  roller  surface 
lower  in  the  center  producing 
some  sag  and  resulting  in  un¬ 
even  ink  distribution. 

Isley.  who  reconditions  rollers 
for  virtually  all  newspapers  in 
this  section  and  part  of  Vir¬ 
ginia.  grinds  the  rollers  from  the 
(op  leaving  a  slight  crown  in 
the  center  producing  an  even 
impression  the  entire  length  of 
the  roller 

After  grinding,  the  roller  is 
polished  with  emery  cloth  and 
is  “as  good  as  new.”  The 
process  requires  about  six  hours 
for  a  roller  71  inches  long  and 
six  inches  in  diameter. 


Ji  New  Day 

An  interested  visitor  to  the  mod¬ 
ern  building  of  the  Le  Crosse 
(Wis.)  Tribune  recently  was  Mrs. 
Lulu  Weehsmuth  Hoffmann,  71, 
first  woman  to  operate  a  typeset¬ 
ting  machine  in  La  Crosse  and  for 
many  years  the  only  woman  mem¬ 
ber  of  the  printers'  union.  She 
operated  a  Simplex  monotype  and 
in  those  early  days  she  was  ex¬ 
pected  to  keep  the  machine  in 
running  order.  So  she  often  went 
home  from  work  bespeckled  with 
graphite  from  making  repairs. 


FR  Robotvner  is  so  constructed 
that  as  manv  electric  tvnewrit- 
ers  as  desired  can  be  hooked  to¬ 
gether  for  simultaneous  onera 
tions  off  one  master  record  roll. 

A  m  o  n  St  the  correspondert'*e 
that  Robotvper  can  handle 
speedily  and  aceuratelv  are  di¬ 
rect  mail  campaigns,  letters  of 
credit,  letters  of  nolicy,  price 
lists,  letters  to  dealers  and  .iob 
bers.  and  even  forms,  postcards 
and  address  stickers. 

Letters  are  personalized  with 
Robotvner.  It  is  adiustable  for 
automatic  .  stops,  standing  idle 
until  the  operator  fills  in  names, 
dates,  amounts,  or  anv  other  de 
sired  material.  Similarly,  para 
graphs  may  be  changed,  inserted 
or  omitted  anvwhere  in  the  body 
of  the  letter.  The  new  ER  Robo- 
typers  can  be  so  arranged  that 
as  the  typist  fills  in  the  heading 
of  a  letter,  another  machine  si 
multaneously  addresses  the  en¬ 
velope. 

In  conjunction  with  the  Robo- 
typer,  auxiliary  units  may  be 
used.  This  is  a  means  by  which 
two  or  more  electric  typewriters 
may  be  coupled  together  to  ob¬ 
tain  unison  operation  either 
manually  or  automatically. 

Plans  Nebraska  Plant 

The  Fremont  (Neb.)  Guide 
and  Tribune  has  bought  a  lot 
on  West  Fourth  Street  between 
Park  and  Broad  for  a  new  plant. 
A  one-story  structure  is  planned, 
according  to  Lester  A.  Walker, 
publisher. 

larger  Type  Adopted 

Larger  Ionic  type  made  its  ap¬ 
pearance  in  the  columns  of  the 
Roanoke  (Va. )  Times  and 
World-News  recently.  The  new 
size  is  IVz  point  on  an  8Vfe  point 
slug. 


An  offset  printing  press,  de 
signed  to  run  at  speeds  from  10,- 
000  to  30.000  lithographic  im 
pressions  an  hour,  has  just  bees 
added  to  the  products  of  R.  Hoe 
&  Co..  Inc.,  of  New  York. 

In  making  this  announcement 
Joseph  L.  Auer,  Hoe's  presi  k 
dent,  emphasized  that  the  new  t 
web  job  press  which  is  arranged 
with  a  fixed  sheet  cut  off  of 
inches,  is  compact  in  size,  occu¬ 
pying  less  than  25  square  feet 
of  floor  space,  fully  automatic 
in  operation,  and  capable  of 
feeding  rolls  of  paper  from  10 
to  14  inches  wide.  Paoer  u! 
thin  as  onion  skin  or  as  thick  u' 
index  bristol  may  be  used.  \ 

An  improved  ink  and  damj>-| 
ening  distribution  is  incorporat-; 
ed  in  its  design.  Arthur  Dres- 
sel,  vicepresident  and  general 
sales  manager,  explain^  that 
the  press  has  two  dampening 
rollers,  two  ink  form  rollers,  and 
12  ink  distributing  rollers— six 
of  composition  and  six  of  steel 
— as  well  as  one  vibrator.  M 
is  deposited  on  the  third  dia- 
tributor  roller,  thus  giving  the, 
first  two  rollers  time  to  disai  ' 
pate  any  moisture. 

“The  high  press  speed  of  the 
Hoe  Jobber,”  Mr.  Dressel  con¬ 
tinued.  "is  accompanied  by  oths 
features  of  fast  operation 
Though  lithographed  sheeti, 
emerge  in  a  blizzard-like  flow,  j 
straight  lined-up  stacks  are  de-  i 
live-ed  all  ready  for  packaf  ; 
ing.”  These  stacks  may  be  »  . 
moved  without  stopping  the  ^ 
press.  ' 

Discussing  changing  of  plate 
Mr.  Dressel  said  that  a  patented 
feature  makes  plate  chaniw 
possible  in  a  fraction  of  W 
time  reouired  on  the  convex 
tional  small  sheet  feed  off^ 
pre.ss.  while  rolls  may  « 
changed  in  less  than  half  the 
time.  Because  of  comp^'i 
ness  and  accessibility  of 
wash-up  is  quick,  also.  v 
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analysis  of  1946  LINAGE  STATISTICS  COMPILED  FOR  349  NEWSPAPERS  IN  110  CITIES 

By  Media  Records,  lee. 

Showing  Retail,  General,  Automotive,  Financial,  Classified  and  Total  Advertising 

(Copyright  1947  by  Editob  &  Publisheb  Co.) 


I  In  this  annual  report  Editor  &  Publisher  presents  linage  records 
!  of  leaing  American  and  Canadian  daily  newspapers  for  the  year  1946. 
I  Linage  as  measured  by  Media  Records,  Inc.,  is  shown  on  this  and  suc- 
I  ceeding  pages  to  page  95.  Linage  of  other  newspapers,  as  reported  by 

-  their  publishers,  begins  on  page  %. 

MEDIA  RECORDS  SUMMARY— YEAR  1946 

In  110  cities,  349  newspapers,  published  in  over  80,000  editions, 
10,000,000  display  advertisements  run  by  over  100,000  advertisers. 
The  following  pages  report  in  summary  and  in  detail  the  record  of 
2,^5,119,061  agate  lines  of  newspaper  advertising  as  measured  by 
.Media  Records,  Inc.,  year  1946. 

Reuil .  1,540,897,650 

General .  422,186,330 

:  Automotive .  68,310,401 

Financial .  47,706,115 

Total  Display .  2,079,100,496 

-  Classified .  626,782,888 

j  Legal .  19,235,677 

{  Total  Advertising .  2,725,119,061 


Auto- 

FInan- 

Total 

Retail 

General 

motive 

clal 

Clasal- 

Adver- 

Nawepapara 

DIaplay 

DIaplay 

DIaplay 

DIaplay 

fled 

tiainq 

AKRON,  OHIO 

Bttoop  Journal . 

..(e) 

9.487305 

1,678.943 

273,774 

144.064 

3.802.696 

15.616.278 

pBtecoe  Joomai. . . . , 

..(S) 

2,870.186 

526.263 

36.794 

45.456 

1,136,818 

4.616.184 

ALBANY, 

N.  Y. 

Knickerbocker  News. 

..(0) 

5.834.466 

1.438.908 

271,950 

194.766 

1.993,512 

10.061,159 

Ibnet-Ciiion . 

.(m) 

3,628.484 

911,002 

198.843 

156,056 

2.105.561 

7.488.656 

‘nmae-l'nion . . 

..(S) 

2385,030 

1.276.959 

101,417 

60.063 

517.667 

4.342.412 

ALBUQUERQUE.  N.  M. 

JoorasI . 

.(m) 

1,783.366 

702.232 

163.725 

21.073 

1.157310 

3.869,320 

Journal . 

..(S) 

820371 

100.603 

28.180 

19.963 

236,412 

1307380 

Ttibcnt . 

..(e) 

1,858.600 

676.886 

152319 

23,779 

1.152.063 

3,907,620 

ATLANTA,  GA. 

Conatitution . 

.(m) 

4.958.879 

1.368.108 

234.531 

242.061 

2.402.429 

9.230.268 

^JCoostitution . 

..(S) 

3.667,715 

1347,168 

101,116 

96,986 

732.491 

5.846.130 

Journal . 

..(e) 

6,684.112 

1.740.984 

295,580 

293.242 

2.840.241 

11.887376 

HJoumal . 

..(S) 

3.489.482 

977.955 

70.499 

97,798 

1.017.923 

5.655.143 

BALTIMORE 

•.tnurlcsa . 

..(3) 

2,717.006 

1,405333 

111.943 

25.834 

631.123 

4.892.515 

News-Poet . 

..(e) 

8.309,484 

1,547.053 

339.010 

341.670 

1,514,651 

12.123.908 

Sun . 

.(m) 

3.347.583 

2.631.887 

293.246 

465.426 

4.308.393 

11.118.227 

9u» . 

..(e) 

11.237.009 

2.605.451 

446.493 

385.933 

3.819.312 

18.540.650 

t3ua . . . . 

..(3) 

5323.364 

1.318.705 

118.291 

63.138 

1,842.288 

9,267,466 

BAYONNE,  N.  J. 

Tkaie . 

..(e) 

1.911,075 

671.236 

155.563 

47,122 

826.234 

3,675.041 

BIRMINGHAM,  ALA. 

Afe-Hereld . 

.(m) 

3,979.670 

1.797390 

193.808 

203.189 

1.711.033 

7,974.287 

Newi . 

..(e) 

7.749.888 

1.810.067 

217366 

203.980 

1,733.723 

11.726.893 

INiffiftod  AcD>Henld.(S) 

5.018.892 

1,026.771 

106.545 

114.737 

879.935 

7.149.000 

net . 

..(e) 

5360,329 

1.016.648 

177.238 

115.112 

1.034.536 

7.739,031 

)f  the  Anericu . (e) 

C00-,  B«oni . (m) 

othej  ‘Admtlar . (S) 

'atlotl  QWb . (j) 

eefitowB . (ni) 

flow, I  qwm . (S) 

re  del  Hnu . (m) 

IBmld .  (S) 

. (•) 

“t  ^ . (m) 

jlatesl’^"' . (8) 

0«BW-Expr«i . (m) 

I  ICoufte-Eipw* . (8) 

_  J**"* . . 


(Sts  fooiaoto). 


BOSTON,  MASS. 
SmSlS  952.825  71.454 

3.522.761  948.032  72.326 

1,751.144  1,2924211  85.294 

7.145.129  2.066,717  196,238 

4J06,777  2,000.676  189.479 

4,010.576  967,399  61.537 

6.475.611  2,967.770  237 J71 

5.711.985  1,031.040  66.850 

10,788.489  3.018.804  260.526 

4.463.463  1,629.800  196,997 

2.504,677  209.043  16,613 

BUFFALO,  N.  V. 
5.445.829  1,334.654  231,478 

3.292.526  1.604,271  142,550 

9.834.803  2,395.776  688.443 

CAMDEN,  N.  J. 
6.661,913  1.849.897  331,648 

CEDAR  RAPIDS,  IOWA 
4.500.449  962,114  280.410 

1.779,048  183,263  72.464 


mtlOITOI 


199.440  957,993 

7.632  467.427 

214,565  3.352.208 

140,426  2,888,904 

86,501  U70.243 

42.011  303,578 


4.829.826 

5.268.701 

3.411.446 

12.206.871 

9.303.960 

7.106,042 

12.052.138 

8.411.339 

16.384.904 

7.816.183 

3.179,406 

8.260.610 

5.616.700 

16.454.635 


Newspapers 

Retail 

Display 

General 

DIatlay 

Auto¬ 

motive 

DIaplay 

Finan¬ 

cial 

DIaplay 

Claaal- 

fled 

Total 

Adver- 

tiainfl 

CHICAGO, 

ILL. 

Tribune . 

.  .(m) 

9.150.980 

2.902.148 

234.239 

381.067 

7.236.790 

19.029.0M 

Tribune . 

..(S) 

7.297.987 

2,437.418 

115,471 

128.949 

2.942.646 

12.92230 

Sun . 

.  .(m) 

5.129.896 

1,421.248 

101.746 

204318 

2.704.851 

9,576.603 

piun . 

..(S) 

2.538.159 

826.254 

19.313 

22.344 

735.881 

4.142.041 

{Daily  News . 

..(e) 

8.303.845 

3.226.481 

228.823 

284.691 

4.057.338 

16.120.966 

Herald^Americao. . . . 

..(e) 

5.120.861 

1.616.783 

155.458 

129.861 

2,876370 

9.913.847 

*HeraId>  American. . . 

..(S) 

2.269.983 

1,440.204 

102357 

9.001 

771,411 

4.593.006 

Times . 

..(e) 

4,934.809 

1.293.757 

74.499 

116.134 

1,130.416 

7.560.167 

Times . 

..(S) 

1,496,456 

288.594 

9.787 

10.238 

257.121 

2.062.248 

CINCINNATI, 

OHIO 

Eniuirer . 

..(m) 

4,537,736 

1,205.175 

162.510 

224,863 

2.842.844 

9.053.461 

{Enquirer . 

..(S) 

4.552.458 

1.567.550 

127.856 

79.991 

2.122.826 

8.450.086 

Poet . 

..(e) 

6.108.003 

1.598.944 

313.848 

157.016 

3.222.714 

11.466.806 

Timee-Star . 

..(e) 

7.299.645 

2.515.365 

376.532 

216.343 

3.021.772 

13.592.617 

CLEVELAND,  OHIO 

Plain-Dealer . 

..(m) 

4.295.078 

1.700396 

211.743 

283,007 

3.966.153 

10.493.870 

•Plain-Dealer . 

..(d) 

4,227326 

2.288390 

219.196 

93316 

1.523362 

8.352.606 

News . 

..(e) 

5.490.922 

1.290.882 

234,113 

193.920 

1.156.436 

8.385.830 

Press . 

..(e) 

8.575.555 

2.228.721 

391,150 

185.276 

3.873,679 

15.267.406 

COLUMBUS, 

OHIO 

Dispatch . 

,..(e) 

7.481.217 

1.789394 

337.633 

136.179 

3.338.296 

13,127.463 

Dispatch . 

..(S) 

3.367.113 

816.429 

151.402 

113.752 

1.944.122 

6.394.70 

Citisen . 

..(e) 

4.440.096 

671.688 

131,179 

56.265 

1.663.094 

7.035.4N 

Citiaen . 

..(S) 

1,655.717 

181.111 

25,926 

72.254 

654.911 

2.590330 

Ohio  State  Journal. . . 

.(m) 

2,648.039 

574.727 

65.150 

302.950 

1.737.158 

5.419.001 

Star . 

..(w) 

516.910 

154.708 

19.076 

25.829 

857 

7173M 

DALLAS,  TEXAS 

News . 

.  .(m) 

6.578.073 

1.592.236 

297.623 

196.818 

4,912.083 

13.607.701 

{News . 

..(S) 

2.794,001 

1.141.815 

282.950 

64.172 

1.910,993 

6.197.680 

Times-Herald . 

..(e) 

11.351.190 

2.149.659 

368.785 

162.348 

4.161.621 

18.411.836 

Timee-Herald . 

..(S) 

3.948.673 

496.721 

257357 

114.740 

1.462.267 

6396.947 

DAYTON,  OHIO 

Journal . 

..(m) 

4.069.101 

1.053.376 

324.976 

297383 

4,167.751 

10.053.000 

Herald . 

...(e) 

9.530.127 

1.067.784 

373.396 

300.550 

4375,523 

15.555.083 

News . 

...(e) 

9.515.379 

1,630.483 

370.607 

220.607 

4.551310 

16.415.071 

News . 

..(S) 

1.796.680 

455.602 

72,769 

39.351 

907.982 

3.272386 

DENVER,  COL. 

Rocky  Mountain  News(iB) 

2.684.301 

608.348 

123.593 

118.972 

1.078.791 

4.634.608 

pRocky  Nountain  News(S) 

892.841 

292.726 

11.721 

19314 

310,456 

1.527.671 

Poet . 

...(e) 

5.354.902 

1.570.604 

288.981 

197.794 

3.407340 

10.832.118 

Post . 

..(S) 

1.495.187 

612.662 

60.232 

39,949 

1,773318 

3.982.90 

DES  MOINES, 

,  IOWA 

Register . 

..(m) 

2.301.695 

1.337.846 

190.379 

76.584 

2.114.913 

6.060.386 

Tribune . 

..(e) 

3.611.111 

1.344.982 

317.193 

81.778 

2.109.936 

7.476.861 

JJRegister . 

..(S) 

2.002385 

1.263.974 

134387 

37,637 

1.096.173 

4.536.410 

DETROIT,  MICH. 

Free  Press . 

..(m) 

5.346.268 

1.610.629 

331. 7S2 

184332 

2.340.592 

9.835.5n 

pFree  Press . 

..(S) 

1.904.820 

780,837 

66.974 

101.069 

895.682 

3.751.470 

News . 

..(e) 

9.736355 

2,585.680 

449394 

149.137 

5.308.335 

18.237.611 

{News . 

..(S) 

3,697.492 

1.537.483 

105.293 

116.962 

3.485306 

8.943.418 

Times . 

..(e) 

6.475.194 

1.732.540 

367.725 

122.876 

2.382.904 

11.088.044 

•Times . 

..(S) 

2.559.263 

1.449.923 

132,304 

70.427 

844,010 

6.056.607 

DULUTH,  MINN. 

Herald . 

..(e) 

4.474.545 

1.239354 

163352 

62303 

1.520.312 

7.562.638 

News-Tribune . 

.(m) 

2,492,277 

1.238.515 

144.083 

50.091 

1,555.833 

5,685.003 

News-Tribune . 

..(S) 

2.617.636 

314.357 

51366 

23.462 

503.540 

3.511340 

I  Includes  This  Week  Linage. 

Note:  Camden  Courier  (evening)  and  Post  (morning)  sold  in  combination, 
p  Includes  Parade  Linage. 

1 1ncludes  American  Weekly  Linage. 

**  Includea  Comic  Weekly  and  Tide  Week  Linage. 

H  Includea  Tiiis  Week  Linage.  July  7-Dec.  31, 1946. 
t  Includes  American  Weekly  and  Comic  Weekly  Linage. 

Boston  Globe  (evening)  sold  only  in  combination  with  either  Globe  (morning)  or  Sunday  Globa. 
Traveler  (evening)  sold  only  in  combination  with  either  Morning  Herald  or  Sunday  Herald. 
Evening  American  sold  only  in  combination  with  either  Morning  Record  or  Sunday  Advsrtia*. 
Morning  Post  sold  in  optional  combination  with  Sunday  Post— retail  only. 
ft  Includes  Comic  weekly — This  Week  Linage  Jan.  l-Juns  30, 1046.  Includea  American  Weakly 
Linage,  July  7-Dec.  31, 1046. 

1 1ncludea  American  Weekly  and  Thla  Week  Linage. 

*  Includea  American  Weekly  and  Comic  Weekly  Linage. 
t  Includea  Parade  Linage  beginning  April  28. 1946. 
p  Includea  Parade  Linage.  |  Includes  This  Week  Linage. 
ft  Includea  This  Weak  Linage,  Sept.  8- Dee.  31, 1946. 


UBLISHIR  for  April  12,  1947 


93 


EL  PASO,  TEXAS 

Auto-  FInon-  Total 

Retail  General  motive  clal  Claeel-  *?'f*''* 

Newipapert  DIeplay  Diaplay  Display  Diaplay  fled  tiaing 

Times . (m)  3,407.009  1.104,437  284,502  69,598  1,569,001  6,460,915 

pTimes . (S)  1,385,276  394,969  113,142  14,834  360,650  2,273,532 

Herald-Post . (e)  3,829,462  1,205,017  340,852  67,694  1,566,734  7,030,891 

ERIE.  PA. 

Dispatch  Herald-Sun.. (d)  3,515,139  893,912  179,454  83,521  1,429,844  6.203,332 

IDispatch  Herald . (S)  2,515,159  400,120  79,291  33,521  462,482  3,490.636 

Times . (e)  5,191,791  1,483.275  216.843  97,925  2,557,366  9,672,681 

Sun . (m)  358.839  59.030  5,562  3,539  226,571  653,578 

EVANSVILLE,  IND. 

Courier . (m)  6,210.173  1,065.696  278.882  160.900  1.618.221  9,417,174 

Press . (e)  6,269,193  1.175.667  275,053  157.983  1,600,917  9.540.981 

Courier  *  Press . (S)  2,494,856  276.512  61,322  89,566  467,954  3,390,552 

FLINT,  MICH. 

Journal . (e)  8.271.778  1.293.626  341,354  122,366  4,003,902  14,044,977 

Journal . (S)  2.808,997  140,267  50,454  78,803  846.703  3,925,693 

FORT  WAVNE,  IND. 

Joumal-Gaaettr . (m)  3,849.068  858.360  207.120  74,813  2,181.123  7,318.955 

pJo'imal-Gaaette . (S)  3,889,439  581,498  105.159  116.385  752.816  5.445.430 

Newa-Sentinel . (e)  8,081,831  1,679.086  345,628  213,211  2,898,235  13,381.745 

FORT  WORTH,  TEXAS 

Star-Telegram . (m)  1.433,361  1,483,265  178.593  108.595  1,271.247  4.495,768 

Star-Telegram . (e)  5.417,331  1,541.845  252,202  108.066  1.263.369  8.593,521 

Star-Telegram . (S)  2,330,269  508.874  122.133  34,991  555,522  3.555,243 

Press . (e)  5,337,685  1.147J74  251,068  142.814  1,266.287  8,211,444 

FRESNO,  CALIF. 

Bee . (e)  2.495,085  1,114,260  252.092  67,587  1,368,426  5.387,197 

Bee . (S)  1,437.535  425,532  159,441  8,642  407,072  2,441.268 

GARY,  IND. 

Post-Tribune . (e)  8,672,271  1,067,572  300,506  127,136  1.835,483  12,110,918 

GLEN  FALLS,  N.  Y. 

Post-Star  (See  footnote)..  3,697,127  551,126  160,183  135,087  1,138,575  5,726.694 

HARRISBURG,  PA. 

Patriot  (See footnote)....  6,012,620  1,387,402  249,516  132,222  1.777.113  9.606.322 

Telegraph . (e)  5,149,498  974.784  145,215  63.746  1,022.269  7.465.682 

HARTFORD,  CONN. 

Courant . (m)  3,428.110  1,236.818  177,753  187.845  1,369.700  6,531.007 

Courant . (S)  2,790.032  503,265  388.176  125,695  539  J95  4,350,021 

Times . (e)  8,745.076  1.980.295  593,542  374,238  2,820.011  14,679,495 

HEMPSTEAD  TOWN.  LONG  ISLAND,  N.  Y. 

Review  A  Star . (e)  4.081.435  527.414  207.660  402.935  1.786.431  7.140.931 

Newsday . (e)  4,126,017  580.126  278.292  305.855  2.694,660  8.074.203 

HOBOKEN,  N.  J. 

Jersey  Observer . (e)  2,814,501  1.018,842  207.636  142,376  1,649.960  6.063.234 

HOUSTON,  TEXAS 

Chronicle . (e)  8.439,092  1,689,503  291,178  57,101  3.954,778  14.475.777 

Chronicle . (S)  3,619,455  603,659  59,919  14.043  1,625.482  5.930.230 

Post . (m)  6,850.607  1.477.781  287.397  203,480  3,000,070  11,879,381 

Post . (S)  3.886.600  341.015  71.408  35.149  1,073,743  5.415,646 

Press . (e)  6.898.747  1,090.982  240.262  116,047  1.245.361  9.651.075 

INDIANAPOLIS,  IND. 

News . (e)  8.491.906  2.249.953  371.977  166.869  3.902.879  15.204.724 

Star . (m)  6.745.230  992.789  235,721  195.877  5,161.601  13,349,648 

»|Star . (S)  3,814J87  1,493,669  178,617  27,231  1,886.492  7.400,792 

Times . (e)  8.618.182  942.765  180,285  147,214  1,960,402  11.876.303 

JACKSONVILLE,  FLA. 

Times-Union . (m)  4,939.747  1,677,498  324,379  201,121  2.338.830  9,542.089 

pTimes-Union . (S)  2,259,309  540.553  62,021  15,507  718.655  3,598,164 

Journal . (e)  5.029.478  844,528  271,182  125,968  1,995,903  8.311,130 

JERSEY  CITY,  N.  J. 

Jersey  Journal . (e)  2,809,492  1.300.785  241,284  99,050  1.781,385  6.507.531 

JOHNSTOWN.  PA. 

Tribune  (See footnote)...  7,096.860  994.412  269.984  121,341  1.603.585  10,158.733 

KNOXVILLE,  TENN. 

Journal . (m)  3,800.607  843.339  144,057  171,973  1,352.463  6.356.885 

Journal . (S)  2.177.173  172.975  34.807  42.622  446.642  2.876.814 

News-Sentinel . (e)  4,232.749  1.221.845  277,856  155,762  1.507.843  7.408.120 

News-Sentinel . (S)  2J01.583  270,266  97,104  46.126  482.506  3,199,199 

LAWRENCE,  MASS. 

Tribune  (See footnote)...  4,752,325  1,053.554  208.436  188.339  1,176,446  7.396,366 

LOS  ANGELES.  CALIF. 

Eiaminer . (m)  4.060.787  909,034  120.070  133.956  3.298.659  8.531.589 

•Examiner . (S)  2,310,446  1,545,606  168,747  16.875  1,681,659  5.723,792 

Timea . (m)  3,303,270  676,965  84.898  145,955  1.976.558  6.192.118 

{Times . (S)  2,231,286  1,322,633  133.182  24,995  1.282.463  4.994.829 

Herald  A  Express . (e)  4,163,411  1,214,393  155,568  124,356  1,166,116  6,826,337 

News . (d)  5.188.286  1.454.011  240.449  120,065  .  7.003.984 

■  LOUISVILLE,  KY. 

Courier-Journal . (m)  4,580.561  1,529,434  219,478  179.373  2,301,240  8,853,590 

Courier-Journal . (S)  3.779480  578,948  152,044  142.019  915,659  5.571,120 

Times . (e)  6.356,175  1.570426  250,664  169,800  2,287,837  10,679.618 

LOWELL,  MASS. 

Sun . (e)  4.026.776  927,450  144,769  79.367  1  438.336  6,603,034 


•ANCHESTER,  N.  H. 


Newspapers 

tail 

Display 

Gsnsral 

Display 

Auto- 

motlva 

Display 

Finan¬ 

cial 

Display 

Classi¬ 

fied 

Tim 

Advv. 

tiiS 

Uniori'Leader  (See  footn.) . 

3,849,544 

1,179,815 

225,024 

152,914 

917,466 

8.3«J« 

Commerrial  Appeal. . 

..(m) 

6,572,539 

MEMPHIS, 

1,788,302 

TENN. 

367,184 

132,298 

2,253,270 

ilisun 

iL'ommercial  .Appeal. 

...(S) 

3,338,965 

1,054,300 

119.355 

19,442 

1.055,980 

8,5il,,'7| 

PreaB-,Scimit8r . 

..(e) 

3,934,644 

1,346,560 

340.272 

96,088 

2,117.778 

7.8JUC 

Herald . . 

..(m) 

7,784,265 

MIAMI,  FLA. 

1.747,735  407,559 

299.080 

7.588,815 

u.snjii 

Herald . 

..(S) 

3,497,818 

1.198.899 

192.777 

103,571 

1,984.661 

i.mm 

News . 

..(e) 

6,632,810 

1,250,061 

328,595 

294,701 

4.449.530 

I3.0lli«l 

News . 

..(S) 

2,292,088 

220,726 

118.657 

90.760 

913,705 

3.63UII 

Sentinel . 

.  .(m) 

1 

4.204.365 

MILWAUKEE,  WISC. 

801.270  98.885 

103.598'T  1,220,273 

1  6.4HJK 

•Sentinel . 

..(S) 

1,713,443 

1,359.316 

92.609 

26,381 

463.165 

1  3,6M.U| 

Journal . 

..(e) 

11,458,417 

2.324,656 

308.948 

166,969 

3,240,673 

17.5»Ji| 

{Journal . 

..(S) 

4,126,276 

1,462,273 

76.354 

30.127^ 

1  2,020.550 

7.718JII 

Tribune . 

,.(m) 

MINNEAPOLIS,  MINN. 

3,494,760  1,879,209  186,969 

188,174 

4,467,494 

104liJij 

Star . 

..(e) 

7,092,392 

1,894,153 

239.489 

182.975 

4.476,307 

13.887JI4 

STribune . 

..(S) 

3,331,139 

1,252.687 

99,147 

37,325 

2.366.581 

j  7,087, 04S 

Times . 

..(e) 

3,974,491 

757.456 

163,624 

132,267 

1,123,963 

i6.IU91l 

Bee . 

..(e) 

2,560,090 

MODESTO, 

527,955 

CALIF. 

241,498 

48,442 

1.390.334 

4.963.93i 

Star . 

..(e) 

MONTREAL, 

8,499,610  2,674,714 

CANADA 

287,414 

439,262 

3.433,671 

15.471,ni 

Standard . 

..(S) 

177,317 

1,095.153 

44,918 

32,636 

4.906 

IJUJS 

Oasettc . 

.(m) 

3,757,022 

1.879.418 

211,532 

497,649  J 

1  526.080 

6.95I.IK 

La  Presse . 

..(e) 

6,443,487 

2.558.396 

306,245 

230.505 

3.296,850 

I2.879J07 

La  Patrie . 

..(e) 

1,210,717 

942,260 

64.752 

109,222 

A  32,559 

2.444J(I( 

La  Patrie . 

..(S) 

568,790 

1,512,837 

110.241 

80.055 

1  22,210 

2495.001 

Herald . 

..(e) 

1,208,444 

530,111 

72,256 

85,992 

177^44 

2490.IMI 

Press . 

..(e) 

4,386,387 

MUNCIE, 

681.173 

IND. 

334,051 

117,140 

1,389,966 

! 

6,941.181 

Star . 

.(m) 

4,281,398 

714.138 

282.110 

78.032 

1.699,844 

7.106JHI 

Star . 

..(S) 

1,501,605 

346,735 

53,125 

68.256 

474.603 

2.444.07 

Banner . . 

..(e) 

1 

5,779,818 

NASHVILLE, 

1.417,406 

TENN. 

265,483 

161,267 

1.924,662 

9473JIH 

Tennessean . 

.(m) 

5,724,149 

1. 4 10.034 

264,432 

159,266 

1,970,775 

9.547.441 

Tennessean . 

.(S) 

4,069,034 

472.730 

73,107 

52,230 

810,770 

5.480Jii 

•Call . 

.(S) 

1,743,698 

NEWARK, 

465,077 

N.  J. 

62,574 

184,856 

357.989 

2.860JI1 

J.Star-Ledger . 

.(d) 

3,950,105 

953,928 

132,516 

115,718 

1,292,970 

6.551  JM ! 

pStar-Ledger . 

.(S) 

1,807,323 

412.703 

28.393 

19,203 

270.706 

2.543.40 ' 

News . 

..(e) 

9,114,793 

2,371.242 

438.093 

288,182 

4,799,394 

17449.115 

UNews . .-. _ 

.(S) 

374,468 

46,393 

10.585 

18.796 

88.889 

539JII 

Journal-Courier . 

(m) 

NEW  HAVEN, 

2,917,612  552,452 

,  CONN. 

128.524 

270,892 

224,656 

4,454,010 

Register . 

.(e) 

6,346,702 

1,932,211 

443,969 

311,457 

1.983.989 

1I.086.1S4 

Register . 

.(S) 

1,949,973 

273.879 

94,106 

114,591 

592.461 

3.034.9n 

Times-Picayune . 

(m) 

NEW  ORLEANS,  LA. 

8,403,900  2,190,184  305,454 

152.985 

3,930.313 

15.127.08 

Times-Picayune  A 
States . 

.(S) 

5,365,408 

818.955 

76,329 

93,971 

1,655418 

8455407 

Item . 

.(e) 

6,980,128 

1,487.638 

324,427 

231,742 

2.181.640 

11.652.W 

States . 

.(e) 

5,210,644 

1.449.223 

239.671 

184.500 

4,083.664 

11444,411 

Thi 

Tu 

Hei 

la 

fSi 

fM< 

Mb 

tlo 

#Jo 

?m 

Sun 
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PM 

PM 


Hoi 

Hoi 
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i  Dispatch  Herald  A  Sun  merged  Dee.  2, 1946  as  Dispatch  Herald-Sun. 

Dispatch  Herald-Sun  sold  in  combination  Morning  and  Ev-ening.  Linage  of  one  edition  (ereniiti 
only  is  shown. 

Note:  Glens  Falls  Post-Star  (morning)  and  Times  (evening)  sold  in  combination  only.  Linsfid 
one  edition  Post-Star  (morning)  only  is  given. 

Note:  Harrisburg  New8(evening)carrie8the8ameamountofadvertisingastbePatriot  (mornist. 
Linage  of  both  editions  is  given. 

p  Includes  Parade  Linage. 

Note:  Johnstown  Tribune  (evening)  soM  in  combination  with  the  Democrat  (morning).  Dsap 
of  one  edition  (Tribune  evening)  only  is  shown. 

Note:  Lawrence  Tribune  (evening)  and  Eagle  (morning)  sold  in  combination  only.  Usaieb 
one  edition  (Tribune  evening)  only  is  shown. 

S  Includes  This  Week  Linage. 

*  Includes  American  W'eekly  and  Comic  Weekly  Linage. 

Note:  Manchester  Union  (morning)  and  Leader  (evening)  sold  in  combination  only.  Uuf 
of  one  edition  (Union  Morning)  shown. 

p  Includes  Parade  Linage. 

*i  Includes  This  Week  Linage.  Sept.  8-Dee.  31,  1946. 

*  Includes  American  Weekly  and  Comic  Weekly  Linage. 

{ Includes  This  Week  Linage. 

-f  Includes  American  Weekly  Linage. 

f  Star  Ledger  a  Daily  Newspaper  as  of  Nov,  4,  1946.  I 

*  Last  Issue  of  Sunday  Call.  Nov.  17, 1946.  I 

1!  First  edition  of  Sunday  News,  Nov.  24, 1946.  I 
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NEW  YORK,  N.  Y. 


Auto- 

Finan- 

Total 

ReUil 

General 

motive 

cial 

Classi- 

Adver- 

Newspapers 

Display 

Display 

Display 

Display 

fled 

tising 

.  ..(m) 

7.036,857 

3.256.550 

209.686 

1  088.856 

4.658,087 

16.285.191 

...(S) 

5,647,300 

3,710,591 

78.231 

155.083 

2.624.111 

12.216.300 

...(m) 

6.045.323 

2.948.441 

164.321 

676.776 

2.329.004 

12.194.448 

...(S) 

5.358.767 

3.008.820 

79.701 

97.941 

1.549.761 

10.095.389 

...(m) 

12.120.424 

2.108,916 

519.835 

391.607 

34.659 

15,175.997 

...(S) 

6.792.543 

1,715.407 

46.335 

27,730 

10.889 

8.593,096 

...(m) 

2,542,955 

1.157.068 

35.874 

189.529 

12.747 

3.954,915 

...(S) 

1,550.712 

714,125 

9.846 

5.889 

153 

2,280,852 

...(e) 

4.828,586 

1,774,989 

73.993 

211.847 

3.301.427 

10,196.848 

...(S) 

1,949.495 

1,460.538 

92,766 

15.572 

1.105,929 

4.624.300 

...(e) 

5,687,602 

1,261.668 

34,588 

109.363 

725,920 

7,865,701 

...(e) 

8.229.644 

2.506.601 

139.020 

452.066 

697,882 

12.043.104 

...(e) 

7.716.520 

2.713.961 

137.682 

359.865 

505.268 

11.440.667 

...(e) 

3.386.694 

1,035.056 

110.362 

160.448 

2,578.867 

7.548,729 

Esde . 

...(S) 

1,603,715 

259!o46 

14.692 

42.853 

693.458 

2.615,170 

. . 

...(e) 

65.059 

30.571 

51 

71 

95.752 

P.\I . 

...(S) 

39.799 

21.334 

162 

38 

37 

6U70 

NEW  YORK-BRONX 

...(e) 

1,245,746 

466.718 

51.799 

78.958 

1,253.811 

3.232.967 

Home  News . 

...(S) 

718,995 

42.645 

15.128 

35.123 

516.498 

1.328.389 

NIAGARA  FALLS.  N.  Y. 

Qssetts . 

...(e) 

6,917,357 

692.376 

321.061 

117,582 

1.152.755 

9.438.226 

OAKLAND, 

CALIF. 

Post-Enquirer . 

...(e) 

5,672,405 

974.580 

247.538 

98.412 

2,791,751 

10.026.650 

Tribune . 

...(e) 

3,282.511 

569.158 

101.344 

104.315 

3.889.990 

8.096.006 

Tritune . 

...(S) 

1.533,330 

495,609 

88.022 

15.142 

1.108.829 

3,264,137 

OKUHOMA  CITY,  OKLA. 

Oklabooian . 

..(m) 

4,571.630 

1,383.271 

185.854 

78,249 

2,223.776 

8,449.370 

OUshoinan . 

...(S) 

2.883,218 

547.277 

79.676 

52.247 

746.898 

4.313.150 

Thnes . 

...(e) 

5,583.291 

1,522.562 

261.840 

123.678 

2.203.320 

9,701,274 

OMAHA,  NEB. 

World-Herald  (Seefootn.) . 

4.345.065 

1.759.210 

286.670 

95.602 

2,170,277 

8.731.650 

World-Hertid . 

..(S) 

2.354.855 

716,918 

112.088 

38.213 

1.310.263 

4.535.197 

PAWTUCKET,  R.  1. 

Tines . 

,..(e) 

6.691.337 

1.378,504 

432.624 

260.362 

951.286 

9.755.443 

PEORIA,  ILL. 

Journal . 

..(e) 

5.632.193 

1,625.736 

297.094 

127.490 

2.698.824 

10.418.517 

Journal-Star . 

..(S) 

2.819,008 

341.994 

125.330 

33,726 

548.843 

3.870.462 

Star . 

..(m) 

5.635.768 

1,614.015 

296.186 

128.281 

2.683.330 

10.554.181 

PHILADELPHIA,  PA. 

lEvening  Bulletin... 

..(e) 

9.232.245 

2.963.353 

353.387 

280.108 

3.755.596 

16.624.013 

Inquirer . 

.(m) 

7,889.152 

2.223.535 

182.772 

542.762 

4.356.079 

15.415.146 

loquirer . 

..(S) 

4.271.832 

1.448.638 

67,659 

30.825 

2.796.936 

8.616.234 

News . 

..(e) 

3,285.971 

992,678 

128.564 

56.169 

239.606 

5,077,955 

Record . 

.(m) 

6.203.506 

1.684.658 

132.038 

322.932 

1,339.810 

10.132.078 

p>JReeard . 

..(S) 

2,619.817 

1.398.648 

80.497 

10,768 

983.982 

5.093.740 

PITTSBURGH,  PA. 

tPost-Gssette . 

.(m) 

4.239.216 

1.865.009 

177.523 

194,272 

1.740.401 

8.515.533 

Preu . 

..(e) 

7,504.175 

2.421.849 

219.209 

110.640 

3.230.082 

13.690.168 

IPresi . 

..(S) 

2.757.291 

1.363.994 

43.048 

24.101 

1.608.247 

5,798.076 

Sun-Telegraph . 

..(e) 

6.128.435 

1,416.445 

129.291 

95.194 

1.664.696 

9.736.638 

^un-Telegraph . 

..(S) 

2.922.785 

1.418.088 

93.071 

20,957 

1.060.865 

5.517.813 

PORTLAND.  ORE. 

Oregonian . 

..(d) 

3.775.695 

1.211.216 

219.540 

133,542 

3.912.992 

9.270.658 

MOregonisn . 

..(S) 

2.194.562 

1.275.430 

175.342 

24.453 

1.552.788 

5,225,037 

Journal . 

..(e) 

5,213,072 

1.522.395 

240.062 

102,678 

3.328.316 

10.417.080 

IJoumal . 

..(S) 

1.825.165 

1.027,628 

165.064 

35.678 

1.275.861 

4,335,072 

PORTSMOUTH.  N.  H. 

Henld . 

..(e) 

2.288.631 

424.636 

189.130 

47.529 

381.449 

3,367,235 

PROVIDENCE,  R.  1. 

Bulletin . 

..(e) 

8.632.087 

2.054.809 

444.132 

307.588 

2.579.652 

14,063.358 

Jounol . 

.(m) 

2.520.953 

719.488 

219.050 

210.387 

2.646.505 

6.513.284 

Jourait . 

,.(S) 

2.785.368 

740.859 

307.609 

160.152 

555.566 

4.551.236 

QUINCY,  MASS. 

Patriot  Ledger . 

..(e) 

3.896.527 

488.882 

311.678 

231.430 

1.244.657 

6.252.002 

READING, 

PA. 

Eagle  (See  footnote) . 

4.939.187 

1.167.005 

299.724 

99.796 

1.432.639 

8.036.146 

Eagle . 

..(S) 

527.100 

67.896 

15.967 

8.589 

221.043 

841.106 

RICHMOND,  VA. 

Naw-Lesder . 

..(e) 

6.820.275 

1.913.618 

500.591 

289.844 

2.819.496 

12.380.872 

Thnes-Dispatch . 

.(m) 

3.961.356 

1,838.224 

375.658 

183.895 

2.818.980 

9.269.082 

Tines-Diapatch.., 

.(S) 

3.571.770 

521.621 

186.186 

133.622 

634.505 

5.054.862 

ROCHESTER.  N.  Y. 

I^HDoent  h  Chronicle,  (m) 

5.225.349 

1.422.353 

306.956 

161.439 

2.793.206 

10.138.202 

Baaiocrst*  Chronicle..  (S) 

2.682.386 

598.213 

166.583 

133.359 

1.241.739 

4.823.588 

iine»>Uoion _ 

.(e) 

8.233.966 

1.555.683 

455,785 

269.493 

188.373 

10.714.806 

ROCKFORD, 

ILL. 

R«fiatar-Republic.... 

.(e) 

6.612.365 

1.287.331 

367.798 

100.609 

1,968.120 

10.422,508 

WStsr . 

(m) 

4,131,555 

1.096.068 

298.138 

44.910 

1.565.882 

7.206.925 

SUr . 

.(S) 

2.459.938 

229.716 

73.243 

54,536 

412.128 

3.230,038 
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SACRAMENTO,  CALIF. 

Auto-  Finan-  Total 

Retail  General  motive  cial  Claaei-1  fAdver- 
Newepapere  Oieplay  Dieplay  Display  Display  fled  |  tising 

Union . (m)  2.365.804  410.738  150.205  39.901  1.378.168  4.434.977 

Union . (S)  1.691.645  66.188  41.831  4.622  354.652  2.161.148 

Bee . (e)  4.861.794  1.530.260  342.710  54.513  2.276.030  9.080.359 

ST.  LOUIS,  MO. 

Globc-Demorrat . (m)  3.812.385  1.402.457  185.420  198.932  1.431,403  [  7.063.782 

}Globe-t)eraocrat . (S)  2.713,064  1,065,170  78,663  21.629  636,775  4.518.299 

Post-Dupatch . (e)  7.395,742  2.084,379  391.654  215,934  3,584.308  13.704.031 

Post-Dispatfh . (S)  4,116,218  1.006.973  123.242  48.434  2,076.089  7.372.843 

Star-Times . (e)  6.918,050  1.525,198  240,012  129.630  1,395.486  10.232,097 

ST.  PAUL,  MINN. 

Pioneer  Press . (m)  4,167,477  1,809.766  173,486  120,417  2,442.069  8.735.935 

pi^oneer  Press . (S)  4,276.338  1.066.684  88,078  66.388  962.299  6.459.890 

Dispatch . (e)  6,800,455  1,820,748  272,992  140,411  2.429,257  11.533,289 

SALT  LAKE  CITY,  UTAH 

Tribune . (m)  4.134,055  1,215,191  255,712  136.239  2.081.693  7,879.440 

Tribune . (S)  2,159,399  408.691  56,982  20,557  700.105  3457,596 

Deseret  News . (e)  4,007,499  1,110.572  246,890  217.649  1,130.502  6.821,827 

Telegram . (e)  3,617,958  U33.285  255,836  136,990  2,072,522  7.365,955 

SAN  ANTONIO.  TEXAS 

Express . (m)  3,550,796  980.214  154,831  352.288  2.861.322  7.914.627 

Express . (S)  2,823,275  365.988  47,178  52,384  750,012  4,044,133 

News . (el  5.415,185  1,471.162  223.840  99,225  2,855.929  10,078.724 

Eight . (e)  5.454.673  1.199.289  242,423  235.159  2.782,124  9,959,440 

*Light . (S)  2  397.654  1.268.161  112.426  25,863  759,962  4.570,862 

SAN  DIEGO.  CAL. 

Union . (m)  3.563.783  1.620.466  259,496  114302  4,376,546  10.253.729 

Union . (S)  3,018.589  499.759  144.314  28.671  1,047.696  4.762.432 

Tribune-Sun . (e)  6.619.856  1.763.838  385.697  134,642  4  370.481  13.292.966 

Journal . (e)  4,308,742  993.488  355  777  91,103  2,721.037  8.472.551 

SAN  FRANCISCO,  CALIF. 

Chronicle . (m)  3,850.397  1.371385  166,631  238.031  2.707,010  8,963338 

JChronicle . (S)  1,707.323  1,211,081  120,616  12,875  1.324.453  4  379,298 

Examiner . (m)  3.891.890  1.398.956  150.176  157.654  4,759.567  10.371,827 

♦Examiner . (S)  2,157,514  1.579.083  170,130  9.887  1,848.774  5,766.948 

Call-Bulletin . (e)  5.382,088  2,024,856  223,234  139.335  37,516  7.809330 

News . (e)  4,210.620  1.767,971  223,303  138.586  1.996.508  8,366.543 

SCHENECTADY,  N.  Y. 

Gasette . (m)  5.563.183  984.084  363.649  180,776  2.152.570  9.339.729 

Union-.Star . (e)  5.654.195  1,107.179  245,716  108.252  1,328,245  8.538.166 

SCRANTON,  PA. 

Tribune . (ml  5.038.707  609,723  164,503  88,736  744.807  6,735,396 

Scrantonian . (S)  2.280.346  325.928  66.393  22.344  160.421  2.869.794 

Times . (e)  6,106.456  1,560.072  294.233  96,638  805,278  8,985.323 

SEATTLE.  WASH. 

Post-Intclligencer . (m)  3.285.194  1,299.386  193.576  172,464  4,029,705  8.991,403 

♦Post-Intelligencer.  ...(S)  2,331.400  1.462.394  148.690  13,827  1.067.069  5.024.236 

Star . (e)  3.408.759  831.051  176.692  96,059  1.491.413  6.213.199 

Times . (e)  5.059.697  1,483.875  236,579  138,621  4,141,265  11.063.929 

Times . (.S)  2,235,236  608,861  73,497  22,747  1,250,101  4,190,632 

SIOUX  CITY.  IOWA 

Tribune-Journal  (See 

footnote) .  4381.549  967.142  267,599  70.557  1,095.599  6.836.432 

Journal . (S)  1,879.200  188.448  60.184  69,990  369.180  2,567,097 

SOUTH  BEND,  INO. 

Tribune . (e)  7,183.187  1.385.000  362.313  125.071  2.131.562  11,264.564 

Tribune . (S)  2.704.473  223.313  64.531  38.790  436,503  3.468.477 

(Continued  on  page  106) 

Note:  Omaha  World-Herald  (morning)  and  Evening  sold  in  combination  only.  Linage  of  one 


edition  (evening)  only  is  given. 

p  Includes  Parade  Linage,  beginning  March  3, 1946. 

Includes  American  Weekly  and  Comic  Weekly  Linage, 
i  Includes  Thu  Week  Linage. 
ft  Includes  American  Weekly  Linage, 
t  Includes  Parade  Linage  beginning  June  8.  1946. 

Total 

#  Split-Run  Advertising  Retail  General  Automotive  Financial  Clsasi6ed  Legal  Advertising 


News-m .  2,249.994  62,243  4,592  U35  71  ....  2,318,135 

News-S .  1,260,181  46,551  ....  803  .  1,307,535 

Mirror-m .  2,444  .  .  .  2,444 

Joumal-American-e .  ....  , , . ,  ....  500.493  ....  500,493 

Journal-Americsn-S .  .  ....  123,672  _  123,672 


Note.  Reading  Eagle  (evening)  and  Times  (morning)  sold  in  combination.  Linage  of  one  edition 
(Eagle  evening)  only  is  given. 

♦  Includes  American  Weekly  and  Comic  Weekly  Linage. 
ft  Published  daily  except  Monday. 

Note.  Sioux  City  Journal-Tribune  sold  in  combination.  Linage  of  one  edition  (evening)  only  is 
shown. 
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REPORTS  OF  1946  ADVERTISING  RETURNED  BY  1,125  NEWSPAPERS  ^ 

Total,  National,  Local,  Classified  and  Legal  Volume 
in  953  Cities  of  United  States  and  Canada 

'  iiloatn 


ALABAMA 


Pub- 

Total 

Olaclay 

Claaai- 

Paper 

liahad 

Linage 

National 

Local 

Dad 

Legal 

Dwatur . 

.  .Dmlir . . 

...(e) 

3,249,064 

341,922 

2,465,414 

375,298 

66,430 

OothaD . 

..Baelt . 

..(eS) 

5,105,154 

352,603 

3,827,078 

891,086 

34,387 

flonact . 

..Timu . 

....(e) 

2,733,374 

263,648 

1,874,656 

561,596 

33,474 

OadidaD . 

. .  Timtt . 

...(e) 

2,832,353 

417,486 

2,012,423 

307,111 

95,153 

Sunday  aditioD. 

...(S) 

1,471,702 

48,679 

1,356,019 

64,470 

2,534 

Total . 

..(eS) 

4,301,055 

466,165 

3,368,442 

371,581 

97,687 

fluatanlla . 

. .  Tiawf . 

..(eS) 

4,591,244 

563,332 

3,692,234 

335,678 

(Letial  included  in  claaaiSed) 

ifoDtcanMry _ 

.  .Advertiaer . 

,  ..(m) 

4,750,920 

997,780 

2,890,636 

841,008 

27,496 

•feumol . 

...(e) 

4,798,150 

1,000,776 

2,892,120 

841,932 

63,322 

AdTartiiar . 

...(8) 

2,909,298 

200,326 

2,378,670 

329,728 

674 

ebtOWd . 

. .  Tri-Citia,  Daig. 

...(•) 

2,346,134 

247,450 

1,680,014 

418,670 

(Lecal  included  in  claaaified) 

IWaloota . 

..AT#*, . 

..(aS) 

4,426,156 

413,238 

3,721,144 

237,174 

64,600 

ARIZONA 

Wiba, . 

. .  Bariao . 

..(m) 

1,927,469 

289,686 

1,119,706 

518,077 

(Legal  included  in  claaai6ad) 

PViwIi . 

. .  Ariaona  Bepublic. .  (m) 

7,622,778 

587,426 

4,672,318 

2,341,902 

21,070 

CoarOa . 

...(a) 

10,090,812 

738,220 

7,002,730 

2,340,674 

8,988 

Ariaona  BaiwbUc.  .(S) 

3,885,024 

422,450 

2,446,304 

814,730 

1,540 

Tnpt . 

..tfiwt . 

...(a) 

1,401,500 

180,000 

436,000 

225,500 

660,000 

Toewa . 

..Star . 

.(mS) 

7,949,864 

858,536 

4,446,267 

2,445,257 

312,383 

Cib'ata . 

...(•) 

6,550,428 

833,742 

3,627,102 

2,001,342 

88,243 

ARKANSAS 

eirtbavOb . 

.  .CaarMr>Ma«aa... 

...(e) 

3,731,305 

375,802 

2,544,390 

757,332 

61,881 

Camdao . 

,.iVa«a . 

...(a) 

3,456,881 

217,140 

2,125,354 

106,598 

5,789 

<BI  Dorado . 

.  .Naw, . 

..(in) 

2,539,208 

319,664 

1,545,236 

646,044 

28364 

Timm . 

...(a) 

2,536,324 

368,676 

1,529,367 

638.281 

Nam . 

...(8) 

1,042,902 

54490 

871,178 

115,570 

1,764 

faronariDa . 

. .  JVortAwait  Arianta* 

Timm . 

...(a) 

8,178,252 

265,720 

3.271,343 

535,794 

79,010 

Hopa . . 

..Star . 

...(a) 

1438,036 

198,347 

1,067,141 

59,376 

13,273 

Boi  Bpriogi . . 

..Santinal-Baeord. 

..(m) 

5,394,193 

484,723 

3,610,761 

1372.308 

26,502 

Nm  Bn . 

...(a) 

4,027,422 

452456 

2,471,084 

1,072,456 

31,628 

Baotinal-Baoord. 

...(8) 

1,188,166 

45484 

941,150 

198,534 

2,998 

Xittb  Book . 

..Dimtcnl . 

...(a) 

8,160490 

980,183 

5,009,438 

2,027,452 

143,318 

Sunday  adilioo. , 

..(8) 

2,195496 

133,980 

1,543,613 

516,726 

1,078 

Total . 

..(aS) 

10455,786 

1,114,162 

6,553,060 

2,544,178 

144,396 

GaaatU . 

..(n) 

8,684,321 

945,877 

5,419,883 

2.205,522 

113,037 

Sunday  edition. . 

..(8) 

2,981,856 

289413 

2.060,635 

620,112 

5,796 

Total . 

.(mS) 

11,666,177 

1435,190 

7,480,520 

3.831.634 

118,833 

nna  Bluff . 

.(aS) 

5,833476 

I^urkana . 

.Oaaatta . 

.(mS) 

5,731,936 

637,896 

5,094,460 

1,184,946 

22,400 

y«n . 

...(a) 

4,089,946 

577,738 

3,505,023 

1,003,660 

22,876 

CALIFORNIA 

Atamada . 

.Timt^Btar . 

...(a) 

3442,202 

333,928 

2,080,806 

1,322,930 

104,538 

Alhambra . 

.Pod-AAtctaU..., 

...(a) 

6,102,824 

496,300 

3,529,498 

1,944,012 

133,014 

BakanSaU . 

.Ctli/tmim . 

...(a) 

6,580,602 

917464 

3,979,388 

1,453,466 

230,384 

Barktkjr . 

.CamlU . 

...(a) 

6,503,584 

480,737 

2,961,061 

2,875,824 

185,962 

Braalap . 

.A'a«« . 

..(a) 

1,754,704 

286.342 

1,150.604 

253,022 

64,736 

Burbank . 

.  Rtfitm . 

..(a) 

2476,738 

327,264 

1,310,736 

595,910 

140,868 

Bartinc&mn. . ,  , , 

.Adaoaca . 

..(a) 

4,164,776 

323,078 

2,834,930 

749,546 

108,696 

Coroua . 

..(a) 

1,865,338 

Culrar  aty . 

.Star-Snm . 

..(a) 

2,515,660 

239,624 

1,554,504 

628,474 

93,058 

El  Caotro . 

•  Poat . 

(mS) 

2,551,878 

372,204 

1.633300 

573,874 

/Mprrtol  VaBrtr 

Pratt . 

..(a) 

2,715400 

372404 

1,633,800 

573,874 

163,912 

Bvaka . 

•  Timaa  A 

Stmdard . (maS) 

4,310,036 

533,498 

2,476.782 

1,163,093 

139,776 

ffuOarton . 

.Nmm-Triliuim..., 

,..(a) 

3,196,158 

281,190 

2388.708 

398,610 

127,750 

Glaadala . 

.Stmt-Pnm . 

..(e) 

8,108,002 

796,544 

4,604,194 

2367.180 

140,064 

Otaa  Valley . 

.t/aiaa . 

..(e) 

2,437,134 

191,996 

2.258.466 

419,000 

100352 

Baaford . 

.Journal . 

(mS) 

3,227,708 

345,140 

2,315,236 

45S.712 

210,154 

Sntimi . 

..(a) 

3,343,073 

246,890 

2,328,690 

453,474 

310.434 

Total  includaa  readert  (mS)  3,SM  linea:  (e)  3,584  Unea 

BoOyaood . 

.Caura-ATnaa . 

..(a) 

8486,519 

837,272 

5348.578 

2,514,743 

184,936 

Huntingtoa  Park. 

.Signal . 

..(a) 

7,037,626 

346.762 

4,102,914 

2.743,062 

114,898 

Inylawaod . 

.Nmm . 

..(a) 

5,541450 

372,662 

3.155378 

1,672,916 

340,494 

Ladi . 

•  NawaBantinal... 

.(«n) 

3468,748 

297,482 

2,144393 

1318373 

108300 

loac  Beach . 

.Independent . 

.(m) 

7,747,961 

390,376 

3,417,813 

3.755331 

184,251 

Sunday  edition. . 

..(8) 

3,040,481 

26,302 

1,706,771 

1,288328 

16,880 

Total . 

(mS) 

10,788,443 

416,678 

5.126.584 

5,044,049 

201,131 

PrMa-ralapraai...(aS) 

9,010489 

1,060,453 

3,967,740 

3,962,329 

11,067 

96 


CALIFORNIA— Continued 


Pub- 

Total 

Display 

ClassI- 

City 

Paper 

llsbad 

Linage 

National 

LocaJ 

bed 

Li|6 

Mvysville 

. .  Appeal-Democrat 

..(e) 

4,771,270 

498,894 

3,117,926 

1,014,636 

140JU 

Men'ed . 

.Sun-Star . . 

...(e) 

3,025,220 

387,726 

1,862,608 

622,356 

152,1)1 

Monrom . 

.  .Nein-Poit . 

..(e) 

2,837,282 

299,306 

1,824,018 

675,808 

38.UI 

Monterey . 

. .  Penintula  fleraid. .  (e) 

4,948,216 

410,172 

3,311.378 

1,105,020 

I2I.M 

Napa . 

..Reiister . 

..(e) 

5,282,383 

311,108 

3,119,312 

1,676,584 

175jn 

North  Hollywood. .  Vallty  Timet _ 

..(e) 

8,376,998 . 

478366 

3,822,350 

3,937,864 

138,4U 

(Figiires  cover  period  from  Mar.  4  through  Dec.  31,  INt| 

Ontario . 

. .  Report . 

..(a) 

3,958,766 

349,755 

2,689,533 

830,123 

108,7N 

Orange . 

..S'evi . 

..(e) 

1,976,646 

213,760 

1,762,886 

228,984 

108J7I 

Ouiard . 

..Prem-CourieT _ 

..(a) 

2,481318 

268,534 

1,893,780 

228,886 

w,m 

Palo  Alto . 

..Timet . 

4,463,704 

289,254 

2,693,306 

1.320,830 

157M 

Pasadena . 

..Star-Sttei . 

.m 

10,428,082 

843,206 

5.660.270 

3,674.006 

84JM 

Petaluma . 

..Argut-Courier. . . 

..(e) 

3,261,076 

300,426 

2,164,862 

691,796 

I03M 

A  ■  r.l 

Pittsburg . 

.  ,Pod-Di*patch. .  • . 

..(e) 

2,590,882 

236,208 

1,845,326 

451,178 

58.1)1 

b  l/vJ 

Pomona . 

. .  Progrett-BuUetin. 

..(a) 

6,973,442 

398,412 

4,882,290 

1,532,034 

I80.ni 

Bed  Bluff . 

..Ntict . 

..(a) 

2,174,788 

276,370 

1,461,618 

305.760 

I3IM 

Bedding . 

..Recard-Seareluiolit. .  (e) 

3,533,768 

332,262 

2,284,100 

789,110 

128JH 

Badlands . 

.  .Padt . 

..(e) 

2,696,700 

247,716 

1,830.408 

488,922 

1».IN 

Badwood  City. . . 

. .  7'ri6un« . 

..(e) 

3,707,830 

271,096 

2,238,320 

825,860 

373JN 

Bichmond . 

. ,  fiuirpendrnl . 

..(e) 

8,128,764 

574,490 

4,514,902 

2,952,600 

WTl 

Biranida . 

.  .Enterprise . 

(mS) 

6,679,358 

718,634 

3,584,028 

2,131,864 

M4J)I 

Press . 

..(e) 

6,372,674 

716,086 

3.551.856 

1.854,790 

24t.M 

Salinas . 

.  .Californian . 

..(a) 

6,617,716 

503370 

4,488,232 

1,333,248 

292M 

Saa  Baraardino.. 

,  .San . 

(mS) 

10,910,158 

989,002 

6,865,300 

3,040,170 

I5JII 

Teltjram . 

..(a) 

10,648,050 

988,120 

6,329,274 

2.619,762 

810JN 

Saa  Jasa . 

.  .Mercury-Herald.. 

..(m) 

7,236,950 

887,880 

3,739.708 

2,541,280 

88.l« 

ATtwi . 

..(») 

7,543,032 

859,418 

4,058,138 

2,525,194 

I00J8 

HeraU-News _ 

,.(8) 

3,104,752 

85,260 

2,415,742 

596,960 

V* 

Saa  I.uis  Obispo 

.  Ttlagram-Tribun*..  .(e) 

3,614,618 

427,840 

2.209.088 

778,218 

t9«.4N 

^ilmini 

Baa  Mateo . 

.  Tims*  A  Nsws 

Leader . 

..(a) 

4,845,234 

325,682 

3,158,668 

1,179,416 

181,441 

SaaPadra . 

.Ssws-PUoi . 

..(a) 

4,462,388 

469,826 

2,540,328 

1,389,192 

63)M 

Saa  Rafael . 

.Independsni . 

..(e) 

4,141,893 

278,887 

2,605,260 

1,051,669 

224JN 

Santa  Barbara  . 

.  Seips-Pres* . 

..(a) 

6355,566 

822,066 

3,166.982 

1,981,021 

387,1* 

Sunday  edition. . , 

..(S) 

2,155,846 

75,761 

1,574,342 

438,207 

49.17)  1 

ira-ient 

Total . 

.(eS) 

8,511,413 

897,827 

4,741,324 

2,419,228 

336JM  1 

■ 

Santa  Crus . 

, .Sentinel-News. . (meS) 

4,530,806 

370,356 

2,180,682 

1,683,906 

295A*  . 

Santa  Rosa . 

. Preet- Democrat.  .(mS) 

5,324,774 

642,572 

3,089,198 

1,342,688 

250J* 

(lesrvs 

AcpuMtran . 

(a) 

.  1 

Faytoai 

(All  advsrtisiag  runs  morning  and  evening.  Linagt  is  ad 

doubled  by  measuring  tha  editions) 

Santa  Maria. , , 

.Times . 

..(a) 

2,732,539 

290,921 

2,156,564 

222,403 

63,111  1 

^lAa<i 

Santa  Monica. . . . 

.Ou&ook . 

..(e) 

7,278,866 

694,106 

4,457,306 

2.008,300 

llt,IM  , 

Santa  Paula . 

.Ckronielt . 

..(e) 

2,196,538 

252,218 

1,738,772 

140,938 

6illl 

Stockton . 

.Rseord . 

..(a) 

^765,556 

975,114 

3,593,954 

2.073.513 

123A7) 

pt.Lsui 

Taft . 

.Midway  MUer. . 

(e) 

2,100,255 

365,600 

1,074,650 

365,600 

134JN 

fort  M) 

Tulare . 

.Times  and 

Adsincs-Bspis<sr(me) 

2,664,900 

283.962 

1,846,362 

411,628 

13tt4l 

ftj  We 

Vallejo. . 

.Times-Hersld...  .(mS) 

9,335,676 

542,402 

5,504,310 

2,913,680 

37)J« 

taliilssi 

Sevt-CkrorUeie. . . 

.(a) 

6,049,364 

542,402 

5,504,310 

2.60 

Vbnturs . 

.Star- Free  Press. . , 

..(a) 

5,739,958 

477,666 

4,268,862 

917,966 

75,471 

ViaaUa . 

.  Timet-Delta . 

..(a) 

4,046,787 

341,834 

2,849,525 

688,464 

168,961  * 

fi'sli 

Watsonville . 

.Sun  and  Reguler- 

{ 

Brlsndo 

Pajarortian.  (meS) 

3,283,224 

373,996 

2,190,986 

570,010 

1484)1  . 

(All  advertising  appears  in  all  editions) 

Whittier . 

.JVctfli . 

..(a) 

4,711,898 

263,942 

3,758,806 

550,018 

139,1*  ] 

Willows . 

.  Journal  and  GUnn 

Trantcripl . . 

..(a) 

1,164,877 

182,875 

662.291 

173,642 

146.M 

Wilmington . 

.Prett-JoanuA.... 

..(a) 

2,404,548 

300,538 

1,685,348 

376.380 

424* 

(Legal  included  in  cUaai6Bd) 

Woodland . 

.  Dsmoerat . 

..(a) 

3,118,668 

204,512 

1,813,140 

920,290 

180,7* 

it. Peter 

\ 

COLORADO 

[ 

Boulder . 

.Camera . 

..(e) 

3,444,266 

255.808 

3,752,848 

344,596 

91414 

tofori 

Canon  City . 

.Record . 

..(a) 

2,763,324 

202,129 

1,808,474 

682.964 

69.777 

Irssou 

Durango . 

.Beraid-Demoeral. 

..(a) 

1,268,757 

192,437 

840,252 

181,699 

544* 

kUhads 

Sunday  edition. . . 

..(S) 

620,669 

7,063 

575,365 

35,994 

3447 

Total . 

.(eS) 

1,889,426 

199,500 

1,415,617 

217,893 

56614 

(Sunday  figuiti  coTer  period  from  Mar.  through  Dee.t  1^  | 

impB 

Fort  Collins . 

.Coloradoan . 

..(a) 

2,937,046 

264,313 

2,069,414 

535,717 

Sunday  edition. , . 

.(8) 

988,939 

16,009 

778,589 

169,141 

354* 

Total . 

(eS) 

3,925,985 

280,322 

2,838,003 

704,858 

1024* 

Fort  Morgan . 

.Timm . 

..(a) 

1,399,416 

166,944 

1,034.772 

160,404 

374* 

'««  Pall 

Qrand  Junction. . . 

..Ssnliiisi . 

..(a) 

2,135,006 

397,012 

2,020,410 

541,563 

1764* 

Sunday  adition. . . 

..(8) 

1,029,000 

36,624 

797,972 

183,190 

114* 

Total . 

.(a8) 

4,164,006 

433,636 

2,818,382 

724,753 

1874* 

dit 

EDITOR 

A 

PURL 

1  S  H  ER  for  April  12.  19«l 

COLORADO— Coiitinu«d 


City 

fc(«eley-- 


l.nJnlfe  . 
Jloiitroae,. 
Iteriing 


140JIU 

IS2j|| 

3S.IN 

12I.MI 

I75JJI 


Pub- 

Total 

Display 

Claaal- 

Paper 

liahed 

Linage 

National 

Local 

(led 

Legal 

Tribunt . 

...(e) 

3,744,510 

332,318 

2,685,914 

692,832 

33,446 

Tribunf-Drmocrat. .  (o) 

2,177,238 

265,300 

1,466,640 

432,446 

31,140 

(Legal  included  in  classified) 

Htrald-Dtmocrat. 

..(e) 

1.375,955 

116,275 

1,184,346 

50,118 

25,216 

.Prtu . 

..(e) 

1,446,266 

186,144 

1,111,082 

131,040 

18,000 

.  Adioealt . 

..(e) 

3,057,460 

302,680 

2,051,280 

649,782 

53,718 

.Chieftain  and  Star- 

Journal . 

(me) 

4,286,739 

857,727 

3,151,966 

277,046 

Sundav edition. . 

..(S) 

1,598,888 

103,627 

1,127,328 

153,773 

(Total  does  not  include 

classified  words  (m&e) 

694,553; 

(S)  677,255;  Briefs  and  readers  (m&e)  3S,84I;  (3)  36,842. 
LegaU  (m&e)  222,363:  (3)  4,984) 

CONNECTICUT 


138,411 

_ Stnlintl . 

...(e) 

3,334,842 

258,013  2,493,897  507,220 

75,712 

il,  I94II  ' 

Br  i^ejort. . . . . 

....Herald . 

...(S) 

3,130,904 

172,620  2,836,260  122,024 

108.7* 

T.ifd  . 

.  ..fS) 

1,261,638 

(CTi 

12,439,298 

262,080  999,558  . 

108411 

90.111 

Peif-Telegram. . 

.(me) 

tssified  and  legal  included  in  total) 
1,910,333  7,926,365  2,466,918 

135,682 

1S7M 

Sunday  edition. 

...(3) 

2,424,097 

90,566  1,821,99  4  509,955 

1,582 

844* 

103.9* 

.  .Prtu . 

...(e) 

(Morning  and  evening  sold  in  combination  only) 
4,561,648  374,234  3,800,566  333,032  53,816 

Kill 

. .  .Xtvi-Timti - 

...(e) 

5,651,030 

456,960  3,99(L930  1,197,140 

IKIM 

I31M 

, , .  Timt . 

...(e) 

3,055,004 

(Legal  included  in  classified) 
305,018  2,290,880  358,750 

100,356 

128JN 

IliJdletovn.... 

_ Prtu . 

...(0) 

5,220,866 

411,061  4,015,221  719,999 

74,585 

139.1* 

Kev  Britain.... 

....Herald . 

...(0) 

7,341,050 

744,393  5,917,604  623,115 

55,938 

3724* 

...Day . 

...(e) 

5,320,742 

755,465  3,807,030  758,247 

K71i 

2444* 

...Hour . 

...(e) 

4,707,024 

(Legal  included  in  classified) 
395,500  3.132.780  1,08:1,768 

94,976 

249.9* 

. 

....4dtocal« . 

...(e) 

6,583,080 

771,428  4,342,492  1,385,902 

83,258 

3924* 

Ifomnston  . . . , 

...Rtqitler . 

...(e) 

4,299,330 

329,336  3,.581,816  388,178 

il 

fi iristt'']. ...... 

...CUiuH . 

...(e) 

2,464,085 

(Legal  included  in  classified) 

150,112  2,056,223  102,952 

154,798 

1848  r 

lOOJB 

iTN 


191,MI 

63,IMi 

tUM 

287,1* 

48,111 

33UM 

245M 


DELAWARE 


119,1* 

Kill 


122.8* 

37SA) 

IW 

75.471 


IIIJB 


42JS 


180:7* 


91.014 

K777 

MJ* 

va 

Kill 

^,184« 

n.« 

2SJ* 

lOlM 


ifTilniiapton  .... 

...News . 

. . .  (m) 

10,254,605 

1,568,071 

7,033,0!ll 

l,550,t>50 

102,793 

Journal-Ettry 

Evening . 

...(e) 

10,310,238 

1,567,082 

7,032,258 

1,579,145 

131,753 

FLORIDA 

S|fi^ient4)o. . 

..Herald . 

...(e) 

2,510,886 

182,378 

1,667,246 

567,462 

93,800 

f 

Sunday  edition. 

...(S) 

1,178,086 

19,292 

852,474 

305,326 

994 

Total . 

..(eS) 

3,688,972 

201,670 

2,519,720 

872,788 

94,794 

Clei?w%t«r . 

..5un . 

..(eS) 

3,818,164 

166,936 

3,252,424 

303,912 

94,892 

Itlaytocs  Beach.. 

..Journal . 

..(tn) 

3,296,647 

382,056 

2,145,115 

769,419 

57 

A'eici . 

...(e) 

3,736,789 

446,957 

2,301,236 

819,105 

169,491 

News-Journal. . , 

...(8) 

1,125,555 

67,021 

837,490 

221,043 

. 

..SunJVewt . 

...(e) 

1,763,356 

164,318 

1,060,248 

412,594 

126,196 

Sunday  edition . . 

...(S) 

518,784 

24,514 

399,406 

94,864 

Total . 

..(eS) 

2,282,140 

188,832 

1,459,654 

507,458 

126,196 

f  t.  Laudodale. . 

..A’etci . 

...(0) 

6,020,945 

251,405 

3,638,516 

1,893,983 

237,041 

Fort  Mym . 

..News-Press . 

.(mS) 

4,302,424 

547,310 

2,720,102 

1,232,112 

100,688 

ftaiiW9\iU«. . 

.  .5un . 

..(eS) 

3,160,072 

274,449 

2,118,032 

688,311 

79,280 

key  West . 

..Ciliarn . 

...(e) 

1,579,766 

185,104 

1,145,064 

151,394 

98,204 

^kel&nd. . 

..ledger . 

...(e) 

2,657,172 

219,044 

1,676,332 

709,912 

51,884 

Sunday  edition. . 

..(8) 

1,434,874 

21,644 

1,068,466 

339,50tl 

5,264 

Total . . 

..(eS) 

4,092,046 

240,688 

2,744,798 

1,049,412 

57,148 

Oi  ila  . 

..Star-Banner.... 

..(eS) 

3,134,768 

227,206 

2,281,020 

508,018 

118,524 

Orlando . 

..Sentinel . 

.  .(m) 

6,433,532 

738,276 

3,706,990 

1,988,266 

Star . 

...(e) 

6,570,564 

738,276 

3,507,004 

1,988,266 

137,018 

Sentinel-Star _ 

..(8) 

2,060,254 

144,872 

1,434,062 

481,320 

Palitka . 

.  .Km . 

...(e) 

1,175,474 

141,176 

904,618 

89,290 

40,390 

OanamaCity,... 

..Km-Htrald . 

..(eS) 

3,574,088 

215,054 

2,277,534 

975,044 

106,456 

.... 

..Journal . 

.(mS) 

5,390,094 

670,670 

3,378,284 

1,230,250 

111,790 

Km . 

...(e) 

4,863,488 

654,850 

3,166,982 

1,012,830 

28,826 

■t.  .luguitins. . . 

..Rtcord . . 

...(e) 

2,242,562 

170,709 

1,018,276 

908,642 

144,935 

Sunday  edition. . 

..(8) 

848,015 

29,022 

622,783 

194,089 

2,121 

Total . 

.(eS) 

3,090,577 

199,731 

1,641,059 

1,102,731 

147,056 

It.l’etenburg... 

.  ./ndependeni . 

...(e) 

6,604,969 

574,777 

4,361,280 

1,557,983 

110,929 

J 

Times . 

..(m) 

7,972,916 

682,465 

4,035,248 

3,148,222 

106,981 

Sunday  edition.. 

..(8) 

2,768,325 

112,084 

1,949,703 

706,538 

Total . 

.(mS) 

10,741,241 

794,549 

5,984,951 

3,854,760 

106,981 

Rnfurd  .... 

..Herald . 

...(e) 

1,956,507 

150,545 

1,555,489 

149,313 

101,160 

^noou . 

. .  Herald-TrUtune . . 

..(e) 

3,976,756 

263,188 

2,546,264 

986,230 

172,084 

pUhissee . 

..Dtmoeraf . 

...(e) 

3,109,992 

332,630 

2,035,068 

620,270 

122,024 

New»*[>einocrftt. 

..(8) 

1,484,347 

51,965 

1,273,188 

150,584 

8,610 

Total . 

.(eS) 

4,594,339 

384,595 

3,308,256 

770,854 

130,634 

P“Pa  . 

..Timet . 

...(e) 

6,666,730 

464,044 

5,035,884 

1,125,558 

41,244 

Tribune . . 

..(m) 

7,846,566 

1,376,550 

4,146,604 

2,249,786 

73,626 

Sunday  edition . . 

..(8) 

3,925,508 

314,846 

2,916,256 

692,034 

2,072 

Total . 

(mS) 

ll,ni,774 

1,691,396 

7,062,860 

2,941,820 

75,698 

west  ralm  Beach  .  Post  . 

.  .(m) 

4,916,240 

541,093 

2,954,196 

1,294,517 

126,434 

k 

T$met . 

..(e) 

4,811,107 

542,654 

2,938,453 

1,281,119 

48,881 

1 

Poet-Times . 

..(8) 

3,248,259 

171,094 

2,746,268 

324,135 

6,762 

PUILISHIR  for  April  12,  tf47 


GEORGIA 

City 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Lsgai 

.Albany . 

. Herald . 

...(e) 

3,583,664 

510,552 

2,548,420 

452,858 

71,834 

.Sunday  edition. . 

..(8) 

1,203,328 

43,442 

1,075,914 

82,950 

1,022 

Total . 

.(eS) 

4,786,992 

553,994 

3,624,334 

535,808 

72,856 

.Augusta . 

..(m) 

4,105,877 

790,751 

2,533,639 

610,627 

170,860 

Sunday  edition. . 

..(S) 

2,017,438 

132,699 

1,657,985 

225,835 

919 

Total . 

(mS) 

6,123,315 

923,450 

4,191,624 

836,462 

171,779 

Herald . 

..(e) 

4,020,970 

620,327 

2,656,568 

689,902 

54,173 

Simday  edition. . 

..(S) 

1,341,439 

61,206 

989,939 

288,262 

2,032 

Total . 

.(eS) 

5,362,409 

681,533 

3,646,507 

978,164 

56,205 

Brunswick.  . . . 

_ A'eirs . 

..(e) 

2,775,258 

228,000 

2,214,198 

'  282,100 

50,960 

Columbus . 

. . . .  Enquirer . 

.  .(m) 

5,869,836 

810,810 

4,048,982 

1,008,994 

1,050 

Ledger . 

..(e) 

5,770,100 

806,918 

3,967,446 

877,562 

118,174 

I.edger-Enquirer. 

..(8) 

2,627,526 

69,916 

2,188,116 

369,340 

154 

Dublin . 

_ Courier-Herald. . . 

..(e) 

1,860,660 

252,443 

1,544,103 

14,212 

49,900 

Macon . 

. . .  Telegraph . 

..(m) 

5,032,118 

842,744 

3,253,586 

935,788 

.Veins . 

..(e) 

5,097,792 

842,744 

3,'201,576 

935,788 

117,684 

Telegraph  &,  News.  (S) 

1,871,758 

112,294 

1,496,474 

262,990 

..(e) 

3,650,339 

3,337,800 

371,313  2,934,920  344,’n6 

(Legal  included  in  classified) 
401,618  2,471,970  381,570 

Rome . 

. . .  Keuio-Tribune _ 

..(e) 

82,642 

Sunday  edition. . 

..(8) 

1,417,668 

37,814 

1,211,630 

167,706 

518 

Total . 

.(eS) 

4,755,468 

439,432 

3,683,600 

549,276 

83,160 

Valdosta . 

_ Timet . 

..(e) 

3,213,511 

463,547 

2,387,266 

294,868 

67,830 

HAWAII 

Hilo . 

..(eS) 

2,157,470 

437,290 

1,507,520 

114,772 

97,888 

Honolulu . , . . 

. .  (m) 

5,223,239 

611,492 

3,156,615 

254,561 

200,571 

Sunday  edition. 

...(S) 

1,925,588 

154,651 

282,729 

480,004 

8,204 

Total . 

.(mS) 

7,148,827 

766,143 

4,439,344 

1,734,565 

208,775 

Star-Bulletin _ 

...(e) 

8,700,484 

967,906 

5,4(M,441 

2,147,328 

98,287 

(Total  includes  77,695  lines  automotive  and  4,827  lines 

financial) 

IDAHO 

Caldwell . 

,..yew»-TriLuM... 

. . .  - (e) 

3,042,484 

127,040 

2,057,216 

734,692 

123,536 

Coeur  d'.AIene. . 

...Prtu . 

....(e) 

2,862,307 

309,258 

2,004,904 

548,145 

(Legal  included  in  classified) 

Idaho  EalU . 

.  .Post- Register, . . 

.  (me) 

4,253,760 

390,712 

3,093,860 

688,730 

80,458 

(Combination  evening  and  morning.  All  advertising  appears 
first  in  the  evening  paper  and  is  completed  in  the  morning) 


Lewiston . 

_ Tribune . 

..(m) 

4,356,045 

427,001 

3,494,722 

302,442 

131,880 

Sunday  edition. . 

...(S) 

1,187,103 

19,293 

1,099,574 

56,406 

11,830 

Total . 

.(mS) 

5,543,148 

446,294  4,594,296 

(Readers  included  in  I 

358,848 

legal) 

143,710 

Moscow . 

_ Idahonian . 

...(e) 

2,957,628 

306,303 

2,163,028 

402,514 

85,778 

Nampa . 

_ Free  Prtu . 

...(e) 

3,636,906 

260,708 

2,353,036 

960,134 

63,028 

Pocatello . 

_ Tribune . 

...(e) 

3,166,058 

491,134 

2,099,272 

456,820 

118,832 

Sunday  edition. . 

..(S) 

948,304 

50,624 

714,798 

170,604 

12,278 

Total . . 

..(eS) 

4,114,362 

541,758 

2,814,070 

627,424 

131,110 

Twin  Falls _ 

. . . .  Timee-Xeu't.  . . 

.  (eS) 

3,829,686 

514,780 

2,589,426 

621,054 

104,426 

ILLINOIS 

Alton . 

_ Telegraph . 

..(e) 

6,978,006 

508,130 

5,180,896 

1,203,888 

85,092 

Aurora . 

. .  .BeacoTi-yewe. , . . 

..(e) 

7,133,900 

644,434 

4,907,290 

1,506,288 

31,428 

Sunday  edition, . 

..(S) 

2,809,414 

47,222 

2,411,360 

313,880 

324 

Total . 

.(eS) 

9,943,314 

691,656 

7318,650 

1,820,168 

31,752 

Beardstown. . . , 

. . .  lUinaianStar _ 

..(e) 

2,219,282 

194,455 

1,240,829 

591,780 

192,218 

Belleville . 

, .  .Adioeate . 

..(e) 

2,765,406 

271,194 

2,032,156 

403,480 

58,576 

Keuio-Demoeral . . 

..(e) 

3,228,389 

315,243 

2,403,287 

458,381 

68,417 

Bloomington. . . 

.  ..Panlagrapk . 

..(e) 

5,603,416 

686,056 

3,909,304 

927,472 

75,138 

Sunday  edition. . 

..(8) 

965,510 

42,196 

763,546 

159,768 

5,446 

Total . 

(eS) 

6,568,926 

728,252 

4,672,850 

1,087,240 

80,584 

Canton . 

...Ledger . 

..(e) 

2,756,866 

276,584 

1,878,212 

528,682 

73,388 

Carbondale. . . . 

...Fret  Prtu . 

..(e) 

2,277,030 

210,560 

1,895,110 

171,360 

(Legal  included  in  classified) 

Centralia . 

. .  .SerUinW . 

..(e) 

2,970,117 

379,253 

2,218,888 

353,510 

18,466 

Cbampaign-Urbana.Covrtsr . 

.(eS) 

4,081,910 

216,608 

3,302,474 

504,406 

58,422 

Keuit-OaeeUe . . . . 

.(eS) 

8,369,270 

589,778 

6,532,554 

1,155,252 

91,686 

Chicago . 

. . .  Journal  of  Com- 

3,626,896 

Clinton . 

...Journal -Public.. 

.(m) 

1,114,393 

64,106 

938,056 

88,116 

24,115 

Journal  -  Public.. 

..(e) 

271,544 

12,327 

231,707 

23338 

4,172 

Sunday  edition. . 

..(8) 

230,482 

6,160 

204,134 

18,662 

1,526 

Danville . 

. . .  Commerieal  Hewi. 

..(e) 

6,088,236 

579,390 

4,592,476 

837,522 

28,848 

Sunday  edition. . , 

..(8) 

1,482,362 

76,412 

1,226,666 

179,004 

280 

Total . 

.(eS) 

7,570,598 

655,802 

5,819,142 

1,016,526 

79,128 

Decatur . 

...Herold-Rteiew. ,  . 

(me) 

6,524,490 

803,138 

4,326,224 

1351.448 

43,680 

Sunday  edition. . . 

..(8) 

2,559,858 

88326 

2,134,496 

336,462 

574 

DeKalb . 

. .  .CKronide . 

..(e) 

3,150,168 

195,384 

2,119,180 

799,890 

35,714 

Diion . 

...Telegrapk . 

..(e) 

3,195,333 

240,479 

2,432,220 

445,858 

76,776 

Du  Quoin . 

...Call . 

..(e) 

1,460,641 

151,005 

1,239,274 

49,875 

19397 

97 
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INDIANA — Contimicd 


Pub- 

Total 

Display 

Class!- 

city 

.Papar 

llshad 

Linage 

National 

Local 

fled 

Legal 

GUio. . 

, . .  .Courier-Htut _ 

..(e) 

8,788,822 

655,214 

6,853,728 

1,219,582 

60,298 

Freeport . 

. . .  .JovnuU-^Umdard. 

...(*) 

4,554,788 

452,508 

3,110,744 

895,636 

95,900 

Galesburg . 

....Regieter-Maii _ 

..(e) 

6,059,844 

536,340 

4,925,858 

551,852 

45,794 

Harrisburg. . . , 

. . .  .HeffitUr . 

..(e) 

2,245,348 

191,378 

1,849,106 

127,484 

79,380 

Herrin . 

....Journal . 

..(e) 

2,152,038 

181,216 

1,756,594 

184,646 

29,582 

Hoopeston.,.. 

. . .  a  CKromdi-Herald. 

..(e) 

1,363,586 

109,760 

1,073,548 

133,532 

46,746 

Joliet . 

....Herald  Neve . 

..(«) 

8,456,616 

670.376 

6,120,016 

1,464,974 

154,770 

Sunday  edition. ., 

..(S) 

3,042,074 

46.368 

2,652,776 

3.30,904 

602 

Total . 

.(oS) 

11,498,690 

716,744 

8,772,792 

1,795,878 

155,372 

(Readers  included  in  total  (e)  46,480  lines;  (S)  11,424  lines; 

total  57,904  lines) 

Kewanee . 

_ Star-Courier . 

..(e) 

3,324,398 

318,794 

2,675,596 

330,008 

(Legal  included  with  local) 

La  Salle . 

...Poet-Tribune . 

..(e) 

4,548,306 

392,014 

3,484,852 

626,738 

44,702 

Lincoln . 

...Courier . 

..(e) 

2,539,936 

313,558 

1,976,744 

140,840 

108,794 

Litchfield . 

. .  .Newt-Herald . 

..(e) 

985,871 

165,015 

461,020 

292,289 

67,547 

Macomb . 

...Journal . . 

..(e) 

3,210,864 

241,352 

2,690,660 

224,812 

54,040 

Mattoon . 

...Joumal-Gaeette. . . 

.(e) 

3,600,254 

349,930 

2,772,742 

349,776 

127,806 

Moline . 

...Diepatch . . 

..(e) 

8,777,048 

961,436 

6,485,024 

1,252,748 

77,840 

Mt.  Vernon _ 

a ,  .fUguHtT^Stuit . 

..(e) 

4,116,182 

360,360 

3,435,390 

251,552 

68,880 

Murpbysboro... 

...Independent . 

.(e) 

1,862,931 

201,698 

1,367,639 

239,393 

54,201 

Ottawa . 

...Repuliiean-Timet. 

.(e) 

4,319,742 

526,120 

2,041,318 

641,410 

110,894 

Paris . 

a  a  a  BMcon-.Wtrs . 

.(e) 

2,169,398 

216,566 

1,750,924 

155,750 

46,158 

Pekin . 

...Times . 

.(e) 

3,272,778 

291,998 

2,449,566 

479,444 

91,777 

Peru . 

.  ..Newt-Herald . 

.(e) 

2,010,326 

179,376 

1,635,032 

193,410 

2,508 

Q'.iincy . 

...Herald-Whig . 

(eS) 

5,281,696 

643,258 

3,534,188 

976,348 

74,004 

(51,898  lines  of  readers  included  in  total) 

Robinson . 

.  .  a  AVVR . 

.(e) 

1,950,802 

239,720 

1,382,722 

285,600 

42,760 

Rock  Island.... 

.  ...irgut . 

(e) 

8,473,150 

954,604 

6,006,798 

1,362,382 

149,366 

.SpringfieM . 

...State  Journal . 

(m) 

8,403,528 

1,079,092 

5,649,238 

1,511,036 

133,756 

lU,  State  RegUter, . 

.(e) 

6,740,314 

1,076,460 

4,135,768 

1,458,884 

69,188 

Journal-Register. . 

.(S) 

2,489,606 

134,750 

1,977,710 

376,054 

1.036 

Stwling . Gatette. 


(Reader*  included  in  total  (m)  406  lines;  (e)  14  lines;  (S) 
56  lines) 


Wstseka . Timet. 


.(e) 

4,990,727 

282,639 

3,944,612 

666,736 

96,740 

.(e) 

3,768,660 

296,702 

2,956,142 

430,640 

85,176 

.(e) 

2,344,217 

195,662 

1,758,820 

358,260 

31,465 

(e) 

7,362,894 

468,230 

5,108,026 

1,636,544 

150,094 

.(e) 

2,467,604 

287,421 

1,676,492 

352,107 

151,584 

.M 

1,395.198 

11.1.004 

876,330 

288,302 

115.472 

(Legal  included  in  classi&ed) 


INDIANA 


•Anderson . 

,  a  .Bulletin . 

...(e) 

8,036,917 

533,679 

6,340,549 

1,082,095 

80,594 

Herald . 

..(m) 

3,765,426 

157,530 

2,925,960 

573,805 

108,131 

Sunday  edition. . 

..(S) 

1,811,539 

27,335 

1,466,815 

315,947 

1,442 

Total . 

.(mS) 

5,576,965 

184,865 

4,392,775 

889,752 

109,573 

(Classified  includes  readers) 

Bedford . 

. .  Timet-Mail . 

..(e) 

3,296,426 

234,416 

2,637,040 

358,540 

66,430 

Bloomington,  a .  - 

. .  World^THephone. 

..(e) 

3,170,818 

255,038 

2,354,618 

485,758 

75,404 

Columbis  City. . 

. .  Poet  A  Commercial 

.Hail . 

..(e) 

788,492 

165,242 

329,636 

206,634 

86,980 

Connersville . 

. .  Sewi^Ezaminer . . 

..(e) 

2,601,550 

197,918 

1,914,612 

437,598 

51,422 

Elkhart . 

. .  Truth . 

..(e) 

5,652,467 

469,527 

4,123,004 

979,790 

80,136 

Glwood . 

. .  Call-Leader . 

..(e) 

2,252,838 

168,532 

1,829,226 

218,498 

36,582 

Goshen . 

.  .Newt-Demoerat. . 

..(*) 

2,589,068 

144,820 

1,821,630 

530,818 

91,800 

Greenfield . 

.  .Reporter . 

..(e) 

1,640,842 

410,210 

897,426 

328,168 

5,038 

(I,egal  figures 

cover  evening  only— do  not  include  weekly 

edition) 

Greensburg . 

.  .Newe . 

..(*) 

3,304,302 

776,546 

1,861,414 

420,161 

246,181 

Hammond . 

. .  Times . 

..(e) 

7,431,067 

551,966 

5,592,314 

1,192,413 

94,374 

Sunday  edition. . 

..(S) 

2,680,444 

48,798 

2,350,000 

279,480 

2,166 

'I'otal . 

.(eS) 

10,111,511 

600,764 

7,942,314 

1,471,893 

96,540 

Hartford  City . . . 

.  .^'ews-Timet . 

..(e) 

2,251,142 

110,110 

1,853,444 

238,056 

49,532 

Huntington . 

.  .Herald-Prett _ 

.(eS) 

3,249,428 

234,640 

2,414,734 

523,096 

76,958 

Kokomo . 

. .  7'rt6un« . 

..(e) 

5,022,948 

371,462 

3,621,366 

956,718 

73,402 

LaPorte . 

.  .Herald-.irgue _ 

..(e) 

3,517,293 

285,404 

2,801,768 

336,954 

93,167 

lukfayette . 

.  .Journal  it  Courier.,  (e) 

7,542,584 

471,814 

5,812,226 

1,178,548 

79,996 

Ix)ganspart . 

. .  Pharot-Tribune. . 

..(e) 

4,273,710 

248,500 

3,344,642 

628,810 

51,758 

Press . 

.(m) 

3,284,568 

118,664 

2,480,534 

636,244 

49,126 

Marion . 

.  .liCader^Tribunea . 

.(m) 

4,772,586 

401,590 

3,406,165 

925,099 

39,732 

Chronide . 

..(e) 

4,784,384 

400,351 

3,428,463 

893,501 

62,069 

Chronicle-Tribune. .  (S) 

1,804,845 

34,776 

1,524,005 

246,064 

New  Albany .... 

a .  Tribune . 

..(e) 

4,026,834 

224,728 

2,918,006 

807,856 

76,244 

New  Castle . 

.  .Courier-rtmet. . . 

..(*) 

4,339,468 

224,840 

3,125,626 

920,360 

68,642 

Noblesville . 

.  .Ledger . 

..(e) 

2,433,678 

99,450 

2,249,408 

41,514 

43,306 

Plirmouth . 

a  .Pilot-News . 

..(e) 

2,826,432 

152,796 

2,195,900 

397,908 

79,828 

Portland . 

. .  Commeradl  Retiew- 

Sun . 

..(*) 

3,756,641 

185,895 

2,845,178 

672,952 

52,616 

Princeton . 

. .  Claritm-Newt  and 

Dtmeeral . 

..(e) 

1,991,640 

137,942 

1,439,214 

335,608 

78,876 

Richmond . 

..Palladium-Ilem. . . 

(me) 

6,089,608 

572,656 

3,849,874 

1,593,676 

73,402 

Ruahrill* . . 

..Telegram- 

RepubUean . 

(me) 

2,581,006 

112,008 

2,136,638 

247,758 

84,602 

Seymour . 

..Tribune . 

..(e) 

3,107,958 

120,330 

2,614,430 

356,930 

42,938 

Pub- 

Total 

Display 

Habed 

Linage 

National 

Local 

...(e) 

1,724,555 

137,137 

1,384,271 

..(m) 

5,726,700 

760,942 

3,725,666 

...(e) 

6,491,184 

756,056 

4,501,770 

...(S) 

2,929,724 

105,476 

2,317,448 

(Sunday  6gures  do  not  include  Roto  linage— geotrd  *4;; 
local  183,064;  total  207,102  or  Comic  Unig»-Z 
50,876  lines) 

Tipton . Tribune . (e)  1,845,928  1,634,024  21,266  136,640  5; 

Valparaiso . VidetU-MetKnier...{e)  2,775,588  252,364  1,917,622  515,890  v 

Mneennes . 5un-Co«*Mre»al...(eS)  5,969,404  380,968  4,495,883  1,011984 

Washington . Herald . (e)  2,217,740  121,632  1,802,472  23L448 


IOWA 


Ames . rrjiune. 


Carroll . rimes  Herald. 

Cedar  Falls . Kecord . 


(e) 

2,566,641 

255,795 

1,771,547 

4  87,456  ;; 

■  (*) 

2,282,604 

232,300 

1,684,329 

296,006  ... 

(e) 

2,465,907 

248,948 

1.968,600 

172.971  ri. 

.(e) 

4,825,590 

624,218 

3,520,776 

588,910  .; 

(e) 

2,009,941 

211,611 

1,476,211 

273J95  p, 

(e) 

1,306,144 

154,896 

736.636 

333,942  V 1 

.(e) 

2,142,546 

158,900 

1,719,718 

188,090  :■ 

.(e) 

1,780,004 

210,680 

1,465,766 

70.405  ;; 

(Local  includes  92,287  lines  classified)  1 

(e) 

5,132,697 

450.066 

3,916,665 

*72.661 

Charles  City . Preii  . (e)  1,780,004  210,680  1,465,766  70.405 

(Local  includes  92,287  lines  classified) 

•  ’linton . Herald . (e)  5,132,697  450.066  3,916,665  672.661 

Council  Bluffs  Nonpareil . (eS)  7,761,600  673,848  5,842,564  1,166,396 

Creston . Sewt  .idvertiter....{e)  1,986,607  190,229  1,314,810  424,319 

Davenport . Timee-Demaerat  ..(eS)  19,006,050  2,192,540  13,726,146  3.087,364 

(Legal  included  in  classified) 


Dubuque . 

.  a  a .  T^egraph  Herald. 

..(e) 

3,965,752 

683,942 

2,605,806 

569,310 

IC^ 

1,- 

.Sunday  edition . . 

..(S) 

1,390,298 

58.702 

1,103,606 

226.590 

Total . 

.(eS) 

5,356,050 

742,644 

3,709,412 

795,900 

10« 

Ksthervilio. . . . 

..(e) 

1,685,377 

159,474 

1,332,100 

170.504 

21, 

Fairfield . 

a  a  a .  LedgcT . 

..(e) 

2,120,460 

164,008 

1,634.692 

272,054 

IS' 

Fort  Dodge. . . . 

. . . .  Messenger  A 

Chronicle . 

..(e) 

5,918,064 

479,667 

4,734,592 

674,539 

Iowa  City . 

.  a  a  .Iowan . 

.(m) 

1,389,658 

123,760 

940,306 

825,592 

Sunday  edition. . 

..(S) 

280,374 

24,752 

188,094 

67,528 

Total . 

(mS) 

1,670,032 

148,512 

1,128,400 

303,120 

low*  City . Preu  Citieen . (e) 

Keokuk . Gale  Citv . (e) 

Marshalltown . Timtt-Republiean. .  (e) 

Mt.  Pleasant . Nexet . (e) 

Muscatine . Journal  and  Kent 

Tribune . (e) 

Kevada . Journal . (e) 

Newton . .Veus . (e) 

Oelwein . Regider . (e) 

Ottumwa.  . . Courier . (e) 

Perry . Chief . (e) 

Spencer . Reporter . (e) 

Washington . Journal . (e) 

Waterloo . Courier . (eS) 

Webster  City . Freeman- Journal  . .  (e) 


(Legal  included  in  classified) 

358,631  3,605,661  678.646  K 

293,062  2,590,160  625,464 

440,356  3,384,892  752,206  .jl 

127,554  1,236,284  117,586 

488,572  2,754,794  434,560  M 

167,639  958,827  240,891  3!. 

286,360  2,052,918  390,054  64 

203,784  1,800,526  253,176  II 

534,226  4,207,966  816,942  tl. 

148,498  1,466,346  229,810  S< 

225,515  1,908,980  599,854  13 

155,876  1,909,208  341,390 

(Legal  included  in  local) 

790,468  5,620,916  1,856,032 

213,038  2,018,492  241,904  uf 


KANSAS 


Abilene . 

. .  ReHector-Chronicle. .  (e) 

1,976,872 

148,782 

1,587,188 

155,174 

.Arkansas  City. . 

. .  Traveler . 

..<e) 

3,994,130 

228,970 

3,484,992 

179,185 

Atchison . 

.  .Globe . 

..(e) 

3,564,680 

255,731 

2,773,638 

434.245  I..i 

Chanute . 

. .  Tributie . 

..(e) 

3,197,544 

197,078 

2,618,308 

324,954  v 

Cherry  vale . 

.  Republican . 

..(e) 

1,549,125 

70,714 

1,340,206 

45,948  '  I 

(13,241  linos  readers  included  in  local) 

..(e) 

1,086,022 

CoJeyville . 

a  .Journal . 

..(e) 

3,615,499 

245,967 

2,961,946 

370,920  ‘ 

(Columbus . 

. .  Advocate . 

..(e) 

1,349,710 

63,854 

1,136,632 

86,198  * 

..(e) 

1,833,958 

1 

Dodge  City . 

.  .Globe . 

..(e) 

3,481,674 

252,840 

2,553,278 

624,022 

El  Dorado . 

. .  Times . 

..(e) 

2,286,142 

187,441 

1,871,313 

108,122 

Emporia . 

..Gatette . 

..(e) 

3,174,178 

321,468 

2,622,074 

129,108 

Fort  Scott . 

. .  Tribune . 

..(e) 

2,843,727 

237,032 

2,202,816 

315,848 

Great  Bend . 

. .  Tribune . 

..(e) 

2,394,068 

192,025 

1,936,292 

170,784  .l| 

Hiawatha . 

. .  World . 

..(e) 

1,603,002 

189,656 

1,217,408 

128,390 

Hutchinson . 

. .  News-Herald _ 

(me) 

3,770,648 

530,068 

2,577,666 

585,620 

Sunday  edition. . 

..(S) 

1,073,828 

60,452 

848,610 

163,170  f 

(Readers  included  in  total  (me)  896  lines;  (S)  350  ■; 


Independence. . , 

, . .  Reporter . 

..(t) 

2,599,807 

229,586 

2,158,184 

163,891 

Junction  City. . 

...Union . 

...(e) 

2,635,178 

146,524 

2,125,270 

315,070 

Kansas  City. . . . 

.  .Kantan . 

...(e) 

3,583,468 

511,829 

2,531,025 

477,554 

Sunday  edition. . 

..(S) 

1,452,759 

62,930 

937.055 

404,019 

Total . 

.(eS) 

5,036,227 

574,759 

3,468,080 

881,573 

Lawrence . 

. .  .Journal-World. . . 

..(e) 

4,294,388 

392,476 

3,185,798 

627,11* 

EDITOR  R  rUILISHER  for  April  U 
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KAN  SAS— Continutd 


III 

Pub- 

Total 

Display 

Claooi- 

CHy 

Paper 

llthad 

Linage 

National 

Local 

6ad 

Logal 

nj 

lasrenworth. . . 

...rimes . 

..(eS) 

3.394,808 

315,747 

2,650,633 

309,428 

119,000 

Ub«al . 

...(e) 

2,130,086 

171,430 

1,680,532 

249,732 

28,392 

McFbenon. . .. 

. .  .RepuUican . 

...(e) 

2,328,831 

161,873 

1,978,746 

110,752 

77,460 

i’U; 

Miihattsn - 

. . .  ,tfercury-CAronicIe.(eS) 

3,898,314 

232,792 

3,061,702 

523,936 

79,884 

. . .  Kaman-RtpulAicanXt) 

2,020,812 

170,952 

1,687,614 

109,947 

52,269 

1 

Norton . 

. . .  Tdtgram . 

...(e) 

732,998 

94,836 

479,094 

87,766 

71,302 

Ottawa . 

...Herald . 

...(e) 

3,312,068 

194,068 

2,855,930 

376,908 

85,162 

. .  .Sun . 

...(e) 

3,893,638 

276,010 

3,165,792 

375,424 

76,412 

PitUburg . 

...Sun . 

,(mS) 

4,538,470 

368,480 

3,530,786 

604,478 

64,726 

HtadUghi . 

..(e) 

4,527,306 

366,072 

3,503,206 

604,856 

53,172 

Prrtt . 

. . .  Tribune . 

..(e) 

2,206,022 

159,516 

1,526,616 

476,154 

43,736 

1  Selina . 

. . .  Journal  . 

.(e) 

5,309,066 

437,444 

4,505,354 

366,268 

(Legal  included  in  local) 

Topeka . 

. .  .Capital . 

(m) 

5,526,192 

750,393 

3,202,115 

1,446,662 

127,022 

State  Journal . . . . 

..(f) 

5,757,948 

782,292 

3,299,317 

1,577,499 

98,840 

Capital . 

..(8) 

2,424,499 

173,908 

1,712,508 

529,704 

8,379 

Winfield . 

. .  .Courier . 

..(e) 

3,044,930 

172,942 

2,534,952 

221,130 

115,906 

K 

KENTUCKY 

MASSACHUSETTS—^oNtlniMtf 


City 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Ctassi- 

lled 

Legal 

Framingham . 

.  ATeiea . 

...(e) 

3,733,464 

330,162 

2,779,112 

543,340 

80,850 

Gardner . 

..Vewa . 

...(e) 

3,046,582 

265,237 

2,266,705 

514,640 

Greenfield . 

.  Reeorder-GaaetU. . 

...(e) 

4,912,166 

(Legal  included  in  local) 

434,770  4,114,642  283,878 

78,876 

Unverhill . 

.Gaietta . 

...(e) 

5,182,492 

518,832 

3,609,074 

1/122,391 

32,105 

Holyoke . 

.  Traiucrift-TeleiiTamit) 

6,333,628 

783,619 

4,811,691 

625,450 

112,868 

Hudson . 

Hyannis . 

(Hudson  Sun  and  Marl¬ 
boro  Enterprise  sold 
only  in  combination). 
See  Marlboro-Hud- 
son. 

Cape  Cod  Standard- 
Timet . (e) 

2,741,928 

220,976 

2,028,670 

453,418 

38,864 

Lynn . 

THeQT<m^Seu>9. . 

...(e) 

4,855,046 

306,922 

3,493,560 

1,001,630 

52,034 

Sunday  edition. . 

..(S) 

1,480,122 

22,722 

1,241,534 

215,754 

112 

Total . 

.(eS) 

6,335,168 

329,644 

4,735,094 

1,217,384 

53,046 

Item . 

...(e) 

5,820,962 

439,978 

4,433,884 

870,688 

76,412 

aVlarlboroHudson. 

ErUerprieeaad  Sun.  (e) 

2,153,032 

199,710 

1,953,322 

(Marlboro  Enterprise  and  Hudson  Sun  sold  only  in  combina¬ 
tion.  Classibed  and  legal  included  in  total) 


i:. 


i 

Si 

si 


Ashland . 

. .  Indi  pendent . 

(cS) 

4,987,519 

421,231 

3,549,927 

934,318 

82,043 

Bowling  Green 

Park  City  Seu’». 

...(e) 

3,527,062 

349,482 

3,015,656 

142,618 

19,306 

Sunday  edition. . 

..(S) 

1,598,352 

28,728 

1,526,602 

37,702 

5,320 

Total . 

.(cS) 

5,125,414 

378,210 

4,542,258 

180,320 

24,626 

CoringtoD . 

, .  Pod . 

..(e) 

3,494,148 

23,548 

2,458,274 

934,388 

77,938 

Timet;  Star . 

..(e) 

5,489,382 

(Kentucky  Times  Star  is  an  edition  of  Cincinnati  Times  Star) 


Fnnkfort . 

_ State  Journal . . . 

(mS) 

2,466,786 

298,298 

1,966,412 

182,966 

20,916 

Leungton . 

.  Herald . 

.  .  .(m) 

5,940,116 

775,628 

4,052,734 

1,101,450 

10,390 

Leader . 

.  .  .(e) 

6,007,120 

773,787 

4,063,066 

1,110,004 

60,277 

Herald-Leader. . 

...(S) 

2,690,793 

126,357 

2,209,753 

354,480 

203 

Maysville . 

. . . Independent . . . 

.  ..(m) 

2,406,744 

160,743 

2,221,806 

24,195 

•Middlesboro. . . 

.  Newt . 

. ..(e) 

2,981,414 

252,282 

2,497,810 

186,494 

44,828 

Oveosboro . 

. . .  Messenger  and 
Inquirer . 

(me) 

3,697,938 

439,488 

3,041,500 

177,537 

39,413 

Sunday  edition. 

...(8) 

1,474,220 

56,370 

1,342,694 

51,209 

23,947 

Paducah . 

...Sun-Democrat... 

...(e) 

3,874,024 

462,770 

2,583,490 

827,764 

Stinday  edition. , 

...(S) 

1,476,132 

53,984 

1,205,862 

216,286 

Total . 

..(eS) 

5,350,156 

516,754 

3,789,352 

1,044,050 

(Legal  included  in  classified) 


LOUISIANA 


t 


► 


Crowley . 

...(e) 

2,080,302 

189,428  1,713,978 

132,706 

64,190 

Lafayette. . . . 

...(e) 

3,131,954 

341,782  3,188,536 

562,044 

39,592 

Monroe . 

. World . 

..(m) 

4,213,605 

665,345  2,599,183 

947,808 

1,169 

Sewe-Star . 

...(e) 

4,238,670 

666,400  2,493,862 

989,434 

88,974 

World . 

...(8) 

1,475,408 

63,074  1,161,011 

250,959 

364 

Shreveport. . , 

. Journal . 

...(e) 

8,274,297 

740,826  5,596,996 

1,847,406 

89,069 

Times . 

.  .(m) 

7,661,775 

1,049,860  4,305,585 

2,216,963 

89,367 

Sunday  edition. . 

..(8) 

3,661,188 

190,950  2,613,321 

852,801 

4,116 

Total . 

(mS) 

11,322,963 

1,240,810  6,918,906 

3,069,764 

93,483 

MAINE 

Augusts . 

_ Kennebec  Jourual .  (m) 

3,570,784 

461,520  2,684,092 

445,172 

Bangor . 

. .  ..Commercial . 

..(e) 

2,263,898 

201,474  1,563,394 

499,030 

(Legal  included  in  local) 

buldeford . 

. .  ..Journal . 

...(e) 

2,763,936 

356,692  2,080,876 

256,634 

69,734 

Lewiston . 

_ Sun . . 

..(m) 

5,130,580 

654,794  3,894,268 

581,518 

Journal . 

..(e) 

4,999,456 

653,464  3,773,938 

572,054 

(Legal  included  in  local) 

MARYLAND 

Annapolis . 

_ Capital . 

..(e) 

2,477,285 

322,196  1,800,025 

254,906 

100,158 

Cambridge  . . . 

. .  -Banner . 

..(e) 

2,257,696 

276,892  1,707,846 

232,848 

40,110 

Cumberland... 

. . . .  \ew8  and  T imet. .  (me) 

7,022,667 

623,225  5,703,768 

695,674 

Sunday  Times  . . 

..(8) 

1,982,937 

43,221  1,822,242 

117,474 

(All  advertising  morning  and  evening,  combination. 

Figures 

given  for  evening  paper  only.  Legal  included  in  local) 

Frederick . 

—  Post . 

.(m) 

3,716,622 

405,230  2,580,802 

694,652 

35,978 

Hewi . 

..(e) 

3,759,406 

405,230  2,572,486 

714,028 

67,662 

Hagerstown... 

—  Herald . 

.(m) 

5,192,180 

589,708  3,862,250 

740,223 

.Vail . 

..(e) 

5,200,692 

587,720  3,960,110 

652,862 

(Legal  included  in  classified) 

Salisbury . 

. . , .  Timet . 

..(e) 

5,186,090 

462,966  3,982,412 

650,412 

90,300 

MASSACHUSETTS 

Ameiburv. . . 

.  ..Newt . 

..(e) 

1,175,034 

117,600  986,524 

63,630 

63,280 

Besorir . 

...Timet . 

..(e) 

2,701,499 

248,123  2,284,642 

128,137 

40,599 

Brockton. . 

.  ..Enterprue  Timet. , 

..(e) 

7,297,752 

569,478  5,500,096 

1,119,482 

108,696 

FallRiTet . 

. . .  Herald  Newt . 

.(e) 

7,701,548 

1,500,380  5,481,878 

645,493 

73,797 

Pitebburt... 

..  .Sentinel . 

.(e) 

5,450,662 

617,372  3,704,316 

1,079,218 

49,756 

. . .  (e) 

2.22o.4:tn 

273  238 

t.Q5A102 

(Classified  and  legal  included  in  local) 

North  .Adams. . . 

. .  Traaecripl . 

...(e) 

4,514,972 

347,536 

3,579,282 

588,154 

(Legal  included  in  local) 

North  Attleboro 

. .  Chronicle . 

...(e) 

2,653,448 

414,638 

1,763,662 

453,134 

22,014 

Pittsfield . 

. .  Rerkthire  Eaqle. 

...(e) 

7,091,295 

711,814 

5,178,838 

1,081,521 

119,122 

Taunton  . 

. .  .Gazttie . 

...(e) 

4,.320,I36 

631,307 

3,240,777 

448,052 

(Legal  included  in  local) 

Waltham . 

. .  NeirfTrU>une. . . 

...(e) 

5,696,894 

250,558 

4,967,382 

400,400 

MICHIGAN 

Adriau . 

. .  Tdegram . 

...(e) 

4,624,004 

304,626 

3,506,664 

734,440 

78,274 

-Albion . 

.  .Recorder . 

...(e) 

1,766,898 

155,050 

1,399,902 

181,048 

31,822 

■Ann  .Arbor . 

.  ..Veins . 

...(e) 

8,376,844 

468,860 

5,654,404 

2,173,850 

79,730 

Battle  Creek. . . 

. .  Enguirer  and  Newe.(t) 

7,149,251 

712,425 

4,893,087 

1,509,519 

34,219 

Sunday  edition. . 

..(S) 

2,746,051 

76,783 

2,290,061 

379.207 

Total . 

.(eS) 

9,895,302 

789,208 

7,183,148 

1,888,726 

34,219 

Bay  City . 

. .  Timet . . 

..(e) 

6,939,492 

741,062 

4,789,610 

1,395,100 

13,720 

Sunday  edition. . 

..(8) 

2,004,002 

57,918 

1,667,162 

278,488 

434 

Total . 

.(eS) 

8,943,494 

798,980 

6,456,772 

1,673,588 

14,154 

Benton  Harbor  . 

.  .Newt-Palladium. 

..(e) 

4,892,622 

440,188 

3,219,384 

1,137,654 

95,410 

Cadillac . 

.  .Newt . . 

..(e) 

2,611,083 

224,842 

2,116,170 

173,935 

96,136 

Cheboygan . 

. ,  Tribune . 

..(e) 

1,918,700 

152,866 

1,765,834 

43,200 

27,804 

Cold  water . 

. .  Reporter . 

..(e) 

2,467,598 

214,466 

1,829,240 

374,752 

49,140 

Dowagiac . 

... Veins . 

..(e) 

1,859,962 

141,846 

1,320,978 

340,144 

56,994 

Eacanaba . 

.  .PresB . . 

(mS) 

4,185,594 

298,844 

3,542,798 

302,232 

41,720 

Grand  Haven. . . 

. .  Trihuru . 

..(e) 

2,414,678 

152,997 

1,747,351 

441,987 

76,244 

Grand  Rapids . . 

Herald . 

(m3) 

9,835,952 

661,024 

6,967,646 

2,169,412 

37,870 

Prete . 

..(e) 

13,753,320 

1,836,394 

7,814,520 

4,102,406 

Greenville . 

.  ..Wu/# . 

..(e) 

2,265,938 

154,591 

1,694,322 

336,798 

80,227 

Hillsdale . 

,  .Newt . 

..(e) 

2,576,602 

239,702 

1,699,502 

322,560 

53,214 

(124,768  lines  Auction  and  26,656  lines  Readers  are  included 

in  total) 

Ionia . 

.  .iSerdi/iel-Standard 

...(e) 

1,839,922 

178,559 

1,412,026 

203,518 

46,032 

Iron  Mountain. . . 

..Newe . 

..(e) 

3,152,926 

306,586 

2,345,014 

476,406 

24,920 

Ironwood . . 

. .  Glebe . 

..(e) 

3,526,960 

335,104 

2,582,573 

513,254 

96,029 

Jackson . 

.  Citiun  Patriot. . . 

..(e) 

9,957,027 

784,014 

6,812,302 

2,294,586 

66,125 

Sunday  edition. . 

..(8) 

3,024,603 

83,272 

2,456,104 

481,418 

3,809 

Total . 

.(eS) 

12,981,630 

867,286 

9,268,406 

2,776,004 

69,934 

..(e) 

9,278.346 

Sunday  edition. . , 

..(8) 

2,530,150 

88,928 

1,832,796 

608,426 

Total . 

.(eS) 

11,808,496 

1,032,248 

7,632,912 

3,143,336 

(Legal  included  in  local) 

Lansing . 

.State  Journal. . . . 

.(eS) 

13,570,445 

1,043,252 

9,828,175 

2,692,543 

6,475 

Ludington . 

.Newt . 

..(c) 

2,721,278 

178,318 

2,108,638 

380,772 

53,550 

.Manistee . 

.Newe-.idvoeate. . . 

..(e) 

2,083,849 

197,517 

1,664,208 

183,456 

38,668 

.Marquette . 

.Mining  Journal. . 

..(e) 

3,863,328 

404,246 

2,891,140 

467,320 

90,622 

.Marshall . 

Chronicle . 

..(e) 

1,774,084 

205,884 

1,133,052 

345,254 

89,894 

Menominee . 

.  Herald^  Leader. . . . 

..(e) 

2,617,454 

224,532 

2,091,628 

253,232 

48,062 

.Midland . 

..Veins . 

..(e) 

3,155,964 

227,668 

1,809,290 

675,696 

145,530 

Monroe . . 

..Veici . 

..(e) 

5,228,076 

307,510 

3.983,392 

814,758 

122,416 

.Muskegon . 

.  Chronicle . 

..(f) 

10,138,740 

783,128 

6,856,808 

2,405,032 

93,772 

Niles . 

Star . 

..(e) 

2,702,910 

217,364 

1,722,406 

701,862 

61,278 

Owosso . 

.Argut-Preee . 

..(e) 

4,619,946 

271,999 

3,840.620 

473,379 

33,948 

Petoskey . 

..Veue . 

..(e) 

2,167,352 

169,181 

1,482,210 

426,708 

89,253 

Pontiac . 

.  Press . 

..(e) 

13,070,862 

836,500 

9,442,951 

2,742,075 

49,336 

Port  Huron . 

,  Timei-Herald _ 

..(e) 

6,107,472 

627,270 

4,384,520 

942,046 

153,636 

Sunday  edition. , . 

.(8) 

1,427,902 

45,542 

1,192,156 

190,092 

112 

Total . 

(eS) 

7,535,374 

672,812 

5,576,676 

1,132,138 

153,748 

Royal  Oak . 

.  Tri'iune . 

.(e) 

5,674,900 

261,898 

3,490,046 

1,826,706 

96,250 

St.  Joseph . 

.Herald  Preee . 

.(e) 

3,557.792 

438,900 

2,298,338 

751,632 

68,922 

Saginaw . 

.Newt . 

..(e) 

9,609,558 

947,464 

6,129,270 

2,416,638 

116,186 

Sunday  edition. . . 

.(8) 

2,614,458 

84,196 

2,087,960 

442,120 

182 

I'otal . 

(eS) 

12,224,016 

1,031,660 

8,217,230 

2,858,758 

116,368 

Sault  Ste.  Marie 

.N'iipt . 

.(e) 

3,159,593 

303,422 

2,355,794 

428,228 

72,149 

South  Haven . 

.  Tribune . 

(e) 

1,816,472 

258,412 

1,193,150 

314,020 

50,890 
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MISSOURI— Coiitinu«d 


Pub- 

Toul 

Oispliy 

Class!- 

City 

Piper 

liihed 

Linage 

National 

Local 

fied 

Legal 

Sturgis . 

. .  Journal . 

. (e) 

2,674,126 

232,736 

1,931,020 

449.750 

60,620 

Three  Riven  . . 

. . . Commercial  ... 

....(e) 

2,157,176 

155,904 

1,563,310 

381,710 

56,252 

TrsveneCity.  . 

. ,  .Reeord-Eajlt . . , 

. (e) 

3,851,587 

296,385 

3,555,202 

(CUs3i6ed  and  legal  included  in  local) 

Y;isiUnti . 

.  ..Prttt . 

. (e) 

3,124,646 

176,092 

2,350,964 

538.020 

59,570 

MINNESOTA 

Albert  Lea  . . 

...  Tribune . 

....(e) 

3.634,988 

378,728 

2,638,552 

509,208 

108,500 

Austin . 

. .  Herald . 

....(e) 

3,952,578 

301,938 

2,904,272 

605,164 

141,204 

Brainerd  . 

Dit  patch . 

....(e) 

2,662,128 

328,734 

1,646,918 

592,564 

93,912 

Crookston .... 

...  Timf$ . . 

....(e) 

1,497,666 

225,288 

1,080,954 

85,158 

106,266 

Fairmont . 

_ Sentinel . . 

....(e) 

2,217,978 

193,032 

1,615,950 

294,308 

114,688 

Faribault . 

. . .  ..VeiM . 

...(e) 

1,444,184 

244,104 

735,056 

376,852 

88,172 

Fergus  Falls  . . 

, . .  Journal . 

....(e) 

3,135,370 

441,098 

2,169,678 

375,858 

148,736 

Uibbing . 

. . .  Triune . 

....(e) 

3,048.822 

408,394 

2,229,150 

304,542 

106,736 

International  Falls  Journal  . 

....(e) 

1.495,002 

193,310 

1,137,892 

104,202 

59,598 

Little  Falls  .  . 

. . .  Tranicripl . 

....(e) 

1,6.56,836 

229,026 

1,202,670 

127,274 

62,790 

(35,076  lines  readers  included  in  total) 


Mankato . 

.  .  .Free  I'reu . 

...(e) 

4.399,416 

479,080 

3,103,716 

696,150 

63,056 

New  Ulm . 

.  Journal . 

...(e) 

809,431 

235,480 

132,787 

398,654 

23,046 

Owatnnna. . . . 

. .  People's  Press. . 

.(10.8) 

1,494,058 

231,014 

1,020,705 

161,813 

80,526 

Red  Wing. . . . 

. .  .Eagle . 

...(e) 

2,126,474 

253,386 

1,401,176 

386,498 

86,104 

Rochester  . 

.  Pont-Bullftin _ 

...(e) 

5,479,264 

533,988 

3,863,804 

937,958 

143,514 

St.  Cloud . 

. .  Timet . 

...(e) 

4,700,675 

504,246 

3,602,367 

464,184 

129,878 

V^irginia . . 

.  .  .\fetabi  S'ewt. . . 

...(e) 

2,510,867 

312,741 

1,7.58,863 

282,127 

157,136 

Willnwr . 

. .  Tribune . 

...(e) 

2,622,.536 

259,854 

2,031,148 

185,682 

145,852 

Winona . 

.  .  Republiean~Herald,.  (e) 

4,230,485 

459,739 

2,862,097 

816,130 

92,519 

Worthington. 

.Glol'i . 

...(e) 

3,0.50,404 

240,506 

2,443,854 

311,052 

54,992 

MISSISSIPPI 

Biloxi^Gulfport  . 

.  Herald . 

...(e) 

3,847,091 

395,787 

2,631,888 

693,192 

126,224 

Clarksdaie . 

. .  Regieter . . 

...(e) 

1,683,091 

155,871 

1,345,044 

124,345 

57,831 

Columbus . 

. .  Commeoeial- 
Dupateh . 

.(eS) 

3,130,416 

342,078 

2,788,338 

Green^lle . 

. .  Mta  Democrat^ 
Timet . 

.(eS) 

2,469,080 

374,472 

1,714,102 

.305,970 

74,536 

Greenwood . 

.  .Commonuealth. . 

...(e) 

1,595,200 

387,200 

l,o:i5,ooo 

132,400 

40,600 

Jackson . 

. .  -Veifi  . . 

...(e) 

8,498,028 

914,256 

5,056,562 

2..399,6I4 

127,596 

.Sunday  edition. . 

..(S) 

2,757,818 

149,338 

2,145,906 

460,194 

2,380 

Total . 

.(eS) 

11,255,846 

1,063,594 

7,202,468 

2,859,808 

129,976 

McComb . 

.  .Enter prite-Journal..{t) 

1,683,906 

261,540 

1,233,002 

157,710 

31,654 

Meridian . 

. .  Meridian  Star. . . 

...(e) 

4,039,966 

479,724 

2,80,5,894 

690,578 

63,770 

Sunday  edition. . 

..(S) 

1,904,070 

70,868 

1,558,648 

274,554 

Total . 

.(eS) 

5,944,036 

550,592 

4,364,542 

965,132 

63,770 

Tupelo. . . 

.  Journal . 

.  .(m) 

3,102,201 

298,.533 

2,499,139 

266,408 

38,121 

West  Point . 

. .  Timet  Leader  . . 

(e) 

1,596,0(81 

316,000 

1,119,224 

160,776  . 

(('lassified  and  legal  combined) 


MISSOURI 

Boonville . 

.Srxt . 

.(e) 

1,527,603 

173,317 

1,111,152 

206,808 

36,326 

Cape  Girardeau.. . 

.  Soutbeaet 

.Mieeaurian . 

.(e) 

3,587,976 

328,202 

2,303,014 

914,480 

42,322 

Carthaga . 

..Preu  . 

.(e) 

2,984,632 

175,661 

2,275,487 

438,484 

95,000 

Chillicotba . 

. .  ConiUtutiori- 

Tribune . 

.(e) 

2,394,602 

233,464 

1,860,390 

300,748 

Columbia . 

. .  Tribune . 

.(e) 

3,638,432 

300,188 

2,810,604 

467,110 

60,494 

(Legal  includes  Reader  advertising) 

Excelsior  Springs.. 

.Standard . 

.(e) 

1,541,568 

152,670 

1,055,488 

317,016 

16,394 

Fulton . 

Sun-Gaaette . 

.(e) 

1,430.954 

174,034 

997,164 

220,080 

39,676 

Hannibal . 

.  Courier-Poet . 

(e) 

3,079,608 

323,834 

2,480,352 

275,422 

(Legal  included  in  classiBed) 

Independence . 

Etaminer . 

.(e) 

3,668,126 

165,466 

2,585,912 

850,794 

65,954 

Jefferson  City. . . . 

.  Capital  News  and 

Poet  Tribune.. 

3,591,462 

383,558 

2,568,692 

561,708 

77,504 

Joplin  . 

.Globe . 

(m) 

4,205,046 

641,115 

'2,810,304 

729,162 

24,458 

.Veiri  Herald . 

.(e) 

4,808,482 

734,258 

2,957,472 

1,108,492 

8,260 

Globe  . 

(8) 

1,935,640 

124,894 

1,366,022 

439,292 

5,432 

(Readers  included  in  local) 

Leiiagton . 

.  AdferUter-Xeutt. . . 

.(«) 

1,435,422 

205,066 

1,106,952 

57,800 

65,604 

Macon . 

.  Chronide-Herald. . 

.(e) 

2,038,357 

236,362 

1,530,970 

194,992 

76,034 

Maryville . 

.Forum . 

.(e) 

2,132,914 

192,710 

1,578,304 

332,682 

29,218 

Mexico . 

. .  Ledger . 

.(e) 

2,440,116 

196,252 

2,084,306 

115,108 

44,450 

Moberly . 

.  Seuepaper  Monitor 

Index . . 

.(e) 

2,692,466 

250,320 

2,023422 

361,102 

57,722 

Neoaho . 

.Democrat . 

.(•) 

1,344,000 

133,400 

1,042,600 

168,000 

(Legal  included  in  claasiBed) 

Nevada . 

..Mali . 

(e) 

2,280,278 

251,076 

1,648,094 

299478 

60,648 

(21,182  lines  readers  included  in  total) 

Poplar  Bluff . 

..imeriean  BeputUe..(») 

2.878,520 

207,634 

1,861,351 

743,504 

66,031 

Rich  HiU . 

.Reeieu . 

.(e) 

990,080 

99,000 

783,672 

49,008 

58,400 

Rolla  . 

Stftt . 

.(e) 

1,308,160 

202,160 

784,000 

210,000 

112,000 

City 

Paper 

Pub¬ 

lished 

Total 

Linage 

St.  Joseph. . . . 

. . .  .Gaiette . 

.(m) 

4,435,150 

Newe-Preee . 

..(e) 

5,770,891 

News-Press . 

..(S) 

2,160,935 

Sedalia . 

_ Capital . 

.(m) 

3,065,979 

Democrat . 

..(e) 

3,065,979 

Sunday  edition. . 

..(S) 

1,195,457 

Springfield . . . . 

.(m) 

6,400,233 

Leader  Prttt... , 

..(e) 

6,440,707 

.News-Leader. . . , 

..(S) 

2,489,599 

St.  Charles.... 

_ Coemoe  Monitor. 

..(e) 

1,285,256 

Trenton . 

_ Republican  Timer. .  (e) 

1,752,826 

Display 

Classi¬ 

National 

Local 

fied 

*-••1 

883,778 

3,361,666 

148,316 

32.111  , 

883,876 

3,644,319 

1,221,892 

Ptrtl 
1  Flail 
Tree 

177,030 

1,672,615 

311,052 

ai 

336,497 

2,291,107 

385,147 

336,497 

2,291,107 

385,147 

39,718 

1,044,232 

108,388 

3,m 

Wiosl 

855,365 

4,050,837 

1,489,929 

4,ni 

853,076 

4,068,155 

1,485,820 

33.«( 

142,443 

1,739,472 

605,514 

^iro 

186,760 

985,236 

.55,804 

ilW 

580,264 

814,078 

296,744 

6i,:« 

Galli 

MONTANA 


Billings . 

_ Gaiette . 

.  (me) 

5,744,144 

838,502 

3,738,224 

1,167,418 

Port 

Sunday  edition. . 

..(S) 

1,764,366 

125,001 

1,260,441 

379,924 

Rato 

(L<  gal  included  in  classified) 

Ros' 

Great  Falls. . . . 

. . .  Tribune . 

.(m) 

5,014,002 

788,459 

3,494,281 

693,280 

37,9e 

Leader . 

..(e) 

2,780,204 

809,620 

1,830,010 

73,752 

66,822 

Sant 

Tribune . 

..(S) 

1,496,544 

137,165 

1,130,087 

227,136 

2.156 

Tuct 

Helena . 

. . .  Independent^Record.io) 

2,510,690 

504,903 

1,495,200 

369,019 

141,568 

Sunday  edition . . 

..(S) 

864,269 

26,264 

728,252 

103,607 

6.146 

Total . 

(eS) 

3,374,959 

531,167 

2,223,452 

472,626 

147,714 

Lewistown . 

. .  .Democrat  News.. 

.  (m) 

2,547,678 

338,184 

1,890,952 

138,642 

63,382 

Livingston . 

. .  .Enterprite . 

..(e) 

2,054,458 

198,912 

1,662,654 

138,222 

54,670 

.Anu 

Miles  City . 

. .  .Star . 

..(c) 

1,201,886 

222,740 

642.236 

287,980 

48.930 

Aub 

Sunday  edition. . 

..(S) 

821,324 

30,100 

5,55,268 

210,658 

25296 

BsU 

Total . 

(eS) 

2,023,210 

252,840 

1.197, .504 

498,638 

74,228 

1  Beai 

Missoula . 

. . .  Missoulian- 

Biot 

Sentinel . 

(me) 

3,093,947 

500,500 

1,987,933 

605,514 

Sunday  edition . . 

..(S) 

878,651 

84,392 

700,851 

93.408 

Cu 

(Legal  included  in  classified) 

Ceh 

Cor 

NEBRASKA 

Cort 

Beatrice . 

. .  .5ufi . . 

...(e) 

2,096,248 

259,280 

1,512,476 

281,428 

43,066 

1  Elm 

Sunday  edition. , 

..(S) 

749,672 

9,674 

662,354 

77,644 

Total . 

.(eS) 

2,845,920 

268,954 

2,174,830 

359,072 

43,064 

Columbus . 

. . .  Telegram . 

..(e) 

2,830,758 

280,980 

2,223,158 

177,856 

148,764 

End 

Fremont . 

. .  .Guide  dt  Tribune. 

..(e) 

3,992,366 

353,612 

3,107,118 

441,336 

90200 

Gen 

Grand  Island . . . 

. . .  Independent . 

..(e) 

4,813,382 

539,770 

3,507,364 

661,850 

104296 

Oo' 

Hastings . 

. . .  Tribune . 

..(e) 

4,644,752 

466,130 

3,436,580 

651,700 

90,342 

Holdrege . 

...Ciliten . 

..(e) 

1,680,000 

180,000 

1,500,000 

401,100 

.  1 

Bar 

(Legal  included  in  classified) 

a  Hot 

Kearney . 

...Hub . 

.  (e) 

3,484,124 

292,922 

2,855,006 

271,446 

64,750 

[  Hui 

Lincoln . 

. . .  Journal . 

..(m) 

5,103,798 

800,380 

2,982,406 

1,318,626 

2,086 

Star . 

..(e) 

5,610,786 

1,118,726 

3,109,680 

1,311,254 

71,100 

I  Uhl 

Journal-Star . 

..(8) 

2,111,466 

117,740 

1,604,358 

389,130 

238 

1  Jan 

McCook . 

.  .Gaerlte . 

..(e) 

2,103,200 

274,447 

1,501,554 

174,572 

152,627 

1  Kin 

Norfolk . 

. . .  ,Veici . 

..(e) 

2,544,144 

393,666 

1,683,836 

429,912 

36,862 

1  Litt 

ScottsbluflF . 

. . .  Star  Herald . 

(mS) 

3,746,680 

404,516 

2,774,450 

508,564 

59,150  1 

,  Loo 

York . 

. .  .Xewt^Timet . 

..(e) 

1,481.558 

145,230 

1,087,884 

157,332 

91,112 

i  M. 

NEVADA 

Me 

Elko . 

.  .Free  Preee . 

..(e) 

1,310,946 

217,742 

937,216 

107,380 

48,003 

.  Mil 

s. 

NEW 

HAMPSHIRE 

Claremont . 

..Eagle . 

...(e) 

2,971,826 

318,288 

2,367,392 

286,146 

(Legal  included  in  classified) 

Concord . 

. .  .Moniior^Patriot. 

...(e) 

4,600,022 

566,524 

3,597,342 

351,134 

85,027 

Keene . 

..Sentinel . 

...(e) 

3,183,908 

349,118 

2,596,300 

238,490 

(Legal  included  in  local) 

Laconia . 

..Cftiseii . . 

...(e) 

3,930,998 

279,580 

3,384,974 

[205,292 

«1,152 

Nashua . 

. .  Telegraph . 

...(e) 

5,086,179 

540,404 

3,934,847 

547,305 

63.623  j 

NEW  JERSEY 

Asbury  Park . 

..Preu . 

.(eS) 

6,882,120 

625,619 

5,014,059 

1,136,899 

105,543  { 

Atlantic  City . 

. .Pres.s Union. . 

..(m) 

6,699,468 

908,103 

4,501,375 

1,203,601 

86,389  1 

Sunday  edition. . 

..(S) 

1,499,653 

66,478 

1,107,409 

325,576 

|190 

Total . 

.(mS) 

8,199,121 

974,581 

5,608,784 

1,529,177 

85,579  1 

Bridgeton . 

.  .A'etci . 

...(e) 

4,324,978 

391,342 

3,561,110 

308,742 

63,784  : 

Elisabeth . 

. .  Journal . 

...(e) 

8,746,192 

867,118 

6,081,222 

1,617,490 

180,362  ; 

Hackensack . 

..Bergen  Record _ 

...(e) 

6,626,690 

805,594 

4,175,864 

1,646,232 

(Legal  included  in  classified) 

Long  Branch _ 

..Record . 

...(e) 

3,936,142 

393,334 

2,667,154 

764,098 

111,556 

Millville . 

..Republican . . 

...(e) 

2,964,990 

284,760 

2,558,262 

79,828 

42,140 

Morristown . 

.  Record . 

...(e) 

4,165,560 

311,766 

3,368,232 

388,066 

96,656 

Sentinel . 

..(S) 

623,126 

593,320 

29,806 

New  Brunswick.. 

. .  Home  Seu  i  and 

Sunday  Timea.  .(eS) 

6,788,495 

755,398 

4,435,179 

1,308,55! 

148,708  { 

Passaic . . 

..Herald-Seui..... 

...(e) 

7,514,476 

1,076,757 

4,770,754 

1,584,121 

83,098  1 

Sunday  Eagle. . . 

..(S) 

1,803,634 

331,744 

1,387,890 

21,518 

62,482  1 

Paterson . 

..Call . 

.  .(m) 

6,560,686 

308,363 

4,190,593 

1,958,170 

103,630  1 

Nawt .  . 

...(e) 

9,858,696 

1,176,900 

6,217,116 

2,288,228 

176^452 

Sunday  edition. . 

..(S) 

3,1.35,569 

282,072 

2,693,558 

22,918 

137,018 
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NEW  JERSEY— 

Continued 

Uh 

1 

Pub- 

Tout 

Display 

Clasai- 

1  City 

•  Paper 

lished 

Linage 

National 

Local 

fied 

Lagal 

20A 

PHth  Amboy... 

...Veios . 

..(e) 

6,404,668 

599,092 

4,454,146 

1,237,848 

113,582 

ai 

.  .Couner^Sewt. , . 

..(e) 

7,443,184 

677,138 

5,450,088 

1,218,406 

97,552 

UA 

TrMtoD . 

..Trentonian . 

..(m) 

403,333 

3,449 

372,201 

31,132 

Ma 

(Figures  cover  period  from  Aug.  12  through  Dec. 

31,  1946) 

V'ltMiuxl . 

..Tintft- Journal.. 

..(e) 

3,911,377 

361,167 

3,132,740 

382,642 

34,828 

4.111 

a.m 

^irt 

iw 

NEW  MEXICO 

l.7« 

GiUup 

IndepetiderU. . . . 

..(e) 

1,731,392 

266,994 

1,360,000 

104,398 

(Legal  included  in  local) 

LitVegu. . 

.  .Optic . 

..(e) 

2,138,198 

313,400 

1,169,574 

16.000 

49,224 

..(e) 

1,388,827 

117,213 

930,388 

287,840 

53,386 

..Range . 

..(e) 

1,987,276 

185,476 

1,540,210 

126,210 

135,380 

.... 

Roswell . 

. .  Dispatch . 

.(m) 

5,246,878 

355,104 

3,601,122 

1,202,424 

88,228 

7,912 

Record . 

..(e) 

5,629,484 

298,942 

1,318,992 

621,992 

84,112 

.  ..Veic  .Mexican _ 

..(e) 

3,842,832 

388,892 

2,768,878 

580,664 

104,398 

2.i$e 

Turiimcsri . 

...Veu'S . 

..(e) 

2,412,669 

185,780 

1,962,688 

219,975 

44,226 

1 .569 

6,146 

VH 

NEW  YORK 

3482 

8.670 

,  Aiusterdam . 

.Recorder  Jt  Democrat (e) 

5,093,137 

440,619 

4,024,278 

578,330 

49,910 

8,930 

Auburn . 

. .  CUiun-.idKriiter. . .  (e) 

3,765,930 

384,370 

2,968,154 

316,484 

96,922 

5,296 

BtUm . 

.  ..Veics . 

..(e) 

4,704,420 

397,726 

3,598,000 

628,796 

79,898 

,229 

Beacon . 

.  .(See  Newburgh'Beacon  News) 

Bin(hamton . 

.Preu . 

..(e) 

10,765,237 

1,177,993 

7,480,535 

1,987,625 

119,084 

Sun . 

.(m) 

4,151,840 

430,640 

3.155,110 

494,.508 

71,582 

Canandaigua. . . . 

. .  ^etuiMitr . 

..(e) 

1,877,764 

212,842 

1,374,912 

267,358 

22,652 

Cobosi . 

...imcrican . 

..(e) 

1,099,490 

154,028 

721,336 

121,100 

103,026 

Coming . 

..Leader . 

..(e) 

4,086,005 

378,588 

3,363,339 

318,612 

25,466 

Cortland . 

..Standard . 

..(e) 

4,036,956 

323,839 

3,211,733 

446,986 

54,398 

Dunkirk . 

..Obtenet . 

..(e) 

4,983,237 

255,897 

4,495,278 

186,521 

45,541 

.064 

Elmira . 

.Advertiser . 

.(m) 

3,095,358 

778,526 

1,026,382 

1,249,920 

41,930 

Siar-OoHiU . 

..(e) 

6,930,532 

778,322 

4,874,940 

1,238,090 

40,180 

,0«4 

Telegram . 

.(S) 

1,503,572 

71,442 

1,258,068 

174,062 

764 

Endicott . 

.  Bulletin.. . 

..(e) 

4,383,595 

223,835 

3,551,800 

586.239 

21,721 

,300 

Geneva . 

.  rimes . 

..(e) 

3,406,354 

298,424 

2,754,178 

333,816 

19,936 

398 

Glovenville . 

.Herald . 

.(m) 

4,436,012 

395,066 

3,262,700 

723,618 

54,628 

342 

Leader-Republican. .  (e) 

5,177,242 

397,740 

3,994,270 

725,578 

59,654 

Herldmer . 

.  Telegram . 

..(e) 

2,938,397 

222,697 

2,442,419 

196,805 

76,476 

Homell . 

.  Tribune . 

..(e) 

2,882,722 

301,458 

2,307,102 

256,361 

17.801 

750 

Hudson . 

.  Regiuer . 

..(e) 

1,930,822 

119,278 

1,503,618 

219,059 

88,807 

086 

Star . 

.(m) 

2,229,934 

235,494 

1.551,942 

346,766 

95,732 

106 

Ithaca . 

.Journal . 

..(e) 

4,482,772 

388,402 

3,553,494 

496,188 

44,688 

238 

Jamestown . 

.  Poet-Journal . 

..(e) 

7,788,557 

740,866 

5,251,218 

1,663,851 

132,622 

627 

Kingston . 

.  Freeman . 

.  .(e) 

4,825,702 

548,282 

3,651,116 

536,522 

89,782 

862 

Little  Falls . 

.  Times . 

■  (e) 

2,448,586 

219,456 

2,010,130 

131,996 

87,004 

ISO 

Lockport . 

.  I7nton*iSun  and 

112 

Journal . 

.(e) 

4,964,961 

338,800 

3,781,877 

579,628 

264,656 

Malone . 

.  Telegram . 

..(e) 

2,109,212 

219,478 

1,618,666 

248,822 

22,246 

Medina . 

.Journal-Regieler.. 

..(e) 

1,235,451 

132,027 

988,624 

114,800 

(Legal  included  in  classified) 

608 

Middletown . 

.  Times  Herald _ 

.(e) 

4,164,789 

376,240 

3,286,519 

468,616 

33,414 

Newburgh . 

.  Newburgh-Beaeon 

Hews . 

.(e) 

4,638,614 

502,009 

3,467,049 

624,425 

45,130 

1  North  Toonwaodn.iVrtrf . 

.(e) 

3,466,992 

249,071 

2,958,625 

213,536 

45,760 

Norwich . 

.5un . 

.(e) 

2,153,267 

273,011 

1,740,732 

95,410 

44,114 

922 

Njack . 

.JowndLSexes _ 

.(e) 

2,694,470 

172,865 

1,811,778 

586,945 

122,882 

Ogdensburg . 

.Journal . 

.(e) 

2,182,124 

260,560 

1,690,234 

165,368 

59,962 

Advance  News. . . 

.(S) 

207,620 

5,852 

126,070 

25,606 

50,092 

52 

Total . 

(eS) 

2,389,744 

272,412 

1,816,304 

190,974 

110,054 

Glean . 

.  Timet  Herald. . . . 

.(e) 

4,554,382 

466,172 

3,439,800 

588,882 

59,528 

)23 

Oneida . 

.Dispatch . 

.(e) 

1,090,592 

214,909 

1,581,510 

174,639 

19,514 

1  Oneonta . 

.Star . 

.(m) 

4,552,274 

299,001 

2,721,281 

819,859 

35,308 

(Wgo . 

.  Palladium-  T  imes. 

.(e) 

3,890,077 

386,516 

3,086,573 

329,238 

88,650 

543 

Plattsburg . 

.  Press- Republican . .  (m) 

2,566,792 

289,318 

2,031,636 

284,640 

61,468 

Port  Jervis . 

.(e) 

2,109,660  145,309  1,964,351 

(Classified  and  legal  included 

89 

90 

79 

84 

02 

Poughkeepsie. . . . 

in  local) 

.New  Yorker . 

(eS) 

7,825,188 

694,218 

5,569,449 

1,468,607 

92,914 

Rome . 

.Sentinel . 

.(e) 

4,428,888 

606,355 

3,334,862 

376,378 

111,293 

SiUmancn 

.  RepuUican^Preu . 

.(e) 

3.065,958 

128,702 

2,684,010 

225,344 

27,902 

SvntoRi  Spriogs, 

.Saratogian . 

.(e) 

3,507,812 

265,468 

2,648,576 

489,146 

104,622 

L'tica . 

.Press . 

(m) 

7.515.592 

375,676 

5,231,296 

1,815,772 

92,848 

Obterser-Diepatch. 

(e) 

8,729,518 

1,308,426 

5,607,392 

1,772,204 

41,496 

40 

156 

Wellsville . 

Observer-Dispatch .  (S) 

2,084,642 

191,576 

1,582,966 

309,610 

490 

.Reporter . 

.(e) 

1,816,801 

131,999 

1,485,568 

174,305 

24,929 

08 

NORTH  CAROLINA 

s 

Asheville. . . . 

•  Citiaen . 

(m) 

5,151,905 

704,917 

3,832,864 

614,124 

so 

Times . 

.(e) 

4,952,663 

705,595 

3,639,930 

607,138 

152 

Citiaen  Times. . . . 

.(S) 

2,157,844 

96,288 

1,699,334 

362,222 

U 

Burtiofton 

(liCgal  included  in  local) 

Timet^yewt. . 

.(e) 

3,911,148 

324,968 

2,837,789 

719,243 

29,148 

'fe 
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Pub- 

Total 

Display 

Clasai- 

City 

Paper 

lished 

Linage 

National 

Local 

fied 

Legal 

Charlotte . 

...Sews . 

...(e) 

7,741,607 

571,762 

5,227,149 

1,768,654 

44,969 

(129,073  lines  State  advertising  i 

included  in 

total) 

Observer . 

..(m) 

8,810,844 

1,286,600 

5,136,012 

2,362,472 

25,760 

Sunday  edition. 

...(S) 

4,234,538 

518,658 

2,773,512 

937,594 

4,774 

Total . 

.(mS) 

13,045,382 

1,805,258 

7,909,524 

3.300.066 

30,534 

Concord . 

. .  Tribune . 

...(e) 

2,391,466 

220,360 

1,771,630 

354,718 

44,758 

Sunday  edition. . 

...(S) 

967,288 

16,142 

848,400 

102,746 

Total . 

..(eS) 

3,358,754 

236,502 

2,620,030 

457,464 

44,758 

Durham . 

.  Herald . 

..(m) 

4,586,530 

682,108 

3,121,874 

782,548 

Sun . 

...(e) 

5,863,756 

682,444 

4,289,838 

891,474 

Herald  Sun . 

...(S) 

1,923,264 

70,700 

1,581,580 

270,984 

(Legal  included  in  classified) 

Elisabeth  City.. 

....Advanct . 

...(e) 

2,057,374 

260,820 

1,607,956 

174,885 

13,713 

Fayetteville . 

.  .Obternr . 

...(e) 

6,132,590 

456,561 

4,200,175 

440,874 

34,980 

Gastonia . 

..GaKlte . 

...(e) 

3,619,028 

378,910 

2,924,362 

264,922 

50,834 

Goldsboro . 

...(e) 

3,080,840 

308,154 

2,594,046 

159,600 

19,040 

Greensboro . 

.  .News . 

..(m) 

4,364,507 

839,118 

2,568,090 

957,299 

Record . 

...(e) 

4,808,230 

898,842 

2,924,334 

985.054 

News . 

...(S) 

2,207,086 

152,166 

1,816,395 

238,525 

(Legal  included  in  classified) 

Henderson . 

.  Dispatch . 

...(e) 

2,168,642 

203,126 

1,610,896 

329,616 

26,376 

Hendersonville. . 

. .  Times-Xeus. . , . 

...(e) 

1,899,275 

183,568 

1,572,256 

123,436 

20,015 

Hickory . 

. .  Record . 

...(e) 

3,353,440 

316,268 

2,648,608 

348,900 

39,664 

High  Point . 

..Eiderprue . 

..(eS) 

5.147,.520 

534,118 

3,207,414 

1,368,290 

37.198 

Kannapolis . 

.  .Independent _ 

...(e) 

2,622,868 

172,644 

2,060,576 

389,648 

Sunday  edition. . 

..(S) 

1,554,812 

16,114 

1,430,828 

107,870 

Total . . 

..(eS) 

4,177,680 

188,758 

3,491.404 

497,518 

(Legal  included  in  classified) 

Kinston . 

. .  Free  Press . 

...(e) 

2,740,108 

256,102 

2,278,850 

153,566 

51,590 

Lumberton . 

.  .Roltetonian . 

...(e) 

2,020,522 

226,870 

1,618,752 

175,000 

(Legal  included  in  classified) 

New  Bern . 

.  Sun-Journal. . . . 

.  .(m) 

2,053,450 

281,232 

1,573,376 

151,074 

61,306 

Sun-Journal.. , . , 

...(e) 

2,393,118 

267,694 

1,847,006 

185,892 

78,988 

.Sunday  edition. . 

..(S) 

339,668 

13,538 

273,630 

34,818 

17,682 

Raleigh  . 

.  News  and  Observerim) 

4,366,964 

845,922 

2,787,134 

712,054 

21,854 

Sunday  edition. . 

..(S) 

2,197,090 

148,274 

1,707,482 

336,672 

4,662 

Total . 

(mS) 

6,564,054 

994,196 

4,494,616 

1,048,726 

26,516 

Timet . . 

..(e) 

3,256,694 

369,544 

2,432,192 

408,828 

46,130 

llocky  Mount . . . 

. .  Telegram . 

..(e) 

4,233,248 

382,933 

3,253,908 

553,259 

43,148 

Salisbury . 

. .  Post . 

..(e) 

3,564,270 

357,938 

2,610,076 

545,692 

46,564 

Sunday  edition. . 

..(S) 

1,747,004 

37,352 

1,520,848 

188,636 

168 

Total . 

.(eS) 

5,307,274 

395,290 

4,130,924 

734,328 

46,732 

Shelby . 

..Star . 

..(e) 

2,767,352 

249,060 

2,308,404 

209,888 

(Legal  included  in  local) 

..(e) 

2»034,144 

Record . 

..(e) 

1,885,870 

151,756 

1,640,030 

75,936 

18,606 

Wilmington . 

.  Star . 

.(m) 

3,170,482 

586,608 

1,945,608 

637,266 

•Vsu's . . 

..(e) 

3,039,358 

596,540 

1,910,510 

532,308 

Star-News . 

..(S) 

1,520,708 

62,468 

1,146,796 

311,696 

Winston-Salem. 

.Journal . . 

.  .(m) 

5,076,946 

1.108,954 

3,126,760 

1,072,162 

49,084 

Sentinel . 

..(e) 

4,420,402 

878,542 

3,509,786 

32,074 

Journal-Sentinel. 

..(S) 

2,823,044 

185,206 

2,374,480 

319.262 

5,096 

NORTH  DAKOTA 

Bismarck . 

. . .  Tribune . 

...(e) 

2,944,886 

517,982 

1,911,595 

373,037 

142,271 

Dickinson . 

...Press . 

.  (m) 

4,431,518 

178,934 

4,063,472 

94,248 

94,864 

Fargo . 

...Forum . . 

..(m) 

4,362,316 

676,404 

2,856,475 

828,129 

1,308 

Forum . 

..(e) 

4,955,758 

690,617 

3,051,033 

1,066,346 

147,762 

Sunday  edition. . 

..(S) 

1,804,601 

84,770 

1,455,637 

264,056 

138 

Grand  Forks. . . 

...Herald . 

•  (m) 

3,401,496 

498,722 

2,216,634 

544,712 

141,428 

Herald . 

..(e) 

3,217,270 

496,636 

2,070,838 

515,158 

134,638 

Sunday  edition. . 

..(S) 

1,635,102 

47,530 

1,376,928 

210,238 

406 

Jamestown . 

. .  .Sun . 

..(e) 

2,543,856 

211,674 

2,010,400 

225,442 

96,320 

Mandan . 

. . .  Pioneer . 

..(e) 

2,202,983 

518,264 

1,413,599 

201,160 

69,960 

Minot . 

...Sews and  Optic 
Reporter . 

..(e) 

4,026,176 

450,310 

2,720,802 

728,084 

126,980 

Valley  City. . . . 

...Times  Record _ 

..(e) 

1,709,617 

229,409 

1,196,219 

185,335 

98,654 

Williston . 

...Herald . 

..(e) 

1,784,907 

231,126 

1,271,412 

185,248 

97,122 

OHIO 

.Ashland . . 

. . .  Timet-Gatette. . . . 

..(e) 

4,153,227 

269,279 

3,145,268 

671,676 

67,004 

.Athens . . 

....Meeeenger . 

.(eS) 

4,639,111 

290,832 

3,214,477 

1,071,809 

61,993 

Rellefontaine. . . , 

...Examiner . 

..(e) 

3,604,338 

886,584 

2,196,988 

454,958 

65,808 

Bellevue . 

.  ..Gaxette . 

..(e) 

1,361,318 

157,019 

1,125,612 

61,947 

9,822 

Bowling  Green. . 

.  .Sentinel-Tribune. 

..(e) 

2,561^1 

140,112 

1,763,174 

541,464 

116,281 

Cambridge . 

. .  .Jeffersonian . 

..(e) 

3,371,648 

279,328 

2,255,358 

761,488 

75,374 

Canton . 

. .  .Repotilory . 

..(e) 

12,336,380 

1,461,110 

6,265,250 

2,437,862 

172,158 

Sunday  edition. . , 

..(S) 

4,162,550 

245,280 

3,139,318 

777,490 

462 

Total . 

.(eS) 

16,498,930 

1,706,390 

11,404,568 

3,215,352 

172,620 

(Classified  includes  readers) 

ChiUicothe . 

.  ..Gasette . 

..(e) 

4,558,449 

368,928 

3,143,203 

985,110 

61,208 

CiroIewiUe . 

...Herald . 

..(e) 

2,965,436 

214,326 

2,387,000 

302,958 

61,153 

Coshocton . 

..Tribune . 

..(e) 

4,043,078 

300,076 

2,851,604 

839,958 

51,440 

101 


OHIO— Continutd 


OKLAHOMA — Continued 


City 


EMtUverpool. 


LanraiUr. 
Linui . . 


Pub- 

Total 

01  splay 

Classi- 

Paper 

llshed 

Linage 

National 

Local 

fled 

Legal 

.  .Cretetnl-.Vere. . 

...(e) 

2.416,974 

179,550 

2,001,650 

195,720 

40,054 

..Oatette . 

...(e) 

2,097,396 

199,878 

1,544,256 

311,178 

42,084 

..Rejnrter . 

...(e) 

3,781,820 

211,904 

2,924,782 

604,800 

40,306 

..Reoiev . 

...(•) 

6,269,942 

455,812 

4,641,028 

1,084,426 

70,378 

(18,298  lines  readers  included  in  total) 

. .  ChrmieU-TtUffmm .  (e) 

6,473,313 

399,021 

4,653,873 

1,315,272 

105,147 

(Readers  included  in  local) 

. .  Republican- 

Courier . 

..(m) 

5,413,243 

394,394 

4,040,302 

883,599 

94,948 

..Reoioet-Timee... 

...(•) 

3,423,785 

283,968 

2,826,605 

283,656 

29,656 

,  .Afews-Meisenper. 

...(e) 

4,829,244 

303,660 

4,236,036 

234,430 

55,118 

(44,632  lines  readers  incbided  in  local) 

..Inquirer . 

...(e) 

2,172,170 

172,410 

1,672,678 

327,082 

(Laical  included  in  classified) 

, .  Tribunt . 

...(e) 

1,829,660 

172,900 

1,452.094 

159,222 

45,444 

..AdfoeaU . . 

...(e) 

2,734,956 

196492 

2479,294 

386,470 

72,800 

.  .Journal  Netee.... 

..(e) 

7,428,062 

711,086 

6,634,608 

923,706 

158,662 

.News. . . 

.  .(m) 

1,940,044 

122,779 

1,433,439 

314,962 

68,864 

Sunday  edition. . 

..(S) 

488,448 

6,278 

437,860 

44,310 

Total . 

(mS) 

2.428,492 

129457 

1,881,299 

359,272 

68,864 

(.Sunday  fipures 

cover  period  from  Apr.  7  through  Dee.,  1946) 

Tribune . 

..(e) 

3,502,338 

299,250 

2,603,510 

539,210 

60,368 

.Neve  dtRepubUcan .  (s) 

2,694,230 

140,434 

2447,954 

165,144 

40.698 

Pub- 

Total 

Display 

Clusi- 

City 

Paper 

llshed 

Linage 

National 

Local  ' 

6ed 

Laid 

Clinton . 

,  ....A'rws . 

...(e) 

2,139,410 

201,586 

1,451,842 

447,216 

38, 7N 

Sunday  edition . 

...(S) 

738,192 

36,400 

582,400 

119,392 

Total . 

..(oS) 

2,877,602 

237,986 

2,034,242 

566.608 

38.7H 

Cushing..  .. 

_ Citizen . 

..(o8) 

2,526,798 

220,592 

1,867,222 

406.224 

32.7« 

DuiKao . 

. . .  .Banner . 

...(e) 

2,169,867 

203,105 

1,531,124 

409,696 

25, t|] 

Sunday  edition. , 

..(S) 

640,416 

20,559 

526,337 

93,170 

311 

Total . 

..(eS) 

2,810,283 

223,664 

2,057,461 

502.866 

26Jn 

El  Reno . 

....Tribune . 

...(0) 

2,021,361 

206,757 

1,513,596 

252,854 

49.114 

Sunday  edition. . 

..(S) 

523,964 

12,390 

450,170 

58,954 

2.411 

Total . 

..(eS) 

2,545,325 

218,147 

1,963,766 

311,808 

Sl.tN 

Enid . 

....News . 

..(m) 

4,939,008 

463,424 

3,094,987 

1,087,415 

293,131 

Eogls . . 

...(e) 

4,939,008 

463,424 

3,094,987 

1,087,415 

293,1B 

Nows . 

..(S) 

1,941,200 

25,538 

1,536,052 

338,044 

41,M 

Holdenville. , . 

.(C.S) 

2,162,345 

186,644 

1,769,589 

111,107 

95.004 

Lftwtoo . 

. . .  .Con«ft(u/fon . 

,..(e) 

5,116,452 

403,468 

4,316,504 

298,928 

97.si] 

McAlester . 

....Neve-Capital _ 

..(e) 

3,208,698 

331,120 

2,526,676 

350.902 

CH 
I  ir»rfa 

otry.. 

'umll 

^'lJ»ood 

r^Qsb 


(Lexsl  included  in  rlaaufied) 


.EagMJamUt . (e)  4,874,492 

■  Nmt . (e)  7,565,600 

Suadey  edition _ (S)  2,481,346 

Total . (eS)  10,046,946 

•-««»» . AW» . (e)  1,861,871 

loeatn . Journal  <t  Timtt- 

Utraid . (e) 

Mansfield . f/tvo-Joumal . (e) 

Sunday  edition.  ...(S) 

Total . (eS) 

Marietta . Timu . (e) 

Marion . Star . fe) 

Martins  Ferry . Timoo-Loader . (e) 

Massillon . IndependtiU . (e) 

Middletown . Journal . (eS) 

Mount  Vernon. . .  .Noui. . (e) 

Newark . ddsocotcit  .tmmcan 

Tribune . (e) 

New  Philadelphia. .  Timee . (*) 

Niles . rimes . (e) 

Piqua . Call . (e) 

Portsmouth . Timee . (e) 

Ravenna . Record . (e) 


281,400  3,661,994  727,286  203,812 

679,882  6,499,746  1,255,884  130,088 


•dmI 

ealkOtl 
cmestf 

[itillis 

Indisns 

■cTOtflett 


88,354  1,923,236 

768,236  7,422,982 

177,772  1,560,020 


452,270  17.‘I86 

1,708,154  147,671 
105,402  18,675 


6,495,335 

6,201,909 

1,902,600 

8,104,509 

3,632,146 

7,473,914 

5,344,192 

6,529,656 

8,318,030 

3,242,484 


441,910  4,843,300 

616,651  3,930,689 

50,365  1,494,710 


1,067,605  142,520 
1,570,688  83,881 

356,300  1,225 


667,016  5,425,399  1,926,988  85,106 
315,616  2,694,650  617,482  104,398 


Perry... 


515,690  5,589,668 

315,994  4,327,036 

394,702  6,070,632 


404,026  6,295,520 

284,634  2,506,238 


1,285,662  82,894 

617,386  83,776 

383,208  681,114 
1,555,596  62,888 


Piinca  City _ 


408,310  43,302 


Salem. 


6,942,992 

3,595,326 

2,818,382 

3,695,916 

7,730,100 

4,811,355 


404,250  5,278,896 

287,126  2,661,092 


187,201  2,548,462 

346,290  2,969,456 


■  ffeat . (e)  3,706,094 


681,184  5,796,574 

200,776  3,346,432 


RandvaVy . RejiHer  Star-Sewi. .  (e) 

Sidney . Newe . (e) 

SprinsfielJ . Sun . (m) 

■Ve-j/e . (e) 

Ne»a-Sun . (S) 

Steubenville . Rcrald-Slar . (e) 


4,596,256 

3,325,463 

7,563,892 

7,583.324 

1,900,164 

8,786,274 


220.486  2,843,442 

418,131  3,345,500 


205,928  2,878,024 

867,552  5,021.730 


867,468  5,045,446 

117,306  1,414,658 


1,185,100 

587,482 

366,366 

305,172 

1,181,334 

1,187,567 

609,616 

763,581 

185,931 

1,612,408 

1,603,630 

364.994 


74,746 

59,626 

33,754 

74,998 

71,008 

76.580 
32,550 
69,044 

55.580 
62,202 
66,780 

3,206 


Siyre . 

Siminole. . . 
Shawnee. . . 


...(e) 

2,790,986 

184,569 

2,121,093 

439,964 

45J4C 

Sunday  edition. . 

..(S) 

1,142,993 

23,135 

899,533 

220,325 

ToUl . 

.(eS) 

3,933,979 

207,704 

3,020,626 

660,289 

45,3N 

r.'V’ArtV 

Democrat . 

(mS) 

4,205,768 

577,822 

2,596,692 

987,252 

44,003 

Tim€t~Democr<U. . 

...(e) 

3,886,484 

561,134 

2,537,850 

785,610 

1,M 

...(e) 

3,017,728 

184,674 

2,599,408 

191,058 

42.SN 

Sunday  edition. . 

..(S) 

1,124,452 

23,478 

1,055,488 

45,486 

Tutal . 

.(eS) 

4,142,180 

208,152 

3,654,896 

236,544 

42,SM 

..(e) 

1,446,000 

205,000 

1,085,580 

126,000 

29,420 

xtaoco 

. . .  Times . 

..(m) 

2,017358 

252,616 

1,241,674 

455,154 

67,014 

Sunday  edition 

..(S) 

941,472 

28,098 

760,536 

152,152 

Total. . 

(mS) 

2,958,830 

280,714 

2,002,210 

607,306 

68,100 

..(e) 

1,406,776 

144,438 

1,108,002 

145,600 

8,734 

Luck  Usi 

...Journal . 

..(e) 

2,440,690 

165,479 

1,648,651 

326,560 

dcKewpi 

(Legal  included  in  classified) 

dauch  Cl 

..(e) 

3,156,580 

296,144 

2,293,214 

526,330 

38JI3 

It^tlvillf 

Sunday  edition. . 

..(S) 

1,201,536 

31,430 

994,266 

171,766 

4,074 

Total . 

.(oS) 

4,358,116 

329,574 

3,287,480 

698,096 

42,044 

lirK'ssen 

.  Herald . 

..(c) 

2,234,939 

150,381 

1,911,476 

137,235 

35,847 

.'cwCllt 

.  Hvadli'jhi^ Journal 

..(e) 

2,308,474 

78,830 

1,245,748 

960,831 

23,045 

lew  Kent 

Producer . 

(cS) 

2,171,764 

210,000 

1,522,584 

402.640 

36,540 

bilCity., 

NewsiStap . 

(m) 

2,840,558 

295,358 

1,871,296 

623,518 

50,384 

S  inday  edition.  . . 

(S) 

1,228,388 

30,926 

1,038,954 

158,032 

474 

Korrstow 

Total . 

(mS) 

4,068,946 

326,284 

2,910,250 

781,550 

50,862  ' 

fhiK'nixi'i! 

..(c) 

2,375,(M4 

215,621 

1,507,163 

634,340 

17,920 

Sunday  edition. . . 

.(S) 

1,164,588 

12,849 

1,012,565 

139,174 

Total . 

(eS) 

3,539,632 

228,470 

2,519,728 

773,514 

17,920 

OREGON 


654,318  6,703,270  1,082,228  164.430 


Tiffin . Adtertieer-Tribune..  (t) 


(182,028  lines  readers  included  in  total) 
3,253,571  287,766  2,430,365  464,125 

(21,845  lines  readers  included  in  total) 


49,470 


•Vlbany . Democrat-Herald. . .  (e) 

.\s:oria . Badtet . (e) 

Baker . -Democrat-Herald. .  .(c) 

Bend . Bulletin . (c) 

t'oos  Bay . Timee . (e) 

C  jrrallis . Gazette-  Timee . (e) 

E  igene . Rejieler-Gaard . (e) 

Sunday  edition. . . .  (S) 


3,000,568 

3,089,960 

1,835,064 

3,162,222 

3,731,826 

2,955,834 

5,272,904 

1,583,078 


447,720 

,529,127 

327,712 

468,230 


1,936,352 

2,560,833 

1,177,946 

2,252,705 


62,384 

»3,20t 

33,860 

85,015 


390,880  2,620,772 

348,796  1,975.498 


774,424 

53,578 


2,776,144 

1,101,366 


553,812 
391,936 
245, .546 
350,272 
623.042  199,852 
593,572  37,968 

1,626,212  96,124 

424,718  3,416 


byre. 


Itaiuokin 

laroQ... 

imerjet.. 

Itrouilsburi 


Zanesville . A’l 


..Neve . 

..(e) 

2,728,955 

199,861 

2,236,622 

253,100 

39,572 

Total . 

.(eS) 

6.855,982 

828,002 

3,877,510 

2,0‘0.930 

99,540 

..CitiKn . 

..(e) 

2,192.390 

216,832 

1,707,944 

228,994 

38,620 

Grants  Pass. . . . 

.  .Courier . 

..(e) 

3,0)3,189 

323.652 

1,541,932 

1,095,740 

9I,M8 

. .  Trijune-Ckronide 

..(e) 

9,321,340 

565,670 

7,360,430 

1,2.56,234 

139,006 

Klamath  Falls  . 

.  Herald  it  Neue. 

..(e) 

5,159,364 

679,175 

3,459,239 

929,362 

84,906 

..Record-Herald _ 

..(e) 

3,308,057 

217,136 

2,727,922 

312,872 

50,127 

Iji  Grande . 

.  .Ojterter . 

..(e) 

1,790,300 

300,949 

1,152,158 

288,610 

48.583 

..Sentinel . 

..(e) 

1,050.692 

107,325 

943,767 

Xf iJford  . 

. .  Mail  Tribune. . . 

.feS) 

4,935,406 

641,242 

3,239,698 

931,266 

123J14 

. .  Sewt-Journal .... 

..(e) 

3,132,668 

203,252 

2,659,706 

218,890 

50,820 

Oregon  City _ 

.  .Enterprise . 

(n.S) 

2,359,820 

352,304 

1,437,016 

395,878 

i;4,6a 

..Record . 

..(e) 

4.431,989 

277,410 

3,601,584 

543.995 

PeadiHon . 

.  .East  Oregonian. . 

..(e) 

3,019,313 

402,872 

2,123,198 

508,035 

85,308 

(I.«gal  included  in  classified) 

Roseb  irg . . 

..News  Renew.... 

..(e) 

2,984,401 

362,607 

1,954,029 

571,977 

95,788 

..Gazette . 

..(e) 

3,557,330 

287,868 

2,747,850 

478.030 

43,582 

Sibm . 

.  .Capital  ./ournal. 

..(e) 

4,631,781 

697,267 

3,021,214 

885,865 

27,435 

..Sewt . 

(eS) 

3,501,260 

340,592 

2,216,214 

944,454 

Oregon  States- 

(Legal  included  in  classified) 

min . 

,(mS) 

5,226.617 

449,798 

3.371.684 

1,359,032 

46,103 

Times  Recorder. . . 

(m) 

4,713,310 

524,748 

3,153,864 

956,718 

77,980 

(Glisiifiyd  in-1  ides  R  adcr  .V.lvcrtising) 

Sijnal . 

..(e) 

4,713,310 

524,748 

3,153,864 

956.718 

77,980 

The  Dulles . 

.  .Chronicle . 

..(e) 

2,660,614 

385,532 

1,896,902 

332,246 

45.934 

Times-Signal . 

.(S) 

1,175,860 

42,476 

950,250 

183,134 

tunbiiry. . . 

^rentiini. 
Tiivran  la. . 


Warren _ 

Ua>T,csl.x»ro 

W(«Ch«e 


.Mi'l’iippa . Timee. 


OKLAHOMA 


Ada . 

...(e) 

3,009,812 

294,880 

2,448,880 

217,854 

48,198 

Sunday  edition. 

...(S) 

1,194,315 

39,945 

1,095,150 

55,776 

3,444 

Total . 

..(eS) 

4,204,127 

334,825 

3,544,825 

273,630 

51,642 

Anadarko . 

_ Neve . 

...(e) 

2,450,244 

161,476 

2,175,684 

54,376 

59,208 

Ardmore . 

_ Ardmareite . 

..(eS) 

4,052,566 

320,488 

3,456,180 

223,734 

52,164 

Bartlesrille.... 

.. .  .Examiner . 

..(m) 

2,646,238 

288,414 

1,897,812 

38.3,712 

76,300 

Enterpriee . 

Exaniner- 

...(e) 

1,979,180 

287,182 

1,344,266 

337.,596 

10,136 

Enterprise. . , . 

..(S) 

997,486 

28,714 

871,290 

96,362 

1,120 

Blackwell . 

, , .  .Joumai^Tr^unt . .  (oS) 

3,178,588 

243,740 

2,683,024 

151,538 

84,280 

Chickisha . 

_ Ezpreee . 

..(e) 

4,259,324 

302,227 

3,370,597 

522,454 

64,046 

.\llyntown . Call . 

Chronicle . (e)  11,188,114 

Call-Chronicle . (S)  1,941,128 

.Mtoona . Mirror . (e)  10,122,574 


PENNSYLVANIA 

.(e)  2,263,517  111,800  1,600,435  527,930  23^52  tt!! 

(Fimires  cover  period  from  May  throuRli  Dec.  31,  1946) 

(m)  10,412,346 


Tribune . (m)  4,946,172 


.kuibridge . Citizen . . 

Beaver  Falls . Neue-Tribune. 

Bathbhem . Globe-Timee. . . 

BloomsburR . Press . 

Bradford . Era . 

B  itler . Eayls . 

Carlisle . Sentinel . 


..(e) 

..(e) 

..(e) 

.(m) 

(m) 

..(e) 

.(e) 


102 


Chester . Timee . (e) 

EDITOR  & 


2,900,644 

6,980,778 

8,303,498 

4,118,806 

4,693,416 

6,841,086 

3,407,628 

9,364,516 


1,222,802 

7.399,588 

1.5.5.'i.260 

1,279,278 

8,248,310 

1,587,614 

61,180 

1.593,.5.',0 

285,586 

834,673 

7,902,048 

1,312,612 

232,106 

4,301,482 

409,584 

(Legal  inci 

uded  in  classified) 

189,976 

2,124,968 

543.981 

331,030 

5,970,118 

588,6.30 

849,310 

6,355,804 

997,108 

194,858 

3,923,948 

374,717 

3,749,938 

517,154 

442,661 

5,316,435 

980,609 

580,510 

7,175,294 

1,510,474 

72,912 
812  feri 


73,241 


41.719 

91.000 


51,607 


Dtstsriy . 


W,338 


PUBLISHER  for  April  12. 


I 


'fwooket. . 


M 

.T 

.M] 

3N 

.m 

.m 

.m 

.Mt 

.OM 

.sii 


j«o 


.3N 


.OOi 

m 

.HI 

.sn 

.4» 

.>14 


IJK 

.1174 

!.M> 

;,m; 

I.0U 

1,540 

l,3W 

476 

1.663 

■.920 

'.920 


!,384 

1.200 

1.860 

1,015 

1.852 

7.908 

S.124 

1,416 

9,540 

1,868 

4,966 

8,583 

3.214 

4.022 

5,208 

5,788 

7,435 

6,103 

5,934 


3.352 

1946) 

4.090 

2.912 

812 

3,241 


1,711 

>1,000 

>1,276 

I.^ 

I1J81 

«Jt3> 

M7 


PENNSYLVAN  lA-^ontinued 


Pub- 

Total 

Display 

Claaal- 

.  CHy 

Paper 

liehed 

Unaga 

National 

Local 

fled 

Legal 

...(e) 

3,»64,078 

303,282 

3,323,852 

270,914 

86,030 

',4(nmlk . 

’(.onfiWl®-  •  •• 

3,984,512 

4,052,981 

.Covrirr . 

...(e) 

277,927 

3,293.034 

411,026 

70.994 

...(e) 

2,765,684 

133,796 

2,355.402 

233,604 

42,882 

..(m) 

2,000,885 

185,998 

1,656,133 

131.495 

27,259 

Mon . 

Btnld-Amcrican. . .  (e) 

1,362,846 

173,103 

994,836 

168,612 

26,295 

...(e) 

2,620,786 

294,938 

1,981,014 

297.934 

46,900 

^ftysbur*. . 

'.rfrtisbut*. . 

.Stat-Hnald. .. 

...(e) 

3,418,037 

302.120 

2,980,750 

100,328 

34,839 

.Tima . 

.Review . 

...(e) 

..(m) 

2,887,765 

5,994,702 

178,185 

401,030 

2,456,567 

4,363,114 

213,248 

951,048 

39,765 

97,468 

TriOunr . 

...(e) 

5,991,006 

403,116 

4.361,126 

951,048 

95,550 

.Rtcord-.Wfui. . 

...(e) 

3,105,026 

156,707 

2,791,180 

125,436 

31,703 

...(e) 

4,407,158 

246,652 

3,616,326 

498.386 

45,794 

lomeaMil . 

.Mattnger . 

...(e) 

3,000,193 

199,442 

2,612,782 

163,287 

24,682 

...(e) 

3,044,890 

239,346 

t805,544 

1  lOUQjtOO . 

...(e) 

5,167,735 

277,842 

3,565,747 

1,032,978 

47.343 

.Afrwe-Dikpafck. 

...(e) 

3,154,190 

225,695 

2,542,107 

361,647 

24,741 

...(e) 

2,337,972 

209,002 

2,054,406 

56,696 

17,868 

kitUQuaR . 

,  Stwipwu'  Ltadem 

Timu . 

...(e) 

3,547,110 

277,676 

2,882,768 

276,668 

109,998 

,4'V'«t6*r . 

.  Int^igeDcer-Joumtl 

and  LanciuUr 

,Veir  £ra  aod  Sunday 

News . 

(meS) 

8,687,100 

1,198,525 

5,302,261 

2,050,050 

136,264 

Sews . 

...(8) 

1,373,549 

62,686 

959,420 

351,371 

72 

.  SertA  Penn  Rtparitr  (e) 

2,721,133 

183,692 

2,211,628 

291,762 

34,767 

,«buoo. . 

.yewa-Timea. .. 

...(e) 

5,734,078 

393,946 

5,009,284 

191,604 

139,244 

>huditOfi . 

.Leadtr . 

...(e) 

2,486,139 

173,401 

2,244,904 

67,834 

. 

.&nh‘nc{ . 

...(e) 

5,393,962 

373,268 

4.682,398 

338,296 

(Legal  included  in  clasri6ed) 

..<kUiTn . 

.Ezprat . 

...(e) 

3,381,517 

251,599 

2.999,717 

91,309 

38,294 

iIcKowport. . . . 

.SeiM . 

...(e) 

9,128,910 

614,494 

7,397,975 

1,046,605 

69,836 

iliuch  Chunk... 

.  rimea-.Veica. . . 

...(e) 

2,411,171 

113,183 

2,297,988 

26,727 

59,517 

.Mnlie . 

.Tribune- 

Republican. . 

.(me) 

5,719,700 

387,401 

4,475,072 

740,026 

117,201 

»1nn6*S«tl . 

.IndtptndeiU. . . 

...(e) 

2,778,483 

245.194 

3.242,816 

253,429 

37,044 

...(e) 

9,002,002 

527,694 

7,548,976 

846,564 

78,768 

(ew  KeniinKtaD. 

.Diipatck . 

...(e) 

7,081,116 

308,725 

6,177,979 

554,638 

39,774 

)ilCity . 

.Derrick . 

..(m) 

4,755,395 

407,048 

3,955,107 

352,329 

41,911 

Blittard . 

...(e) 

4,755,395 

407,048 

3,955,107 

352,329 

41,911 

Sorrstom, . 

.Timei  Beraid. . 

...(e) 

7,737,240 

1,032,724 

5,546,772 

1,082,521 

75,223 

T>'0>'niiville  .... 

.Beputlican _ 

...(e) 

2,901,514 

461,104 

2,124,262 

316,148 

l 

(Legal  included  in  claesified) 

kutUt4)wn. . 

.Mercury . 

..(m) 

10,654,952 

513,520 

9,032,464 

1,068,004 

40,964 

lutuville . 

.Journal . 

...(e) 

5,278,994 

223,748 

4,790,282 

264,964 

f 

(Legal  included  in  classified) 

1 

RepuUtcan. , . . 

...(e) 

4,781,532 

455,812 

3,968,804 

356,916 

8 

(Legal  included  in  classified) 

.Spiril . 

...(e) 

2,568,245 

251,123 

2,074,001 

201,694 

41,427 

. 

.Times . 

...(e) 

3,150,163 

143,107 

2,666,149 

304,565 

36,342 

kiAOJoUn. . 

.Xiu't-Ditpalth. 

...(e) 

3,650,472 

348,453 

3,844,282 

408,695 

49,042 

haron....' . 

.Herald . 

...(e) 

7,394,730 

623,476 

5,358,290 

1,328,124 

84,840 

brawsft, . 

.American . 

..(m) 

1,962,549 

135,010 

1,503,108 

275,418 

49,013 

llrouJsburg . 

.Record . 

..(m) 

3,611,174 

224,532 

2,965,536 

421,106 

(Legal  included  in  classified) 

lunbury . 

.Item . 

...(e) 

3,809,988 

357,560 

3,032,442 

371,140 

48,846 

Tana.i'ja . 

.Courier . 

...(e) 

3,456,954 

257,124 

2,858,422 

284,816 

56,592 

S^reDliini. . 

.Valley  A'eici. .. 

...(e) 

6,213,664 

201,884 

5,365,324 

575,068 

71,388 

ia . 

.Review . 

..(m) 

1,960,280 

157,598 

1,408,428 

394,254 

(Legal  inc 

uded  in  classified) 

^■rone . 

.Herald . 

...(e) 

2,186,478 

214,116 

1,876.098 

96,264 

Ifciiontown . 

(Legal  included  in  classified) 

.Standard . 

...(e) 

6,138,216 

486,234 

4,627,126 

920,962 

103,894 

Tanderitrift . 

.Newt . 

...(e) 

1,902,782 

207,956 

1,. 524,894 

128,240 

41,692 

Wamn . 

.Timee-Union.. 

...(e) 

3,902,749 

397,705 

3.587,692 

222,460 

84,892 

Wa\’nesboro  .... 

.Record  Herald. . 

...(e) 

2,480,058 

237,070 

1,955,163 

255.325 

32,494 

Wot  Cheitfr. . . . 

.LxalHeui . 

...(e) 

3,851,127 

472,770 

2,186,710 

1,191,647 

Wilkp5-Birre. . , , 

(Legal  included  in  classified) 

.Independent. . 

...(S) 

2,790,543 

108,486 

2,.528,888 

91,933 

61,236 

Record . 

..(m) 

7,702,758 

1,292,466 

5,331,704 

1,013,250 

65,338 

fcllian.<nort  ... 

Timet’Leader’yewt  (e) 

10,254,202 

1,307,880 

7,868,966 

998,508 

78,848 

.Grit . 

...(S) 

2,994,036 

396,821 

2,510,992 

86,223 

Gazette  k  Bulletin .  (m) 

4,011,712 

596,498 

3,131,678 

883,456 

5mi . 

...(e) 

6,233,164 

596,820 

4,752,888 

883,456 

I.rk . 

(Legal  included  in  classified) 

.Diepatch . 

...(e) 

10,676,216 

848,085 

8,490,246 

1,246,712 

91,173 

Gasette  &,  Daily. .  (m) 

5,112,716 

235,536 

3,245,886 

1,631,294 

(Legal  included  in  classified) 

RHODE  ISLAND 

ll»port . 

6,913,872 

389,014  6,137,884  386,974 

(Legal  included  in  local) 

Ikstwiy . 

.(Sun . 

...(e) 

3,275,366 

262,496 

2,664,697 

348,173 

•kt  Warwick,... 

(Legal  included  in  local) 

.Pavtiaet  Valley 

knaocket. 

Times . 

...(e) 

2,326,923 

178,995 

2,059,736 

(>5,508 

22,684 

■  CoU . 

...(e) 

6,075,911 

804,377 

4,982,908 

288,626 

piTOR 

a  PURLISHERfor 

April 

12.  1947 

SOUTH  CAROLINA 


Pub- 

Total 

Display 

Claaal- 

City 

Paper 

llehsd 

Linage 

National 

Local 

ned 

Legal 

Andetaon . 

. . .  Independent-Tribune 

and  iiaU . 

(meS) 

3,373,164 

393,534 

2,363,694 

574,452 

41.484 

Charleston . 

,  ...News  A  Courier... (m) 

4,593,946 

1,029,490 

2,810,654 

712,418 

41,384 

Post . 

...(e) 

6,389,124 

1,162.126 

4,404,344 

750,316 

72,338 

News  4k  Courier. 

..(S) 

2.215,640 

170,660 

1,844,990 

185,962 

14,028 

Columbia . 

. .  .State . 

..(m) 

4,954,196 

942,376 

2,468,889 

1,412,066 

130,865 

Record . 

...(e) 

6,761,427 

1,113,682 

4,512,615 

1,076,062 

59,068 

State . 

...0) 

2,504,355 

151,140 

1,705,129 

623,393 

24,693 

Greenville . 

. .  .News . 

..(m) 

8,271,407 

989,597 

5,606,445 

1,675,365 

Piedmont . 

...(e) 

8,162,903 

968,313 

5,619,979 

1,574,611 

(Legal  included  in  classified) 

Greenwood . 

. ..Index-Journal. . 

...(e) 

2,821,887 

292,304 

2,214,362 

278,495 

36.739 

Rock  HiU . 

. . .  Herald . 

...(e) 

2,438,464 

247,800 

1,859,564 

295.064 

36,036 

Spartanburg... 

....Herald . 

..(m) 

4,162.998 

659,190 

2,813,832 

640,808 

49,168 

Journal . 

...(el 

4,120,480 

662,480 

2,806,356 

638,316 

13,328 

Herald  Journal. . 

...(S) 

2,030,798 

58,996 

1,650,026 

305,438 

16,338 

Sumter . 

_ Item . 

...(e) 

2,555,644 

255,564 

2,026,660 

273,420 

(Legal  included  in  classified)  i 

SOUTH  DAKOTA 

Aberdeen . 

_ American-News. 

.(me) 

2,318,344 

430,584 

1,867,600 

491,526 

151,204 

Sunday  edition. . 

...(S) 

1,271,410 

28,098 

1,120,868 

122,332 

72 

(Readers  included  in  total) 

Huron . 

, . . .  Huror.ite  dk 

Plaintman.  • . 

..(eS) 

2,873.290 

283,045 

1,912,148 

573,944 

104,153 

Lead . . 

....Call . 

...(e) 

1,324,406 

124,968 

1.020.438 

92,102 

86,898 

Mitchell . 

_ Repuhlie . 

...(e) 

3,179,476 

334,928 

1,860,418 

940,296 

43,834 

Rapid  City. . . . 

, .  ..Journal . 

...(e) 

3,230,920 

414,610 

2.207.590 

467,754 

140,966 

Sioux  Falls . 

_ Argut-Leader . . . 

...(e) 

5,187,828 

728,758 

2,989,000 

1,270,626 

199,444 

Sunday  edition. 

.(S) 

1,633,211 

93,239 

1,280,482 

259,490 

Total . 

..(eS) 

6,821,039 

821,997 

4,269,482 

1,530,116 

199,444 

Watertown _ 

. . . .  Public  Opinion . . 

...(e) 

3,012,505 

344,985 

2,276,386 

316,239 

74,895 

Yankton. .'. _ 

_ Press  dt  Dakotan . . .  (e) 

2,250,584 

256.956 

1  452.528 

459.942 

81.158 

TENNESSEE 

Chattanooga. . . 

...Times . 

.(m) 

7,015,538 

980,604 

4,727,685 

1,307,249 

News-Fra  Press.. 

..(e) 

10,106,475 

1,027,995 

7,789,992 

1,288,488 

Times . . 

..(S) 

3,916,478 

242,520 

3,349,686 

324,272 

(Legal  indued  in  classified) 

Cleveland . 

...Banner . 

..(e) 

773,850 

47,908 

648,256 

62,356 

15,330 

(Figures  cover  period  August  1,  through  December  31 

,  1946) 

Dyersburg . 

...State  Gasette . 

..(e) 

2,213,596 

200,634 

1,764,672 

212,562 

33,628 

Elisabethton _ 

...Star . 

..(e) 

2,547,006 

130,844 

1,961,554 

352,758 

101,850 

Jackson . 

. .  .Sun . 

..(e) 

3,578,981 

419,070 

2,832,228 

291,297 

36,386 

Sunday  edition. . , 

.(S) 

1,975,745 

22,056 

1,888,152 

58,243 

7,294 

Total . 

.(eS) 

5,554,726 

441,126 

4,720,380 

349,540 

43,680 

Johnson  City. . . 

. .  .Press-Chronicle.  (meS) 

5,385,891 

406,686 

4,106,669 

825,516 

20,020 

Murfreesboro... 

...Neves  Journal _ 

..(e) 

2,318,463 

132,020 

2,042,782 

133,490 

10,171 

Union  City. . . . 

. . .  Daily  Meuencer. , 

..(e) 

1,559,312 

216,468 

1,219,804 

84,126 

38,914 

Abilene . 

..Reporter-News.. 

..(m) 

TEXAS 

5,119,086 

585,732 

3,184,678 

1,341,830 

6,846 

Reporter-News. . . 

...(e) 

5,165,132 

585,536 

3,217,718 

1,3.54,990 

6,888 

Sunday  edition. . 

..(S) 

2,300,242 

67,032 

1,903,090 

327,894 

2,226 

.Amarillo . 

. .  Clofce-News . 

.(me) 

15,129,858 

2,548,983 

7,516,557 

1,810,523 

Sunday  edition. . 

..(S) 

2,735,895 

459,687 

2,417,897 

376,112 

Times . . 

...(e) 

2,503,886 

102,508 

1,863,722 

506,338 

31,318 

Sunday  edition . . 

..(S) 

974,498 

6,636 

827,750 

140,112 

Total . 

,.(eS) 

3,478,384 

109,144 

2,691,472 

646,450 

31,313 

Austin . 

.  .American . 

..(m) 

6,383,356 

872,718 

3,767,200 

1,743,378 

5fa<fRfRan . 

...(e) 

6,342,994 

873,292 

3,742,788 

1,726,914 

American 
Statesman. . .. 

..(S) 

3,022,012 

128,520 

2,243,864 

649,628 

Bay  City . 

..Tribune . . 

...(e) 

2,864,456 

(Legal  inclcdiHl  in  classified) 

289,590  2.145.850  400,424 

28,602 

Beaumont . 

..Enterprise . 

..(m) 

5,836,271 

878,464 

3,339,327 

1,604.470 

14,010 

Journal . . 

...(e) 

5,787,395 

864,351 

3,195,697 

1,596,874 

30,473 

Enterprise . 

..(S) 

1,751,464 

120,999 

1,322,823 

305,510 

2,132 

Big  Spring . 

..Herald . 

..(eS) 

4,524,282 

414,974 

3,452,330 

643,524 

13,454 

Brenham . 

.  .Banner-Press _ 

...(e) 

1,139,208 

217,112 

815,416 

89,614 

17,066 

Brownsville . 

..Herald . 

..(eS) 

4,542,496 

703,912 

3,256,176 

504,672 

78,736 

Brownwood . 

..Bulletin . 

,.(eS) 

3,926,374 

337,610 

3,629,936 

851,424 

7,404 

Bryan . 

..Eagle . 

...(e) 

3,142,830 

572,380 

2,540,000 

30,450 

Childress . 

..Index . 

...(e) 

2,064,090 

(Legal  included  in  classified) 

200,648  1,618,064  131,754 

21,924 

Sunday  edition. . 

..(S) 

574,098 

25,396 

597,996 

42,406 

Total . 

..(eS) 

2,638,188 

226,044 

2,216,060 

174,160 

21,924 

Corpus  Christi.. 

...Caller . 

..(m) 

8,629,376 

1,050,798 

5,090,960 

2,468,046 

19,572 

Times . 

...(e) 

8,547,126 

1,052,744 

5,041,246 

2,434,516 

18,620 

Caller  Times. . .. 

..(S) 

2,601,088 

131,096 

1,939,154 

529,928 

910 

Corsicana . 

.  .Sun . 

...(e) 

6,440,000 
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TEXAS— Continued 


VERMONT — Continued 


Pub- 

Total 

Display 

Classi- 

city 

Paper 

lished 

Linage 

National 

Local 

fled 

Legal 

Dalbart . 

..(e) 

2,842,672 

217,746 

2,365,182 

209,596 

50,148 

Denison . 

....Herald . 

..(eS) 

5,528,180 

372,022 

4,457,432 

682,864 

15,862 

Denton . 

_ Retord-Ckronicle 

..(eS) 

4,554,144 

242,368 

3,787,882 

498,470 

25,424 

Edinburg . 

_ Valley  Review. 

.  (m) 

2,330,804 

219,730 

1,781,696 

295,876 

33,502 

Gninesnlle. . . . 

. . .  .Regiater . 

...(e) 

3,000,000 

500,000 

2,150,000 

300,000 

50,000 

Galveston . 

....  Neil'S . 

.  (m) 

5,149,044 

728,026 

3,102,502 

1,318,516 

Tribune . 

...(*) 

5,573,863 

850,163 

3,557,458 

1,166,242 

News . 

.(S) 

1,734,994 

118,921 

1,345,011 

271,062 

(Legal  included  in  classified) 

Goose  Creek. . 

. . .  .5un . 

..(e) 

2,909,396 

217,378 

2,465,862 

226,156 

(Legal  included  in  classified) 

Greenville . 

_ Banner . 

..(e) 

2,940,491 

290,873 

2,447,444 

202,174 

Herald . 

(mS) 

3,299,211 

259,575 

2,535,986 

426,861 

76,789 

Harlingen . 

. . .  .Valley  Morning 

Star . 

(mS) 

4,856,740 

642,376 

3,198,252 

998,676 

17,416 

Henderson .... 

_ ATeios . 

..(e) 

2,002,311 

180,205 

1,455,297 

366,809 

Sund.ay  edition. . 

..(S) 

998,995 

23,005 

905,999 

69,991 

Total  . 

(eS) 

3,001,306 

203,210 

2,361,296 

436,800 

(Legal  included  in  classified) 

Kilgore . 

(eS) 

3,809,947 

247,589 

2,981,790 

558,560 

22,008 

Lubbock . 

(m) 

.5,528,460 

591,878 

3,111,206 

1,809,094 

16,282 

Journal . 

..(e) 

5,506,090 

592,032 

3,048,360 

1,851,278 

14,420 

.Avalanche-Journal .  (S) 

2,240,420 

87,808 

1,738,492 

408,.')06 

5,614 

Lufkin . 

_ A'cics . 

..(eS) 

1,968,843 

288,423 

1,612,940 

57,358 

10,122 

McAllen . 

_ Pallet/  Manitor. . 

.(eS) 

4,741,660 

597,016 

3,155,488 

972,384 

16,772 

Mexia . 

...(e) 

1,972,546 

160,399 

1,585,373 

226,774 

Sunday  edition .  . 

..(S) 

162,036 

13,552 

95,928 

52,556 

Total . 

.(eS) 

2,134,582 

173,951 

1,681,301 

279,330 

(Legal  included  in  local) 

Midland . . 

_ Reporter-Tdegram. {fS) 

5,180,225 

289,954 

4,263,182 

613,814 

13,275 

Palestine . 

_ Herald  and  Prett 

...(e) 

1,923,054 

220,122 

1,524,404 

178,528 

Sunday  edition.  . 

..(S) 

785,494 

43,400 

696,776 

45,318 

Total . 

.(eS) 

2,708,548 

263,522 

2,221,180 

223,846 

Paris . 

. .  ..Veirt . 

(eS) 

4,747,498 

452,550 

3,551,688 

743,260 

(Legal  included  in  classified) 

Plain\new . 

...Herald . 

..(e) 

2,507,260 

251,678 

2,036,342 

200,840 

18,400 

Sunday  edition. 

..(S) 

937,819 

72,800 

800,800 

61,152 

3,067 

Total . 

.(eS) 

3,445,079 

334,478 

2,837,142 

261,992 

21,467 

San  Angelo . 

. .  .Standard-Times. . 

..(m) 

6,255,172 

614,978 

4,075,456 

1,552,446 

12,292 

Standard . 

..(ej 

6,052,578 

614,978 

3,841,516 

1,551,298 

44,786 

Standard-Times. . 

..(S) 

2,583,840 

86,632 

2,091,264 

402,766 

3,178 

Sherman . 

.  ..Demaerat . 

..(e) 

3,869,572 

340,270 

3,084,774 

444,528 

Sunday  edition . . 

..(S) 

391,010 

45,108 

226,.580 

101,542 

ToUl  . 

.(eS) 

4,260,582 

385,378 

3,311,354 

546,070 

(Legal  included  in  local. 

17,780  lines  Sunday  Color  Adv. 

Comic  Section  included  in  total) 

Sweetwater. . . . 

. . .  Reporter . 

..(e) 

3,006,836 

234,882 

2,617,944 

294,154 

Sunday  edition. . 

..(3) 

914,872 

57,582 

590,324 

58,828 

Total . 

(eS) 

3,921,708 

292,464 

3,208,268 

352,982 

Temple . 

. . .  Telegram . 

.(m) 

3,278,520 

343,350 

2,209,452 

709,730 

15,988 

Sunday  edition. . . 

..(S) 

1,250,032 

37,240 

1,058,792 

150,724 

3,276 

Total . 

(mS) 

4,528,552 

380,590 

3,268,244 

860,454 

19,264 

Texarkana . 

. .  .Gazette-News  (see  Arkansas  for  figures) 

Texas  City . 

. .  .Sun . 

.(eS) 

2,098,382 

99,376 

1,787,884 

155,442 

53,680 

Tyler . 

. . .  Courier  Timet^ 

Telegraph  . .  (meS) 

5,751,984 

531,538 

4,117,792 

745,780 

23,940 

(332,934  lines  cards  included  in  total) 

Waco . 

. .  .News-Tnbune. . . 

.(m) 

5,841,850 

765,926 

3,322,578 

1,753,346 

Timeo-Herald. . . . 

..(e) 

5,904,738 

768,110 

3,379,824 

1,756,804 

Times-Herald . . . . 

.(S) 

2,499,042 

128,906 

1,955,394 

414,652 

(Legal  included  in  classified) 

Wichita  Falls... 

. . .  Kecord*News. . . . 

.(m) 

4,897,004 

667,170 

3,251,290 

978,544 

Timee . 

..(e) 

4,888,282 

645,624 

3,240,902 

1,001,756 

Times . 

.(8) 

2,600,766 

127,274 

2,098,992 

374,600 

(Legal  included  in  classified) 

UTAH 

Logan . 

3,157,364 

305,326 

2,511,922 

340,116 

(Legal  included  in  classified) 

Ogden . 

6,411,069 

897,386 

4,216,674 

1,159,676 

137,333 

Sunday  edition _ (S) 

2,121,805 

136,654 

1,679,419 

298,543 

7,189 

Total . (eS) 

8,532,874 

1,034,040 

5,896,093 

1,458,219 

144,522 

VERMONT 


City 

Paper 

Pub- 

Total 

Display  Classi- 

lished 

Linage 

National  Local  6ed 

Newport . 

, . .  Eiprtttt . 

. (e) 

1,823,437 

209,390  1,413,76.5  185  243 

Rutland . 

. .  Herald . 

- (m) 

5,495,493 

866,965  3,791,605  836,923 

(Legal  included  in  classified) 

Albans . 

. . .  Sftaaenoer, . . . 

. (e) 

1,760,691 

223,139  1,393,134  117  682 

St.  Johnsbury. . 

. . ,  CQledonian»Reeord. .  (e) 

3,008,670 

352,072  2,538,382  118,048 

(Legal  included  in  classified) 

l4(  B«cUi!l 


VIRGINIA 


.Alexandria . 

. .  GazttU . 

..(e) 

3,854,772 

228,634 

2,807,518 

614,628 

Bristol . 

. . Herald  Courier., 

.(m) 

5,371,226 

527,478 

3,924,060 

919,688 

(Legal  included  in  classified) 

Charlottesville. . 

.  Progreee . 

..(e) 

4,430,427 

364,225 

3,699,766 

341,824 

Clifton  Forge... 

. .  Review . 

..(e) 

1,131,522 

169,596 

880,544 

66,682 

(Legal  included  in  classified) 

Covington . 

. .  ITriiinian . 

..(e) 

1,853,016 

205,524 

1,528,310 

119,182 

(Legal  included  in  classified) 

Danville . 

.  Register . 

.(m) 

3,176,726 

567,084 

2,070,768 

520,072 

IMl 

Bet . 

..(e) 

5,134,360 

625,100 

3,854,480 

645,568 

S.I 

Register . 

..(S) 

1,973,832 

59,192 

1,780,828 

128,604 

Fredericksburg. . 

.  .Free  Lance  Star. . 

..(e) 

4,592,044 

252,779 

3,970,881 

335,331 

Harrisonburg. . . . 

.  .News  Record.  . , 

(m) 

3,235,589 

243,166 

2,621,948 

237,440 

13MI 

Lynchburg . 

, ,  News . 

(mS) 

6,800,276 

674,156 

5,468,358 

657,762 

Advance . 

..(e) 

6,564,964 

668,024 

5,377,358 

519,582 

.Martinsville . 

. .  Bulletin . 

..(e) 

3,031,955 

313,841 

2,350,292 

367,822 

(Legal  included  in  classified) 

Newport  News. . 

. ,  Press . 

.(m) 

3,912,972 

690,368 

2,157,904 

970,074 

Htl 

Timet  Herald. . . 

..(e) 

7,133,728 

692,552 

5,459,426 

963,410 

lU 

Press . 

..(.S) 

2,610,020 

60,480 

2,334,682 

197,848 

i:ji 

Norfolk . 

. .  \irginian  Pilot . . 

(mS) 

15,755,824 

1,874,152 

11,488,106 

2,393,566 

Ledger  Dispatch . . 

(e) 

11,407,046 

1,816,318 

7,579,418 

2,011,310 

(Legal  included  in  local) 

Petersburg . 

.progreee  Index.. . 

..(e) 

4,266,836 

450,268 

3,273,704 

542,864 

.Sunday  edition . . 

.(S) 

1,710,814 

59,038 

1,547,042 

104,734 

Total . 

(eS) 

5,977,650 

509,306 

4,820,746 

647,598 

(Legal  included  in  local) 

Portsmouth . 

.Star . 

..(e) 

6,861,457 

545,952 

5,565,382 

750,122 

Siinday  edition. . 

.(S) 

2,613,835 

39,051 

2,425,164 

149,621 

. 

Total . 

(eS) 

9,475,292 

585,003 

7,990,546 

899,743 

(Legal  included  in  classified) 

Piilaski  . 

.Southueet  Timee.. 

..(e) 

1,434,104 

142,921 

1,214,790 

76,393 

Sunday  edition. . 

.(8) 

717,052 

71,461 

607,394 

38,197 

Total . 

(eS) 

2,151,156 

214,382 

1,822,184 

114,590 

(I.iegal  included  in  classified) 

Radford . 

..Veui  Jaurnal _ 

.(e) 

1,604,168 

152,669 

1,354,470 

81,893 

14: 

Roanoke . 

.Times . 

(m) 

5,391,428 

1,020,754 

3,642,408 

709,338 

World  Sews . 

(e) 

5,736,248 

1,020,782 

3,975,720 

710,402 

2S>' 

Times . 

.(S) 

2,550,100 

166,180 

2,085,650 

295,050 

u 

Staunton . 

.News  Leader. . .  (meS) 

3,359,936 

376,616 

2,655,916 

217,042 

IIUI 

Strasburg . 

.Northern  Virginia 

Daily . 

(m) 

2,500,302 

210,364 

1,950,732 

335,328 

a 

Suffolk . 

.  Sews  Herald . 

(e) 

2.359,859 

292,438 

1,762,914 

274,712 

Waynesboro . 

..Vfwe  rtr(^*nwn. . 

(e) 

2,300,527 

182,417 

1,930,541 

166,323 

Winchester . 

.  Star . 

(e) 

3,531,290 

343,392 

2,989,896 

179,116 

HiotoD 

Keyset 


Lo(U. 

Msrtiis 

Morpi 


OsIiHi 

Parkers 


Welch. 

William 


Antwo. 
Appleto 
Beloit. . 


(’hiptiei 

Fonddt 


Fort  All 
Green  E 
Janesril 
Kenoehi 
La  Cron 


Mnill. 

Monroe. 


WASHINGTON 


•Aberdeen . 

. .  IForld . 

,..(e) 

4,896,689 

608,643 

3,505,334 

782,712 

(Legal  included  with  local) 

;  1 

Bsllingliam . 

Herald . 

,..(e) 

4,282,712 

643,720 

2,320,696 

1,206,744 

Illkfl 

Sunday  edition. . 

..(S) 

1,381,828 

46,984 

1,065,974 

267,778 

Total . 

.(eS) 

5,664,540 

690,704 

3,386,670 

1,474,522 

ni«p 

Bremerton . 

.  ..Sun . 

..(e) 

7,030,352 

627,144 

5,160,288 

1,137,066 

Centralis . 

..Chronicle . 

..(e) 

3,448,368 

417,571 

2,487,928 

494,077 

f 

EUensburg . 

. .  Record . 

..(e) 

2,437,683 

329,465 

1,615,453 

449,897 

Everett . 

. .  Herald . . 

..(e) 

6,057,180 

543,732 

4,384,376 

938,056 

I'.-: 

Longview . 

.  ..VfU’l . 

..(e) 

5,167,304 

625,201 

3,600,409 

941,694 

■  (, 

Mount  Vernon. . 

. .  Herald . 

..(e) 

2,783,354 

209,318 

2,016,820 

490,114 

Olympia . 

.  .dympian . 

..(«) 

3,621,114 

559,846 

2,245.894 

760,368 

.Sunday  edition. . 

..(8) 

1,128,148 

40,138 

893,746 

185,332 

Total . 

..(e8) 

4,749,262 

599,984 

3,139,640 

945.700 

■  Rbaelan 
I  i^hawiQo 

Steveiu  I 


heyenne 


Port  Angeles. . . 

. . .  .Vea  s  . 

..(e) 

2,812,621 

380,632 

1,949,626 

327,509  S!..e 

liramie. 

Barre . 

....Timee . 

. (e) 

3,441,994 

405,583 

2,653,378  381,033  . 

(66,507  lines  politisl  included  in  total)  | 

(Legal  included  in  classified) 

Vancouver . 

. .  .Columbian . 

..(e) 

4,364,090 

548,457 

2,867,784 

881.006  m 

Bennington.... 

....Banner . 

. (e) 

3,201,072 

304.080 

2,608,816  288,176  . 

WalU  Walla  ... 

..  .Union  Bulletin... 

.(m) 

3,919,552 

570,150 

2,579,808 

725,480 

Bisttleboro. . .. 

(Legal  included  in  local) 

Union  Bulletin.,, 

..(e) 

3,977,344 

566,768 

2,606,590 

719,600  W 

LockSpfi! 

....Refermer . 

. (e) 

3.805,648 

385,308 

3,140,130  280,210  . 

•Sunday  edition 

..(8) 

1,338,414 

33,754 

1,122,856 

181,558  i 

(Legal  included  in  classified) 

Wenatchee . 

. . .  Horld . 

..(e) 

4,407,410 

531,188 

3,247,720 

547,834  HI 

Burlington . 

....FrasPism.... 

....(m) 

5.gilJ»5 

1,238,706 

3,960,183  712,647  . 

Yakima . 

. , .  Herald . 

(mB) 

5.838,630 

752,654 

3,601,962 

1,436,484  0 

Mootpslisr . 

....Argue . 

. (e) 

2,600,616 

646,730 

1,628,380  180,200  52,306 

Republee . 

..(e) 

5,671,022 

719,432 

3,402,238 

1,424,990  UU 
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City 

. 

.-.J  clarleiton.. 


Paper 

Pub-Total 
lished  Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

City 

.News . 

(mS) 

1,883,045 

63,549 

1,282,110 

537,386 

Sheridan. 

.Gaiette . 

(m) 

7,835,118 

1,056,604 

4,940,500 

1,661,331 

176,683 

Worland. 

Sunday  edition. . 

..(S) 

2,529,176 

256,635 

1,791,038 

478,585 

2,918 

Total . 

(mS) 

10,364,294 

1,313,239 

6,731,538 

2,139,916 

179,601 

.Wail . 

..(e) 

7,268,626 

671,851 

4,697,712 

1,742,442 

156,621 

Sunday  edition . . 

..(S) 

2,055,436 

73,028 

1,521,653 

458,645 

2,110 

Total . 

.(eS) 

9,324,062 

744,879 

6,219,365 

2,201,087 

158,731 

..Veifi . 

..(e) 

1,440,194 

163,786 

1,082,522 

172,200 

21,686 

.  Mineral  Sew$ 
Tribune . 

..(e) 

2,497,040 

249,704 

1,997,632 

124,852 

124,852 

1 

Banner . 

..(e) 

1.569,368 

230,884 

1,142,750 

154,798 

40,936 

Journal . 

..(e) 

3,314,843 

290,255 

2,872,884 

115,745 

35,959 

,  Dominion  News. 

.(m) 

3,493,242 

301,220 

2,861,015 

331,007 

Post . 

..(e) 

3,491,946 

301,620 

2,861,219 

329,107 

Pub-  Total  Display 

lished  Linage  National  Local 


News . (m)  1,243,145  140,220  985,460  74,369  43,106 

(riassifted  and  lei^l  fiicures  cover  period  from  April  1  through 
December  31,  1946) 


DOMINION 


CANADA 


(Legal  included  in  classified) 


ALBERTA 


J  Welch . 

WiUiemson 


..Fayette  Tribune. . 

..(e) 

1,490,870 

99,865 

1,162,539 

201,677 

26,789 

Calisary . 

.  ..Albertan. . 

. (m) 

4,372,852 

1,035,595 

2,261,547 

1,038,179 

37,531 

.  .Neas . 

(m) 

4,799,242 

522,018 

3,610,124 

594,580 

72,520 

(134,392  lines  cards  included  in  classified) 

Sentinel . 

..(e) 

6,302,086 

591,500 

4,889,220 

728,056 

93,310 

Herald. . . 

. (e) 

7,701,060 

2,010,259 

3,390,372 

2,254.977 

45,452 

News . 

..(S) 

1,447,180 

62,860 

1,259,608 

120,260 

4,452 

Edmonton . 

..BiUletin.. 

. (e) 

5,820,562 

1,457.235 

2,889,433 

1,392,194 

81,700 

. .  Timee . 

..(e) 

3,044,650 

186,214 

2,656,920 

201,516 

Journal. . 

. (e) 

6,852,349 

1,791,756 

3,134,801 

1,858,218 

67,574 

(Itegal  included  in  classified) 

Lethbridge . 

..Herald... 

. (e) 

3,960,659 

1,082,357 

2,153,256 

693,448 

31,598 

,.Xews . 

..(e) 

2,843,039 

228,998 

2,446,864 

92,162 

75,026 

Medicine  Hat . . . 

. . Kewt . . .. 

. (e) 

2.527,897 

455,949 

1,765,876 

299,164 

6,908 

.\>(i . 

..(e) 

2,901,528 

281,512 

2,187,416 

432,600 

(Legal  included  in  classified) 

BRITISH  COLUMBIA 

Nelson . . 

.  .News . 

2,513,089 

898,161 

1,211,959 

402,969 

(Legal  included  in  classified) 

WISCONSIN 

Trail . 

. .  Times. . , . 

. (e) 

1,998,234 

729,722 

1,146,124 

112,224 

10,164 

\  ancouver . 

.  .News-Herald . (m) 

4,673,453 

1,830,329 

2,379,228 

299,258 

56,212 

..Journal . 

...(e) 

2,366,210 

195,720 

1,748,992 

337,708 

83,790 

..Post  Crescent - 

...(t) 

9,266,138 

508,760 

7,092,064 

1,508,668 

156,646 

V'^ir.# 

...(e) 

5,216,652 

486.178 

3.301.074 

1.429.400 

.  Herald  Telegram. 

..(e) 

2,6.51,236 

(I.«gal  included  in  classified) 
243,880  1,586,242  787,472 

33,642 

.  .Commonwealth 
Reporter . . 

,..(e) 

5.837,531 

419,897 

4.719,370 

526,019 

172,24.') 

.  ..Veui . 

...(e) 

1,454,919 

80,700 

1,164,464 

187,516 

22,239 

..Press-Gautte . 

..(e) 

10,016,552 

825,888 

7,438,186 

1,551,620 

200,858 

.  .Gasette . 

...(e) 

5,118,528 

459,975 

3,380,748 

1,178,136 

99,660 

..Sews . 

...(e) 

6,537,440 

607,698 

4,426,828 

1,291,990 

87,332 

..Tribune . 

..(e) 

5,663,518 

657,384 

4,086,824 

919,310 

Sunday  edition. . 

..(S) 

1,458,366 

42,462 

1,135,652 

280,252 

Total . 

.(eS) 

7,121,884 

699,846 

5,222,476 

1,199,562 

..Capital  Times... 

...(e) 

6,501,278 

(Legal  included  in  local) 

1,157,555  3,868,627  1,376,571 

98,525 

Sunday  edition. . 

..(S) 

2,363,676 

101,514 

1,971,417 

283,955 

6,790 

Total . 

.(eS) 

8,864,954 

1,259,069 

5,840,044 

1,660,526 

105,315 

State  Journal. . . . 

..(e) 

6,520,920 

1,115,786 

3,751,230 

1,397,753 

256,151 

Sunday  edition. . 

..(S) 

2,495,262 

95,648 

2,092,972 

287,728 

18,914 

(eS) 

9,016,182 

1,211,434 

5,844,202 

1,685,481 

275,065 

.HeraldrTimes _ 

..(e) 

4,968,278 

401.604 

3,745,294 

761,642 

59,738 

.Eagle-Star . 

..(e) 

3,404,364 

306,802 

2,650,214 

348,984 

98,364 

.Seus-Herald . 

..(e) 

3,215.912 

255,192 

2,445,058 

460.348 

55,314 

.  Herald . 

..(e) 

1,932,154 

184,464 

1,376,382 

344,120 

27,188 

.Timee . 

..(e) 

2,008,027 

154,420 

1,454,614 

323,218 

75,775 

.News-Timee . 

..(e) 

2,068,976 

136,752 

1,584,702 

315,826 

31,696 

.Northmeetem . 

..(e) 

5,285,748 

674,404 

3,966,604 

487,332 

167,318 

.Journai-Times. . . 

..(e) 

7.538.139 

760,942 

5,342,057 

1,124,186 

310,954 

Sunday  Bulletin. 

..(S) 

532,224 

457,016 

75,208 

ToUl . 

.(eS) 

8.060,363 

760,942 

5,799,073 

1,199,394 

310,954 

.News . 

..(e) 

2,073,551 

202,818 

1,541,435 

259,396 

69,902 

.Leader . 

..(e) 

1,696,086 

122,304 

1,063,919 

442,764 

67,102 

.Prese . 

..(e) 

8,182,748 

648,459 

6,375,078 

955,836 

202,475 

.Journal . 

..(e) 

3,211,243 

254,681 

2,083,028 

822,276 

131,258 

.  Teiegram . 

..(e) 

5,257,882 

593,222 

3,797,416 

738,150 

129,094 

.Reporter . 

..(e) 

2,:0 1,536 

371,280 

1,418,200 

200,326 

114.730 

.Times . 

..(e) 

2,637,432 

199,528 

2,069,886 

342,342 

25,676 

.Freeman . 

..(e) 

3,140,368 

169,946 

2,506,084 

373,506 

90,832 

.Record-Herald. . . . 

..(e) 

6.265,434 

476,504 

4,974,914 

671,398 

107,304 

Triune . 

..(e) 

3..50S.222 

268,016 

3,482,.592 

675.290 

79,324 

(Shut  down  42  days  during  June  and  July— because  of  strike) 

Protince . (e)  9,526,255  1,533,021  2,614,924  4,987,065  98,930 

Sun . (e)  9,620,310  1,423,898  3,441,018  4,701,732  53,662 

Victoria . Colonist . (mS)  8,062,124  1,331,400  3,385,578  3,313,492  31,654 

Times . (e)  6,829,725  1,350,902  3,864,568  1,599,072  . 

(15,183  lines  legal  included  in  local) 

MANITOBA 

Brandon . Sun . (e)  2,507,144  806,107  1,527,592  165,965  7,480 

Winnipeg . Free  Press . (e)  7,467,751  2,524,342  4,943,409  3,001,150  . 

(Legal  included  in  local) 

Tribune . (e)  9,393,623  2,377,170  4,826,937  2,128,084  61,432 

NEW  BRUNSWICK 

Moncton . Times . (m)  2,204,955  1,056,556  1,082,893  65,506  . 

Transcript . (e)  4,086,769  1,167,852  2,624,784  294,133  . 


NOVA  SCOTIA 


Amherst . .Veits, 


.(e)  1,510,096  *788,242  660,358  52,704  8,792 

(*  These  figures  are  classified  as  retail) 

(Local  includes  general,  automotive,  church  and  some 
special  advertising) 


Halifax . 

. .  .Chronicle . 

. . .  (m) 

2,530,584 

1,047,998 

909,636 

572,950 

Star . 

....(e) 

4,020,044 

1,047,004 

2,401,840 

571,200 

Herald . 

...(m) 

5,405,248 

2,039,369 

2.141,340 

1,224,539 

.tfatl . 

....(e) 

8,012,122 

2,038,739 

4,736,680 

1,236,703 

(Legal  included  in  local) 

New  G'lasgow. , . 

...S^ews . 

....(e) 

3.351.518 

627,932 

2,435,531 

288,055 

(Legal  included  in  classified) 

Sydney . 

. . .  Post-Record _ 

....(e) 

5,218,289 

1,290,923 

3.377,296 

550,070 

(liCgal  included  in  local) 

Truro . 

. .  .News . 

....(e) 

1,990,0.58 

506,954 

1,483,104 

311,126 

Belleville . IntMgeneer. 

Brantford . Expositor. . . 


Brockville . Recorder  dt  Times. .  (e) 


Chatham . Veu’s. 


WYOMING 


Cornwall . Standard^Frmh<ild$r.{t) 


.Tribuns Hsrald. . 

..(eS) 

4,925,550 

492,842 

3,929,758 

387,464 

115,48  8 

Galt . 

...Reporter . 

.Eagle . 

..(m) 

4,813,760 

630,016 

3.470,040 

619,766 

84,938 

Guelph  . 

.  Mercwry. . .  . 

Stats  Trituns. . . , 

..(eS) 

4,346.902 

581,136 

2,937,620 

638,834 

109,312 

Hamilton . 

...Spectator . 

.Bulletin . 

.(mS) 

2,125,438 

294,973 

1,537,081 

266,819 

26,565 

iOngston . 

. . .  Whig-Standard. 

Rtpublican- 

Boomerang. , . , 

...(*) 

2,140,761 

293,349 

1,457,820 

270,018 

119,574 

Kitchener . 

. .  .Record . 

.Tunes . 

..(m) 

1,483,958 

207,956 

1,172,038 

45,542 

58.422 

Niagara  Falls. . . 

.  ..Resieui . . 

.  Rocket . 

..(m) 

1,723,316 

255.962 

1,305,920 

58.940 

102,494 

Miner . 

..(S) 

560,742 

6,216 

527,506 

15,960 

11,480 

Oshawa . 

. . .  Times-Gaseste. . 

ToUl . 

(mS) 

2,284,058 

262,178 

1,833,426 

74,900 

113,974 

(Total  does  not  include  rlaaBified—3Usl26  words) 

ONTARIO 


1,232,392  1,859,522  275,926  . 

(Legal  included  in  classified) 

1,465,814  3,676,064  843,304  . 

(Legal  included  in  local) 

1,041,288  1,301,964  240,643  . 

(Legal  included  in  classified) 

1,562,568  3,032,232  620,872  . 

(Legal  included  in  classified) 

1,046,416  2,027,144  410,229  . 

(Legal  included  in  classified) 

1,399,230  4,244.394  669,186  . 

1,292,336  3,948,763  780,999  28,478 


6,312,810 

6,050,576 

4,720A66 

10,744,490 

5,805,331 


&  rUILISHERfor  April  12.  1947 


1,681,700  2,624,850  387,449  26,567 

2,703,362  5,640,694  2,356,981  43,453 

1,613,690  3,401,454  790,187  . 

(Legal  included  in  classified) 

1,553,494  3,408,520  651,966  . 

1,201,920  3,243,869  434,820  . 

(Legal  included  in  classified) 

731,714  1,887,906  345,718  . 

(Legal  included  in  classified) 


ONTARIO— Continued 

Pub- 

Total 

Display  Claaai- 

City 

Paper 

lished 

Linage 

National 

Local  tied 

Legal 

Ottawa . 

. .  .Citiien . 

.(me) 

8,168,945 

1,823,093 

4,707,477  1,614,084 

24,291 

Journal . 

.(me) 

7,268,360 

2,049,140 

5,219,220  1,241,845 

(Legal  inriuded  in  local) 

Li  Droit . 

...(e) 

3,901,581 

1,136,786 

2.270,558  491,534 

2,703 

Owen  Sound . . . 

. .  Sui^Timti . 

...(e) 

3,790,528 

1,111,054 

2,311,372  368,102 

included  in  cUesiAed) 

Peterboro . 

. e.Kxaifitnrr. . 

...(e) 

4,852,278 

1,441,684 

2,559,130  851,564 

(Legal  included  in  classified) 

Port  Arthur.... 

. . .  Sewt-Chronidi. . 

...(e) 

5,635,019 

1,326,397 

3,666,015  607,505 

35,102 

St.  Catharines.. 

.  ..Standard . . 

...(e) 

7,436,748 

1,569,841 

5,203,052  636,084 

27,771 

St.  Thomas. . . . 

. . .  Timet-Journal. . . 

...(e) 

3,604,674 

1,232,800 

2,712,153  659,721 

(Legal  included  in  classified) 

Sarnia . 

. . .  Canadian  Ohierser. .  (e) 

4,307,240 

1,267,686 

2,6.33,106  386,862 

19,586 

Sault  St.  Marie 

...Star . . 

...(e) 

4,017,646 

1,126,356 

1,527,252  374,038 

(LegftI  included  in  cUsnAed) 

Stratford . 

. .  Btacan-HtralJ . .. 

..(e) 

3,659,958 

1,209,999 

1,929,632  520,327 

(Legal  included  in  classified) 

Timmons . 

..Pre— . 

..(e) 

3,649,523 

1,125.778 

1,778,121  348,425 

32,474 

WelUnd . 

. .  Port  Calborru 

Triiuno . 

..(e) 

4,319,662 

1,097,180 

2,807,682  388,611 

26,189 

Woodstock . 

.  .Sontind-Renev... 

..(e) 

3,961,167 

1,104,461 

2,478,620  378,086 

(liCgal  included  in  local) 

PRINCE  EDWARD  ISLAND 

Charlottetown  . 

Guardian . 

.(m) 

3,267,607 

982.702 

2.187,465  97,440 

(Legal  included  in  local) 

QUEBEC 

..(e) 

932.755  . 

(Classified  and  legal  included  in  total) 

Montreal . 

. .  Le  Canada . 

.(m) 

2,313,680 

1,039,381 

1,178,047  92,215 

(Legal  inriuded  in  local) 

Dttoir . 

..(e) 

1,934,795 

601,793 

1,201,481  61,206 

10,839 

I,e  Petit  Journal. 

..(S) 

1,016,450 

496,629 

519,821  . 

(No  classified— due  to  paper  shortage) 

Quebec . 

.  .Ckronidf-TeUgrapk.it) 

2,469,863 

871,467 

1,161,138  244,991 

67,372 

(124,895  lines 

transient 

advertising  included  in 

total) 

L' Action  Catholitue.(e) 

5,068,620 

1,128,880 

2,702,830  1,236,910 

(Legal  included  in  local) 

L'Eveneroent 

Joumel . 

.(m) 

7,476,428 

1,943,932 

3,852,805  1,679,691 

Lo  Solcil . 

..(e) 

3,344,976 

1,943,932 

1,241,369  159,675 

(Legal  included  in  local) 

Sherbrooke. . 

..La  Tribuno . . 

..(e) 

3,750,164 

1,221,255 

2,128,054  400,854 

(Legal  included  in  local) 

Roeord . 

..(e) 

3,298,059 

1,139,497 

2,001,345  157,217 

Troia  Rivisrsa. . . 

..LoNoutdUtU.... 

..(e) 

3,985,069 

1,245,173 

2,326,543  413,353 

(Tiecal  included  in  local) 

SASKATCHEWAN 

Moose  Jaw . 

. .  Tinuo-UonU _ 

..(e) 

2,572,138 

929,376 

1.410,228  233,614 

22,241 

Prince  Albert . 

..HtraU . . 

..(e) 

2,506,938 

779,456 

1,192,172  535,310 

(l«cal  inriuded  in  local) 

Racing . ItaiK-Pt* . (e)  7,208,072  l,g57,ll«  4,002,617  1,348,336  . 

(Lecal  included  in  local) 

(Total  doea  not  include  111,668  lines  of  office  promotion 
Saskatoon  . Star-Pkotnx . (a)  6,810,91«  1,770,327  3,027,158  985,323  28,111 

NEWFOUNDLAND 

St.Johns . TiUaram .  (e)  5,851, 6M  417,228  5,240,844  193,592  . 
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Newepaoers 

Rettil 

Display 

General 

Display 

Auto¬ 

motive 

DlKlay 

Finan¬ 

cial 

Display 

Claaai- 

fled 

Total 

Advert 

Using 

Spokeemao-Re\iew. . 

.(m) 

2.136.130 

SPOKANE,  WASH. 

1.285.515  204.022 

67.043 

2.453.000 

6.156.800 

{  8pokesman-Re  view . 

..(S) 

2.686.556 

1.012.960 

151.205 

100.855 

1.201.612 

5.154.640 

CTironicle . 

..(e) 

5.203.278 

U77.703 

272.603 

131.410 

2.360.031 

9.449.534 

Herald-Journdl . 

..(e) 

9.1.59.610 

SYRACUSE, 

1.771.144 

N.  Y. 
310.711 

133.098 

3.191.914 

15.417.501 

p*Herald-.Amrrican . . 

..(S) 

2.683.864 

1.497.703 

92.684 

20.197 

969.729 

5.453.909 

Post-Standard . 

.(m) 

3.174.852 

668.525 

132.836 

105.855 

2.509.124 

7.470.745 

Post-Standard . 

..(S) 

1.892.235 

300.665 

17.536 

55.656 

624.738 

3.268.789 

News-Tribune . 

..(e) 

6.124.700 

TACOMA,  WASH. 

1.273  179  241.591 

133.952 

1.993.991 

8.788.223 

News-Tribune . 

.(S) 

1.626.843 

376.335 

115.588 

13.960 

755.310 

2.888.562 

Times . 

..(e) 

3.740.395 

938.728 

246.442 

109.050 

1.770.797 

6.831.761 

Newspapers 


Auto¬ 

motive 


Times. 


Blade 


Star. 

■Star. 


Record  (See  footnote! _ 


Hudson  Dispatch . (m) 


Times-Herald . . 
•Times-Herald 
N’ews . 


JStar 


Mamaronerk  Times. 
Mt.  Vernon  Areus. . 
New  Rochelle  Standard- 

Star . 

Ossinimt  Citisen- 

Reitister . 

Peekskill  Star . 

Port  Chester  Item. . . . 

Tarrytown  News . 

Yonkers  Herald 

Statesman . 

White  Plains  Reporter 
Dispatch . 


Display 

Display 

Display 

Display 

TOLEDO.  OHIO 

(m) 

3.899.338 

342.118 

242.622 

107.945 

..(•S) 

3.507.642 

636.214 

207.728 

118.053 

..(e) 

8.549.076 

2.051.695 

441.648 

144.185 

TORONTO.  CANADA 

.(m) 

3.844.917 

2.383.507 

326.803 

875.116 

..(e) 

5.484.880 

2.381.978 

401.734 

392.523 

..(e) 

7.438.842 

2.620.404 

439.240 

330.455 

(w) 

24.683 

1.370.022 

89.864 

18.333 

TRENTON. 

N.  J. 

..(e) 

5.130.865 

1.274.156 

196.215 

152.247 

.(S) 

.864.462 

109.624 

49.952 

.53.060 

TROY.  N. 

Y. 

5.365.017 

1.109.959 

256.123 

210.307 

TULSA.  OKLA. 

..(e) 

4.835.786 

1.088.662 

322.957 

116.972 

(m) 

4.400.449 

1.096.438 

259.838 

120.630 

(S) 

2.486.3SI 

352.337 

53.647 

64.233 

UNION  CITY. 

N.  J. 

(m) 

3.577.526 

759.695 

136.554 

110.049 

WASHINGTON.  D.  C. 

(d) 

8.644.873 

1.748.066 

281.194 

248.637 

.(8) 

2.650.323 

1.392.121 

105.296 

74.808 

..(e) 

7.237.254 

906.548 

173.877 

140.608 

(m) 

9.925.122 

2.343.909 

295.885 

353.324 

(.8) 

3.925.375 

716.132 

70.747 

81.414 

.(e) 

11  885  746 

2.150.326 

417.199 

359.805 

(S' 

3.857.822 

1.415.758 

155.015 

57.545 

WATERBURY, 

CONN. 

(m) 

4.73,8.917 

1.329.897 

138.II1 

137.838 

(8) 

1.450.393 

192.886 

70.470 

106.564 

(e) 

2.487.988 

425.621 

110.245 

151.269 

.(e) 

5.984.804 

1.474.869 

206.564 

231.346 

WESTCHESTER  COUNTY  MACY  GROUP.  N.  Y. 

.(e) 

1.439.593 

723.928 

116.288 

115.400 

.(e) 

1 

3.768.394 

884.693 

213.092 

158.202 

I* 

(e) 

6.085.799 

857.118 

191.000 

252.730 

(e) 

1.374.557 

768.198 

163.724 

137.685 

.(e) 

1.966.415 

670.087 

260.503 

70.973 

.(e) 

3.36I.S13 

848.106 

189.973 

241.390 

.(e) 

1.553.113 

774.156 

175.552 

175.157 

.(e) 

3J94.017 

863.298 

232.161 

235.483 

(e) 

5.759.686 

846.135 

237.582 

251.469 

851.523  jJBj 
546.201  54t!:| 


lie. 


2.427.815  lljs. 
620.073  4.M: 


672.340  5.t«i 


311.284  lit; 
609.907  3.i« 


438.089 

1.189.134  USrl 


1.165.767 


Beacon . (e) 

Beacon _ .* . (S) 

fide . (m)  2.617.913 

I-k«le  . (e)  3.084.639 

pKaide . (S) 


5.807.915  1.339.469 

2.695.992  629.814 


1.642.338 


WICHITA,  KAN. 

282.307 
124.254 
246.643 
296.288 
76.664 


868.119 

928.612 

366.023 


WORCESTER.  MASS. 

Telegram . (S)  2.479.470  327.497  155.402 

Telegram . (m)  4.464.386  1.638.769  311.955 

OasetteAPost . le)  5.469.096  1.689.636  364.145 


YOUNGSTOWN.  OHIO 

Vindicator  A  Telcgram.(e)  7.320.641  1.504.605  296.933 
pVindieator  A  Telegram(S)  2.980.824  549.262  91.896 
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KANSAS  CITY,  MO. 
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5.541,387 

1,222.727 

295.136 

111.702 

2.649.500 
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Times . 

. . .  (m) 

5.139.868 

1.212,177 

169.579 

111.512 

2.614.190 

9jrl 

Star . 

....(S; 

4,048.865 

748.304 

105,966 

192.752 

1.470.410 
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NEW  BEDFORD,  MASS. 

Standard'Timea. . . . 

....(0 

4.380.460 

1,057,126 

197.946 

189.938 

1.040.522 

:je| 

Standard-Times _ 

....(S) 

I.0I6.918 

111.482 

41.510 

31.948 

202,510 

{ Includes  This  Week  I  inage. 
p  Includes  Parade  Linage  beginning  April  7, 1946. 

**  Includes  This  Week  Linage  l)eginniog  October  6. 1946. 

Published  only  five  days  each  week. 

Note.  Troy  Record  (morning;  and  Times-Record  (evening)  sold  in  combination  only,  uuff 
one  edition  (morning)  only  is  given, 
p  Includes  Parade  Linage. 

*  Includes  .American  Weekly  and  Comic  Weekly  Linage. 

S  Includes  This  Week  Linage. 
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Promotion  Men  Review 
Research  Techniques 

continued  from  page  7 

eood  repute  with  the  public, 
there  is  room  for  improvement. 

John  Stafford.  Rockford  (Ill.) 
Morning  Star  and  Register-Re- 
Dublic.  told  of  the  district  man¬ 
agers’  training  program  in¬ 
augurated  since  the  war  to  train 
district  men  in  teaching  car¬ 
riers  "Circulation  Sense,”  in¬ 
cluding  selling,  service,  collect¬ 
ing  and  office  forms.  This  pro¬ 
gram  he  said,  has  resulted  in 
an  8%  increase  in’  circulation 
for  Rockford  papers  during  the 
past  year. 

The  value  of  carrier  trips,  in¬ 
cluding  airplane  trips,  in  which 
parents  have  the  opportunity 
to  help  their  sons  win  such 
prizes,  was  outlined  by  Albert 
Munroe,  Detroit  Times.  Such  a 
program  includes  the  offering 
of  valuable  merchandise  prizes 
to  parents  along  with  the  oppor¬ 
tunity  to  help  their  sons  win  air¬ 
plane  trips.  Such  trips  not  only 
benefit  carriers,  but  help  to  stim¬ 
ulate  public  goodwill  for  the 
Times,  he  said. 

Radio  a  Question  Mark 
Promotion  managers  are  still 
looking  for  "the  ideal  way”  to 
use  radio  to  promote  news¬ 
papers,  judging  from  a  panel 
discussion  on  that  subject.  Pro¬ 
motion  men  apparently  like  ra¬ 
dio  programs  which  tie  in  with 
features  in  the  newspapers. 
TTiey  would  also  like  to  see 
more  tangible  results  from 
radio. 

Ivan  Viet,  New  York  Times, 
told  of  the  types  of  radio  pro¬ 
grams  sponsored  by  the  Times 
which  seeks  to  stimulate  public 
interest  in  news  and  public 
questions  on  the  theory  that 
such  programs  build  more  news¬ 
paper  readers.  Aside  from  news 
broadcasts,  the  Times  sponsors  a 
weekly  Youth  Forum  for  high 
school  students:  "What’s  On 
Your  Mind?”  an  adult  discus¬ 
sion  program  which  is  broad¬ 
cast  from  various  women’s  and 
civic  club  centers:  “United  Na¬ 
tions  Week”  from  Lake  Success, 
in  which  the  Times  bureau  chief 
highlights  the  week’s  news  from 
UN;  and  a  new  program,  “Wash¬ 
ington  Report,”  covering  lead¬ 
ing  stories  of  the  week  from 
Washington  as  viewed  by  Times 
writers. 

Fred  Lowe.  Pittsburgh  Post- 
Gazette,  reported  a  similar  line¬ 
up  of  radio  programs,  including 
“Junior  Town  Meeting  of  the 
Air.”  for  high  school  students, 
“University  Soap  Box  of  the 
Air,”  which  the  Post-Gazette 
plans  to  make  a  traveling  show 
this  fall  and  “Special  Assign¬ 
ment.”  a  transcribed  program 
^rnished  by  the  Associate 
Press. 

Readership  Studies 
Latest  techniques  and  applica¬ 
tion  of  readership  studies,  along 
with  public  opinion  research, 
were  outlined  by  Lloyd  Borg, 
Minneapolis  Star  and  Tribune. 
He  pointed  out  that  readership 
surveys  show  trends  when  taken 
^riodically.  For  instance, 
«udies  have  shown,  he  said, 
that  some  sport  pages  are  better 
read  during  the  football  season 


Friendly  nei9hbors  from  U.  S.  and  Canada  chat  at  promotion  man¬ 
agers'  meeting.  Left  to  right:  Frank  McCue,  Albany  (N.  Y.)  Knicker¬ 
bocker  News;  Moirie  Patterson.  Montreal  Standard;  and  K.  C. 
McMillan.  Toronto  Star. 


than  during  the  summer  months. 
Likewise,  comic  strips  vary  in 
reader  following,  depending 
upon  the  current  continuity  ap¬ 
peal  to  men  and  women  readers. 

Cyrus  Favor,  Utica  (N.  Y. ) 
Observer  -  Dispatch,  urged  pro 
motion  men  to  make  more  use 
of  the  Continuing  Study  of 
Newspapers,  asserting  that  pub¬ 
lishers  have  spent  $500,000  for 
these  readership  studies.  All 
newspaper  department  heads 
should  find  new  ways  of  using 
the  valuable  material,  he  said. 

Maurice  T.  Reilly,  Chicago 
Tribune,  led  a  discussion  on  re¬ 
search  to  increase  retail  adver¬ 
tising.  He  told  of  the  Tribune’s 
continuing  study  of  Chicago 
shopping  centers.  Harold  Reisz, 
Cincinnati  Post,  urged  promo¬ 
tion  men  to  make  their  papers 
“the  source”  of  information  for 
retailers  in  the  field  of  market 
research.  “You  get  in  on  the 
ground  floor  and  do  your  adver¬ 
tising  selling  then  and  there,” 
he  asserted. 

Consumer  Panels 

Consumer  panels,  pantry  polls 
and  store  audits  came  in  for 
their  share  of  attention  during 
a  discussion  led  by  Charles  L. 
Allen,  director  of  research, 
Medill  School  of  Journalism. 
Northwestern  University.  He 
was  assisted  by  Samuel  G.  Bar¬ 
ton,  Industrial  Surveys  Co.,  and 
Henry  C.  Campbell,  J.  Walter 
Thompson  Co. 

The  latter  two  suggested  that 
unless  newspapers  had  $10,000 
or  more  annual  budgets  for  such 
activities,  they  should  not  un¬ 
dertake  the  consumer  panel 
method,  but  that  research  in  the 
field  of  consumer  buying  is  a 
crying  need  today. 

Allen  took  the  position  that 
“the  cloth  can  be  cut  to  fit  the 
garment.”  asserting  that  for 
smaller  papers  the  research 
should  be  primarily  for  local 
advertisers.  “We  have  quit  the 
type  of  research  that  depends 
on  an  answer  from  the  house¬ 
wife,  because  we  don’t  think 
we  get  the  truth,”  he  declared 
in  speaking  in  favor  of  the  pan¬ 
try  poll  type  of  research. 

Alfred  Politz,  research  ex¬ 
pert,  spoke  at  the  Monday  lunch¬ 
eon  on  latest  techniques  for 
successful  use  of  objective  re¬ 
search.  Consumer  studies,  he 
said,  place  a  newspaper  in  a 
unique  position.  “It  can  tell 
the  advertiser  something  that  he 


hardly  can  afford  to  discover  in 
any  one  particular  local  area,” 
he  said.  "His  sales  organization 
has  no  contact  with  the  consum¬ 
ers.  He  warned,  however,  “it 
is  more  powerful  promotion  to 
undertake  fewer  progressive 
jobs  instead  of  more  mediocre 
ones.” 

School  Promotion  Popular 

In  Tuesday  morning’s  panel 
on  school  promotion,  Ivan  Veit, 
New  York  Times,  pointed  out 
the  opportunity  for  newspapers 
to  perform  a  valuable  public 
service  arises  from  two  facts. 
One,  he  noted,  is  that  school  cur¬ 
ricula  generally  have  inadequate 
provision  for  current  events 
teaching;  and  two,  teachers  are 
generally  insufficiently  trained 
to  teach  current  events. 

“The  newspaper,”  he  said, 
“can  take  up  this  serious  slack 
— if  the  newspaper  can  get  into 
the  schoolroom.”  This,  he  point¬ 
ed  out,  requires  a  diplomatic 
and  wholly  non  commercial  ap¬ 
proach.  He  said  that  use  of  the 
newspaper  in  the  classroom  can 
be  started  at  about  the  sixth 
grade. 

“Teachers,”  he  noted,  “must 
be  shown  how  to  use  the  news¬ 
paper  in  their  classroom  work.” 
To  accomplish  this,  the  Times 
publishes  various  “how-to-use” 
manuals  prepared  by  teachers 
for  teacher  use.  The  Times  also 
sponsors  an  “in  service”  course 
for  teachers  for  which  they  get 
professional  credit.  This  year’s 
course  is  devoted  to  “Evaluating 
the  News,”  and  is  offered  by  va¬ 
rious  members  of  the  Times 
news  and  editorial  staffs. 


Lloyd  Borg  of  the  Minneapolis 
Star  and  Tribune  noted  that  the 
newspaper  today  does  not  com¬ 
pete  with  other  newspapers  for 
young  people’s  attention,  but 
with  radio  and  magazines,  both 
media  which  cater  to  their  at¬ 
tention. 

“We  have  discovered.”  he 
said,  “that  young  people  do  not 
read  the  news  columns  too  well, 
although  they  do  read  other  fea¬ 
tures  in  the  paper.”  He  report¬ 
ed  that  it  is  necessary  to  work 
through  committees  of  school 
people  in  order  to  get  the  news¬ 
paper  used  effectively  as  a  liv¬ 
ing  textbook  in  the  classroom. 

"School  authorities  realize,” 
he  said,  “that  their  great  prob¬ 
lem  is  to  arouse  a  lasting  in¬ 
terest  among  young  people  in 
current  events  ”  He  described 
the  Minneapolis  Star  and  Trib¬ 
une  "World  Affairs”  contest, 
which  is  now  a  part  of  the 
school  curriculum,  not  only  in 
Minneapolis  but  in  many  other 
Minnesota  and  Wisconsin  cities. 

Borg  warned,  too,  against  giv¬ 
ing  any  school  promotion  of  this 
kind  the  slightest  taint  of  com¬ 
mercialism.  Advance  releases 
of  the  questions  and  answers 
that  form  the  basis  of  the  Min¬ 
neapolis  program  are  mailed  to 
participating  school  people  so 
that  participation  in  the  con¬ 
test  does  not  hinge  upon  buying 
the  paper. 

Robert  T.  Hollister,  Akron 
Beacon- Journal,  regard^  school 
promotion  as  a  public  relations 
rather  than  a  circulation  build¬ 
ing  program.  His  paper’s  essay 
contest,  this  year  on  world 
peace,  is  made  part  of  the  Eng- 
lish-history  curriculum  of  the 
public  schools,  he  said. 

Appeal  to  Teen  Agera 

Ben  Maidenburg,  Chicago 
Daily  News,  describing  its 
“Keen  Teen”  program  of  mass 
press  conferences  by  high  school 
journalists,  said  that  the  most 
difficult  problem  is  figuring  out 
what  kids  are  interested  in. 

“The  main  object  of  this  pro¬ 
gram,”  he  remarked,  “is  that, 
when  somebody  dies  in  town, 
the  circulation  does  not  drop 
by  one.” 

In  a  panel  on  new  sources  of 
advertising  revenue.  George 
Morris  of  the  New  York  News 
reported  on  a  campaign  for  mail 
order  advertising  in  his  paper’s 
predate  Sunday  edition  which 
netted  526,000  lines,  over  2.300 
accounts,  more  and  8.300  ads 
and  a  net  revenue  of  $600,000  in 
a  year. 


Group  at  Chicago  convention  views  exhibit  of  promotional  moteriaL 
Left  to  right:  Larry  Kelley.  Minneapolis  Times;  Belden  Morgan.  Hart¬ 
ford  (Conn.)  Courant;  Fred  Lowe.  Pittsburgh  Post-Gosette.  and  Ted 
Guth.  Pittsburgh  Sun-Telegraph. 
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'Empire'  Pushed 
In  Big  Campaign 
For  Denver  Post 

Denver,  Colo.  —  The  Denver 
Post,  in  a  promotion  campaign 
on  behalf  of  the  Rocky  Moun¬ 
tain  Empire,  plans  to  spend 
more  money  in  the  next  year 
than  has  been  spent  for  all  pro¬ 
motions  in  the  newspaper’s  55- 
year  history. 

Palmer  Hoyt,  editor  and  pub¬ 
lished,  announced  the  program 
at  a  luncheon  for  Denver  busi¬ 
ness  and  advertising  executives. 

He  said  many  media  will  be 
used:  trade  and  general  mag¬ 
azines,  motion  pictures  and  bro¬ 
chures.  Hoyt  declared  the  Post 
is  primarily  interested  in  under¬ 
scoring  the  business  potentiali¬ 
ties  of  the  region,  but  he  was 
“too  much  of  newspaperman  to 
underestimate  the  advantages 
to  the  Post  in  increased  business 
for  the  Empire.” 

More  than  3(W  business  leaders 
of  the  capital  city  of  Colorado 
attended  the  luncheon  which 
officially  launched  the  promo¬ 
tion  program,  and  offered  the 
premier  showing  of  the  Post’s 
new  sound  motion  picture, 
“Westward,  the  Course  of  Em¬ 
pire." 

Full  color  scenes  show  the  na¬ 
tural  resources,  manufacturing 
and  people  of  this  13-state  mar- 
kept.  All  the  features  of  the 
abundant  land  and  its  develop¬ 
ment  are  shown,  but  only  17  of 
the  226  scenes  mention  the  Post. 

Each  guest  at  the  Denver 
“kick-off"  luncheon  received  a 
copy  of  a  38-page,  fourcolor 
brochure  reiterating  the  story  of 
the  movie,  and  providing  further 
illustrations  of  factual  market 
data. 

The  Denver  luncheon  was  the 
preview  of  presentations  for  ad¬ 
vertising  and  business  leaders 
in  New  York,  Chicago  and  De¬ 
troit  before  the  movie  is  re 
leased  for  more  general  circu 
lation.  Next  month  the  movie 
will  be  made  available  for  busi¬ 
ness,  school,  and  club  groups  in 
the  Rocky  Mountain  Empire  it¬ 
self. 

The  luncheon  officially 
opened  the  major  promotion 
campaign,  although  it  was 
pointed  out  that  the  program 
actually  started  last  year,  when 
Palmer  Hoyt  was  appointed  edi¬ 
tor  and  publisher  of  the  Post. 
Mr.  Hoyt  promptly  labeled  the 
widely  known  newspaper,  "The 
Voice  of  the  Rocky  Mountain 
Empire,”  selected  Moloney,  Re 
gan  &  Schmitt,  Inc.,  as  national 
representatives,  and  appointed 
Denver’s  Arthur  G.  Rippey  &  Co. 
as  advertising  agency. 

A  series  of  business  paper  ads 
last  year  pointed  out  just  what 
the  area  offered  in  agriculture, 
livestock,  minerals,  manufactur¬ 
ing,  and  tourist  business. 

Currently,  the  Denver  Post, 
through  monthly  insertions  in 
Editor  &  Publisher,  is  reporting 
on  its  qualifications  to  speak  for 
the  Empire,  in  the  series,  “It 
Takes  Great  Names  to  Make  a 
Great  Newspaper.” 

In  the  general  publication 
field,  the  Denver  Post  has 
scheduled  a  full  page,  four-color 
ad  in  Fortune  for  June. 


C.  A.  Shinn  (left),  Denver  department  store  executive,  congratulates 
Palmer  Hoyt,  editor  and  publisher  of  the  Denver  Post,  on  the  promo¬ 
tion  campaign  for  the  Rocky  Mountain  Empire.  Helen  G.  Bonhls, 
secretary-treasurer  of  the  Post  Publishing  Co.,  stands  beside  Hoyt. 

Magazine  Group  200  Attend 
Ires  Senator  Geare-Marston 
At  Rate  Hearing  Birthday  Party 


Washington  —  Chairman  Wil¬ 
liam  Danger  (R.,  N.  D.),  at  a 
hearing  took  issue  this  week 
with  the  National  Publishers 
Association  for  reporting  in  its 
bulletin  that  Senate  Civil  Serv¬ 
ice  Committee  members  were 
not  familiar  with  postal  policy 
or  postal  economics. 

The  irate  senator  waved  a 
copy  of  the  bulletin  of  March  17 
at  Howard  Erlich,  vicepresident 
of  the  NPA  who  had  just  con¬ 
cluded  an  outline  of  the  associa¬ 
tion's  opposition  to  proposed 
hiking  of  the  postal  rates,  on  be 
half  of  magazine  and  periodical 
publishers. 

Senator  Danger  read  into  the 
record  an  excerpt  which  said: 

“It  was  indicated  from  the 
questioning  (during  a  previous 
committee  hearing)  that  not  one 
senator  was  familiar  with  postal 
policy  or  postal  economics.  Some 
members  were  frank  enough  to 
admit  it.” 

Turning  to  the  NPA  official. 
Danger  lectured  him  on  the 
ethics  of  such  a  “deliberate  at¬ 
tack.”  The  senator  glared  at 
Ehrlich  and  denied  the  state¬ 
ment  he  had  just  read. 

“It  comes  with  mighty  poor 
grace  to  attack  this  committee 
and  say  how’  ignorant  we  are. 

.  .  .  I  want  you  to  know  that  I 
resent  it.” 

Danger  explained  that  he  took 
particular  offense  on  behalf  of 
Senator  McKellar  who  had 
served  on  the  Senate  committee 
“for  years  and  years”  and  who, 
the  senator  continued,  is  thor¬ 
oughly  acquainted  with  postal 
problems. 

Ehrlich  explained  that  he  re¬ 
gretted  the  statement  being  is¬ 
sued — that  he  was  sorry  it  had 
been  made. 

■ 

500  at  Youth  Forum 

Dos  Angeles  —  Five  hundred 
teen-age  boys  and  girls  partici¬ 
pated  in  the  third  annual  Youth 
Forum  sponsored  by  the  Dos  An¬ 
geles  Examiner,  March  31.  Pub¬ 
lisher  Richard  A.  Carrington, 
Jr.,  entertained  at  luncheon. 


Geare-Marston,  Inc.,  Philadel¬ 
phia  advertising  agency,  gave  a 
party  attended  by  more  than  200 
persons  March 
!  28  to  celebrate 

its  19th  anni¬ 
versary  and  the 
transfer  of  its 
home  office  to 
new  quarters. 

Founded  in 
1928  by  Norman 
W.  Geare,  presi¬ 
dent,  and  the 
late  C.  Harold 
Marston,  the 
company  now 
Geare  occupies  two 
floors  in  the 
Stephen  Girard  Bldg.,  21  South 
12  St.,  Philadelphia.  It  also  has 
a  New  York  office,  established  in 
1929  and  now  under  the  direc¬ 
tion  of  Charles  S.  O’Donnell. 

Every  Geare-Marston  client 
was  represented  at  the  party, 
some  with  as  many  as  10  execu¬ 
tives.  The  26  advertising  and 
public  relations  clients  include 
Dederle  Daboratories,  SKF  In- 
Industries,  Henry  Disston  &  Sons, 
Strawbridge  &  Clothier,  Penn 
Mutual  Dife  Insurance  Co.,  Elec¬ 
tric  Storage  Battery  Co. 


Roused  in  a  modem  S-ttory 
building,  we  are  tbe  most  mod¬ 
em  Machine  Shop  in  this  area. 

We  are  1st  in  experiences 
in  repairs,  dismantling,  erect¬ 
ing,  servicing,  moving  and  en¬ 
gineering.  With  a  5S-xear 
record  of  newspaper  specialix- 
atlon.  Service  Natlonsride. 


Harry  G.  Miller  Dies;  ' 
L.  A.  Times  Executive 

Dos  Angeles — Harry  G.  Miiip 
40,  assistant  to  the  president  of  t 
the  Los  Angeles  Times,  died  juj.  ' 
denly  April  5  of  a  heart  attack. 
He  had  entered  a  sanatorium  tke 
day  before  for  treatment  of  an 
asthmatic  condition. 

Miller  joined  the  Times  M 
years  ago  as  a  pressroom 
prentice.  He  worked  seven! 
years  for  the  Dos  Angeles  Ez 
aminer,  and  rejoined  the  Times 
in  1937  as  a  classified  salesman 
Subsequently  he  was  a  display 
salesman  .and  manager  of  tke 
Midwinter  Number  before  be¬ 
coming  assistant  to  the  presi¬ 
dent  in  February,  1944. 

■ 

C  of  C  Publishes  Data 

Charlotte,  N.  C. — The  Cham  ^ 
ber  of  Commerce  has  released 
the  latest  revision  of  its  booklet, 
“Charlotte,  Focal  Point  of  the 
Carclinas.”  This  booklet  (sixth 
edition  of  a  brochure  “100,899" 
published  originally  by  the 
News)  is  a  presentation  of  the 
Charlotte  Market. 

CLASSIFIED 

ADVERTISERS 

ATTENTION 

Tu..sday  noon,  April  22nd,  is  the  clw 
iiu:  lime  for  ads  to  ai)pear  in  tkt 
annual  ANP-A  Convention  issue  ef  , 
F:.VP.  April  26th. 

TO  INSURE  PUBLICATION 

in  this  important  and  widely  consullei 
issue,  it  is  advisable  for  advertism 
to  order  two  or  more  insertions  <o»- 
tuencing  with  the  April  19th  issue.  , 


Classified  Ads 

SITUATION  WANTED 
(Cash  with  Ordar) 

I  tima — $.50  par  lina 
4  timai — .40  par  llna  par  laiattiei  > 
HELP  WANTED  AND 
ALL  OTHER  CLASSIFICATIONS 
I  time — $1.00  par  lina 
2  time*— .90  par  lina  par  iniaf^ 

4  times — .80  par  lina  par  Iniartlii 
3  lines  minimum 
Count  approxfinataly  flva^  S  latt* 
words,  one  llna. 

FOBICS  OlaOSB  WBDXBSDAT  Wfli 
Wa  forward  all  mail  raeaivad  it  » 
swar  to  box  numbers.  Mail  f®  * 
called  for  at  this  office  will  be  hsa 
30  days  only. 

WHEN  ANSWERING  BLIND  AW 
please  address  them  as  i 

Number.  EDITOR  &  PUBLISHER,  1411 1 
Broadway,  New  York  18,  N.  Y.  j 

NEWSPAPER  BROKERS  _ ! 

MAY  BROTHERS,  Binghamton,  N-TI 
Established  1914.  Newspapers  boufS-l 
and  sold  without  publicity. _ 

Newspapers  bought,  sold,  ! 

L  PARKER  LIKELY  4  00. 


CENIRE-AMMON  C0....c 

Ofvi«soN  ev  ctMTWK  raucKtMo  ce  imc  I 

^3-3B9  WASNINOTON  STUKCT  •  NIW  VOMK^  811 1 
U  iC  peiiUimf 


*  Shelton  Hotel  Mesisnine 
New  York  17,  New  York 

SOUTHERN  CALIFORNIA 

J.  R.  Gabbert,  35  years  a  publist* 

Box  512,  Riverside,  Oalilornii. 

★★  We  are  not  as  much  interested  tt 
sales  as  in  satisfaction.  -Arthur  »-l 
Stypes.  62,-.  Market  St.,  San  Franciisl 
5,  California.  I 


EDITOR  &  P  U  B  L  I  S  H  E  R  for  April  12,  Itfll 


'~~niiwSPAm  BROKERS 

HANDUNQ.  buy  inf,  iell- 
^Ymnen  defies  or  weeklie*.  any 
in  U.  S.  No  leases  or  trades. 
Un  Feighner  Agency,  Box  52.  Mt. 
Pleasant,  Michigan. 


ricaa»aa».  -  -  -  -  '  ■  - 

TIlFisALE  OF  THE  COFFEYVILLE. 
viViUSr  Dni'y  Journal  April  1,  waa 
.mrforty-aecond  daily  newspaper  sale, 
mda  H.  Knox,  Waldheim  Building, 
Kansas  City.  Missouri _ 

-  mBUCAlj^DNS  FOR  SALE 

rtUTORKiA  DAILY  ideally  situated. 
Two  mountain  states  dailies,  well 
iorth  the  money,  good  environment, 
toother  western  desirable.  Ore- 

con  Coast  weekly,  $15M,  Gross  |20M. 
The  $loM  for  uuick  sale. 

^  u-  H.  Glover  Co.,  ^  entura,  Calif. 

DAILY  .NEW  M’Al’EH.  un- 
oDuosed  in  town  of  12,000.  Average 
erioi.  last  ten  years  $53,000;  presen. 
Loss  $94,000  and  earning  $27,000 
Com  taxes.  Forecast  for  1947 :  Ad- 
eertising  $39,000;  Circulation  $40, 
OOO*  Nation, al  $8,400;  Classified  and 
Lecal  $6,000.  No  jobwork.  Circulation 
4  000  yielding  $3,000  to  $3,300  per 
month  Fivo  machines  and  modern 
plant  throughout.  Business  emergency 
makes  immediate  sale  imperative.  Box 
7017  Editor  &  Publisher. 


FLORIDA  WEEKLY  N'EWSl’APKK 
CTOssing  $42,000  per  year,  profits 
$13  300,  publisher  draws  $7,200.  Cir¬ 
culation  ABC  3,100.  Modern  plant,  2 
linos,  Ludlow,  Goss  Comet,  Miehle 
Vertical,  3  jobbers,  5  typewriters,  up- 
to-date  business  office,  town  of  10,000 
roramunity  of  30,000.  Thirty-five 
thousand  down  will  handle.  Box  7018, 
Editor  &  Publisher. 


FOR  SALE:  Southwest  daily,  over 
$250,000  all  cash.  Financial  refer¬ 
ences  required. 

Palmer  k  Palmer,  Inc.,  11  South  La- 
Salle  Street.  Chicago  3.  Illinois. _ 


MIDWESTERN  FARM  publication  for 
sale — long  established  with  excellent 
earnings  record.  For  details  write  Box 
6986,  Editor  &  Publisher. _ 


PUBLICATIONS  FOR  SALE 
Weekly  ind  aemi-waekiv  metropolitan 
group  in  field  ready  for  big  daily; 
will  gross  $800,000  thia  year;  ’46 
net  $137,000  including  owner's  sal¬ 
ary  after  taxes;  fine  adequate  equip¬ 
ment;  exceptional  commercial  print¬ 
ing  plint;  compact  contiguous  terri¬ 
tory  including  three  incorporated 
etties;  faiteat  growing  industrial 
ares;  protective  newsprint  contract; 
$300,000  cash  to  handle;  answer  only 
if  financially  qualified;  Box  6044. 
Editor  k  Publisher. 


PUBLICATIONS  WANTED 


EDITOR-PUBLISHER  wants  weekly 
with  job  plant  within  50  miles  New 
York  City.  Have  cash,  .ability  to  fi¬ 
nance.  Confidential.  La  Verne  Wright. 
149  Pierreponl,  Brooklyn  2,  New 
York. _ 

8MALL  DAILY  OR  LARGE  weekly 
newspaper  in  Texas  by  experieaead 
naa.  Please  give  full  information. 
Oonfidentiai.  Box  6866,  Editor  A 
Pnblisher.  _ 

WANTED  EASTERN  DAILY  in  wide 
twake  town.  Have  up  to  $50,000  eaeh 
^  fiaaadnc.  Box  6012.  Editor  A 
PnbUaker. 


hechawical  equipment  for  sale 

GOSS  QUAD 

POTO  DB0K-8INGLE  WIDTH 
WOOD  PONT  AUTOPLATE 
n  n  OOT-Off 

D.  0.  DRIVE— A.  C.  CONVERTER 

COMICS  OR 

COMMIED  OIBCUUARS  AJ9  WELL  AS 

newspapers 


MECHAmCAL  EQUIPBIENT  FOR  SALE 

INTERTYf*E  MAGAZINES 

Brass,  00  channel,  good  condition 

BEN  SHULMAN 

118  E.  40th  St.,  New  York  City 


Latest  Type  Duplex  Tubular  Plate 
Routing  Machine  with  A.  C.  Motor. 

ROBERTSON  BROS. 

438  Pearl  St..  New  York  7,  N.  T. 
worth  2-1276-7 


buy— TRADE— SELL 


Tubular  Plate  Presses 
8-Page  Flatbeds 
Rotaries,  2  Plates  Wide 

Communicate  with  Wesley  Dammes, 

JOHN  GRIFFITHS  CO. 

17  E.  42nd  St.,  New  York  City  17. 


FOR  SALE:  3  UNIT  DUPLEX.  48- 
page  capacity.  22ii  inch  cut-oflf.  and 
all  necessary  Stere^ype  equipment, 
delivery  to  be  made  upon  installation 
of  new  press,  approximately  July  or 
August  thin  year.  For  partienlam, 
A.  H.  Chapman,  The  Ledger-Enquirer 
Company.  Columbus.  Georgia. _ 


HOE  OCTUPLE 

FOUR  DECK-DOUBLE  WIDTH 
COMPLETE  STEREO 
D.  0.  MOTOR  DRIVE 
21 H  INCH  CUT-OFF 

CAN  BE  ADAPTED  FOR 
COLOR  COMICS 

Available  July 
BEN  SHULMAN 

118  E.  40th  St.,  New  York  City 


DUPLEX  TUBULAR  16-PAOE 
PRESS,  A  0  drive,  casting  equip¬ 
ment,  release  August  Ist.  Hoe  flat 
shaver.  Hoe  canting  outfit  21%”  ent- 
ofT.  Write  Box  903,  Boise,  Idaho. 


NEW  MATERIAL — for  both  News¬ 
paper  and  Printing  Plant;  Hall  Form 
Taoles  and  Dump  Trucks;  Baling 
Presses,  both  hand  and  power;  Glu¬ 
ing  Machines — for  any  purpose;  Com¬ 
posing  Room  Saws;  NEW  44”  National 
Automatic  Power  Cutters,  one  week 
delivery.  What  are  yonr  require¬ 
ments  t  Thomas  W.  Hall  Co.,  120 
West  42nd  St.,  New  York  18,  (Plant 
at  Stamford,  Conn.) _ 


FOR  SALE:  Sixteen  and  twenfy-fonr 
page  Duplex  Tubulars.  A.  C.  Drive. 
Box  6992,  Editor  &  Puilisher. 


48-PAGE  GOSS 

Unit  Type  224<”  Oat-Off 

EQUIPPED  FOR  COLOR 

Inspection  by  appointment 

ALBERT  FARGO  BROWN 

4126  N.  Sheridan  Rd.,  Chicago  IS. 


DUPLEX  TUBULAR  24  page  preaa. 
A-1  condition.  Available  approxi¬ 
mately  Jnne,  194S.  Wastinghonse 
Electrie  control.  50  H.  P.  motor. 
No  stereo  eqnipmant  Panl  H.  ()aa- 
weli.  Pnblisher,  Californian,  Saliaai. 
California. 


COMPLETE 
NEWSPAPER  PLANT 

Available  in  60  Days 


MECHANICAL  EQUIPMENT  FOR  SALE 

WOOD  JUNIOR  AUTOPLATE 
23  9/16”  Caster  &  Pump-  DC  Equip. 

BEN  SHULMAN 

552  E.  Main  St.,  Rochester  4,  N.  Y. 


TO  SELL  OR  BUT  NEWSPAPER 
Presses  write  George  O.  Heffelman, 
406  W.  Pico,  Los  Angeles  15.  Calif. 


MURRAY  STEREOTYPE  SAW-TRIM¬ 
MER  with  1  HP  a.  e.  motor;  Ludwig 
electric  metal  pump  for  curved  plates 
with  a.  e.  motor;  Donble  bead  steam 
table  with  steam  generator,  George  O. 
Heffelman,  406  W.  Pico,  Los  Angeles 
15,  California. _ 


DUPLEX 

METROPOLITAN  PRESS 

TWO  16-PAGE  UNITS 
EXTRA  COLOR  CYLINDER 
COMPLETE  STEREO 
AC  MOTOR  DRIVE 
22  K”  CUT-OFF 

Available  Shortly 
BEN  SHULMAN 

118  E.  40th  St..  New  York  City 


GOSS  SEXTUPLE  HIGH  Speed  doa¬ 
ble  width,  3-deek,  4-pIat«  wide  Press 
No.  939.  Quick  plate  lockup,  pair  of 
High  Speed  folders,  cut-off  23  9/16 
inches.  IS-ineb  cylinder  diameter.  Cline 
Westinghonse  75  hp  single  motor  drive 
220-voIt  three-phase.  Motor  roll  hoist 
Gas-flred  metal  pot,  Partlow  control, 
two  donble  cooled  hand-easting  boxes, 
finishing  mschine  and  chipping  block. 
Used  daily  until  December  28th. 

W.  B.  PAPE 
Republican  and  American 
Waterbury  91,  Conn. 


8-PAGE  DUPLEX  FLAT-BED  Web 
Press,  Angle  Bar  model,  located  New 
England,  ready  April  15th;  Model 
25  Vandercook  Photo  Engraver’s 
Precision  Proof  Press;  Wood  D^y 
Mat  Roller;  American  heavy  duty 
Woodworking  Saw;  Junior  Antoplate 
for  handling  23  9/16”  sheet  cut. 

Thomas  W.  Hall  Co.,  Stamford.  Conn. 


scon 

MAGAZINE  PRESS 

PRINTS  ONE  OR  TWO  COLORS 
82-PAGES  TABLOID 
64-PAGES  BOOK 
128  PAGES  DIGEST  SIZE 
22-INCH  CUT-OFF 
A.  C.  MOTOR  DRIVE 

Available  Now 
BEN  SHULMAN 

118  E.  40th  St.,  New  York  City 


MECHANICAL  EQUIPMENT  WANTED 

dUpLKX  flatbed  PRESS 
8  or  12  page  capacity 
Box  7007.  Editor  &  Publisher. 

3  CURVED  PIECES  STEREOTYPING 
Machinery  for  23  9/16”  length  sheet 
ent-off,  also  Mat  Roller  and  Metal 
Furnace.  Advise  condition  and  price. 
Box  6915,  Editor  A  Publisher. 


MODERN  METROPOLITAN  PRESS 
32  pages  top  speed;  64  pages  collect, 
Hoe  or  Goss,  23  9/16th’8  ent-off. 
Spot  color  on  at  least  4  pages.  Please 
forward  full  informstion  and  picture 
if  possible  to  Box  6936,  Editor  •  Pnh- 

lisher. _ 

ROTARY’  PRESS,  8-page  or  larger 
with  stereotyping  eqaipment,  wanted 
nt  once.  Send  full  information.  The 
Ponltryman  Newspaper,  Vineland,  New 
Jersey. 


MECHANICAL  EQUIPMENT  WANTED 

ROUSE  BAND  SAW  W.A.NTED.  Model 
1  or  2.  Herald-Review,  Decatur,  Illi- 

nois. _ _ _ 

WANTED:  LINOTYPE  MODEL  5  or  8 
State  Serial  Number,  Price 
Box  7008,  Editor  &  Publisher 

WANTED 

Newspaper  and  Magazine  Presses  for 
immediate  or  future  removal. 

BEN  SHULMAN 

118  E.  40th  St.,  New  York  City 


WANTED  TO  BUY  Elrod  caster  with 
molds  and  curved  plate  router  for 
semi-plate.  Wire  or  write  South  Gate 
Press  and  Tribune  Company',  South 
Gate,  California. _ 

WANTED 

Goss  press  single  width  (two  pages 
wide),  13%  inch  printing  diameter 
214$  inch  cut-off  or  deck  for  same. 
Give  full  details  and  prices.  Box 
1042,  Editor  &  Publisher. 


NEWSPAPER  PRESS  ENGINEERS 

—  Dismantling,  moving, 
a.ssemhling  entire  newspaper  jilants, 
repairs,  maintenance,  service  nalion- 

LORENZ  PRINTERS 
MACHINISTS  CO. 

.35  Rose  Stri-et.  New  Y'ork  7.  N.  Y”. 


NOTICES 


visitors  Invited 
See  COLOR  EXHIBIT 

Top  Floor  106  Fifth  Avenue 
See  Copies.  Separations,  Plates  and 
PRI.NTED  SHEETS 

Phone  for  appointment 
CHeli*.t  2-1271  or  2-1164 


BUSINESS  OPPORTUNITIES 

('.AN  INVEST  up  to  $20,000  in  small 
southern  daily,  take  over  business 
management  or  editorship.  Good  back¬ 
ground,  best  references  .age  40.  Box 
7031,  Editor  &  Publisher. 


FEATURES  FOR  SALE 


AROUND  HOLLYWOOD 
by  Jimmy  Sanucci 

Weekly  feature  that  is  DIFFERENT 
For  proofs  write 

HOLLYWOOD  NAT’L.  SYNDICATE 
P.  O.  Box  2453.  Hollywood  28,  Calif. 


A  WEEKLY  ILLUSTRATED  SPORTS 
COLUMN  IN  MONEY-SAVING  MAT 
FORM.  FOR  DETAILS  WRITE: 
SPORTS’  <X)LUMNIST,  P.  O.  BOX 
397,  FLINT.  MICH. _ 

LIGHT  EDITORIALS — daily,  weekly. 
Charming,  witty,  whimsical  edits  on 
world,  national,  local  news  pegs  will 
delight  readers.  Send  for  samples, 
free-trial  details.  Box  6969,  Editor 
k  Pnblisher. _ 


COLUMNS,  DAILY  OB  WEEKLY 
On  The 

South  American  Way  In 
Homo  Economics 
As  Weil  As 
Usual  Procedures 
To  Make  Travel  Easier 

Can  Be  Obtained  From 
Helen  Whiting  Ferreyra 
Box  ’681 — Homestead,  Florida 

Columns  run  about  300  words  a  day. 


NEWSPAPER  SERVICES 


Available  Now 
,  BEN  SHULMAN 

*18  E.  ioth  St.,  New  York  Oity 

arnty  full 
Roller,  loeated  Texas, 
laaiediate  ekipmeBt,  good 
W.  Hall  Co..  130 
"sst  42nd  St.,  New  York  18. 


TWO  33  PAGE  PRESSES 
COMPLETE  STEREO 
11  UNOTYPES 

ELROD.  PROOF  PRESS.  SAWS, 
OABIlTETg,  ETC. 

Now  In  Operation 
BEN  SHULMAN 

118  E.  40th  St.,  New  York  Oity 


fOITOl  ft  PUBLISHER  for  April  12.  1»47 


WANTED 

Newspaper  Presses  of  every  deecrip- 
tlon.  Idnotypee  and  latertypea. 

Northern  Machine  Works 

Marshall  A  Jeffarson  Sts.,  Philadelphia 
29,  Penatylvaaia. 


YOUR  WASHINGTON  NEEDS— small 
dailies,  trade  papers  needs,  supplied 
by  an  ofico  more  than  25  years  of 
experience;  knows  Government.  Let 
us  serve  yon.  WNB,  619  Colo.  Bldg., 
Washington  5,  D.  0.  Phone:  District 
0243. 


EXPERT  coverage  Philadelphia  mar¬ 
ket.  Let  us  handle  your  features  and 
spot  news.  Phila.  Trade  Press  Bureau, 
622  Fenfield  Bldg.,  1328  Chestnut 
Street,  Philadelphia,  Pennsylvania. 
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NEWSPAPER  SERVICES _ 

YOUR  OWN  N.  Y.  BUREAU! 

Top  llight  representation  by  reputable 
and  aeaaoned  newaman.  Aaaet  to  any 
publiration.  Box  702").  Kditor  &  Pub 
iisher. 


PROKIT-TOAININO  FOK 
YOUU  WANT  AD  STAFF  I 

HOW  T(*  SKLL  CLASSIFIKD  AD 
\  KKTISINO.  a  new  oO.OOO  word  train 
iiiK  manauil.  makea  beginners  prodnr^ 
live  worker^  faat,  boosts  old  lianda' 
sales.  Based  on  use-tested  nnd  bods 
behind  Krowih  of  Miami  Daily  News 
Want  Ad  section  to  lifth  laricest  in 
I  .  S.  evenioit  field  in  7  years.  -Avail¬ 
able  to  you  If  there's  no  Parish  & 
Pickett  client  in  your  city.  First  time 
any  separate  feature  of  Pariah  & 
Pickett's  Want  -Ad  Hervice  has  been 
offered  non-subscriU-ra.  Complete, 
l>ractical.  profitable.  $2.')  i>er  copy. 
FKKK  5-dav  inspection  privilege.  Order 
today  I 

PAKI.dH  A  PICKETT 
Daily  News  Tower,  Miami  36.  Fla. 


HELP  WANTED  —  ADMINISTRATIVE 

M.AN’AORR  for  state  press  aasociation, 
Midwestern  state,  capable  of  directing 
office  of  seven  employes.  Particularly 
qualified  to  handle  and  develop  gen¬ 
eral  advertising  for  member  papers; 
direct  clipping  bureau;  edit  monthly 
association  pnblica.!<n;  membership 
service.  Experience  small  newspaper 
management  desirable.  Write  fully 
stating  qualifications,  references,  pic¬ 
ture.  Box  7033,  Editor  &  Publisher 

HELP  WANTED— ADVERTISING 

ADVEKT18INO  MEN,  daily  and 
weakly,  apply  to  Virginia  Press  As¬ 
sociation.  34  North  Stk  Htreet,  Rich¬ 
mond  19,  Virginia. 


ADVERTISING  SALESMAN  OR 
WOMAN.  $40  to  start.  Daily  Ad¬ 
vance,  Elisabeth  City,  North  Carolina. 


ADVERTISING  MANAGER  to  layout 
and  sell.  Servicing  more  important 
tlian  selling.  Will  pay  $10  to  atart  and 
$50  upon  •issumption  department  re¬ 
sponsibility.  Daily  Messenger,  Troy, 
Alabama. 


A  D  V  E  RTI  SI  N  G  SAL  KS  M  A  N— w  an  t  ed 
to  handle  Classified  Department  and 
some  display  advertising.  Splendid  op¬ 
portunity  for  young  man  with  ability 
on  layouts,  copy  and  aervice  local  ac 
counts.  Afternoon  daily.  Central  Ohio 
Circulation  9M.  Population  12M. 
State  all  and  salary  expected  in  first 
letter.  Box  6989.  Editor  &  Publisher. 


GOOD  OPENING  for  a  young,  ex¬ 
perienced  display  advertising  sales¬ 
man.  Must  be  good  on  Isyniits  and 
selling.  .Submit  photo  and  full  details 
of  experience  and  qualifications  with 
references.  Dothan  Eagle,  Dotlian, 
.Alabama. 


IMMEDIATE  OPENING  for  two 
young  advertising  men  for  display 
and  classified.  Display  man  mnst 
have  sales  ability,  layout  and  copy 
writing  experience.  Classified  man, 
sales  ability  and  copy  writing  experi¬ 
ence.  Preferably  from  smaller  city. 
Write  full  details,  including  expected 
salary,  to  Advertising  Manager,  The 
News.  Port  Arthur,  Texas. 


NEW  ENOUAND  NEWSPAPER  has 
opening  on  retail  display  saUs  staff 
for  experienced  man  with  ability  to 
work  with  merchants  and  create  adver¬ 
tising  that  sells  merehandlsa.  Perman¬ 
ent  sitnation  for  stable  indiyidnal  who 
writea  good  e<»y,  makes  oign  layonts. 
Congenial  staff.  Reply  stating  age, 
marital  status,  edneation,  business  ex¬ 
perience,  salary  sxpoetad.  Enclose 
snapshot ;  also  samples  of  layonts, 
copy,  etc.  Box  $908,  Editor  A  Pnb- 
lisher 


WANTED:  A  local  display  aalssman 
who  has  hotter  than  average  aalling 
ability  and  Is  aapabla  of  rendering 
ropy  and  layout  sorvieo  to  advertisers. 
Sound,  eonstmetivo  worker  will  find 
on  attractive  oppertnnity  on  Eastern 
n^spaper  in  a  madinm  sised  city. 
Five-day  weak,  pleaaant  working  con¬ 
ditions.  and  an  opportunity  far  ad- 
rancamont  to  the  right  man.  Box 

687$.  Editor  A  Publisher. _ 

WANTED  SPECIAL,  EDITION  solici¬ 
tor  advertising  sixtieth  anniversary 
country  paper  Ijong  Island.  Give 
reference,  terms.  Mnst  act  quickly. 
Box  9957,  Editor  A  Publisher. 


HELP  WANTED— ADVERTISING 

WANTED:  E.Ni'EKlENCED  AUVEK 
TISING  MANAGER  for  live  progres- 
•sivp  daily  in  smaller  city  in  Central 
Montana.  Must  be  good  on  layouts  and 
promotions.  Salary  open.  LEWIS- 
TOWN  DEMOCRAT-NEWS,  Lewis- 
town,  Montana. 


WANTED — MALE — Experienced  Ad¬ 
vertising  salesman.  Salary-Commission 
basis.  90  years  old  county  seat  weekly 
in  Flemingtou,  New  Jersey.  Phone; 
Flemington  161.  or  wire  Hunterdon 
Republican  for  interview. 


HELP  WANTED— CIRCULATION 


CIKCULATION  MANAGER  WANTED 
daily  of  5.000  circulation.  Give  full 
details  first  letter.  Shawano  Evening 
I.s'ader,  Shawano,  Wisconsin. 


HOME  DELIVERY  SUPERVISOR 
with  proven  ability  in  training  district 
managers  anil  carrier  salesmen.  Must 
be  top  proditeer.  Car  allowance  $15.00, 
salary  $70.00  plus  increase  bonus. 
Give  all  details.  Write  Box  7004,  Edi¬ 
tor  &  Publisher. 


WANTED 

CIRCULATION  MAN.AQER 
FAST  GROWING  Florida 
community  weekly,  contem¬ 
plating  daily  publication  in 
November,  desires  experi¬ 
enced  circulation  manager, 
take  complete  charge  depart¬ 
ment  immediately  and  pre¬ 
pare  for  Fall  project. 
Excellent  opportunity.  Re¬ 
ferences  required.  Wire  or 
write,  Box  6919,  Editor  A- 
Publisher. 


HELP  WANTED— EDITORIAL _ 

EDITORIAL  ASSISTANT  with  re¬ 
search  background  and  writing  ex¬ 
perience  preferably  in  tiiercliandising 
field  for  national  food  publication. 
State  experience  to  Box  6978.  Kditor 
A  Publisher. 


EXPERIENCED  REPORTER  for  gen¬ 
eral  assignments  and  sports.  Excellent 
opportunity.  Write  fully  your  qualifi¬ 
cations  and  salary  expected.  Evening 
Telegram,  Herkimer,  New  York. 


EXPERIENCED  man  reporter,  coun¬ 
try  trained.  Permanent.  Good  open¬ 
ing  growing  daily.  Give  detailed 
personal  information,  experience,  re¬ 
ferences,  etc.  Tribune,  New  Albany, 
Indiana. 


IMPORTANT  MIDWESTERN  news 
paper  seeks  a  young,  liberal  mitided, 
editorial  writer.  Fine  opportunity.  Ap¬ 
plications  will  be  kept  in  confidence. 
Box  7002,  Editor  &  Publisher. 


LARGE,  respected  labor  union  in 
greater  Philadelphia  has  immediate 
opening  for  managing  editor  to  take 
charge  vf  monthly  newspaper  and 
handle  occasional  press  releases.  Age 
and  formal  experience  secondary  to 
ability.  In  reply  suggest  earliest  date 
for  Interview.  Box  7011,  Editor  A  Pub¬ 
lisher. 


MANAGING  EDITOR,  mature,  experi¬ 
enced,  for  daily  newspaper,  metro¬ 
politan  area.  New  York.  Write  in 
detail.  Box  6929,  Editor  &  Pabiiaher. 


OPENING  FOR  city  editvr  or  desk- 
man,  afternoon  papex,  city  18,000, 
references,  salary,  etc.  Managing  Edi¬ 
tor,  Corning  I^eader,  Corning.  N.  T. 


OPENING  FOR  YOUNG  EX-G.  I.  IN 
combination  oditoriai-bnsineaa  spot  on 
semi-weekly.  On -job  training  available. 
Contact  Editor,  The  Herald-Bulletin, 
Burley,  Idaho. 


REPORTERS  AND  DESK  MEN  apply 
to  Vlrgiaia  Proaa  Assoeiatioa,  34 
North  Sth  Streot,  Richmond  19,  Ya. 


REPORTER  OR  REWRITE  MAN 
Wanted  by  daily  nvwtpapor  in  aabar- 
baa  Chieago  area.  You  reply  wlU 
le^d  to  a  fall  diaenaiion  of  tbii 
pofmaneat,  woll  paid  poaltion.  Write 
giving  reanma  of  exporianoo  and  qnali- 
fleationa.  Box  6875,  Editor  t  Pab- 
liaher. 

SINGLE  EXPERIENCED  MAN  for 
wire  desk  of  Montana  newspaper. 
Five-day  week.  Box  7005,  Editor  A 
Publisher. 


HELP  WANTED— EDITORIAL 

KEPOKTEU,  or  re^rtcr-deskman 
needed  on  six-day  afterlbon  AP  paper 
in  deep  sout.h  town  of  30,000.  Prefer 
veteran  with  southern  background. 
•Agreeable  working  conditions  and 
hours.  Lively,  enterprising  papqr. 
Fully-detailed  application  and  recent 
picture  required.  Good  pay  for  right 
man.  Box  6985,  Editor  A  Publisher. 


WANTED:  COMBINATION  roportor 
and  managing  editor  for  medinm  siiod 
afternoon  daily  in  middle  Atlantic 
state.  Box  6867,  Editor  A  Pnbliiher. 


WANTED;  COMPETENT  DESK MAN 
rewrite  man  for  morning  daily  in 
siiialler  city  in  Central  Montana.  Sal¬ 
ary  open.  LEWISTOWN  DEMOCRAT 
NEWS.  Lewistown,  Montana. 


WANTED:  YOUNG  REPORTER  ape- 
cialisiiig  in  Sports  for  Boston  subur¬ 
ban  evening  daily.  Bright  future.  Give 
complete  details,  photo,  and  salary 
expected  in  reply.  Write  Box  7006, 
Kditor  A  Publisher. 


WAR  VETERAN  FOR  EDITOR  .and 
general  management  of  old  established, 
8-page,  weekly  newspaper  in  small 
town  in  good  farming  area.  Salary 
$.50.  Mnst  1>(*  well  experienced  in  all 
phases  of  weekly  paper.  Box  7027, 
Editor  A  Publisher. 


WOMAN’S  PAGE— North  Florid 

daily  needs  alert  woman’s  page  edi¬ 
tor.  Write  experience,  salary,  send 
snapshot.  Box  6993,  Kditor  A  Pub¬ 
lisher. 


YOUNG,  experienced  society  editor, 
preferably  v.-ith  Southern  background, 
capable  of  organizing  society  set-up 
for  two  papers.  Box  6994,  Editor  A 
Publisher. 

YOl’NO  MAN  who  wants  to  learn 
general  reporting,  sports,  make-up, 
news  photography  as  if  can  only  he 
taught  on  a  wide  awake  daily  our 
size  (4200)  ABO.  A  great  oppor- 
fiinify,  G.  I.  Training  available. 
Vacancy  must  he  filled  before  April 
19.  Write  Ledger,  Mexico,  Mo. 


NEWSPAPER  Web  Preiiman.  $1.66 
per  hour.  40  hours.  Night.  No 
drinker  Box  6891,  Editor  A  Pub¬ 
lisher. 


PERMANENT  PRESSMAN— stereo- 
typer  capable  take  charge,  7.000  Ohio 
valley  daily  afternoon.  Duplex  model 
E  and  flat  east,  applicant  should 
know  full  operation  tubular  press 
planned.  Give  full  experience,  per¬ 
sonal  information  and  references.  Box 
6977,  Editor  A  Publisher. 


ROTARY  PRE8RMAN,  daUy  news 
papers,  apply  ta  Tirgiala  l^sa  Aaseei- 
ation,  24  North  $th  Street,  Riekmend 
19,  Vlrgiula. 


STEADY  JOB  OPEN  FOR  TWO 
Stereotyperi  and  two  Preaamen. 
UnloB.  Excellent  eoadltlons,  40-honr 
weak.  Contact  Meehanieal  Supt.  Bt. 
Paul  Dispatch,  St.  Paul.  Minn. 


WANTED  FLOORMAN,  6  PAGE 
DAILY,  permanent.  Daily  Record, 
I<awrenceville,  Illinois. 


JUNIOR  ACCOUNTANT  wanUd 
newapaper  group.  Excellent  opMr. 
tnnity  for  advanoement.  Box  esM 
Editor  A  PnbUthar.  ’ 


rrnmn!i77TsyffTr 


REPRESENTATIVE  wanted  to  nil 
advertising  managers  of  nswipsMn 
a  tarries  whieh  will  help  them  ebnh 
additional  advertiaing  revenue.  41. 
ready  accepted  by  country’s  bigMi 
pnblishers.  Liberal  eoBuniaiion.  m 
territories  open.  Box  6816,  Editw  a 
Pubilaher.  * 


SITUATIONS  WANTED- 
ADMINISTRATIVE 


BUSINESS  MANAGER 
And  or 

OFFICE  MANAGER  •  ACCODNTAliT 

20  years  Southwest  Metropolitu 
morning,  evening  and  Sunday  paku. 
cation  experience.  All  phases  Bitl- 
ness  Office  operations,  (Accouatiu, 
Credits,  Collections,  Advertising,  Cb^ 
cnlation,  personnel  and  Conunsrtial 
Printing).  Am  46  years  old,  ia  u- 
cellent  health,  not  a  drifter,  except 
to  purchase  my  home  and  settle  per¬ 
manently  where  ever  I  locate,  h; 
references  are  tops.  Have  plaaaid 
this  move  for  a  long  time,  chiaec 
came  to  move  when  plant  sold  n- 
cently.  Want  North,  Northwest  or 
Pacific  Northwest,  12M  to  35H  eir 
eolation.  Salary  open,  would  fin 
concession  for  opportunity  some  it^ 
ownership  and  or  percent  of  eamisfi. 
Available  June  1st.  Could  grut 
personal  interview  before.  Box  6931. 
Kditor  A  Publisher. 


GENERAL  MANAGER.  Excellent  re¬ 
cord  of  accomplishments.  16  years  si- 
perience  includes  national,  local  ini 
classified  advertising  plus  circnlatiN 
and  9  years  departmental  management. 
Now  executive  on  metropolitan  paper. 
Prefer  top  job  on  smaller  paper. 
I!<ix  6984.  Editor  A  Publisher. 


OPPORTUNITY 
Your  Experience  Data  re-Styled  into 
a  Streamlined  Resume  by  Mail  $10 
My  technique  Gets  Jobs 
MA’nLDA  ROGERS 
Job  Resnmd  Specialist 
240  W.  73  St..  New  York  23.  N.  Y. 


LITERARY  AGENCY  SERVICE 

NEWSPAPERMEN'S  AGENCY.  Ar¬ 
ticles,  Books,  Fiction.  Plays  marketed. 
Bertha  Klausner,  130  E.  40th  St.,  N.  Y. 


NEW  ENGLAND  BUSINESS  MAXA 
GER  for  national  organization,  desirn 
to  maki!  another  connection.  Hnn  ■ 
worked  with  newspaper  and  rtdii 
station  exeeutives  for  the  past  tei 
years.  Position  preferred  in  New  Eng¬ 
land  as  this  is  one  of  the  reasons  for 
making  chan.go.  Write  Box  7028,  Edi¬ 
tor^ _ 

PROMOTION-PRODUCTION  Mansfoi 
now  available;  Publishing,  Printuif 
backgronnd.  Ail  phases  graphic  irti. 
creative  and  productive.  Bniinen 
administration  and  Accounting:  Flnsnt 
in  European  languages.  Married,  V 
wHl  settle  anywhere — U-  S.  A.  « 
Europe.  Rudolf  Borchardt,  335  Etit 
19th  Street,  Brooklyn  26,  New  Tort 
INgersoll  2-2188. _ _ 

SBASONED  NEWS  EXlODTin 

wants  to  gvt  hack  to  the  ScathwiA 
a  territory  ho  kaows  and  in  whisk  m  i 
is  known. 

Bzperlonoo  inolndas  both  Mf  i*| ' 
amall  town  papors — more  than  Mr 
years  and  all  editorial  depaitmsa^i 
althongk  this  maa  ia  yonag  and  Min'  jj 
ming  with  ideas.  .  , 

Salary  open — nntil  he  eaa  show  wld, 
he  can  do.  Box  6820,  Editor  • 
Publisher.  _ _ 

WANTED:  POSITION,  : 

sales  promotion  manager.  Ability  ts  o  ] 
art  work,  write  copy,  create  ^ 
Experienced  putting  in  mansglag  *  J 
soreen  department.  15  years  w|f 
store  expsarienee.  Write  Amsim 
’Times,  Amarillo.  Texas.  Altsatws- 
Advertising  Manager. 

RUSHER  for  April  12.  1t« 


SITUATIONS  WANTED— 
^inMlNlSTRATiVE 

&"an“inre»t''n5.Tot“ 

fncludes  daily,  weekly,  ad 
".J^  rsoath  preferred,  age  40.  Box 
;f,n°  Vditor  *  Pnbliaher. _ 

business  manager 

unlive  age  46.  no^  employed  on 

iin  with  newspaper  below  Mason- 
t.on  line.  Prefer  20M  to  50M  circn- 
Expert  on  mechanical  side, 
Jbor  an4  P"**'!®  relations.  Full  infor- 
;,ion  snd  references  on  request. 
«ilihle  for  interview  during  ANPA. 
loJ  7019.  Editor  &  Publisher. 


SITUATIONS  WANTED- 

advertising 


DAPTABLE,  vMsatile  advertising 
nd  copy  service  man,  46,  with  broad 
.tropolitsn  newspaper  and  agency 
XDsrience.  Layouts,  copy,  production 
,11  media.  .New  England  preferred. 
7020,  Editor  A;  Publisher. _ 


situations  wanted— 

CIRCULATION 


AGGRESSIVE  YOUNG  VETERAN 
married,  circulation,  boy  carrier 
system,  wants  change  to  dry  climate. 
Excellent  references  furnished.  Fully 
experienced  on  large  metropolitan 
weekly.  Now  employed.  Requests 
manager  or  assistant  on  large  weekly 
or  daily.  Box  6922,  Editor  tc  Publisher. 


OIRCULATION  MANAGER  combina¬ 
tion  88.000  daily.  Thoroughly  com¬ 
petent  A.B.O.,  little  merchant,  regular 
and  dealer  mail,  motor  routes,  person¬ 
nel  training,  trucking,  mail  room.  Pre- 
fer  border  or  sontbeast.  Present  job 
24  years.  Saturation  leadership.  De¬ 
sire  change  account  unsettled  owner¬ 
ship.  Box  6863.  Editor  tc  Publisher. 


CIRCULATION  MANAGER.  Capable 
and  aggressive.  Excellent  record. 
Have  handled  to  125,000  daily-Snn- 
day.  Familiar  all  phases.  Emphasis 
Little  Merchant.  References  all  em¬ 
ployers.  Available  30  days.  Box 
6982,  Editor  tc  Publisher. 


SITUATIONS  WANTED— EDITORIAL  I  SITUATIONS  WANTED— EDITORIAL 


AD  MANAGER 

jrincr  .iditrtising  snd  promotion 
ansfcr.  nearly  20  years  experience — 
jw  merchandising  executive  with  in- 
ernalionally  famous  firm — wants  to 
,ilk  Ad  Xi.magenient  with  and  for 
ubli'lier  of  daily.  1.5  to  50,000  cir- 
ulstlon,  eavt  of  Xliaaissippi.  Now  lo- 
ated  in  New  York.  Box  7024,  Editor 
Pnblishcr. 


DVERTISl.NG  SALESWOMAN,  14 
ream  experience  on  metropolitan 
laper,  display,  claasihed,  supervisory 
ixperience.  Interested  in  aeliing  and 
Icveloping  new  accounts.  Outstanding 
•eferences.  Bex  7013,  Editor  A  Pub- 
ieher. _ 

^DA'RRTISIN'G  If  AN — The  recent  sale 
•and  snepension  of  a  Connecticut  daily 

In  the  9.000  circulation  field  has  made 
ivailable  its  Inrat  display  advertising 
nsnager.  Thi.-r  man  has  16  years  ex- 
lerience  on  newspapers  up  to  33.000 
ircnlalion  as  spare  salesman,  liiyont 
n.an  and  copywriter.  Has  good  record 
if  building  linage  and  diri-cting  small 
taff;  a  man  with  ideas  who  knows 
low  to  carry  them  out.  Interested  in 
[advertising  mnnager's  position  on 
araall  or  medium  size  daily,  assistant 
{Jo  advertising  manager  or  solicitor  on 
jj.arger  paper.  Box  7010,  Editor  A  Piib- 
■lisher. 

Experienced  Ad  man-Manager-16 
»eirs  competitive  major  dailies.  Able 
'  sell  snd  develop  new  accounts. 
ollege-Vet-referencea.  Address  Box 
918.  Editor  ft  Publisher. 


NATIONAL  ADV.  MANAGER 

Jly  desire: 

To  interest  a  newspaper  pnbliaher 
to  become  his  national  advertising 
manager. 

Mr  onalifications : 

College  trained;  10  years  experi¬ 
ence  selling  local  and  national 
advertising  with  one  of  the 
South’s  leading  newspapers;  age 
32,  married;  currently  employed. 

wt  purpose  and  motive, 

is  to  give  a  publisher  a  full 
measure  in  sincere  snd  intelligent 
effort,  with  expectation  that  the 
results  of  my  work  will  be  re- 
w^irfed.  Box  6974.  Editor  A 
Publisher. 


IglTtil.Wl.i.'sm  i.i;,, j,i 


A8HI0N  ART  done  on  assignment, 
^•enable.  Samples.  Write  #9  Higli 
treet,  Danielson,  Connecticut. 


SITUATIONS  WANTED  —  EDITORIAL 


ABLE  YOUNG  COMER  (19  years) 
seeks  all-around  reporting-writing  job 
on  daily,  weekly,  any  publication.  Hard 
worker,  has  much  and  is  willing  to 
learn.  Studied  journalism,  creative 
writing.  Salary  $20.  if  job  can  teach. 
Single,  locate  anywhere.  Box  6991, 
Editor  ft  Publisher. 


ADMINISTRATIVE  editorial  post 
sought.  Adequate  compensation  ex¬ 
pected.  Earl  King.  Humboldt  Apts., 
347  E.  Ferry,  Buffalo  8,  New  York. 


.ALERT  EDITOR — year  on  weekly 
paper;  all  sorts  of  writing,  production 
exiierlence.  Looking  for  spot  on  daily, 
in  publishing,  or  radio.  Statistics:  23 
vet.  A.  B.  in  English,  single.  Box 
6990,  Editor  ft  Publisher. 


ASSOCIATE  EDITOR  seeks  change  to 
good  position  on  agressive  medium- 
size  daily.  Go  anywhere,  years  ex¬ 
perience  knows  the  job.  Write  Box 
6923,  Editor  ft  Publisher. 


B.  A.,  VET,  24,  Married,  childless, 
refuses  to  swallow  rumor  that  news¬ 
paper  jobs  are  impossible  to  get. 
Wants  GI  tiainee  post,  to  begin  in 
June,  on  weekly  or  small  daily.  Some 
related  experience.  T.  E.  Erickson.  166 
W.  87th  Street,  New  Y'ork  City  24. 


COLLEGE,  A.  B.,  age  31,  7A4  years 
experience  reporting-rewrite.  Resume. 
Box  6861.  Editor  ft  Publisher. 


COPY  EDITOR,  Y'oung,  experienced 
metropolit'xn  consumer,  trade  press. 
Music,  theatre,  sports  specialist.  Box 
7022,  Editor  ft  Publisher. 


COPYRKADEK  (also  radio  news¬ 
caster)  callable  of  taking  charge  of 
newsroom  iiul  making  up  paper  ia 
available  on  short  notice.  Present  em¬ 
ployer  knows  of  this  advertisement 
and  will  supply  reference.  My  record 
shows  no  time  lost  for  any  reason  in 
several  ye.srs  on  a  conservative  Penn¬ 
sylvania  daily's  newsroom  desk  job. 
Experience  in  Middlewest  and  East. 
My  employer  will  join  mo  in  answer¬ 
ing  inquiries.  Box  6983,  Editor  ft 
Publisher. 


COPY  WRITER/ 
RESEARCH  DIRECTOR  / 
EXECUTIVE  ASSISTANT/ 
EDITOR 

CHALLENGING  SPOT  WANTED  with 
St.  Ixinis  or  New  York  agency,  news¬ 
paper,  or  other  bnsiness.  In  D.  C.  now. 
Thorongh  experience:  beverage,  food 
research,  _  writing,  editing.  Graduate 
study.  Navy  vet.,  35  married,  no 
children.  Box  7000,  Editor  ft  Pub¬ 
lisher. 


DESKMAN-REPORTFJl,  35.  seeks 
position  (not  Job)  on  NEWSpaper. 
Tired  of  editing  advertising  sheets. 
News  must  he  equally  important.  12 
years  weeklies,  small  dailies.  All- 
around  expirience.  Prefer  Pacific 
Northwest  whom  now  employed.  Box 
6998,  Editor  ft  Publisher. 


EDITORIAL  job,  by  Vet  39.  mar¬ 
ried,  well-traTeled,  who  has  abil¬ 
ity  in  trade  economics,  Latin- 
American  trade,  rewrite,  research. 
5  years  reporter,  re-writer  in 
New  York,  has  also  modicum  of 
legal  and  statistical  experience. 
Box  6906,  Editor  ft  Publisher. 


EX-WAR  CORRESPONDENT,  World 
traveled,  seeks  job  New  York,  New 
England.  European  background.  14 
years  all-round  experience;  features, 
make-up,  re-write.  Recently  in  Pales¬ 
tine.  32.  Box  6832,  Editor  ft  Pub¬ 
lisher. 


EXPERIENCED  desk  man,  35.  Slot 
or  rim.  Full  charge  small  staff. 
Married,  sober.  Box  6950,  Editor  ft 
Publisher. 


FARM  EDITOR.  Also  technical, 
science.  All-around  daily  experience. 
Agricnltural  college  editor  2  years. 
Box  6938,  Editor  ft  Publisher. 


FEATURE  WRITER,  COLUMNIST 
Nivwspaper  Experience.  Veteran. 
Box  6963,  Editor  ft  Publisher. 


*  FOREIGN  AFFAIRS  Specialist  with 
A1  career  in  Newspapers,  Army  and 
State  Department,  interested  in  posi¬ 
tion  as  foreign  correspondent,  foreign, 
military  or  science  editor  with  large 
magazine,  daily  nr  chain.  Vet.  32 
years,  5  languages,  excellent  educa¬ 
tional  backgriinnd.  Salary  $9,000.  Box 
7026,  Fblifor  &  Publisher. 


GIRL,  23,  M.  A.  COLU.MBIA  Univer- 
aity,  1  year  PhD  study,  political 
science,  international  affairs.  Can 
travel.  No  news  experience  but  can 
write.  Available  June  1  for  magazine, 
newspaper  or  research  work.  Box 
701.5,  Editor  ft  Publisher. 


JOURNALISM  Student.  Veteran, 
.single,  24,  ambitions,  desires  position 
•IS  reporter  trainee — prefer  weekly — 
go  anywhere  for  one" year.  Box  6995, 
Editor  ft  Publisher. 


MANAGING,  city  editor  1.5  years  on 
dailies  to  40,000  seeks  executive  edi¬ 
torial  job  demanding  top  news,  civic 
ability.  Age  36.  Knows  all  phases.  Box 
6987.  Editor  ft  Publisher. 


MANAGING  EDITOR.  Spot  on  small 
daily  sought  by  35-year-oId  ex-slot 
man  and  night  city  editor.  Sixteen 
years’  experience  covers  both  metro¬ 
politan  and  small  town  newspaper 
work.  Box  6967,  Editor  &  Publisher. 


MANAGING  EDITOR 
WITH  A 

FORM-STRETCHER  MIND 

Here’s  your  answer  to  short  news¬ 
print:  Editor  trained  from  tank  town 
sheets  to  world’s  greatest,  with  tab¬ 
loid  experience  that  can  produce  bril¬ 
liant.  popular  tight  papers  every  day. 
As  sole  editorial  director  in  state’s 
largest  ABC  tovm.  now  embarrstaing 
circulation  department  with  new-sub- 
scriber  demands.  Seeks  greater  com¬ 
munity  scope  and  more  appreciation 
in  pay  envelope.  Will  meet  yon  bis 
expense  for  detailed  discussion  what 
he  can  do  for  YOU.  Box  6906,  Edi¬ 
tor  ft  Pnblisher. 


NEWS  EDITOR-DESK  MAN* 
recently  returned  from  ^rope  where 
he  aided  In  organising  DANA,  U.  S. 
sons  news  agency,  desires  position 
with  daily,  newt  service  or  radio.  19 
years  news  experience,  married,  one 
child.  Now  New  York  City  resident 
but  will  consider  change.  Box  6887, 
Editor  ft  Publither. 

REPORTER-editor,  12  years  experi¬ 
ence,  B.  S.,  pnblicfty,  public  relations, 
advertising,  copywriting,  vicinity  New 
York  City,  Box  6917,  Editor  ft  Pub¬ 
lisher. 


REPORTER,  MALE.  27,  SINGLE,  18 
months  general  assignment  experience 
metropolitan  daily.  M.  A.  Columbia 
University,  national  and  international 
affairs.  Can  travel.  Available  Jane  1. 
Box  7016,  Editor  ft  Publisher. 


REPORTER,  radio  columniat,  woman, 
2J4  years  news  experience  New  York 
radio  network,  desires  position  pro¬ 
gressive  daily.  Box  7021,  Editor  ft 
Publisher. 


REPORTER.  26,  experienesd  sports, 
features,  radio,  motion  pictures. 
Single.  Detires  connsetion  50,000 
circulation  or  better.  Some  college. 
Currently  employed  small  daily.  Box 
6859.  Editor  ft  Publisher.  _ 


REPORTER — accurate  and  good 
writer,  wants  general  reporting  on 
smaB-to-medium  daily  or  strong 
weekly  with  chance  of  advancement 
(for  woman).  Some  desk  experience. 
Available  now.  Write  Care  of  Lor- 
enze,  435  Pitch  Street,  Healdsbnrg, 
California.  _ 


REPORTER,  young,  2  years  experi¬ 
ence,  highest  references,  desires 
position  small  daily.  Permanent  poal- 
tion  with  experience  in  preference  to 
high  starting  salary.  Prefer  New  Eng¬ 
land.  Write  Box  6952,  Editor  ft  Pub¬ 
lisher.  _ _ 


SPORTS  EDITOR  —  Writer  —  Pour 
years  experience  A.  M.  and  P.  M. 
dailies.  Handle  copydesk,  makeup,  etc. 
Box  6997,  Editor  ft  Publisher^ _ _ 


SPORTS-NEWSMAN,  1  year  daily  ex¬ 
perience,  25,  Veteran,  college  gradu¬ 
ate,  some  radio,  seeks  opening.  Write 
Room  307,  93  Federal  St.,  Boston, 
Massachusetts.  _ 


tnLL  GO  ANYWHERE  IMMEDI¬ 
ATELY.  Many  years  experience  in 
newspaper,  magazine,  and  Public  Re¬ 
lations  work.  Foreign  Correspondent. 
Fluent  French.  Will  accept  salary  at 
current  rates,  according  to  post  to  be 
filled.  Box  7003,  Editor  ft  Publisher. 


YOUNG  MATRON  wishes  change  to 
mild  climate:  three  years  women’s 
page  news  and  features,  picture  plan¬ 
ning  and  lay-onts,  some  editing  and 
make-up  on  daily  of  30,000  circula¬ 
tion.  References.  Box  6951,  Editor 
ft  Pnblisher.  _ 


YOUNG  WOMAN  with  genuine  love 
for  newspapers,  abetted  by  3  years’ 
news,  features,  rewrite  experience 
and  Master’s  degree,  welcomes  oppor¬ 
tunity  to  work  for  intelligent  editor. 
Box  6961,  Editor  ft  Publisher. 


SITUATIONS  WANTED— 
MECHANICAL 


COMPOSING  ROOM  FOREMAN.  Me¬ 
chanical  Superintendent,  sober,  fa¬ 
miliar  with  union  laws,  22  years  ex¬ 
perience,  cut  cost  25  per  cent,  present 
job.  References.  Box  6874,  Editor 
ft  ^blisher.  _ 


PRESSROOM  FOREMAN  on  daily 
paper,  competent  executive  in  late 
forties,  married.  Seeks  change  on 
medium  site  daily,  reason  climate 
conditions.  Furnish  excellent  record. 


m 
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MEftHANICAL  Superintendent,  Press¬ 
room  foreman  desires  change.  Ex¬ 
perienced  R.  0.  P.  color,  capable, 
sober,  beat  of  references.  Box  7014, 

Editor  ft  Publisher. 

SITUATIONS  WANTED— 
_ PHOTOGRAPHER _ 

PHOT06R.4PHER  —  experienced  in 
public  relations  and  news  coverage. 
Wants  daily  berth,  own  equipment,  go 
anywhere.  Box  7009,  Editor  ft  Pub¬ 
lisher. 

SITUATIONS  WANITD— 
PUBUC  RELATIONS 

ATTR.4CTIVE  young  woman,  3  years 
public  redations  and  publicity  ex¬ 
perience.  Newspaper  and  magazine 
writing.  Resonrceful,  imaginative 
ideas.  College.  Languages.  Will  accept 
position  with  future  anywhere  in  coun¬ 
try.  Box  7012.  Editor  ft  Publisher. 


Shop  Talk  at  Thirty 

By  Robert  U.  Brown 


DON’T  let  anyone  tell  you  news¬ 
papermen’s  conventions  are 
vacations  and  they  are  a  waste 
of  time.  Of  course,  we’ve  been 
to  a  few  so-called  conventions 
that  met  for  a  few  hours  in  the 
morning  and  played  golf  all 
afternoon.  But  we’ve  also  been 
to  some  meetings  with  concen¬ 
trated  and  interesting  programs 
that  kept  the  convention  hall 
filled  from  10:00  a.m.  to  5:30 
p.m.  The  American  Society  of 
Newspaper  Editors  with  a  meet¬ 
ing  coming  up  next  week  in 
Washington  is  one  of  the  latter 
and  on  occasion  has  worked  in 
some  evening  sessions. 

We  attended  part  of  the  Na¬ 
tional  Newspaper  Promotion  As¬ 
sociation  convention  in  Chicago 
this  week  and  classify  it  also 
as  a  hard  working  organization. 
There  were  about  150  in  at¬ 
tendance.  Most  of  them  sat  and 
listened  intently  through  20 
speeches  and  a  couple  of  ques- 
tion-and-answer  periods  on  the 
hrst  day  and  about  17  speeches 
on  the  second  day.  Most  of  them 
were  interesting. 

This  was  the  first  NNPA  meet¬ 
ing  to  be  divorced  from  the 
^‘newspaper  week”  sessions  at 
the  Waldorf-Astoria  in  New 
York  late  in  April  every  year. 
The  promotion  managers  used 
to  meet  then  along  with  the  AP, 
the  ANPA  and  various  other 
groups,  in  competition  with  as¬ 
sort^  extra-curricular  activi¬ 
ties.  It  was  hoped  that  moving 
it  to  another  city  at  another 
time  would  increase  attendance. 
And  it  seehied  to  have  worked. 

Actually'  promotion  work  is 
considered  so  important  these 
days  (or  perhaps  the  program 
was  particularly  interesting ) 
the  NNPA  attracted  non-promo¬ 
tion  executives  who  otherwise 
would  not  have  been  able  to  at¬ 
tend  because  of  conflicting  meet¬ 
ings  in  New  York.  Gideon  Sey¬ 
mour,  executive  editor  of  the 
Minneapolis  Star-Tribune,  J, 
David  Hogue,  publisher  of  the 
Utica  Observer-Dispatch,  and 
I.  Z.  Buckwalter,  general  mana¬ 
ger  of  the  Lancaster,  Pa.,  News¬ 
papers,  were  in  attendance. 

•  •  # 

ISSUING  commemorative  post¬ 
age  stamps  is  quite  a  compli¬ 
cate  affair.  According  to  Dr. 
Frank  D.  Fackenthal,  president 
of  Columbia  University,  the 
idea  for  the  Pulitzer  stamp  and 
the  celebration  was  originated 
by  Dean  Carl  W.  Ackerman,  of 
thp  Pulitzer  Graduate  School 
of  Journalism,  and  developed  by 
the  Dean  and  President  Fack¬ 
enthal.  It  was  quickly  accepte 
by  government  officials  and  final 
approval  given  by  the  Post¬ 
master  General. 

At  a  small  luncheon  of  about 
100  persons  In  the  Faculty  Club 
at  Columbia,  preceding  the  cen¬ 
tennial  observance,  the  first 
stamps  really  came  into  their 
own.  Joseph  Pulitzer,  Jr.,  grand¬ 
son  of  the  famous  Seva  York 
World  publisher  and  vicepresi¬ 
dent  of  the  Pulitzer  Publishing 
Company  of  St.  Louis,  repre- 
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senting  the  Pulitzer  family  at 
the  observance,  was  kept  with 
pen  in  hand  during  the  luncheon 
autographing  sheets  of  stamps, 
etc.  Special  “covers”  were 
passed  around  for  autographs 
and  the  uninitiated  stamp  col¬ 
lector  discovered  it  was  im¬ 
portant  to  have  serial  numbers 
with  your  stamps,  etc.  Blocks 
of  four  stamps  attached  to 
Joseph  Pulitzer's  picture  were 
also  being  autographed. 

For  the  collector  and  the 
autograph  hound  the  luncheon 
provided  a  field  day  with  the 
Pulitzer  name  represented,  the 
postmaster  of  New  York,  Secre¬ 
tary  of  War  Patterson,  the  third 
assistant  postmaster  general, 
dean  of  the  Pulitzer  school  of 
journalism  and  the  president  of 
Columbia  University  all  present 
including  numerous  important 
newspaper  publishers  and  press 
association  executives. 

There  was  continual  eulogy 
of  the  late  publisher,  most  fit¬ 
ting  of  which  was  a  comment  by 
his  grandson:  “His  true  monu¬ 
ment  was  the  idealism  in  which 
he  held  journalism  as  a  con¬ 
structive  force.” 

*  •  * 

AT  LEAST  one  newspaper,  the 

Gary  (Ind. )  Post-Tribune,  re¬ 
fused  to  carry  the  advertising 
copy  of  the  Communist  Party 
recently  and  explained  why  in 
an  editorial.  The  newspaper  de¬ 
veloped  a  logical  and  sound 
article  as  to  why  it  would  not 
give  space  to  publicize  the  argu¬ 
ments  of  an  organization  de¬ 
signed  to  overthrow  our  govern¬ 
ment  and  our  way  of  life. 

Many  newspapers  carried  the 
copy — most  of  them  attacking 
it  editorially  at  the  same  time 
— and  a  logical  argument  can  be 
developed  giving  sound  reasons 
why  the  newspapers  should 
carry  such  copy  with  which 
they  do  not  agree. 

The  newspaper  is  “in  the  mid¬ 
dle”  whenever  it  is  offered  copy 
like  that.  Refusal  to  accept  it 
must  be  made  with  the  under¬ 
standing  the  organization  is  go¬ 
ing  to  make  capital  of  it  and  at¬ 
tempt  to  smear  the  newspaper 
for  allegedly  interfering  with 
the  freedom  of  the  press.  On  the 
other  hand,  acceptance  of  the 
copy  is  bound  to  make  a  lot  of 
readers  mad. 

We’re  inclined  to  feel  that  no 
matter  how  much  we  abhor  the 
organization  or  disagree  with  its 
point  of  view  we  would  publish 
the  ad,  if  preferred,  explaining 
our  position  editorially. 

And  while  we  are  on  the  sub¬ 
ject  we  would  like  to  throw 
some  orchids  to  the  Chambers 
and  Wiswell,  Inc.,  advertising 
agency  of  Boston,  which  was 
the  only  outfit  that  we  heard  of 
spending  its  own  money  to  an* 
swer  in  paid  space  the  Commun¬ 
ist  argument.  ( The  story  appears 
on  another  page.)  The  agency’s 
full  page  ad  in  the  Boston  Her¬ 
ald  said: 

“This  advertisement  was  paid 
for  by  C.  &  W.  with  money 


J 

10,000,000  Stamps  Honor  Joseph  Pulitzer 

Thursday,  April  10,  was  Joseph  Pulitzer  Day  at  the  Ntv 
York  Postoiiice,  where  a  record  number  of  10,000,000  com- 
memorotive  stamps  honoring  the  late  famed  publisher 
put  out  for  first-day  sale. 

In  the  afternoon,  ceremonies  at  Columbia  University, 
whose  Graduate  School  of  lournolism  was  estoblished  in  1912 
under  a  Pulitzer  endowment,  celebrated  the  centennial  of  the 
publisher's  birth.  Special  facilities  were  set  up  at  the  Uai- 
versity  for  the  mailing  of  10,000  first-day  covers. 

Speakers  at  the  Columbia  exercises  were  Secretary  ol 
War  Robert  P.  Patterson,  Mayor  William  O'Dwyer,  Dr.  Frank 
D.  Fackenthal,  acting  president  of  Columbia,  Journalism  Deon 
Carl  W.  Ackerman,  Postmaster  Albert  Goldman  of  New  York 
City,  and  Third  Assistant  U.  S.  Postmaster  Joseph  J.  Lawler. 

Patterson  told  of  the  Army's  program  of  establishing  a  free 
press  in  occupied  countries.  Statements  of  other  speakan 
louded  Pulitzer's  contributions  to  American  journalism. 


which  had  been  earmarked  for 
advertising  its  own  services. 
After  seeing  the  Communist 
Party’s  brazen  plea,  C.  &  W.  de¬ 
cided  that  its  desires  to  gain 
more  business  could  wait — that 
for  the  good  of  America,  there 
was  a  more  important  use  for 
the  money.  This  is  it.” 

That  ad  is  going  to  do  a  lot 
more  for  the  agency  than  any 
straight  selling  copy  would 
have  done. 

■ 

Wisconsin  Admen 
Plan  2-Day  Session 

Mii.waukee,  Wis. — P  r  o  g  r  a  m 
for  the  two-day  spring  confer¬ 
ence  of  the  Advertising  Man¬ 
agers  Association  of  Wisconsin 
Daily  Newspapers  has  been  an¬ 
nounced  for  Sunday  and  Mon¬ 
day,  April  13-14,  at  the  Hotel 
Schroeder  here. 

Arrangements  for  the  confer¬ 
ence  have  been  handled  by  Wil¬ 
liam  E.  Payne,  Wausau  Record- 
Herald,  president:  Bruce  Tower, 
Kenosha  Evening  News,  secre¬ 
tary;  Alan  Ohde,  Manitowoc 
Herald  Times;  Atlee  H.  Bratley, 
Racine  Journal-Times;  Norman 
Saukerson,  Milwaukee  Journal, 
and  Jerome  Hirschfield,  Milwau¬ 
kee  Sentinel. 
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Vladimir  Announces 
Foreign  Aifiliates 


Editoi  Attends 
Promotion  Meet 

Chicago  —  Gideon  Seymou; 
executive  editor  of  the  Afinn« 
apolis  Star  and  Tribune,  atte.-id 
ed  the  National  Newspaper 
motion  Association  meetiii 
here  this  week,  taking  a  kee 
interest  in  discussions  relatini 
to  all  phases  of  promotion. 

"I  was  particularly  interest® 
in  what  promotion  manager: 
had  to  say  about  using  r^ 
to  promote  newspapers,”  siic 
Seymour.  “I  have  a  feeliij 
that  newspapermen  often  over 
look  the  fact  that  radio  has  ac 
tually  helped  newspapers  bulk 
circulation  by  making  the  pub 
lie  more  news-minded.  Wa 
newspapers  need  to  do  is  to  tel 
the  meaning  behind  the  news 
thereby  offsetting  radio’s  har 
dling  of  spot  news.” 

Arbitration  Agreed 

The  New  York  Herald  Trib¬ 
une  management  hoB  ogreed 
to  arbitrate  the  dismissal  thrM 
weeks  ago  of  21  staff  msia- 
bers,  three-fourths  of  whon 
were  in  the  editorial  deport¬ 
ment.  The  concession  followed 
mass  meetings  last  week  be¬ 
tween  the  Herald  Tribune  nsit ! 
of  the  Newspaper  Guild  oi 


To  handle  the  advertising  of 
clients  whose  foreign  business  is 
expanding  beyond  the  limits  im¬ 
posed  by  the  war,  Irwin  Vlad¬ 
imir  &  Co.,  Inc.,  has  announced 
the  appointment  of  seven  new 
associate  agencies  in  Italy,  Por¬ 
tugal,  Philippines,  China,  Ha¬ 
waii,  Peru  and  Mexico. 


New  York  and  management 
at  which  the  unit  questioned 
whether  overstaffing  or  econ¬ 
omy  were  acceptable  reosov 
for  dismissals  which  included  [ 
veteran  writers  and  deskmea 


The  regal  tulip  amilee  a  welcome,  the  crocus 
chortles,  and  rosebuds  begin  to  unfold  their  ^  , 

petals.  Every  newspaper  editor  knows  that  ' 

spring  “Busts  out  all  over”  with  a  fresh  crop 
of  reader  questions.  Some  are  as  simple  ns 
a  field  daisy;  others  are  orchid-fancy.  The 
Haskin  Information  Service,  Washington,  D.  C,. 
makes  answering  entertainingly  easy. 


The  Lexington  Heratd-Leailer  ( M-27,0t7 ; 
E-24fi9l;  S-48,023)  hoM  rtntwed  its  contract 
for  The  Hatkin  Service. 
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EDITOR  &  PUBLISHER  for  April  U 


speaking  of  Good  Mixers 


One  User  Writes  .  . . 

”  We  were  rather  skeptical  of  the 
claims  advanced  hy  the  Linotype 
Company for  this  machine  (  Model 
30).  But  after  purchase  and  use 
for  a  number  of  years,  we  have 
found  that  the  machine  is  capa¬ 
ble  of  producing  with  the  best  that 
the  Company  has  put  on  the  mar¬ 
ket.  It  is  fast,  dependable,  rugged, 
and  lives  up  to  the  name  of  Blue 
Streak  in  every  sense  of  the  wordV 


\  Users  of  Blue  Streak  Mixers  (Models  29,  30,  35  and  36) 

I 

know  their  worth.  Their  capacity  for  setting  mixed  compo¬ 
sition,  the  economies  which  they  show  in  heads,  food-store 
and  other  advertising  composition,  the  saving  of  time  in 
their  continuous  distribution  features— all  of  these,  and 
more  account  for  their  popularity. 

i  MERGENTHALER  LINOTYPE  COMPANY  •  BROOKLYN  5,  NEW  YORK 


Linott*p€  Goramond  Bold  No.  3  SoHoo  ond  Granjon 


. . .  Fast,  dependable,  rugged  and 
lives  up  to  its  name  in  every  sense. 


U-  S.  A. 
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The  Post  Bellum  Adventure 
of  Old  Fort  Worth 


makes  business  wheels  go 
’round— was  up  from  $148 
million  to  $367  ditto. 

Ah,  but  was  it  the  McCoy? 
Would  Fort  Worth  hold  its 
gains?  What  would  happen 
to  good  old  Fort  Worth  in 
fateful  1946,  first  full  year 
of  postwar  operations? 

Well,  all  those  figures 
are  still  going  up.  And  just 
to  prove  their  faith  in  the 
town’s  future.  Fort  Worth 
entrepreneurs  opened  2,522 
new  businesses  in  1946. 


J.  low,  even  without  a 
looking  glass,  Alice  (or 
anybody)  could  see  that 
during  the  war  years  Fort 
Worth  just  grew  and 
grew  and  grew. 

Sales  managers  and  such, 
noted  with  glee  that 
population  climbed  from 
207,677  in  1940  to  a 
whopping  315,746  in  1946. 
“Spendable  income”— the 
lovely  folding  stuff  that 


The  point  of  the  story  is  simply 
that  entrepreneurs  and  other 
folks  with  spendable  income 
(folding  money)  are  the  most 
desirable  readers  for  your  ads 
^  .  .  .  and  The  Fort  Worth  Press 
is  the  kind  of  newspaper  that 
appeals  to  this  kind  of  reader. 
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